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Abstract 
 

Media Framing of South Korea 
 A Content Analysis of Two Leading Chinese 

Newspapers, 1992-2017 

 

 

Zhanling Luo 

International Area Studies Major 

Graduate School of International Studies 

Seoul National University 

 

 

Since the establishment of full diplomatic ties in 1992, China-South 

Korea relations have developed dramatically. Though the two societies 

interact more closely, the mutual perceptions between people and the degree 

of goodwill are much lower than expected. To have a clear understanding of 

the cognitive problems between China and South Korea, this study intended to 

analyze Chinese perceptions of South Korea from the aspect of news media. 

This study explored the presentation of South Korea’s national image in 

two leading Chinese news media, the People’s Daily (Renmin Ribao) and the 

Global Times (Huanqiu Shibao). Media framing theory was drawn as the 

analytic framework for research questions. This study employed a 
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combination of quantitative and qualitative content analysis of Chinese news 

coverage of South Korea from August 24th, 1992 to August 24th, 2017. The 

25-year period was chosen according to two significant events between China 

and South Korea: the Sino-South Korean normalization in 1992 and the 25th 

anniversary of diplomatic ties overshadowed by THAAD issue in 2017. This 

study attempted to examine the extent to which Chinese news media framed 

South Korea and which frame, if any, would be the most prevalent. 

This study found that the People’s Daily and the Global Times had some 

variances in the framing orientation when reporting different issues areas. 

While the People’s Daily had more positive coverage of South Korea through 

the thematic and cooperation frames, the Global Times carried a more 

substantial proportion of the unfavorable news articles, which were mainly 

framed by the episodic and confrontation frames. By looking at the political, 

economic, cultural, social and international images of South Korea, there were 

three main factors affecting what frame to be used in the news coverage: 

Chinese foreign policy, the commercialization of media and the relative 

freedom in the area of international news coverage, and the self-justification 

of the communist regime. When Chinese news media shaped and framed the 

image of South Korea, they concerned and mirrored the political, economic, 

cultural and social structures of China. 

 

Keywords: South Korea, China, National Image, Media Framing 
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I. Introduction 

1. Research Background 

Before THAAD issue in 2016, China-South Korea relations have 

developed dramatically since the establishment of full diplomatic ties in 1992. 

The two countries have established an increasingly diversified and 

cooperative relationship with a certain level of political trust, massive mutual 

beneficial economic and cultural exchanges. 

Notably, the astounding growth of trade between the two countries is one 

representative illustration. In 1992, South Korea trade volume with China was 

6.28 billion U.S. dollars (USD). Since then, the bilateral trade has increased 

by 36 times and reached 252.6 billion USD in 20161. China has become South 

Korea’s largest trading partner, exporting market and source of imports, and 

South Korea currently is China’s third largest trading partner. 

There were significant enhancements in the area of bilateral political 

relations as well. Since the diplomatic normalization, China-South Korea 

relations have been upgraded from the initial “friendly cooperative 

partnership” in 1992 to the most recent “strategic cooperative partnership.” In 

an attempt to promote further cooperation on specific issues, certain 

high-level dialogue mechanisms were set up between the two countries’ 

ministries. 

                                                
1 Refer to Ministry of Foreign Affairs of the People’s Republic of China, “China and Republic 
of Korea Statistics,” available at: 
http://www.fmprc.gov.cn/web/gjhdq_676201/gj_676203/yz_676205/1206_676524/sbgx_67652
8/ accessed November 4, 2017. 
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The people-to-people and cultural exchange between the two countries 

has flourished as well. The number of visitors between Korea and China 

exceeded 10 million for the first time in 2014 and recorded nearly 13 million 

in 2016. This is a remarkable increase from a mere 130,000 in 1992. The 

number of weekly commercial flights between two countries reached almost 

1,400 in 2016. Moreover, there were approximately 67 thousand South 

Korean students in China and 60 thousand Chinese students in South Korea 

by 2016, regarded as the most substantial portions of international students by 

each other. Between 2009 and 2014, UNCTAD statistics recorded that China 

had been Korea’s number one partner of trade in creative goods regarding 

both export and import2. 

However, the relationship at the public level between South Korea and 

China has not gone as positively as the relationship at the state level (Kim and 

Chung, 2013:287). Emerging disputes over bilateral trade, territorial 

sovereignty, historical and culture issues resulted in rising negative sentiments 

shared by the people in both countries. For instance, China’s North-East 

Project in 2002 and the 2008 Beijing Olympic torch relay incident in Seoul 

caused merciless disparagement on the Internet in two countries. 

Several surveys show that mutual perceptions between South Korea and 

China have deteriorated. By surveying Chinese Internet bulletin boards that 

posted South Korea related messages from January to April in 2009, the 

Korean National Brand Committee reports that about 68 % of the information 

                                                
2 Refer to United Nations Conference on Trade and Development (UNCTAD), “Strengthening 
the Creative Industries for Development in the Republic of Korea,” available at: 
http://unctad.org/en/pages/PublicationWebflyer.aspx?publicationid=1720/ accessed November 
4, 2017. 
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was anti-South Korean, while only 17% was pro-South Korean. An online 

survey by International Herald Leader newspaper in 2007 shows that about 

40.1% of 12,000 Chinese participants ranked South Korea as least-preferred 

states, which is even ahead of Japan (30.2%). Studies by East Asia Institute 

also find that Chinese favorability score towards South Korea, on a scale of 0 

(very unfavorable) to 100 (very favorable), has declined continuously from 

73.0 to 57.5 between 2006 and 2010 (Lee, 2011). 

In short, there seems to be a paradox in the interaction between China 

and South Korea. If the two societies interact more closely, the mutual 

perceptions between people and the degree of goodwill become much lower. 

The negative perceptions between the two countries might be temporary, but 

these sentiments may have a negative impact on bilateral relations. Once “an 

image of others is established, it is hard to change, so it is very important to 

try to understand how it is formed” (Jervis, 1976:10). Thus, the negative 

perceptions among people led to the question: what factors contributed to this 

problem?  

2. Research Purpose  

With mass media expanding rapidly, the globalized world has become a 

mediated world where people heavily rely on news media for information 

about an event issue that is beyond their reach. Thus, news media is a 

powerful means to influence public opinions and raise awareness about an 

issue or object. In the book of Public Opinion, Walter Lippmann states that 

“the world that we have to deal with politically is out of reach, out of sight, 
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out of mind” (Lippmann, 1922:29). Daily newspapers were the primary 

source of information for people in Lippmann’s day, while nowadays the 

Internet and many other new information technologies become the dominant 

information channels. However, the gist of this changing communication 

remains the same: regarding the events and situations that are beyond reach, 

people have to deal with a second-hand reality that is constructed by news 

coverage. Under such conditions, studies of media’s agenda-setting effect 

argue that news media potentially influence people’s opinions or perceptions 

of the other countries (McCombs and Shaw, 1972; Manheim and Albritton, 

1984). From this point of view, to have a better knowledge of public cognitive 

problems between China and South Korea, the question that what topics are at 

the center of the news media in each country should be considered.  

However, despite the importance of China-South Korea relations, there 

has not been a much systematic investigation of how South Korea was 

presented by Chinese news coverage since 1992. The question that how 

Chinese news media presented South Korea’s image remains long-overlooked. 

To promote further research on this inadequately addressed question, this 

study attempted to examine the images of South Korea as projected by 

Chinese mainstream media. 

3. Chinese Media 

To better understand how Chinese news media reported South Korea’s 

national image, it is crucial to gain basic knowledge about the development of 

Chinese media. Before the reform and opening-up policies initiated in 1978, 
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all Chinese media were financed and run by the Chinese Communist Party 

(CCP) following the Soviet model. Two types of media existed at that time: 

one is the Party organ acting as a mouthpiece for the Party and being 

supervised by the Party’s propaganda department, and the other is a hybrid of 

non-Party publications operating under either the government entities or the 

academic associations that had licenses to publish their papers within their 

fields.  

Along with the economic reforms, the Party relinquished its monopoly 

over the media. From 1979, Chinese news media were gradually pushed to 

operate on a financially self-dependent basis by entering the market and 

earning revenues from subscription, circulation and selling advertisements. As 

a consequence, Chinese news media continued to flourish and expand, both in 

numbers and functions. What one witnessed was the development of spin-offs 

media from the Party news media.  

To cope with fierce competition and survival pressure from the media 

market, many Party newspapers and magazines creatively launched all kinds 

of commercial spin-offs under their official umbrella. Generally, the spin-offs 

cover more human-interest, in-depth, investigative and novel news stories 

with a more lively and colloquial language. Thus, they are usually more 

economically prosperous and socially recognized than their parent media. One 

of the best examples is the Global Times (Huanqiu Shibao)，an often 

sensationally nationalistic international news daily of the People’ Daily 

(Renmin Ribao). 



6 

 The news agenda-setting mechanism in Chinese news media has 

become increasingly complex due to the media commercialization. Herman 

and Chomsky (1988) argue that most media are part of a gate-keeping 

information system, where the news reported to the public has been selected 

through a filter controlled by the agenda setter-the government and influential 

organizations in the society. Concerning Chinese news media, a market 

economy with media control means that non-official news media, or most 

commercial spin-offs and independent media, have to deal with the dual 

pressure from the audiences and the government. In order to achieve 

advantages in the highly competitive media market, they have to be both 

politically correct and producing attractive stories to cater to audience 

demand.  

In this context, it is interesting to see how Chinese news media reported 

the news coverage of South Korea in consideration of government and market 

factors. It would provide more insight into Chinese public cognitive problems 

about South Korea. 
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II. Literature Review 

To achieve the purpose of this study, academic research on the national 

image, media framing, and the relationship between national image and media 

was introduced and examined in this chapter. The evaluation of prior research 

provided a fundamental theoretical framework for this study. This chapter was 

split into three sections. The first section concerned with the conception, 

measurement, and importance of national image in international relations. The 

second section introduced the media effect of framing and explained how a 

country’s image can be constructed through media framing. The last section 

reviewed the existing studies on South Korea’s image in Chinese news media 

and highlighted the significance of this study. 

1. National Image 

The image is defined as mental pictures that people have about an object 

or event. So what counts in the process of image formation is not the facts of 

reality but the ideas or perceptions that people have in mind. Thus, to some 

extent, people may have ideas about an object or events that do not exist. 

According to MacInnis and Price (1987), psychologists view the image as a 

distinct way of information processing and memory recording. Echtner and 

Ritchie (1991) deem image forming a complicated creative process through 

which individuals develop a mental construction based on a series of selected 

impressions from a sea of information available in the environment. Thus, the 

image is built on the basis of available information. 
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The national image is a mental representation of international 

community’s general perceptions and impressions of a specific country. It 

demonstrates what the country or nation looks like at the world stage or how 

public opinions evaluate it. Because the national image is based on general 

public viewpoints, it can be defined or measured in various ways from 

different disciplinary perspectives.  

Marketing is the first discipline that came up with the first definition of 

the national image. Since marketing was concerned about the 

country-of-origin effect on cross-national consumers’ cognitive beliefs and 

brand attitudes towards the products, Nagashima (1970) defines the national 

image as images of the products of a country. Later, other marketing scholars 

develop it as a generic construct of generalized images, which is created not 

only by representative products but also by the country’s economic and 

political maturity, historical events and relationships, culture and traditions, 

and the degree of technological virtuosity and industrialization (Allred et al., 

1999) 

In the field of public relations studies, Kunczik defines the national 

image as “an image of a nation constitutes the totality of attributes that a 

person recognizes (or imagines) when he contemplates that nation” (1997:44). 

In his view, information sources in the communication process have 

significant influence on the formation of the national image. Notably, the 

news coverage of foreign affairs often governs what kind of image of a 

foreign country predominates (Kunczik, 2000). 

The studies of the national image from different disciplines indicate that 
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there are at least two analytically distinct components of the national image: 

the cognitive and the affective. The cognitive component is a person’s 

subjective knowledge of a country while the affective component is his or her 

emotions and feelings about the country (Scott, 1965:72). And the affective 

component is based on the cognitive component. Therefore, the national 

image can be measured by or inferred from one’s knowledge and attitudes 

towards a country’s political, economic, cultural and historical characteristics. 

From this perspective, the formation of the national image depends more 

on information communication, especially the overseas one. To be specific, 

when the information of a country is received and processed, the image of the 

country takes shape in the receiver’s mind. During the oversea 

communication process, foreign populace mainly relies on domestic mass 

media to learn about a specific country. Due to the differences in political, 

economic and cultural interests, publicity of a particular country by oversea 

mass media inevitably suffers deviation or bias; because the related 

information can be selected and controlled by the overseas countries. The 

accumulated information in mass media constructs a specific image of a 

foreign country for audiences. For audiences who have little knowledge of a 

certain country, they would form their impressions or opinions about the 

country based on the images presented in media. To some extent, the image of 

a particular country can be evaluated by analyzing its related information by 

overseas mass media.  

According to international image theorists, images of a country in the 

international community are significant in international relations as they 
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would be used to justify a nation or organization’s desired action or treatment 

toward that country (Alexander et al., 2005). Fisher suggests that 

“international relations revolve around the interplay of image” as people do 

not originally react to an event or issue on the basis of the facts but their 

images of the facts (1997). The “interplay of images” implies that national 

image plays a vital role in international relations. Robert Jervis argues that the 

image of a country can be a critical factor in determining whether and how 

easily the country can reach its goal, and the desired image can often be of 

greater use than a significant increment of military and economic power 

(1970).  

Under the circumstances of globalization, a good national image has a 

significant effect on all aspects of a country. A positive image is beneficial for 

gaining respect and trust in the international community, which ensures the 

country to integrate well into the global system and gain international support 

in solving various issues. A positive image of a country tends to promote 

sustainable cross-border relationships, help to break the stereotype and 

stimulate positive opinions about the country. Accordingly, it is good for 

promoting exports of local products, boosting the tourism industry, and 

increasing the attractiveness of the country to elite talent as well as foreign 

investment. 

Due to the significance of China-South Korea relations, an analysis of 

South Korea’s image held by Chinese would provide essential implications in 

sustaining the good relationship between the two countries. This study viewed 

South Korea’s national image from the communication perspective by 
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analyzing the news coverage of South Korea in Chinese news media. 

2. Media Framing  

To better analyze how South Korea was presented in Chinese news media, 

it is of great importance to understand the concept of media framing. Framing 

is an analytical method developed by sociologists to study how media use 

storytelling to shape public opinions, and it now has become a research field 

of media effect in mass communication.  

There has been a significant amount of literature on media framing. 

Goffman views framing as the process of how people learn to make sense of 

an event or issue. He argues that people interpret their social world mainly 

according to one of the following frameworks: natural and social. 

Interpretations on the basis of the natural framework are perceived as 

nonmanipulated and independent of moral judgment, whereas those based on 

the social framework are considered subject to social judgment (1975). 

The widely acknowledged and often quoted definition of media framing 

is by Robert Entman: “Framing essentially involves selection and salience. To 

frame is to select some aspects of a perceived reality and make them more 

salient in a communication context, in such a way as to promote a particular 

problem definition, causal interpretation, moral evaluation, and/or treatment 

recommendation” (1993:52). From Entman’s point of view, media framing is 

using specific frames in storytelling. Moreover, those frames are information 

processing schemas through which the reality is usually selectively interpreted 

and presented.   
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Thus, the study of media framing involves the analysis of media frames. 

With regards to media frames, Gitlin defines them as “persistent patterns of 

cognition, interpretation, and presentation of selection, emphasis, and 

exclusion, by which symbol-handlers routinely organize discourse, whether 

verbal or visual” (1980:7). Also, he suggests that frames could be easily 

identified if researchers were looking at the persistent pattern of media 

reporting rather than merely analyzing the isolated stories. For Norris, a frame 

refers to “an interpretative structure that sets particular events within a 

broader context” (1995:357). Gamson and Modigliani consider frames as an 

essential component of media package, and framing is a tool to display the 

information package in a distinctive and symbolic manner (1989:3). Berenger 

(2004) states that “frames make the message memorable and understandable.” 

Media framing is not merely considered as a simplified way for media to 

organize information or ideas, and its existence has a significant impact on 

public opinion formation. While agenda-setting effect influences people’s 

opinions and attitudes through what to think, framing affects people how to 

think. Specifically, it is the amount of information processing time and 

attention for the issue that carries the agenda-setting effect. In contrast, the 

locus of framing effect depends on the underlying interpretative schemas of 

the description or the label used in media coverage about the issue. McCombs 

(2014) considers framing as “second-level agenda setting,” which makes 

aspects of an issue more salient through different modes of presentation and 

therefore shifts people’s attitudes. 

The literature on framing theories indicates that when reporting news, 
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journalists must choose the elements of a situation that best convey the gist of 

an issue. They gather available information about an issue and decide how to 

present the story in an appealing and comprehensible fashion. Among the 

most important choices that a journalist makes is selecting the frame, which 

can simplify the story-writing process and help news audiences make sense of 

what they encounter. Thus, media framing can construct striking images of an 

issue in news coverage through specific frames which summarize the selected 

characteristics of the issue. With news audience being repeatedly exposed to 

the same frames, the images of an issue in news coverage certainly would be 

reflected in the mental process of the audiences when they are thinking about 

the issue. By increasing salience of certain aspects of an issue with attractive 

words or phrases, media frames imply the “tone” of news coverage of the 

issue. Hence, media framing can play a vital role in the formation of 

opposition to or support for an issue.  

In short, media framing is the process through which media emphasize 

some aspects of reality and downplay others creating the interpretative 

schema by subtopics, placement, tone, narrative form, details, etc. Regarding 

media frames, Tuchman states that: “the news frame organizes everyday 

reality and the news frames are part and parcel of everyday reality… [it] is an 

essential feature of news” (1978:193). Thus, analyzing media frames is an 

effective way to study the image of an object or issue constructed by media. 

From this perspective, the evaluation of South Korea’s image in Chinese news 

media can be based on the analysis of news frames. 
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3. Research on South Korea’s Image on Chinese News 

Media 

Regarding South Korea’s national image, South Korean government and 

scholars have conducted numerous research and surveys on this topic. Quite a 

few earlier studies on the national image were conducted in the 1980s. As 

Korean government, enterprises, and scholars realized the significance of 

national image building, research on the national image increased rapidly 

from the 1990s. After 2000, the number of related research has expanded, and 

research topic has been diversified and specified as well. Generally, there are 

two types of studies on Korea’s national image: one is the analysis of foreign 

news coverage on Korea and the other concerns surveys of foreigners about 

Korea. As the research subject is Chinese news media, this study reviewed 

main prior research related to South Korea’s image in Chinese news media. 

Jeon II-wook (2013) investigates how Chinese media Jilin Newspaper 

and Heilongjiang Newspaper reported on North Korea and South Korea from 

February, 2008 to February, 2011. The findings indicate that both newspapers 

provided more positive reports on South Korea than North Korea. Miao 

Hong-guo (2013) selects the title with “Korea,” “South Korea” reports in the 

People’s Daily from August, 2007 to August 24, 2012 and analyzes how the 

People’s Daily showed a national image of South Korea. He adopts the 

method of content analysis, focusing on the quantity of news coverage, news 

sources, and topic distribution, etc. South Korea’s national images shown on 

the People’s Daily were a country with on-going political issues, advanced 

technology, mixed economic and social development. He finds that the 
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People’s Daily reports on South Korea were objective, but they were not 

sufficient. For instance, Korea is one of China’s principal trading partners, but 

the People’s Daily reports on Korea’s economy were relatively rare. Moreover, 

reports on the relationship between South Korea and Japan, South Korea and 

the United States, were often not comprehensive. Liu Fei (2008), based on 

news reports about South Korea in the People’s Daily, China Youth Daily and 

Xinmin Evening News in 2006, analyzes how Chinese Media portrayed South 

Korea when Korean Wave (Hallyu) swept across China. The study finds that 

reports mainly focused on Korea’s politics, cultural and economic aspects, 

where positive reports exceeded negative ones. 

Zhang et al. (2012) analyzes news coverage on South Korea and Japan 

from 1996 to 2010 by the People’s Daily and Wenhui Daily through content 

analysis and textual analysis. The study finds that politics was the main focal 

point, and the dominant topics on Japan and Korea were history conflicts and 

North Korea’s nuclear issues respectively. Those reports were neutral, but 

they framed Japan as an opponent of China while Korea as a cooperator. Also, 

Kang (2011) studies how Chinese news media translated news about South 

Korea regarding methodology and process. Thus, she analyzes Korean news 

translated and reported by CanKaoXiaoXi. The analysis finds that most of the 

news articles on Korea were edited by translation of Korean articles with 

certain deletion and addition, instead of the reports directly covered by 

Chinese journalists. 

Overall, prior research on this topic has mainly examined whether 

Chinese news media presented a positive or negative image of South Korea 
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during a particular period. Relatively few studies analyzed how news 

coverage framed South Korea and what kind of frames was used. Most 

importantly, most research did not adopt systematic analytical method during 

the content analysis, which reduces the reliability of the findings or 

conclusion. Therefore, to gain a better knowledge of how Chinese news media 

portrayed South Korea, a more systematic research is necessary. 

Analyzing frames in Chinese news coverage of South Korea offers an 

insight into the process of how Chinese attitudes towards South Korea are 

formed. Besides, identifying the critical factors that affect the use of frames in 

news coverage helps to understand China-South Korea relations. Therefore, 

due to the significance of national image in international relations and the 

setting effect of news frames on a country’s image in news coverage, this 

study can make practical contributions to the study of China-South Korea 

relations from the communication perspective. 
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III. Research Design 

This chapter focused on the methodology of this study, including four 

main aspects: research question, data sampling, data collection and analytic 

method. This study attempted to examine how Chinese news coverage of 

South Korea between 1992 and 2017 framed South Korea’s image, and thus 

news articles from two mainstream Chinese news media over 25 years were 

collected as the sample of analysis. Moreover, a combination of quantitative 

and qualitative content analysis was employed in this study. The quantitative 

content analysis was used to examine the salient characteristics and features 

of selected news articles. And the qualitative content analysis, namely the 

frame analysis in this study, is an in-depth investigation and interpretation of 

the news coverage to identify the media frames. 

1. Research Questions 

Based on the research purpose and literature review above, this study 

forwarded a research question: to what extent did Chinese news media frame 

South Korea’s national image since 1992? And this question can be further 

investigated through the following sub-questions: 

Q1: What frame did Chinese news media employ most when reporting on 

South Korea? 

Q2: What factors might affect the frames of news coverage on South 

Korea? 
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2. Methodology 

Content analysis is a research technique that has frequently been used in 

media studies. It is used to describe characteristics of message content and to 

make replicable and valid inferences by interpreting and coding textual 

materials (Berelson, 1952). By systematically categorizing texts and their 

interpretation, qualitative data can be coded and translated into quantitative 

data. Thus, content analysis can be quantitative, qualitative, or both.  

The quantitative content analysis is an efficient method to examine 

overall patterns and trends in large data sets, and it enables the researcher to 

understand the presentation of texts and their social context (Hansen et al., 

1998:95). This method could help identify and count the frequency of salient 

characteristics and features of content (Deacon et al., 1999:116). To further 

analyze the texts, statistics are used to “make broader inferences about the 

processes and politics of representation” (Deacon et al., 1999:16). In short, 

quantitative content analysis provide an overview of data sets, and the results 

of the quantitative content analysis can be used for further textual and 

qualitative analysis. 

During the quantitative content analysis, frequency counts might hint at 

possible keywords, but in the end, an interpretative identification of relevant 

keywords seems to be the more appropriate and more common route for 

media studies (Miller, 1997:367). Frame analysis, as a form of qualitative 

content analysis, looks for frames underlying the text and shows how the 

words and structure of an article emphasize certain aspects of an object or 

issue. To be brief, frame analysis can be used to identify the significant 
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cognitive pattern in news coverage, through which the journalists interpret 

and construct the image of the reporting object or issue. 

This study sought to examine the extent to which Chinese news coverage 

framed South Korea’s national image and which frames were the most 

dominant. Therefore, a combination of quantitative content analysis and 

qualitative frame analysis is an appropriate research method for the systematic 

study of a large body of Chinese news articles. 

3. Selection of News Media 

To answer the research questions, the People’s Daily and the Global 

Times were chosen as the subjects of this study. Although they could not 

adequately represent China’s news media industry, they are two of the most 

prestige and influential newspapers in China. The People’s Daily is an official 

newspaper of the Central Committee of the Chinese Communist Party (CCP). 

The Global Times is a daily newspaper under the People’s Daily Group, 

focusing on international news coverage from a communist perspective.  

The People’s Daily was launched in June 1948 and was only published in 

Hebei Province at that time. Later, it moved its office to Beijing in March, 

1949 and began to be directed by the CCP. As the People’s Daily is entrusted 

with the responsibility of the government propaganda, it is the most politically 

“conservative” newspaper in China. With a current circulation of more than 3 

million, the People’s Daily offers not only Chinese government’s policies but 

also some selective national and international news. 

The Global Times was established as a weekly newspaper in January, 
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1993 with the name of Global Miscellany (Huanqiu Huicui). Its name 

changed to the Global Times (Huanqiu Shibao) in 1997, and it was published 

as a daily newspaper after 2004. By utilizing the People’s Daily’s abundant 

resources in foreign correspondent journalists across the world, the Global 

Times is specialized in reporting international news, and it becomes a major 

channel for Chinese readers to learn about international affairs. It has a 

readership of several million and has become a familiar name to Chinse locals 

for its highly nationalistic tone and hardline stance on international issues. 

Although Chinese news media are subject to government censorship and 

both the People’s Daily and the Global Times have CCP’s backing, the actual 

interests of these two newspapers are not nearly identical. As a mouthpiece of 

the Party, the People’s Daily presents the actual reflections of government 

attitudes and policies. The articles on the People’s Daily are carefully 

censored and full of dry official language that rarely arouses much public 

interest. In contrast with its parent paper, the Global Times is more 

commercially oriented and attempts to be intentionally provocative whenever 

possible from the business perspective. The Global Times tends to pander to a 

more nationalistic and nativist readership by using antagonistic language. 

Because the People’s Daily and the Global Times have very different 

backgrounds and perspectives, an investigation of these two newspapers 

would provide a relatively holistic picture of South Korea’s image in Chinese 

news media. 
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4. Sampling of News Coverage  

To collect the data, a 25-year period from August 24th in 1992 to August 

24th in 2017 was chosen. This period was selected beginning with the 

diplomatic normalization of China-South Korea relations because South 

Korea became the international news agenda and item in Chinese news 

coverage after the normalization. For constructing a representative sample 

with such a broad time span, the consecutive day sampling technique was 

employed in this study. News articles of the first Monday and third Friday of 

every month were collected. Note that the Global Times was a weekly 

newspaper between 1993 and 2003, so the first and third weekly news articles 

of each month during that period were selected.  

A search for news articles was conducted in Founder Apabi China 

Digital Library of Full-text Newspapers Database. This database collects 

academic and informative documents from core newspapers in China and has 

been updated continuously. Keywords, such as “South Korea,” “Korea,” 

“China and Korea” and “the US and Korea,” were used to search for relevant 

news articles. Because the evaluation of news coverage involves the overall 

character of texts, it is necessary to examine a full article, rather than an 

individual word or paragraph. Thus, the unit of sample and analysis was each 

news article. 

Before the collection of selected articles, the number of South 

Korea-related news articles covered by the People’s Daily and the Global 

Times was considered. Figure 1 shows the changes in the number of news 

reports in each year from 1992 to 2017. The number of news articles on South 
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Korea in the People’s Daily had increased since 1992 and hit a peak of about 

1,150 in 2002. With the Global Times becoming more and more specialized in 

international news coverage in the 2000s, the People’s Daily reduced its 

coverage of international news. Thus, the number in the People’s Daily shows 

a decreasing trend with minor fluctuations from 2002. The peak in 2002 was 

due to a large number of news articles on the 2002 FIFA World Cup in South 

Korea. The Global Times sees an upward trend in reporting South 

Korea-related news since its launch in 1993. However, after the Cheonan 

incident and Yeonpyeong incident in 2010, the number of articles in two 

newspapers fell sharply in 2011. In 2013, both newspapers had more reports 

of South Korea after President Park Geun-Hye’s official visit to China in June. 

Overall, the amount of news coverage is positively associated with 

China-South Korea relations. 

Figure 1. The Number of News Reports from1992 to 2017

 

With the primary focus on South Korea, eliminating the irrelevant and 

repeated items, 1,125 articles were drawn from the population. 
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5. Coding procedure 

For conducting this study with the methods of content analysis and frame 

analysis, the selected articles were coded according to the following 

categories: type of news coverage, issue area, and evaluative tone. These 

categories were developed on the basis of the existing research of national 

image, the features of news coverage in the selected newspapers and the 

purpose of this study. 

According to the layouts of the People’s Daily and the Global Times, the 

type of news coverage can be divided into general news and commentary. 

General news composed of short news, breaking news and feature news, 

which were viewed as objective factual reports. Commentaries, including the 

articles of columns and editorials, were opinion pieces either of the columnist 

writers or the newspaper’s editorial board. Literary articles were not included 

in the analysis. 

The news coverage of the two selected newspapers covered South 

Korea’s domestic politics, economy, culture, social issues, education, 

entertainment, sports, military, international relations, etc. To evaluate the 

main aspects of the national image, five primary issue areas were constructed: 

domestic politics, domestic economy, culture (including education, 

entertainment, and sports), society (social phenomena and social issues) and 

international relations.  

The categories of tone were coded with three variables in favorable, 

unfavorable, and neutral dimensions. Coverage tone refers to the article’s 

evaluation of the subject-matter, which is, in fact, a matter of the 
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interpretation and presentation of information about the objects involved. 

Reports with favorable tones mainly reported positive sides of the objects, 

while the unfavorable ones were filled with negatives sides and words. The 

neutral coverages did not clearly show bias by covering both the positive and 

negative or competing comments in the articles. The evaluation of an article’s 

tone was based on the comprehensive assessment of its headline and full-text.  

Table 1. Examples of the Favorable and Unfavorable Tones 

Issue Area Favorable Tone Unfavorable Tone 

Politics democratic, stable, clean, lawful autocratic, chaotic, corrupt, illegal 

Economy rich, prosperity, growth, high-tech poor, decline, recession, low-tech 

Culture popular, admirable, exquisite odd, undesirable, dull 

Society moral, friendly, harmonious amoral, unfriendly, turbulent 

Int’l Relations strong, responsible, cooperation, friend weak, irresponsible, hostile, conflict 

To ensure the coding scheme was appropriate, a pilot study was 

conducted on a small sample with 30 articles to see whether it was successful. 

It tuned out that the variables could cover all the sample. There were two 

coders (including the author and one communication graduate student) coding 

the sample. The primary coder (the author) coded the entire sample. To 

achieve inter-coder reliability, the secondary coder independently reviewed 

and coded a random subset of 10% of the sample. The reliability test shows 

that the coefficient of agreement was 0.93.  
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IV. Results of Quantitative Content Analysis 

This section presented the findings of the quantitative content analysis of 

the selected news articles. Each article was coded by hand, entered into 

Microsoft Excel, and then analyzed in SPSS. Since the coding variables were 

mutually exclusive and categorical information, the data analysis was 

conducted by using frequency counts and cross tabulation. 

1. Quantity and Types of News Coverage 

To answer the research questions, 1,125 articles related to South Korea in 

two Chinese newspapers, the People’s Daily and the Global Times, were 

collected from August 24th, 1992 to August 24th, 2017. As shown in Table 2, 

among 1,125 news articles, 445 articles were reported by the People’s Daily, 

and the Global Times covered 680 articles. This suggests that the Global 

Times reported on South Korea-related issues more frequently than the 

People’s Daily did. 

Table 2. The Quantity of News Coverage of South Korea  

 People’s Daily Global Times Total 

Quantity 445 (39.6%) 680 (60.4%) 1,125 (100%) 

Regarding the types of news coverage, most of the articles in the People’s 

Daily (97.5%) and the Global Times (96.8%) were general news, whereas 

only 2.5% of the People’s Daily and 3.2% of the Global Times news articles 

were commentaries (including the columns and editorials). Note that 2.5% of 
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news coverage in the People’s Daily were columns, while 1.6% of articles 

were columns and 1.6% articles were editorials in the Global Times. This 

implies that both the People’s Daily and the Global Times tried to provide 

more factual information relating to South Korea. Moreover, compared to the 

People’s Daily, the Global Times more actively provided its opinions on South 

Korea-related issues through the editorials.  

Table 3. The Types of News Coverage of South Korea 

 Type of News People’s Daily Global Times Total 

General News 434 (97.5%) 658 (96.8%) 1,092 (97.0%) 

Column 11 (2.5%) 11 (1.6%) 22 (2.0%) 

Editorial 0  11 (1.6%) 11 (1.0%) 

Total 445 (100%) 680 (100%) 1,125 (100%) 

2. Issue Areas of the News Coverage of South Korea 

Issue areas or reporting themes are important in media framing of a 

country’s national image and also in examining which frames are most 

frequently used in news coverage. When the reports were classified by 

reporting issue areas, data from Table 4 shows that South Korea’s 

international relations were the most commonly reported by both the People’s 

Daily and the Global Times. In addition to South Korea’ international relations, 

the second most reported issue area of the People’s Daily was South Korea’s 

culture, with the particular focus on its sports events. However, the second 

most concerned issue area in the Global Times was South Korea’s society 

especially with regards to the social phenomena. Among the selected news 
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articles, only 8.3% of the People’s Daily reports and 13.2% of the articles in 

the Global times were about South Korea’s domestic politics, and 7.2% of the 

People’s Daily and 8.1% of the Global Times were related to South Korea’s 

economy.  

Table 4. Issue Areas of News Coverage of South Korea 

Issue Area People’s Daily Global Times Total 

Domestic Politics 37 (8.3%) 90 (13.2%) 127 (11.3%) 

Domestic Economy 32 (7.2%) 55 (8.1%) 87 (7.7%) 

Culture 75 (16.8%) 94 (13.8%) 169 (15.0%) 

Society 39 (8.8%) 181 (26.7%) 220 (19.6%) 

Int’l Relations 262 (58.9%) 260 (38.2%) 522 (46.4%) 

Total 445 (100%) 680 (100%) 1,125 (100%) 

As shown in Table 5, most of the news coverage of international relations 

focused on China-South Korea relations and Inter-Korean relations. Besides, 

the People’s Daily had more news articles about U.S.-South Korea relations 

whereas the Global Times provided more reports on the issues of Japan-Korea 

relations.  

To be specific, the People’s Daily concentrated on the political aspect of 

China-South Korea relations, which were mainly about the mutual official 

visits and meetings. However, the Global Times’s reports of China-South 

Korea relations focused on broader issues, covering the political, economic 

and cultural relations. Regarding the inter-Korean relations, two newspapers 

primarily reported South Korea’s efforts to improve the relationship with 

North Korea since the Kim Dae-Jung’s administration. The Global Times also 
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presented the military conflicts between the two Koreas. News coverage of 

the U.S.-South Korea relations was about the military cooperation, while the 

articles about Japan-South Korea relations were primarily concerned with the 

historical and territorial disputes. The other reports of international relations 

were about South Korea’s participation in the international events and the 

bilateral agreements with some other countries.  

Table 5. Themes of News about South Korea’s International Relations 

Theme People’s Daily Global Times Total 

CHN-ROK Relations 133 (50.8%) 88 (33.8%) 221 (42.3%) 

U.S.-ROK Relations 38 (14.5%) 28 (10.8%) 66 (12.6%) 

DPRK-ROK Relations 51(19.5%) 84 (32.3%) 135 (25.9%) 

JPN-ROK Relations 32 (12.2%) 51 (19.6%) 83 (15.9%) 

Others 8 (3.0%) 9 (3.5%) 17 (3.3%) 

Total 262 (100%) 260 (100%) 522 (100%) 

3. Evaluative Tones of the News Coverage of South 

Korea 

Data in Table 6 shows that, of the selected news articles, there was more 

coverage with unfavorable tone than those of either favorable or neutral tone 

in the two Chinese newspapers. However, in the sample of the People’s Daily, 

39.8% of the articles adopted a neutral tone, and 33.7% were in a favorable 

tone. In contrast, 50.6% of the Global Times reports were of unfavorable tone, 

and 39.4% were neutral. This indicates that the People’s Daily demonstrated 

the image of South Korea more positively whereas the Global Times 
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portrayed negatively portrayed South Korea. 

Table 6. Evaluative Tones of News Coverage of South Korea 

Tone People’s Daily Global Times Total 

Favorable 150 (33.7%) 68 (10.0%) 218 (19.4%) 

Neutral 177 (39.8%) 268 (39.4%) 445 (38.5%) 

Unfavorable 118 (26.5%) 344 (50.6%) 462 (41.1%) 

Total 445 (100%) 680 (100%) 1,125 (100%) 

More implications could be obtained by comparing the evaluative tones 

of different issue areas. As shown in Table 7, concerning South Korea’s 

domestic politics, the People’s Daily had more neutral reports while the 

Global Times provided more articles with an unfavorable tone. The neutral 

coverage from the People’s Daily provided information about South Korea’s 

election results, personnel changes of official posts and government 

administrations. The majority of the unfavorable reports of South Korea’s 

domestic politics from the Global Times were related to the scandal and 

corruption issues of South Korea’s politicians, and partisan confrontations in 

the National Assembly. For South Korea’s economy, the People’s Daily had 

more favorable coverage on South Korea’s economic success before the Asian 

Financial Crisis and its economic recovery after the crisis. However, the 

Global Times reported more on the unfavorable issues of South Korea’s 

economy, such as the problems of South Korean conglomerates and so on.  

 In the area of South Korea’s culture, both the People’s Daily and the 

Global Times provided more neutral or favorable reports on South Korea’s 
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sports, such as South Korea’s achievements in Go games and football matches. 

Moreover, the Global Times also reported on South Korean films and 

television programs with a neutral presentation. For the reports on South 

Korea’s society, the People’s Daily provided more negative news of the 

natural disaster, epidemic diseases, and public security issues from the 

macro-level perspective. On the contrary, the Global Times more focused on 

the unfavorable news at the micro-level of South Korea’s society, reporting 

the issues of individual moral degradation, employment pressure, gender 

inequality in the division of household labor and the financial burden of 

extravagant wedding culture.  

Table 7. Comparison of the Two Newspapers on Issue Areas 

Issue Area Newspapers Favorable Neutral Unfavorable Total 

Domestic 

Politics 

People’s Daily 2 (5.4%) 20 (54.1%) 15(40.5%) 37 (100%) 

Global Times 6 (7.5%) 26 (32.5%) 48 (60.0%) 80 (100%) 

Domestic 

Economy 

People’s Daily 13 (40.6%) 9 (28.1%) 10 (31.3%) 32 (100%) 

Global Times 3 (5.5%) 23 (41.8%) 29(52.7%) 55 (100%) 

Culture 
People’s Daily 38 (50.7%) 27 (36.0%) 10 (13.3%) 75 (100%) 

Global Times 26 (27.7%) 49 (52.1%) 19 (20.2%) 94 (100%) 

Society 
People’s Daily 5 (12.8%) 11 (28.2%) 23 (59.0%) 39 (100%) 

Global Times 11 (6.1%) 79 (43.6%) 91 (50.3%) 181 (100%) 

International 

Relations 

People’s Daily 92 (35.1%) 110 (42.0%) 60 (22.9%) 262 (100%) 

Global Times 22 (8.5%) 81 (31.1%) 157 (60.4%) 260 (100%) 

In the field of South Korea’s international relations, the evaluative tones 

of South Korea’s relations with different countries varied, which can be found 
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from Table 8. While the People’s Daily had more favorable news reports on 

the official meetings between China and South Korea, saying that the two 

countries achieved friendly and cooperative relationships, the Global Times 

provided more unfavorable coverage on the trade frictions and fishery 

disputes between China and South Korea. Besides, the People’s Daily had 

more neutral and favorable coverage of South Korea’s sunshine policy of 

engagement with North Korea, but the Global Times’s reports paid more 

attention to the tensions between two Koreas. For the U.S.-South Korea 

relations, though both two newspapers had neutral reports on the development 

of military alliance relationship between the U.S and South Korea, they 

presented unfavorable news of South Koreans’ anti-American sentiment and 

protests in regards to U.S military presence in South Korea. In terms of 

Japan-South Korea relations, both of the People’s Daily and the Global Times 

mainly reported on South Korea’s objections or oppositions to Japan’s actions 

and statements in the comfort women issues, territorial disputes, and the 

history textbook controversy.  

Table 8. Comparison on Specific International Relations 

Relations Newspaper Favorable Neutral Unfavorable Total 

CHN-ROK 

Relations 

People’s Daily 68 (51.1%) 56 (42.1%) 9 (6.8%) 133 (100%) 

Global Times 6 (6.9%) 29 (32.9%) 53 (60.2%) 88 (100%) 

DPRK-ROK  

Relations 

People’s Daily 21 (41.2%) 22 (43.1%) 8 (15.7%) 51 (100%) 

Global Times 13 (15.5%) 22 (26.2%) 49 (58.3%) 84 (100%) 
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U.S.-ROK Relations 

People’s Daily 1 (2.6%) 16 (42.1%) 21 (55.3%) 38 (100%) 

Global Times 0 14 (50.0%) 14 (50.0%) 28 (100%) 

JPN-ROK Relations 

People’s Daily 2 (6.3%) 8 (25.0%) 22 (68.7%) 32 (100%) 

Global Times 3 (5.9%) 7 (13.7%) 41 (80.4%) 51 (100%) 

Others 

People’s Daily 0 8 (100%) 0 8 (100%) 

Global Times 0 9 (100%) 0 9 (100%) 
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V. Findings of Qualitative Frame Analysis 

The results of the quantitative content analysis show that the People’s 

Daily and the Global Times had some variances in the framing orientation 

when reporting different issues areas. In the People’s Daily, favorable 

depictions of South Korea were more than unfavorable ones. However, the 

Global Times carried a more substantial portion of unfavorable reports 

relating to South Korea. Overall, the quantitative content analysis offers some 

implications of Chinese news media’s coverage of various specific issues of 

South Korea. But the findings merely present a fragmented projection of 

South Korea’s national image. In light of the content analysis, this chapter 

addressed the research questions with a qualitative analysis centered on the 

general frames embedded in the news reports and the examples that reflected 

such frames.  

1. The Frames in the News Coverage of Domestic Issues 

Political Image To identify the interpretative frames in the news 

coverage of South Korea’s domestic politics, the reports about politics were 

classified according to their political topics. Table 9 below presents the 

classification results. The data shows the most frequent political issue covered 

by the two newspapers was corruption and political scandals, which took up 

32.4% and 41.3% of the total political coverage in the People’s Daily and the 

Global Times respectively. Therefore, when reporting on South Korea’s 

domestic politics, the two Chinese newspapers portrayed South Korea through 
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the dominant use of wrongdoing exposed frame, in which a trend of 

corruption or injustice was revealed. Among the selected news articles, South 

Korea’s political image was presented as a country with an unstable political 

system, a lingering presidential leadership crisis and high level of corruption.  

Table 9. Topics of News about South Korea’s Domestic Politics 

Political Topics People’s Daily Global Times 

Corruption/ Political Scandal 12 (32.4%) 33 (41.3%) 

Governmental Policy 4 (10.8%) 8 (10.0%) 

Congress 7 (18.9%) 15 (18.8%) 

President 6 (16.2%) 12 (15.0%) 

Judiciary 5 (13.5%) 7 (8.7%) 

Others 3 (8.2%) 5 (6.2%) 

Total 37 (100%) 80 (100%) 

 For instance, six selected news articles from the two newspapers in 1995 

and 1996 showed both Chun Doo-Hwan and Roh Tae-Woo were arrested and 

indicted on charges of involving in 1979 military coup and 1980 military 

assault, and of having accepted bribes during their terms as presidents. Note 

that the news articles, however, did not directly or indirectly mention “May 18 

Democratic Democratization Movement” when reporting the charges. In1997, 

seven news articles continuously reported the Hanbo Steel bribery scandal. 

Among those articles, one report, published on March 16th, 1993 by the 

Global Times, carried the headline with “Acting against the Law” ( “顶风作

案”)  and said that though President Kim Young-sam launched a sweeping 

anti-corruption campaign when taking office in 1992, Kim’s son and 33 
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politicians accepting bribes indicated that the collusion between government 

and business, embezzlement and bribe-taking was deeply rooted in South 

Korea’s politics.  

Besides, the other articles also covered the corruption charges against 

ministers, local governors, police officers, congressmen and President Roh 

Moo-hyun’s scandal. And the news reports of 2008 U.S. beef crisis 

demonstrations and later fierce criticisms of President Lee Myung-Bak’s Four 

Major Rivers Projects revealed that South Korean government had a long way 

to go before regaining public confidence. More recently, since October, 2016, 

six selected articles from the People’s Daily and nine selected ones in the 

Global Times provided follow-up reports on President Park Geun-Hye’s 

impeachment, scandals and trials.  

On October 28th, 2016, an editorial article by the Global Times, titled 

“The Gloom upon Park Geun-Hye Might Be over South Korea” ( “朴槿惠心

中的阴影，韩国或许也有<社评>”), commented that the modern political 

system was designed to overcome human’s weakness, but South Korea’s 

political system had neglected Park Geun-Hye’s character flaws; South 

Korea’s supervision system failed during Park’s presidency. Another Global 

Times’ editorial article on March 22nd, 2017, with the title of “ Park Geun-Hye 

Continued South Korea’s Presidential Curse of Bleak Endings ” (“朴槿惠延

续韩国‘总统难善终’魔咒<社评>”) was more explicit, judgmental and 

critical. It said that the bleak endings of every South Korean president pointed 

out that the corruption is still haunting in South Korea’s domestic politics and 

the fundamental, unsolved problems of South Korea’s immature democratic 



36 

institutions resulted in the vicious circle of South Korea’s politics. 

On the whole, the negative presentation of South Korea’s domestic 

politics was intense among the selected news articles through the use of the 

wrong-doing exposed frame. By presenting the misconduct of South Korea’s 

government, politicians, and officers, South Korea was depicted by the two 

Chinese newspapers as a politically messy, flawed and unstable country. 

 Economic Image Frames of economic news coverage used by the two 

newspapers were opposite, which makes the overall economic image of South 

Korea mixed and contradictory. In the economic area, the People’s daily 

reported more about South Korea’s economic policies and development plans 

through the policy-exploring frame, whereas the Global Times adopted the 

individual gain-loss frame and focused more on the development of Korean 

companies and the influence of economic performance on people’s life. 

 The economic image of South Korea in the People’s Daily was presented 

as a developmental state with rapid economic growth, and remarkable 

achievements and the proper economic policies played a significant role in 

South Korea’s economy. Most of the related articles by the People’s Daily 

reported South Korea’s economic policies and development plans. For 

instance, the Korean government announced Korea Information Infrastructure 

(KII) Plan in 1994 and Giga Korea strategy in 2012, which encouraged the 

rapid growth in Korea’s telecommunication industry. When the 1997 Asian 

Financial Crisis hit South Korea, several articles of the People’s Daily 

reported how South Korean government adopted comprehensive structural 

reform to refuel the economic growth. The articles on February 21st, 2000, 
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titled “South Korea & New Millennium & New Hope”(“韩国 新千年 新希

望”), framed the Miracle on the Han River and the rapid recovery from the 

financial crisis as the success of Korean government’s policies and the 

collective efforts of the hard-working Korean people.  

  On the contrary, the Global Times’ articles, using a micro-level 

approach, reported more on the development of individual firms and the 

quality of people’s life. It tended to measure the economic achievement with 

the individual welfare. For instance, it covered the story of Chung Ju-Yung, 

the founder of Hyundai, to show his leadership and strategy in creating the 

competitiveness of Hyundai across the global market. To reflect the impact of 

the 1997 Asian Financial Crisis on South Korea’s economy, the Global Times 

reported the bankruptcy of Kia and Daewoo respectively, pointing out the 

lessons from South Korea’s chaebol economy. Moreover, the article on July 

20th 2001, titled “South Korea’s Economy Not Recovered from the Crisis 

Yet”(“韩国经济还没喘过气来”) , and the report on April 5th, 2016 with the 

headline “The Depression of South Korea’s Economy Influences Its Drinking 

Culture” (“韩国经济萧条影响饮酒文化”), described the changes of 

individual lifestyle to show the slow progress of economic development.  

 The People’s Daily expressed the optimism about South Korean 

economic recovery and the strength of its economic policies in much of the 

coverage, while the Global Times reported more about South Korea’s 

economic difficulties and problems conveying negative messages and 

connotations. Economically, South Korea was presented as a sickening Asian 

tiger that is struggling to recover. 
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 Cultural Image Most of the culture-related coverage focused on the 

performance of South Korea’s sports, entertainment and technologies. The 

favorable news reports slightly outweighed the unfavorable ones. The most 

frequently utilized frame is the performance-focused frame, by reporting the 

achievements of individual sports games and film works. As a whole, the 

cultural image of South Korea was presented as a country that was dynamic, 

liberal, advanced in technology, sports, and cultural industries.  

Social Image Among the five major dimensions of South Korea’s image, 

the social dimension was the second most reported issue area which accounts 

for 19.6% of the total selected articles. To reflect the social aspects of a 

country, the newspapers are more likely to report the impact of social issues 

on the behaviors of specific groups and the social phenomena reflected by the 

interactions among individuals. The novelty-seeking frame was the dominant 

frame in the coverage of South Korean social news, which focused on the 

reports of disasters, accidents, and social anomalies that were considered odd, 

bizarre and strange from the perspective of reporters’ cultural norms. Overall, 

the two Chinese newspapers presented a mixed image of South Korea’s 

society.   

Some of the typic stories covering the disasters and accidents in South 

Korea included the following: the collapse of Seongsu Bridge in 1994, the 

2011 Seoul floods, the foot-and-mouth disease outbreak during 2010-2011, 

the Sewol ferry disaster in 2014 and the outbreak of MERS virus in 2015. 

Regarding the social behaviors, the two newspapers presented the Korean 

people as ones who comply with the public regulations and social etiquettes, 
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well-behaved and polite. Some articles also showed that Korean people were 

obsessed with their personal appearance and critical of their dress code or 

makeup, which can partially explain the reason why South Korea’s fashion 

and beauty industries developed rapidly. However, the newspapers revealed 

that underneath the glorious and impressive appearance of Korean society, 

Korean people were suffering mental and social pressures from the increasing 

competition in education or employment, and poor living and working 

conditions. The society was so stressed and depressed that the issues of 

suicide and alcohol abuse became increasingly popular in South Korea.  

On the whole, among the reports of both bright and dark sides of South 

Korean society, the social image of South Korea was framed as a 

well-organized society facing many challenges, and as a country where the 

wellbeing and happiness of citizens did not rise with the increasing wealth. 

2. The Frames in the News Coverage of International 

Image 

 As shown in Table 5 and 8, the coverage of South Korea’s international 

relations can be classified into the relationships between South Korea and 

several major countries, including China, North Korea, the U.S., and Japan. 

Moreover, it is not hard to see that the international image of South Korea 

varied with different interactive objects. Thus, this section primarily explored 

what frame was employed and what kind of image was constructed in the 

coverage of each specific aspect of the international relations. When reporting 

the news of international relations, two contradicting frames were frequently 
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used by the media: one is the cooperation frame, and the other is confrontation 

frame. In the cooperation frame, the stories focus on the consensus and 

agreements between actors. On the contrary, the confrontation frame refers to 

the practice of reporting stories as an ongoing series of contests and clashes. 

 China-South Korea Relations. Among the international relations, the 

coverage of China-South Korea relations accounted for the most substantial 

part, with 42.3% of the total international news articles. The two newspapers 

focused on different aspects of the relations and adopted the different frames 

in the news coverage. On the one hand, the majority of the articles in the 

People’s Daily were concerned with the political relationship between China 

and South Korea, which primarily reported the news of official visits and 

meetings in the cooperation frame. For instance, the typical articles frequently 

used the titles like “Qian Qichen Met with South Korean Foreign Minister” 

(“钱其琛会见韩国外长”), “South Korean President Kim Dae-Jung Finished 

the Visit to China” (“韩国总统金大中结束访华”), and “Hu Jintao Met with 

South Korean Guests”(“胡锦涛会见韩国客人”). In particular, the meetings 

and talks were described to conduct “in a cordial and friendly atmosphere” 

(“亲切而又好的氛围”) and to end up with a prospect of “seeing further 

development of friendly cooperative relations between the two countries” 

(“继续推进两国的友好关系发展”). Few negative news about China-South 

Korea relations were reported in the People’s Daily. Only two articles from 

the selected news expressed China’s unfavorable attitude to South Korea, and 

these two news reports were about fishery disputes. In the article on October 

11th, 2014, titled “China Very Shocked and Dissatisfied with the Death of 
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Chinese Fishermen in Clash with South Korean Coast Guards”(“韩方暴力执

法致中国渔民死亡  中方十分震惊强烈不满”), Chinese government 

expressed it serious opposition towards South Korean cruel practice. 

 On the other hand, the Global Times mainly adopted the confrontation 

approach to the news coverage of China-South Korea relations, focusing on 

the trade friction, security, fishery and cultural disputes between the two 

countries. For instance, from 2011 to 2015, there were approximately ten 

articles about the fishery disputes in the Global Times. These articles had 

detailed descriptions of the violent confrontation between Chinse fishermen 

and South Korean coast guards, framing the fishery conflicts as the potential 

political clashes between the two countries. And the article of “When Will the 

‘Koreanization’ of Chinese Cultural Heritage Stop”(“中国文化遗产‘被韩国

化’何时休”)， published on May 21st in 2010, presented that the cultural 

disputes between China and South Korea were inevitable and China should 

take measures to protect its cultural resources. 

Concerning the issue of THAAD, both two Chinese newspapers made 

comments about South Korea’s decision of the employment, but in different 

ways. The People’s Daily expressed its negative views on THAAD in an 

implicit way. For instance, the article on August 1st, 2016, with the headline of 

“South Korea Needs to Stay Sober and Be Realistic”(“韩国，需要基本的清

醒和现实感<钟声>”), said that the employment of THAAD was breeding 

the evil and bringing the trouble into South Korea (“养虎为患、引狼入室”). It 

also said that South Korea should realize its errors and mend its way, and 

return to the right track as soon as possible; otherwise, South Korea would 
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pay for its mistakes (“如不迷途知返，必将引火烧身，自食恶果”). Thus, the 

People’s Daily framed the issue of THAAD as the conspiracy made by the 

U.S. and the nescience of South Korea. On the contrary, the Global Times 

explicitly criticized the employment of THAAD in an editorial article “What 

Should China Do with the Fact of THAAD in South Korea”(“萨德入韩生米

熟饭，中国如何应对”)，saying that South Korea harmed China’s security 

interest and China should teach South Korean a lesson with economic 

punishment. 

While the People’s Daily presented China’s confidence in the friendly 

cooperative relations with South Korea through the cooperation frame, the 

Global Times revealed the reality that there were conflicts between China and 

South Korea in many aspects. On the whole, South Korea was framed as a 

country that was willing to deepen the cooperation with China despite the 

existing conflicts. 

Inter-Korean Relations. The reports of the inter-Korean relations 

accounted for the second largest number of the total new coverage regarding 

South Korea’s international relations, which shows the Chinese media’s 

interest in inter-Korean relations. The dominant frame in the news articles 

from the People’s Daily is the cooperation frame, which presented South 

Korea as a country that actively and continuously promoted peace talks with 

North Korea since the implementation of “sunshine policy” and was willing to 

coordinate its position with China about the peace on the Korean Peninsula. 

For the Global Times, the news frame in the coverage of inter-Korean 

relations changed as South Korea altered its policy to the North. Like the 
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People’s Daily, the Global Times reported the news of inter-Korean relation 

through the cooperation frame during the Kim Dae-Jung’s and the Roh 

Moo-Hyun’s administration. It mainly demonstrated the efforts of the South 

Korean people to engage more closely with the North by providing economic 

assistance and foreign aid despite North Korea’s military provocation. 

However, when Lee Myung-Bak took power in February, 2008, the 

cooperation news frame was replaced with the confrontation one. Unlike the 

two immediate predecessors, who provided generous economic assistance 

unconditionally to North Korea under the “sunshine policy,” Lee Myung-Bak 

government’s foreign policy towards the North became tougher by linking 

economic assistance to the dismantlement of North Korea’s Nuclear weapons 

program. Since then, the Global Times had more reports on the confrontations 

between two Koreas, even citing North Korea’s denouncements of South 

Korea.  

The changing news frames and evaluative tones in the reports of 

inter-Korean relations made the image of South Korea fluid and ambiguous. 

However, as a whole, South Korea was depicted as a county that was between 

cooperation and confrontation with North Korea. 

U.S.-South Korea Relations. In regard to the U.S.-South Korea relations, 

both two newspapers adopted the confrontation frame in the news coverage. 

Contrary to the image as a friendly and unified ally to the U.S., South Korea 

was framed as a country that had many conflicts and differences with the U.S. 

while relying on the American nuclear umbrella. 

As the data in Table 8 shows, the two newspapers mainly reported 
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unfavorable news about the U.S.-South Korea relations. For instance, several 

articles reported South Korean anti-American sentiment towards the presence 

and behavior of American military, including the protests against the Patriot 

Missiles in 1994, the contamination by the U.S. military base in 2000, Yangju 

highway incident in 2002 and joint military exercise of Ulchi-Freedom 

Guardian. In addition to the protests against the U.S at the civilian level, there 

were rising tensions between the two countries in free trade and mutual 

defense agreements. Concerning the issue of THAAD, the article on October 

22nd, 2016 in the People’s Daily, “Keep Fighting Until THAAD Back to the 

U.S.”(“坚持下去，直至‘萨德’回到美国”), made detailed report on the 

anti-THAAD protest in Seongju, by telling the stories of several protestors to 

show their strong opposition to the deployment.  

Japan-South Korea Relations. Similar to the U.S.-South Korea 

relations, the two newspapers framed Japan-South Korea relations through the 

confrontation approach. More than half of the articles were about the disputes 

between Japan and South Korea, and the newspapers reported how South 

Koreans and their government expressed strongly opposed to the Japanese 

government on the issues of Dokdo / Takeshima island, comfort women, and 

history textbook revision. In the context of the continuous and contentious 

disputes between the two countries, South Korea was presented by the two 

Chinese newspapers as a country with the vehement anti-Japanese sentiment. 

The news articles for other aspects of South Korea’s international 

relations mainly showed South Korea’s active participation in the 

international events. The Active role in the United Nations' World Conference 
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on Women in1995, the successfully held Korea and Japan’s FIFA World Cup 

in 2002, World Expo and Nuclear Security Summit in 2012 indicated South 

Korea’s contribution to the international security and development. Thus, 

South Korea was demonstrated as a country that played an active role in 

world affairs. 

According to the analysis above, confrontation and cooperation frames 

were the primary frames used by the two newspapers to portray South Korea’s 

international image. A multifaced image of South Korea was presented: not 

merely being a junior partner to the U.S., South Korea was exploring an 

influential role on the world stage. It was pursuing a growing relationship 

with China and growing cooperation with North Korea, but the historical 

issues continue to plague its relationship with Japan. 

  



46 

VI. Conclusion 

This study explored the presentation of South Korea’s national image in 

two leading Chinese news media, the People’s Daily and the Global Times. 

The media framing theory of news coverage was drawn as the analytic 

framework for answering research questions. This study employed a 

combination of quantitative and qualitative content analysist of Chinese news 

coverage of South Korea from August 24th, 1992 to August 24th, 2017. The 

25-year period was chosen according to two significant events between China 

and South Korea: the Sino-South Korean normalization in 1992 and the 25th 

anniversary of diplomatic ties overshadowed by THAAD issue in 2017. This 

study attempted to examine how Chinese news media framed South Korea 

and which frame was most frequently used in news coverage. 

 This study found that the two newspapers had some variances in the 

framing orientation when reporting different issues areas. Moreover, even in 

the same issue area, the frames employed by two newspapers sometimes 

varied. In the People’s Daily, the thematic and cooperation frames were 

primarily used to construct the positive or less negative reports which 

constituted more than half of the selected articles. On the contrary, the Global 

Times carried a more substantial proportion of the unfavorable news articles 

framed by the episodic and confrontation frames. Thus, the overall image of 

South Korea was a mix of positivity and negativity. These findings imply that 

it is of great importance to find out why the two newspapers would have 

similarities and differences in the news frames. 
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 Several factors with Chinese characteristics can be attributed to the 

framing of South Korea. The immediate factor is China’s foreign policy under 

the situation of cooperative and yet fragile China-South Korea relations. Most 

of the news coverage of South Korea in the two newspapers were reported by 

Chinese correspondents based in South Korea. Within China’s Party-press 

system, Chinese correspondents are required to stand on China’s national 

interests and keep their international news coverage in line with China’s 

foreign policy. “The news media in China are instruments of the government 

and foreign news are an extension of its foreign policy” (Lin et al., 2011).  

In order to uphold the state’s foreign policy, journalists have to attend the 

regular conferences held by China’s Ministry of Foreign Affairs and learn 

about the “publicity guidelines” of international news coverage. Through 

media’s self-censorship, the guidelines are embedded in the official media’s 

reporting policies. According to an interview in the study of Chinese 

correspondents, international news journalists always try to keep in line with 

the tone of the Ministry of Foreign Affairs and not to make mistakes so that 

they can develop their stories (Zhang and Zhang, 2017). 

Since the late 1970s, the Chinese leadership has been trying to promote 

China’s economic development. As South Korea has achieved great economic 

success, China has been a pursuing cooperative relationship, especially the 

closer economic ties, with South Korea. As the Party’s official newspaper, the 

nature of news coverage by the People’s Daily is always consistent with 

China’s foreign policy. Thus, the relatively more coverage of positive frames 

and stories in the People’s Daily reflects that the newspaper tried to balance 



48 

the coverage and to avoid unfavorable reports of South Korea in the major 

issue areas, such as South Korea’s economy and its relations with China, so as 

not to further aggravate the tenuous ties with South Korea.  

 The commercialization of media and the relatively loosened control in 

international news coverage is the second factor that affects news media 

framing of South Korea. Chinese media have undergone commercialization 

and globalization process since the media reform in the late 1970s. However, 

the reform introduced the market mechanism into media operations without a 

fundamental change in the management system controlled by the Party. Thus, 

news media have to be concerned with both propaganda and profit-making. 

And there has been rising nationalism among the Chinese public since the 

Patriotic Education Campaign in the 1990s. To achieve competitive 

advantages in the media market, the new commercially-oriented media build 

their audiences by satisfying the popular demand for sensational stories.  

 In the area of international news coverage, Xinhua News Agency (Xinhua 

She) has been the only authorized media to report of international affairs for a 

long time，and the other news media were required to use only Xinhua’s news 

articles as sources. Although this policy is still implemented, the People’s 

Daily and the Global Times have gradually set up their foreign bureaus and 

foreign correspondents across the world to generate their own stories on 

international affairs. This practice is particularly evident in the Global Times.  

With the aim of reporting international news from the Chinese 

perspective, the conservative political and market-oriented tabloid-the Global 

Times came up with a smart editorial strategy that meets the demand of 
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national interest and media interest (making profit) and reader interest (rising 

nationalism) at the same time. The Global Times focuses on international 

issues from a pro-government perspective through the popular-sensational 

way. For instance, when reporting China-South Korea relations, the Global 

Times had more coverage of disputes between the two countries in the frame 

of confrontation and often made national interest-oriented comments about 

the disputes to resonate with Chinese nationalism. The increasing nationalistic 

demand places competitive pressure on the Global Times to be bold in its 

coverage of South Korea. 

 The last factor is the Party’s self-justification of ruling legitimacy 

through the dichotomy of self and the other. The sudden downfall of the 

Communist regimes and the Tiananmen Square incident in 1989 made the 

Chinese Communist Party feel threatened by any anti-communism or 

pro-democracy movement. Although China’s gradual economic reform and 

growth have reduced the domestic demand for democratization to some extent, 

the legitimacy to rule remains the primary entrenched concern of the Party. 

Along with China's increasing comprehensive national strength and the rising 

nationalism, the way to ease the Party’s concern in international news 

coverage is to present a negative image of “other” to reflect a positive image 

of “self.” 

To a degree, the negative presentation of South Korea’s image has been 

primarily used to justify the legitimacy of Chinese Communist system by 

smearing the image of South Korea. Without giving a multifaceted and overall 

account of South Korea’s political and social image, the two newspapers gave 
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a selected and skewed version of the issues or events to their readers. For 

example, the reports of South Korea’s chaotic politics and the dark side of 

society have been used to justify the centralized governance in China where 

the political system and society are in order and stable.  

As a result, although reporting South Korea issues, Chinese newspapers 

considered the relations with South Korea and the creation of a peaceful 

international environment for China’s economic development. According to 

Hallin (1994), the media is a component of political and social life, so they 

inevitably reflect the structures of society. That is, when the Chinese 

newspapers shaped and framed the news coverage of South Korea, they 

concerned and mirrored China’s political, economic, social and cultural 

structures. In other words, the reason why the two newspapers approached the 

same issues or events with different perspectives and depictions, is that they 

were in similar but somewhat different contexts.  

The construction of the image of South Korea by two Chinese 

newspapers has been influenced by China’s political, economic, cultural and 

social structures since the diplomatic normalization in 1992. As both China 

and the Sino-South Korean relations are changing, the future image of South 

Korea in Chinese media will change as well. 

  



51 

Bibliography 

Alexander, Michele, Shana Levin and P.J. Henry. 2005. “Image Theory, 

Social Identity, and Social Dominance: Structural Characteristics and 

Individual Motives Underlying International Images. ” Political 

Psychology 26(1)：27-45. 

Allred, Anthony, Goutam Chakraborty and Stephen J. Miller. 1999. 

“Measuring Images of Developing Countries: A Scale Development 

Study.” Journal of Euro-Marketing 8(3):29-51. 

Berelson, Bernard. 1952. Content Analysis in Communication Research. New 

York: Hafner. 

Berenger, Ralph D. 2004. Global Media Go to War: Role of News and 

Entertainment Media During the 2003 Iraq War. WA: Marquette Books. 

Chong, Dennis and James N. Druckman. 2007. “Framing Theory.” Annual 

Review of Political Science 10(1):103-126. 

Deacon, David, Graham Murdock, Michael Pickering and Peter Golding. 

1999. Researching Communications: A Practical Guide to Methods in 

Media and Cultural Analysis. London; Sydney; Auckland: Arnold. 

Echtner, Charlotte M. and J.R. Brent Ritchie. 1991. “The Meaning and 

Measurement of Destination Image.” Journal of Tourism Studies 2(2): 

2-12. 

Entman, Robert M. 1993. “Framing: Toward Clarification of a Fractured 



52 

Paradigm.” Journal of Communication 43(4): 51-58. 

Fisher, Glen. 1997. Mindsets: The Role of Culture and Perception in 

International Relations. Yarmouth, Me: Intercultural Press. 

Gamson, William and Andre Modigliani. 1989. “Media Discourse and Public 

Opinion on Nuclear Power: A Constructionist Approach.” American 

Journal of Sociology 95(1):1-37. 

Gitlin, Todd. 1980. The Whole World Is Watching: Mass Media in The Making 

and Unmaking of The New Left. Berkeley: University of California Press. 

Goffman, Erving. 1975. Frame Analysis: An Essay on The Organization of 

Experience. Harmondsworth: Penguin Books. 

Hackett, Robert A. 1984. “Decline of A Paradigm? Bias and Objectivity in 

News Media Studies.” Critical Studies in Mass Communication 

1(3):229-259. 

Hallin, Daniel. C. 1994. We Keep America on Top of The World: Television 

Journalism and The Public Sphere. London; New York: Routledge. 

Hansen, Abers, Simon Cottle, Ralph Negrine and Chris Newbold. 1998. Mass 

Communication Research Methods. New York: New York University 

Press. 

Herman, Edward S. and Noam Chomsky. 1988. Manufacturing Consent: The 

Political Economy of The Mass Media. New York: Pantheon Books. 

Hill, Christopher. 2003. The Changing Politics of Foreign Policy. Houndmills, 



53 

Basingstoke, Hampshire; New York: Palgrave MacMillan. 

Jeon, II-wook. 2013. “A Comparative Study of Chinese Media Reports on 

North and South Korea: Focusing on Jilin Newspaper.” Journal of 

Policies Science 22(2):79-104. 

 “A Study of Heilongjiang Newspaper Media Reports on North and South 

Korea.” Journal of Policies Science 23(1):3-22. 

Jervis, Robert. 1970. The Logic of Images in International Relations. 

Princeton, N.J.: Princeton University Press. 

Jervis, Robert. 1976. Perception and Misperception in International Politics. 

Princeton, N.J: Princeton University Press. 

Kang, Su-jung. 2011. “Study on the Edited Translation of Korean News by 

Chinese News Media.” Interpreting and Translation Studies 15:1-27. 

Kim, Yeikyoung and Jongpil Chung. 2013. “Mutual Perceptions in South 

Korea-China Relations: The Need for Creative Arguing.” Asian 

Perspective 37(2):281-304. 

Krippendorff, Klaus. 2004. Content Analysis: An Introduction to Its 

Methodology. London: SAGE. 

Kunczik, Michael. 1997. Images of Nations and International Public 

Relations. Mahwah, NJ: Lawrence Erlbaum Associates. 

2000. “Globalisation: News Media, Images of Nations and the Flow of 

International Capital with Special Reference to the Role of Rating Agencies.” 



54 

Journal of International Communication 8(1): 39-79. 

Lee, Sook-Jong. 2011. “South Korea in the Chinese Political Imagination.” 

EAI Issue Briefing No. MASI 2011-01. 

Lin, Wanying, Ven-hwei Lo and Tai-Li Wang. 2011. “Bias in Television 

Foreign News in China, Hong Kong, and Taiwan.” Chinese Journal of 

Communication 4(3):293-310.  

Lippmann, Walter. 1922. Public Opinion. New York: Macmillan. 

Liu, Fei. 2008. Image Construction of South Korea in the Context of South 

Korean Tide. Retrieved from CNKI Dissertations and These. 

MacInnis, Deborah and Linda Price. 1987. “The Role of Imagery in 

Information Processing: Review and Extensions.” Journal of Consumer 

Research (1986-1998), 13(4): 473. 

Manheim, Jarol B. and Robert B. Albritton. 1984. “Changing National Images: 

International Public Relations and Media Agenda Setting.” The American 

Political Science Review 78(3): 641-657. 

McCombs, Maxwell. 2014. Setting the Agenda: The Mass Media and Public 

Opinion. Cambridge; Malden, MA: Polity. 

McCombs, Maxwell and Donald L. Shaw. 1972. “The Agenda-Setting 

Function of Mass Media.” The Public Opinion Quarterly 36(2): 176-187. 

Miao, Hong-guo. 2013. Showing of South Korea National Image in the 

People’s Daily (2007 to 2012). Retrieved from CNKI Dissertations and 



55 

These.  

Miller, M. Mark. 1997. “Frame Mapping and Analysis of News Coverage of 

Contentious Issues.” Social Science Computer Review 15 (4): 367-78. 

Ministry of Foreign Affairs of the People’s Republic of China. “China and 

Republic of Korea.” Accessed November 4, 2017. Available at: 

http://www.fmprc.gov.cn/web/gjhdq_676201/gj_676203/yz_676205/1206_67

6524/sbgx_676528/ 

Nagashima, Akira. 1970. “A Comparison of Japanese and U. S. Attitudes 

toward Foreign Products.” Journal of Marketing 34(1), 68-74. 

Norris, Pippa. 1995. “The restless searchlight: Network news framing of the 

post-Cold War world.” Political Communication 12(4):357-370. 

Scott, William A. 1965. “Psychological and Social Correlates of International 

Images.” In H.Kelman (ed.) International Behavior: A 

Social-Psychological Analysis. New York: Holt, Rinehart and Winston: 

70-103. 

Tuchman, Gaye. 1978. Making News: A Study in The Construction of Reality. 

New York: Free Press. 

United Nations Conference on Trade and Development (UNCTAD). 

“Strengthening the Creative Industries for Development in the Republic 

of Korea.” Accessed November 4, 2017. Available at: 

http://unctad.org/en/pages/PublicationWebflyer.aspx?publicationid=1720 



56 

Wong Tze Chin. 2009. “South Korea-China Mutual Perceptions: The Good, 

The Bad, and The Ugly.” SAIS U.S.-Korea Yearbook. Accessed on 

November 4, 2017. Available at: 

https://www.uskoreainstitute.org/wp-content/uploads/pdf/2009_Yearbook_Wong.

pdf  

Zhang, Chenyang, Zhang Guoliang and Wei Yiping. 2012. “Chinese Mass 

Media Constructing Japan and Korea: Reports of the People’s Daily and 

Wenhui Daily (1996-2010).” Modern Communication 186:30-41. 

Zhang, Shixin Ivy and Xiaoling Zhang. 2017. “Foreign Correspondents: A 

Case Study of China in the Digital and Globalization Age.” Journalism 

Studies: 1-21. 

  



57 

국문초록 

한국 언론 프레이밍(framing):  

주류 중국 신문에 대한 내용분석을 중심으로, 1992-2017 

서울대학교 국제대학원  

국제지역학과 

나전령 

1992 년 한중 수교 이후 한중관계는 비약적인 발전을 이루게 

되었다. 하지만 활발해진 국가 간 교류와는 다르게, 양국 국민의 

상호 인식과 이해 정도는 기대에 훨씬 못 미치는 수준이다. 따라서 

본 연구는 한중 간 존재하는 상호 인식의 문제를 해결하기 위해, 

뉴스 미디어 자료를 활용하여 중국인의 한국에 대한 인식을 

분석하고자 한다. 

본 연구는 중국의 대표적인 언론 매체인 인민일보와 환구시보에 

등장한 한국의 국가 이미지 관련 보도를 조사하였다. 미디어 

프레이밍(media framing) 이론을 활용하여 연구 주제에 대한 

분석틀을 제시하였고, 또한 정량분석과 정성분석의 방식을 결합하여 

1992 년 8 월 24 일부터 2017 년 8 월 24 일까지의 한국에 대한 

뉴스보도를 수집하였다. 연구의 범위는 한중 수교 이후의 사건들 

중에서 1992 년 한중 국교정상화와 2017 년 사드 문제라는 두 가지 

사건에 국한하여 진행하였다. 본 연구는 중국 언론의 한국 관련 

보도 분석을 통해 중국인의 한국에 대해 갖고 있는 보편적인 

인식을 분석하려 시도하였다. 
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인민일보와 환구시보의 보도 내용을 분석한 결과 아래와 같은 

차이점을 발견하였다. 예를 들어, 인민일보가 한국에 대해 보도하는 

경우 주제와 관련된 협력의 틀에서 긍정적인 기사를 주로 

작성하였다면, 반대로 환구시보의 한국에 대한 보도는 단편적이고 

대결의 틀에서 작성한 부정적인 기사가 상당 부분을 차지했다. 정치, 

경제, 사회, 문화 등의 영역에서 한국의 국가 이미지를 살펴봄으로써, 

뉴스 보도에서 사용되는 프레임에 영향을 미치는 세 가지 주요 

원인을 발견할 수 있었다. 그 원인은 중국의 외교 정책, 미디어의 

상업성 및 국제적 이슈 보도에 대한 자유, 공산당 정권의 자기 

합리화로 구분된다. 또한 중국의 언론 매체가 한국의 국가 이미지를 

결정지을 때, 그들은 중국의 정치, 경제, 문화 및 사회적 구조를 

고려하여 반영시킨다. 

 

주요어: 한국, 중국, 국가 이미지, 미디어 프레이밍 

학 번: 2017-27586 
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