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of A& Far UishA anjAte] AW WA el AW F5 &
T(Gain face)o} AW A4 E-oF(Fear of Losing Face), 7o =S F8
Helow AN Tx 54 A9 dddS dder T dd
AHzke] 5 AH] APl AW Wi e] AW g5 S99 Al A
et wel Au A7 54 AES A9d uf o7k sle=Alel e 4

gt AW g5 S99 Al Gl Bl

Tee =8 AF =44 o
AFE Folol e WA Je Folnig ATE AU

of A F3 etdel ol AEE selale] vol7] Al F
$Es A% oY A 9 9% 484 ARES AT o))

BEEUS 0§l T3 %A W3 AeIA ekl BES AW
Ak & 4500e] MEAE EZste] 4RI H5HYOY FIH o
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A1d AT wiE # 2o

ST 19789 AN ol F AAE Bol FHAAY. T IV F
Amrel osbd 19789 T =9 1913 GDP+= 385%I¢tell o, 2019d 5
o] 1919 GDP+ 658896.6391t o= tF A5stdtt. T A1 AA
LA} a9 A5 FEo] FUFeEA T e 4 dd ARG
ol & W7t ARG T FAY ASHR] LA wwlEe] 4L -
o] Eotdol wel, T3 FNES BAA ALdefAn A & =
AEHAQ AsAlE Hola C sty A2 A T aHAES

AL FESE AH ° FASE E5S HAoHBian & Forsythe,

AW B AR AHe] RnBHoE EAss Aol W A

I 4
oX,
o
il
=
el
i,
rlr
ne
ofN

o] Apol om A= Q1o WAl A
A A eFa BRI AlZbel g 1A ¥ #Este] W E = ot
(Ting-Toomey & Kurogi, 1998). AW WzrAlolek /d& FolA 7]
Ao (Huy, 1944), A9 % JAGF ALS]olA wo] EAetaL 3l
= /Idoltt (Ting-Toomey & Kurogi, 1998; Wong & Ahuvia, 1998).
cRA o R wepaH AW WA ARS] ol x4 (Social-Self
Construction)®] #Alolth T3 22 HeALS] oA 1S 248 A
A7F obuth. fral AR @daFe] A7l wEel
o] A2 ERRlzte] AT B 4 vt 183 F

AV



AL dfde] AE A AW mAFew 5 4 th(Hwang,

1987). S =l A 7ilel AW RIS AAde oiwd Ent ofye} 71,

o
(Personalities)©] ATt o]fl &3t AlgEo] ~22 AA Uge 2
A th(Reykowski, 1994). whebA A ¢ 2njAke] AW RIS &%
ARAET vnpa o Qv M MR Al A R 2ol
sl o F83A Aztstr] wiEol th(Bao, Zhou & Su, 2003).
AgAFe oty T3 AR(ES AW ¥z o] Fujolke @&
QS n Ity BudtH(Bao et al, 2003). E3] S Abgre] AW wl
AL A A A Al dFS vRITa s tH(Wong & Ahuvia,
1998). AW Wz el el T=rolA 71 heai(Hu, 1944), A=9] &F
o] Abgle A Fo] EAsta 7] wiiEel S5 ofrlol= ol A
&l 7P F ARAE Aol HATHWong & Ahuvia, 1998). 229 20
A 7hd 2 ZEkolulE 23 (Bank Julius Baer)2l E Aol <3t 2018
Wol| ofrjol o (53] T )5S AMXE AHAIGANA T8 F
S A Aok aga 20149 S5 AR A BAe oshd
SO AP F &AL QT oln] HAAl ARAIE &AL 1TR] 46%E
228k A, ARRE Tl A& 50%7F T o4 a7olgh= Bank
Julius Baer®] A A7k ot o|&l SAAl o8ty ofAlo} Alge] A

Wouggel HAH av ARl Fod 9B WA F Avks A
% % glrh.
F3 oetEe oREe 200 Fdelth 20t Aol el FA4

iy

slo] ApE EQdol sl wAol FrhekaL = Al7Iolth il 2



Hol7l(Nike)= <= W/ ol F, 19800l T Aoz =osk
o} 19829 ol 7] FA1] Hlo] A (Beijing) vhetE tislet §E @AV
HAT 2 WFEH T3 AFEES dol7] Balsd dia] dolr ] A
stdth 1985 F A4 W (Jordan)> uol7lef Fa Aks AAst
Ak Adrt 1986dFEH T2 w5 NBA(National Basketball
Association) &7 471 WES A Wi T= AAEES dol7l,
= w29l tiefA AR ool FAEAT. EI 2002 6€
26909 oF2 ™ (Yao Ming)e] NBA¢] &F~¥l &7 =(Houston Rockets)=
oAt HA 1 wiE T3 ALgES NBAC g "o §438] s
sttt olol] wel F= AFFES dol7]et ool =W (Air Jordan) -7
o7t A&EHow FIkstal vk A -5 3HSneaker) w3k o sl
oA ofn Fa w3kt HAT 53] yol7lgt ool 2d F3 3t
Shalof A EwE opugl AAA o R % 177} W

Agols 232 3AE AFES] 5 sEE FEAT7] S8 53
£ Jhtel A v (Semmelhack, Garcia, Lepri, Willis & Hatfield, 2015). A
woll wol7lef oo L @eEd] 5 AFOEA, Hol7] 9 oo X
ds Frets Al FE 5S 87 S8 AEFS Feskde 1
b AALE A ARAES &% 9 2 AT ~EY
(Style)S 93] =532 2= (Semmelhack et al, 2015). 28] x &t

Abgle] B2 M A A &Esks A, A, JHde o & Evk(Botterill,

-3- M L1 ]
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2007). 1efAl @A Hol7] EAHNike Parent Company)$} thol7] A A}
(Nike Subsidiary Company)© %3 #Hdo] gle #AEFS Aiksta 3l
th o & 59, Yo]7] o9 (Nike Air Force One) Algolt}. &5
I el gla A 847 o B2 AEES A deold] FAbdA T
a3k AE At Ak EF Yol et WS Fufstarat sk A
Heo Av dAFo] =] Wi AV B AER AlFe] EAIEW
AR A vtz AT oA wixlE EEsts RSl JIEU
Ao Al (Resale Market) S EajA vk 7=

E0o], 20199 1149 23Y, AAES BRI 3= Yo7 oo 229 &
Al E Zpukat o Al B mj R QAT ool A ] el rh= 219,000
o] A vk /Al A gul Al ZH(XXBlue A3el A7)l A= 3,000,000 2
s ik o] F 742 ALl 138 Zol7} drh Oy : EEkal
ABAFES o] Aol tig dAo] Az A @ow Tujds AR

= A%HoR Frsha Atk ol AREL HFe AL BAYAW

o) obAlo}, FHIAE WAFT ek
AGATAAE AW A FoE wA B AT @AW

AW WA AR Q4B o8 ATE obAA BA @tk e
Aol AL o obAlol A4 ATAL W AT & 9
stA o] dtH(Juan & Su, 2007; Redding & Hsiao, 1990). $ivkshd, 2
Hjzre] ojarAddy AEtd 2 =7bel] wel thE27] fiEolth(Fan & Xiao,
1998; Leo, Bennett & Hartel, 2005; Lysonski, Durvasula & Zotos,
1996). 1A T AFS dFrsta AW T Av|Rke] 54738 4lE
L4 UA)E aLesioF doh(Lu, 2005). 3 vo] 7|9k oo =W

K

iy

of gk = AAATIE g, 4 Ay ofAA =i A
Aolth, wol7leh oo] 2HE ~x = GFo|AW ThE RFO ~¥ =

& Apol7h Bk wEbM v A7E AEUlel A EujriE s B o]
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A2 ol&d WA

A1 4d AA 974 (Face Consciousness)

AH NS AA AAMA R or EX sk A 3 S
. Toe EF fxseE2 AW WAdel s A EHH<Q AT E
AH e FHolA 71hE Ad o2 (Hu, 1944) A5 9
Fo] AL3|o A wo] EA8ta Y A olth(Wong & Ahuvia,
Skt AW WAgde gk A= Tl HlE) o
A AYE ATt vl= AuAF Smith(1894)+= <F &
Characteristics)>°l A H5o=2 AW WA dia] Adwstdh. v =
Smithe] Holl= AW WzHgol] ¥k A A Fo|rt JARE A| Azt
dol T Abge] Q1A oA w9 Fad IXE AASrha A Al ST
ME AR SHAb Goffmane AW WA A4 9
. Goffman(1955)2 A™ W1zkAdel whsl] AR3] A o
ojmjxjojn] v ALFEONAl AAS FA A OEZN AT A
T FuE FA HoxF st B Ffrsts olu A gal F
O % B2 AFdAE Goffman(1955)2] FolE FAH3IA A&+
5 o], HO(1974)+= AW /idS Alo] AL3JoA dA3 A&
ApAsar, A7) o] ko] gHA FEet, Efelo] & & U= WA
A Aol FAS UetdHoRA SR RNE AA He =T =Folet
3 Aol Atk. vla JAF3A Brown¥t Levinson(1978)% AW ®17H4
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Aol A =71 ojMgn 34
Y #HALS A9 v AW wAAdyY #FHe] ArH(Ting-Toomey &
Kurogi, 1993). 1&jA] AW W7Hd el 542 7l of 43S dstAY
Ml FRE dv AE stz dvpe Zlo|th g zAzle] AEF
S FAT F A A oA E GgE AP dAdEm i}
(Goffman, 1955). Al Fell A1l AW WA #Add A5+ AAe] A,
A EE 5 AXE THA o2 053 9= (Chen & Chen, 2004) WF

A
A4, Fwa 2o ga w3h oA AW e Adel AEel o

el dal A5 dud A2 <AAGHE >l A 9
F(EDoIt. o] AL L= ouE Yt I ol Fel T JAS A
AR (FEG ) o) <ARZIClzid)>el A A A & s ) o2 229
ool F N ofnl= B ALY dus oqudat Sl #@A

drF waka g AW WA vse gvE TP

AY FRAAE AV PR S B2 e T
Ayt HEo E 9% AW U7ty Bd A7 Aol waw A

o UWEHWI vl AL #

Tl A= 1940t AW el gk FAF D Aol Aol
At = EEpshatol A AMETE FAEH)ES AW Aol T A
Feol AAA] A= dFolga Ao T AR
(Hu, 1944)2 T =ollA Agoz A Wzl sl 7440 Hdos
& shAtelty. Hu(1944) = AtdEo] Aol Ade] gz £4 5+
7HAE Az A2 AA ZHa ZAAE AT S, Aol A
<o AAEES TS ol “Lian( dDIR” “Mian(7 )" wHA A A
&3t dokE Beolth LA Hu(1944)= AHs “gadim)”= "4l

8- A 8-1]

| 3]
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()" 27ke] Ao FEaEE =892 ik A7 A¥, "gld"e A}
sloll A ZhQle] Y EA0] Wik SHAl “wlelTe ARSIl A e

Aoz Aol A ERelo] A& % e Adtel ghat Felolgu 77}
geHnh ANe & o AAHe ko Axuy el v 5
Apolo] FW @ Fol gl Ao uehgth jus| F A Awe
Ao GH7 mE Eele ©sdow Hsey sdan e A
5 o AjQle] weol X Zuraby] wiolth el Aol Aol Asat
3 seate A Be Ate Alo] o®A @ et wa @

R

W2 A7 AL A7 B7FHABGTHE)E kg

[rt
o
o,
N
L
O/
ol
rlr
A<
ol
=2
R
2
-
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L

N
L

M
o
|
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N
P‘L
N
K
ol
-
o,
[
[
!
o,

How wHFA gdolA Foluck A

G2 Aol o] F 5B Slste] Bt
# w2 @ glolth 2P o Fol YA FFe P YA
wel Avel W WZmE thes) tehdth A AR s w

A% GHes AAs el BEe @8 2Pxgsl et

offri WoF AWE A= BFLS s BW AN AW PAL
BRolm ol uhebd Ao AE A4W, A 5 gue AW
2 FAlel FAY 5 Q7] Motk BE A5 Awe] A Fuo
2 e GAA, WA e veel oA AW FAe] PFo] A
[ARHoR B3t T AAGEAA RS v F ek A4 oY)
A des AW Aol Aw Tolud B4, g 44 WEsa



B Aol A ek AW A2 JiRlo]l ARRClA A A9 S
ApA|shaL, zpal o] Ao st fEsty, EiQle] sEd 4 = Wel W
ol A #pAlel SF
tHHO, 1974).
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2. AW 5 &7 AW 3L G

iy

AE 7Aoo st A= odel ZEAIZE AAWE B AT A
Ho(1976) A9 AW WA EFE 7|22 3¢ecds Ad 3
4 (Gain Face), A4 A ZEokFear Of Losing Face) F+ 7}*

S0 g Ayt

Jn

AN

AW A5 &7 B ANE I o He B Fa A
874 AE FANARA s Adde] S7olthZhang, Cao &

Grigoriou, 2011). €AY FToA] B2 AEES AWS 42 3ol
AAY AHS st Fgo] At (Chen & Chen, 2004). AL t}ek3t
S 58 Ale & Aded, dE 59 ATt A&l e 2H A

A B, Holdt e RE 52 A7) ARE A9 3l vHHO, 1976).

4 e Aol AAE A AEL
Agol wek ABaor ek BaA Ag wet B A
Ag % UrhHo, 1976). E3F AWS AfaA S §FE AHH %

Slojuf AA-e] Tt 7Qlel a5 Wkddd 4= Ath(Bao et al., 2003). 7}
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12 AL o] T A Bt 52 FAFHQ b wde] AWMs Al-AG
s 4= 7] wEo]tH(Goffman, 1978; Ting-Toomey & Kurogi,

A AL AMRES A AWS Al 7 3
A & AR S ol #HAlE Aotk (Ho,

1976). A 7ol ofAlop B AIE AMAEE et ool

AT AN WAL A 4 3l AL ok rthHo, 1976).
z 29 fa Eahe g W=l RE AFRES] o A
WM AST Ae Ao oA HA Frel A §A87 94

A

&l oF 3kth(Ho, 1976). ©]ol

o
2
2
o
o
>,
P‘L
R
52
ki
M
%ol'

olup W AL AaE wIlske A

glo] #ojslA] o= il ¢ Eo|t}(Zhang et al, 2011). AHE A

L Ag fdle] AbElA Vg Y 2 des ©E AbEOlAl Hojof

Ae FstelH Qe fFEo] ALSlolA B ow Q1A

st HA et Eow Hvh(Ho, 1976). LA A AHS A
%

S A9 gol AUt dE Sol, Ade W} Hdo] A5
A RBHoE AR AA FEAE =9 F gle W AW 32
@ Zolth(Ho, 1976). 184 AW A& FeUsE Age AFH0
2 A 239 BAL Fho2A AW A2 83% 2] thHO,

o
of FAAQ Hrret ARE dotal A2 = HFdT 5 dhBao et
al, 2003). AHEE AdiALE] oA A S dAY A= A2 3 ARl A
=€

d&de M HH(Ho,

-11- .-':r-.hﬁ-! -::li- '|_-li



AlE Ae A7y A7) f8 =38 des fiva seste A
= g5 S99 Ad

T O7HA vE AW wizgdel 53 WAl ew Holop dh(Zhang &

AyATels stasS A U4 ddd A5 oln Wol Iy

4

Stk B Sol, 37, WE T4, o4, BY, AW} T e Fo

AaAFolA AW NAAES vF i AtHBrown, Levinson & Levinson,

-

.

1987, Holtgraves, 1997; Kim, 1994; Leung & Chan, 2003).

AagAel A AW el el ol dAets FA= AW A
7 anjd kel A o)tk Wongdt Ahuvia(1998)+= 7019 FH &2} 7159
A A, b Aol = ofAlob = 7kek JiRlFel ST MY
Zhell A AbghE o]l AMXES AnlE wf of| Apolr} iAol Wis) dtst
Atk o] A= ofrletrt o AAANA THE F ARRISE Al 2 ¢ 9l
=Aoll el el Al Wl AFE AT A A3, ofAJo} AL
HE T oG Aot Mol M FHA Aoty ¥ Z o E

ZEAZ] el APA RS AHE ) B B2 ARl & AdE e

l

g 2 5 glch guka ALIES B3] YuelA el the Aol Al
o7 B Be #2330 AUe E 4 e Aow 0] wEo Be of
28 Aol MmAow H& A3 A

3t 4= Qo A7 (Wong & Ahuvia, 1998).
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E3E ofrJo} ALFES A HEFA ALS] ATl e 23

M AR AFS] o dE& v FA S THWong & Ahuvia, 1998). 9Lk
std, thE Ao AWME Hodok dhr] witolth. 1 9ol X Chen,
Zhu, Le¢t Wu(2014)= A wizHA o] 1% AMAF &M A gkl v A=
[l sl AT o] Ao FE AW WAool f1x AR
of Al FaFo] MA=A], 2L Ax ARAFO] AREEA
B oojd =4 g Al e Avtekdy A
S Ax AMAE ek SR A F3¥%E W2t (Chen
et al, 2014). sfvtst¥l, &V[AELS 913 ARXFA ik 23 XFl
st Zro]l Hl=35t7] "ol th(Wilcox, Kim & Sen, 2009). =gk o] %
Avre ApA el A iz 3 ykrdo] gl7] wiiEel Qe AW wizkAgde
Az AAFE T AL FFE WA= AoR HiuxHgo
(Chen et al, 2014). 18]al 93 AMXF9 AFEAe HAle AA =7}
Az AHAFE T =] &

(Chen et al., 2014).

2
)
g

_—

Fa znape] AR ue] FAHA FFE FAHLI et al, 2015). o
T B, AIREFS 7HA A e AL ALY AWE As AW A
2] AL AlES S8 7 v dFe WA o]tH(Zhang et al, 2011).
TE AT AdE By A4
o] A}3 TbA] A= = A a37F Aok Ligk Su(2007)=
T U= AHAE Ao e ] B S L
1A= @3kl sl At T AH|AbE vl= AH| A
i e 9F%s d A4 wevds AS 2Asdthili & Su,

2007). E3F T v A vls AnAtEG AEe] Billse A <

Mol AR aue] R WA w A
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Asts 7ol Astar aHl 3 Foll AlFe] Aol ds] o Bo] iy
SFATHLI & Su, 2007).

Zhang 5 (2011)2> Ho(1976)¢] A-+oF Aol wkel A 74l A
A 85 79 AW Fd Bas SAY 5 de A7 =75 EEt
Atk 18] 3 Zhang¥ Wang(2019)2 Ho(1976)¢] <1-o wal A
AAE 7 A o9 Ao ® et AW Wz Al ARl A
g ol BAE AT Al EC] AMAES THietE ol AFE A
AE Axstar AAHGain Face) A Br7HE 3|usta 27
(Fear of Losing Face) Wi+°]t}(Zhang & Wang, 2019).

A Wz el A= Augddg Buk ofye tE ZolilA e &
o] EA)star ¢it}. o|E £, Shi, Zheng¥} Yang(2016):= AW w7A,
=Y ztoprt fFE Wl HNEE AF ool dis] ATttt
Ao Ao waw, =yA Aolrh WS W Avjxte AAle] A
at7] flal A& AFS =94 BAoR Fstar Fudte

=)
o

14- 2] =1 |



A 2 A F9] ¢ =(Purchasing intention)

1. Pl Ee Ad B9

Phillip Kotler(1973)¥ v ¢] %= (Purchasing intention)@ 3 7}¢] ©hA)
oA BHA=E desta, 7ol $HAEHE A Fol 54 o
mjste] = Azboletar AFolsiitt. dWbA o ® 4R[S A4l Fhuf o
EE 7wte 2 Z274E& Wtk Dodds, Monroe®}t Grewal(1991)2 -1l 2]
L5 oW AF v Ad o] tigh AHake] A&u] FeFoldtal A o ekl

t}. Ajzen¥} Fishbein(1977)8] Aol E Fujo=s WA 4% &
= Mulze Z)ek o4 ea(dE Ee AHEE dAvsie B T
A bE 8Dl A=S ol AR HUME S FHHoR T
stz sk Al E 2 Aokl th
Tk Arg(2007) Tl =gk A3
s}

o

/\O]—

J|m
ot
i

o

, Mulz, ofolHol S Fulstal
ThE o R awke] T elel ARl IFE vIA= AAA
ok 5, el st FEs dSsts FRF W
2A 2A7E 549 AEs Heta @ o oFE Yets dges
4 olskglet.

AR £53020100E oo =l W A Aelel M e
ol pemEs pelstaa st vk, Aok, AR b, $4d
B W AAA FrrE, sk ARle] el el Aol ]
S AR BxEta shglh olftdat HAH 20100 ek
AAHoZ TS A Satr]ol A Mol F4o] HwA Lol
shoba R aska ).

A 0IDE e s AHATE 2 gbe el ik o4

u{u
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-
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o
ro,

_

SIS

-15- N F ‘_]l



2 oustE Ao auAe Tl AFS olss u QoA T o
Fsb FohAel el gHoE ¥ & dvka stk FAck20le w
2 PuleEs s o GEe Agedon T GBS Fasl
i 2o A= Holsg

sholg(2014)& ol wis Anlape] Fulaglel A543l o
2002 ol e AFolt Hul2E TAss] A A

o%
o

]

;3
e
M
>~1

T |
o] :¥sle oA A Aol st

A= Fuoee A9y HEE B8 dEste TR stsAdolga
& 4= 9l © M (Engel, Blackwell & Miniard, 1995), 7"} ¢ == ej =%} 7}

ol 7HA L = FHA 7IEdd o& ZAAHEtH(Ajzen & Fishbein,
1977). w3k o= JRQIS] BiR=S} s Abole] FIRIGFEMA A
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(Aaker, 1997; Fishbein, 1979).

2 AFoA Tl Ut dAelA oW BAlE 52 AFS
Aestar, o] SdEHE B T SA4 AES FusteE e Azl
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AW g3 el e el g B dddas AW vd g
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A7} 2 23 (Wong & Ahuvia, 1998).

WS oprfo} AMRES JHIA S HEFH AL Aol e E-ska
AL wf AF AbgrET AL oA
AAFEE Tl oA ARSIl AHE BT Aottt ddle] Fo
Ao E3toll A &3] B 5 Ue Aol AT Ee 75 Abg A
Abole] 7] EA <l AAo 7] %38t7] wiEol(Wong & Ahuvia, 1993), ¥
Ae 7HA dEe SEddE o3 Fastth(Hofstede & Bond, 1988;

o
in)
of\
>,
r
s
£
592
0]
e
>
(0]
o
>
>
o
S

rlo

Hsu, 1981).

AR AHl= ofm] FIollA dFe] ARS] Aol HAHZhan &
HE, 2012). Chen 5(2014)2 AW W1zkA o] 7b AFA|F ool o] w
A= Gl st Agskavh A Aol o A&njke] AW W
S 7h AR Y el SR AR FEFe] vk YA Al
ARE A BAlE QA= AW WA o] 7t ARAE el e o
e A sAAA 24 Ut k. 53] o] Aol ofstH AW
Wz ol g AbES AAA ] AaET g T ARRE 9
AREOlE7E B 2 Ao® yEhwth R AW WAL Jidle]l A
ol AR ALS A Ao} VA E F G
= A4S HA53A tHTing-Toomey & Kurogi, 1998).

A1 9] A¥](Status Consumption)s= A A1 Av]eF A9 W= &
Hl Ao Aadto] mam X9 &HlE B[Rl Al B =2 A3 A
A9E FA48 F Auv= A7 YEst(Eastman, Goldsmith &
Flynn, 1999). Li 5(2015)& AW RIS F= 2] A9 &v] 9
Al sl A+ th Zhang 5 (2011) AW W14 ¥ T3 A8
o A9 AnAETS SAHAR BAVE vt Basidoh AW w2
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AW F5 &35 ATAA ARH Jah el He 45 o A}

AW g Eeke Aol A gtolv W ARSI A s FlEkE A
glo] #olslA] ko= /i) o =o|th(Zhang et al., 2011).
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4. 7MY =
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Fule s PEAT AGPAR), ol W} FWH(2006), AL
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A2 %= B2 (Reliability analysis)

A A3
o
=

=
=

b o,

o

223 SPSS 21.0% Amos 25.0& A&
T &H[RE 7)<l o]

AT

los ]
ool whe} zm] 7}

3L

B

S

=

=]

=
=

bol, %7
44

REEE

A
ATt

S

[e)
-2 (Confirmatory factor analysis)

A5 Hd AEAFY P
(Frequency analysis)<S 2 A
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A2
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o 2}e] 7}
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shelet.
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A4 A7 27

A 1 A NE=EH(Frequency Analysis)

2 oAgdE AFHoR Agel Fold 44y F BYAH
392 AT A AT I EE M99 $HS HAF B4
s

of gt FAH R F 4719

AT oA QITE A 54e Aurd dake 2227(50.3%),
olzb= 21979 (49.7%) 0.2 FY vj&o] = REH%e AS A
T Atk AR BEE AT diY 4419 25 g Aol al 209 o]
sl 189 (4.1%), 2041 5-8 25417441 1937 (43.8%), 26415 3041 7+A] 176
8(39.9%), 31AI5-E 354174 4978 (11.1%), 3541 o]’de] 598 (1.1%) o=
Uetstth @A At 9 AgS Adrd, dEd 219 4.8%), SHE-
2658 (60.1%6), AAF 145%8(32.9%), HHAF 898(1.8%), BHAF 5 27(0.5%) 2
2 yeistth 284 & A9 e S e] b wa, O vggew
AL AlskAol gkt At AgH] FEe] F9- 2000919 olek= 46
8(10.4%), 2,00091 F7-E 299991 F7kA] 152(34.5%), 3,000 QH-E 3,999
AE7EA] 9078 (20.4%), 4,00091 FF-E 4,9999] b7kA] 537 (12%), 5,000
QHEE] 599991 b7bA] 4578 (10.2%), 6,00091<F o] 42 5578 (12.5%) S &
Uebsth ot F AHddor 29l AwdEd Wisks Algko]l 1413
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oJl= 16478 (37.2%), 1A|7tell A 2A]F wlwke 188%(42.3%), 2A] {Fol A
A7 Huhe 80W(18.19%), 3A1%F o4& 9W(2%) 0% wekikeh 14 %
ok ol 7lsh oo} AW Fulw RS AH GETOR UHE $YAE
47(0.9%), 1A# = 10678 (24%), 228 32 ¢l = 270" (61.2%), 42752
g 579 (12.9%), 522 o] &2 478(0.9%) .= UEETh vpx o e A
WUl e ATt 49 A8 b FYstn Ao A

ol A, Ak Yol7] fE3 AlE 989 (22.2%), ofelE wel7] A3

=

1147 (25.9%), 4wt ool =& ¢53t AF 1379 (3L1%), 5% ool
| oeEs AE 929(209%) 0% e B AN AFes <

R LI

GRS A AFEATH 54 (#3159 2k
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[%3]
o1 EA G H )

s T W& = H & (%)
o 55 56.1%
Uo7 Aut A L
S 43 43.9%
= 78 68.4%
olo] = 1}o]7] e
o] 36 31.6%
o 51 37.2%
Ak oo xH A4d
o] 86 62.8%
= 38 41.3%
E oo 24 a4l
o 54 58.7%
o 222 50.3%
3
S 219 49.7%
20 o] 3t 18 41%
20725 193 43.8%
1}o] 26730 176 39.9%
31735 49 11.1%
A A
35 oAk 5 1.1%
A= 21 4.8%
LB 265 60.1%
A&t
A A} 145 32.9%
T
EIOAS 8 1.8%
ul A} % 2 0.5%
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I T W& IR H] £(%)
2000 ©] &} 46 10.4%
3T 9
200072999 152 34.5%
A ZHH]
. 300073999 90 20.4%
T
400074999 53 12%
($1¢hH)
500075999 45 10.2%
6000 ©] 4 55 12.5%
= 1A% ol 164 37.2%
BEAD apzr 2 7h0) 0 188 42.6%
. =2kl
A gegg 2R3Nz 80 18.1%
BE A 5 o 9 2%
T s 4 0.9%
1=
1d 1247 106 24%
%34 9l
}o] 7] s} 2349 270 61.2%
o oj 1l -
I, 4527 57 12.9%
54 o4 4 0.9%
ol L}o) 7] 98 22.2%
*53}
7+
° otel= ol7] 114 95.9%
T4} sha 55
A ARk oo xd
o =3 137 31.1%
53k AE =
5 oo} 21
w5 92 20.9%
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ZAbatct A
HtH(Fornell & Larcker, 1981).
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o] ARxrl £ AoRE HIUME 4 dtk(Bentler, 1990; Tucker &
Lewis, 1973). mlA 2o 2 RMSEAS 7Z-$¢ =4 zro] whek <052 2%

=
TS AYER 34T & A, o] < .08 ojd ‘MES AAE, Fhol

<1001W ‘BEO] AFE, Wep AF gol >.1001W VB APE'E
ol EPo=E 5T 4 AthBrowne & Cudeck, 1992). H3F URkA o

2 Normed Y2 3 ¢]8}d 483 4 93, 2 o3t =vtx & 4 gt}
(923 2012). v o] SRMRE 05 o358 £& Aoz

t}(Hooper, Coughlan & Mullen, 2008). ¥ <15to] -] %<l 3ol 4

A A [E4]9 2

[®4]
o5 29 249 HgE A7 F
Normedy >
Chi-square(x?) A= (df TLI CFI RMSEA SRMR
(x*/db
118.76 41 2.89 93 94 07 05

**p<.01

of AFoA AgHE FA Edo Ry AHAJE AFE P = 11876,
A% = 41(p <.01), Normed x*(x*/df) = 2.89, =3 2P FHZHE
B9 u] CFI S 9= £ A3er g TLIGE 932 & H3F
E5 Hole Zo® yEyth 1 9% RMSEA & 0722 MFS
AREs Hols Ao YEhyHh
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2. 3= £4 2%

AR ETd =& Ao R Y, o]
AT mdol BHYLEE Hrisdon HEA Hrke JASTHTBE
(Convergent Validity), ¥ E}3%=(Discriminant Validity)® -3}
A A3k Tt

T

A FEtd = (Convergent Validity) & 23 /dS 3Ast7] ¢354

AE BE gHoE H4% £ Atole] e FunAs} glofor drh
Aow, BA AP Fehs FE] A AAGLIE AT

P

ol tH(F A<=, 2013).

ol & dAFelME HAFHZEES AT 98 AVE 2 /d Al
% (CR, Construct Reliability) #< =Z3tdtt. HdEAFE(AVE)S
oo [A 1-1]3 2om, FFRAFE(AVE)S 50 oldolw A 3tst
Aoz F3tH(Fornell & Larcker, 1981). A E A= (CR)E At&3l=

W [ 1-2]19 2o JIEAE=(CR)= 70 o] delH A3tst Ao
= tH(Fornell & Larcker, 1981). & Ao o] 3z WA =¥
2do tist HAFEldE A5 Ay HAEAFE(AVE) gkel 50 T 51,

AEAZE(CR) gol 75 ~ 802 et 94 B9 Ag- HiEa

FZ(AVE)9] gto] 50 o]/deoln 7IdAIZE|=(CR)S 2 60 o]ifolm=
AFEHIEE £8 75tz & 4 9tk (Fornell & Larcker, 1981).
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% (Discriminant Validity)&+ A= t}

Webg

B

2013).

Variance
Thehe

Average

(AVE,

b s =
A=
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ﬁo

=0

E

3
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N
25
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1
.
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(Reliability Analysis)
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B AR A (Analysis of Variance)
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Abstract
The Effect of Face

Consciousness on the Intention

of Purchasing Products

Quan Long

Department of Physical Education
Global Sports Management

The Graduate School

Seoul National University

This study established the face sensitivity sub—factors of Chinese
college student consumers, Gain Face and Fear of Losing Face, as
key wvariables. The study was conducted on college students in
Beijing, China, to see if there is a difference when consumers choose
a specific product according to the degree of face sensitivity and the
degree of face sensitivity, a special consumer sentiment among
Chinese college student consumers. We also conducted a study to
find out the impact of Gain Face and Fear of Losing Face on the
intention of purchasing the product depending on the characteristics
of the product.

The purpose of this study is to understand purchasing psychology
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of chinese college students to provide empirical data for marketing
strategy in the Chinese sneakers market of Nike. In order to conduct
the research, Chinese college students were set up as a population
and online surveys were conducted to students at Beijing University
in China using the convenience sampling method. A total of 450
questionnaires were distributed and 444 were retrieved, and a total of
441 copies were used for the final result analysis, except for three
that had non-response and non-faithful responses. The data
processing methods used the SPSS 21.0 and Amos 25.0 statistical
programs to conduct frequency analysis, descriptive statistical
analysis, reliability and feasibility analysis, positive factor analysis,
path analysis, and variance analysis.

Over all, we could see consumer showing difference according to
their face sensitivity when they choose the product. Furthermore, it
was also proven that consumers’ Gain Face and Fear of Losing Face
followed by the characteristics of the product affect the intention of
purchasing the product. As a result, Nike needs to establish various
strategies to instill positive face sensitivity satisfaction to consumers

through face sensitivity of Chinese consumers.

Keywords : Face Consciousness, Gain Face, Fear of Losing Face,
Purchase Intention, Nike & Air Jordan
Student Number @ 2019-23470
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