HAPRINESS

A NEW INDICATOR FOR ASIAN DESIGNS
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In 2003, to celebrate the opening of Roppongi Hills in Tokyo,
Japan, an exhibition titled ‘Happiness’ was held. Additionally,
Asahi Breweries, Ltd. conducted a survey on the happiness
index of the Japanese public. The Tokyo National University
of Fine Arts and Music organized an exchange exhibition with
happiness as its theme for students from Korea, China and
Japan, based on the results of Asahi Breweries, Ltd.
research and the concept of happiness, which has become a
buzzword in Japan. | have suggested five keywords for the
relationship between happiness and design. Stemming from
the idea that designers should emphasize people and their
relationships rather than the egoistic side of designers,
these keywords can be summarized to sympathy, healing,
altruism, coexistence, and circulation, which express the
basic faith that designers should have in the future in order
to make humanity happy.
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Poster of ‘Happiness’

at Mori Museum of
Art, Tokyo
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| In November 2003, two separate exhibitions were

held concurrently in Tokyo with the same main

theme: ‘Happiness.’ricture 1 One of them was orga-

nized as an opening commemorative event for the
Roppongi Hills by the Mori Museum of Art, which
was highly recognized worldwide as one of the most
innovative urban renovation projects initiated by the
private sector and not by local governments. Various
famous artists’ masterpieces from all over the world
such as Jakuchu, Yves Klein, and Lee Ufan were
exhibited numerous art pieces under this theme.
Another exhibition titled ‘Design of Happiness’picture 2
was rather small and was arranged for 34 graduate
students representing three East Asian Countries:
South Korea, China, and Japan. It also held a com-
memorative symposium at the Tokyo National
University of Fine Arts and Music as an associated
event. These two exhibitions may have differed in
scale, but they conveyed the same message and theme.
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figure 1

An English designer, S.
Conran mentioned that
he was also pursuing
the seratonin type of
design. The term
seratonin is becoming
well-recognized as a
design term in Europe
and the U.S.
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figure 2

life history and
feelings of happiness
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Japan’s major beer manufacturing company, Asashi
Breweries Ltd. has set up a special project team to
research the theme ‘happiness.” Two years ago,
they published their study titled, ‘Technique of
Happiness’ compiled by the Toyo Keizai Shinpo
Corporation. In order to survive the beer industry
that depends and reflects greatly on consumers’
likes and dislikes, they felt the strong need for a
further understanding of human feelings. The
publication contained interview articles from
different business owners who have already put on
the market the products with the concept of happi-
ness. It also included research papers of specialists
on happiness inducing factors in the brainfigure 1 in
addition to Asahi’s happiness awareness survey.
Professor Toshiyuki Sawaguchi of Hokkaido
University, an authority in the field of neurobiology,
was asked what kind of physiological changes
cause one to feel ‘happy’ and what major factors
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lead to feelings of ‘happiness.” He explained in

the interview that there are two body chemicals:
dopamine and serotonin, which contribute to
making humans feel happy. Based on a general
theory about a relationship between life history and
happiness, a study conducted by Asahi Breweries
Ltd. suggests a way to establish a correlation
between happiness and lifestyle.figure 2 In addition,
a survey on happiness awareness in Korea and
Japan produced some interesting results. Males and
females from the two countries, aged 13 to 69,
participated in this survey. (*Number of valid respons-
es: 2,008 in Japan and 2,000 in Korea; *Sampling method:
stratified two-stage random sampling in Japan and stratified
sampling in Korea; *Survey period: 10/18/2001 to
11/04/2001 in Japan, and 10/29/2001 to 11/17/2001 in
Korea; *Survey methods: visits to distribute and collect
responses in Japan, and individual interview method in
Korea). The survey results indicate that more
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figure 3

Comparing the
concept of happiness
in Korea and Japan
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Comparing the image
of happiness in Korea
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figure 5

Comparing the
Perspective on
Happiness in Korean
and Japan
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Japanese (75.8%) felt ‘happiness’ than Koreans
(64.7%), while the percentage of those who
responded that they were ‘unhappy’ was the
same(7%) in both countries. Another intriguing
finding was a difference in the perspective on
happiness between people in the two countries. For
instance, Koreans responded, “Anyone can attain
happiness by pursuing it” while the participants in
Japan said, “Happiness can be felt even when the
situation is not ideal.” In other words, Koreans
consider happiness as an ideal subject, or a goal,

Asia Design Journal
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whereas the Japanese seem to perceive happiness
from a relational perspective figure 3. The difference
in perspective between people in the two countries
becomes more apparent in the answers to other
questions in the survey regarding colors, seasons,
nature, countries, living space, and liquor/beverages
associated with happiness. figure 4 The results indicated
that Japanese people associate happiness with
qualities such as warm pleasantness, stability,
harmony in close relationships and in leisure time,
while in Korea, happiness is connected with an
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individual’s strong motivation to determine his/her
own future, self-respect, cherishing relationships
with loved ones, and having a clear purpose or

goa] figure 5

The survey results comparing the awareness of
happiness in South Korea and Japan and the techni-
cal paper on the dopamine and seratonin indicated
very interesting perspectives on the future for
Asian designs. As you can see above, it is a fact
that there is a definite difference in how individuals
feel about happiness in the two countries that are
closely located and barely have any economic gaps.
As one of the researchers in the field of design, I
believe that it is my obligation to let society,
especially young students, know these facts
because the issues for all designers to keep working
are hidden deeply inside the feelings of each
individual. It is a well-known fact that individuals
seeking different qualities of happiness help form a
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country’s identity. These hidden issues need to be
acknowledged and re-evaluated even though all val-
ues and standards seem to be equalized nowadays in
the information-oriented societies. You can find the
same products in stores in different countries all over
the world.

Mr. Hideya Kawakita, one of the leading graphic
designers in Japan and also a panelist at our sympo-
sium, states that ‘happiness’ is a véry important key
word in solving issues that we face in the field of
design today. He added:

“In the past, designs were only used for industries.
However, it is now time that designs are imple-
mented to improve our surrounding society for a
richer and happier place to live.” What he is referring
to has a different nuance from the social and compre-
hensive systematic approaches known as sustainable
or ecological designs. Mr. Kawakita perceives design
as a tool to satisfy one’s desire, and he is objectively
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pointing out the need for shifting its targets from
the materialistic to un-materialistic desires.

Then what is happiness in terms of design? We
must seek out new design terms to replace beauty
and simplicity. I would like to refer to the above-
mentioned ‘Happiness’ exhibition, organized by the
Mori Museum of Art, to lay out some examples for
answers. The exhibition was comprised of four sep-
arate sessions with each individual sub-theme.
These sub-themes contained nuances hinting at
answers to the question above, even though it was
an art exhibit and not a design show.

The first sub-theme was ‘ARCADIA’. It is a Utopia
filled with hope and promises, which many artists
in the past have described as an idyllic paradise.
The second was ‘NIRVANA’. While ‘ARCADIA’
represents the western world outlook, ‘NIRVANA'’
originates in the Asian idea of the world. The
meaning of the term is transcendental happiness,
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which is achieved beyond desire and conscious-
ness. The third theme was ‘DESIRE’. There are all
sorts of desires in everyday living that mobilize and
control us such as materialistic desires and lust,
which is actually what design is pursuing today. As
much as it appears to be that design is unlimited in
its goals and purposes, it is in fact trapped in a
small framework. The last theme was
‘HARMONY". In this session, pieces created for
pursuing diversity, balance and globally functional
systems were displayed.

We, designers and researchers in the design field,
must commit ourselves to propose the ‘keys’ that
could possibly solve the form of ‘happiness’ in the
design world as much as the curators have at the
Mori Museum of Art. With my involvement of the
above-mentioned student exhibition/symposium
from planning, it is imperative that I propose my
idea of the keywords, which can contribute to



bringing out the forms of happiness. These key-

words are not yet perfectly defined, but this is the

least I can do to respect and appreciate the students'
- work. The five keywords are as follows:

« Design pursuing contacts not impact.

« The seratonin type of design is needed not the
dopamine type of design(Healing design).

« It is important to find values in the downward
or declining state of things(Design solutions in
the stagnant development era).

« Design that values the third party not the first
or the second person(The Asian way of under-
standing religion and family).

« Putting an emphasis on designing death rather
than production (From competition to co-exis-
tence and recurrence). ;

1 am also suggesting the above five points as the
keys to leading us to the design of ‘happiness.’
Asian designs have always followed European/

American Culture as a goal without pursuing its
own style and culture. By developing this new
design theory of ‘happiness’, I am hopeful that it
could create a movement of change in the design
world. Bl
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