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H 3 AA 020 A1 Aoz Qs AZF Aok AMH| A (time
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ZF H122 (time famine)’ ©o]2t= A Z FEf Q] 7lto] 53R Y (DeVoe

Hof (Deaton 2008), ‘A

and Pfeffer 2011). o] Azt Rlzo]gh, &k Jo] U4 Wil =7]=H] H]
sl Ao O des olWE ¢ U TET ALl B EeTe 2
Sml ettt (Perlow 1999). AAIZ wiat2 Aeo] dypef] waw, wl=rof A

Ask= ARl Q179 80%7F ARt 55 =%1tkal gtk (Whillans 2019).

theFet A8 dgrsel wEw ARte] RHairhs 142 sl 4y
of A QIS u Atk 7HY, FAE A AEYAE AR oshA

7120 49 wELEE Wi = Whd (Roxburgh 2004; Shields 1999;
Strazdins et al. 2011; Zuzanek 2004), 38t o A|7F Y &5743) &b
o] W£EE =2t (Eriksson, Rice, and Goodin 2007; Kasser and
Sheldon 2009; Rudd, Vohs, and Aaker 2012). w2tA] AtfAd &2 A7k
F5 AEYAE AT ¢ e Wete] Ao, O F shyrh HE FA
stal = AIZE Aok AH]A(time saving service)  ©]th o] 7]of|A] A]

2ok An| g, eEv A, A, £ 5 ALE FAs ok s

AR~ (e.g., PHAZE ], HiRIZY) 50

A7 ol U] AIZE shel tidt &5 e S = qlVIel Al



FoAeE AulA o] o] JiRIS BEES FXIANA F gl =6k
(Whillans et al. 2017), 2% /3 <A~ (Whillans, Dunn, and Norton
2018; Whillans, Lee—Yoon, and Dunn 2020)Z A Qst1+ oA #¥
A7F ks o] FoIA AL A ke B8 Whillans et al.(2017) 9] <

ToA vl =, vk, vk, Y@@ =of] A A4 4,469 S e
2 AAG it Aule] Aol wEE, EARe] 24 28.2% o] AJZF

Aot AUl A o] gal 2 Aol G RO ek, 2R AboloA A

(perceived economic mobility) @ &z A Ao st wWSHT
(financial satisfaction) 7} AlZF Aok A u] 2 Fuj & 2of v X &= 3-S5 4
H R A} ok, A o2 X 7kE A A o] 54 (Yoon and Kim 2018), =k
7] %74 (Cannon, Goldsmith and Roux 2019; Yoon and Kim 2016), A]
7+ @12 (Hershfield, Mogilner, and Barnea 2016) ¥#d d+5S EU&
S A SRt =2 A E AA o] FA Y A AEo] AR H ek An]

2 g eE Ed Aelgtal A Fsdivh , d avks AR hEbe

N

1Z}3l= A % (perceived time pressure) ol 23] A= &= Qv =, A
= X
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(Whillans 2019)  “AIZF W12 ofgh= A= FEje] 7hdo] 543
AL (DeVoe and Pfeffer 2011) Hp= o]=jgh A|zte) 545 wjZo|th
MPA QY AIZEE FFel Al BFF 2447k & ko] Fo] x| X|ut, Fflo]
7HA AL Sl Aoy Aok, Aw, FH AR Foll thE 1ol 9o

AFd AFE BEAEH AREHHA Aol diE FEAQl Q1o

4

22} 4] (Durrande—Moreau and Usunier 1999), A7 5 AEH AR

o]o} %] &= Zlo]t}(Perlow 1999).

A7 dA- ddd=9 5SS Fole WA (Roxburgh 2004; Shields
1999; Strazdins et al. 2011; Zuzanek 2004), &&3F ofF A|{HS
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Qe yEZF 4he] vbESAES =0tk (Eriksson et al. 2007; Kasser
and Sheldon 2009; Rudd et al. 2012). whepA] Albel] ost huhghg
=& F Qv ugE Yol ATHVIE sled, 7HE v AR
W A}&7] (Kramer, Weger, and Sharma 2013) Y 23 27+ 2 & 3}7] (Rudd

et al. 2012) o] gt}

=olx1 Y= ‘AlzF Aok AB]A(time saving service) 7}

9lth(Whillans et al. 2017). o} 7]l A A7+ Aok Mo A=, Qe Herd,

A, &l T AE FAEo AR 6] S dE5ES ddiae
AU AE ou) stk (Whillans et al. 2017). 2H]x}7F AJ7F Aok U] A2

o] gstth= AL A=, wi-g FA Aol ]3] n] o] L AL A
7} & (LeClerc et al. 1995; Spiller 2011; Shah et al. 2015) +=9]
ZHA Bk o E=A Frrskel Az =9 A (trade—off) 7F dolwth=
Ze omgn AR Aok Aul A s FQ ARl Ak B UE T8
AQe Eom FugoRM olf AWME Fuaus ahn w@siol)

] Folt}, o] ¢} BE A Hershfield et al.(2016) L AFHES ¢ @

o
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St 2 o) 7] wiell A AL A

_1:'_’2_
Aol 3ol Az =2 FF AR AT 3L olopr|EY|

b
_0|L
=
o

Hlt} (Whillans et al. 2017; Whillans et al. 2018).
aEgd o EAE 7H v RbEo] Al Aok M u|AE FufE)?
2 Ao A= AIZE Aok Au] A Frufjof] JEFS w X = AH[RFS] EA SO R

‘Azt AA o] %A (perceived economic mobility)’ JqL XHZ*
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Fsol FFs = F Aed, AP A wEE A7" AA
o] (perceived economic mobility; ©]3F PEM)< %% 79 (Yoon
and Kim 2016), 994 F735 (Yoon and Kim 2018), 17 2
8 (Kwon and Yi 2019) & theFst &n|x} 5o &S v|A= A=
UErsktr ojaf PEM ol& Q1S WE 3t o) wheh AL ARt
o 4 AAE ANE FEF mkEoEs Ao UE &
olu]}=dl (Browman et al. 2017; Davidai and Gilovich 2015), &t A}3]
ol M &= Abgh wieh 2] Zbsk= A A o] A4 4 =w tHE At (Kraus and
Tan 2015). Yoon and Kim(2016)el] w=w, PEM ©] #& AbghS
‘aag ek s ARy o U2 BAA AE fde T
UHt 3 W= REWel PEM o] w2 Abg2 A2 RO AFAH

A9S Byton, Axg wHAlE AAH A= vE 5 og 1

3 27) w&Eef (Wakslak et al. 2007), & =palo] 23t 43S
A o 2F elEvE ‘gl AbE olgta HUlske Ao

=1} (Shariff, Wiwad, and Aknin 2016). wW&hx =& PEM & F#7
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132 (Kwon, Yi, and Kim 2022), ¥+ A A A% s 52 oH<]

A% & o5+ 5 (Browman et al. 2017) 2] =7]5 S 37 % s},

SHH PEM = A o]sAdel gt 7112l A o]7|ef, 1 ZA|ZA
Hob= )ele] dA AAA Ak 38 g0 st 1Al 7o) A LS B3

oulE 7k < 9lHh °l= PEM

B=)

A3l A A A A $] (socioeconomic
status; SES)7} Az zg3le] Av|ALe] thokA F4- %o AJEgS
=R

A8 Aol w2 AEo|L) SES 9 -8 AMBAQl K (objective wealth)
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Wk oyl Al W% (financial satisfaction) W A% 4 3+ (financial
wellbeing) ¥} #2 F32Z e Y (subjective wealth) T3 LH]AE2]
thokdl o)A ol 98-S =t} (Fernbach, Kan, and Lynch 2015; Paley,
Tully, and Sharma 2019; Sharma and Alter 2012). 7}&, A=A
A S =7 A AN e A

and Alter 2012), A4 AFS =7

= A 3ko] =31 (Sharma
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and Grable 2004; Sahi 2017), 7§1¢] A= 5=

WS E3HST(Williams 1983). Awb4 o2 w5 o tf gt k2 & A
Aga 54 715 d 99 va s §8 o] Fo A =4 (Diener et al. 1985;

Sahi 2017; Tully and Sharma 2022), oWl 7]+82 73 o=
Ast=  AFEl (personal desire), EFRl, E= A AHPol #H F

1t} (Solberg et al. 2002; Michalos 1985). =, dx] A3ty EH
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Z4 9 (self-regulatory model of resource scarcity) o w=1,

dA mestn d: A FER 9¥dE A4d FE T

(o]

21 %] (resource discrepancy) 2 A Zbst AH|AELS 183t 2o =

Ho slds o At (mutability) 3 A7Fsh=A] oo we} 5 7hA

iChs

)

A A=, &, ‘B A HZE(scarcity—reduction route)’ £
‘=7] 3% A Z(control-restoration route)’ & I A HARE
-t FAACE, Aoy = T& FNke =Ys FAREA Al
55 A48+ vt sk AHAkE Y doelA e A
%4 (self-regulation) Ao Folxlt}, wah HFFHI LS

53U Bt =8e FAS] Ak P EUdAE AP eR
d|dste] shi=tdl, Cannon et al.(2019)2 ol ‘H% 4 A= &
Mdststaict. ol AHT F At A7E= Z7FQ 51e A
%4 (self—regulation) ZEZAAE ZXA7Ith= A7+ (Bagozzi and
Dholakia 1999; Eccles and Wigfield 2002) 4 =& PEM 9]
EAFAAE A7AQ] AA Exe] st 2] 2E ZEAAE
ZAA 7= A9 (Yoon and Kim 2016) & #&Es o] sttty & <
Ut b @ wEE i Ao RS AT ¢ lva Ak
AP R @8]E F53 Al GYelA =] 2d A gFo] wolA|al, 1
gl el A 7iQlA FAl(personal control) & AF3bsteE = 7 ol

8 A L) ¢



FoAl=H, ol Al 3E AR g d@u 7HE, AF ERS A

AUAE ATd 5 s nzE2d A dd da7t FolA= A

(Briers and Laporte 2013)°] o]el &gttt 2 A-¢|4+= Cannon et
al.(2019)°] AN G 7 7HA A4 B2 & FF Aa AR o 23S
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A& w3 7] & 3kt o] g A dole= AiHE 51

Azt ¢tel(time pressure) < Y3lE 558 m% Sy 5
dog = AREel wlE] ARlelA FoX AlRte] FREEA kths
212 (Rastegary and Landy 1993) H+= 3t 7}A] &gof F7s] @
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12 el AMRIAS o]&steA dotry] fla A AHUE
Al #dgl AEdE 2839l HAERAL EYE
Z 289 (Prolific) 2 23 & Zgd MulAES o]LdiE AFo] 9=

-

Ak © Bras] A B RetdTh o Bal Az g

Aol AY =wse dad = S A ol WY "l AA

AteelE SR flel A FSe A eR SdE ¢ 3l el o

7Hd 10 A% W=xe we PEM o] Az Ao AulA i Ee
RE Gl 2 Aot &, AR WFEETF 32
B35 (vs. 2 7AF), PEM ©] &5 Azt 2o Mulx
T =7} Fobd Zoltt.

7Hd 2t 7Hd 1 & AZAE A2 o8 (perceived time pressure)©]
WAL Ao, &, A VFEI}F 2 A5 (s, 22 B9,
PEM o] F&5F ARt tid duts A AZdst Azt
Aok Mul & FHj 2T Fobd Zloo

11 A 2T}



Financial

Satisfaction ) Perceived
Time pressure

PEM Time saving
purchase
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X 2}E F A o] & (Perceived Economic Mobility: PEM). PEM<
=437 §13) Yoon and Kim(2018) 2] Aol A}£-3+9H Yoon and

Wong(2017) 9] PEM 574 HXg Agatgich 87 FEH oz o] ol &

L= ARAlo] &3 ARs] oA AL A A A X Q) E vhE ¢ Qle Alolgtal
A Ztel=7 (e.g.,, “Hard work equals success describes the way
society works” )= 74 YAE Hx 2 Hrtstb(1 = v FosHA &

.7 = WS 5. o F 87 G5 o] BFahS sl PEMO| Qg s

it
d

=3t (e = .905, M= 3.43, SD = 1.20).

AAE 7 (Financial Satisfaction). A WMEEE 54357 $18)
Sashi (2017) oA AFE3tE AFNSFE S HEE ARSI 770
FE o o]Fojxl B A= Al dAA AW Al dis skt
(e.g., “How satisfied are you with your money available for
meeting family necessities?” )& 748 BAHE L= FH7lstth(1 = v
G WHEkA] s, 7 = vl K9, o] 7] o] Fgks AAE S

A BEE Qe

Z 9SSt (e = .937, M= 3.70, SD = 1.46).

Al ZFE OF A]H] A SFo] SJAF(Time saving purchase intention). * 7t
Aok M| A Ful JALS =4 3}7] 93] Whillans et al. (2018) & #1.35}¢]
7P & Add MulA A FarEe AFslth %40 ‘About Us’
= S8l 2 ARjarE @A8sHA € uig el el Aol o] Fo] AlAl-E
+ A9 9A FaEel s =9 =X UFF Al About Us o] F
o= F A AHlA FES AAEAET, sl FaEols & ArAa
o] FQ2 FHgd AZF Aok & AFE% F(e.g., The best home
cleaning solution for efficient use of your time, Leave us to clean
the house and save your time) 52 X315 °H, F119 AATS =
o|7] fl&l Al H = TAARJ] M AEH A S, FH A F4 T

ShalATH([F-5= Bl). o] % 2] &<l (attention check) = 93l a1
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g Ap] 2o T2 S Tl =AFE 478 AYA R Eojr gkl
(1=Time saving, 2= providing academic ideas, 3 = improving health,
4 = protecting the environment), A8 X #A|A] =A== WAHOZ A A5

% AYSGIeh PO AR A Aulx T =S Fokel] $1%

o

g S3dyd AuAE dupby o) g3t 224 (e.g., How likely are

you to use the ‘Free Time home Cleaning service’ 72)& 74 g #AE

Ar g egapl St (1=48 194 2}, 7 = W 19Th.

A2d AT 2

A4 Adw), e Sduz Az der uls Fujelee] oig PEM 3 A4
wEwe AsAEe G HOSAT (S = ~0.174, £ = -2.255, p

= .026). ¥t A|ZF Aef AMu|A Fujel e st PEM(4 = .057, ¢

olF ZEAWMT Fol wWE EEHVF o= FAA [FolskA
gotst7] 9@ Johnson—Neyman %' s%4] (floodlight analysis) &
Al &tk (Spiller et al. 2013). ol th% F44d A4S WAH7] $3l
PEM¥ AdRHEs Hdt SHsteth(Cohen et al., 2003).

AxA o7 PEMo] A7t Aok MulA Fujote nx= e YA

15 -':rw-.ﬁ-: -"';:- 1_'“ =1



RESI7F —1.38780]8kQ1 Aol #olskglaL, T Bt 5 v #2f5hA
Autt. =, A WHErF —1.3878K T w2 JoolM A wHee

PEM3} A7k o} Auls pulese] BAE 2Ashs 4@e sholth

AdlelA= Az Aok Aula Fuje o] g PEMY} AA

A%E FAF 5 A9tk F, 20l AP BHEA e A9 (vs, B
% i

= ST AIZRS AokEFE Au| Ao thek o Ert

AIZE qful djZolgtal o 5elglty. 3 PEMS SA4Sts © &
x4l ZEl Browman et al.(2017)9 HEE ALY A%

A7 AAEH=A Felslr] $8) PEM 4 == A8 13 gE

rr

Browman et al.(2017) & H =& A&}t

16 é’—'! -‘i - 1_'.]i [+],
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Aol BA AT kel AHgHTh 37 FHOE o] o7 B
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change it” ), G-l st AFHS N3Pk &, A& 0 F 37) 59
B ahs AtEste] PEMO] Q922 5T (@ = 843, M = 4.32, SD
= 1.23).

A F W (Financial Satisfaction). A3 1914 AFE3 ™ Sashi
(2017) 9 HEE & Aol sHAl Agdste] 378 e SHAEY
A4 SRS S olF 3/ 5 Fdgks AEst] A4
SRl QuAR e (2 = 875, M= 3.37, SD=1.51).

A ZFE oF A]H] A *o ©JAF(Time saving purchase intention). 28
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x| z}E Al 7F 9FBF(Perceived time pressure). Hamermesh and Lee
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(¥ 1] 223 /&7 PROCESS 23}

FEHUF
232
231
A|ZF Aok An] A
A2k A7 ghut
R EL
B t D B t D
Intercept 4.60 30.62 .000 1.68 3.63 .001
PEM [X] .14 1.13 262 42 3.52 .001
A ST
-.13 —-1.34 .184 .19 2.00 .048
[W]
XxW -.17 —=2.33 .022 —-.15 —=2.05 .043
EE=INEG:
21 2.19 .031
ek [M]
F(3,100) = 2.73, F(4, 99) = 8.54,
Regression
p = .047 p = .000
Model ‘
R? = .076 R? = .257
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and Kim 2016, 2018), Q135 ®o} ddstA 45357 YalA PEM=

2L A FA 7 E Aolg. a8/ AE dek(efficiency planning), %41
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About Us

"Want more free time?"

Have you ever encountered any backlog of cleaning, washing
dishes, or laundry when you arrived home from work, or when you

managed to put your child to sleep after taking care of them all day?

Have you ever not been able to spend your time efficiently
paying attention to small household chores such as cleaning the

house or washing the dishes?

British people spend about 1,040 hours a year doing

household chores.

Our 'Free Time Home Cleaning Service' was created to help you

save your time doing housework and secure your free time.

Give yourself the gift of time and let us clear out your clutter, clean

your bathrooms, and clean up your backyard!
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efficient use of your time,

Leave us to clean the
house and save your time |

Our friendly and professional staff will clean your
house perfectly. Now, don’t waste any more time
cleaning your house, save your cleaning time and
use your time more efficiently!

Our Services include

e +44 (0) 7777 222000

wwww.save_time_now.com
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Abstract

The Effect of Perceived
Economic Mobility and Financial
Satisfaction on Time Saving
Purchase

Heejae, Kim
Business Administration (Marketing)
The Graduate School

Seoul National University

Recently, the growth of the sharing economy and the 020
market has made consumers more accessible to time saving services.
Therefore, this study aims to examine the joint effect of perceived
economic mobility and financial satiation on time saving service
purchases. Two studies provide evidence for the effect of low
financial satisfaction and high perceived economic mobility on time
saving service purchases. The results revealed that among
consumers with low financial satisfaction, consumers with high
perceived economic mobility perceived higher pressure on time and
showed higher intention to purchase time saving services. This study
contributes to the literature by revealing financial satisfaction and
perceived economic mobility are personal characteristics that have a

significant impact on time—saving service purchasing.
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