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(1992), Simonson(1992)
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F7Vd 243 7143 | Jacoby, Speller and Kohn(1974), Corbin(1980), Shugan(1980)

B34 Hogarth(1980), Johnson & Tversky(1983), Pieters & Raaij(1988)

27+ 98 Arndt(1967), Kaplan, Szybillo & Jacoby(1974)
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Effect of Consumer Expectation on Price and
"Technological Change Toward Adoption Delay of
Innovations

Sang-Hoon Kim*
Byungkuk Noh**

ABSTRACT

When making purchase decisions on high-tech products, consumers tend to form
expectations on price and technological improvements of the focal products. In the situation
where consumers expect the price to decrease and/or the technology to improve at fast pace,
they tend to delay adoptions of the new products.

Focusing on the effects of consumer expectation, the current study investigated into the
phenomena via experimental survey (ANCOVA model) and showed the main effect of them
on adoption delay. Further, it was found that consumer innovativeness and the time of
purchasing the old product also play significant roles. The findings confirmed conventional
wisdom on the role of expectation on innovation adoption and shed much insight to the

marketing managers of high-tech firms.
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