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$39] oA TS QIHCHS. Mason, 1999). whabA 7198 AH|zpeto]
TAE MAst7] SIS A 1A 1A AR WA A2k
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e AFE FHEREHY o2 F2 ' AACA TSR A9}

2 7Y oy FAEE 7R avAe A3 A1l dEshy

Holil(Armstrong, 2002a), © B2 AES FstAH(Wann &
Branscombe, 1993), o AX= H=lt o] AZME fL JFAHoR
Brlste A% HAthFilo, Funk, & O’Brien, 2010). wetA o=t
AHZbE Axx Oy JolAl Qlo] Adider W AR FAEE

Hol HAuLt B8 7t Ackn @ 5 ek ol AuAst Axz



BT o] o7 A (architecture)oll &l ZAAHT 2] HH£er

&7 e PAE FASAAFE NEolthD.  Aaker &

Joachimsthaler, 2002). HEfHEx= 7|99 4E 7ieElge] oigh atAE
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OFAN mgaxz et | 7F HE s @A AHRRE] AlZbof| A
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Joachimsthaler, 2000b; Devlin, 2003) th2 oA oln] EA|5}= Eeh
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olZ|HAE ZEst AlZh SEATF Kunkel et al. (2013)¢] A4= 1%t
ol22 NdstE Fet A+H(D. A. Aaker & Joachimsthaler, 2000b), %2]2]
Tl 4 (Devlin, 2003)2h= ARMEA 2HApe] A BHE
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M= U

_6_



&l
)
ok
o
l_ﬂ
f
v
4r
%2
au)
il
o
2,
o
I
1o
1o
N
30,
=
=)
i)
o
[>
ke
[N
r ~|
=
ftlo

FTol HEEUH. 2HA BN, HHE BA fyAREE 25 89
S ShlHl, &H[ATE o] e FASHAY AAE £ gloe HolA

HpE O3tk oS Sol, 4ulAtt wlast Aue A 2ol AWA #3L

R}
"o
ol
el
R}

d
©
1)
et
it
o

g FAL e glo] ofmet GaFele nx

MEE2 did 2x= HliEo| dieh aHRte] H2l ZAC] dFe 71E






otog A

o

nd =3 (2003)= Z2Ax =0 7pF 2 AHA

a

Aleg=t
A3 and AEA (2005)

Hlo

o
al7

5

o

FllA

b5

</
Fopl

ik

2010),

il
Ho
o

o

&

2t oHAIR

o

St

| 8%

F

,_.__.o,.o

K

oA
)

mm.o
it

—_

AL
__00

ﬂo

gA171aL

2
2

st

19 BEe} anjziele] @A

Z

5171

°

]

o] Jlow, WA AbEdtE upA] o

CHEAA et al., 2010). 9]

T

T =

B

ol

—_—

jo

or
‘mo

3] and ZAH

s

W EE,

At
=

A72

f

i

fife)

o AlFel o

= WA=

(2004)

H X

Mol et



Aoty skt EgE Rothschild (1984)& ozt “E™S zpFolut
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nlgottt uiA" BN BE SAEE ABRE mefetr] f¢f 243
A= ElE 8% 840]7] mf&Eol(Baldinger & Rubinson, 1996;
Hem & Iversen, 2003) BT o787} AH|ZIS] AE]4d QoI E35]

HAE FAEe] mAL P AF: 4FAY A7t Bash
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) 2x = HA;MT o7 X (Sport Brand Architecture)

APATE HiFoR B QT A2 HAC oA “Anx

HYE ZEELQO XA FREEHN AXx= Hfit oo 9 Axx=
Bl @A, J=al AR oE AEFH A BIE 27 ko] #AE

FAstel= Mg oz A olstelct.
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) ~x= HAT FAE(Sport Brand Loyalty)

LA R Auad g

ofZHattachment) T+ ofA (affection)] A AEf’=2 A olsALt.
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II. o]&4 =7

1. BHE Fox

polul EWg A2ol Ao o8] WAl Holx] Pk 7
A2 3o Aol Adety strHRothschild, 1984). 3 Pl

A FEsty 250 dEet WES AZshe d AgHE A

deltt(Reid & Crompton, 1993). =, o ol AlFol dish 7o)

0
i

7R e B AEE YEle, BREC] ik i JA] polko]

oA et & & okl sFATH(

r°"

23] & A, 2004). d¥tHo=

>

Polzt aulAt S AFel el Uuht AUdH BHE AT
vt ok AdE aQu poistel AFel s Fayel o
A9t AF 29 21 oje] 1FS a5t FEAY L6 A

Ae ARA 89 Sl s 247 HEel(dEe, st9d, & HEr

2004) &HIARo] EA HYEo dieh wo] $E2 HIE HE9F HIE
Ao 2 9= mlE el @A & =5, 2008). Al T
aHztel " R, 93 AlEae] #EAde ouistH FAlel R

Agd  F7] AHolth(Zaichkowsky, 1985). olzgt wWgox Hi=

golled 54 HEo] ot auHpe] AlFdhe] dadd "Eo] A
_=
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A FoAoRal & 4 AHH(F S, 2015). AH[ARbE AR A

TFojE o]ojXtH@As], 2015). EF Holk= EY HJASE sty

BHAE FoL A Fofxl= AFo]l UthH(Rosenberg, 1956). o]3H
WetollA BiE Tojhzt 54 AlFel it Zilel 4" Aol
3], 2015). wata ABH|zIe] HAS

Tl AE B0l Bojrel dAxle] HAME ofjzke GLshA 1

B oy
ko
o,
fillo
lo
d
@
O
kl
Mz
>

0
—E
r&

-

ojziet ofizto] Hlizo] tigt At ojoxg JAsH &

o peE 4

UHAIE=, 2014). o] Toim= A o o]E(Social judgement

theory) ©] Ao} Folo] £ glon] A= 1gHKrugman)o] AHIA A%
Rolz mglste] uavt @70 Ao AT o, 1o P WL

A7} o] FoJHTHEHA S & ZAHE, 2004).

ArelAdEstol el ole= AlFol At HisiA TRl Qe
HAA 2ol AA sAEolztal & 4 Ak (Bowen & Chaffee, 1974).
ol "l FRAFTeE WALE HAste Aolw, FulAEd Moy

A7 TACl disiA AHAE o= AR @S lETtel HiR

O (1992) o colstE AEIE BE olE2 MSHIZLIHIM HAIAl LHEel mME £ Aoy mE'|°||
HE Bdo %2 it U2 Bi=er BE o] 2HE Mt A olEoelth S| —17 L ||
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Mdeldt. olst Fui FgAdold FuleAbEAIAE iRt welE
T (oAEZY) wolTERal o 4 glom, AE dpAer e Avte] oA

2UA7} FE Tgole HE"E Uehitk@s & 2AY, 2004). 7t

o

ATAE0] Hojg HAE Felxg sty & D} 2k

o 3 9

Rothschild (1984)

Reid and Crompton (1993)

otA 3] and ZAH (2004)

Ol

3] (2015)

Rosenberg (1956) Aol o5 sHHoR AgH & H;ESolol

AFol AHAbe] TislA 7L Qe FAH
Bowen and Chaffee (1974)
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2. A= BHAC Fon

oles Axx 48RO Hiket PE 2 Huh & olsish=H o=
LFoltH(Armstrong, 2002b; Funk, Ridinger, & Moorman, 2004;
Kerstetter & Kovich, 1997). o]2& o2 AX = WAL= 7iQlo] AL =7}
HFA ol FAAR ZHAE AlFsteAet THEe]l 115 AolA dnit

A1z o] o
H

ok
o

Sh=A]8] ojfe] 7IHhE Fol Ax=et Jile] APde
Hrlol= Aty ZoJEd 4= tk(Beaton et al, 2011). AX= AH|[Z=
Z= HPES oA ey °, 2139 Zo] o 2xzx fid
ABAL 72 4 9thRobinson & Trail, 2005). @ A|™olA] o]=|gt
A o] B9 EA4S oldlstet] =2 AlET o224 E°| Hasi
Funk and James (2001)°] &Jsl] AAIE A8 2% 2@ (Psychological

Continuum Mode)2 AX= HIAE FojL o] 4AE Hgst= o|2F

2

== AT ATollA

Lo o2 Axz= wEd Wo| BWEE o

kY

=R

=

e
il

9

AE

]

O™ (Beccarini & Ferrand, 2006; de Groot &
Robinson, 2008; Kulczycki & Hyatt, 2005; Stewart, Smith, & Nicholson,
2003), BHE op7lElA E£319] 82 A¥Y HAE uiyzHES] o
T o259 532 7IsA Att(Filo, Funk, & Alexandris, 2008: Funk,
2002; Funk & James, 2006). Ae]d z|& 22 7ldo|al AFe]AQl

Wggol 2= HHE High Ziele] A4 ZAl] §d= £ (Funk &
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James, 2006)+= Aol 78S &= Lot

Level of connection Psychological characteristics

Intrinsic features

3 Attachment

Intrinsic consistency
4 Allegiance ... .
gla — Intrinsic influences most important
j — Personal importance and meaning

Extrinsic/intrinsic features

2 Attraction — Dispositional influences

] Extrinsic features

1 Awareness
— Socialising agents/media

<a¥ 1> A8 A A< Ed(Psychological Continuum Model)

A}5: “The Psychological Continuum Model: A Conceptual Framework for
Understanding an Individual’s Psychological Connection to Sport” (Funk &
James, 2001)

ol gt Ae 71 A= o1 Z](Awareness), S u](Attraction),
ofZH(Attachment), %4 (Allegiance)@] 4TA|] T g HFHCE Ax=z
TFE o] 4GAE HA FTHLHE o] He Aol Z4F dAl= Ax=

Foll HH $EHoR wIst: HES Uehys, OI%H**‘?‘-}EF

e

=
K<)
gl

I
|
il

oll

_19_

f 8

|

I

1L



£S5t x2HE 4 Itk (Beaton et al., 2009; Beaton et al., 2011). €12 ©A1=

AHA7E 2xz HHE O] EA] dis] <Al HATE ofF] ofuet Hdek

G 27] 4HE Rtk of wACIAE gt mldely sAA
aglo] Axmx BAse] dg Aulael olHE GAs] ARsts 9l

IE59 ASE TN GACI o] TN AHR= FEjel T
Axz Yoy g A7), AR 2 ZERRA, AN 22 H{HA
S7IAE ARA e/ 159 AHIE S o A=tk Al WA A ]
e aHRE 244 &2 HEHor oY Axx HHAES H&

Nate 7HAAl He Wozo] W dAolnt. o] TAlN avAtE Axx

QQlo] ol wAE A7 A
HolZth(Beaton & Funk, 2008). I1#v A7tz Agd 24 mde
ARERE A= RIOAl elXer FFS mA7] flsi AEches &4

4% 9del 434 ARE T Gt YA A% mgY dEdy



E Ueld 2¥z HACS oprlgAe] Fge ol de FAHoR

i
a,
=2
>
e
Au
e
a2
e
offt
>,
2
i
™
i
>
xS,
L

AHZbE Trefet didell Al ZIAIE 94T 4 AoH(Trail, Robinson,

Dick, & Gillentine, 2003). 2Z= o] tatel] gigt A& 74 33,
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Quick (2000)-2 AH|[ZAPZF Az tiife] tigh Al 7IAE 2ed &
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of&7HAficionado)oltt. ol B JFAEHT A7 FAHAZI =2 olE

At BA, ZAS, AN, AWL FPk BEL AYsis

HHE FAEE =8Ul+= 52 (Champ Follower)olt}, upz|eto g uf$-
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A,

ol
N,
rE]
o
5
i
ot
N,
2

% L
ful
T
offt
e
>~
e
oju
oX,

HT
rlr
&
©
—]
=
)
a
fo

71 2 AA ool a5 F4Eet H



b Azx elaet 9o HACS oblgH] tig 2d wES AN

A 77] T HAE op|EA [k Fojo] A74E Aoltt,

A2t}

gk
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tARl, Pl g AuEe] Q14 o

A. Aaker and Joachimsthaler (2000a)= ©|&

of7EAE HAs]

sHEFL b del AgEE HAC

>
H
[
i)

a5} o] BE ofsEA
WA AHERE 4717 7]
5t~ HZF(A house of brands)ol
Joachimsthaler, 2000a).
IEEE=E PO il
245 "

o=

g ot

5t BaE A

HAs A AHEHA o] st F= AA

Bso WA, IJn AR o2
Mg oleh(D. Aaker &
oFldAE  HAE
F WA BHES HiyAHE,
8 2A ¥ ch(Kunkel et al., 2013). D.
zA9] FAHR
oi7lElx Bg AA % ohton]
AHE-=] o]

B Aek o7b4 o9 WFE b

wye 2AZ {4

BAHE AHZFA branded house)FE Ha:E=

o274 =HtHD. A. Aaker &

Aeke 2749 BE BACI} o

£

filo

Hcs

woo] HE= ojE

o],

2011). Hsi:=

r
a
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SHHIFITHD. A. Aaker & Joachimsthaler, 2000b).

9] F 7 ZF S A Afelols HAE of7|EA o] 23 Hifigo]
HIH 3] dojif tch(Laforet & Saunders, 1994). B A AHEHS
TAst Q= Fe Z siz] Ao 51¢] H#EE(Subbrands)®t &Y
BT (Endorsed brands)7F Qlth, sH9] HRHE He2koflA] 2 Bt = X2 9]

stel B B B34S Tt dE HASe Aol YrkD. A.

Joachimsthaler, 2000b). A=]stAtH, ¢l Hal=e} Hit Sl¢A A= HIfie
ofZ|ElAoA &F IS¢ H=EE dESHAY ZzAxx HIiC o] HIE

oS RS de B¢ Hag Ao] f85
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GuolE = (Manchester United)9} HFo]ofl& #d(Bayern Munich) 9] F&
ge o A= 19 wEgss dAstd] slogth o2 uEG

HA= WAE st 2 dFe e "o Hili: opy|HAE

AR 2x2 FHE A F2 FuE AW (eEz2 T8 T4

+91: Sports dominant driver), 2|71 F2 Zn0|E =7/AY(E] 1 4 F9l:

League dominant driver), 54 ®oll 2 Su]lE 7AUYE FH #2Us
Team dominant driver), AX=2 FE HAcel 2710 FAJ =9
Poes (Axz FE-YI0 F5 FH F8: Sports—league codominant

diver) Ul LAY, S st B4 ®He 5Ud 4Ee

= Z25(NBA) & =9l sig Ax:=x(s, oFf, =) bk



Hfiso] ofsf 2 FAHT Mzl Axx YO 4HR= T150°] o
2l Aol HARE Y] "l Mz "Helk F= s "o

oEid oz ATAE °lAF H

- -

il

o zMAE

|r

& gled olgd

Hlo]A 2|1 Ho|AE "ol REZ-E AAZA(Montreal Expos)7F 20054

—

A8 WAd A (Washington  Nationals)7F =71 9Jsl XA E HAH

D.C.(Washington D.C)= &7 Atglolty. E= 201 &4 "o AvRE

it

dz 5 4 et ole 20119 Z=F2AE F& 29H(Gold Coast Football
Club)o] @ AEH ARt & 2|1 (Australian Football League) 2 &% 51
9 ARZE o Az "ol 54 gio] A&SHA Hol 4HAT B
7IAA e d2% Lock, Darcy, and Taylor (2009)9] <1+tof Z
ettt Azt= A=Y FC(Sydney FO)E Zolste F23%F olf=

FTolel AaEARe] o] olkof s #HEstkHch A=Y FC &%

in

ojfolls, AHIA= A=Y 7Rt & 7|EC] EART oY

:II.

rol
Ay

gS(o]2g®, A=y §UolgE F.C.(Sydney United F.C)U A=y
=94 F.C.(Sydney Olympic F.C. 5) & & & ZofstAY €% 914

W (Satellite fan)’ 2= wlHgolE T FH ST Ha Forg &+ A Kerr

&
A "2 59 el g BiE dede Folste dde
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date]  ZulE L7l AHAE dEsHA] Hed, olEHW BAE

Qi Ax2 FTEI Y 225 2(KBLDY vl= Z25H(NBA)

S B4 o] 5dT #E TR E Lrle AHAR UEA "ok
27 BEet B4 d BEo] FUsH EHE L7lv 2HIR GA]

HE HASe §9] BASIL G F 4 4L S ohel s

Footbal)olu} #al wiAlel A th2 2|18 & 45 girh. au|xke] AwHAel
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th(Volckner & Sattler, 2006).
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L I A
T T —
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ARz poie= it o] tigh AHRr SR ddFs uE 5
A= HeH Aejolth(Kunkel et al., 2013). Jacob and Schreyer (1980)+=
TAEe] Ae FOE HEE FAZC W HE=E Ui o= 7]E9
dolg AdE AT &= S37HAY "Hoal SRl Axx upAg

woplME A2z AHAEY FAHAEE AT W, AZ= AvAbse

1o

[

TFuig o] w2 HoE AMgSAY, AXz 4H|RES] Fholu AR
Zldell sl 72 Qe HEE EdE oofebA Aelstio(ilss,
A, A, & AXRE, 2009 XA, AR & AFH, 2009).
TFARCE Axx ABFRI FFolyY WEY FAEE AX=E FE
Zldolvt maamzoA A, AE E A2 ik o2 (attachment)

Ee NA(affection)o] @A A2 Aostal Sled ot AAHSES

anz AHAER Slld ATl A A&den AFold AWAg
& Agshe 59

TSt eelel] Fdste A @S, mejnjel 744
& o177, 2011).

A FAZE gmot @%, F b ZWoz Adstd 4

AHE 2Rt ofy YA or EAAS 4 th(Bauer, Stokburger—Sauer, &
¥

-":lx_! _'q.l.- ik
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Exler, 2008). o]9] thefet AolMs & ©d Woikrt Axkx AH[AH
o 715 =
1 7Rt Bix=et o]50] AF Hols esd #ilol ntal HE AT (Funk

et al.,, 2004; Hill & Green, 2000). g&°o] L A4 5 Eot W51 ol
Fil v 9 5 ull

Awe olgHor oy
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>
(N
1o
ofu
o,
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it
=
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<
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Zoltt,  olo] w2t Funk and James (20019 A=A A&

el (Psychological Continuum Model)-& &8st = ZZopy HF

i)

We pojo] et s Bl ¥ f@oR BRstgon], BRE 4o

ot 2HRbE 222 FE-FI AYOlA oF F, fI-" AkdolA

FHE +29 o2 BAIL olulg A7 B2 DS Slstel £
2

1) 2y ZRop7 BET W] 49 BT

Y Z2opE T WS HHE opyjEx aFo= wjAsty] $lste]
Funk and James (2001)9] 42]# 24 =(Psychological Continuum
ModeDollAl  AAJsHe 2x 2 Fom LFo] wEl o5 (g

Aoz BRI,

57



2) BRE op7|HlA 1F &+

AEz BB e, fe] uet Ai9IY] AE2 Peln 4£E §9S
8% 5, ol 7zste] BAS oplgA 18 FAsEL Bac
SBIEA 1F gAe T Afom Helst] AWstdiE Xz FE-
91 AAn @la-g Aol ol siga@th. 1% @4 ol ¥
Agog 727 Bed ol @ Aol FAHE FB €7, 9o
Bl 4Eo] B FE 4 QU] fRolth o2HY, AEx FRA
A4 @A, elaeldE EE wAR BRE AudE snz FE-en
AholA B FA 1Fl BARAT GAAL hF BAR BRI HE

A% a-9 Aol § F4 28l wAol Hrh 919 wolx

AdoMe = T 5, 2 S IE T2 3% o4 el
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578 TR HE= () 2.8 (%)
ety 117 36.3

ek o2} 205 63.7
A 322 100
10th 22 6.8
20t 182 56.5

A 30 115 35.7
40t 3 0.9
A 322 100

(& 2D A7 WA ATEAGE 54
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al. (2009)°]
,H T ” £:1 o

2. 2N EF
2 aTAE BoiRe] me Uy Axx BAC oplEd 1 7
rzx xuh FHEC] ARE AZN] A ARAS olgsiur
agAe] 74 Axsh 74 UES CGE DI 2,
T2 = W& 23 F1Ed
A TAH E4 3, 49 2 -
Ai 91 AA 21 A3 1
A g A4 g A4 1
S (pleasure)
Aqz BAE Pl | 2] Edign) 27 Beaton etal. (2009)
57 (centrality)
3] A & (commitment) 9 Neale and Funk (2006)
Az HAE AT Funk, Filo, Beaton, and
4-5(behavior) 12
Pritchard (2009)
52
E 3 AwA9 4 Axet 4 Ug
Axz BHHE B
Tol=E 5457 fIt =2 Beaton et
e .



AR 23S 2 A9 B wWA #AEsH. ol & Al 7HA
FEor  AAEel  gloem EAR(pleasure), A7 HE@H(sign),
FHd(centrality)o]  olof &gk 37f 29l F 2709 EFo=E
st eH, 78 HAEE Z8ste] HAs 1A Aok (1) FE e

IYHOD A SHAES S AE2 HIAE PolEs ZHE)

Axzx BHE ZALE AAE(commitment)@t Y5 (behavior), F

N
R
B[\
g,
lo
l
H[}\
o
it
4>
30,
o
ral

A= Neale and Funk (2006)0] A}-g3t

Mo
cch
fljo
re
re
4
e}
AL
N,
4
ox
ol
8
o
=)
|~
bl
[N
ral

A& (sport commitment)’ 2}
‘1 A= (league commitment)” 133 ‘©H HAAE(team commitment) &2

Uiro] EAHEY. 54 W2 Funk et al. (2009)°] AR &3t &

re
4
2
=)
)
I
o
et
o,
N,
r <]
it
Fo

¢l(past game attendance)™¥} Pritchard and
Funk (2006)c] AR&SF &35 & 7ol 9A 789 mHo] #H
FE(media behavior)o] ZIFHETH 27 Q9 F 2179 EFe=
st eH, 78 HAEE &8st HAs 1A Aoh (1) FE O

a3 (TA) 7M. SHEHERE SHt Ax = Hft FATRE =A51)

ie/
S
B[\

A (F 5 &
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Z7&(pleasure)

1

PH/EV/EHIEE dEste A2 TH

giEsele 9] 5 shielct

2)

e @ PR/l 271E ek A2

o= =71k

3)

Wt G [eHY/E/Ee 715 BEchs
o= G [HY/EIV/ERE FclP]

ool

217] & (sign)

D

@) [eH/=I/ER=(E) dEtte AMd2

Loll Hish g 72 A8 4= 3ok,

2)

gE ARlel ol [EE/euElaE
ZofobeAlel w1 Al o Al

A PSSt

3)

e @) [PHYE/ERE TS o,

Ut ek 2,

34 (centrality)

1

@G PH/EVEHIZE WA S8

2)

wel ARE & AT T2l [ekHYEa/EIel

3)

@D PH/EAVERRE) otk 22 W

Aol SHHY 4= 2tk

(E 4) A= BIE Foj

I
o2

T

H k._l 1_'_” ©
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H ol 9l AR B
D = [oFHYE| /€] S48 ARl
2 UE [oF/Ea/8]e] $44ee Holdt,
3) U= ofdet 27t A7IskeR]o] BA o] oFt
AT 718 TEE Aot
(commitment) 3) Y& oldst "ol A7]sk=Alol A glo] W7t
Zofsh= 219 71E TS Aol
AF2 3) U= At "ol A glo] W7t ZotoleE "9
HAc 4718 THE Aol
FAAE D = [FH/E2/E]e] TRt ARE QEUloA
A=t
njtjo] 49
2) UE= [oFyE|/Hle Tt AR ZIARG AR
(media behavior)
1=t
3) U= [oFYEI/EIE) A71E HellA] TRl
A7 T 80 | A AE GAlo] TR Eokske [oF/EI/E]S
(game attendance) | 771E b 2 23 BfstdsU7E

A2t 8F ]

1
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3. A=A

5

235

Fo] IBM SPSS 23.02 o]

P $1s

S

o
e A4

7 7

'8/

id

1) WX EAX(Frequency Analysis)

ted

ARE gor] §15

51

e

h

N
T

<k

(Exploratory Factor Analysis)

=7 89

2 dFlME

A

AZ3} Barlett®] +

, 1ol

o1

.50

oz XA

s
Al
—
Ife}
-
or
Tod
ol

o
Q8

A
X
4
ol
NF
o

a1
5

TH(Hutchenson & Sofroniou, 1999). Barlett®] 3

5

ofn]

At (Field,

=
=

ZoR o}

2000).

N-
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method)¥} A7} 3|A = Varimax H¥e Z8sl9ioH
value) 1 oJAQl Q1S FEo1t.
3) A# &= &4 (Reliability)
FabHog WA AX]E(Cronbach’s

st

SEni e o

REISL IR ET
ol ALgEE F1ERe

a) A5
Aol Qedy, dutdozn  AS|a}sH Lo A
0.702.24, Cronbach’s a 3Zte] .70 oJAolH AFL7l Q= Ao

SHA| "rH(e]5], 2014).

AH(PCM  three-step segmentation

4) A A% 2l 394 2

T

procedure) @
A 2E md 3¢ 2 dxe folko] A
EAGign), S44 (centrality)& o]-&3to] SHAE

=712 (pleasure), #}7]
AeA A& Bdo] Y 702 U=t ARSET AXE ot AT
(1) 52 70Q19] 7t B ZHI

(2) At Zh B S
22 E=05.65)F stz ERtth
() Ag4 #& 2l FA 5 o &

@ (Beaton et al., 2009)



SAE 158 4712 B71=0] 9lew 27t 71desE Bl A
A S7t= uErdnth qdd, A (awareness)= (1],

S o|(attraction) [2], 9§ZH(attachment) [3], 12|11 4 (allegiance)

B 3oA 2 dxje] A eSS Ak (F 6y3 Zrt

- Awareness Attraction Anachment Allegiance
P C s P C S P C S P C S
"L L L M L L M H H
H L L H H M
H M H
H H H

rzrzxzxrzggLfZrr~rrreefeEe
rr 2 Ero>o2f £ 2T -~rrTT T 22
rT2rzz2T~r~2T T =T ~T T~

*. P=Pleasure Facet; C=Centrality Facet; $=Sign Facet
a: may be Awareness if a non-participant, or Attachment if a participant

CE 6 H21A A% 24 357 £ 239 dAE s

Zk&: “Operationalizing a theory of participation in physically active leisure” (Beaton

et al., 2009) ,:;ﬂ ST ]-.:,1 T
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5) HAC oplgH 1§ 2R
9ot Zo] Polnd whgoz Aed A% nd Yol Y £EOR e
5] olo] weh Axx, ] % Wl Wk BAE obrEd 1FS WA,
Ned A% 59 ge| pelr pEE ARx F%, @1 eu o

glo] T Al 2zt A AH F oA Ao BAS oplaH Telw

OFe @8R 2x =9t 2, "o HijAe] 7|Hhe Fo] SHAE AXZE
FTE-2 0 AHoA] A2x= FE FAH(Sports dominant), 2|71 54 (League
dominant), F5-811 J& SAH(Sports—league codominant) % gF

Fo7, gI1-g AHoA= 2|71 FA(League dominant), H
% (Team dominant), 2]71-¥ 3% S4(League—team codominant)®] gt

aFez WA du. dE S° fI-" z2delA a9t "ol =7le

R

ol o] sEIEHH @2 Fnl @A, "ok Ful Aol En

89 AMAL B1-9 25 4 1502 ugEc. 2 AU

6) thHEF BEAEAS(MANOVA: multivariate analysis of variance)
5 AROM 2t A el BAE opldA 18 1 Aold FHa]

Slotel thAw HakEAo] AlWHdth BAL obsldd 1% 7t HnE



!

-] &} 31

:Af-&

_49_



ARz 22 B P2 fjg 99 AT (E DI} Pk Axx

F%0] digsks QB TAZ AAse] 7H AE PAE(Liker) FA

maximum likelihood method)® 27} 3d & Varimax WHZ
A-gste o, 72| (Eigen value) 1 o]/l 8212 FE5I9

QA A 99l 12 I 23< F4AE 8lo= ofolAl Fl(Eigen-
value)-& 2.5230|H, AL 36.045%=2 YERGTH Q<21 2= 37 &%

mjoje] gQlo®m 2.154¢] ool gt} 30.778%°] dHe UEtdidieH

a9l 32 A7) THE 8lez 1.1459] ofoldl it 16.352%° Ay

O

83.17%% UEhton QolHAo

i
o,
o)
L
ob

r
i)
fo
o
i
ol
1
Mo

AeE& ASchs KMO EE Hd=s 8472 Yeht 0.5~1 Apeld
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29 aus  oge o) B
29l
U= o9 FX4AHE A R|Ato|tt, .843 .387 181
U of7o] 24439 WMot 842 382 220
L 5 A7|et= T
‘;ri ofte] kel 7§E‘—§ C’JEWloﬂ/ﬂ 84 703 215
‘;r? ool e AlE TIA AFES 480 3 310
AHE
U= ofFF 715 HelA wERitt 183 890 -.009
;(E ;E Fj;fiﬁgjﬂfﬂ% LA 145 936
1-5-%](Eigen—value) 2.523 2.154 1.145
H4H% of Variance) 36.045 30.778 16.352
2 (Cumulative %) 36.045 66.823 83.175
Kaiser-Meyer—Olkin®] 24 == 847
Bartlett®] @4 #H74=1585.000(df=21, p<0.01)**
*p<0.05, **p<0.01
BT £Lxz= T2 it adiA
2) 21of dit aQlEA
Axz 20 I o titt QR1EA dAits (F 83 Frh Axx
2l1of| sigshs A 5 THE AdAste] 7 Ak A E(Likert) F49]
BYe Sl 4ES WAT § WA 8L Bt AV ng PAA



QRABEAS AAsi aRle] F&E3 IHe A FHSEHMLM:
maximum likellhood method)?t 212} 3 & Varimax YWHS
g5t o 152 (Figen value) 1 o]AFel @918 F&35}3tt

RIEA Ay 891 12 371 29 A= a9z ool Fh(Eigen—

rl

value) 2.3580|W, AW 33683%% Uerdth Q9 2= 37 2%
mjtjo] @9lo& 22649] otolAl Zhat 32.337%2] AWES uEhygled,
a9l 32 A7 T aglez 11779 ofolAl Yt 16.817%2] AP
Uetith & 54 89 A9 8284%=2 Uehtom  g8QlEA o]

Agde AIshke KMO EE AdEs 8162 Ut 0.5~1 Apeld

_ _ 37 &
B3} I n]t] o ° ael

e g 2lae] 4442 AR Aot .900 318 161
U= g 2l19] FAdAee ol .888 331 .199

r st Elo] A7lst=x 1l o
g e A7E T Aot

L g 2o Tt ARE AUk
e W el ° 1A 556 849 165
th
U= dig 2lad #weE AR J)ARg
ApS e 229 847 -.014
U= g gae  A7E HAA
Serer 304 742 336
A A& GAlo] 7H Fofste E19
75 Auojit 2 AR 299 154 911
SIS U7
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%] (Eigen-value) 2.358 2.264 1.177

K

B2 % of Variance) 33.683 32.337 16.817
=2 (Cumulative %) 33.683 66.020 82.837

Kaiser—Meyer—Olkin®] EE A =4= 816

Bartlett®] 374 #H7=1650.644(df=21, p<0.01)**

*p<0.05, **p<0.01

CE 8 279 "t 8

o
1%

ro
E)is

g e FEel digt aQIEA Adte & 99t A Ax= g
igste A7 dF TE AAst 74 A= 2FAE(Likert) F41° 2=
ot Awe ARt H HUAEY Ui ©est A7|ax @A
QRIEAs AAlstit. afle] &3 e A7 A= (MLM:
maximum likelihood method)® 27} 3d & Varimax WHZ
A-gstglon, 1.5 (Figen value) 1 o4l Q91 F&81io).

QRIEA Axt 99l 12 371 29 A= aQlow ool Fh(Eigen—

rl

value)2 2.8970|H, Awgle 41293%=2 e Q9 2% 37 B3

mtjo] @9loz 20739 ofolAl Zhut 29.620%2] WS yEloeH

a9l 32 7] #H gcle=z 1.2119 ofoldl 3t} 17.302%<] HdHES

Uetdth £ 53 a9 AWEd 88314%E UEHoH  QRlEAl]
ARe ‘

A KMO EE HgkE 8662 e} 0.55% Aol
iy = I;' -

i



Ao NEs} FoT Ao yehirh
37 v
__Erl_—s- =] }\] [e] 1t
=3 AR o] o] qal
U= offd "o 4482 A =oltt 857 325 184
U= ofid "o 4482 oo .842 .305 .040
H= dd "ol oW 4 "wn
ZA71st=Ael BA glo] i "ol A7E 725 401 293
Bat ol
= gt = st ARE olglylo| A
e A Eel ° LA 55 835 207
d=rh
L ik = ol AR 7|A AL
9Et,
U= i ' A7 HollA Hedlt 445 .708 274
A NE PAle] A Foete H
A& Auprt At HH 159 248 .950
BslAaUz
2152 (Eigen—value) 2.897 2.073 1.211
BAH% of Variance) 41.293 29.620 17.302
A (Cumulative %) 41.392 71.012 88.314
Kaiser—Meyer—Olkin®] ZEZ A == 866

Bartlett®] 94 H7A=2167.059(df=21, p<0.01)**

*5<0.05, **p<0.01
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2 AFolA ARESE ARl HAR=  Cronbach's o Aot
Cronbach’s a A9 sS4 7Z|Eo] dsf skabsntth ool QlA|wt
dutdom  AtslapetdgoA  H@ol  AREEE VIERS 070224,

Cronbach’s a Al57F 0.70 oJAto]H AFE7F =2 ZAog wush 4= Q7]

l
r>
)
ki
mlm
oY,
olN
ol
32
u
rle
re
-
=2
o)

2o 2 dAFoAE 0.702 7|EL

AARE ARE B4 At (B 1003 goen, ZF ¥l Cronbach’s «

»

A=7F 816 ~ 1.000= HERHIE 9l & AF+= ule AHE Tk

FEoA SAHAHL & 4 ot

249 EH 35+ Cronbach’s a

ARZ FE AL 3 898

ARZ ZE o] 3 816

~RZx FE 77 7 ad 1 1.000

271 AT 3 889

271 wto 3 839

20 A7) o 2gl 1 1.000

g A= 3 885

g mjro] 3 937

g 37 3 8 1 1.000

(E 10y AFx B4 Axt
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3. /\131-1 ;{] EE"(PCM) 7-‘IJ,].

Agd 24 2d 394 B dxs @kl Al 7t SH<l
EA=(pleasure), 7] FERA(sign), FA44 (centrality)& ©]-&sto] SHAE
AEA 24 2dol Y Eo=x Uhesd ARREW et 22 FAj|

SRR

(2) A" 7z ol SHe B HeE 9H5(d)), F74.5<
5.65) &2 =505.65 F stH=E 27t

() A2z A% wd Aol ek PRl SuAE WA 7%

SAE 17E b BEY glew At AR #@ok

AA A Srree uEhdnh AR, A (awareness)= [,
S v (attraction) [2], °i#H(attachment) [3], 22]3 F-3(allegiance)
4]9] GAloIt,

olzig Aatel s uehd A= A& Rl Ave & 1D
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PCM o

HT
3

o1 Z] (awareness)
79

5] (attraction)
o2 (attachment) 134
%4 (allegiance) 44
97

o1 x| (awareness)
75

2|1

S o] (attraction)
o} ZH(attachment) 107
%/ (allegiance) 43
76

912 (awareness)
59

o

5o (attraction)
o2} (attachment) 113
74

%4 (allegiance)
o Aar 4

11> Agld z24 2d(PCM) 3T+ &
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4, B HE 0]'71151];(5' 1%_ _1—71__1]—_3'_[_ Z_gjq_

& nd Yol ] £5o8 Ui F o

o] T3t Bl olr|eEly 182 §As

) 2xx FE-27 2L

Ax=oF ¢, "ol vjz|of 7|¥E Fo] §EAE AxE FE-d1
2HHo A Ax = F= FA4l(Sports dominant), 271 &4 (League dominant),
T o OFo2 UHA

o] Axx HIE o}7|dZ] j_ ﬁ



ic)

=
o
e

2) #1-"

Axzel 27, "o wizle] 7HhE Fol SHAE #I1-E ZpelA
1 SFA(League dominant), © A (Team dominant), 2]1-8 3%
A (League—team codominant)®] ¢t 1Fo2 WHA Hu 1F ERe

= " 33} Ak

ot

2l %4 D 2m-8 FE 54 .

a9 3> @a-9 Age] Ax=x BAC opy|EA 15 EF Ay}
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5. O 2424 2%

1) 2Axxz= FE-217 24

ARz Fo-g| YoM Ax= F& F4 15 (Sports dominant
group), 2|71 F4 1F(League dominant group), &=—-21
15 (Sports—league codominant group) b AZ= H|AE FAHL zpolE
stz Sl ohHsF EAREA(MANOVA)S  AAst7]e] ofA SHHE

gk T BARAC] AP Bl ST FEUAE 719

ARZ FR Sl
. A7l FE A7 BF
AAE wto] O&OL AA T m]T]of °30L
AAE 1
AR
25 |t o] J15%* 1
A7) BF Qe 456%* 593%* 1
AT 1.000** 715%*  456** 1
21 u|t] o] J12%* 882%*  589%*  712%* ]

A7) BF QQl 478** 588**  8pa**  478%* 6lo** 1
(B 12) 2322 FE-2)0 A9 F5¥ 7F A8aA

=
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3, Box's M 24 A7 544 7140 717HE0](F=129.917, p<.01)

FHUAS] FUHS AHS] oYt AvHoz chwd BAEA)

2011)., ~2x = £5-277 2349 Pillai’s Trace #= A EEH, o] Zho]

0.1740]9 Fgto] 4.999, 4¢] g8o] 0.0000]22 A= F2-a]7 2199

|

A 7k Aot Aokn F 4 9l

a3} x  r M2 g asgg Az
AGE  AGE
Pillai’s Trace 174 4,999 12.000 630.000 .000 .087
Wilks” Lambda .830 5.113b 12.000 628.000 .000 .089
Hotelling’ Trace .200 5.226 12.000 626.000 .000 .091

Roy's Largest 174 9.134c  6.000 315.000 .000  .148

Characteristic Root
(E 13) AX=2 2227 299 sy Baray

Az FE-F YoM Ax= F&E FAH IF(Sports dominant

et

group), &1 FA I1F(League dominant group), T=-81 5 %

I

o)

[
ofy

Y= ol

it

15 (Sports—league codominant group) b AX=

<

£

sty el ol EAHEAA(MANOVA)S AAsten 1 At

rr

148t o, o] FAIF ez HduEd 222 F5 FAHE T AUE[FQ,

319)=0.154, p=0.857], wHe|[F(2, 319)=0.660, p= 0517]4 "-Fg—or
H=1

P
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)
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i
E
_O|L
2
L
>
bl
[N
ofN
1
o,
N
r <]
o

Q9le] AL a2 FA IFm=3.94, SD=1.478)0] A%z FE FA
J%(m=3.16, SD=1315¥ FE-81 JI5 4 IEm=31.2
SD=1.661)Ett =A Uehd dd 3t ZFol7t Sli= A& UET

271 Az A9 mfol[F(Q, 319)=1.880, p=0.157]1°] A%
AR FoJRt Aot gle Ao® YEhAIT AAE[F(Q2, 319)=8.131,

p<.05]et A7) e 8<I[F(Q2, 319)=5.662, pL05]olA= Folgt Zpol&

He 7+ fogt Aol wrelde] weh Scheffed] AMFHF WS
AAstel ek b A ztolg Hlwskth 21 dAEe]l A9 21
Z4 1%(m=4.83, SD=1.211)¢] Axx ZFE ZA IF(m=3.43,
SD=14171} F5-871 FF SH 1Fm=3.94, SD=1834)Ht} =7
et ek 7 zbolrh Sl Ao uehgth g A7 BE 8l A
22 FH IEm=4.18, SD=1.509)0] 22= F= FH IHmM=3.10,
SD=1.383)3} F&5-21 3F FT4H Ium=3.22, SD=17260Ht}t =7

Ueht e gk Aelsh i Ao wa A
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FE5-21

L2xz2 F5 A 34

_L_E. ZX]
i N 1% 1% c o Az I
THAF (0=79) (n=33) L For oaz
n= n (n=210) =o AlF

M(SD)

A= 3.97(1.532) 4.17(1.625) 4.04(1.859) .154 .857 n/a .001

EXZ ggel  5.04(1.190) 5.07(1.057) 4.85(1.674) .660 .517 n/a .004
3.16(1.315) 3.94(1.478) 3.12(1.661) 3.931 .021 bya.c .024

A 3.43(1.417) 4.83(1.211) 3.94(1.834) 8.131 .000 bya,c .049

g7 "del  4.95(1.198) 5.36(0.835) 4.81(1.743) 1.860 .157 n/a .012

3.10(1.383) 4.18(1.509) 3.22(1.726) 5.662 .004 bya,c .034

al 2XZ FE 3 1%, b A7 34 1%, ¢ F2-21 35 34 1%

2) #I1-9 24

23z 2-g 2o 2l $4 15 (League dominant group),
34 15 (Team dominant group), #I1-8 3% 4 Il (League—team
codominant group) t AX= BH:E ZALT 2lolg jgolr] Qs ohHwF

AT (MANOVA)& AATsH o b SHHE a7t ohisr Z4hE4

AR WA T FEWAS ] FEe A 9stel
wel 7F AR 24 9 Box's M AHE ATt
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s}elaholct
2 g
_ 37 BE 737
AAE wde] T T @AE g T
A= 1

g1 H|tjof 619%* 1
737 TF 29 468** 840** 1
A J25%% 777F* 616%* 1
4 njtof S81%* 915%*  745%*  838** |

A7) JF QQl 533*%* 413*%*  271**  536** 416** 1
(B 15 20-9 A F5HA 7F AT

¢H, Box's M 24 Ay A 7ol 7124501 (F=196.770, p<.01)

Golmstag Pillai’s Trace o= AE A5t AHo| EFsich(e@ A,

2011). g 1-8 =Y¥2] Pillai’s Trace Zr2 AmH

r

, Fho] ghol 0.1700]™

Fgtol 4.872, 9 SHEo] 0000012 a1-¥ Qo] A 1t o}

ek

ok & 4 gt
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7+ o

= T O 0] Sl= al

a3 4 F AeE  Rem 9 & et AlF
Pillai’s Trace .170 4.872 12.000 630.000 .000 .085
Wilks” Lambda .832 5.044b  12.000 628.000 .000 .088

Hotelling’ Trace .200 5.216  12.000 626.000  .000 .091

Roy's Largest 189 9.922¢  6.000 315000 000  .159
Characteristic Root

(& 16) I1- A9 chg EAEA

Az 20-g 2PoA 21 T4 IF(League dominant group), B
24 1F(Team dominant group), #]1-9¥ & T4 I15(League—team
codominant group) 7t AX= HAE AL zjo]5 {FH517] Q5 thH=F
AR (MANOVA)S AASHRlew 11 dibs (F 17D 2o ol&
TAFeR AHEH 271 F4EA= FAE[F(Q2, 319)=0.450, p=0.638],
aHof[F(2, 319)=2.759, p=0.065], 771 #F K<I[FQ2, 319)=0.039,
p=0.962] RF TAZACRE [Tt Zol7t Gl AL U

o, ° AR B¢ A7 ¥ 89l[FQ, 319)=0.481, p=0.619]¢]

o
o
of
X,

Moz ROF Aot Yt AoE usEgAw WUEZIFC,

A

et

)

Solg Aok WaAMo] wet Scheffed] AFPZ WS

AAste] He 7 FA1A Apelg mluskyd. © AR B¢ H FA

I&(m=5.64, SD=1.202)°] 2|71 F4 1H(m=4.48, SD=1.158215}.3—§71].
{2

£y



Uetgon njtjojo] A9 g FA 15(m=5.68, SD=1.055)°] 21 FH
1E(m=4.70, SD=1.015¥ 2I1-¥ F=5 FH I15mM=4.92,

SD=1.92D Rt &= veht Jd 3F 2po)7t Qe A= YT

21-d
g1 34 4 2= zx
a5 a5 AHE
%él\“ﬁ?_ - - 15 F ) oﬂﬂ'
(n=23) (n=94) A% 4z
(n=205) =
M(SD)

ANE 4.16(1.283) 3.80(1.473) 3.93(1.868) .450 .638 n/a .003

g1 njdof 4.91(1.046) 5.21(1.002) 4.76(1.782) 2.759 .065 n/a .017
3.35(1.402) 3.32(1.461) 3.27(1.761) .039 .962 n/a .000

AT 4.48(1.158) 5.64(1.202) 4.76(2.099) 8.519 .000 bya .051

] H ] o] 4.70(1.015) 5.68(1.055) 4.92(1.921) 7.691 .001 bya,c .046
37 B
2ol 3.61(1.305) 3.65(1.550) 3.44(1.864) .481 .619 n/a .003
at 91 T4 IF, b @ A 15 ¢ 91-8 35 FH 1F
B 17 #1-9 2 & 3 92 A, 22 mlde], 90 A7 3 84,
g WA=, © uldol, § A7) per acle] chAy Burd Azt
.-'x_ﬂ-l -"';: ] !: ‘.l| T'.
| I} I 1
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AEz gER Pl 9 FAEe] oud e mALA PFe:
Aolth. 9Ioh 2L AT BAe| gt AT BA 9 A AAstdon, 2
AT M AFSG =29 A7 ARE wlom Aze] on|g

=

5
297 A7) oY adeld SAdos §olg Ao} A= Ao yepirh
olg FAMoR AMEY Az F2 77 P adlel A4¢ 71 4

5Bl 7P Al dEbded, Fa dAE QA a3 FA

dE4.83)0], 9 A7 ¥ 2119 Aeel: 1 FA :%%(4,.18)0]5
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B Q7o SEA AAMEL el 2ok A, B A7k Fy zz

|

|z
r% i<l

Z A ol Qlol BT opEIAE A8Rt Hxo] dFtolth,
T o7l o] 33t o]He] =¢] AH(D. A. Aaker and Joachimsthaler
(2000a), Devlin (2003) &)9] ¢ 257 duF G322 g ZofollA ojn]
ZAot= BERE of7|HIx S Jdststdon, o224 ZIEekD. A. Aaker &
Joachimsthaler, 2000a)4t 219 ¥ (Kunkel et al., 2013)94et= &
AH|2Le] T A QIAH BEHE olr|HAE fHstaar g D. A. Aaker

and Joachimsthaler (2000a)¢] ATE =W ZEAZZ APFA ME7

o

8¢ AFolty. FEW g1, ek ge Bs] gE BAc-as)

BYso] HAE oFEAo] P Wet shAW, B A7

rlr
i)
I
i
A
N

ol "HILI} FFAORE AH|A]
ol AfEls" Aol7] wiiE o]tk (Leuthesser et al., 2003). wabA £
A= AHRF oA F253 21, 2ot '] BlE WAE 75t
Az HPEE op7[EAE HFAthe HolA shed oulE 22 4 QU

=4, 2 d3E= Funk and James (2001)9] A2l A& 2 (PCM)=>

ggote] = 2 2xx BAS 394 AlEst EAE AHEs] %

B

HASO] Pojof mzt 3t =2 heddve oA she3 %Q%i

-'=l

£y
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o= UEdoh Axx= HIC of7|Elx#gt ofuz} [ARgE Lgizjo] =9
AL o]= & ==y=d], Pitt, Napoli, and Van Der Merwe
(2003)9] <I7to] wEW HY|HE miyHE 3o SQlo] 7 FAES

sddon A9e st Ao okl pAE FA mEs sl

BCet Wol PAE AAskE d 9ol wie Fasit metd 4 Axx

BASE 2R AA4E s ShAAE 49 b stelze] 3F
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2. A8 9 AA

-

B @FE HUS oplgAY A HAS(AEE FB HACS, 0
HACS, § BAS) 7ol olW@d FA 49 ABL A, opt

smE FHEO] Aolg Pohir] gt AT FAE AYstAr. a7
SAE gos 43 AT e AZS skl ARz Pue

o} 255 coding)

ZH o
o=

F9E == IBM SPSS 23.0 for MAC OS X =Z=27

240 wat AdAeelgt. AzAE EA 2

A (Frequency Analysis), 822 Q<184 (Exploratory Factor

M

kel
Analysis), A2 X (Reliability Analysis), thH& 2R (MANOVA)S
ST

AT At e P,

A At A7 JHe FHeER ARE

WA, AEE FR-1 ALNA A 1§ 7 Ax ER
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Abstract

An Analysis on the effect of sport
brand architecture factors on brand
loyalty

: Focusing on the Korean Professional Baseball
League and the teams

Jury An
Global Sport Management
The Graduate School

Seoul National University

The purpose of this study is to verify how brand architecture’s three
brands (Sports event brand, league brand, and team brand) play a role of
central inducements and furthermore, investigate and reveal differences in
loyalty among consumer groups divided according to consumer involvement.

In order to accomplish the purpose of the study like this, the subjects of

the study were classified into 4 types of the applicable models according to

» 3

-
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involvement by utilizing the psychological continuum model. And the subjects
of the study are assigned to a group of the sports event—league level and a
group of the league—team level according to the classified types. In order to
analyze differences in loyalty levels of each group based on the groups
assigned like this, subjects for inquiry and research hypotheses were set up. In
order to verify the research hypotheses, a survey was conducted and samples
were extracted focusing on Korea professional baseball spectators and fans.
The total 322 questionnaires were used in the final analysis except the ones
that are judged to be less reliable as respondents missed answers to partial
questions or answered to them insincerely among the returned questionnaires.

The data gathered were coded according to the guidelines and the coded
data were computerized according to the purposes of analyses by using IBM
SPSS 23.0 for MAC OS X program. For data processing, Frequency Analysis,
Exploratory Factor Analysis, Reliability Analysis, and MANOVA were
conducted to satisfy the purposes of statistics. The following results were
drawn through the research process like this.

First, there were no differences between commitment of sports event
loyalty among the three groups and media in the level of sports event—league.
The factors to watch games have found that the league—centered group is
higher than the sports—centered group and the event and league—centered

group. There is no difference in media of league loyalty among t\hg gnbugs
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And commitment and the factors to watch games have found that the league-
centered group is higher than the sports—centered group and the event and
league—centered group.

Second, for league loyalty among the three groups in the level of the
league—team, there were no differences in all the areas. For team loyalty, there
were no differences in the factors to watch games. However, commitment has
found that the team—centered group is higher than the league—centered group.
Media has found that the team—centered group is higher than the league-

centered group and the league and team—centered group.

Keywords : Korean professional baseball, Brand architecture, Psychological

Continuum Model, PCM, Involvement, Loyalty
Student Number : 2016-21616
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