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Qe vATks AL ofnl wa AT ER, F8A7 An AT e -
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ATE Qgith Hrel 2okl 2R Az o] 2EAM A M) FET e

11) Gilly, C, M, Graham, L.J.. Wolfinbarger, F.M. Yale "A dyadic Study of Personal Information
Search." Journal of the academy of Marketing Science, 1998 pp. 83-85
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Abstract

(A) study on the Effects of Trust and Vividness of Reviews in Social
Commerce on customers' Attitude and Purchase Intention
— mainly on control effect of consumption propensity

Jong Beom Lim

Business Administration
The Graduate School
Seoul National University

This study focused on the basic value of social commerce, that is
"Spread of Reviews through SNS" and worked on the effects of the
characteristics of reviews on customers' attitude.

The purpose of this study is to research into how trust (expertise &
concensus) and vividness in reviews of social commerce will affect
customers' attitude according to their consumption propensity, that is
individualism and collectivism. In addition, my research aimed to
analyze how the increase of the number of reviews will affect attitude
formation.

Despite the recent fever of social commerce field, trust issues have
come to the fore due to exaggerative and deceptive advertisement of
many social commerce sites. Also, excessive competition among social
commerce companies led to expansion of advertisement and distribution
channel. Therefore, many experts are questioning the survival of social
commerce in the future.

The results of this dissertation are as follows. First, as the number of



reviews increases, it affects the attutide and purchase intention positively,
expecially affects collectivists more positively than individualists.

Second, the expertise and vividness of reviews affect the attitude and
purchase intention of customers positively and they affect individualists
more positively than collectivists. Third, the consensus of reviews also
affects the attitude and purchase intention of customers positively but it

affects both individualists and collectivists with similar degree.

keywords : social commerce, review, trust, expertise, consensus,

consumption propensity
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