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1. # X (2) olulR 9] L Hit
(1) o8 (3) o]u]A] s+ iR
(2) ABTESS olmlAl o] 3ta (4) olu]A9] A d¥eq
(3) Aol WEFTE olulA—3 (5) o]wl A 2] HEHE
Vel B3 (6) olelAY FF3 W&
2. 0]OIXIS WS K 3. %D} 0|0|X)
(1) ojul=], &R, W} & 4. R ¥0In| Xl BM
L =

SN |

ulol Al ) WA o EE 2 E s Fo] Hfkige] FHEE T AAFAN Lol AAS T 3
= 4 Ae AEe AdA 4% Zzste BWihelw A (product image) vt gERo] =] 7]
{brand image) ¥t} fp¥o]n] ] (corporate image)2] EHrft:(positioning) 7} o FQdvie
F4& s mfeh ol T A9 FaRAARA 2ulA F A% (public)o] Ao w3
AR E olElA At 28 THAARL Fod 4TS vAde AL A4 S0 AT
olc,

a7k AR ol B f olulAle &M AL =hE WA LES #PSE Jldd 2Ed
{(Boulding, K.E.)oll &} aujAgd=lel FAHAE LA E oFFc LEEL AfdE “#&
& 2R G (zigsaw puzzle) A7 slo] vtz A Adte] o|wA L A Gez ded AT
7] Aastgsieh. zelv o] #HE {78)E K (behaviorism)e] A 7} FaAl Kol v A B
2 At (o) AgpaEdetsl 2 el oot 422 =g o)rAdAd
e A7l AAYPT(26] p.164) 3 ek ALY 187996l EE(Wundt, W.)el o
Fogae Flz7t F5 ol F2 feito] AFo] sz & veiA v @ A%s
C r ek EE EEAS KBS




gtobgo] A7l Ae] FAEA HYed B3 SELS(Watson, [)2] g 55202 9] o+
20417 Avte] A= g9 FHo Hgd F5FY A GFezs EaR, EE Hk-E
8 ZE L EEE A dTdAAe] okt e WA Fess B AFE AU
e e FAS U2 =7 Aty FERR T Holoobt gvx nilo=z
o] & MER(S. Stimulus)—KFE(R. Response) A& dtolz} gt ivh. 2Bz 204171 Futb
o olz® BWMFE, BMLEE] JFited 479 FAo] A FANFH FFo
28 B A47lE B E olgdx ¢ ol FrE AT vEL “vhi ()
FErolzt @ £ YA HAz (6] p.1039). FEFY A=Y FAAAE EEW
% ohA HEB—KEG—R)Y AFAdr] AY e AR E AREd((26] p.169) o1& =
2o 343 oulAE 2 AFd AN AR g F e Aolwh

o] uj Foff e olulAo] W ATFE FAAe FFgol Aot vletA P R =
£ 392ATH ool vl g Fao) v £ oulAe] A A7t 2t I
8 ANd "ot gle Aotk dvddd sz &Y AFd3ATH HAGAd S
Az ol e DEH AMEL AMBRES 24 g8 F A2z 78 TF5H
PESAA A ol 7+ ofegAy] i Folvh

A Qe 2 AAe EAE A A &S 2L M 4FAF = st
Aol w8 FE b gheb(cf (1] pp. 38-43).

@ %@ (controly 2] <13

@ ## (maintenance)] 7

@ fli& (creation)?) ¢

AT A Aol Jgel A AAL vhyAY Aoz A=A o9 FHL
ol ek AZAE 249 AAv Fe & 4% A4 PP E TR Aol FHo
so} A3 F3REL Ad DA FRAA 2 F Azl g5} A9
&e] F57t 9 Aol MILAMEM (contingency theory)olgleh. 28t BFozHE 9
HEBAMNSG 22A ) AuAeseld FEANEL F2se o] o] A HAE
< Fxse vrlAl FE S0t A Ee g oHef (8] pp. 78-79).

of seivtgd & Ml AdAFHS FAFE FTHES] dAAE ALY AAFHe] WU
A Hde A4S wAes] Ad 2ANAM] AnANE Doz Ao Tt
Eolle AR AR ARl Hao oz A iztE UMste ARAHTE
T FHEIE 710l 8§44 st 2 A3 n 2AHE Ao, ol ‘A aFETYA’




g g & 22 dhe HREEN Tl &t Holth o] Al Aot Ao
A QAsE Fad o) 9AE wEs Abo] 2(Simon, HA)SY EHHARD L AASF 43
3 Felv|d Ao ofz g FEFALE FAEA shlelmeg Qe “ad Az
THell £ 27 E A ¥ vmA PRIz A PR gAAAE & F
A" ((37] p.xxv) 22 glch

oj21 g s 2ivhalo] 1Ash: BEEME BHFE ¥ HlEEREA A 270i= ({1]
p.10) ©18] wigrellE AFHol gt vl@Folst 2 Ae Aeoleh((10] p.237). 22 H
o] wate v A7tE SHER WiEel KISt BBERE 2e AMBS 2, BEH
19 AMES dlgddte Aol oz A el RAEMFE & Hid AT AlE=MES
A2l gt AETRE A4 4% v dt Aotk zi=E g BiTel o] FolAH ok
gt ek,

A goz orbd HERARRAY A A mtER FEE ARitEAAN s =
AW AR & AR{b(massification)o] ol&) P45 MASEME A A = GEAER
(togetherness)-& 781 7Ax = a2 stz (KFste g2 g A Rite ZHY
FHEZ BT AR(mass)((11] p.36)o] ohrizh A wate] wheh A4 thFs}s} o] Feix 2
ol & AAZ 3t kAR (demassification) F fRibel whel Al Zo]l FAHET AT kK
(intelligent mass) & Z % (publics)o] =t (cf [2] pp.122-123).

ol & Ay kel AWMlAQ wtEHEs HE RIEARE, 24T Ausatis] gle]
A9l el ke wbgd] A gE|ojofnt gk ojsl B A g ArAEFH UdE
FA A AT QL Fd ARAYAZAS} et uARE e AR AFEA
E 2 AZE =AdA detdde]l AAsz e ol Rel fEHALES = vk o] #H(110]
P.237). ol Ax Pz viE ACKBelH (ibid., p.245) ol ALY KA <
A5 = Aelzh((1] p. 10).

ol st zto] 1zl REEHMET FHEMS AA 2 vy BLEAEC Q4gchd 343 THE
TOHEEA BALEE WA BRREoss oldaAgd A Fade ATFHNAY o
A FuEgdd B, BE, sk 2 B 2L L8 BB EEALST e o9

FASFANA ABY Tl JFaA22Ae olr]Ae) EHRE st AAAE Aol

ARE A9 2o BANA B AT ol A R n RiEe] AN A
2 B5old gon 439 oluAs FAAE TAF AMGTES F95 BRAA 43
B3 e el




(2) AMTHES= olojXx[] L&

BE QDL 2229 & FAN At FFE Ik oT AT 2 AMY H
kb gkokel el fuse] % FFE] A% HE 24 =zA sdozA 5L
A ", 28 EZ2 BE YFL BEEENY AA4E s g

e Q179 ojtd A9 AA Q7o L ke o EdE BERE F AKGE
S} gEsny 2l S o EaE WEE TAE el Ed ARE Tl &£178)7] mtalel o
zenEs FTHRELS U vdA M #iEd oLt BBRETER R A9 ¥
Aot HEHE SAH PEL F AdgAen: FR EETHoE T HPHE
o|v} AEhATER F HETES] o o] 5 Agich

2222 odlel e 4t AAAAY TS FALE ARV Z ¥t AL Aol F
o} Fadte G| wel SJelsbx RBTH AN LEETE, HEAETH BUATE,
WETE, WEGEH, FBTH 55 sEUL

2| FAA o2 Q7Y vhdel AT LfY kel wE Qe AA WA RGP T
oA o] FeolAE AT WHe) £iTee JARAA WA FAYFL vz ArALAY
Folmg <7re ARAAYFAAEL B AnFH ojuA Y] LS AHRI| 2 FHet

A 2N e & Eeidz gl B4 =7l A &ate AotriAl whEejrt. o]
9} o] A& B3 At A7t Felel AnAAE A Fod ¢ Aot

N7 dhel e = Aol A whEld Aol e A, F AFE ddAe F A
AuAzl7t gadc, shis AZ7t $954 A7 aEedAz i F9 73] J%
2 et A 2L &9 RETH R 9% ol G e 89 AFo A S
3le] woh F2 AuE T FFE b A 2R HA R 4§ Ze|=((14] p. 16).
dgAd HdgAd AFHez o] A Ao] kA 2L dotsts] Adl Has
7] @ Folvh, zelw olgt FAHE FrAE ofFA o]FAAZ YE AT AL
Ao g AR zs £50) vl o H A(impulse) A EE Bz o] A o] A7AH S 9
# o Agslz 2 HoAE olnl FEHo] gl 22 (program)e] v} 3 FA| E (o]
G ") G4 JdHA FAo2 AFF B of Folrh(ibid., p.16).

oo} e FHAL AFARE FE&3E FAY odde AFEZEHY AT, F HB
o Aal Weg s AE AR 547 (REE), F 5L B ARE FE3A "Hd

T8 oA AR FaE AFE B Ho) ALHt AR 2oh HE 1409 A A=
9] # (neuron)o] ZAEA YA AA FAolvh AAFAMES =9 Eelel Uz ) £ 7
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2 [14] p.32o] &%
& o] ¥ & v Sz Uk Az FE ]2 7t Belyd ofzle]st mrhA] o]
gtk ey ofale]e] Mo Aj(synapse)7t Ao A gode Ao trach 4
A4 Axst Hul ol &3t Aol g FHS] Aol o] Fex &) o)y HA = w4
o] ojFA wWEelALst ot AL AP oyt APt FHE AA 270 ¥
HEE oz vz 9k
Are ol T (2¥ DA 2E st 2 A9 ¥ wadsl Rt oA
e g Aozt & A4S A (rule) g AY i 2 F449

rlo

B

2l
71987 sla Lod slalel ofalo] Aol eld.
ol 719& (¥ DefM EXo] AFol o#f YAsied o FHAo| ZIH (imprinting)o]
th ol 9Fo] muHH oA ulA ek Folo] oJ2EH QA To] § W Q=]
AL F e Jld ol U o 22 FEYFTHARL 2 = (Lorenz, K)7p &aldte
FAstA 2 dddd 2= Folelst 38 gF o FA el g€ BamdtertE: A
Hetzle o T vy A4y Zel AVlng 23 EFeol Ae] dodd AL ofrl2A
AAEHE AHE Gt Wol= 2 Fel A A o] ofve] HFL Ryoz
Abel o) 2 3 FoA slvhe Zelch

f7id & AAd e ‘G FEFY A& ITAAE ¢ A T2 (rule) & glort
7EALE| 8] Aol & o3 FAE £FH<l Aol ohvizt FEIA Zlolvh 222 o
el “o] 25 FAE ZAd E7A 42 Aon g YAt w}tii}i Al o] |



gz A7 zFo]l ARA e Aolvh =z 7 AALA Fo] “FAL AL de A
olet et ZIHIH o] 7] W Foluh(cf. [14] pp.20-21).

thE A 7o Hele Aale] ZEF AE 71 FE olvlA7] e o] weA sHE
H olele Az #Ad AAAREL A AFH 2z o JdE A 2 Y &
A Agwgel g0l slE Hel fledd o]& YFY JE v Funz A =Hco(bid,
p.23). ol o|F|A 71 q& FEste A E AL £59 JlFolmr AL Fg4x¢q
Aolet, wetA Qlofst A eta] e ofel @ slFol F olF|AE A Bope Fo EE
3l Aol e,

2owg oluA TG Fol UE olvlAE dEE P (FNE Atz o F siYste
delzl ol w2aA "ok (¥ DO F74A 7|9 Abole] sl=cigt 42 dejs} ooz
Az 44 A g ASE vebdch e @ deojr o] 4= dofe gt gat
afol shsegeh. ofe gt Wae] HAHE AL AAZ 9 A Fr).

A AL ot £3) &+ - 2 Felve He FELE AR o <ot oln
A7 FEol e oluiAe] AR Aol wh-E(parole)o] &} &l=vl of ol A7t
ozt el gich vl AL & = A FE g7 A Folth 2 ey
ol Bk ol whioll A8 £of A Aol WelAW AF) IHAAE Faf o]E q
AT 5 Y32 g4 A2 Agelzste F4MEE ¢ 4 YA " ol AE2 o
FAE sdsts AezA o7l EAE FAe el ok £H9 g A B
23 (Pavlov, L)& o] Tlelg] glo] jo} s1g 2 ot o2 o] § 43lo] (metalangue)
g b 2l 5ol £3] 2E fHHOE Melsle dox BF R ol $kslnl o
dolel & AH 2 E 4 A€ olvAlE oM FAR glong o F osdtddd oA wE
2 gEisted of 3ty] W Folvh. whebq ARoele] AR ¢4 AL F40] =Hel 2
EZE QATY He derdg AM2AZAR o] E Rl old o]2E LA ZIA, o
PlA 219 Atele] RE L A 1A3A = e A7 FEY o] F Mo A2 3AA
A=7t (7t e Aoz nz 9l ((14] pp. 30-31).

ol#F 15 e It H FRE wEKE Bk grlede QoA s Aa
4 2E 4 FolA F42 gAo] A2 19 1EHAE). oAl T TFlgolrh =
g AAAAA YA 222 F53 B PAL AAAF] old gF dAY 4
HE old) - A2 4 A Aok olAe] ddolh(zd 19 | L),

A7 AS RA=Z 208 A 4R o] HEM SR o 2= o] 2o] = 4o o]

F




A A28 ARE de24 FE3tz o] odefof 98 AL F1YE AAE(T]) ¢
g dAe ARE A2 3o ofAAA BHEE & b A P Fo Ha AGL A5
A gleh oleigt Asbsl FAoid EAelat e dde] wiEsAolg ¥ 4 Sloh({14]
pp. 32-33).

259 AuEA wgd HFe ded ARH A £ = (2 D A
# EHE T4 FE2E A2 ULE ¢ 7 A AEY A AFL A4 B 94
dE =052 AGRFAY KT o] AZd 93 on|x7]oe 7 & Az FFrH
ohA dE 25 E R A e AuE dejely o A AR
FolZ ATl o8 HAolth. ¥ ¢ HAREHAMY At HAFEY Ao F(0, Dol
T L&A 3e] &z ok HHEE o Aol & " R(F doir el A
719E 4« 2YEAUD ole] 3l dazte] AL Ag 4 YA Ak F (29 DY
TS 99L 2599 AREH FYE 715 FYsE Aok, zemz Aas} 24
o Aol z 7] 9e] o]u| Ak Aok i Aol Brh(cl. ibid., pp. 34-36).

ol ¥A Eef A2 HE Ao Y& olFAT S FAH olnjA Y £Ao] ofr
vholl whel Qi ko] Y Fol JF¥E A sHE Aoz & 5 e Aol

(3) B&2| WETHU 019]X]—3t2] BIR
ol stell A= Sl A A E wiE AAE e FA WA dFA2AY 8¢ S

A 7ke] AT F3 oluA g FAL BHMLE 43 BIE o

AT E U R o8 FHBAA Askx] g@Fel delAd ok ol @ E=Ao] WoiA
€ e ol F AV R e A7 goll W ofn|A|e] spolst 917 = EL ob
742 rketel £9] o] g EAo] HelAE olfe 2Ee]l AA%e dHelcdde o)t
3171 = Eol 2t st o syl I A sE upE o=l R A} ohd At ?

olelgt o] Foll oidt A2 Ante) & Folus] A3 0|3} wfolHRE FAom
=3 L FHY Folrz Hegde] uiz onme AAL A=k ohry dE
MR ATHEIE gt

chobA| o g FA A7t Af ddde FAHdAE et T 339 wie
Aol stebAl Y& A 44, 949 R a7y & Eldz AN fieh(cf. (7]
pp. 71-72).
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F Aol & wpopAl Y] FHY A Adste] Al F oo)o g AAF 2HIA A
As el ojE vtolrl B BEB—H#l RSP (marketing science-art debate)o] &t 2.5 et

2. whols B ERmE

19699 0] mEHS alwle] B4 =2 [vlobd &) &= (34D AZlE &ef A
5 wlolA R e T S oz ¥ Aol st Al Azt AAA
=4 o2 HEREHAES WEHARELN A4S A

3. vrelA H BBEEERRT

19800 ol 4 o] S0l Zoh =3he] EMERY B slv RBEEAS A4 45E F
A AAD =gl ol 197599 A} AL =¥ rlebAl ] Eee)((24)
HES AA [chots B, vhobAB HES #AM HREIS3DAA v ek ot
o] =ajo] Furgtxl AL 1980dd ol Feolrh ksl 10826 v wfebsl 3 9
gl oz [olol =) Esh - SHBHRN WEI((28D 12 FA S Ed327t A= A=
1083+ o) &= v} o}7) ) 55k (Journal of Marketing) g kol 4} [=hobAl ] = SHRHRH 454 1 ((23])
o] Tho}z Eol 1980 ™) Zof wholAlB)EERS) olo] WG ¥ Aol WIFHAZ W] A
Zolch. 2w o 33 =AL xMol sl FAANA 23 =3 vhEs dddAe
13 =4 2ol 7+ ({71 p. 7).

2 P EAe v ololA BNt o Agdge s el Ft AARA S
v} (cf. [3) pp.103-108).

e s olgh g whEAo]l BEH/HE AYMN? AL AFHor JdRAd #A
Z wjeicile] apolol gt Aolvh(cf. ibid. p.123). Al EZE FE F SEE
(discipline) el = W= A —j% sjeicidde] Q7] wlRQld oly 2 FEfok] Fihe FAE
Aolel Az & JEHQ AAd T olEd dF JdARA @ FEIGH((OY
p.31). o] HAeivtde z FEGGA FoF FAE HAANAFE A2 ofd o
QA 8} o] Bo ko] $E A HE Ao vH([30] p. 81). A3 Ae]l F =14 (Gouldner, A W.) &
el ohel sh wl4g 7ld ol vl 37174 (background assumption) & 542 A7 A i@k 2
ARl A 2@ 29 A TF2E Pol A Az v HiEL BREAS Sz o=
@AY o Fol A (intrastructure) 24 33 g &% vl 2zE 2 dFAE
ol g WelE 2 W FrhAL Adste Aol Fastm stz Q' elw(cd [32 p.12D).
28 Fe) GEFeEE oifg e ALHe Kert? chekAYEE X
TE 22 nhe AL 2 Aiddel det s 4G A AAdH o]

s




=

& FEel A rised FAZAY kel AL AT 2ot QHe AE WA
=2 Foll whet A o 7bE - Q] 9 g Aow ANy o) 2 g FReo okt ok o)
BA Rl A et dAzA S8 T Qo] HA o e D oA Ae
® stelebrt dhedl ofWl 1E& oW WM £ Z edde Qi o
BIOTRE 34 =& 2Y?

il

.

2 HEERYOEE (F DA 2E A5 2L 9RsE S Gedae] gt
= geb(ef [7) pp. 73-75).

2R Qlzhel A4S Fky G oL ojwE A Be Seee A7 ek
AT o1E 2 A} ohig ol 25 A% AR FRA HE ATFHAY Sadd
A W FES ol Ad, AR mE RS BAGW A4S p: wwoy) ol &
7HA A A ARA e A g eiel BAL W s Aolm o9} o] Exre] PAE (2 2o}

(B 1) mieraisde] maycy

L #EsEsm—0 R EAREE ¥ % — 71} = (Carnap, R.)

@ HAREGEEHE— L (Popper, K.R.), 27t B2 (Lakatos, 1.)
2 # X B3 HEHE™ . §EE-—Z(Kuhn, T.)
) EEUR E#(Anarchism) —si] o] o] 2wl = (Feyerabend, P.K.)
JEEEFFH onew science

oy &

Gz imoen ' - -
(28 2 BRY DAY WE

Rl
(R B ms, R 18, IARE A E) \

/ Beo 74 \
/ WECFERY 99 \

(& 1 [13) p. 301 &)
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A nEo] o] B AL HkE o 2A S Miko] A FAA K A2 ¥ T 3
Aol ch(cf (3] p.43).

2ggd ARe %A B A4E Baetd dEezAe) ANAAF a3 dAE Ad
A7 (2d He FAAY 4T FY%E AL AN E BROSE vrebel E
ZAojet.

ol A Bl AFE e R A%l o4
MRz ol % 59 92 d AdeE BEE
ol AAHA =& Aelch

2goe Sk oA WAL AAT & RE AYAT? FA A4 T F e
smpo] 259 AR Bdel Run Qb FedAe AneA wobdkd AAFE 7
gzal @ Axdo] $8E Bl Qofokat sEdl ol T $EH E2 2ald 2

dAE EAY FoH AT R ALt Al $H22 epEoi & BEEN
o Pa(pulse) 2 AT oAl B4 zEd AHAE A B o) FiATT F
2 g1h(cf (4] pp.94-05). 2Adl a7 A4 Bade A & A HAw AL HE & (0,
mind)¢] 759 B# (thinking) 3¢ FeAeld clALzsH 4 7 (thought) o] 2 2
Siob Ao MRy A WiEe] 7S] wet 2 A7g FelEelx slEsett e ¥
z med A8 Acw REMAZ BT Qe FE= EgFozd sEfhd A4
q, A4, 9=, 94, 94 2 o|B)o] AL Ak T & A= ibid., p.86).

olg 7ro] Lupd Aeivieldl weh EEMoE 4T oFAE o} & s ehgiol et
= Efd R WEe] ¥ Mol T F G4 Feh? %A 2dl AHEd 2 ARE
Fute] olEl Kol olo) o8 EmH AN LBKE w2 olulA 2t & 4 AA F&?

ot A §1s e WEL A= oA #AS 2 FHE s 2w ok

W 549 v & 2R web A4
5 AASFoss A49 AAd FE

oft




2. O|OIR|e] Mt 1%

(1) oim|X|, M3, mMMWIt M
22 olvlAlE 7, A4 F A% oW #AHE AT <A LEY EEQ
BRAKS 440 dA%z 2% 2N FHRE2 o] 2] oW 2 o
3 EaBaEoz 2Agsleslt gte AE FHoz g1t 49849 #SRIBBRE
ol Al Mg &t o} s k(21 p.12).
@ HEH (sensation) ~1 79] RA71%E Fa A4S AAY S4L Adste oA
G A7) Aol
@ ¥ (perception)~7+219] A d oA 4e F8 F4% DAL B4l s}
o BEE AR =A4R A9 E 2,
@ A (cognition)~=| Zof e} 48] s Lol i} 2o g shx ko] Surdajel o
Ag Hitr
23 olEl A= Al gy Aoyt 2R ob g dhte] 243 ME AY tFelAx
soket @ek wak v F 9] A8 %A gA v (Tichener, EB)E A 72te] FH8 474 727
olmAE AAG 248 dAFL & Alztelgivh. el ek Ay el AH AFu
A SR oA ol Bigfgel YD W o) F A FEsd ouAz 2ok oA W
A oA el YR oA 23bde AAL Fagge. olzo] Ae Ay oln
Aol dg nAAYd AYge. 2 F FAFH A2l e ghel e A (anti-these) 2.4]
t AsEEAH o] X Dol whel dejAe o P4 sEAoz A H
AAE 7He Aoz 4Rt old wek Qe 9] A H FHF Fihe o]v)
el A5 - @A 2k A G ARG ol FHL ouAE olg 7
ol sHiEo] W Adoer AL AL QY gao] 57 ohdE el g4 o=
AE AFe] gk o] W Ee] olvAE L) FEAHEE vE EAFq onARE 4
BtAp o] 8lo] AbgrEell s A= gtz &b ((21] pp. 12-13).
(2) OInIX|e] #E=D it
¢l nlA] (image) 2t Abghgo] = 4be] B#] A& % (mental picture) ((21] p.11)Qld o]

&3

o

(D ouAEL AAT HEAH TA2E A ZES(Sartre, P9 12t (Boulding, K.E)E &
+ Qcbx dob(ef. (21] pp. 13-18).




= ngrle oehd AHREel A4d Fez Ax Y FRAL e AAEA FEA
44 Asz YAHE Folvh(cf (21) pp.16-17). 2A= o= a AFES} 42 AA
B ARG 9 Az AAe 248 REee ohth(bid, p.23). AHG ARV AE E
5 AA v HE Aol AAER AEY E4e 2 E g4 dagstE AL ok
3 2AL Aslae] sAE E82) 9 (filter)o] o1& o T o} BefibsZ] whlal Heint
(ibid., p.17). o2& ouleld 2& olvix & AAY AR v B4 WHE =
A48 Z3A vgolet stz AL oW Aol Az Y AAY 2, 29 Ad
o A, AA, A4, F7 2 A [ 29 olElA, A AF 28 A St
2 stz 9 oH(25] p. 36).

d o] (Ray, M.L)& Fz¢ 2&stad Fo Fk(appeal), LfE(theme), ofw|=| (image)
wE wad] ofo|fe] (idea)m ¥elwl ol AR ole]T]of (message idea)e] wAlste] 2T
T4 A (position) o] 2} Lol7} EEH ez Agsn Qokx FeR((36] p.229), oAl d
g zolA A AL F2E THSE mtolAY AFUA AR WA FE A
Ao A o] &8 ¢ YT WEHEMBREE BT AR FASA] Aol Aok A
A AFA ) ABBE LS 289 Zulst AL WP LvAR FedF FRY AEA
2ol of7e] 4ER sheviel Resstn 2R-g BFMEE A A 2L
o wet AEE AL S9ch 2 EE olF &AL A= ' 4 AEAFHE
s Are |l Aeds LEH BE (mental set) Fo] o AN E AAsHA E
firft.(positioning) & A FH o2 AMHA gewd & He Aol

ol 8} 7ro] e ojwlA g 4ulRe] AYRA WA FREGd F2g AL AAH 3
Aoz £ 4 T

o)A E oluA B QAAFAL Az el HE Al AAA dAe AAEAM Y
HE Lol @9 o): dud EAE AHE AYAT o9 BHdeze od 2L A
AAE & F Sheh(cf (210 pp. 19-25).

A olulA @ mgo) watE RAAY ARA AA F A A B ApEel A
A5 Aoz Wz Y AA (the world assumed to be true)o] 3t TWAY Befolch.

ZH oju|A e LB B ER o9 EEE wAE AL Fousd el P4
olw A} AAR olu|A L FEes] oFs) W Eolck kA T AgEel Re A4

AAE R e A4 2 ze] $A4% bdo] sl = Eelh
AR om A e SAQelA ol Folo] uiFA olmA st B ol A TAT F




e Aol B g olulAe WEEAG od Fasde %E Aot AN
AREE® Y 2T 4TF 358 F U AEGAAY 450W A0 A
T AbEel HE O (desivability)s] 2 (1Bl Aol s AR EY o Hbo] e Aule
AR 85 &7ol W gato] BFLD BEHS At Yol onlAE ola] Sg 2
52 Aesel 9 Ao g((21) pp. 24-25).

ARIA Y £4E ol ekl N et 2L TR o)elAY 4¥e A £ mao
7 ek

1 fBACIT A 8} Zygeo] ]

Lo oA E ANl FAE AAE AoTH((26] p.67). ole] el FTo|=H =
AR a%5o] kAol KAFT Gk AR, T, WA, B E34 9 g
o eV zA YolvlA e} AL ek o¥e FRo|vAE ALoli Ao o
TAA HEE AezA 230 B2 AdelA AdAA T4 (dynamics) L ZA| Doz
A FF Aol I& Aol Ghid, p.76).

2. BHBEY oWl A8 BB A WERE ol x| A

2E9e o] T oluAe 2AA ol F vF il s G Fo4A HHE So
S ol 4w ET Ueh(ch. (25) pp. 44-45).

T HALTL B ¢ 39 0F 24 T 4 Ao 22 Y olbd 4

FES AEMC Fol PN Y RozA oF Q4RE Ak 2 LE @A
FARE AFE AL RFl A 2437 wpholQeh 2o Quu 9L oy

et olE EHY HEROEA ABN BB oUch FIEH B =d
FHY AT MO =X REMC AaYe gk As mei)
A ikl 8 Boleh ‘e Aol Fow wE uy
ol FoBE AFS AEE oAt 2z 2% 59 WMo & ojo”
WSS BWE olv]Ae G2y oleloleh. obatd 228 Jdee AL 53
HEMS 48k AU B2 ohieh 29 2o MR HAS 2P 2o o
oAtk oldel @iEE T2 ol Aok WHEL WB oA B FESAA T =
St e A9 FAE BelHeh 2an qhek v 94 B FSor 24 2
st o) B Feldoh F BiWES At Forl 4ok zers R &
RAL ¥17h 24 g Aol Wt B Y& R Ao BAN] 2A0E W ool
FREE F5 AGola A7 BEol YRAE o] wAHAT o9 o] el FHEL

SR 2
e 30, 2L rlo 59
P e
a3, (]
=
B mlm @

N,
Mt oo

oW 8
o rlo
£




gulzA 29 v7h edbe A€ $AGAE gE

olshi o ATHEEFISH 2RI E olulAE B Hikel JARE elslAcleh B3
o A% FEL AL T Y452 92 =28 I ¥4l o= A5z AA w7
dHE Ae % 4 A5k 2e9 53 A4S BHee gel 279 FUee) 34
Aolo] ojm BAS &g FUACE ERE 4 dvh @A A Mg R
o7 mg HEE TEE Pedu THE Hfol 474 ¥ 24 Aekx #ET 4 5
o, 2o} RREAE KRB D of ol B WEE TPHE AT AxdelEs
geldt 75 Mask £3 RS BeA A chleldh 2A oldel &L YA F
Bo] QAHE Aol oz wdA 20| gAsE Aolth 222 of did FAAF
o} Zrpstn ol ol W& WA wAAs Azdel A7 old AEA FeAD AF
2 or9e Al (contro) ¥ 4 Q& A8E ARcE dAPe} YE Aeih

o st 2ol EiEEY olmlAE RAM LT Wik AL T BHEH ATAE A4
2 359 Ax 3 g5z oy Agd g3 ¥l FAHG s el

oot 2e JullA B oluA T 7 Mikel ol AAAE AN AW WY E
ek @ % ol Aold ok & BEFY Fwel HlE Aow ¥ £ gk

(3) olIxI2 Rk

QoA morie] ofulAE olslAs el AgsE Aelvh 2AE olE sleish ol

AL AAEN?
(O 4> BWEA RN

A= 4H
P
-— B it

l

719

-—] ¥

l
# L.
-~ HREER
& B

(Z2 : [35] p.42)




2 AL olvlAE o uARES At 2uAYFELLE By (2FH HAA
BRo| ¥z ARANAAAG L 7 (memory) & &, Fo, o, Az4MA S, si4e
7 Al o 45 AEE e Ao oldsn e o A9y FzrE (2d HdA BE
of 2/ Bgsh 2L A7 §9) F22 o] Uvtz Aeh(ch. [25) pp.79-86).

@ RMWECHE (sensory memory) ~A5o] Mele | #e] ARHRFE AN A AKE
B4 A4E MRS 47 3AH Qo] D)7 ARk olE HHE (preattention)
%A o galgch,

@ JEHAGHE (short-term memory)~7}7t7 e} 4re] Hu S Aelg T¢ A2 Aurp
AR s Aa22A B B (cognitive processing) 7} o] Folxith o]l& Fo] 1 o]
(comprehension) A ¢} =& =},

@ KM€ (long-term memory)~A At ehe Fe) T3 ARE ARIHE Aoz A3
Aoz $99 59¢ ANz deh oo AHE AuE 2 444 o5 A (semantic)o]
AV BB (visual) Q) Aol 2 Goh,

o[ ZL AEUE AAZ B (2 DelAl & olninsd e RRE R <lol7]
2 Auld Fre Jdez ¥ 4 g Aotk

olst o] 7]l =71} Arle] FobA o] EAie AoE AHA Y4 &
e ThrEE o 2t S ol Q7kel MmmiEEE A FE ) AnAe A uf3td
AN Aoz HHMEELERAA 107040 ol %2 ¥ 2olx gt} ge}. ole 23tg]

{38 5 RERUEt3E H)

Bt % ), |

(2 :(35) p.79)



@47 7192 JBALE Aol 202 ALK Fkut B} FE Folw] FXIY L @7
QoA LAE Art AdA ARE AN owA Ar3 wpe Fold. FAY A
2 5AL b33 7ol el dek(cf. (6] p.1040).

@771 49 AuAgEgels A7 Qe drlAe ¥R AuE K (rehearsal) 3}
HA A7z el A4 o] glE AL Agd A TA AP FRALS Teb ol
wret 7171 qu e A A w YAl

A7 dAAE 271Gl A A2lE ARE AFEY AAG HYAA A7l A
BZgoh Azjel4 Yoo et s A Brlrldes Asdd RELFE A

9 Faetm mxm ok ol 4t AL Ars £EHUY] dEo] o MERFR
o FFolrt zEd A(stress) 2 el Aol B = Lo

(4) olmiXIY Epdt ERER

ol 4 mkFo] oluA 3} AYFY FHA AstzA F4HE Ao mE2 o|r|AEHE
Az =& F59 A9AAL 5l F45E Aol#t T 4 vk 2R olulAE BRA
A4 4 ol Al FYHE AYA? Fell AgHe i 4uAe] REFHIEE
BEYql otojri(AIDA) 2o E 2| shviql ofo]=wt(AIDMA) R 3t #HAA &
) o]elA & F 4 —EF @A E AA s Aoz F 4 Uk Y o %e
Ze] o= TH(AMIDA)S] A4 AR A2ZE 2ulo] ANHD k. o] FaA ug-&
53 Zeh(cf. [19] pp. 68-78).

A7+ e ¥ - #O ¥ ORHS e 33-fez TAHz ed 2 fAAS T
{24 6,3 Zon 2 7%e oS3 Ak o

@ g BEMERY FAF 24 KES #Haliyelh

@ HEE R, A%, £EZ 2 1§ (emotion) P9} MOkAREe] FE= ol

@ FEE (neocortex) : MR, /i, FlEr, LB BE, A, BE R HRERE!
feeling) T & ol frts = Zolch
Fng 2Rete AFL WEHE ol BEd Adslz o] oA HEHES HIFRS
ool ole BHI - BEBE T Adsd AT vZa R, BH, FRGEEH, AED
o =3 Aoe Ay WEHE vt BRFA Ad=" A5 FHAA 192 e
wpAlo whel ZEEGIE) H A, e oA B - HEEHATS ALl & olm 7]

Pal

(2) HEclF A S oA ArlE o, FHE, B FREA A5, A4, 245,

£Z, Foly, doi g bl Fi & B (eeling) st 2




{ad 6 Het wERY 7=

() K&ol T2 (b) #HEe Rk
(310 p.3¢ L p.70.

ofwl s A z3te] 270 Folelst A zbeold - QA% 2Eine HEEY IIFES
HHWEE S 3= F4o) o

olo] v & A FiFHZE A &= B¥ (thinking), fli%(creation), MAE(EEHTE : decision making)
3 #R (feeling)e] W 742 9¢ @b F HEHAAE AIAAY FAd A A2
AN AEE R HOEA €2 o8 ARz fiEge @k o] vz A A
ol tH(E#E). vholrt RAlebs A X Qlow 23S ANt AzE =hge H&E us
o wirh olzle] Alfolvh ol M Aol F2H & ot FA mE HAH o8

fifhe 2y vep ma BRREERE) S F224 2700 AdsE Zeolrh
otol mwtd] SeiAle] FAGRMEe] AdANAA YrE & 2l b3 g,

T EE A Bl o A

D R0 VISHBEAE A AAle ik

@ &k 194 FEEBATHAA Ae uwe

@ R I - REEBAEA Yo we

© 7B THEEREN Y MEMAE, #5358 okl HEART 2 HrEsHY &4
Bof 41 A7t wbg.

kA FES] AdAlE w2 obvitist ®Hehe Relth b4 wEkwl gk e
vhgell T8 ek Zld BEFRE AES FRE 3 BEH, FREZ Addn
ERWES 34 Ax £A4%5 stz fdohes Aol

olm=rtRHle FHe F&3 Hst o] FolAl el F]ofe] YA

o3 2E Add He o HE"E Are] 443 FAd 729 s 2AYRE




B8] AuAs) o] FeiAtn B AolnE ARE way ovAst AEH AE
oy £33 wz olu| A A Y A B P5o FE&E 1A F AFL FAY AelTh
o)gA Ed AAE LBERY HR-KEZD FAE HEMY HHEE R4 flE2
dof A FstA Rt et

zig olulAlE oAl FARE AYAT ol ABA oz izl RmsEd o3 ¥
A= Hojrh

178} FB41% % (cognitive development)e] AN m= QA7 5L P £7H5H
ARA oz Foia BANAUETE B8 FFTh T2 dWel #Eg RoH A%
AE AZFotly & £ vk A3 2748 A2 A o]n guist A 28 & AF B
AL vdeiictz @k BA0A W@ RE 5t Aoz Frs R AR
Zich olzle]l &) dh<folvh. AAHY A o] FAHY 1 AL Aoz BEIHAE H
< S45¢ 3 "ok wobA] (Plaget, )& o] AL FEALE AR AHF HYA
7€ Fift(assimilation) st A 4=l A 4& §4l - A 3hE A (coodrination) o] 2= 7] 2
2 243t (6] p.1040).

olgA 2Rl olulAE ARY 443 FA YPdtz T 4 Ak BEPE oA
Atso] FAAC) A& AP F¥H A=A dAGz JH(26] p.16). zEjFe 2y
Y-S TAGHE vl oA A (message) = A Bo|r] W A& ole]A & wtFei 7
A AL Auidz stz YoGbid, p.17).

AAAE B4z 38 Ao 2= Aro|Z2 £ & FA e A4, T ¥4
of A% BHE F F A A FE e AAT Aol oA HAe] T Aot

(5) olnlX|Y 2=

22"l A7 gl AR Ae oviAE W3 Y5E FEHE AYHT 2g
ol 3t Izt ZAA A HFL olvlA o A&t n FeH(26] p.16). A A=
Ao ze §FE oviATn T BSA A AN 2 Yoz BiToZ Bx
A=dl (bid., p.165) ol + olulA 7t FFA FFE w3 & FEIE Aotk

AdE A3 g gk A7 ARE FL AAAN Y@ Yo 2Edd F
# 27 A9 AAE B SAE ¢ AW 42 27 (real environment) HAlef 4
4] BELUHR (pseudo environment)o] FA S 2 ek, oA e 2 &= FEE
A AAE wteteg Aol Fm v AA Wt olnjAE Y4z Aot o9} AL
Agatel A ARES §E& F93Fe AL o] olnA ol glvh v AR f4

[
s
i

s




Fol A AREE AFFH L HAAG A 4ol elHe] glFAste FFE AT AMNAAE &
LAY BT Aol 2 At B el gt A FAE ofF ffE Hd v
A= olF Aol Jate] dAAAE B2 PF& U= e el ((21) p. 10).

At AAeln A¥G ARE AFde Ao Hokd A4 ojelAE dEF Y
spolut ubd eh ZlolAl FAzrel obFY EAAQ Aeole e Aoluh wErA A 4L F
£ Aol olrlAE EHvhx: sl oz FEIE AL Er5d Aolch g3 o]vx
Z 5o dEeAE AFEY BREoRE ok o] F(F)olm ox Aol AR
207t e A ER g 7 AT EERR Aelch(bid., p.23).

ol g zFo] ol 7} YE F olo] AFE AANAAN HE PR AL olu A7}
HEE YAsle] F7) &) otk zal o] (Gray, .G, Jr.)E 71 doln| A7t ARe] #] = (public
attitudes) & FA P}z stz 7ol F59 FAF F7 d& 219459 ¢]rl A (cutward
image) & #&3t7] sl Bl Fo AzH AFE FUHE AL 9] wEA T
vetx stz Qe Aol ((31] p.68).

(6) 010|X[2 BES g

Felst el A AAE Loz ofrlAE 4 AAE AFA HEELI =
of wat AR FFojuR], Aolex], FAoInA], F7}o|v|A (country image), A F
olelAl, 7lgelelA], AFolulxl, 4Helr]], Ysfolelx] F B L ojv|xrt E4H F
k.

e olej g o[ v A BA Sl AR olFA Btz v AL? el E B
B . Hiffrel % olviAY VLS FIRMeE A5 s 2 gl (cf. [12] pp.68-69).

“FHEs Eol et e el £ A BHESE AR e A L o|vA F JhA
A et 1] AR Az A BH F1H FL Qe da z XAeld
Azke] At A ZE RllA A HES ARANZ AA - TRH o2 Q38T
9 AsAg dEHo FHARA AR Loz =FE 27 AR oY A A

al
e 7ol AR Koot =F¢ AR QlFrt FHs L g AL A F
HAA et
2y 2 FEriee] dE stAx A ofRlA v dAdHel #BE Daw g4
FErvE 4 EAE Adste 493 T3 o= Aol olviAlelq. &
o] Azt e B ol vtod BErS 2HAY oFd Trd HgAE ZEG
ATAES Aol S ubde] 2 Qizte] 74 2538 539 3y mhd 7l




A7 A 5E Aol g ubdtel vtz @oh. cdlded] 2z e E WL HEE
#E 7hR 2EREo] A o8 HAAANT =g dAs e e AR m
o} Bk Aew 4AHAE e

7haA g F e AL 29 FE AdE A Hs AR S o EA ¥ FE G
THsz 4% ddd EFges e Aok

AA 7 Folel & el F w2 UE F RE AT FHY drlzAE okEdw Aol
oy oAl AL AL ohEE AL ol T AL A Helde AAAE
ZEA

MetHe P99€ Qe e o g2 oduA§ dee ok 272 g4 o]
3 FHAQ Hele] g FzAQ FSlolch s FHAFH Lz AAHez JduAE
A4 52 dch A da Aol A HHFHR Fr)7] dAE 2 o4
23 AUAE %A gron 57 WEolch 4 AoE Yol AzAA 2L T F

29 4 & Aol

>-2

3. &1t 0|0l

zeiml 7 g3 #eslE ol el oW {39 Aol DEA? g2 #FE A 42
25 BA Y Aol o8l JGEA L dASUA FF - 4 AFA she BRAM AE
"ol o, webA AA9e SAA g8 BAADAY WA A%e EERHA G F
olomd BIERAIE (environment group relation)ql Z%FILR (PR, public relations)i= w}& o]
ot RAHE S99 FFYGo|ch ol g2 Jdel AARAY el FAFA= AR
(public), ©)&l A 7] =k (interest group) wi= e o] ZLE | (stakeholder) 2 = F2| 87+
ul 7143 o] & Aol A5 £ime A (2¥ D3 2o

o] &1 slolel FAHE ARMESE (B 20004 BEo} odeizia7k loh

ol AR FA FFL Aukth P FA ol o] ZL Arict FAF A A g o u A
£ 7477 ulgold ol A PAs = FFY drE 25 A BR (=A%
©}71, public opinion) 49 ulgle] sl ol T zFe] HEFIE clrlAAd Adko]w]
7} (public image)ol ¢l sl Zlolet & 4 olch

A9 AR FFol AR e o|FAE A¥EREEclv] A] (business related image)z} ¥
o ololl e (FE MM vE A ZL2 AL £ F U




O T 71dn HAFN 2 AN oY

AARF
3 :
re E : ;
XL N al o AR
*’. L? z}. o|
5 A‘lu]A 2 2 0‘!5}
7} - 1 _e_"}
RE A RPN =
AT T L L - Py
LT \
3+ X =
7] .
|11 Fa
S, PN
4
2 A}
(hZ 1 (2] p.83)
(E 2 ARMEe By

1 KR EMS (public shareholder’s relations) @ 7|12} A& 55 A]-O]A r-ﬂ 75-»3-7%]

@ #FEME (labor relations, industrial relations) : 7193 xFz %=t o 3 1A,

3 B¥EME (Ainancial relations) : T3 2 AA=9 719 Atolo] FAHE A=A

D HEEMR (consumer relations) 1 7] 47 s ARG el FAHE WA RA 2 BEMWFE(cus-
tomer relation) % o]e] L=l

5 &Jﬁ"ﬁﬂ‘;‘?(government relations) : 7] =} A%

B AT @& (community relations) @ 7] 7} A

A FEFRA Abolel FA4HE 97 BA.
"‘*Hﬂ%—% Atole] H4siE dARARA HA2

°§°l‘+ T S AHsAE

FAE o=l AR A A€

7 KIFEHEBMER (mass media relations) : 715 AFA 2 BT 554

Az

9 EWILEE (dealer relations) [ A H = AZFELE HF .
2] 73 A,
9. {HEsE AT (supplier relations) @ 7] =} o)e] AR

’1 $#HME (press relation)est 2= &},

Aol

e

el s AR A

W ¥ BMHE (employee relations) : 71413 Ao FAlste
1 ESHEEMT (competitors relations) : 7] g5 73 &=tA o 3!

T Ak o A AL

(e

o] ol 4

(1) £>#o)n] =] (corporate image)~=>] ol & A &=

: (2] pp. 85-86¢] 2] &)

L

T

e OLECEES

Az ol dd.

o] = A]

vl

5<

‘l.

Folu|A 2] W&

mio

ojv] A =

ket 3]
24

ol &

Ar Ry 2 o

o} &

e %



<& 3 EEMMO|I0IX — R

@) f>3ko]v] A (corporate image)

@ [E4fo] u] X (store image)

& #HBo) o] A (store type image)—H A o[v]A], Fra]o]u]=]
@ gl vl A (brand image)

& #lfho] =] A] (product image)

(I8 8 EXEXe F=x

‘\

o ©

SERR
(C-D

PEL - OB

2l

(=& 1 (5] p.25)

@ AEfa3e]v] A (internal corporate image)~ol& RFARI FAAGEIA £3)of
Z1del Rdll AT sgdolulA 24 AHEHR} JdA== ARMEY —R REEMF
(employee relation} s} al=l: Zlojeh o]9] W4 PErh(corporate culture)o] U}
(cf. (317 pp.93-94).

@ StHEi3ko] 7] A] (external corporate image)~£3 Tt ul A QolulARA AR
o #AFA A SHEAR 7ol A& AR E olv]A o]},

71gelm A= £3 fH¥EEME(C.I corporate identity)9} E ¥t AL wod ([9)
p.44) 719449 Y2 (29 87 Fo| HAKM(ML mind identity), {TEHEES(B.L,
behavioral identity) ¥ FREE(V.L, visual identity)9] 37}=] A2 FAH = gl oh(cf.
(5] pp. 25-26).

ZldolmliAl e A FAQ FFo Z94AE Bt F45€ Aoz FAy IAE
(23 9% 7ol vhebd < gioh,

@ PR ¥ #) (brand image)~4 Eol =]l g F|§lo] AAte] A Folvk Awlxst AP
9 23 4f Rez BRIUT F AAF ALse 90 4B A ANE FF9 o
A 2A 7]e] qhek BE A Folv Mulze] Ao ABE ALI}E € WA KW




(3@ 9 kXMt KO0 KIS B

(2) % (real image)
el =14l 'OFENE)) Hﬁ:{i(false image)

#L8% (blanket brand strategy) & AH8-% woji= Z1doln]A 9} ol el zefrt A FA A
o} HALTEME AT AANE FEH FFEMRRE (individual brand strategy) & A £%}+
ZArole o AFAL Y} GLFET g olulA s so] Agelu i wWe o]r]A
7+ A,

@ hno] =] A (product image) ~5A4 2] A Fol 3l FFo] AR ou|A 2 A Rl
A et ool oA TV e 549 AFTo g KFH FE (primary
demand) 9} . Fo] £ FEE ¥ TVel g S8 FEHY T (selective
demand) &} F 742 7} Qed AR HAE olvlA AL AU Yl A A Folu]R o] T4
of W&t 2L FRelv A7 det. £3] $AE Tz Ag=hh

wreba gde FFFAA 7199 A sldBHolmAE ZA A golr A FEo]
K@) FrA7E gloh golwle] RH g Bl (27 100elAH RRo] f¥olu]A) e EH
ol m|A 2 ol s H vl ol & z @FEE et ok g 371A 2 el v ((22]) pp. 326~
327).

© sHEE, @ NERE, IR .

ofefl heh Bgmolm] A& Kol m A 2 old] HEH o) FHREME vl b3t e 37}
AL FEOR YTl

O shkkiE, @ BRIk, @ REkiE

ol m A ok Eiiol Pl A= N2 HAS o] HETH e vl Ed olg 2744 o

(3) A7 A& A Folel sk FEoluA§ Feln Lok,




Ca® 10> £ X WEO(DIXIY 2t ki

ol A
£ @ s
SN N (KT )
0 E : =.
M 2 P o © o
o S D wiom ol
. E A < S
B CHEE x ik i XK
(@3] ¥ A S BHERA) (B1Fo] =] A 8 SFRIBEKE)
(&%t 1 (22) p.326)
(OE 1D R R WR0IDIX HAME
el '
i
il
| 2| 2
A i
(As1%) (B=A7D) (ca=)

(et ibid. p.327)

v]x9] B4 429 olulxst o gA A =rke wal 2] HA = o e Felalch

fgol v A g WiolulA g FEaA e 2A Yird 97HA s dewl 2 b S EH
d A& 4 &3 #eh

O ANE(OXD) : HPAEFES f¥olrlA g FokFE HivolwA S Kasinox
A ol =7 adgs ouAst 2z RmsE Aolth

@ B H(@XD) : ABitEsFe fgo| v Ao BiFkigs HinolwAs 23« sjrie
2A hE F&E 22 2 M 59 FAANA od LfRe] utEeld AL B
Y ol FHEM B wdo

@ CHE(@XE) : DAL Ao v x|} ks HWiholv| A7 A3d A
oz A oloA A7 O, F olvlAEr HEA—# =t —#ft(dentification)e] 2is|
RBEE EAY mEe 20T s 2R AddA Agd Aoz fobgelAl Hed ol
BN BFS o9

o] ¥gl 37142 WHF CHEL FToiAALE 44 o FeF v, BaelE «4ds, A




2 TAALE o FA 7l ol® e
4. #FE1¥0|0[X|EE| EM

o gl A el AAANY FaF 4LE FAse olvlAs Fhe SraATFy
a7 stassh A gl el ol % EHEs] A% AL fekd sel wgos oo
A oA} 8B F3Ace BEstel olulxe) seloh 4AE Aduz st A
o QA £ owAd BAL A nol grh

et A AEL Aol ol geld ZBY vhE EA2 Aol G AYolvlAY HR
A Bashe 1AL ol wgez Aol & Al 4% Tows piolnAn
me) FE Fiksl RME BHRS oA Bk

WA el olnAFES) 4L AWEsE W,

ALe B4R 453488 B3 FARoE EE. 4% dAa ek ek Yol
Arlden A% - $AAD /95 F2AEE ot GAADA Apole] AL ol m P
23 HMW) MEF A%d 4 sloloke Aok olgh BE BAE HEBKESS FHe
el A9 Ed o] AFE Yol BF] LEL ollAe] YEFZE Sge £ o
QA7 AIES BeaA e sl Aol

239 A% oA E BuARIE AN s FAND2 SYolrAe) 2]
Btz A9 43aee S 4AD $AGE AAAASH BANE LEAFY

(a8 12> E=RFHFUA N2 XER WS

=~
0 \’(_J\) !
B 32 ik .
a1 &S il
& m |
" / O
94 - :
& oy
oo
o

& R 3G

1 118) p. 196,




Aold A FFo2MY S4L 7HAE Aol

7igde] WaEE slARdE (g 120l A 2% o2l 7bx 7t deb(cf. (18] pp. 27-28).

O #EN BRE

@ m&H BRE

@ MRy BE—EGF) AN 26

@ B BXE

® (L RE—BNH %6
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