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71 A¥AHoZ  WH  F7](ntrinsic  motivation)®} A F7]
(extrinsic motivation)® s ¢ Ql&Hl AXE = Fofe] F7|dA FagH
Mdo @ o] AR (Deci and Ryan, 2002).

WA s71e BAA R oug AaE viebr] Bus 3] /e v
Folu &A%< fdlA ot AS A=t (Medic, Mack, Wilson, and
Starkes, 2002). ol&1gt WA F7]E ©AM3t3A; Pelletier(1995)v= W3 &
71E Al AR et WA s7E gAstel = WA 5], A E = W
AE7], 29 olguRolyd E71% T8 AdstEe WSR3
of¢}= Wr = JHQIe] WS 9% Zlo] ofd 94 Fr|= HA, AE 3

|

-

S #3t}h. Medic, Mack, Wilson, and Starkes, 2007). Rousseu<}
Vallerand(2002)= ©l213t 914 F7]& vl 7}1#] fFdoz EH{sle] 9F
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e BA4e 4ARDA s PEol wIHE 3
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Z# 4 (external regulation), Y ¥ Z 4 (introjected regulation), I Al ¥ =
A (identified regulation), Z8]31 -&3r¥ =4 (integrated regulation) .=
LHEFL T

Trail and Robinson, Dick, and Gillentine(2003)& ~¥ % #AH57]E A
7HA 7R e A "R ERe dEA "o A s A
(achievement) 717} WER=

A olx ke "o @ F7]= Av]A(aesthetes), +&5XFE2] AA
I~
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iﬁ
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7|14 (physical skill of the athletes), s A% JH<e ZEHx 9 =gvp
1) 31 A 2 (eustress, drama, and knowledge) 7|7} YEly= Aoz ¥
AT mpAY o R A Mo A HEAE F de FUIERE ddEEH
AR A sz E717F bEide 2o ® et B AT ES 2x=
AEe] 715 FAHSY] A M=o 2= QoA 7QlEe] EH7t
FHFS AT FVES EE] AT Ao E2He] wHA Jdrh(James

and Ridinger, 2002).
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and Jambor, 1997; Baade and Tiehen, 1990; Hansen and Gauthier, 1989;
Schofield, 1983; Greenstein and Marcum, 1981). A AF3 AF =5
HAFS 2et7] flske]l Zwo] HAARE 9 AlgtEo] AX =5 deshs
ol froll #alA FFHE AFATA ZUth(James and Ridinger, 2002).
ofF StAEE HI AT dASE AW 2x=qdes ¥ e 47E
#=(Wann and Branscombe, 1995)3}i2
g th(Dietz-Uhler and Murrell, 1999; Wann and Schrader, 1996). ¥ 1}
ob7b 2x = €3 AFES I3 Ao A dwo oA w719 #-
H A4S 7hA ¢kt (Wann,1995; Wann and Branscombe, 1992). 22¥ % A

uA AEe FFL MAE e welaa AFe: d7s s

O

& t}H(Funk, Mahony, Nakazawa, and Hirakawa, 2001). w&tA 3 = 3o
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Wann(1995)> o4 7HA] 571 8150 X3EJYE 2x= A 57
2] %= (SFMS: Sport Fan Motivation Scale)E 7W@stdvt. AA. 44 &
Blo] ~E @ ~(eustress)E A71E #HE W FFoly 1S V)= A
oltl. 4. 4 (self-esteem) o2 St "ol sl wf WM FH
ARl ZoAd S RbED AHARE =7e Aol AlA. A EZE(escape)

Aol A Exknp Aeje =2 w ~2¥x=xE B8 dHdoA Hojd &
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S

ot} UlAl. 2 =X (entertainment) 2.2 A~X =7} A3} Ao} &
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Aot} oA Al 1] A (aesthetics)

A
'T =
Aak] A8 ~E2E BusE ot IF A HW 2%(growp

o] % Wann, Melnick, Russel, and Pease(2001)x= ~¥ %= 3 %7] H =
(SFMS: Sport Fan Motivation Scale)E 443t =
71’9t ‘YA sUE st ARAQl BES Akst

A AAZE o8 THA 189S & AAlY] S, AnA 718, 19
gl

ol o AAF x= I F7] FHE(SFMS: Sport Fan Motivation

Scale)o] 2ol g BtEE=7F F5etvhal YEl Trail and James(2001)
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}&

%] %=(the Motivation Scale for Sport
Consumption)& 7I&atdch o] HEe F7]81& Avrxd gdH3E
(achievement), #|4] 5 (acquisition of knowledge), =}t (drama), 47|
A (aesthetics), LA EZ(escape), 7F=(family), A4 v = (physical
attraction), A4E52] AA% 7] (physical skills of players), 223 A}3]
A s A-8(social interaction)e] EFFE YTt 1 F AFoA = Ax=
2H]E o]3 % 7] # % (the Motivation Scale for Sport Consumption)& <=
Aate] AAAQ vMiHe Aefetity. oL Ay A= B ES K

IR AR 2¥x B 2v9ES 433 dFdE Ao wai
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¥

(Trail, Fink, and Anderson, 2003).

_11_

i._ T H 4:11 T



23

B

= 2uE 9

it
ro

7 EE FA AF4E AHEAH James and

Ridinger(2002)= A1A4 849 57|55 Al
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e 288 AW HE A Yoshida and James(2011)= A So02 A

= B9 e AAS FASHAT olEol AN B/ mde 3

1

Al 7HA Ak o m A EE ArF) 7leA, 28 a 754 Aotk Al
# 2kl (Aesthetic quality)ell A= A #917](game atmosphere)$} #%
73 (crowd experience)S X335, 7144 29 (Technical quality)ol A]
= A9 ESAH(opponent characteristics)¥} A5 S8 (player
performance)S X3t om, TE]la 754 o= HAAY AAdE
(frontline employee), A1 -4 (facility access), 18|31 4] & 7H(seat

space)S ¥3F3F tH(Yoshida and James,2011).
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s S7lske 713 E Aledvs oM AHF w718 s 29

NI

shich the TR RSN, 2xz=gEe] BHHAEZE HE ojfE 1L

ashe A Aol At o]y g A4S “Bask In the Reflected Glory
“of A AW F o 2x=AELS FEcsteE "y HA sdEAH
ZpAlo] whx] FE]dk A o] QA %th= Aot (Cialdini, et al., 1976).
et FEehs Axx JorbFE A& AV|AHHAZS A7) s et

of I 2 4™ F7124 #FEE 4 3J(Raney, Arthur, and

o] Fr1How ~xz= Ags g olf7t o

SEZ2WE AR Apol7h vERE ¢ AN 2z AYE wdshe wdt
aEe] 2Ee A Y ASve EARTH Hou F4& dS F 3
FE R

UH(Smith, 1988). webA AP EE 7= HE=WHE0
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2RY Hojynd ~¥x2E Bt 572 4Wd 5 Ao
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%70l tH(Gantz,1981). £ 7= ~Axx= #gho] =37 o] E(Disposition
7}

rJ

Theory) 0.2 Ams &£ 9=d, A~¥x= €3 WMo AAV =3 ASoA
Aojx Aol A&HAMAlo]l Z24H Zo]th(Bryant and Raney, 2000). 23

= 7] g /w2 Adsskes 9o A8 Ad A9 doshs

1w 259 dofste "ol oste] &8sk "ol i doju

(Bryant, Zillmann, and Raney, 1998). wtetA B8 &3 =729 744

E20] o)Al 224 BI7 A9 = ot

>
=5
=
c
=
g8
[@N
—y
(¢
)
B.
j=)
w@
w
[\
(@)
()
<L
o
B
iy
N
i
rlo
N
fetl
[>
Hd
e
o,
N
o
N
b
o
o

U (Breckler, 1984). &Al A3 #dH QXA F7]o] XEH= A4 &

71 2 ovsts s71E Avraa g



A AAA a3 AFAT AX = APAS FA o R AN =9}

ac)
i
it
By
i

S trEv(Raney, Arthur, and Jennings, 2009). 18]3l AEZ=ZAELS Fo}
st Abg Y A2x=dAgS £7)7] fste F Y AAAHe] Ha Ae I

o] MedEoA w72 yebdvta ¥ cthH(Raney, Arthur, and Jennings,
2009).

(2) w5

oA HFAE H)Et A )= QA A EAIIAY -
Hrte] Ayza A5 FAAN AFYS

Jennings, 2009).
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3) dsH F7]

e

e
Bk

(Santor, Messervey, and Kusumaker, 2000).

A

Al At} (Raney, Arthur, and Jennings,

T2 X

57

& 3

2009).

el

)

)

B
<

o)
il
=)
.Zﬁ
B
<]

o)

0
palil
o

0

-

—_—

file)
il

il

o)
iz

o
o
o]
=3

—_—

0
N

o2 RIEJAH(Wann, 1995). o] 2] 3t
e 4 1o Smith (1988)

Ao} =7kl

Al
T1

, A9, &4, a2Ea

ol

3}
of

1
T

B

—_
fite)

BO
el

A

ool

©2) 7=

)

P

78 A
717v = A GERG

=
==

7}

e
2

Zo]tH(Gantz, 1981).

gl

Hul7] 9

el
=

o
ol
%
EE
_Z_
=a!
<]

—_—

)

N
_
Ho

!

)

)

olgta AT wEtd e AE2F

A

b2

)

o|tH(Raney, Arthur, and

A

1
T

s717F =A ey

s

il

Ht} 7p£o g

Jennings, 2009).
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YES olBM YEL Aske 20 BAE WEORA FA7 Sud &
= A, BFHIA S A, 23 A FA AeldlA BEA Adme

71k BAY] Ao HAYAFE AHHEW Fernandes and Proenca
(2013)2 AH F71eF AAA F717F Al A FE oud dFS
HA=AE ATstd. & ATE Fste] 5719 FHo wep #Ae A

FEol gol® G WAL o WP o ATME AulA 4
o F84E RANRE 20 HAH FA7 2 W kst 84

7)
eto] #AIE A&KstaAstE FA7F o =4 vEw ]l wiEolth Kim
James, and Kim(2013)d oAM= &4 F7]d XdHE= 135 2 7H5E
717F BAe] Aol s acloer ¥3hE = E(Commitment)o] &S v
= ol Rds AAEAT. wekA sk #wAle Ho AdudAE
o ¢ Ao ojet wEd wA] He A AFE AHR A Fh

O

A]

_18_
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#7el 2ol

1

1.

BE

3

b1 9

A] &

[}
IT

4. #7419 2 (Relationship Quality) ©] 3l

HEE ZA%] BAe A2

_o/]

S
&

K

=

YA

=

}

k)
T

o

T

]

&

170 4 2] A o]

O
RS

=

Al

T
pol

|
B
<

=

=

= 7=t wet

3 A7) Aoz #AA

1) dAvAL e A

TH
N

S

2 A ARl

3

-

T

ol &)=}

i I I IE R PR
e

£

bkl

3t th. 28] 31 Morgan and Hunt(1994)

}

9
y 8l

S

&

= ARy vt

=

tgon e

S

]_

1t

oA wHA" A e
ol dAvAG oL A 9]

mA e =S 7]

(1983)7F A<

Ho

Fith. 28] 32 Sheth and Parvatiyar(2000)2

27 mpAEo] sapsh auA Abole] A& Hola FHA ABolGn I

°©

gEs BATAG AL

e

Nr

—_
fite)

e

st ek,

A

offy

o)
HH

]
|

: 1_-_]'| '@} T

.I.I.

i

A -
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W @A 3

<& #H (Narrow perspective)d #7] 2 ola 2

518 74 (Broader perspective) 2. & WUE

= v
T

3

S
A o edul o] Aulrh &)

=
H

HA AAVAE

ct.

o] =

el

ijg

|

Aol

=

A S

1
T

o

s

AA = A

9]

24

oo

CEE P P TR ] PR

b1 9

S

3

= I
= ¥

Z=H] A}

KN
T

7]1-& ¢l tH(Parvatiyar and Sheth, 2001).

A A vA" ] ATl A

=

!

3)

A3A ol

7 744

1
T

1.3} (Relational

#7421

7}

exchange)

gH(Transactional

E!

ol A #AAQ ngko

<

exchange)©. & AH] 2}

ol

]

QA

ok (Dwyer, Schurr, and Oh 1987).

ks
pud

2

=
T

3} o]

s

= o3

_MO._
~

wAO

T
it

ke
T

Anderson and Narus (1990)

HaEAY AAEHE

= E"b} o]

T

o

B

fite)
—_—

;A.-_

-
i

—~
fite)
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B2 s A vpAE ol #Ale] Ho] g FHE AT
0145} tF(Nueno and Oosterveld, 1998; Bucklin and Sengupta 1993;
Berry, 1993; Steckel and Simons 1992; Beltramini and Pitta 1991;
Anderson and Narus 1990; Frazier, Spekman, and O’Neal, 1988, Ruekert
and Walker 1987; Porter, 1987, Berry 1983; Arndt 1983; Comer, O’keefe,
and Chilenskas, 1980). k4 Aw3st #A Ao A2 #AA A w3H(Relational
exchange)oll wheb =LA FFA, WA, Az, Wz FHow vrH
ARAoz Adrd 107}4 7571 9otz ¥t (Morgan and Hunt,
1994). o] & AestAd thaol vebd [3#2] 3 2o

3 H A #A vHARB e 54
TaAHY
Frazier, AzolAbel AE 2a Abolo] <]
1 &= Spekman, and
AAQ w2 Y
&g A O'Neal
A AQY FE R AN BF 29
(1988) A Ree = el =3
Beltramini ~ » A4 S5 Ash | @44 wie
2. An] 2
) and Pitta ote, Fay vAY AT 7|# F{E
;TL::LX
C (1991) o] uAML Ao g ATFS 7] 3

Nueno and - 3AS} AAR Abolo] =l Al FA]

1. AR A
Oosterveld - 22 Ao A AR} FAAE
(1998) 9 A 9 @ Sk npARel 24,
Steckel and
2. wlo) F4Q) BAo] EAsHE H koA
Simons
%7 ERER EEES TR
(1992)
Comer, - A, FH, b FpAQl AR R
3ogy  Okele ad g a0 geeg g% AT @ v
Chilenskas
(1980) 93 A4,
—_ 21 —

e

of] 8+



AR

1. 4434 Berry s|Abel =8 AuA; ke FUA w gk
Z2H] 2} (1993) 53] AMulx wpA R Fof oA =3
2. =3k Anderson and FHE St T AROA FE5E<
zuA Narus (19900 qyng g @49 wg,
HAHH
1. 715%  Ruckertand . 71529 Rojel #ads A2 wdt
Wilker )
A (1987) = 24
Arndt 1983; Bl AR O 2= S| ALeE A Aol
2. 44 ’
Berry 191 o @759 mat.
3. Ak Porter - TEH A, A, obdd A=A Ak
K (1987) G2 SAF O BAARA wdE
[322] #AAY W #AA Q1 w3 (Morgan and Hunt, 1994)

Aol A Ax Rzl AAvARGAA BA ] AL AAAQ w k] vheksh
dom Z AeA = Ana FE FHAA JFAHoR
H A} G A AARAL L 714
3 92 e A5oEY FF, FAA 571, 19
2l tF(Harker and Egan, 2006).

A BAE A S

=ARTG s,

Al e Ape} Au) A ZRe] Ao ko]

Harker and Egan(2006)& o]#]3F @A =
7b obd v A7t SjAReE BAIE QIAEAS W A
upebs v ArE BAE
"HA ol

ol

¢

(relationship intention)”,

"Ale) sk el A dF (psychological disposition)” (Chrity, Oliver, and Penn,

1996) & PAHO0R Hre = & dotn S

_22_

ol

01 x]&k= "ZAH| A} €A (consumer recognition)”,

#A A3 (relationship proneness)”,



s
=
N
N
N
o
oft
o
r
Al
i
2,
>
_0|L
2
o
P
2
{>
ju<t
N
o
=
&
o,
ol
fd

Aol AR AuxE FHstE FEY ¥ 43 ¥8E @ 8937 wE
o]tH(Fornell and Wernerfelt, 1987, Riechel and Sasser, 1990). 4. =3

= PIHES 245 wEA AR sxzAn £48 #AE B
7] 9% ARG A A 5 Ak GA BAVAY et
o olFol BeHolvtm stk AM. Auls FER ARl ¥
AEE FAU AN, Bl 223 27 S 4o g~

Txay A¥x P Alole] Aol Fad REowx mHwT)

7] 9stel B wee el m ek o eF ATEFANA WA A
o4t W§ Fashl et Ak vad Bo el wARAE <
Fol ol A&Hom BN U FE Aoz AT i Aol W
Wol 2xz Ropol A #A wAY ATEL oA He Fom o] Fol



and Milne, 1997, Bee and Kahle, 2006, Cousens, Baibiak, and Bradish,
2006; Tower, Jago, and Derry, 2006) o] A3] 842 "o Aol A|7|Ech
(Kim, 2008).

#A ] A 4H B8

(Relationship Quality (Consumption Behavior)

9 { 32 )

(Trust) (Word of Mouth)

%CQ e A

(Commitment) N of A
(Media)
A4
(Intimacy)

=T T
T AE

Aol A (Licensed Merchandise)
= J

(Self—Connection)

oA e
. . | (Attendance)
(Reciprocity) \ J

[2981] &A1 28 9 7/Id A0 £ (Kim and Trail, 2011)
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FEol A3k A Ae, 2Ya #A 2 2 2x= AEx PdF e A

Aol gEo] Ao a4tE WS Zlojukes AR S-S AlF
3l gth(Anderson and Weitz(1989). A& & A3 A9 Fa3 34
2422 1yt (Dwyer and Oh, 1987; Crosby, 1990; Han, 1993;
Morgan and Hunt, 1994; Henning-Thurau and Klee, 1997, Garbarino and
Johnson, 1999; Baker, 1999; Woo and Cha, 2002). A& &= A%< u.3k
(Relational exchange)®] =& 3o F83 ¥Wlo =z Z&-3trh(Morgan
and Hunt,1994). Altt7F 22 o] AnjaE9] AlEs dAow Anxte]
A B 2F o fste] AlgE Muay FEe AEs AEsts sAl
AMEe] AFe= AAor FAH A FEYA o3k s AFHA
o] th(Garbarino and Johnson, 1999). 1#] 1 Kim(2008)2 A%+ A¥ =2
tholl oa] A|F® gt AMujzs Aol #slo] anjxbe] WSS wkg
Aol A¥xz= AnjAEe] A v 2ei A¥x = s AlE e
2FZWE ] AEI Au] o] ik v vt o e ¥olH

James, 2006).

_25_
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a3e w
AE A8 98 Hghe] ==& Fykst= sleoltk (Morgan and
Hunt, 1984). A1} mp7tA = =94 A4 #AE flste] F8%

dlo
o

ddom I

TALsE  dHA  AdY(Storbacka,1994; Morgan and Hun, 1994;
Henning—"Thurau and Klee, 1997; Dorsch, 1998, Smith, 1998; Bowen and
Shoemaker, 1998; Baker,1999; Garbarino and Johnson, 1999; Goodman
and Dion, 2001). 18] =& 7|52 A AAAS FH& st
TF83 SAo|H(Levy and Weitz, 2004).

Kim, James, and Kim(2013)& A~ x3le] %7] &<, 2d 1 4AH 3%
e BAE Ared=dH B ATE Fsko] w19 243 wA

P v o] AAE SFE

rir

}H(Kim and Trail, 2013; Wann and Pierce, 2003).



= Aol 7b Jok(Kim, 2008).

Harris and Ogbonna (2008)2 <3k <tk z1ela Aol 9]
¥ 2 pu[Rpe} A= Z2Z Abo] BAOA fule FAEES ddystr] 18
of ARl SAolH stk Ax = An[xprE Q1A sk Hdold Bl
T} AujA} 5 VY anjzte] #AE Ao AFE Md FAFSE

Aot #A Ao AFARl AZEHA AF QA E o stth(Fournier,
1998; Swaminathan, Page, and Gurhan—-Canli, 2007). Afo}d# Bl =7}
Arote] Fad HES RAFORMA Ao} AAI olyste FER
St AthH(Fournier,1998). =2 &9 Aotd@2 AuAyp =93 @42
AW wo T 259 BAE §A5E AL =R (Lydon and Zanna,

ol
lo

|

BE 52 A dAH = A 7S 9 Aopd a2 §
A2 i@ (Team Identification)® FAFSFEH(Kim and Trail, 2011).
Fernandes, T., and Proenca, J.(2013)°] w2wW A2 Q<lz} 71d3 A
o] 9l #o FUA (Invelovement Identification)= ZABI#Fe] &2 #7 9

Eol fO% 9T AL AL FYSA o bt 9

o] #A 2247 ZFFE3H(Trail, Anderson, and Fink, 2000). z@]x ¥ <
As= AA #AEs)E(Laverie and Arnett, 2000), 7}A 9] w7+ (Sutton,

Lo

McDonald, Milne, and Climperman, 1997), 1&]il 23 %= Z7]9] 7]t

_27_



Wk A QoA EAstE o F-eF HQlo] #ato] Widst © dEIt V]
% %9 ¥) v (Palmatier, 2008) A5 Apolol A AF3 A AEHEE of
T9 A9l groelgta Aol @i (Gouldner, 1960). 434 #AA=
A AR AolelA me Fze malvt dehtbe el SRR
(Eyuboglu and Buja, 1993; Miller and Kean, 1997; De Wulf et al., 2001;
Uhl-Bien and MasLyn,2003). ¥Rtd o2 $3&&= A w3k A&7

11

(i

77 dEete #8224 m"th(larson, 1992).  EF
Bagozzi(1995)% AH| A} &5 el #A npA|g o] oz T3E 7
i seo Fao dgE avjAek A dA AHE&E # dva F
Aotdtr. Wk oyt wAMARNA T Aelets S 4u Ao}

4 7o) pAA wael A sde dae F o A orRY T 225

_28_



5. A2 = Au|A 59 o]
1) AX 2 vz 359 Ay

QurAon mpAP ] 2ulA AES LuAEe] §7F% FEe7] 9
shel AFoluh Aulag A, o, A8, 29 Brbshe da
A YelYeE dsolgtar SR tH(Schiffman and  Kanuk,  1978).
McPersom(1972)0] @2 ~%22 4uahs 2vel Fejol me} P57
A7 944 @b adn Aed ke BRSAT. /A BEH @t
A4 AAY AR e A4 Ak 71gelu Asn
a]n-

371 @A AR M 2x=E d#sle 455 dEov 3 A

mv
Ll

rir

f22 vHelE Soto] 2xz=ot #AE FFek= S v dnh EF <
AH 7 Sty 713 & Eete] Axzeh #dd dA ) ARE 7

;l>
juiul}
ojr
B
rj.‘.;l‘
r
i,
Y
1>
o
r>~l
i
b
B
N
G
R
o
q
=

o
it

2,
o

%

X
N
a1

>,

Ve Al A A o2 ojuldt A4 "o
AR B S iEFseE %52 o v (McPersom, 1972).
A7) #erolgt= 1 AAVL

sxz sv] BB, AXzWE A% BHEoEA AulAe Adon
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2) BAe] Aol W AHdE

A A FxE BEe] feiMe 2EAoR gt 2x= 4
soll A= #wAe] deo] 4TS dHste AL s T 28HKim and

Trail, 2011). webA 57k 4 84 Holfle #Ale] Ho|l =¥ = 4]
=

AZE Wk oheh 2EA V1919 BALE BIF S Foto] =FF
A

al
ch( 713, A, 2010).

W% A As A &l e BAE AHACE FUW AFE ¥
SspAu e Ao HAATE otol @A Hol BFH oA

Ta3 dF Hpghs 3S AR tH(Fournier, 1993). 5, Bl =4 3| A}
o =L FFoE A AE AT AHAES F ¢ B AES
WE Wk obujel Bal=sh sabsh BA®E 4 B WY Ugd, 1

il R=7E =4 YeEbd e (Kim and Trail, 2011).
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T AEL Gy pud 3 Ak Bl Bl 9% BHom
JE AL 9 ZﬂJ‘qu;] A¥ = Foke] 23 upary 1Ry RE AELS
A A =HKim, 2008). o] &<lE A3

3
™
ol Tt Be o fE HET & 9

Sl T8 ek =il glew 2 4 = 3
AA. &R AEE 2xz= 9 fass 9T 7o Aitelr] witolth
A T FEE 2E2x o] 2x =g BA=e 3 JaaEd

=
7 A =RsH AEe] Fvlet i A4e A 4 UHHKim,

—
=
&
Q
=}
0.
=
O
[\
(@)
[
=
o
v
ol
=
40
=2
>
i
\]
(e}
(e}
x

o wAY ol e %

AN T
ol e WS F o B2 T AES st & Aolkar Ak
.
(3) &

Bre 2xzdEe] Ag Argel ol 4YE Buse om

oj\
)

d g AE5E ojFE Wi Flo] 2¥xx= viyx 9 nAHESY Fo &
olth (Kim, 2008). =3 #&ha #Ae] de & vl o9 wkEA<l
AA s SAHAQ S VA= Ao ® et (Henning -

Thurau, and Klee, 1997). =3+ Al (Couvelaere and Richelieu, 2005), A}
714 A 3H(Laverie and Arnett, 2000; Trail et al., 2003), &l (Mahony et
al., 2000), Z3&|(Hunt, Bristol, and Bashaw, 1999) —1#]i %3k Fisher
and Wakefield, 1998)< %ol A4 271 A7) @O R o]ofA+=
Aol WA Kim (2008) #7412 Aol

A% ANEE RnA & Aolekn vheht,

)

“h
rlo

FEel Qi WSl F o
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=
r2
sy
M
N
pps!
b
ot

B oATAE BYgEE 44 570, 44 §7), 2elx 9BH

Joll whe} Aol Ao ojul gt
FFS PAE=A oty sty @il BAC Hol Axz A FPF
oo ojwdt PF& w A=A dolr Al ek o volrt @A Hol
2xz= B9 A¥x = 20d%E % AN wiE &3 JEhgs

A gelnuAgth o]&8H WP L AYATE Nz G 2e [

N
O,
=
N
N
B
Ho
ol
lo
fitl
=
ot
ok
ol
ol
&
N
offt
N

( AN A 7] \>\

. (Emotional Motives)
\
\
N
\
\
/\ \ m / /\\
\
/ \\ /

[ axA g I #1194 \_ [ 2FR2ARAR

( - . e . . . (Sport Consumption
\ (Cognitive Motives) y / (Relationship Quality) J \ Behavior Intention) //

N~ N S N

[ asawl
\_ (Behavioral Motives) ,

\

_32_

et e



2. 3X A s719 AA A

Fishbein and Ajzen(1975)2 AA A< FAH8 42+ A, =4, aegx
BlEet Ak Zlolgtal 33
= Fdste Aol TG AAHS EH(Godin, 1987; Trafimow
and Sheeran, 1998; French et al., 2005). Anderson and Kumar (2006)-
FAoll 7IHbS & Bl A4l 27 (Zajone, 1980)¢]Ht o] A Q1 o)A}
Z A (Anderson and Kumar, 2006)°] % E78t1 A &2¢ P53 4%
thar &k th. Zajonc and Markus(1982)¢] AAt+&E HAW AL A K

= E W 2E Aol 4BHA WS o7 F dvkm A

-

L AAEe F o AN PHesR BF

i

N
o

ogatg st ¥y th(Anderson and Kumar, 2006).

Fernandes, T., and Proenca, J.(2013)% SIA|Z 7|wto g F7|eQly) 7+
As 7IRto R 3 Fr]agle] Aauatel 3|AF 3he] Ao FEFS W H v
Wk =3 X9} S vINte R g AM|A F717F #Ae] Hell AA
A5 Y3l (Fernandes, T., and Proenca, J., 2013). &
3, AR E 7IAE TV =2 79 BAdRdd GFgE v

ol & FAS 7Iwtow &= #AMA ol thal it

HI. A4 $71= Zz2ax= g3 @ @A Ao 793 g vd A

o]t}
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3. AAA E71¢ AA A

H

Breckler(1984) ¢} Breckler and Wiggins(1989)= <A<} A A %<l g =

o FHasse] AR BE 9¥L ¥ & dvn uyh A48 2 7
449 WEe] THasd ma suge] YT JEY F£ES UPT F

At (Johnson and Grayson, 2005). 1A &= & © =449 F+A484A=2 3
o 3 W9 #HEste F Y AAFH ol (Breckler and Wiggins,
1989; French et al., 2005). 1A= & o AAFEQ] A3} o F A1 57|
ol ofet A& AeA stk #d Ak (Zajone, 1998).

aHzke] §7] 8]l BAE AHete A o] ZHdAE dHE
ZFA | Venetis and Ghauri(2004)&= #71e] A€ sl ot AW o}
Yeh of 2 dso] A=A o] FE=HFEH F

ax7t MES F4sE AN FEAAGE BAE B AFH0] @

Zolgtal 3+ ™M (0'Loughlin and Szmigin, 2006) AR|AEE& 71749 o]
e 7o w HAE wddlti(de Ruyter, Mootman, and Lemmink,

2001).

H2. QA4 §7]= 2223 = "3 @ #A ] A fFold d3&FS vd A

o]},
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4. &4 5719 AA9 2

T Aoz YETHKiIm, James, and Kim,

e
=

100
Bo

—_

0
X

0

o
acl

pa—

)
4
o

f

-
1.

] Fejo] BEgoz v¥n o

3

2013).

Ar

o
i

N

vzl

ofy
100

Bo

H
o

o
0
4

o)
oI
i
o)

Tor

o}

N
N

Bl
fite)
o
oo
el

e

N
2]
<

Bl

;i

]_

A Z Aot (Funk and James, 2001). 7H¢

]

ar
=z

p—

0

T
oF
el

q_mo

2]

)

F91 oH(Kim, James, and Kim, 2013).

A3

—_—

ohJel Al Saifi (2016)3 79
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e
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el
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2
3

[
()
o
x
rlo
[
ke
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-
Ay
&
r {
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X
o
i
Rt
(=
K=}
A
I
o,
L
o
[

Kim, Trail, and Ko (2011)+= #A 9] A3}
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INZFRER, 7HE, AR A Al 7HA I eE Y 7 Advka gth
o= =437 ¢3ste] Wann(1995)¢ Andrew, Kim, O'Neal, Greenweel, and
James(2009)7F HEE 2¥x = A F7] HEE Weketo] o] &8l 7R H:
o] 217 &g oz ZAs )
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#AAe A FHX(Sports Consumer-Team

Relationship Quality Scale: SCTRQS)

A
al.(2011)°]

gt

p 64

Team Relationship Quality

&
i
i

o
EaRU-S

A A& FAHs] 3 HEZ Kim et
Al A

Scale: SCTRQS)'E A&ty 23 = AnAf-

2 &= (Sports  Consumer-

g Ao A Hee AlF, &9, Y, Aol v, agla e oAl 7HA

wAe A e dal A4z Sl w@er FAEHY AR FE2 (%

513 #t.
T A
= o 'HS M=%
i :T%;@%E;Lf+
(Trost B o 9 oAwn
we) = o] "ol wh gl
(Commitment) HhE el el e
Uiz o] "ol ddst
— = o] "ol w9 F<attt
- tHs o] Hol e B AL el
(Intimacy) g o] Ge 2 ol s LAY
o] &2 Wt FlA AriAzT
Aol A ol e oo} o] o]m A= W Faol A
(Self-connection) ~ -AFskt}.
o] g3} y= FFHol B

5.3

(Reciprocity)

[

=2

51 AE2 2w A

g #AA 2 # H%=(Kim and Trail, 2011)
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3) 2¥% AWgF% (Sport Consumption Behavior Intention:

A= s SF48H7] ¢ HE=EM Kim, Trail, and Ko(2011)7}
st A¥ = AuPE o (Sport Consumption Behavior Intention: SCB)
E ol &stdith ¥ Hiew= 5 ok, wiA v ok, FAE T =9

ol

af 742 3o ERem ALY AR FE2 [ 69 2.

T AR T
U Ues g2 A71E @ & o=rt ok
(Attendance Y= "ol ©e A7E #HE 7bsAdol =k
Intention) = mee] 9o A7E #ed Aotk
WA G SlE g WAg getel ge] 24& AAT Aol
(Media U= WAl E Sste] "He AUE R 55 Aot
Consumption W& WiAlE &3 A7]E Rl 5024 H&
Intention) L Flolt}
A3 F
Sl o = H#gol d olFe] de AES Tst Ao
. el § o]Fo] U= AES FisteE ASs AE
(Licensed a3 9l
Merchandise -

. vleol] ©8& YelE FANES FulsteE A&
Consumption se 3 s
Intention)

[

=2

6] ~¥ = 2vdE % % (Kim, Trail, and Ko, 2011)
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1) 714574 4 (Descriptive Analysis)
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St At

sto] IBM Statistic SPSS 21.02 IBM SPSS AMOS 21.0
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A1 (Correlation Matrix)
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L ofv] &4

1) 1% A4 24 (Demographic Analysis)

(2015 =W JAG-SACAN 7HE Bol Abgshs WRe] NkE

w AT AR AVHAES] ey SAe Adrad dxs 1379

(51.7%) ¥ o x}= 1287 (483%)o.2 F H|&o] n2m FxEo| 9l

Ae e & AUtk A= 20, 30007} 80%0] Aolek AS wop A
Ao mmujye] #4 A= AL &+ Ysdth Wk oh 10t, 404
ool Yl 15% Vet vt Awdiel AT gt Feld AL

13 5 A9tk A9e AW RAY 509% o] 4o st g Bom 1
o A9 BEA155%), 1% ARA1320)2 02 et 53

71eF A4S S 11982 2AHEW), A Edelvdd), #54d529)
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1 Q] T Ul 2 ul 5-5-(%)

231 R 137 51.7
° o] A 128 483
194 °]3} 17 6.4

20-294] 154 58.1
o1 30-3941 72 272
we 40-494) 16 6.0
50-5941 5 19

604 o4 1 0.4

el /7 G/ AHEA 41 155

7 %/AEA 35 13.2

A /2l /A 8] 2~ 20 75

sHEo9 A 1 0.4

e %%jjﬂ 1 0.4
T 7 2.6

Al 133 50.2

9l 1 0.4

T3 15 5.7

7| E} 11 4.2

5 gaEYH st 37 14.0

off & LA &k 96 36.2

&} ety 82 30.9
off & A &k 24 9.1

st =9 % 9.8

3t 43 16.2

A s A 34 12.8

$g= 11 42

3 A 2 13 49

ELHERES 61 23.0

KB 8l 1.8 9 3.4

N5 € OKA % 23 34 12.8
B 2 A} 8 3.0

oA 7 2.6

A 15 5.7

GSZeE ~ 15 5.7

IBK 71913 10 3.8

KGC S14FA} 5 19

19 Wk 101 33.1

] 1d-24 54 20.4
712F 2d-3d 20 75
34 o] 90 34.0

[ 7] &A% 54
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2) 71E=% A ¥4 (Descriptive Analysis)

1w A vebd il 7 ZF FHdS AR fgkE oA SRt
ApolE  mola vk AAMH  Frd SEE= FAREHS(M=55],

SD=1.305), AFAZH(M=5.11, SD=1.41), 4 dE=(M=4.83, SD=149), 2.&4
(M=4.89, SD=1.46)¢] Hito]l QIAA F7ld sids= A4 (M=573,
SD=1.23), ®]84 (M=5.13, SD=1.41) @} 54 &7 == Adias
(M=4.22, SD=1.72), 7}% (M=3.95, SD=1.77), 73 A (M=1.54, SD=1.24)%}
Hlaste] 7h A JhERS

Zeaxz g A @Al Ao g e = AE (M=519, SD-14), =
A (M=45, SD=168), H'd (M=4.85 SD=1.49)°] Hit FX|7} Ao}Ad
(M=351, SD=159), =38 (M=357, SD=16)R.t} ¥4 el =

4
Z p
o M

=z 5 o=d siFy= #F o= (M=563, SD=1.37), &&=

= (M=444, SD=1.87), viA v o= (M=5.73, SD=1.87)= H|u# H]s
g A YEtlY sRE AR SAS getst] flske] vl A &
e AAlstden it vy [ 8] o 2k

H ol -3} EESS = o gk S E=A At
F21 1 7 5.54 1.32
FREY S 22 1 7 555 1.24
-3 1 7 5.49 1.34
AAH1 3 7 6.15 1.08
A7 A2 1 7 4.84 1.44
A3 1 7 4.34 1.7
A4+ 1 7 5.20 1.42
A eE A2 1 7 4.99 1.44
A A3 1 7 431 1.61
21 1 7 478 1.48
[l 2292 1 7 4.80 1.46
293 1 7 5.09 1.46
A 21 1 7 5.58 1.26
e A 212 2 7 5.74 1.21
A1 213 2 7 5.87 1.21
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5.57
5.24
4.60

1.27
1.37
1.58

1

3.99
4.25
4.42

1.78
1.75
1.75

3.88
3.85
4.13

1.79
1.79
1.74

1.57
1.40
1.67

1.27
1.04
141

5.42
5.38
5.01

1.34
1.36
1.49

4.84
4.68
3.98

1.67
1.68
1.70

5.17
4.65
4.73

1.48
1.51
1.49

3.48
3.93
3.93

1.64
1.54
1.58

3.99
3.96
3.97

1.54
1.66
1.62

5.54
5.66
5.69

1.39
1.37
1.35

5.70
5.76
5.73

1.39
1.36
1.35

— b i [t e e [ e e [ e e [ e e [ e e [ e e [ e e [ e e e e e [ e e [ ek

SSESIENIESERS RN AS PG IR A IV RS | BS IRG RS | BS IR RS | B EES IEES | B EEES IS N PS I S BSEES RS B AS IS BN AS IS I
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4.49

1.85
1.89
1.87
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21 (Reliability Analysis)
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2+ H(Kline, 2010).
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Rz A7 d3 o= A4 We Av = A Ne =9 99 Aol s we oA _AE
EPN 1
EE T 1
) 4 39x B3 1
o2 2Tk 2Twx 3wk 1
=) 2] A5k AOxx 35k 20k 1
n] &t 30 30%x 3Bk 30wk 5Tk 1
A 056 19%x 18k 2dwx 20wk 3dwx 1
= Al 23w+ 226 25ex  11x 20k 60wk 1
7 A ~093 .10 087 4% ~11x 029 .19%x 27w« 1
e ATex B3wx A2ex 10 A3kx 3%ex 16wk 2Dex - 052 1
=9 A3k B2ex ARwx 12+ AOsx  Adwx 16%x 2Dk 050 68 1
A7 Adwx A8wx 39wk 19wk ASkx  AO0wx 15wk 1Tex 024 Slex 6w 1
Zpo} 6% Adwx 35wk 13%  27#x  3%ex 20%x  3%wx 19wk AQkx  Blex Shws 1
3 A9k A8wx  Alwx  16%x  20%x  A0wx  20%x  3%ex  1Tex  AGex 626 Slwx TSk 1
e Slex ASwx 37wk 16w+ ATex 35%x 05 A1 —Qdwx  STex 58x 58k 32k 42wk 1
ol 4 A9ex  Adwx 3wk 18k ASkx  37xx 03 077 —16%x  Soex  57¢x  6dwx 26wk STwx 8w 1
A} 3E Bdex  Slex  AQwx 18k D8k 3lex 06 ATex 07  AGkx  B0%x 55wk A5ex  Slex  STex 57w 1
x p<0.05 s p<0.01, ##xx p<0.001
(fr F2Ed 2, AF AHZ, 44 d49s g o5t A4 A4, wgh ek Fgek Juad 7 ks A A
A, A A, EQ B, X ) Aok Aol w, ) 3, P By ok, wiAl wiA] poon g
FAEE Pl %)
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el sjFets A wFdo] gIeAE gelsty] flste] EAste Aotk
(=74, 2014).

SAF (2015)¢F Kline (2010)& w2W S-By./ df #& 20]3}, 1811
CFI®t TLIS] #e] #AZ == FFol 9 oldeln RMSEAT 059 084F¢]
ghol Adeitta stk FAHRFES Vvte R &% 2 AT SAHREY
A= S-B,o/df = 1948.3/1088=1.79, CFI = 93 , TLI = 91 , RMSE
05 & yetwth o] FAe & Ao F4 EYe] g AT FES
UEbE g & Bdte As yEdh

Aol A A (Construct Validity)S 9HEA17]7] 98t =
B} 34 (Convergent Validity)o] &7 +=d o= 3shte] #+AMIS =A

& @ A uFE A4 el AHE AT O S5k el ATt

P

olobsitlE AL o m st (= A], 2015). o]l T3t A Fh o 5olAk,
T2 5FE (AVE 30 @ 5 o, MEANFHE(CR ) 7o18S B3 el

2
& % dCed A, 2015). obd [17 313 2ol BE WiAA AT e
W ool 24 Wle] 7 adle] wWie A Wi AL om@t

AAGE Ao wRe G (29 37 2.
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Abstract

The Relationship for Perception of
Sport Fan Motives, Relationship
Quality, and Sport Consumption

Behavior Intention

Bomin Paek
Department of Physical Education

The Graduate School
Seoul National University

As the media industry has grown in recent decades, the reputation of
professional sport has also grown and there has been an effort to boost
the popularity of sport events for sport fans over a long period. To
understand sport fans’ characteristics, it is important to understand their
motives and meet their needs. In addition, emphasis on the relationship
marketing approach has been focused on maintaining a long-term
relationship with existing sport fans in the fiercely competitive
professional sport market. In the sport market, to better understand the
relationship between teams and sport fans, it is essential to comprehend

relationship quality. However, few studies have been conducted to
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examine the relationship between sport fan motives and relationship
quality.

The purpose of this research is to (1) investigate the influence of sport
fan motives —emotional motives, cognitive motives, and behavioral
motives —on relationship  quality —trust, commitment, intimacy,
self-connection, reciprocity —and how they differently affect it. This
study also seeks to (2) examine the impact of relationship quality on
sport consumption behavior intentions. Furthermore, this research is
intended to (3) examine the mediating effect of relationship quality
between sport fan motives and sport consumption behavior intention.

To accomplish the purpose of this study, samples were collected from
Korean professional volleyball fans followed by an online survey, and
265 out of 317 copies were utilized in the final analysis. To investigate
research model, Second-order Structural Equation Modeling (SEM) was
employed using IBM SPSS Statistics 21 and IBM SPSS AMOS 21.
Descriptive  analysis, correlation matrix, reliability analysis, and
confirmatory factor analysis were also carried out to test the
measurement model.

The results of this research are as follows.

First, emotional motives and cognitive motives have a significantly
positive effect on relationship quality. Emotional motives have a
stronger effect on relationship quality than do cognitive motives. This
result shows that sport fans tend to have stronger relationship quality
with sport teams when they have emotional motives.

Second, behavioral motives have no effect on relationship quality. This

result indicates that sport fans who have high degree of relationship

_