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Paul H. Rigby: Conceptual Foundations of
Business Research. 1965.
John Wiley & Sons Co.
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e el oA BE WA FtCesearch) el % MILS F2 [eholdl 9 J5%
g ez B2 QoA £5 SRk $3 E shsh 2E HiBME (marketing research)
A2 K % 4o A E BE ohIvh 2 ARE ehelAT el AN e by
#ptked 2o) ohds} Geh & [ebobd g IEBIS BMMEMDC 2 ABMLSHE B MER(RE,
WP, ARG, EES, el Y BB ST ole) flEHC B HET LR
A LEEEERS B HE LRRES BRI FE B B EHE ETHE A
o=z shgel ols] AMMIEITE NAAL MU MERE BT oRANED] A9
AE HHT WEGRA o F1AA god GHAR Aelth. =AY WA 3l Ivhek
ARSI BT S BEkel By ee BBUT + U

2ot o] o ARG} ol I ehelAl 8 JPTS) AFALE 19 £8ibe] e os)e
SAREDS SEROEEET S8 FRoZ MY @t Wik o] BEFAEDE oX2

o2 HAS e el 24E 4% 4 ok AR [Helgide] R [2dEd]
& 259 HEY FEIA Lo TotolA Y llEe 059 LM A 2HH
A7) E Ao)7l W Eel [eholr Y JMAEE G 15O MAERE 2 42 3h5l 2 908 Bk
o EMMHES A2 U4E 242 Lol B85 9A Fhw N WL TRl
oF KM WEE o)A T bl Y IHBHS FHT) 9% ol 5 ¥ WA BEREEH
(business research activities) & @437 A8 Pokahd B¢ + g’z Btz e

B A LARBY WA MR GREMHAN FAA. ALABR EHAR B




Zeojc. @ o] fRAel 471A & AL oheF T F @RS o¥ERE FRAE
B production oriented)o] o] 4 [etelAl®) 13t BIERS + BIRAYERC ¢ ZH$l
AR, (inside-out viewpoint) ol AEEER)IE T4t el ol @ AR 17
RrAR L &8 REETR sellers’ marke)Ry Tl A= AIgEStgl = 23 £EH M
8 #Bs & Bk BEETE(buyers’ market) o B ##agtol ot HEWAED [of
oAl JMRES]l BAIT FTHA && 5 A Aded AW ETmretels | BReH
AFE ¥ WSHEEES 59 fERE s BREMEE (product specification) o} REFHRE
o EREHEIREES S fERks] = SUEE4S & (production order): BN 2 L EEELS
By Bioz #Hilsie AolmalrholA v IR S¥EMBINERS 717 BRsAx
2 R ERAES Tehoba 8 HLE (marketing oriented) 30 2 =2 #hiko] WgkatA =)
o EZEANERER (outside-in viewpoint)el A] AL EEMEES FTIA ohe T WA Hel =
2 [elots B JRERAEES HEMNo2E SEBREY AENRTS FRMHLE fAFdg 5
© REBREWMEE ohEe] FTAA ¢ F 9A g o @\AL R &
4 el glor ol & WirAyY ARM(discipline) 2 stz MR(LIE = Bhel ol Fe
AL FAsS de F gk |

I

28w E o) B st Bel ol Felzlek shi 2zlez BT AL ohyd. siv
B @RS RS EERAEA AT B A R ERT FEE RESE At
E%S F47 vriA A2 Heelu FEE #BAY 2 BRE ¥ (=9 ¢ RE
%y BHERA FRESA T FHE KBTI (basic research) & HHRS o 7 H-Eel
. 2 7Ee ASES BERAEC EENREE 33 shRMEe MEmkd EE
FEe staAste %Y Fhd FRGE AY-$ BRG] Zdgde v g g&
T vt HE 1EL RELK Hgste Yo =23 ol F X4H8) BRIz e #®

; .7 BBi{jR%# (epistemology of science)o] ol H st AW 2 BMgst Rde 2EY HEhH

BB BHASS 5% HEY KT current practices) & AU EL F o volrty
HES RiTHAA REBY Aol olx A7} Wel & HMAYEERI(normative rules)S B
e FEd 234A G2 F " Aeld. G KEH REMHBIRAAN = —K

(1) cf. M.S. Heidingsfield & F. H. Eby Jr.; Marketing and Business Research, 1962 p. vii
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hom HRER) ERellt A sleldl AWM, Ev MEE e WAL EAe)
U EHE AF U MBEESTY 2o obF HEHT MRAA WM BRE mELs
e BEE Fohis YBUT HEs 2 e @ oH ¢ gl Tt REMREE
EREE A Frsol HERR Bed TEE BRT 4 o HaERe KB =4
Mzol BED e AAE BH UA EEES RARGA 2Ue 2% SROURE
(empirical observation)s —##{t(generalization), [FEY, BRI % Fhi Mol ol =& B
ge A EHEs BESA 23tz dohe e gt Aol obda g o T £
w ) B W3 FRs RBMo T o] 2eiAA Bom 9o& REsz g el
us FES 927 BEE BR(henomenon)d] Hdld ABHWHE T8 BRE
s el e Al EE MBS BRE RO 94 AT E#hypothesis)
3 o @Re BURE Sel WY MR 5 S deduction) =1 B (prediction) ) HET
& W@ HAT Aols] A Rolch web el EHS BB =t FE =t %l
R ol/bAl BB A s EERE =t aES BRET EREHA A% #R

WA A $E BERKHLY RAE WA FEBNS SRS AFEEEREY o

¥ AEH BRE AN FAe 2 Aol AAF T Aolth. olHF @A RE
—@e s B A £ WA KBREBNE vhds] BRI ok & Bl of
23z & 4 4.

ol 3t WMBhl AN 2 ] AFry CBFES BESAYMIEE (conceptual problems)E HuLoE
B2 FESNA RENPE 1A FAEE 539 Mrslea st BESY Bt
ol & MRl Hste] HiEAl € BFgcfiiki(approach)e] Wd SulE B®RE AT HHE
stz geow ofgy @EEBrE FHE HHol 114l Bt eI T4 7]y
£ 539 9 HEKRE tEE FRAATE A SERfedA —@S Wt
3 4

gl

I

A 2F 53 %5 e CERENRTRTE 39 gk O BEe AY g
EES oA 2 MRS BT A ofF BRT MR Az gEd o

(2) R.A. Gordon & ].E. Howell; Higher Education for Business, Columbia University Press. 1959
p. 879.
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BEE LREBP (business administration) o] & w}3] T8 (engineering) | %] B8 (medi-
cine)t zro] FEBo] ofr)e} WFIH:f(applied art)E nw Yo}, BEFIA o] & MY
BRuE 038 MEY Mee A9 GRS BESEY £ MLol doE el
23 TRV BEa obihA 2 pgeas] 7% FERRS @ s R
2 A4 gow dlwh 7] Slstel e MBS & HRELFIA BRY MM 5 M
B, WAt W BReNSE—ERE, meE ANE D mmE-—% 7 dA gow
VS m=F olH S AT Aot bma] MBS HkoE o & WA &
27 kEvh. odH AREE 2 HEC #R0 ARERS LEE 94 T Fes
WA He Afed ERCBRLS oA 2R REAY HEH o stokwt & Heldh, o] &
VEL NE SEGBE WHMHRL AN Y % #AE WA HEdd dde
MBIl utaA FHAslolok 817 <l BMAKKRRS shid REmmm—o
E BRS RO st ERY KS, HH, B, %0 =t Rl law-like
statements) 8} #8REY 2 (systematic body)—— 2 2 F{LA 7] 2w 8ol RiEEs} 7o} HfsE
ookt g mutste Aol A TEs BB MEE MRdd o edSS H
BB L Bt Stk TEL BMNEST S B, pES, 18 1 WES
o 2 KiFslgly, W8S (LB, KREE, SEHE EHE, KEUE Y ket KT
Stled —H BlEAY SRRl BEREA ol sha RSk WESy] ity
B Zols eidel v MR (applied science)d) ¥z o] Fx ¢t

2y ARERE e b KANSY A9 Do) MEBMAMS HEdoz
N MENOE BESNA oA ZAgeL TRIEE F UEd 2 A4S 4% BEd
wHRstE MENLES BAT E@ETE i slosl olE T kB oA BE
o] RS |ITS ALoE 3497 =f-Fola g}

2 o B ¥ MERRS Wik Wlslelsly gl ok RS REY MENBELT
7t A stA RES BUlEe . F 8 A7t SR AsEE (98 £ (Wallis) & 5
B ARKCl e Bl ohgs o] Dalw Qv EE, BB, TE Y Hip ow B
S BEDE ol 2 HHHRE Fl 2 9 Ao EUT (Ym0l 9ee & & 3l
w7 S BATY #Eo 2 4E] MM (underlying sciences)s] HEo 29 ik HRENHE
BTN A AT BB (materials) ] Ko 2 e MERMMALS BHRez, oA
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19 {it4ae) Qo] MAqlIR BRE Boste ER £EY EBREES Kb T BBRE
o] EBIES F8 Mol b weElA EES HES BRHEEY BEH 2 KRl
3 HEE BRSO, T HEE A= R BHE BcEle HEE
. =} ol AMzg EHE ROV =E B, KR 2 BRd 3% stz W
%y BRE ERsd FAE XA

Kol AuR BEFAAY BBEHES ABdA #EE I Tz BiFRRIRIE
(preclinical sciences)el AHREE, WLl WUEPE U RESS MUET BHES BEE) M
KEES 37 g o] Fol R . HEIREY HRe BEEAA 282 HdFT A2
RIS Mgke]rt To Al2e BRS ¥ F UIEAEFE KK ke W3 Beist
2 —f@ftye) H(broad and general understandings)E SHAIH sl Aot 20 fHiged
ol zel feie] Kl AT WHRE MHT Yo Lot FRAYA —fpihoz BB
g9z =3 o] HFE o B FEY BB 23 KT 1S Ao}, @

ol g Eol A EEE o ae) HES SB/BHF rHA 19 LT BmEaEd A
2A" Tee] f{F(current practices) & ML 2 s HERES ATe KH ikl
s REBMAES BA =X HRRRATEEEY m@e gA WA AEE |
7 9% RS A e Qe RSy o ¢ BEEIRS EFt &% WA
ERBEST HE—uf—9 Kk BESM sz fipd F 4R TRBERE S
are. Al HEAEATY Mol A¥iiEe] Mk FRAH o F ERY AT Y

WEES MATeRA Al st MK B¢ A2E ABE T ASER

WY STkel ¢ WA doh sehd pEAsERe #He She HEAEE
do] BASE AolA dEelch oldd HEold HEEKe LIRS RBEE PL
o2 gkstelcl B wE BE 2@ ERel Rohn KT T ORESE] HNEOE

A sEyrsed 24 RSN dd4 KE 1A HES HER fd FEnNRsR |

A7b ol e MEERSES MRS MAHEER W BRIl 4A EEe BRSHE
HEOTSs o2 AA god dAw et

o4 Bl AEE MEBOHMBRE 9AF St MEBHH®Y WARRZAY EE
FEne BHRMEKD 32 QEd ok BEE ST HAE WA P (research)e]
98 AEGERE TR S S ohed Hukhle —HEY BT KRR

(3) W. A. Wallis; The Business of Schaol of Business, Business Horizons, ] Spring, 1959, p. 108.
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WEAA BN F st Fejztn ded
N

AES MR 2 EYE 49us)2 @
- ERPSERE
MEBREE
- PR FEYE QA9 BE 1A B
ERMERRES ERHE
RES #El: AR
=y
miE Bk Y Wn
. B
9. BRI

BLEAA € BB vho Dol o5de WBHE REY BHE hLozslase
B EFgezy MEEMR(problem solving)o] ol MBWHET 2% WHABLTH
2559 mE@e 8R WA H#E BKA77] 98 MENHES MESY —Res
BR= o S48 g o188 Hiel KRN E REESE 91X Fire MHes
HRFUR(fact gathering) BEZ o] T AAF S5tz & £ 2 fELS T BH BRE
PEstz EARA XYH Az = Jo. 2EY EREH SEREY Bee R
(A Jol v BifR =€ MAMES-E #Edepic)dl7] 4151 HEESLE BH L Sk
B MEAZI 2 oprbd TR ) 2 MEBiEES ¢ BRESoHEY otz #gaste it

W2EAAE B AT NBYH BET ol 3ol S (concepts)o} 7hy Hpphyel B
Roel¥ o1& 335te] el MEQ 91E LY F ASE HYH ohgy yobrbd o
B BHY A SR Y EE2 EAYgE . 29y o A& NEMFRY B
Fol AvA gom —9 el MeHENS MR 2 WEE Hastz Yo o
T W= = B BRel AT HAM € ¢ dE Ao drd4 & mam
maRel AR A 81 BRT & Aed oY WS MAMES slAod ok BE
& R oA BBRED E&¢ F Al oW MRS HANES RS &
3] BRiel A e HED BHRE Bbkste A% ol =4 HBS T BFsA go




— 147 —

A AT 2 o MRS RS SEkS BRel slAE ZEF oz U

HIFE MEER D BERE sleide AE X Fimd: 2 Biyel A= &
R (basic research) 9} Wi A (applied research)7} Qlobn 3tz JiHe $2)a o9
= BRS vt | 4 BRIAAE RS oo FE Add Katd mEE ANS BEE
BiEsel & Bl A e Folmz o & MERIWESD2E S TR et A
© 53 EEpr BEG-e ®m#ste o ohe MEmRY BRe D MESE 2 B
= 3 MEREY ZBME vrel E&dn BAFAT ERMoD iz o A
REY A4 = RBHOFRSHS BATL2ZA ol3 EBEES 2| BeES. B,
ER, R, RE Y BESE BEEN PR Rgstw ok

WA A & EWFAS WM = HIEE 332 Qe A7l e ERFEE 1%
, RAL, B3 3 B BB 1 EHATES od4 oo [oolte T KR
Bo2 BB ERNAZ ¥ BHe EHEsd HES RSt Doz o] B
2 HEAE 5 WL sa(description) s HHTszele MLlES ob2® HFx e
M FoE AEEE L XWHA S BEE #Hotz 9o

Ho5HAANE BE WA FRE 2o aEMo R HiTe7) 95 Halol HEIE e
3t e e MRS 49 uy ged oo B|E WA FikY T, By, B,
AR, WAL, TRER BB %, BE 2 BEHE(tne schedule)3o] [}
¥ sl gl

HOBAAE ol d Hrkoz LN MM MAE HREAASE Hikal F=% j(model)
€ Lo oim 9y =iA M= |9 Bk wel M& = (iconic modeD), Fistt
=4 [(analog model), =1 |(symbolic model) 9 B = [(verbal model)E-& o}=
2 olFw M2l e £3] 987 (= )d BRER =+ SNz s FOER S-S T
A MREA W2 ol & #i&e] MEMBESE & HRoz M T Holgn
2 ). .

r2d ¢ =t BHS %aMe Wik B8R Jers M= Hee R IR
SHEES FEEs MAMY M1 WRel D9 HEE 9AY o= BES 3lof o}
ot 2HmE M=y19 M8 9 Bk 98 Z8e oo M= 3t R = RO
& ohEel glel 53 W W EHYS ofed M4y « 2% |(computer model)
8 BETEES Btz A Toz M= s #EE A o WRE H¥= Y.

BTRAAE HBOHTIA ol A B HE WRLA EHe JEES Rz e
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o) wheF el SV e E& AN WA RS B gade A 2 B
S} ATRESH IR EARESHA) ekowd okEy] = Eeldh. wehA REBATEs) BEEe AR
TEREE O3 TR WHA god g Ao 2 H mast mE(words)st
qze 4us obgd A% WES oA BBEGET AN HES ERE MM
Y 4 ole WS BRE A

g N A WENEE G5 Jded CERENA #MET AEsd A e
AL AHFRES 19 kB fidozd AR WET F I+ A4E et
294 e ALE 9L WS NEY mad A49E F HRnd HEERE BE
Sz 9}, hoos HEEMoz (Hs] e RE(measure)d] BHEARES WA A BE
o Bifps e mE, RE Rk B, REd 3Gl REMET HF2 =t

alA Nl 0l A ZONMES BES S F WY Bk EHENRE ERNRE
U PRI B A ZRITER BEES Rete g

Loz Mko 2 “¥EEHT FELA ol A8 B F=d "elate #wxe ikekstz
ged o RLS fid YelAe FEMMES HOAKRE, BEwEt PR DRSS
o] QoA E@me FAEToE BmE = gl
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