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2", ¥ 7o &L dynamic pricingel YEY A A FLE 717 vAUZL
2 AR A, AEFFRE ERda £ AEY Add MEE HE dAUSZ] He
M1 g 4dA oY A% Avidlelrl W YANR ol Uolrt RE Ay
Aol & & A2 BAd. #A RE AUt 713 FHNA AFetad dFHYA A
fixed pricing€ A ¥, vhA] 89 FJFo| vt} FFHo2 7140 AFHE dynamic
pricing®2 7t3 §ith(Schwartz, 1999). 2 A E 71AdAe] Boap F4 9 FUAH
ol Rl ¥la, ojAle MRV FRIe Bo ¢AG Ao wHo st sid.
ole AAA A Walel ANAQ Waolr|z AT, e o] AAH FoF ofM2 &
Aojd gl wet $3d ddtolh, i ARV, Ade FAY, A¥AR FEw
e gold, o2 AF Fulae]l 713 YA (bargaining power) FW & dynamic
pricing] €¥A A 71AZAY Aoz AAFA B AL L A

HEAQY 2vfzt Aol & Ho] Folat 38 P& FddEe cne-to-many$alelstd,
HU ZelAe A#dE many-to-many¥de® &3@c(Krantz, 1999), Rujz} 23 7
A B2 A9, A1 AG gle] FAHT o]E9 AT Aol FHo| glojAe] whg),

R ETE HEUYE AU AL Ay Ao o FASAS
AEUgn YA rIgxzay
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AU A8 AR shte] Ad Brkad ol RolA Hh w8 ztze A wAse
o129 A tiBe Ay Aol FAhEHoE B & vt S8 kel Azt g
AT Wit e Adnigol 4B Adol v W Ropg A e BEo] uo
LAY, 28 AAde FEs} BojdA A3E] Qo Latel Aol ol
At FelA, & FujaE Alolo) R F¥o] olRolAr} gyl SAGHE By
¥4 8 Adugol AP, o159 A% AN Asdn Puosch THRE oA B
AAA AFH AP FRE 4A U5E 4 2lo] THY PAbe AAF waA €oh By
e d old d¥Aez M4 Y 4+ Ao gaA Boje e BoAsd ug o
4 Al 2AE AN} st 24H B3] HakA B o] B BAS Ao E
AF2E FHe 550 AWPHoIoL HT $918 Ayl Ad A (competition) S @
T A% AL o)A Folzeh oAt W4 (negotiation)dl 8 HAx T B2 o)
A9 74 AN R A7t dolurl = @,

MIEH A gdist tEo] dynamic pricing® FHAZE 714 T )8 Fyal= o
FHoIT AHY AelM o189 botE S AEE WASE(searching) 71504, ol
7t & B33 2 (pricing) H¥8HE(negotiating) 71574% SHBoaN ol e 443
HHo] AgHez AYHES =920 Anonymous, 1999¢). THAE botl o] &3}
e 714 R e oA d4a wmEA 948 & o =8 o 74| pricing
mechanism& ¥ AF) AR S d4stn, 7HHQR ) FA2A 158 & ot

@8 dynamic pricing® Pzt AT ojjo] H& Ho] ole}l Bupte) A% ol9je]
o Bojatel 29l dynamic pricing® THEF TE o)do] g} o = AANEE
BAY A5, AAE A YoFe 2HY $ Q0D I An Ao|Ed LA, Pz
=9 wgol met +23% 14 APE 4+ U AHBYL deh) =L slHez A&
°| MY =zt ol FeiabE el Aol Aol A 1 AN el PuAS AZ A
BEE IUE MY B D, LuR wge) 2AY £8 2oz YATE AYEHA ¥
o B AEE Y8 BT AWG Ao A HELozH APRod g
€ &S d4E 5 g,

B¢ #YAnE ¥ $222 dynamic pricing® o] 8371% B OutletZooD:
HYAZ A B 71AE Bod¥m, VA Gt QR da) Ini AR Wei A
¥ ik Azt 4A3 HEE g AdL A AR o AL AMgs Adte

1) http://www.outletzoo.com
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AFZ 719897 o & gholl & & Utk BE Ao AolEE 9] Z1gEA AnE

Eote 7i3E F3 Ut R ol /1 dAUFE BoREAA Z1EH LS TAYA] T
A fte AFAE JHAY &0 28422 dynamic pricinge AEW AAH Alhe gaA
A 7HF wAUFLR ALl stn den, ol Fujatg Boja} 2FAA oo F 4

A2 g0 Qe A& $4°22 dynamic pricingd] W@ A7t AZEn god(d
€ €°l. Lucking-Reiley et al.[1999], Lucking-Reiley(1999b]), Easley and Tenorio
(1899), Wurman and Tenorio(1998)) o} ®& AFFHA7t Felln 53 FF74,
4% 22 9& #¥9dynamic pricingdl ddlMe 77t ARG FPolg. o] =&
A& dynamic pricing®] 8%& setdla, ol& FYUYE E{E ¥ 4 #¥¥ 54¢ 9
JY2EH dynamic pricingdl d@ AAHQA ol & Fi, Uelrt &3 AFHAAS AA
stz @rh o] =Ee FAe dgH ek 2%<IME dynamic pricingd 7127 He
AEH Aviel e AsEn, 3FM e dynamic pricingd #%3 Wso] sl A Ao
2 31, wA% FelM & dynamic pricingel @ 71& 437 E AAdstn B3 A7HA
£ AlA gt

0. HEA o

1. Zole] e

AEH22 Fv(auction) & A& FaF ¥l W4 (allocation process) ¥ 713 &
% W4 (pricing mechanism)22 A48 grt. 20 2ut A9 FXNPO2EH, TFE,
sleRE, 4F FEAE, Y AL 29 9, ARAE 2 34 59 AR o
27| 74A] ohekd Aot Aejg B8 AES g

i€ B8 AdsEe ol A FEHY 5L Zed AA, 89 FF BFY
o o Fejzte e oA FALANSFL)EF), U BojAg L5 P
A2 YT (EFH)4 ). A AL FeiarE G2 (bidder) 7t H3:, FA4e] B9 @
A7t dFAE v g4, £a99 BAdgelnt, Awrt ANAHs] dAAx dehy g

2) 71 Aze Muxg 22 TY9 AiE L& Aoz @
3) ool g AYg2E Double auctiono} Ut} o Zvl HaolME il Fujz}ls} tige] Hojziz} &
At F sae el vimd A=A A
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YA RA LA AEE 7 Aok AR, AR BFAMo. 28 28 £ ¢
71 o Aol 2@rtA, F shF o] Abddl AFHA ek M Aule oz g Al
€9 Ax3 A#(institutional market)22A 7]%5 o}

ol HelA Auje e ol Ao Hlal E&A (efficiency) & AdTin & 5 Sith,
AL a9 7HAE 7 ol Hrlste FoiAelA Buldw, dejate A @ Fu)
Aee AR WA E EA €0t & R 30 2AE fixed pricingo] otd,
82 Ao ALEH7te o) AFE e dynamic pricingg Bavh. WA Aoe B
SAY AFE AFde pricing mechanisme]2}2 & 4 gt}

of W #HujAde v A F 5HF F¥(auction type) T HFo2H A w4
(transaction rules)E AT TH Poizts Add R3] 71H3E AAHse 9L
. Z(dez Zule JAAEVY A& (competition)F A FAAZNY HAPA
(negotiation)d] A& 7120, o] F 712 8L thg Aoty FEAo2 Vet
€ Ad SQeolVx st

2. 202 ZR(Auction Types)
ditd ez o AL d sA2 7@ Vickrey, 1961, Feldman and Mahra,
1993). English, Dutch, First-price sealed-bid. Second-price sealed-bid auction®]
aReltt, B o] WF TR FAY, ALLE Add ogH31 & Double
auction®] it}

(1) Engiish auction

Aol AR7tERE 33 A€ M Hasle JAE AgdA EXE Ase uy
olty. °} # reserve price7t #FHA %o Azt YojuA %l Reserve pricer
FAHA F& F= ADD. YARAEZE Ar] Fhd 24 glojok stm, 2 Hel dy Y
& & vt 34L& English auctionsld 71 Ao, $4¢ AF(Winner's curse)6)

4) 4714 F8E FulA WE7E oid @A WFEE {o & #HujAdE FeiE YEL A =9 25
TR o, ay olstdMe =9 g & FulAst @A) Avke AL 2 du

5) 2 olf F Ave T2 AYS walss] Mol JBASc] FrEd 5L HFE $=23 @7
2 9obd, FASEA €& reserve price’t ¥ & s1Fe] Bd0 HujHe AL ¥E + Ao,

6) Aol Brie Asts) FANRT YA B 5 4% ol o @A E (-)9 £4EE Il




7b dA dehde Agel ok B¢ R (Collusion) Vel # kg o] gloh,

ToA YA g e Aee dile X = g7A] 2549 MR L 2Yrte A
it o) ® Foiate] Wil AhA) olale) sldozm BES FuE Aol 47v (v @
WA EF9 AR 7H] o)EE W@ A%l dtth) FulA A&l M Enalish auction
g olHL, BWE AYste BL M2ZE FEE YSY F U Folg. AWES TrFe
OE 4EAE 4 2 A9 JHF FE, BF9 NS AEA HolE vd & o, B
HEHoR YA AT Ade Hrk A, g gEday ¥ A B 42 g
YEAY A& P9 i Folth{Rasmusen, 1990). ToiAe] 7disle e 37}
ZHAel A Ha Qe 4 golnh

o
= ¢

{2} Dutch auction

oA Wt B JHHoZRE ANFEE WA 1AL ¥R, 2 F Fausle] gEae
Al A Gdate Pt QAAE S Au] Fio] Bd glojop #rh, YFRAE A
FFE HH7 A 276 4FE £ genz, wux QAdME BZe Hu By}
HA 2 #el & gl

Dutch auctionol Fuiatz} 7431 9182 Sealed-bid auction® vl@d7kx9d, ge <
FAEY YFE A2Y & gonz v Ho &AL ZA&r #0e Roj}. = 93
Ao Age AAY ok AA, e AZA Frt ke AP dZd 2ART, AH 2
P Fol & & Ae A2E HEE glHRasmusen. 1990). Fuizbe] 74 e A<
B7t 7HA A 4@7ke A glojrt.

(8) First-price sealed-bid auction

YEAEC] HFA Ao JEL A2sA, 0 F Fur) @A A G2 WA o}
HEASL & MY AA Hesz2 AR A5 FY) 712 Folok §t o] i T 7}
A AZo] Ak, AAE YA7LE B HF BB L Eolt Mo g $oEL Yol @
o E dhte 4A7ME BAAM 9 8L BAT 582 kot Aoz, a9 AT

7) A€ &l 4BAECl 4 J1F o)dez FeA YL AL FRY $ U English auctiondlA
€ tE YARESY BFo] 322 Sealed-bid auction®l ¥l& EXE A77t 47 ¥ Dutch
auctionclM & WA} @A A& ¥e 4 AT English auctiondlXE a7} 7148 =d
BHE W OE JEAEE F4 7HAE £ ¥B 4 g0}, AHHoR YAAEA 25 28t @
. m2tY English auction® ©W& Zvl §%dj vs] 2| Hefg wyo] gl
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B ats wyolr}, gaxte] AL Dutch auctiond Zol, AAe Hr} 715, thE &AL
9] M7} 7 Aol dF dZe) 2Asn, Av AP Fo AE & e ME2E FRE ¢d
(Rasmusen, 1990). Triate] 7= = Apalo) Hrt 7iAolA JALE 4 grolth,

{4) Second-price sealed-bid auction(Vickrey auction)

YFZAEo] BTN FHoZ dFE AN, 21 F b dFAA T HA= w2 9
7ol e Wt JRAAEL AAE =A HWAM FEH FFAn, A7 7HE
of 7l7E 1AL NEde AFHE AE + ok A AFE FelshA gz TFES
ot 7N B} v &3 7 (bid shading)® =&t} @A First-price sealed-bid
auctionol ¥3 #olz}t PPN E B2 @A & FAES E& + U @A AHFL
Dutch auction® Zo], A9l H7} 71, th& AEAY 7t 7hxjd] dg d S 243
2, Al Ay Fo] 4L £ e A2 E HRE ficHRasmusen, 1990). Foizte] 7l
ol & AAle] HrtAeA FHAZ B2 JAME A gholr,

(5) Double auction

Double auctiondlXe Folztst @2zl % Yo FAge. oEc} zta AAE
7t &Ad wE 8¢ F§ WA AAEG. AT AN HHLE AR Ee A
BH 5 Ao UdHmn, PRz AN 7EL o w2 BdEn o7)A kg 23
o] gted Azl AAEd.

%9 AR ArlelA e FLEFC] Al E9AE A -%(multi-unit auction),
iz 257 e 71AE& ABete uniform pricing® M2 & A4S AEIe

discriminatory pricinge] UTh. o4 o 71x v} #3429 wdA & DI 24,

(& 1) i w83 54

Auction Type | Operating Rule| Price Scaling | Winners Price | Bidding update
English open-cry going-up bid price @]
Dutch open-cry going-down bid price X

First-price . . .
. sealed-bid Unknown highest price X
gealed-bid

Second-price ) second-highest

. sealed-bid Unknown . X
sealed-bid price
Double open-cry Matching market price O
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3. Zoigt A o|fE
Al #8E o]EEL U2n 2L FASL B}

« old ZAul {¥e] A $£YEe] ®L7? (Optimal auctions. Revenue equiv-

rle

alence, Marginal revenues)

+ 932 9 A} nAe 9P £9A7? (Risk aversion)

© YEAE 28 A AE de 4FAEY A AR Bl YL W L=
8L FAA7F? (Correlation and Affiliation)

© dEAY AL FEAHA FEEZE ZEvhe sbEol 3 W nxe ge
FAA7H? (Asymmetries)

© YEAY A HEH 289 FE oW IS vlAEL? (Entry costs and The
number of bidders)

© YFAE Alele] FRE oW AdHE 23712 (Collusion)

© TUE O] EELS AU W WG RFolFo] AErt? (Multi-unit auctions)

T FAEL Zue] B o8 =EEYA UFExn thKlemperer, 1999). 3%

Dynamic Pricinge]l tig A7dA o] FAo] g F)8 I& 4 92 Aot}

. Dynamic Pricing2l S8z &g

Dynamic pricingele A 2 (Auction), 7 vl(Reverse Auction), %79 (Group
Buying), ¥4 (Haggling)o] ATH(E 2) #AF). 15L& 2% Aujg 5 712 899 AR
(competition)® ¥4 (negotiation)el 7]}t z8jut dynamic pricing® =S B}
¥ 890E BEA e AL ol o3 F 8AES UwkACl HEl oz QA o]of gt u]
zUz 2dd we Mae ZYado) diE 4% ln Fa4ade] o3y 45 gt

vl (retails) & ETHY HEHA AAE one-to-many® YA pricing mechanism
& WE¥ ¥, dynamic pricinglAE one-to-one. one-to-many, many-to-one.
many-to-many & t&# A Fehg meloh

Auction® E¥AH< one-to-many Waelth, A Fo] FHH YL W BejAE o]E A
Pl ol B2 FulAEe] ishe Feoltt, o714 AL TuRE Aolo] Yojydr
M AL oAzt AR #elAe Az Azjelrh. @elzbsl AFH Au) ura)
reserve price, Zv 7]t Sol wal G@sie depAg
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d9H o2 Double Auction?t many-to-many #4leli, A7|&E b4 Refzre o
Fo] FojAzl shte] AFE Ayl A8 2ATh APS #WAE AleldA, T2 T
AHE Aol 2E dojdth. 7HAL FE3 Fas FFO wek AAHT wEr o=
dynamic pricing®th A1FA7AF ] Mg n & 5 Uk, ©} pricing mechanism< 2% &
el 74 ABE e FHolnt.

Y11 Reverse Auction® many-to-one H2¢ldl, Fujalrl #uf AL aFdH
9] #efArt Q&ste Faelth, AWL FejAL dojun FHH gAY FE=EL FoiAs)
FAx gtk #eate Pzt A 7 £ I oldY 7HE oz AFS Tk I

Group Buying® one-to-many °It}. ©29] FujAEL 714E Ay 43 & B
AL AAE AFES FEFUFG, o A FAeMe AA 2] FIAHR e3E EF
(cooperation) £91¢] Z3dct FolAEL &Y 1YL sl Poix £ A 7lele
e wHeor dt FolAT FEL AN FAYoRE g,

¥H Haggling® 34 wat o W4 & A, 7184A b & one-to-oned W
&t} one-to-one ¥4 9 Individual hagglingl4 713& Felzte}t @efxt 3 @de] ¢
8 ARz AFED WA F WwejASt AAMG JHAE gad Furrl 2d gAste
Group haggling® one-to-many ¥4jolth, FefaAE2 AR} PFL EFHeob wriz
ool AN $HE ¥ 4 3o} Shopping agentE thge #Ao)As} AAEE A Ee
13 7oA Aglel vmatAY FASE many-to-oneolth AL HeiAT Tt
%ol wel Fele e AA G AEE APFE 5 Atk ©]F Hageling2 ¥4 2
Qlo] 714 ZAgH+ Adl ¥l oldloME AA APHD )= dynamic pricingE &

Foll B3 AHHEAHE F3 c1Ed AolHE AAE Hrz2 fd.

1. Auction
Auction® EY 834A 7HE AFFHoln HEAHA AlFo|ti(Helft, 2000). AA
Auction® fixed pricing®}*] dynamic pricing®.2 pricing mechanism& #A°A7& F8
& ZAA oIt} WZe Qe FolA LA 7o) HEe] Auctiono 2 o}FH Zolgtn HY
71 % Bt (Hof, 1999]). Yahoo®) 9} Amazon? & 71&9] ¥E Aulx gAt &P 2Eo] A
3 A AHAE =983 v AT BE Internet auction®] 4% FAHFE A& 5 U},

8) http://auctions.yahoo.com

9) http://www.amazon.com
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. Seller-to- . .
Type Site Buyer Competition | Cooperation
. . eBay, Onsale, Amazon, one-to- among B
Auction English Yahoo, U5, FastParts many buyers
reverseauction{Item Auctions),
Dutch Klik-Klok Department Store,
QutletZoo
First-price | Timeshare Resale International,
sealed-bid The Chicago Wine Company
. Antebellum Covers,
Second-price
sealed-bid Sandafayre,
Naucks Vintage Records
among
Double BidNAsk many-to- | sellers and
many among
buyers
Reverse Open eWanted, many-to- | among ~
Auction P A A v (A o) one sellers
Sealed-bid iWant. Respond, Imandi among
sellers
Name-your- .
. Priceline -
price
Accompany,
Group Flexible AE ol (AR ), one~to- _ among
Buying price VolumeBuy (Flex Power Pools), many buvers
VolumeBuy (Time Power Pools)
Fixed price { VolumeBuy (Group Power Pools) -
Doul_)le 9424 (Me Too Auction) many-to- among
auction many sellers
Haggling Indlvu.iual MakeUsAnOffer one-to= - -
haggling one
Grogp fuUzAY one—to- _ ameng
haggling many buyers
Shopping NexTag, WebHouseClub many-to- among -
agent one sellers

Internet auction® ¥l2U2 RdzA AF5HQ FHuld vis 4l 848 Add.

AA, FAAHQD A%l gode Helth

A H&5F £HE Fu 7RSS A9

Al N2 FL A Avfe] FoqF £ itk &€ ol TAE Tol o) Fe} AF
2 % ABAA A7t € £ sivh o)A el FojE FH LA He Awmugy
A7 3o F7HE F4Esrrt @ a8y o8 EAE HA] Yl eBayl®
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€ MR B2 FudAEc] AHL sPen & A A¥AE F71stm 3k eBayd
‘Go Locall” AlE|2oA & Fujabzt @A AFstn AN 4839 (G Mdsted, &4

H|7Z} @o] =¥ A%a}, WAR, EL perishable itemQl concert tickets, vacation

timeshare rentals, fresh vegetables & A#stn ct.

27, Internet auction®|X& AIZEAQ Ade] gr}, o)A FhAQ Aol gle AH
BA7E ded, AERA Aujele A ka7l 25 & Fio Rool gloma S8 1
A Azl 2 F& A BAT Avisb b8 2y Internet auctionol M Hu)
ZAE S A7)7F Gt Azl ¥l FAE (asynchronous) 22 Avje] #dd 4 g}, wet
A e 71zbel i Bt @ S4o] sbssiAled, dE Eol eBaydlde ®ujart 3,
5.7, 108 F stute] Arf 710 A8t FAE OnsalelD 60 ("express auction”)
Y First Auction!2'e] 3%(‘flash auctions”)olX*#E, A& government surplus
items& Wuj3ls WW Salesi®e] 90U7A o AMu] 27t 7b5 8t (Lucking-Reiley.
1999a). ©lgt o] Internet auctionolX& An FdAztgo] A 712t B¢ A4FA =
g g denzg Ay EFoht AW Bl ol A g fFHes 23 F A

Internet auction®| £ TH& S 2E A o] Bl Holg Au) Arizlse @
Foll 2oz got= Ha, Fel EFE Aol 2R Ewela] ol do. ©A AEHY
H&she Aoz ZAviol F7tg £vl7F @k, @3 Internet auctionolA LshE 59
& BofAte listing feedt A ¢+82 FRHEY, ol AEHY Ao $489 va o)
T ®& F£Eolt. & £, Sothebyd Fulal £+BE BF W29 15%0]n Beia &
FEE 20%< ¥, eBay9 listing feet $0.25~2.00, #ulal #42E 2& 029
1.25~5%2 % H&HW ozl $£48E 99 (Lucking-Reiley, 1999a). Ao
AuctionX!4 Up4Sale!®?Z& Zn) AlolEEL Av] 485 Ad ¥ gn Fus$e
ol o]&3d 3 SlthLucking-Reiley. 1999a).

2 AdESY &3 £ 4 ok Internet auctiondlA 7HF I B 5 e

categoryt ‘others’o|t}é) o]|AL UL B8 AU Aot Mu)xe) Ty ul

10} http://www.ebay.com

11} http://www . onsale.com

12) http://www.firstauction.com
13) http://www.ww-sales.com
14) http://www. auctionx.com

15) http://www.up4sale.com
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d¥(Beam, 1998]). 4R|°] eBaydl §2H EF Fot uldAQ Fuiste] go|Eu} A
A7t AATH Krantz, 1999). AEH Au] EFo| 1719 collectibles?t THE o
A Rl #¥3, Internet auction® HEAZS AFH(C-to-C)ANMRE 7197 Ay
(B-to-B)7HAl, A9 2& A7t Al diae] Hx gl

Ao AdE A Eo] d4Hte Aol 2M AFE Internet auctiond] A =
AE, & AT 39 A ool Qi AYHl o] AP AYERe] FFAGE ASL, A
wiel th3-3tek AA 2 (globalization) & Z7dte A& 1}, Metcalfe's Lawl® s} e
% AR IEHA &% A Internet auction® A% AAHL Fubdstn o).

ol & Internet auction® ZE SHSL ¢A AF¢ Al 44 A9 A A,
AZE B &1 AF ez FatA ste Fa% 890 =3 ek Smith et al.[1999)
o m2d AuY A A& (efficiency)® price levels, price elasticity, menu
costs, price dispersiond ¥l 7}x] Adez 2 A} F AHY $AA st o o}
A E£7Hprice levels). FeiAt7b 71AMES o WA =7 price elasticity), Fojz}7}
M 24 & A5 AYEA #E7Hmenu costs), Fn7ksh A7k polr} o FaA =7}
(price dispersion) 59 ZAYEolt} olo] Mg =FL HA W3 FojxTH) Internet
auction®] FHeolx AlF A&HQ Wog Teztie AL o2 £ g}

224 Internet auctionolX A7} g17] vldelct. WA Fulal Alole] e Ao
2 7Hgol dAl FAd v A AFE 4 Avke HelthClark, 1998). ©] & gurm
Y 43t 22 Internet auctiono] FEiAEG Bejtell Al O olele] B 4 &L AA}
Foi20), EF Fojate] AWgor s FujArt 2Fo) 9 AZAE 2] 4x e

16) &AM 262709 Alo|E F 4978 A}o|E(19%)7} “other” category® E#stz gict. =L ooz ©
€ category® "Computer’(4771, 18%), “Information™ (3071, 11%) o] (Beam, 1998).

17) eBayel 93 4 W7tx) 439 Aulzbe $5,700.00070 A&gtekKrantz, 1999).

18) "MES RS 7HE 236 Fod @ Algtel A Fo Bl skl F7H40) (Krantz, 1999)

19) Smith et al.®] empirical researchol €39, menu costs¥ RolAlE AP Rolm price levels
& HD Ad7Ec] BN 22HE RAY. FuAS price elasticitys @7 Ao Wi o|HSo)
A, 7HA W) DAF Ao} vlFE F3 3199, price dispersion® o}HAA 2 Aoz
ettt Smith, 1999],

20) 83 $5¢1 & L eBayslA $585¢] @ Abal7t eltH(Krantz, 1999). o= #utel jtemol 7ol
ARE Aol Ay el AAGAEL Avrt FulArct wojAdA o olejo] @ Aolam
ot FAAAE o)l doald giaE Alold] 22e Aol dojuA FuixtEe] Mee] Folu}
oF @rh{Helft, 2000).

~—
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7 %ol i (Sprenger, 1998). wWatA AzAe] A& H7E glo] FuE 7Hsde] Ut of
o Fdg /Y BAVE de FEe €% 2an E3E FAFA gAY, M E 287 A3
Befatst Aefol @A7beke(bid shilling) $9 A1 7FsAelvh. @9 A9A @A glo] +
m7E defueg AR Aula7E 43 gL A7) o

(1) English auction

English auction® Internet auction oA 713 A IZAHem 97l U+E pricing
modelolt}. Chui and Zwick(1999])9 surveyol 938l¥ English auctiong FAME 112
79l Internet auction AF|E F 88%E AA|3tx lct, o Zdf f3e AFadle 3A,
Al F7bAEc) AR oFsty) 41, A, o2 Fel {¥ vE FA o] g
o] FujE {udm, AA, Fef7|Zto] FoitA] ghol AFH English auctiondMe &
7FeRe A7 A Av7t Aedivhe A Solth(Chui and Zwick, 1999). 84 A
FH 2 A+ Internet auctiond AFHY 27199, & eBaylt OnsaleFo] ¢ g4 £ 3
st glen, o|Fe HAF Yahoott Amazon® Z2 & Zull Alo]EEe] o]&& MAn}
733k Sint.

eBayt single-unit itemo] W#41= “Reserve Price Auctions’'&, multi~unit item
of e £ "Dutch Auctions2D)& M€E3tA &3 At} "Reserve Price Auctions™llA
reserve pricew A Atgolu JFAEAA wFALDL. A#rIZe]l BuE AHurzst
reserve pricedl 28HA oW Ade HAEHA gevh. &3 Dutch Auctions™A &
reserve priceE AAT & glew, oAzt WA A F7H(starting bid, minimum
price)$t Bulrts EF £8 AN, dAAEL 2 ¥4 UM J&7H(bid price) &
F< ZFAH. H3n AEATL quantityd] dE $4A] Jonw FFAEL partial
quantityel] tig A¥de] At RE HARAEL 43 AAE 4277 d208% lowest
successful bid price® A &3h& uniform pricing® A3, 2L 718 AN QA
g &% EF 75 234% A5 9A I Algdo] A,

OnsaledlM £ English auction® ¥%%! Yankee auction® AH&3m gled, sy o
9 EF (single-or multi-unit item) o} th&ld Price, Quantity, Time €22 3
A7b ARG, & 7t B A4 2997 AA R, 7o) 2 A pele 7ol B

21) ¢] auction typed Dutch Auction®l o}l multi-unit English Auctionelt}. B& A AHu]x
9 HAo] EEE HLeta 3o
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&, 7HA3 FFo] Ze Afde 9% =EF Yaol $MAo] FoFT} reserve
pricedl W& FH& gon, multi-unit itemo WAL Z=p7 AN Q7S 2 H2a
© discriminatory pricing2 ##t}.

AmazondlA % 9A single-unit iteme] WalME AW Zo)B, multi-unit itemo] ol
14 "Outch Auction” M¥] 2% &1 RE Zn) Mulxo] tha] reserve price® MeA}
F22 F2 Ud. reserve price® HFPE W o] stHo] YrAE Weix @wout,
reserve price] SE@HEA ] g FUE BAFoan AA oo U FRE TG
A #2342 3tk #¥ Dutch Auction'dld] RE FARAEL lowest successful bid
price® A 83t uniform pricing® #H30, partial quantitysd] 9@ Ax@o] gt

Yahoow &F 39 @Alel d¥rAQ English auction® #&tx2 Utk £ reserve
priced] A FAE Foiztm, o|Re] E2aA AL AF olo) UF ARE AAFoD
A FANHE Ao ot

FastParts?2)e AAFEF 499 ¥F ZAv] AlEZ B-to-B AAE stz gtk Foiat
g Befizte HAGeE AAAE @4sn A4 ARE AANAY. APe 3gE 4
29 230 g3 FaAAG. ojAL BAuiAelAE FYARE At v EEHY o)
T, FeiAelAe 289 RES A PYE £ de 1Hed. g1 Azt 29 giA
Bl AAAEL 4B E BT oJAL PuRe MBS 2SR FLoE YA
TEA ARG 71 g4 gL FA @3, oW RZTo|l YR 59 Yo Ajoju}
7 oA @k £=F Beia dAelde FYAT ARl tld o|nR &4 u] o] YA
A e °lFe] U,

FastParts®] vl & H45olA nle SRED gutaoz o]Bolu} AlEe] AA Ay
b JEAEL email. $H, #A2, ARE o| g YFY 4+ Aok AA7be HHD bid
increment& 123t YA7LE A&Pr. o] of AekA}t 2749 “Bidding Threshold™s] =
g3 A7t BAtErh. FastParts?} Al48% pricing mechanisme] ¥k English
auction® T& 2, reserve price("Bidding Threshold”)e] =@&d vz} AEHoz
FTEEOE Aot AUzt BUR o] 7ol nNa] 2 AL, BejRte AvE HisAU
H3 QZANA B 5 Yot

& (Daum)2dol A “d¥bAw"E single-unit itemol AM&3tE Awl wWolm. "G A

22) http://www.fastparts.com
23) http://auction.daum.net
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" multi-unit itemd] ol $3dte Ar]l WHo|tt, LA Ael A= uniform pricing

<

AHE-#T}. reserve priced] E S gl <42 FHasd (E 39 B}

(¥ 3) English Auction2| ®%zn 24

. . . . Pricing for
Site Service Unit Reserve Price Multi-unigt Ttems
Reserve_ Price single O(compuisory, _
EBay Auctions closed)
Duteh Auctions multi X uniform
Onsale Yankee Auction | Single/multi X discriminatory
gt Zof single . -
Amazon Dutch Auction multi Ofoptional, open) uniform
Yahoo Single/multi [ Of{optional, open) discriminatory
FastParts Single/multi | O(compulsory. open} uniform
ge kil single 8 -
)X 2 ol multi uniform

(2) Dutch auction

Chui and Zwick(1999)°] &lstd =AME 112709 Internet auction AF]E %, Dutch
Auction®] AA|FE H|FL Primary 8%, Secondary 24%0°|t. Dutch Auction®]
English Auctiond] ¥&l ddA oz =7 Dol & o|fe, Brt 4 ZYAon va3
#He Ao71222 ¥ 7] &t Chui and Zwick. 1999).

reverseauction249] “Item Auctions®lX ¥ A3 decrease increment AHF2Z 7}
Hol A% WolAlg o] el vebdrt. 7FAE AFH7lolM reserve price. ¥& 0
(reserve priceZt dAHA &%ke d)7Al BolA e, o] ¥ FohAE reserve price’t
dutdAl ¢ + e Ael(closed reserve price)dllX 4&E& 3A €. A¥AE Buy
Now HE22 J&37 1} Sealed Bid'E °l &3l d3te 713« &3 A= &3}
A & 4 o}t multi-unit itemo] A#A & discriminatory pricing®} 2 &grt,

Klik-Klok Department Store25e)|A& Department StoredlA dejdoz Add A
E 2 349 %€ “Online Dutch Auction™] ¥ 1 dt. Avje BE 28} A4,
7] 713ko] H7] W&o trbE Ao M e vlel AL Aot. reserve pricew £

24) http://www.reverseauction.com

25) http://www klik-klok.com




29
2, multi-unit item< discriminatory pricing€ @&v}.

OutletZoo28)& FFAENA AYALE AAY + Ue 713E 1 9. Ane £4
4 w7A] vlg P FAeg stzol HAARA Heu2D, EeAe AF AAdq AL
2 AAA, F4e A¥E A sHFe) ¥ HolF dAx) Avd RAXNE MeP
o 2RAes #ua QG 47t oldR liquidatorel @Ak st A Eo) disf o
dxo £949€ 71d¥ & Aok W OutletZood pricing mechanisme Anf 713te] &
% Dutch Auctionel ¥l&l & 21 @& A98¥, multi-unit Dutch Auction®) ¥4 &
a2 Max ot B reserve pricet 43 HA 942w discriminatory pricingg A}
4o, o4& vl (X 4)8} 2},

{E 4> Dutch Auction2 #%n £

i . . Pricing for
Site Unit Reserve Price . .
Multi-unit Items

Reverseauction (Item Auctions) | Single/multi | O{optional. closed) | discriminatory

Klik-Klok Department Store Single/multi X discriminatory
OutletZoo Single/multi X discriminatory

(3) First-price sealed-bid auction

ol#f¥ Felel Frle ¥FE F=o U3l BAAn Art. wetd Avl FIREL ApE] u]
?l 2 vd(notification mail)E AH3te], AA|, oHF EFo] ArE RAA g
catalog& W& + 3t Y&L EF emailolwt Alo]Ee] A€ bid forme 3 A2§ct,

Timeshare Resale International28)(e]3 TRDIAME =rUIH L timeshare
propertyol]l thall oF 10¥3tsealed-bid B2 AiE 9. 2 Ad F24 d&) TRIE
minimum bid% minimum increase® AAstz, 2% 7}F°] minimum bid, E& @
A A&7t minimum increasezt T 7HAHT Rod AFHo2 YL AR,
AR AR e GEAAA MLZ dEHo] o 22 71 JFY AL AL 5 U 2
HAv @A Haobdl dE FRE LB FA Yol sealed-bid auctiond FHE wWm U
Aekzt Bvd Az dZAAA Azt QAENSE YR deEg

The Chicago Wine Company29 (213t CWC)= X34 28 4AAESS Y8 A7zt

26) http://www.outletzoo.com
27) OutletZoosl M€ ©] 712 WAYE L "Automatic Price Drop °lgln ¥-&t}.
28) http://www.tri-timeshare.com/AUCTIONS/Auctions.htm
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ojde] A%, B2, $¥, email §22 Y4 AL LI Utk CWCE A7t A=A of
Eol A @4 AHAA dFE YT Yt increase incrementE FF HH =t
ulg @HH A, reserve prices CWCW @ujal7h 5o wha} 43 € 4 Ao, {1 43A
€ Az 8ud AgAes FREA g ol F A cased WmIE (E 5 2T

(¥ 5) First-Price Sealed-Bid Auction2| #% §4

. . . Pricing for
Site Unit Reserve Price L.
Multi-unit Items
Timeshare Resale International [ single/multi X discriminatory
The Chicago Wine Company single/multi O(optional) discriminatory

(4) Second-price sealed-bid (Vickrey) auction

ol2|g Al £3 94 FHE FZo dEA AgHD Q. A esie dAE single-
unitel®, sh}e] FFo|AY E8F & gt EFER oFoA Utk FEIb= second-
highest biddl =3¢ F4& F71drh

Antebellum Covers3Oe ARAAY FA WALES HAS M9, Ax, 471 R 1947
m=2] Paper Collectibles® Aelislzn ot Avle +¥, A3, emaild T3 sealed-
bid FeZ oA} A7 & ol 13 3o, An] AlZ Aol catalogS EW
ZAY QrtelEd EF FRE AAFD, AArte FAHAT ¥4 Jurte AN &
et BEL 3z YAAA second-highest bidRth & @A ¥ incrementE& €9
Folit}.

Sandafayre3e $E 2 #d A4FE Adgd. IR/l second-highest bidel
increment @ @9 E F7/1E 7HF o)AV reserve priceo|th. @& 7HH & AAE d&A
A€ W $AEdE #wA YFY AdA dd. YFL Bid Formol o AF=eH,
reserve price®t} BAY ot JA7tE} ¥ o AFHoE JFME B AAE A
AdA g AEE 4 Uth o] o 2A2E £ de HR Fd FA WA AFH2R QR
3 dct.

29) http://www.tcwe.com
30) http://www.antebellumcovers.com

31) http://www.sandafayre.com
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Nauck's Vintage Records32'e 87 S HFetes AlolEY, G28AE Hnrte A

& @A eim, AN 7134 second-highest bidel 10%E |& 714 3 ¥L 7442 A

E¥3d) . 4 #-2 bidsheet, fax, emaild 23 AEE}H minimum bide &7 TA=
AT @A 3z J&FNe INHEA gerh ol Fstd (F 6y 2t}

(& 6) Second-Price Sealed-Bid Auctionel &1l EA

Site Unit | Reserve Price Winners Price
Antebellum Covers single X (second-highest, bid + one increment)
- 31 :
Sandafayre single 0 {second-highest bid one increment) or
reserve price
Naucks Vintage Records | single X bid price or {second-highest bid * 1.1)

(5) Double auction

olF Awf AelEEL EFL A FARE Alele AHE FAs: B (inter-
mediary type)®-& #@rte Aotk dag HojAtso] Frllnn Edon HES 7
A Aviste Fei(direct sale type)7t 7153tk @A Double auction2® A#=lz )
€ 5 F4, F5AE, ATAE Folth. o152 weiziel FejAte] wAe] EAHM,
Adl BFe) b5y FLE IHER TAH don, AR WAHAYS) 2 slFo] AFd
o FEAl Ut

BidNAsk34) & 2 A Ale|Eeltk. Ad F7IREE 53 3ate] £ Ayt doivdes
“Trading Floor'dl 2o vy} Foi& & 4 suvh 49 5719 Bid9 &9 5709 Askrt
‘Book'd] AAdAT A Frtatge] 7HH & 3 € grictt "Book'e dALoE uolEH
o FuiAst BejAg 1 284 FEW Ayl doidn. At AAEE olge &
Al “Book ™Al Atepm A Wlgo] FALD),

2. Reverse Auction

Pricing mechanism°lA ‘reverse7t gwuldle ute tld g el sy & A7

32) http://www.78rpm.com

33) d& E°l. winning bid?’} $100°}3 second-highest bid7} $5001d $558 AL} second-
highest bid7} $9501% |3 10%E W& ko] $104.57F HE& $100S A &g,

34) http://stocks.bidnask.com
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A #7% Reverse Auction®] 9W8lE 'reverse'®s, FriAIl A Z& gAEE #o) oy
2 Ay d3te AFE AGE 2730 quieln. & AF g go] poln, the Ty
AHEol BANA sHFHo] Fe¥ o4 e Adste AAE AL @A oRe =@
(procurement) ¥ FAF el E W}

Reverse auction® 29 713 @de] Tojat 22 o] RojArte Fo|t}, o]k AAA
9 E3& 718 2 @98 A& pricing mechanismelg 817t} Reverse auction® &
Holl wel Boj 84 (competition, negitiation)7t THHE A9t 38X 9ge ALz U
g F Aok

(1) Open

°] #39 Reverse auction® FvllA7} AR English auctionoltt. Fujzlz} f3le
A Folu Mulze] AF 2 7HAE AAEE, BejAdEe] AMH oz gl FosA Hr}.
UEAES M2 AA 218 & 4 3on, ¢ U 238 A% $35d ANE 5 Ao

Open type Reverse auction® #uia}el Fufjzl f3o] 2% o]go] & A9AY
(win-win strategy)€ WeTH. 7ol AN E Lete AFL 44 448 & don,
Bojakec]l QA oA JHAAEY EFHE =¥ 5 Uk BRI E Foje
AZE sle e @EA oA =¥8E AF3E £ Atk BE o] $39 Reverse auction
ol 4Fs™ FRY ToiAtst Hoja Fo| A= olopt Fr}. o|Ro] HF BEHY AF
A2 obd #/AsrE ol2A W, Fat Fdisoe] & Ao & 4dct(Helft, 2000).

eWanted3s 2] Foizte Hddte AES 73, Ad, Sojx 23, 2B, AxA, W4
Y, A2 A F2 ANEY WoiAle 7 ¢ e $EL Ao QP g3} o
€ BAER A% A2 38 5 den, A2 P A e THER Ao
2 ol& #F8A dvh AR (SA)OE o9 FALG HA L A}

(2) Closed

°] vl %% Open type® h2A |7t A28 22 Fojaiute] ¥ & Q. o
g Fuiabe JHAF 22 ARHY e $Aedd ddEA) ga, Ade] ddte
BojAE A4 F ok A BeAEGNE MBI} ANG 20 & 5 geng 323

35) http://www.ewanted.com

36) http://www.auction.co.kr
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o 93 J&E gt givt.

iWant3 A Fuite 93te AF AT AFA 52 ANSH, B s 2L HA
S1X ol & BuhAE reply form® B8 W FulAS) 712 2 w4 23 2L WAY =
Ak, BoiAHE7 e e] FRE AE & £ gln DA B Ao S9e] ANEAd g Huw
e, PulAde 49 Fo) 23E A9d Aus AL $ Ao

Respond3®el A& Fujztge] 4@ Folg EE23 6% sl nel® ZF43la Request
Form& #4@ch. @7)olE email, $AR, 7H3d, A 713 L 7|8 AL 942 7)Ya
o Responde ol FE57 2L slemed $8¢ BoASAA Request FormE
email2 $¥@ o] f FujAE JPog AP AP BAYE BojRE L TS
A 3, o]Ae] 2R FujalelA emaild BT FolAe Adsln 4 Buxse
F23 44 d=L A8 g,

Imandi3DAIME o1 ApolEo] wig) Fo) 20L& FsA 719 #1440 Imandie ©|A
T EUZ AejAEE gAHN FoiReA 225 £t TuAs 2 2 YAME S B
A8 A9, Imandi7t ol ¥AE d2AA 2}

(3) "Name-your-price”

°] #3& Priceline4lo] 5L pricing mechanismoleh, Fujxi7l 9ate 2o o
A R 7HAE& AASE, Pricelineol BeiAEd dstd 7o) 89 Agng o ¢e 51y
L2 F%S TEYcl I AdE FA5en, THRAEAAE 280 AAE e BEL B
gt Folzke HASEG b SAAQ YAL 0] WP, BulAse Y B
e 5 Ug. wetd #ejAee A9 fEAded NAFRE £4NA %1 Hue
A g F givh. @eAdAE Alge] AU A7t dSRAL 0o] He BEL, v A
A 7Hd 239 feR B 4 due oldel Ut TuixdAE My XA APoz

37) http://www.iwant.com

38) http://www.respond.com

39) http://www.imandi.com

40) <€ ¥l ‘residential painting’ 7HElme )M & Area to be Painted, Paint Supplier. Cannot
Start Before, Must Finish By, Budget, House Occupancy{Occupied/Vacant), Bedrooms to
Paint. Bathrooms to Paint. Other Rooms to Paint, Surfaces to Paint, Doors, Cabinets,
Area to Paint, Existing Paint Hazard & 71gsiek %o},

41) http://www.priceline.com
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fgte AFE FE 5 vk oA U

ol21% $99 pricing mechanism& AEAHQ Zvf ¥ & Hojdrin & & 3o, &)
AE Alele] AAL dojyxl e, @A Priceline®d 22 $71¢ (intermediary) & &3
Ak F4E F A7) dEo). AL 231 Fui WPYAY EFE & (procurement)
& F& 94 gt o]4 Reverse auctions A& &d (X )3 #d.

(E 7> Reverse Auctiongl #&n £4

Reverse Auction Site Matching Traditional Competition Intermediar
Type Auction Type among Sellers Y
EWanted, .
Open SlE) LA (" A ) English 0 X
Closed IWanItr.n?:gipond. First-price sealed-bid 0 X

3. Group Buying
2FFde oA AL F F74EQA v glol, FHEFE FudE FIFEULE AYst
A e e, dvyez Friste FHAT BE4E 79 drbe e we ¥
F79 Al EqME 99 FA dEe, AF A F FFd gt P dHE 5~50
Heog dxn Ut & TulA 5+ 7 7 & vt AEH ] ofd, AdY Felnh

{1) Flexible price

Accompany42lelq Tzt £A4 L3t BEES SATG. o7lde 7o opd A1, F
A o BE EF 7HE, g 71E QAR =@l ste TElA  Fol AAH U
‘Buy Cycle™] #A713tm 4o wtg @rigich off Y3te 714 oz dojAA &ds de
‘Save a Spoteld Ful 7bed 2HAAE £EE HWFT FoAEL 7HFe] o QAsiHA
o] 1% < AAF Al#E°| Buy Cycle™l F71E AL 438 + o2z, Bdojx] &z 7
ol JAlEAR S & 4 gt} ‘Buyer Flash'e email2 748 918 A3 S dele 71Folth ¢
A 7] AY 4FE A2 BAREA golt BUSNE Mz 8HE Tele FoA Y
F sl @9 7174 & o Zojulelz] H8A Click & Tell'S o] €3] ote Al EdlA 7o &
FR¥ £ Aok 7o Rk ARE "ol PRl o] BE AR z7)d 7oiE 2AE &
Aok, FH tF9 FAR(71€719 A1&7)e dAR 2ade AF ok F PR 2]

42) http://www. accompany.com
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Qe 27l9E dUdo 714 setZo 2, Wi} of s1gZo)] Bawo),

AHAZ Y AUAZ N W& Arjeke A4S Hon U AT BEA Wt
HES AT ofy Adstn de 2% @4rt 27 B (RE 5~2071), T @
8ol #E wnit 7HZo] dejA e WAL AR shF 3 F5o 7L E IBE ()
(13 )},

VolumeBuy('Flex Power Pools”) Al et&7}41¢] pricing mechanism& w&th, 2
Fol U@ 743 fre BFAHoIt. & s BAR (1279 127))e] i) 2
7k = R

¥ VolumeBuy('Time Power Pools}elM& Zulat $0) Wat #A2A9 47} ofe},
Aol i@ 71Ae) g AbEStR UTH “Time Power Pools'® 139, 279, @ g9
A 7HX) pool2 TA4H Lo, Azte] ol A4S Tl wrbes izt PR o
Tl @A) A poole] WEl B FAYE BAVED oA E Algte] Ada2 T
Age] | gol #7b37] Mol 35 7rle AR o A Rolgke A Azan o
et Alzte] gel AuzE FajatEe]l W=l pooldl #7ME AHolebe HAo] gy B
g AEE YAsn de Aoz maln

(2) Fixed price

A FF7vleke 28l VolumeBuy(‘Group Power Pools ) olAle Pujat Z:7F =
VAR a0 AEEH Aol setaA g Al mlal PujA S Ao WA, F
WA F7F o] FEE FEHor ¥UE JFE BAYED, ©d 7ol w7t AlzE A2kA )
A &0l o] FEA B AW, ol v1E dite BES Y58 4 9. nig Az Mo
ke FFdl T2, “Group Power Pool'e ml2] vtz 4 9o},

(3) Double auction

454499 "Me Too Auction’® F%57v)e] Double Auctiond 7}u]d dejol}. 71
o FETE & dAY AFoz HYe Zo] FAT, “Me Too Auction'e T ZE
T HAEshe 93 JA7 FlFo M Fuiae 714 HeZo] B8 YolAnk & g
Bollztg ol Tl @ EE0) EAd AP £ U $A4 @ BAE Ao s}
Ag ANGT a2 T S EAEe] 49 FETuS Be Yo 2 Tz Zo) SE29

43) http://www.waauction.co.kr
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. oolF FY AFQ thE wolArt Arje FAE 5+ ded, e PoiFe 94 e
o 27 g way 713 g2 AAE 5 do. o) W Double auction 59 #ajz 7
ol dejdr}, EE FulAl APL EAHA ged. FHAES EA G FoRES
Aejell BASY22M 7HA2He] ¢ $2 BolaAE ddste fad AA] FolA €.
&9 7bA gE 22 AT A=, A} Bol @AsTl A @A EFo] FolEE
Atz ot o4 FFEFUY o2 #¥E viwstd (R )% 2

(E 8> Group Buying?| sign 54

Group Buying Pricing Function

Site Price Determinants

Type Shape
Accompany Number of buyers decreasing
. i Al A (A4 A" number of buyers linear(~)
Flexible price " . :
VolumeBuy ('Flex Power Pools’) number of buyers irregular
VolumeBuy ("Time Power Pools’) Time irregular
Fixed price | VolumeBuy (‘Group Power Pools’) number of buyers constant
number of buyers. linear(-). or
Double auction 954 ("Mee Too Auction’) competition among N
decreasing
sellers
b. Haggling

Haggling® A9de A2 #3L o st ded A3 S vlus F5 A0l Ed
MREE EFo| 753 AlelEARA], Hl2UA By Ade] BFFAF gFolztn AT

(1) Individual haggling

MakeUsAnOffer44 & one-to-one 249 haggling AtelEe|t}. H|ejAe] asking
priceo] th&3led Frjale %€ A&l bidding price® 3F AAFAY, && A
Az H LS gelE. o 7HFEel @elAdA AEDHE, A 7HHE FRHA A AA
v #wela}7t asking price® THA ¥8 A& 873k @Rt Fejaizt 4F HFe §#
& g w7z o] gL HEEY. o] ZE haggling #F 2 AA L2 o] R},

(2) Group haggling
YR 2Y45 & A9l A (haggling)e] 71EA 22 one-to-onec|Wd Ao ul&, &

44) http://www.makeusanoffer.com
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B9 wofatet vhe) FujRst FH 8 one-to-many AL @} o] Alo]EL <o
SR EAF], BujRiEe] AF L AT o] W Bef W}, W) S £ 52 FBolyr
o T A} Qe FAAES T 890 A% Besked, BElRE o 4%e AA
A deid B2 Bujg ¥ AUA d2dn dq e $3E £ U FuRse
Bl A7t date HHo2 Y drx dddes FRRY dolae 9y Ao EA
€ ¥Fn A A §FL AR o o B HYriEg 7o) HHAE 24 AN
THAEAAT AES BA €}

(3) Shopping agent

Shopping agent® 718 AdE 2ozt & of & A4 AFL Foig + UASE &
Ao}, AR L wad FAY, AQRE 714 AA G BeaE Pt dAAAH 2 A
HlAEo] 230},

NexTagi®<|A Felzte -4 AEL g% Adg@ AEd s NexTags Sias
9 B5& HAFm, A9 Hf R s1AE gAFT. PuiRsl Al Ko $MwmE
€ Y8947 A2H E4vE XYW 2o A% AL vag 4 Uk T gL

AFet7] 8 714 S dAd. 23 NexTage AMnsl dolsle wuxie] sha) Fnx}

AtE BTt oAE B RujAEL FA] £F/AR GEL Buh,

WebHouseClub4?'2 Priceline®lX &%+ shopping agentolth. Frjate £M 93
T AFH AF HA=E F 7R o4 Adilm, fste AL AAST 23 Web
HouseClub& vlg] $5d€ @iz FolM T} 2A L 327 Bujal5e g AEE B
T FAE ©] 552 ZAEHA oAF JYF=E D AY AY A AN

F< ToidTh

V. 7|1& 37 « &% o7 A

271 J8Y Aol A A7E oo dF AE 2 FH.AE Sobsts W AFHr)
Klein(1997]& <IE{Yl Zwje] F34g d=¥stn Fodx E4, 717 23 WAYE, Aujg

45) http://www.unicos.net
46) http://www.nextag.com

47) http://webhouse.priceline.com
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47, ZAYHZ, A 2F 54, 2242 9 2% 58 E490 Turban (1997)% <
Hyl Avle] g 27 € 2835 A4S AHszn oo g AlHE £480 Reck
(1997)& Zwle] F7) F¥3 A9 398 EFgos, Adazye 54& £489 o
7l F¥el HEAL volrl o] & EAE Huje] EF AAE wrAgt

olF AAE AFE F2 AFHY %0l FFECl AN AAYAN %A F&H3 9
A W 24 # olEd A Aldl AL FE o|F: U}, Heschlag and Zwick
(1999)& AU Aule] & 7004749 714 € =& ARE T, 712 54, M99
A%, vz2y2 2d 4AAY g, AF 54, 71€H EA, @4, ¢EAY Aelx §9
3 E43d 478 99 Chui and Zwick(1999)& 112719 Alo|E 2AtE 27
2 AF 54, v2d2 2d, 3409 9%, Ad §3 5ol @ 2430, A6 A
43848 E &5 W}, Beam and Segev(1998) A4 100719 Al B4L B3 dAX
€ Hefstn, FaF AYR N2 v2Ys FdS A7yt 29 AFEQ Ay g9
= AA B AlelEd Hla ENgen, HEAQ Avg A8yl A Alold] & zto]Ho]
A€ EAFUY. Lucking-Reiley(1999a)E 142702 Au] Ale]EZ EXM3did Zujd|
B3 =od F e A A, S Q"HY AHe 9A, AFE §Y, 92U 2l S48
vl %, multi-unit auctions, A AIEESY F2, A7l 5 FEYF ol#E =3n
At

a9l Kumer and Feldman(1999]2 ¢18jdl v ojZe|sojdel &F Algy, =24
2, v} 2ZEsdoe] A Fof el ArHov, Panzieri and Shrivastava(1999)
E 2ZEH] dAIH# 27 2P did EHHAct. Lucking-Reiley et al.(1999)<
eBay®] AE F& Aeldl Adie 714 AF AL EM3m 9dk. Lucking-Reiley
(1999b) & Vickrey®] $eF5€ a7t AHY AvlolA %A Jelter] 4PA7E 59
FH8. A+ 93d English auction®} Second-price sealed-bid auction® 49}&
A9l v« Dutch auction® First-price sealed-bid auction®t 30% o|¢ 49
el Slota ¥ AT, Easley and Tenorio(1999)}& &4l Yankee auctiondl W@
T& Y831, Wurman and Tenorio(1998}2 8l AA#HNA9 Double auction&
RV
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