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HAFEE oA AAAA7Ign 22 Alde %2 gz . PCEAFE Jdee HF
Bo] onjel &2 o] stn Yok HAHFEE o] &Y TUAL o)A f2 ¥ TG ¥
& A sler, HFE B2 AHESA Rate AgE videlgtn FarsA g,
AAZ v F- T2 BRI HAFE TS ol Bata AGET. MAAJA AL EAA 71%i3H
FhHQ Aol o277k HFE S4S Ax HE %S vAn ey g A
g HAAIL AT, dA5A Rl 6 voprkie AAAAA e FEINTZE
Adseie o] &3 133 AF Fele ofd AR A2 ol se 27]d A SUt}.

BBS(Builetin Board System)9 Zel2 Az PCE4 MulAaes 1 7hdA #o 2
Al F7He Eolod S| vzte]l HFE T AAE olEo 21 Stk PCEA Mul2g] A
F 271de FRAALN SN E9dld KETEL® DACOMAA &43td PC-Servert
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ol Ee] AYsatd L, kT MEl 28 AFstn doh
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£ 99 Add e vEe Qe Mulag AFAA FHA R QEY Mula AR
Agdsta At [SP(internet Service Provider)® PCEA AMul2 AFYME FE st
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v 7Pl RIE S F2ste A4 EE 33.6K REE ol83te Aoz IEMY
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Brigte, FF/ Ml dE FEY Mo Y PRE ATHozn AYE 88 e
o HEHAE &4atn 2o}, el Avie 2 M2g 259 AMUASE 2490 o
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AEATE A8 2rhE Aot AARANE e wetdA olfd 4= 9L Helth 2ol
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E A7e AHAE WEHZ YoM THE o, 259 A" 987 Her} 9o n)

Ae Gl dal olsistnx AHHAAUL obz W4 (accessibility)o] AAAANE B &
shedl 7Hd 2 AdER2 A48T, YEYSAS 843} o2 Qg HEA FAle sido 7
HFHo2 olFoAx gle AT YAPUE, AAdANY F4S g E YEDT AoA
g AH|Ae] Hefe] dfd A4o] sALojol & 74 Fad BAetn & Ao},
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1. BXatAHlel Heo| 9 =
ARZARA el e FRL Alggo) +Be Hols Yala oy, Zwassst A2 s
Ael[17) vf$- EFHolojN frEe P& 25 ¥dsin Adz 2 2RE gy
2},

The sharing of business information maintaining business relationships and
conducting business transactions by means of telecommunication networks
including the sell-buy relationships and transactions between companies as
well as the corporate processes that support the commerce within individual

firms

flol Fole AxA 2 58 A 249 2 A A B9S2 1987 9 A
e Eysta slon, £ 71gy-71dzte] RE BAE 2gsim Qo). gire Algs
°of AaA Al %8 < 717 (inter-organizational). 7|9 (intra-organizational), 7]
4 o &M (business to consumer)® A7}A ez TR 2 Foj= olag nE
8¢ Tg3m gidn BaB)
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o} Winston# Kalakota’t AzpdA e #&d 244 Bastads] AANER 2dm A §A
sttt w2 Winston? Kalakota7b Azb3 A= @@ e 5 2oz ANYd HE3
(Standardization) ¢ ¥ A= AW A7} ¢tEHoz ¥FHM ke Ho] ©hE Wolr}
ol& th&E 2,

Infrastructure: Technological Infrastructure
H/W. 8/W, DB, telecommunication that together deliver such
functionality as the WWW over the iniernet, or support EDI and other

forms of messaging over the internet or VANs

Services' Business Infrastructure
Messaging and a variety of services enabling the finding and delivery of

information as well as negotiation, transacting business and settlement

Products and Structures
Direct provision of commercial services to consumers and business
partners, intra-organizational information sharing an collaboration, and

organization of electronic markets and supply chain

2. TREE e Zig &t
AALARE Fozs A& 5 e BAF, AHE o|5elyt B dalMe BE A7
Aol ddstn glau, oba Hue Abetto] Ealg W _1ejg Aol dwislEHW oo
20 22 Azte) Fastttn 2ol Blochse 71€9 A7 5§ vy o2 o5

& A A7 EZ pEEd Felstn Ao (3] ole tn 2o

Improvement
product promotion
new sales channel

direct savings
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time to market
customer service

brand image

Transformation
technological and organizational learning
customer relations

Redefine
new product capabilities

new business model
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eo2E 719 Aulst BRE FAclt. oA Zetd, AARAY} AW A
HA'F AHY Fehrt dutatd AQst st BAlolG. Malone® AatAe aARE A
Az g4 A (electronic communications effect), Az}t Wi/l L7} (electronic brokerage
effect), WA &% A (electronic integration effect)®] Al 7}A2 TE¥&1 A=} A|%
7Hd (electronic market hypothesis)& MY (11). 1 ¥ A7So] eajA whitgn
Ath,
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ARAANe] 7 Edos e B dre gide 719 of Av]ak(Business to consumer)
of AAAA ol A ATt NG ez 48 ANG she Fee AAEAAR 7]
A7roll Aglulel M ol folAE AAEANGE Be Aol HY Ao dehdth Japd
A} Aele] TBHCE Wolgol Fof old, Frf ol F FHFolMed MElx ATE ARLA
e Mzd TRACT & Aok, B A7 sejdE Fr FAAETE R st @
271 Adggeien, a9 APHoe HHE ARAL FopRAAnE A7 LFAAR.
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Adelr] 8 3A2e T2 BYS ANSGon, 7t Ase BAR slaTa, AdA s
axeh IS AZolth AAAD At olHF & AFE BEAQ AL AR
gad.

anAge] AGAANE BEANA W, o A ATeRE AYT dAAT WA,
AAAANS B2 AAAE A WEGA WG F2o| folalol L, 250l FAY
g agole B4 WENDS £E7 TR @th N9 e vEda TR 75 A
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vl g LA $ol el FuagAe oy s Al 23E wRef A
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A Eae], 20 AMASE G4 ojald A daA 2 BUE 71EelA Fk. 27
ol BgA Aozt EAGTn g, ot BAEe] 2ux AFAE A 4%
EEEEE- L
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AE S0 Wl B LAt BEE AS] 28AF AAsel A, muAEel AAYAY

£ g8d W 12 2EF g FE HE $9 oA olE & & At Malone®
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ojelgt mael A A A2 Fdstn ded. 232 WA 4 E#(electronic
communications effect). A= w7l &} (electronic brokerage effect), WA+ &3 &%
(electronic integration effect)olch(11), vl AARANE Fotd FFHE/ M =E
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= 9018 Baa sy, Lula BHEo AeS Eohm on o] BHE AR ANEY FEE

Cone B oAvsh aaeAd s




202
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(38 1) g7l 2y

Perceived Risk
- context
- products/services

Consumer
* Satisfaction

i
|

*,

Perceived convenience

PCEAR e g Botdd, Telu Ao 300052 HES WEsdon. 2507
4 EEE LE F AT, 1 F Moz 3 o]} AARANE Eslad HE/Mu A Tof
& Ao glvkn SHE 91709 AENS BN ggatqu)

F¥9 ATEAHE 542 A4, Uol, 58 F=zolth tRo] PCEAS ALEF J)1ka
A2 AT FF/AH LY Ao HME AFo] o] FojH T},

2. SIXE Y
AARANE eRo2M =4 £ e BE 59 4H4 9do] TIHAD. A4 )
e AEEe Jltist et@kX 2, W A4 S84 (asset specificity) 9t FEMWe] &
°ld(ease of product description)e] 7} Eeld Wujsle AZ/Au)xg) 54elga
& 7 slvh ol R AgelM HF/Mu 20 AMDE AgdAg MR 3 Al WS
°of &HlAte] WEH BHT o T HYY AT VYUY B AT 2HHE WMES o o
vl AFE A AZe] W solt}
A 71t delM e J243 1 S50 2AEAY. AYH ket s AR 3
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ERF, Heb dF, BoEA] Fol gk S o] o] RolHth. F2lA, AdA 7)ukel diF &
Aol leiA shel side] vhel shitel HAE =S AMgEded, 232 & A3t 21E
Ngd ol&o &ud utgE Fx] @gn, AELE 9 MHAstnA e FEAH 448 AY
T o3, A A e ol BYel 3R V1AE ¢ AR By ol B o
Tollq AL HFHAA, 24 e #4742 Adolnt. Bt £4E g% AFE
A e Bt dFely B wAleh Zo] AFEA AMEHL de FANIEN T FHe
ZH =77 Ndslejol & Aeolr}.
phAlgte 2 Abgl & & AlFel daide AT FF/AvE 2 2AAd de] 3o o] Fof
At SERVQUAL® SERVPERF 2d& #z2&ld 7 A A £, 38 &4, B
eld &4, ol &dof oA 7hx] F3E A& THAIAC
el A 7k AREA 2ol diE] 1A E dFel daid e Al $EAEY 1A R
o Agstded, 2R Azt dagAe 71w e weke] @ Aolm, Fxe dE5H
FANG ntAA R AFEHE AE/Au2e g Feol7] e, Hie Mg A
=871 $1% Cronbachel ¥3be 242 056173 0.73198 VER

olf
rh
rh

A€ A2 SHstyl el Ao Ro|, FFe] BFY, FrY Y, FEY £
4, A"E FE UG T 2R TFAAG ol WFEL A FEAHAAM Agig
FEolA HE/AE 2 R AA gef el Helz U & ol vl FE ol £
WEhE &F AME A gE oA Hels TEANA gdsked B dpe) 242 Fof
Hgol7] etk B L7t ofd FAZAHNE =t 2714 U7 HEA, TojEe
Helzh @A E o Pz Ate] Wasithn BHgy] ol A Heolo g
Cronbach®l <= 0.70112 uvehsdrt,

AvzL FEL AFE FE/AM AL gE AE wELE 2P AlRH WHeSe
1A, EA, % Az Mg, 312 A Solt}. of FAMG t§ Cronbachd gate
0.69972 ey},
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VI ool ERet Eo

WA B QTN AYlE 4 FAAERY 4BBAE 2AlekATh BhERel 24N ol
& ReHel guEA FRARUG AAGAN HeelA AW A ATE B/~
A QB AP, AAAAY Al AAY Yt AW Holre) HEBAE K%

2 e Moz =g yur)

(E 1) 2 FEINE7E SRR

Correlations

CAVG QAVG RAVG SAVG
Pearson CAVG 1.000 -.155 -.167 a1
Correlation  OAVG -.155 1.000 564** - 286**
RAVG -.167 564** 1.000 -.263*
SAVG 521 -.286** -.263* 1.000
Sig. CAVG 143 (113 000
(2-tailed) OAVG .143 . .000 .006
RAVG 113 .000 . 012
SAVG .000 .006 012
N CAVG 91 91 91 91
OAVG 91 91 91 91
RAVG 91 91 91 91
SAVG 91 91 91 91

**  Correlation is significant at the 0.01 level(2-tailed).
*. Correlation is significant at the 0.05 level(2-tailed}.

A FE/AME 2 HS AAE o] MAAAR, A JAE Ao AxFAY =
ol i3 AR E JPTho] ¥z BHE FstA dEsin Ak AFAFE 0328 e
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Coefficients"

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.

1 {Constant) 1.404 279 5.037 .000
CAVG 524 091 .h21 5.754 000
2 (Constant) 2.006 373 5.384 .000
CAVG 492 .080 488 5.464 000
OAVG -.169 072 -211 -2.361 020

' Dependent Variable: SAVG

ZH e Holrh
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gzt sidista At azlel d4ste]] Hae dog ddsldel & ge Az}
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© HEE Aol AAAY Weto] 2uA E] T JFL ¥ s B A
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