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o} interdisciplinary approach, allocation, licensing, benefit, @ contingency approach: 5
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acculturation : THAHH(A), FHFEH(A)

activity : AF(R), 44(F): &EF()

affiliation : A3 AHCR), AAHE), AR (HE), F534H0K)

allocation : ¥ X(@&), ol (&), (&), (&), ¥ 2(&)

allowance : 4 (@), ARF(E), £ F(&), F43(H)

ANOVA : 2234 (—), EFEA(—)

attribution theory : A Fo] &(AN), AddE(A)

benefit : 9 (&), £3(g), 4=(&), (&), H(E)

branch : A AH(R), AFACGR), FFIAACR), AR

capacity cost I 5 H 8 (&), AR (FE), Hul5Hy (en

coalition : 17 A (), AFCR), AF(F)

committed cost : AR (&), AFAHE(ED, AZ# (&)

comparative advantage : ¥] %] (B), A-o-2-51(F)

conflict : ZE(¥D), FE(CH), HEFCED

construct : FAH AECA), FALA), AE(A)

contingency © 43 (8, A ()

contingency approach : 483 &4 A Z(A) A8AEA AZ(A), 484 A Z(A), 439 A

(A, 2AA4g4 7N

control © £A (&), A& .

criterion : AAA(A), Z1ZA(AN), FELAA

cross-culture : #2-E#(A), Bz EH(A)

depreciation : Z7F (e, FEAA(E), 27EA4(H)

donated capital | A7 F4 £Z0] I (&), F4ALT(E)

economic order quantity : ARAAH FEF(E), AAFEH(E)

effectiveness © S E4 (), THAER)

efficiency | TE4(FH), ETH4(HR)

equity theory : SAEHER(R), ATHERCER

factor 1 291 (&), AT(H), 2200

factor analysis | Q=P (—), L4 (—)

finance : A B (f), ), AFED

functional : AEA(A), AA5H(A)

general union : £x=2(A), 4t =2(A)

global industry : AlA A (B), 272 4GB, 2AAF 44 (B

halo effect : ¥FF (=), AZAA(—)
_intensive distribution : A ¥A $E(D, HFA FECEH, AFA 50D
interdisciplinary approach : #& &84 HZ(—), FAAFEA F2Z(—), FAAAZ(—), FTHAA

2(=), 94 FAHZ(—)

internal rate of return : W o] & (), FAEASL(H), AFFI-E(E@)
licensing : /| €92 (B), 714 %(®), A€AF@E) 7€ @D, stoldl= AL(E)
management . A% (=), #& (=)




management science ; &) FF(—), AGFHH(~)

motivation ! F7] F (A), E7]Fu(A), eI o] 4 (A)

national brand : AF4F (=}), AZ=FA A Z(ab)

negotiation : {4 (v}), =A (=})

null hypothesis : & 714 (—), 7 T4 (—)

operation ! 5 (—), A¥(F),JG (=P

operationalize | 22t 54(—), 725 (—)

organizational behavior : ZH A E(A), ZF e (A), 22 (A)
organizational commitment : 23 e (A), 2HE(A), 24 F4(A), 2H7(A)
organizational invelvement ! ZHAQ(A), 237 E(A)

outcome @ A (). AzH(—)

performance : A 2-(A), 43 (A)

population ecology : ol 4 e] & (Ars] &) (A), MAF Ael 5 (2T E)(A)
practice : A F(FH), TE(R), JLEFE)

primary demand : 294 g (s}), Y8 =g wl), £A:F £4(9)
process production : &7 4 4{4), A4 AL(E)

product diversification ; A & o 25L(u}), A of2sl(ul)
profitability : o) & & (Bf), 4= <1 4 ()

quality cost ! %W H(E), Fdu] (), FARLE(E)

random sampling ! F-4 £ (—), Lol &z ()

reductionism [ S50 (—), I F(—)

return on investment ! FA R 4£8-(Bf), FA=2 S (H)

rotation I A (A), Sl F(BEI(A), o F(BE)(A)

royalty ! 534 2(B), A€z () =< (&)

sampling | 2E£&(—), TF(~)

set-up cost : A A 1] (&), Ay (4:)

skill 1 712 (A), S$E(A), 212D

strategic choice : A 23 W (), A& A= ()

stratified sampling : 24 %% (), &2 FEA(—)

subsidiary : A3 AH(R), E43 AR, 7 A (&)

system behavior : A el Pofj (&), Aau &% (%)

test 1 A (=), HE(—)

trade-off 1 =T (), A&, (W)

treasury stock ! A7 F (&), F2F(&)

variable : = (A), M (A)

variance ! £4H(—), # (-

volume ! 29 (%), o9 %(&)
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management science
quality control
organizational involvement
cross—culture
performance

random sampling
halo effect
reductionism

general union
control

process production
return on investment
product diversification
sampling

efficiency

set-up cost
acculturation
stratified sampling
operationalize
comparative advantage
outcome

system behavior
primary demand
coalition

factor analysis

test

effectiveness

treasury stock
ANOVA

variable

functional

variance

negotiation

equity theory
population ecology
attribution theory
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FA 714 : international co., multinational co., transnational enterprise, world enterprise
7] ¢ ! corporate, corporation, firm, company

% ‘F 4 ! eficiency, effectiveness

T3 4] & : leverage ratio, liability management ratio

A}3] ulol#A) ¥ : social marketing, societal marketing

A 2 ! conflict, trade-off

A 7} performance, outcome, benefit

T 9] : return, revenue, benefit

A * ! activity, practice, operation

o 4 ! operation, practice, activity

# 3] A subsidiary, affiliation, branch

A =z #] : inventory carrying cost, inventory cost

Z% ¥4 ! organizational commitment, organizational involvement
%43 A} ! branch, subsidiary, affiliation

| A} : branch, affiliation, subsidiary

| A : susidiary, branch, affiliation

¥ 339 . quality control, quality management

kT ¥ ! practice, activity, operation

3% 4 ¥ & ! asset management ratio, activity ratio

& 3} A ! effectiveness, efficiency

(E 5) AUt Koo nst RIEME BE EE 0

HE E845% £,

4% 34714, 14

3T AT, 94, A, A4, FHaAA, Ad, BF, 454, <9, A4, A3 vietAlY, ¥E
ARlE, 4%, 99, A8AA, =29 B9, Az, L, TEA.

T AT 94, A, AA, F534, A4, 8%, 49, TIE0] e Frx o)y
ol BAHE 4T 234, AdvtelAy, E4ulE, 4=, 2%, AdERAH, =
HEY, Az, Fhug 2 54 Solu
2. AMFEEAL]! TP

7B 2 FE2ME FgH)(intradisciplinary case)
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°o| FHE ARFER, SFBERS 199 2% ity R EERHEB 39 7o
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o) BdlAq 2 % Q& HE-BEE BREAL (2 5%k 2&d oldA 2 22717 &}
oo s “EMY FET AHEE T A T Ao

g ghEgolo] & TEYel Bt }‘]-%1‘4% Ao o & Bel (E 63 &L
ol med AmEelae] Aefen v feojg Feelwt —EIERS BHE % 5 stk

@x B

AR GIEMSRIT S ERE—MEERA FH & el Al BEo] 977) 8ol
3 BAMS 2 4 d&d o] % acceptance sampling, acceptance sampling by attributes,

(E 5y & ,Emlﬁll (ﬁ%~ﬂ£€)

aspiration level : &F5F, H&FTFE

cluster sampling : 3 %%, TAEF

concurrent validity : A4 #4, FoEHE

construct validity : ¥ 8 F%, +43 w34

content validity : W482 =, &4 &34

cross—cultural adaptation : 8 3] 53-8 &4, F-EaA 2444
divisibility : 7FE4, AE1s4

enlightened self-interest : #] &% oo 4, AFH AL o] 9]
error variance | &3 F, A

holistics : AM A=, AAEA

loss leader : =4 424, S &34

opinion leader : AR £4, o &A=

payoff matrix @ F 4™, o] FHH

predictive validity : ol &4 6124, ddEEE
product-moment correlation : & &334, AT/ T
profit center : o] $-AlH, o ¢ Feitd

quota sampling : &3 =4, 2=

rate of return | AR5 E, guEF9dE

saddle point : ¢4, ¢-FA

semantic differential : o] 2] 74, ¥ ¥A =

shadow price : =% xatolx, #A7HA

stratified sampling : §2£%, £33 3

o
o
fa <
X
4

(% 6) Bt —20o RARAIGRE—H)

Ap# 7 WS : corporate social responsiveness, social responsiveness
A9)m %29 : industrial democracy, corporate democracy
a] 2] : epistemic significance, awareness

A = : job involvement program, task significance
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acceptance sampling : & -833 7 A, WA AL, A @A D Ee) A a)
acceptance sampling by attributes : A x| 38 A}, Al <=3 2] A 4}
alternative optimal : &3] 28], <=3
re &, 7HA
artificial variable : 9l W4, <l$lui4
assignable cause : o] 44 C:J, A de, sesd
attribute(s) : <4, A<
accuracy : ¥, A 31("3
aggregation : F¥3}, Ay 9
audit trail : 7o) 24, 7&’/\}5-’—’]
backtracking : ¥z}, dal, o244 s
basic feasible solution : 7} 25158, 7] A 7158, A& s57 A6
basic solution : 7] £, 1A
basic variable : 7| 2", 7B 4, sy 4
bias ;2 -3, 9 A (i)
black box : 2247}, ©]= o] Aa
branch and bound method : Sbwtalsd, whyetaly, BARAY, 7149 A
branching : 7} A X 7], &7
check digit : A7 =4, a5
class interval : AFT77, 244 §477
cluster sampling : 74 3%, Q=u2sq
cognitive style : el A k4], x4
company~wide quality control : b & 2l ste], A AA A
complementary slackness theorem : 4B o 44 2], Ax 2 go] A

constant sum game . 4 37 ¢

control chart for attribute : A| 53] el 5, £ 30 %
control chart for variable : A gkx] e €, o gkzbe]

decision tree ! 9] }4 4 &%), oA dA T
decouple : ¥&], &

degeneracy problem : ¥ 3] F-x|, E| 324
dimension : 4, =],

divisibility . 7} 54, 234

double sampling : o] 3] 3| A AL, o] A S 2, o] 5] A3l A A}
dummy activity : 3§ 235, s1A434%E

eigen value | 3.f3], J—-ﬂ-%

entering variable : T4, g4
enumeration method : Y A4, QAY, A+zxdF
extreme point ! ¥ A A, A&, F34

fathomed : 57| &, 435 o3}

feasible region : 4871599, 7lsdd, 5




feasible solution : 7} 53], A%

heuristic approach : § 4 A 2wy, Falaga 2y

idle time : =&, FHFA

imputed price : A7, A AH

isocost line : E71u] &4, BH|R-FAH

isoprofit line ; 5o] 94, %o|¢FA4

job design : A FA4A, AJ4A

job enlargement : Z+¢) #, A5y

labeling procedure : 2] ¥ A}, ms] ¥y

lead time : 22 A7}, AEAd=r3

learning curve : $53 4, FFITA

life eycle : 9 F7], A 3]

lot tolerance percent defective : R E 3 &34, s L L 35
maintenance : Q¥ W4, KA B, An)§A

maximin criterion : A 47| F, BAQAE

minimax regret criterion ! H £ 37 E, B a2LdAE, uygie oS
motion study : FE 24, F4L4

non-singular : &g 49, F&

normal deviate : A T3, A FHat

objective criterion : A H 717 F, BEHINISE
operating characteristic curve : AAISATH, B EFTA, S434
operation chart ; A9 x, AJELALE, FYZTAHALE
ordinary differential equation : Ae] 2y 4], Av]igtA 4, Eau| Ly
orthogonal matrix : A}y Ed, Awsg

orthogonal transformation : & 78 & 2, #¢] 4 71el A
overtime © 24, A 7he ¥

pay off table : A A E, o] 5%, 4%F

penalty : ¥, e

pivot column : 724, 7129, AFHd

pivot element : I X 84, HEHNE, FE2Ud4, JE84
pivot operation : A3 ¢4, F2423}

pivoting : “F&d A, ¥ &g

precision : AW E, A=

primal problem : 2¥ A 2¥, =4 EA], 424, FEZA
principal minor : & 48 @4, Farg @A

program generator : L2 1N EZ5], ZZ 3¢
queue discipline : 7] A u] 295, gAgALAE=Y
randomized bleck design : $EF A%, Yoy

range 1 ¥} ¥, 99, A4

rank (A, F943

read-write head : H#5TE4 =, ¢rlass=

recursive equation : 2| 7 ¥4 43], +HE4




redundancy : $¥4, S8, 224, oda)¢za
sensitivity analysis : ZFE 34, ulzZz 2y

sequential sampling plan : 2393 A A}, kA9
setup cost ; £u]¥], FLEFuju] L

shadow price : =¥ #7144, AR 74

sign test : -5 WE, 23 AA

simplex tableau : 4 T3~ w82, g4z

skewness ! ¥]9{ Y=, JF=

slack variable : f f ¢, A4, Sajy4
sociotechnical approach : Al8] 7} &2y, Al3)71<3 42
stratified sampling : 244 3%, 2852, 39334
surplus voriable : JeJ ¥4, AEajawd, 2w, uuus
trend : A4 &, A

unbounded solution : k3, F3A#, %A

virtual storage : 743719, 49 A 28

9 pivot element, branch and bound method @ redandancy 7 ¢ 47}# &o]7} &85 %
L A7 E&EE Gl e 23 Eolo]z YA ZEEAI 2 3

i BRRAS A1E 21 (E QA BRo] 23 §olst E45 2 glud At
9l dalgt ZFEHA Solst BASEZ Ja vviA = ¥ ZHERS 2 gk
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elobAl R o A+ H—BBAME (FE Dol BFo] 277) Lojql¥ price linings] of
g Aut ZEEMO| o] FolA 3 3let

=3 B—% BREMAE (10014 2ol 104 BEEdd o F BREES) Zxd o
HAE ZEHRM o] FolA =z 7 8 Bggel = “EEM o] Folxm glet
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AE T HRIQAA S E—ERHEY A ol Wold (E 114 2o 199/
o]2x 9lv}. ¢] & Communicator, intrinsic motivation 2 role taking?] 37] $-olo] = &
ML £83 2 A2 avligold v ZERE BAAZ Jdx vUelA 153186 —F
A7y &8 A

g5 Bm—X BRAAE 29 (F 12)d4 2Xo] 607807t gl o] & @il A
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B, B A4, 24 9 =523 6 Solele A 3bA] BEME ALH T Q
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(& & REFEEZERANG(£E)

#7159 : area of feasible solution, feasible region, feasible solution region -

A

| A : certification, test

3 & & characteristic root, eigen value

@A <= coefficient of correlation, correlation index
4 5 % : confidence coefficient, confidence level

B. g ¥ :contingency, contingency table

£ 2 & . defective, percent defective

&2 4 departing variable, dropping variable

A 4= ¥ : dialetie, digital

A Z % dispersion, scatter diagram

# £3712] = : dynamic control chart, control chart for variables
E 99l ! entering variable, incoming variable

% A k. estimation, estimator

4w & : facilities layout, plant layout

#EZFA % flow process chart, flow process diagram
o 2% : forecasting, line of prediction,

A §x734 : goodness of fit test, goodness of fit

ZA u] & : hidden cost, shadow cost

24 714 . imputed price, shadow price

A A 4=0] & : management coefficient curve, managerial coefficient theory
v} &7 4 - one-tailed test, one-tailed testing

7 ALEH F A operating characteristic curve, operation characteristic curve

#3549 . steepest ascent method, steepest method

CE 9 E—RBREHEHHED

awareness | &2 A, ¢1R

benefit segmentation ! T sjRe] o g AELH, S pef AT A EH
cognitive dissonance : ¢i % Fzabae, 43 F3t
commercialization ! 4&35 &%, A4
commission merchant : A&, $§&4

consumerism ; &¥] A48, v A5F4 T2
cooperative advertising : %53 %, §5 33
counter~marketing ; g wtolAl Y, =1 §= wlolA
decay curve: AFEFA, &¥asd

demarketing : vlulolAl 6, G4 & wlolA B
demonstration : 4 ¢, A A

distribution : Wi &, %%

diversification : c}}3:, a4
environmentalism : 334 5, HA W F F9




go-error : A8 o F, AP F

majority fallacy : o}9] 2, o9 89
market potential : A A7} A gk, A Ay o
merchandising : \{ 3 o), AZ3AY
observational method : &34, stz Ay
positioning : F44 3o ¥4, A3

price lining : 7}A 4 A4, AR A S (GHAA D), A epel 44

product variant : A #¥ ¥, A &)

selective retention : A=A 1L, Add £
straight salary : 4 24 34|, =834

target market : 3 A &, I A5

threshold level : A =&, A=z

total marketing : b4 ulela| 8], EdfololA e

(K 10> @—EHXEG(H0r E)

o] € &5} | carryover effect, holdover effect, sales decay effect

z
- % ! scarcity, shortage

3 exchange, replacement guarantee
7 % 3] : management, business management
%94 [ blanket brand, family brand

. commission men, commission houses, factor, commission merchants

%A wholAl Y ! integrated marketing, total marketing

7}% 4% : blanket brand, family brand

4557k A | skim-the-cream pricing policy, skimming pricing policy

274 A4 odd-even pricing, odd pricing

(E 1D B—#EARS (ANES)

communicator ! J¥ A G}, AR AEH, WAR, oA} ez

intrinsic motivation : Wi Al4 Zejdl ol 4, WalF E7), WA Hr|, Wz 5

role taking : @2, Ages], A4, Fg,

acculturation : Fa1d ¥, £ilo|4), o] F 5 4
action research | A4 A A, APAF, P F=}
| action : 43, #%, 4
|

 affiliation : AL, &4, A3t

]

R EEICR )

body anguage: %o 2dE dei, AAlA o], Ax o]
brain storming : v} 2] A ul7], DeerEn, Fx Ay

chain : <d2). J5A%F, Age] d4

choice alternatives : #viql, dei=x), i
choice : 2i®), AfA™, HH

communication network : A B 259, AHUA o)A,

Cpes &




competence : A 54, /5%, #F

extremity shift : I o] %, T3A Fol¥, el
favorableness : 3 E, 5%, 394
foot-in~-the-door-technique : Fzkel &4 ¥714, 434, 4FLEHA
functional autonomy : 7154 AYA, 7154 AF4, st¥H A&4
group solidarity ! AFALE, AFHAE, AZF
hostility : A4, Az, H9

identity : AA 4, AA7Z, AA

inhibition : &=, A=, o4l

initiation : %, 414, A=

intrinsic rewards : WAA 24, W3 24, ydA 14
labeling : 5=, H3 3o, Yo

looking-glass self : % &=}7], A-3Apo}, d4A7]
mediation : =}/, 24, &4 R 33

operating decision : 454 94244, =33 A9, #H FA5H
organizational behavior : 2§ %, = YA E, =44
orientation : A, X, cqlHol4

performance : ¥4, 48, T3

physical plan : 4 A%, F3¥%, ¥4 3
prestige : A5, 44, 4

reciprocity : 34, 434, FTL%

risk 1 =¥, sigxav]e, YA

risky shift : R~ o] %, THols], AHSIAYL

role ambiguity : 4254, 923, 4Tl

role playing : 4 474, d%4d7], 44

semantic differential : o] SJ Al &, ol=]|v]X, ovjAE
solidarity : 243, 244, dd44 354

stereotype : AT, =AY, ¥ e (zAdd)
territoriality : A A EE, 4EAY, JERBS

trust : A1, AE, EYAELETF, A=
trustworthiness : 4191 &, A&, A=

uvulaterior motive : A 2] 87, £&£%7], WFE7
working group: A A<, AGAg, FAAL
acquaintance ; A&, o} Al

active attitude : %4 ==, A5H 2F

adaqtation : & &, +&

adaptive behavior : A &8 %, £3dF

adjustment : 24, A2

affection : o} 4, ZAAL

agency shop: A=A %d, WA

alienation | %29, 49

altruism : ] 84, o] g4




ambivalance : =74, Fr}zbA
ancestral spirit : 23, =34
anchor effect : A 5}, B4 as}

anomie : -4 4¢], o}xn)

anticipation : |7}, o4

apathy ! $7t4, ¥4z

apprentice ! o} ¥ E &, TA A=

arbitration : Z&H ) EAAx, 24

ascribed status: AL 9, Y519

association : A A}, ¥

attribution : A <%, ¢l

audience : %3, P33

authority : &, A4

autonomous change : A4 wWal, 84 Fgao
autonomy : A-g4, T4

biased scanning : FAtEu}, = alaal

bilateral threat : <kt9jd, #ulgy
business climate : 7] 9] £ &, Al
bystander intervention : @ e, A 4A7
central tendency : A &4 ¢, SAxA ¢
centrality-peripherality : $&—qt2, 24 —n 2
choice dilemma : H & Qe n}, He) e}
choice shift : A @o]s), Aleje]y
civilization-- £ Al gf, o3
coalition : %, =)
collective bargaining : A 944, Az 4
ollective behavior : g9 5, R ¥x =
commitment @ ¢tazd, 7|9
ommunity | FE4, # 5y ,
ompany union : Z1Y W E2Y, AL of kA
oncentration ratio : JF &, AFx
onfederate : A 24, AP Y=
onsideration : =2, g
context effect ! W&, Ay
ontingency ! d &4, 34
opying ! Z4F, A
ounter attitudinal advocacy : J¥jx4 33, dux4 3
ounter-attitudinal | J e 4, Awiegies
ovariance principle : ¥ R4, 233
o-action ; 54§, T4
raft union ! 454 =%, JYgPYr T2y
riterion group: 7| &A%, EAG




crowding : 94, A=E

cultural materialism : ¥3-f-58&, FrEE

cultural relativism : 3-49 &, F3H34 4
decision process : 23374, LA AR A

density : 2%, =4

deprivation : 2%, ¥

design : 7%, 47

deterrence : A A, AA

differential behavior : A€ FF, g &

diffusion of responsibility : A< &A B4, AR
disconfirmed expectancy @ o A4, ¥A48749
discounting effect : A7 E s}, A7FEH
discounting principle : 7=, 4749
discrimination : =3, Hd

displacement : A&}, 2L 3

disposition : 71 &, 4%

dominance : A# 4, Al

double blind experiment : 4231 4d, o] & AY
drive : 7%, &%

emotion : A4, T3

endorsement : 34, HE

equality : T%, 3%

equity theory : 241, PGol &

equity : FH 4, A7AE

ethnocentrism : A% $4 54, AEE F4F4
ethnography : W&, = =)

exchange theory : 234 4, ZEE

expectancy violence hyposesis : 7] o d] A 4, 7199z
exposure ! » &, A&

formal sector : TARE, FAAHT

frame of reference : F=A A, EFAAA

free choice : A9, AFAY

frustration : &2, &F#4

functional authority : %4 A%, AEA A
goal displacement : 5 & ARNaY, SEs} Sy A
graph theory : 238 Z°1 &, EEE
gregariousness : TA4, T

group effectiveness : 3t E A4, A2GEA

group oriented action : AgA g 9%, AFFNEF
group performance : Agdd, Ay

group properties : A4 44, AE54

group size ! FETE, Atz




group task experience : A SN AY, A2 HAYAD
guilt : 27k, 2 A

head hunting : »]e] At g, o %

hierarchy : Al 27z, 94

involvement : 3o, Aolztd]

leadership : A1 x 2, =4

legitimacy : 424, #44

level of aspiration : g=t4+2, zR-2

life eycle: oA egy, 4Farelas
like-dislike : ol —4del 8, 30

liking : Fo}%, Z7+

lockout : & Aafall, A4

locus of control : W o] E4, T4, B4 94
maintenance synergy : 3 %A ), F-FA g
managerial revolution : 7 o x}& 93, =)= =] u}
mass media ; of 2w} &, o] Fof 4]

mental set : wpgzkE A, A L4

mere presence . A4, 94

minimal social simulation : # 44} A Abel, 244139 43
modeling : 283}, R

moderator variable : s} | el, A ¥l
multidimensional scaling : o} =43 =y, a3 =
normative control : ¥ & 4, ¥4 £
operant : 223 &, AEF 9

paired comparison method : =¥ =, vz
path-goal theory : J 2 5 20| &, &l Fo| 2
performance comparison : §Au|x, oz
peripheral trait: {934 &4, F+HEY

physical link : ¥2]® =3, AAQFE, AAAAHY
polarization : <3}, ®33

position : 21 9], A9

potency : 59, 9%

power . A, ¥

pride : T, AR

procedural knowledge 1A A, AR Ay
projection : F3e A}, Fab

proximity ! A4, 4434

psychodynamies : A 5, F49%

quality of working life : =F 4% o, 2489 =
random : F3§ 3, F44 &g

recognition : A <l, 14




-~ 22"

residual theory : #&o] &, ¥-7lo]&

role set : 4 ¥4, ¥=¢

self awareness : #AA7}q14], Az

self concept : A47] A4\d, Aol

self image ; 27 4, A7) o] v x|

self presentation : A7 A A, A7 EY

self-consciousness ; AFo}] 4] (2] 4]), A 2j4)

sentiment : A =, 74

sequential interdependence : <44 439 &4, k4 FxIEH
strategy : B, Ak

subjective expected utility : F34 9 /8, T34 F44714
syndicat | = F 2%, Ao E

system theory : M| Ale] &, Axwo] &

task behavior : A%, ALIF

territory : FAl, d &

transactional analysis : 23 2284, A« +4

works committee : 2 %3], =59 HY

zero sum . § &, ¥A-94 A

(¥ 12) M—XEAH(AFER)

Ej 9] ! sabotage, avoidable strike, soldiering, slow-down
o] % (w] &) : locomotion, transfer cost, turnover cost

3) 4 : conduct, act, action

3 %} @ intergration, incorporation, consolidation
743 (%) : emotion, sentiment, affect

& A : mediation, coordination, adjustment

x % %% . labour union, syndicat, trade union

% ¥ : fashion, fads

A A A A : decision making process, decision process
ql # : approval, recognition

¢l 5} : causality, cause and effect

g % : deviance, deviation

k| 7} : appraisal, evaluation

5] 4 E4 ; persuasibility, susceptibility

3] o} A 4 : susceptibility, suggestibility

A AT : field study, field research

% : behavior, action

A : congruity, correspondence

: bargaining, negotiation

A : bargaining, horse trading
7} liking, attraction

4
k)
q 3
*
k-




A % : obedience, subordination
73 () | appraisal, assessment
A8 (F4)59] | personalism, individualism

uj A . placement, allocation

A 41 A . seniority rights, seniority
A 9 : selection, screen

A 3 . predisposition, disposition
A 4 : discrepancy, difference

44 A=) & : naive psychology, common semnse psychology
A}3] Al % : social class, social stratification

A} A . resignation, quits

<& X7 Al @ proficiency tests, skilled labor coefficent

T 2 : adaptation, compliance

Al 2 4 ! trustworthiness, reliability

A & : action, performance _

289914 . bilateral threat, mutual threat

< A} © inhibition, repression

¥l o] A% two sided communication, two way communication
Ad)® T2  job segregation, joint collectivism

E < ! adaptation, adjustment

A A4z et9 : agency shop, appropriate bargaining unit
A A 3 5} : positivity bias, positive bias

A4 9 : choice, free choice

Aok}l : self concept, self-conception

Aolste] ! involvement, ego-involvement

Aul F2= A 39 ethnocentrism, ethnocenturalism

£2 A = : reference group, criterion group

= 9 ! position, status

A §] #<1 A : status inconsistency, status incongruence
F 4 A : group syntality, syntality

2 % . impulse, drive

9 : immunization, inoculation

L)

4] ! propinquity, proximity
3} I consequence, outcome
A : competition, rivalry
3 ! ability, potency

A ! territory, boundary

o oaboof g @b o el ofy

X : management by objectives, goal displacement
Al & F239] 917 : principle of hierarchy, principle of scalarship
=} 7§ (# 4l) : mediation, moderator variable

7] o : expectance, expectation




%993 : works councils, worker’s council

*E9] o] % : labor mobility, labor turnover

7] 4 . temperament, disposition

4 3] ! prestige, authority

A3 =3 : equalization of power, power equalization

Z A A : aggression, aggressiveness

&M %

Ardde AL B-BEAEMAZE (B 1DAA 2R 767 AEE ded T %,
margin of safety, congestion, built-in flexibility, secured bond, efficient frontier
consolidation 67} HgEel W slA e ZEEHRC ol FelAL Y= A= EREe ©
FoiAz gt

oS Hm—RBERAEMS 23 & 1)d A BRo 26/AE 5 ded °1F BCERH
&7 4EEMC) ol FolAs 3 BHHd SMEM, WA 244 AEd “ERAC
oAz glek,

© &

FIHERS A K-BERFEAE (& 1504 B%e] 20/ FEEs sled =F :iﬁ
Mol o] Folx = glet

#H—-EREARAE 21 (E 1603 2ol 5787t ELHZ Jed o F oA A
790 2fzEd & ZH/ERC ol FolA L gz vmA 557 feldl TEEMel o] Foi
Z 9tk

(& 137 Z—RERAEHIGHE

margin of safety : ¢+ 8 4|, ¢AA%E, A&
congestion cost : 0 u] &, WAFE, £3

built-in flexibility : A%4 AR, AE3 A%, AFH AFFA
secured bond ; RRF, FEFAF, FEA

efficient fronter : ¢4 Z.2E ¢, T84 B4, L &HH
consolidation : A4 3, 4, ¥

spot transaction : ZAA#, FE=I, HZAH

head and shoulders top: 44843, 4FHA

formula plan : ¥ &A1 @4, TE=Z4

gold exchange standard : F A=, FHEAA =
sepaaration theorem : ¥-2|o] &, ¥ A+

ctowding-out effect : 2 &3, &A%

fractional reserve system : B-iulsj SulAE, FEFuA




bond rating model : A EFEY, A4 HA
dividend yield : i@ <¢9 &, FF49 &

index method : A 4, Z¢=44

payout ratio : ¥l &4 &, =] 5w &

central tendency : 47 %, AE54

allocational efficiency : Wid & &4, WXL g4
voting by feet: o 2|3 S8, vy s

spread ;| 7} Fa&, ol it

cross hedging : mabe] A, A A

transaction exposure . A3 g, Fige2
deficit spending unit : & 217 &}9), ARA 23 o}
deflationary gap: ] Zalel 4], o] Zsllold g9
backward shifting : 4, *4,

substitution swap ! 532 xa)], of A =ZA

free—rider : F-2ol 5 3 5#, ¥ dLata

warrant { Al el =4, FA e

moral hazard : 294 ZY, =g 4 o]

market segmentation hypothesis : A A 2874, A Y- 74
hedging : Hul A, o Aedoy

horizontal equity : 33 9,43y q Yy
entity theory : 7] 454 o] &, {4 A
profitability ratio : ] Ju] &, 94 A0 &
mortgage bond ! gtE Fals, REL gw g

tax shield : Al F &5, ZALH

treasury bill, TB: &7 4 F+4 34, @A EFH
excise tax : EE 4, Mo A (EEA)
side~effect : & &3, HE4F53

acid test ratio : AHA AP u] &, AJul &

bar charts : -8 %, 25 3%

economic exposure . A ==, AAH A9Y
primary security ! £€3 Z4, A F4

default risk : 5| F&o|8q 9 9, 2243
compensating balance : 2.4z, ¥.Ale F
secondary security : A 2 3} 23, 24 &
coverage ratio : B4 &, nAAZEAE

capital rationing : A2 EA), AZwd

logrolling : 8 A=, A4 A<

promised yield : %t o ¥, $EFdF

fixed charge coverage : T FEW LR AFE, ATu L 4L
initial margin : S| FAF, ANFAF

surplus spending unit | EA4A &2 %, FAA 234



callable bond : S| A8, L34
RP{repurchase aggreement) @ §off =A 5 HAoiol, 4= AAvi
private pension plan : AA 4%, AdF

closed-end mortgage : sl A &2, a3}
abnormal return : W} A 449§, ¥l A4 2359
dollar cost averaging : % #9714, #8 HFH
ability to pay approach : 5344, YA 544
cut-off rate : *Q7| E&, FAALTE

perpetuities : A FdF, FFA

recognition lag: 128 A A, A4 A%

use variance ;| A 7k Fe], A Agekz}o]

underwriter : ¢l71 &, Hlegat

line charts: A8 <, A5 F

inflationary gap: ¢1Zdlol 429, Esol 4 7
arbitrage : A A A, o) AL£5HA <)

random variable : o] k¥l 4, HFEH 4

reward to volatility ratio ; 9% ¥ AsE 34, 4§ o 4= v &
implementation lag : A A, AY A%
blanket inventory lien | 333 wd, FAAIHE
coupon bond : o] B, FEEAL)

yield curve : o] %4, $J&F4

(& 1 BR—XRRAHGE)

A7) A4 2 0] o1& : profit ratio of net worh, profit worth ratio, net profit to net wealth
9] A & : curb market, over~the-counter market, off~board market
wa) A A issuing market, primary market

4 F 3 . consol, perpetuities

AR A 4= : capital-output ratio, capital coefficient

% ¢ A : bullet bond, discount bond

$AZA 3w A - collateral trust bond, collateral bond

74 A &+ bear market, bull market

A A8 gk =}e] | use variance, material quanity

v }2=¢1 § : dividend yield, yield rate

A A Al : arbitrage transaction, arbitrage

A 3 2 : callable stock, redeemable stock

A Byl L2 A¢ ; fixed charge coverage, financial expense coverage rate
k% Ao FEA : CD, negotiabie certificate of deposit

7}y u] & : dividend ratio, dividend price ratio

o] A2 A& times interest earned, interest coverage ratio

%A F A : margin transaction, margin trading

94 -B-x}o] : rate vaiance, price variance




NP5 +¥ : bond yield, bond with yield

Aol pre-emptive right, warrant

FF X A4 : unsecured bond, debenture bond

ZF 2 3L | secured bond, mortgage bond

® % & A : floating debt, unfunded debt

A %2 3= :intensity of preference, strenghth of preference
= A u] & fixed assets to net worth, fixed assets ratio
719 %A : tax indexation, indexation

oo

(FE 15) R—RBRARG (W)

accounting policies : #3774, 3444

aging method : 43 =AY, F4xAy

board of directors : o] 43| Al %, HWirg

compound interest method : #F|4 b, Ea14

constant dollar accounting : E-7bd 584, L7} 3 A
construction in process account : BRI E, 0l 44 FA A A
copyrights : M, K&

cost recovery method : ¥ 7}8 44, 97132y .
cumulative effect type accounting change : 4 &5l 9 w7, AAHAY ¥ u
depletable asset : Y= Abzbol 48] A 4L, HfEiE HE

donated capital | ZEELRS, BREA

expense warranty method | REFE \EBE, v L2242y
extraordinary gain : 5¥o|¢, R#o)q

flow-through method ; 2ZE#%, 7 A4

general price-level accounting : Y+ FEH A, 2HHpEKEa
interest during construction : BEEESH T, BILESFT
limited company : f& 3] A}, =13 A

markdown cancellation : ¥{H# | FEEE, Aoty

markup cancellation : WEZ| LEELE, JdA4Haa

minority interest : BTG, AB(PEFETHIMAS
partnership : &%, &4&H

percentage-of-completion : FAIRH =, FANgHE

return on investment : ¥} H g, Bl g

sales warranty method ! {RBFIZ BB, B BEA g
scrap value : B {EME, BHFEEE

scrip dividend @ S o, o] gk

suspense account . FE A4, JAAA

treasury stock | HOHR, SB#

wasting assets | Wi A4, HEY &

11




(¥ 16) B—XE BRRAHI(EH)

2747 2% A ¢ allowance for depreciation account, aceumulated depriciation account
7} & ] : start-up cost, preoperating cost

5274 A4} fized assets, non-current assets

W] -8d <= : useful life for service, expected periods of benefits
o 8 : credit, creditor, Cr

R}y Ma)lsl : debenture bonds, naked debenture

v FA : non par-value share, no-par stock

2 & 2 :auxiliary book, subsidiary book

2g] A} ; paid-in capital, contributed capital

A4 8] 43 : redemption of bonds, retirement of bonds

AR ol W3 2 @ discount on bonds payable, bond discount

AA A 2% : counter balancing errors, compensating errors

A ¥ : commerce law, business law

AxzA 7747 backlog depreciation, catch~up depreciation charge
A+8k2 X4 : callable stock, redeemable share

A 291  annuity due, annuity in advance

A 7 o : market price method, market value method

41 7-0]4=4 : preemptive right, stock right

A= A L&A : periodic inventory method, physical inventory method

o7 o s 23 consolidated position statement, consolidated balance sheet
oJol 9] W& :other expense, non-operating expense

91 9] <=9 : other revenue, non-operating revenue

o7 g ratio of cost to selling price, cost-to-retail method

9] 474 : purchase on deferred payment plan, acquisition on credit basis

291 9] =27 : master-slave relationship, charge-discharge relationship

%7b=7 : marketable securities, securities, valuable instrument

S 71327 %74 : loss on market decision account, unrealized loss from holding securities
4ol : retained earnings, retained income

§-%3] A : limited company, private company

o] el 4} ; deferred assets, deferred charges

] ¢] : income, profit

4 %74 : basket purchase, lump-sum purchase, mixed acquisition for lump sum
g1 XA A : clearing account, suspense account

AAL# E0] 9 :initial gain, acquisition income

AZ 7} : scrap value or residue value, salvage value

A 5} : charter, article

A A Z © annuity in appears, ordinary annuity

Z 9] % :activity, volume
24042 2% | stock warrant, option warrant
2 7% ¢l : broker, courtier .




A o 8] A} ¢ dominant company, contrelling company

A % : disbursement, expenﬂiture

A <A revenue and expense summary account, income summary account
A} ¥ : debit, debtor, Dr,

% o W : whole-portfolio approach, gross price method

%E 9% | running down clause, collision clause

E A Fe]22F ! allowance for severance pay, allowance for severance liability
o ¥] & © tearing out costs, selling expense

X &F9] clean surplus concept, all-inclusive concept

3] A7} 7} * accounting period, fiscal periocd

%+ 3]~} . ordiaryn partnership, partnership

] + . cash on hand, cash

38243} | deferred foreign currency translation losses, deferred foreign exchange loss
3] AL §d [ amalgamation, fusion '

3] Ate] sk : dissolution, winding-up

Fol 24 ! lifo method, dollar-value

7 BEEERE

AR 949 B9 X-BRAEAZE & 1DAA 2xe] 67HARE7 devl o %
contingencyel] o sl A& 5EMY FE7H AEE 2 93, licensings] dlsiMe 4FoE B
= glor 187 8ofel & ZEEM, velA &= ZHERC] o] 7oA gl

E-WREAEMAZE (K 18)dA B5o] 2274 A/ £45% QEd o & sy Ad

AL BEFEREe 2 8 97448 Zojrt E453 g2 547 2 2I7de A%
dx ZERS | olFeolA gl

(E 1D E—REREGI(REER)

AMA : v SrtelA R E 3, w543 g3

ownership: 7|4 A %, gAx=H

licensing ! 7] g4 &, #olAdd, Z1€5TE, ol A4S

innovation : 7|84, A

absorption : SHEAZ, FAZ, TP IwY

marginal domestic rate of substitution : S\ Au] 9] A AA S, FTUHIL
supernational corporation : FA71}, 2F77d, FAAA, AAAY, F2EAY
cosmo corporation : 4714, 5719

nationalism : < 7}52), Y435 &

internalization : W] # A &3}, R 3lo] &

constant returns to scale ! 3ol i3 $gF8, EH D5,

increasing returns to scale ! TR} ®& MFH B4, AFH 2g, F2o g Sy




CEO: #9894, HxgdA

linkage : &5 4, d2) x5

tariff quota : I M &FA, FATFALE, FAAE

managerial style : ste]3 2¢elel, HA|A Y=

introduction stage : 27 2 24, =47

geocentrism ; X ] F4F9], WAAF2

transnational corporation ! £&xF 7174, ZF7174

product differentiation : A &4 3, AFE

product life cycle theory : A F53 F714, AFsY T &
resource nationalism : AP A3 &, ALY &5

portfolio : AARLF4, AAAHH ¢, TAHFA

staff group : 2% A<k, 4UFAA

net foreign asset . =3} ) A4, 9 A4

equity joint venture ; &%9 ¢34 %F2, FAHFZFA
geocentric : Al A FA ¥y, AA F44 A=z

sampling : 4 9, ZEF5%

division : A &%, AGd¥A=Y, FEAFH

after service : AL A ¥ &, FojF ], = Aulx
commercial investment : 44 %=, F941

firm : g4l AdA=

contingency : 43A ¢4, A%AGAAY, 4FA Pl &, FFA Gl EAATHY, AR5
intra-industry trade : AW 549, 444 F9, 449 29
inter-industry trade pattefn A7 F9RY, AQUFERY
comparative static analysis: ¥ 24 %3 24, wzgd=a Ly
incomplete specialization : ¥ ¥53}, #4455

price leadership : }3 A =4], Zgeolx g4, AAAEA
price-specie flow mechanism : 7}4 A3 22% I E, AAAFIRETEA
autonomous transaction : SR8 A%, A3 A

transfer price : Al 714, 71424

multinational corporation : 43474, Fa7 4
multinational-enterprise : =374, FA 74
multinationality : 2544, o774 4

anti-dumping duties : @3 WA @A, B2, $9 A4
ethnocentric : £F 43 Az, EAFTAZAEY, FLd1FF9]
hedging : 2@ -¢4, #3, H¥KA

transformation curve : { #34, HYITA

interdisciplinary : %%, £%4 &4

currency basket ; $&ul2g, 3] ulF]

home country : A3, EAF

host country : A A, ¥ FAF

diversification : ¢ ok, LAa3dd, S48 AR




syndicated loan : Y 2§}, Aol dE

polycentric : 87 43 Az, HEATAYA YY), BfaEayRg
arbitrahe : 3}H 5AA, FA

exchange arbitrage : $3+], =334, 2 H4Z4

cross license : 222 ol X, Axolay =§

law of one price : A-FU7tY F4, JEUstY K3

interest arbitrage : o] 3 E Ao, o] AL =

guest workers ! o F 2%}, FYrFAE

interest parity theorem : ezt 2 A, HEHE9 ofalyrle
factor endowment : 8 A&REE, g4AEE

foreign bond market : I YA A, JHEA

(ZE 18> M—XRANG (REEK)

FA 4 & : balance of payment table, balance of international payments table

7% A % ! buniness strategy, business policy

t}q-%A : complete or majority control, majority control

4#] A © countervailing duties, countervailing tariff

< & A export duties, export tax

A AF ! firm, trading house

8] $-5 A : foreign control, exchange control

# % 7] : foreign exchange speculation, exchange specluation

24714 | imitative price, inititative price

Byt A L imitation gap, imitation lag

5417191 ! international corporation, cosmo corporation, multinational corporation, world enterp-
rise, transnational enterprise, supernational corporation, global corporation, international
enterprise, mutinational enterprise

%7159 ! merchandising trade, intermediary trade, intermediate trade

@33 719 : multinational enterprise, multinational-corporation, multinational company,

2 §-gA = : pegged exchang rate system, fixed exchange rate system

A &7 77 o] & : product-cycle theory, product life cycle theory

A A% | self sufficiency, autarky

ol 8% : selling, sales

FTEFAEHEA R snake system, joint floating system

237t ololsA 9 ! supernational marketing, transnational marketing

Z2F79 :transnationa]icorporation, supernational firms

°| 5 #-2A4 4 ! two-tier foreign exchange policy, dual exchange rates system

@784l ! voluntary export restraint, voluntary export quota

. FHBRENE A F (interdisciplinary case)
7+ R @A (intradisciplinary)el] 4] ERol olvzl 7 45LEp (interdisciplinary)
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e ®AS A Asingd o Ao

(1) H—REAHH

A EE—SEREERY AT 21 G 1D X 279f@zEol & BHOl o
Bl A EEHE AR A&E G F A% ) F transferghiz &0l W Al, o4, °l
£, Aol, 74 ¢ JIFET 6HS Folst 453 iz performance, maturity,
exchange equitiesS-ofl =. 69} Aol ol FolA 9}, 5HEo R BASE MEEE utility,
transformation, threshold, portfolio, markap, hedging exchange linkage, efficiency, cost,
bias, 9 benefits 127]80i7t A3 4Eo R EEFHE ol2e trend g $ A3tal 4974 o 7t
Q13 3EEO] ol FoAE Sl validitys AA% 297 &0 7t 9z veA 12270 &
olol & 2EEMC] o] FolA Tt

(E 19 T—-REANHIF(FHBME)

transfer © WA (&), olAA 2B, @Aa74(R), W44 24 (@, 125U\, o] ¥l £(A),
Aol ad(A), JdF=(E)

performance : 43 (A), FH(A), AF(A), 43, A=A, 14 3 713 Al (&)

maturity : 771 (B, W2 FA G, FAQE), A4S ), A7 (2D, 977 (&)

exchange : 2R (=), BFA @), $AAGD), A2, &34 (@D, fAgd R G

equities : A3 (&), FAAN), AANAEN), FA441EA), Aol E(#), FHIE(A)

utility : ZECA), 24 (A), E4AEZTAE), 3444 GD, 247 (B)

transformation : 274 #3 (&), WHITA (@), HSF40), WY FH @), Wi )

threshold effect : 28 &3 (A)FH &7 (H), AEFEED, AFECED, 7HER 2 ()

portfolio : A&7 (B AAAEA Ty (B), FAFAR), R Gh), E2ELYL
# Aol & (B

markup : Sl 4% (), ©lE74LE(vh), sheba—si(f), =ha—<d (&), wlol2— (A)

hedging : AN o (84), AAB/aR(=D), dela (R, 2 -(E), 37 (B

exchange linkage : A&7 (), ol Fxaske ma(d), HF(BD, FA9 B, 257 (),

efficiency : 24 (A), E&40e (@), &3 FALAE), LEEARD, ALAR 284 (&)

cost : 4] (A, ¥IE(A), ¥H(A), HAA) H47H(E)

central tendency : A EA F(A), AZHAFE), TAAAF(E), FAHAF), AR ZFED

bias : &3] (&), A4 &), BHA), AH(A), FFAFE)

benefit : ¢ (2D, o] A(A), ol QA (R, Fouislme] oA ALHGH, FIdfel AT AL
(=h

trend : A (), A, FAFHGE), AFAE EAGE)

test 1 AA (), AAER(N), 2FARED, Ag=tetAH (5h)

source  2ubA (&), A4S AR SLE(H), ALFCGED, A2 HA(E)

shadow price : A4 A (A), AA7HA(B) 28R 714 (), A4 )

scale T M (A), BATFE@E), F2EF(A) FE oI4H




public interest : 3% <] (A), T3 oo (&), FU4A AP &), TFoldA%(=])

product differentiation : A % xb8 5-(H), A sy (&), = EFE5(0L), 435348 5(R)

price lining ! 7tA 4 A=), AA DA AALE) (=), ABSAdAA (=), A A A A (=D

price leadership | 44 A=A (v}), 1A A=A (H), 714 A =) (B), Zetol~ 2 ¢4 (R)

power equalization : AH B F3H(A), AEF (%), AFAA(A), A AZAH(A)

power orientation : A A (@) A7 AR(A), FEIFAME), ALEL(A)

portfolio performance evaluation : 2= %2 ¢ 4 YR, LELe e D&A4F4(B), TEZ
254 (B

performance group : 8 R R (N), Ad+£(d), FEHNH(E), o F @)

output © FA(A), 4HE7HA (8D, A2AFGD, A2 FAR Y 5AA(F)

motivation ! F7] £ (A), E7#92(E), 7N, F7)F4(A)

maintenance : Ul BF(4), FARS(E), §A (D), 4 “]ﬁ"‘l(%)

locus of control : W9 §4] (A), FA£A(A), FA2 A, 349 93 (N)

licensing : ho] 4 (B), AH4387(eh), Z1&4%(H), 7| €4 F (&)

labeling : | = (A), RREA(F), FA %A (A), FA(N)

know-how : 7| £(®), =23 $-(H), A4 (v})

joint ventures ! ¥ AHAL(HE) = E WA (H), FAAACN), FEA](sh)

involvement ! & (A), B (=h), A (A), Aotated (A)

intermediate markets : 37 A (), FAFI(H), S2IAH @), F239 =E2F%(A)

intensive channel strategy : 7}ty Az AL(@E), Add REAZGED, A3, A7)
=(AN)

innovation : 7] £ HA(A), HA(A), AW, 7+

increasing returns to scale ! F%o| A% +£IHNF(R), T2 =& A2 w4(H), AEH ¥4
(B, T4 FED .

identity : A7) EA 59 (=), AAA(A), AAR(A) FAA)

identification : g vllol 8 (&), FTAA(ah), FAAC(A), EUE(A)

heuristic approach : Fel&=8 AIY (&), Fd28 o Z2H(A), 23 2wy (4), 994 A
=(A)

functional middleman : 2] 5234 (oD), A52A(A), 45023 (A), 353 A2 (A)

exchange theory : L34 (B), ZHYA(A), T8l E(A)

entity : A& (A), 71 FA ) EB), 1G4l E(F), dA A4 GH

diversification : et (=), A9 chorsh(B), $459 %9 (R), chasia A ()

differential duties : 38 34 (B), WP FF(A), FERL(H), o) E4(%)

design : F=(A), AA(A), AAZAE), J34(E)

correspondence ! 4-&-(A), W& (A), FA(A), H&e L& (%)

contribution coefficient : A A £ (£), FHNZ(D), FAHLE), THZA(A)

contingency ! AF4G (N), 434 &4 (FH), £85(4), F34(A)

constant return to scale ! 2o A& FHZH(A), FTRol g +EBHE), %24 (H)

cognitive style : Q144 ~ebd (B, AR FA(A), AA %4 (F), 94K

coalition ! FH(A), AF(E) FF(A). A FED)

channel : Z2(51), =3(%), F2(A), A=A Z(H)




business risk : AgE 22 (®), A99F ), AIAZE), AIHFAN)
basic balance : 7] 4% (B), 7199 AEZTER), Z1A7SH(E), 212758 (%)
bargaining : £A4(A), ¥4(A), 1A=ZA(A), Z4THE
autonomous investment : =& FA(E), FAd AN A&F AN @), 344 A3 (A)
attribute : A A (&), $4(N), $448)

association : 71 4 4 T (B, AA(A), dFH(A), FAEEE)

arbitrage : 3 (B, AR AN (), THASAN @), AAESAA )
appraisal : A (A), F7HA), BAZEE(E), FA7HA (8)

validity | =4 (A), f&4 (31,

underwriter | @ ¢l (), B A(&), AF7LED

treasury stock : =}7] 4 (&), A F(E), TZF(E)

task structures : o FZ(E), HYBE(A), FAYEF(A)

syndicate loan : Aol E o &), Y2FA(E), AdA4EE)
strategy : A Z(E), AZH(A), FZH(A)

specification : Awk(4), BAA (2}, F2(&)

shopping good : A =1 & (&), AF(H), A=HFGD)

setup cost : 7t ZEu w4 (), AAulE(N), Evlul(E)

sensitivity analysis : =24 (A), VAEFA(E), 2EZA(E)
scanning : $AH(E), A3 (), $AgAAH(E)

sampling : 4 Z% (&), AE5%(&), L&32054(%)

sales basis : B/ & (&), ¥z U=(E), AU

role playing : 4 #4AQ(A), 9ZAA(=H), 4EA7(N)

risk taking ! 914 2275 (7h), ZRAG(A), YA (N)

regression : 32 (4), HY(A), FAEZFZ(A)

random variable : o} A (B, FAAAF(E), FEHTGD
prototype : A (E), I (A), 4P A (&)

projection : 2] ARB(A), FAHA), A4 (F)

primary group: @A (A), §2AF(A), €43 FAd(=H

pricing : W1 7HER), A FAED, FA(H)

pricing strategy : 371 (&), AL Z AN, B (F)
prestige : AA(A), SAA(A), F4(N)

power : A3 (A), AZA(A)

position : A4 (A), AH(A), AFAe] E ()

polycentric : 84243 A=A, N FAFTA AR FY (B, STFA2A D
point of sale : &= wof (&), @AWl A2m(E), WA S2(ED
personality : 44 (A), M4 (=), H29=€(A)

perpetuities . T (), 4F42E), 4 T2L=(E

payout ratio : A Ful £ (&), W34 %), 2-E(H)

partnership : Z¥719 (&), F93AACE), 4H2A(A)

paired comparison : #Aul = (&), LRulzy(N), AAu=ZP(A)
ownership : 7] 9A & (R), & F4 (&), $HLH(ED)




orderly marketing agreement : A 43 A %7 94 (&), A= stAR A (A

opinion ledader : 2] 71 %) £ AL(A), AERAEA(A), L9 & (@R)

open system : AW AA(A), AP A (&), A2 (4)

objectives : 54 (v1), E£EA(A), 323 (g)

norm : A (=}, FH(A)

nominal scale ! FEH = (&), AFH (L), q9 N (=)

multidimensional scaling : #3494 Y = (A), 2495 5 (A, S92 (=h)
totive I F7](A), BA(A) 7 (wD)

minority interest ! &= FF A F(&), ¥ (£4) FHRAEE0]q (&), =09 (B)
merchandising ! =} A vho] 3 (v}), AEHA Y (n}), 275 Q (=)

mass marketing : e} 2vbobA ) (B), o & (%) wloAl® ()

market segmentation | A FH E3H(ah), AR A B, A FE-EA4 ()
life eycle : AR EAREY (), 9T (&) F437 (&)

licensing aggrement : 7] <A 9k (%), A}&3 744 (), 2ol Al A 3 % ()
lateral relation @ =3 ] (&), <984 A4 (&), 9474 (A)

job enlargement : & -3 (A), T Fary (), (%)
job design : AFAA(A), JFAA(E), FY44 #)
internalization : WA S (A), WA A3H(E), W2alo] & (&)
intermittent information : A &3 A 2.(=}), T ARE), A48
intermediary | $A4 A (%), FAFA@), S (&)
interdisciplinary : $%# 3 E(B), 9424 @), A A & o} (u})
interdependence : 432 24 (R), 45 Z(A)
goal displacement : EXA AP H(A), EE 9 THAAE(A), FEYA (&)
fusion : 71§ F5 (1), FAe] ¥4 (@), 3N
flexible budgeting : 4 &4 o 42 4 (), HEHEA = (D), 3 ¢4 utolA g (=)
firm : 4AHE), A4 2(E), o Wz (B
nancial flexibility : 452 =44 (@), 474 24 (#), A4 $52(&)
thnocentrism : A& 2478 (A), AFsl8420 (A), BATEEE Y30 ()
thnocentric : 23 & 44 AZ(F), EAFA R FHE), AFFALAGD
ndorsement : 34 (A), FE(A), ¥4 (&) )
conomic exposure : A F Hx2(F), A4 H=F0D, A48 ZY9EGH
isposition : 7] A (A), A F(A), FHZAAAY 3 2(&)
iscrimination ! A4 <) (), AE(A), W (A)
iffusion model : BAH W (v}), A2 FA(A), Aol & ()
elivered price system : 9] x= 7} AECA), d=44(A), QA=A 744 (=})
ecision tree ! S| AbA G V- (4), AR S=(A), A4 A% (&)
oupon bond : FERALR (), o] B (R), 71 Aba (&)

ost-push inflation ; T & ol =

st-benefit analysis : ¥] §—o] 5 24 (&), ¥ ol 5 FA(A), 44934
pyright : A4 (=}), A3 (8), BAE)
nversion ! A #(A), HH(E), FH0H)

5 AFANTHED, W& AZeol4(A), o=y AE= ol 4 (B




control : T4 (A), A=), 24717 (&)

contingency theory : 484 ghol (B, A&IE(A)

contingency model : FARFEF(A), #Aride =R TEY (A), AR EAS FFIEN)
consistency : 434 (A), A4 (), AFA=d 424D

coercive power : ZAAAR(A), ZALAALA), ALARHCGD
broker : & el (&), 7%, ACH

brain storming : 2.8l 228 (B), =& su7(A), FAZLAZHA)
boundary : AA(A), AAAZACR, FAAAN)

. behavioral audit : 91 7HAH(A), HFAT(A), FAAESCEH
behavior : §F(A), #5(D, Foha ()

bar chart : T E (M), =B, $I=GD

backward linkage effect : Fubatal £3(H), Fid4 a4, Fuld 4] Z5H(A)
allowance : 24 (=), od %< (@), $2FLAH (&)

after service : AFEA H] 2 (F), FoiF Aojulz=(h), HZH A ) & (B
administrative principle : 34 812 (B), 2 FE(N), A5EH9 + (B
zero-base 1 7|2 (ff), 9B Zd A4 ()

wild cat : T3] (v}), ¥ =g (A)

verifiability : A &715 4 (&), 4%7+54N)

uniformity : 944 (A), 4 F2(E)

trade discount : ==} %el (1), dAFAD

task force : Bl&ZE2(A), FAAHEH ()

synergy : A+ EZI(A), AWA (B

subgroup : H AF(A), EET (&)

spillover effect : o A &I(A), & L)

specialization : A F & (), & (ED

shut down : 51 (N), 29&3(E)

self-control : A-oFEA (A), A7 &4 75 (&)

scatterdiagram : A A= (), ALE(&)

salvage value : RE7X (B), FE7HA (&)

return on investment : FAF9 & (@), FALSEED

regulation : 34 (&), TAN)

reciprocal interdependence : E8| 4 F¥ o1 &4 (&), 258 43924
rebate : B39 (#), 714 EUAED

rating : A (A), 4 (&)

projective technique : §g 94 (s1), $44 (M)

product variant : A EHA (=), AFEYCD

product line : A &A1 4 (B), 44EHA(A)

product innovation : A} 3 AL (ED), 43 AEEAN

product form : A& (1), ARG (%)

price discrimination : 7474 28 (=D, 7AAAE(A)

positioning : A4 A HEH EACGH, A43A ()




policy mix : A 23 (), AAELED

piggyback : 3715 (v}), Fibghef = ()

phantom freight : 71 & (#%) 4 (=1, *FIFLIN)
performance comparison @ g & ul . (A) FHu]=(A)

paired sample technique : ZEF 24 (B), 4A T E (&)
open market operation : FM A F=2F({), FAMAZZZ(H)
on the job training : A AW EFA WA (A), A &= ()
obsolescence : A F3H(A), A EI(E)

novelty : 4171 (A), =& (=)

nominal group techrnique : & 244 g9 714 (), =454 (A)
monopsony | FL=A(E), FA TN

matrix structure : W] Ed 2z2q T2(A), HEH= F2ED
mass communication : ol A ZH(B), wi2A R4 (N)
market power : A A (8), A A (A)

marginal revenue product : A 42 A AE (&), AL 4N
margin | 54 (), ° &z}

managed cost : 2| 7b50 (&), T =¥ (B

lump-sum payment : tt} 4 A&(E), ¥&74 (&)
Ipng-term contract : 7] A (), A7) FAHA F(E)

life style variables : 4 -8 4(=}), 4% (9D
legitimate power : T A A= (A), ¥4 A4 (=h
learning curve : §5T4(A), 5T

lead time : == A ZH(4E), AEAQ=7] 23(E)

lead and lag: &l=9 =2 (&), AAF7H4LE)

layout : Wi (=), FFBEEB(E)

interval scale : 7+ = (&), A H =(7})

internal check system : W} 372 A =4 (&), W24 A =R
intermodal transport : § 3425 (@), dFFFTF D
intelligence : A 5-(A), B4 ()

infrastructure ; B+ 2F2(A), 7| =FZ()

inference : FE&(A), &P

idle time : 28] 3(4), FFAz(E)

house organ : A 22 3(&), 7] &~ (=h

bomothetic function : 3 (&), 24 4R
goodness of fit : AFE2A (&), AF=()

going concern : A&7 G (@), A7) A(A)

global optimum : 42 & 3 (8), AA A (%)

geacentrism | A 2] F4 F2| (), W AAF2(F)

geocentric ! A A A AR & (B), A FHA A2 ()
funds statement : A FA| A E(®), AFE(H)

functional approach : 7} 54 AU (A), A=dF(=})




friendly societies : -$-o 23 (N), $E 34 (&)

free-rider : F4o] & 2 54 (B), FAFAAED

forced relationship : 44l 4 34 (v}), A#FH (&)
flexibility : FA44(A), A4 (E)

federal decentralization : & @4 244 (A), dEAFTAA(H)
fad cycles: QA FYF7(=h, FHA

factor endowment : £4£AZ 5 (H), FEALATED
face to face group : WA AR(A), | (B)
exogenous variable ; 9] 4w 4 (&), PHSF(=H

eigen value : =-§-3 (&), =HZ(HE)

effectiveness : §-24 (&), FEA(A)

economies of scale : F=AA(A), T AA(E)
earning power : 9 3 (B), £5& FEF(N)

dummy variable : = S84 (&), o= H 4 ()
displacement effect : A 2R, HZxFA(A)
differentiation : =g 3(n}), E3-(a1)

difference : 4913 (A), ¥ 443 (E)

deviation : 24 A2 (&), 42N

depreciation : Z7H(&), &4 (ED)

deferred share : 3o F(#), o] F(H)

decreasing returns to scale : A 7t3 2(E), A H(HED
debt-service ratio : 3| 5 AR5 AL (F), <A 428 ()
current assets : 3 AA4(A), F5A4(E)

current account : 7 4#A A (F), AZAA(E)

credibility : A A(A), ssl9] A=A (B)

convenience goods : W& E(=l), A E(BR)

contingency table : A 4 4344 (), £HE(E)
contingency planning : A%= A %(x)), 432 TAAY (R
contingency approach @ 224 %339 (v1), AFHTH(E)
consumerism | <] 52 (&), £ AF4 52 (5h)
conduct : A (A), HACD

complex system : thA] 2 A 28 (D), SFALR(A)
compatibility : 284 (A), ¥&754 (=h

commodity money : %% 3}v (B, 4F3ts (B
commission house : 715 A (&), AFGD

cognitive dissonance : Q1A £-=3(A), 444 EH(=H
charter : A (@), AddHA2(E)

categorization : =% A L F (B, ¥ F (A

carrier : 4(a1), 4 (&)

capitalization rate : A2 UL (), ALHe (&)

capital surplus : HEFA Y LA(R), ALY (R)




bull market : A} & A A(A), ZFA4AAED)
budgeting : o <+-8-4] (&), ALY (BE)

brand loyalty : 43344 (EFE), 4834 =(=P)
bottleneck : of 28 (&), FFHNZ(FH)

booking center : 7] £41 5 (B, 7] 4l &l (Bt)
bonus ! 44 Z(ul), BIEEMB(A)

bill of exchange : 9 3to] & (B, Fof (&)
bear market : A A F(H), FZEAF(A)
base stock : 7] A (&), JFA 2 (&)
backlog : 7| e FE (&), AF¥=4 77tz (&)
autocorrelation : A47] 4431 (&), FE 7] AFA (B
adjustment : 2] &(A), 247 5(EH)

activity | ZH=(&), FEF(A)

accrual basis : w47 2 (&), 2459 (&)

2) m—ERAHEY

ol —Bol E&AH S A +F 2 (k200004 2Ro) 1984 FFEe BAEHES 44
o ded ol ¥ aK, Ve A9, A%, AZAReldE, S, #%, 244, 44,

A, 4274 CEDS 187t sHERAE = ol 4HERA = Szt AF, F9u4

A, FA, SANZ Y 24, BEW, TAAE, BE AFAFE, €3, 43F, 29,

g, A, g4, 29, 49, dA, FE45Y, 200805 Y2 SHERAEMNZE A
8 9 EE 4270 80, iR, 12670 8ol = 2EEME 2 9l

(& 20> ﬁ E&mlﬁﬂ(ﬁ )

7 9 company(l), enterprise theory(@) firm-specific tramlng(k) business climate(A),
corporate planning (&)

7) % ! know-how(#r), technical service agreement(), consulting engineering firm(i),
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3 o F : action research(A), behavioral sink(A)
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323t : installment sales(r), installment selling(=})
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A 715 : present value(#), present discount value(A)

% Ao 7 : feld research(A), field study(A)
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EB39 : clean surplus concept(&), all-inclusive concept(#&)
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2 o u] :selling expense(d), tearing out cost(fr)

ol 3% selling(B), sales(82)

#A 7| =% : cut-off rate(fH), hurdle rate(§)

E1q) &7 : Special Drawing Right (SDR) (BD, special drawing right, SDR(f4)
8 = A4 : validity(A), feasibility (%)

ol A 5k4] : cognitive style(N), cognitive style(4)
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