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AEe FFoloe] FYstE 71999 BHoletn 73 ek (Friedman,
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(Dodge Brothers v. Ford Motor Company, 1919: 170 N.W. 668).
W 71 el HAS olsjdAAY] older HE SAERE 9
(Bowen, 1953; Margolis and Walsh, 2003). o] &AIA&+ 714 <]
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o] A e okl A Fas JAZ P A T
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Donaldson(1999) o] s #tA 42 2 &2 Aol wisf 7]
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3 A5 AR eR, A A= 7Y A9, 53 Ha FIA
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Abstract

The Relationship between
CEO Celebrity and Corporate

Social Responsibility

Eunae Park
College of Business Administration
The Graduate School

Seoul National University

The previous studies about the determinants of Corporate
Social Responsibility (CSR), based on the upper echelon theory
that posits firm strategic decisions are highly affected by
corporate executives -1in particular, chief executive officers
(CEOs), proved the individual characteristics of CEOs are
important elements that can explain the determinants of CSR.
The existing literature, however, has focused on how the CEO’s
personality or cognitive factors influence on CSR and did not

explain CEQ’s factors characterized by corporate stakeholder.



Considering CSR as an extent to which a firm actively
participated in the social activities in response to diverse demand
of stakeholder, CEQO’s characteristics made by them can be an

factor to more accurately explain CSR.

This paper considers CEQO celebrity as a factor and
researches on the relationship between CEO celebrity and CSR.
Meanwhile, although interest on CEO celebrity has been
increased due to media development and emergence of star CEOs,
researches on CEO celebrity have focused on conceptualization
and empirical researches are limited. This study researches on
how CEO celebrity affects CEQ’s decisions, especially CSR
decisions. Also, this paper explains relationship between CEO
celebrity and CSR more explicitly by studying moderating effect
of firm size, CEO power.

With a dataset of 200 Korean firms in 2011, I found that
CEO celebrity is positively related with CSR and the relationship
between CEO celebrity and CSR is strengthened when the firm
size is small. It means that celebrity CEO at a small firm invests
in CSR more as impression management in order to increase her
visibility to internal and external stakeholders and retain her
celebrity. Hypothesis that relationship between CEO celebrity and
CSR is strengthened when CEO power is high, however, was not
supported by data.

This paper suggests that CEO celebrity is positively
related with CSR and enriches the CEO celebrity research by
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conducting empirical research wusing korea firm dataset. In
addition, this study researches on CEO celebrity, CEQO’s extrinsic
factor characterized by external stakeholder such as media, as
CSR determinants and contributed to expand the boundary of the
study about CSR research. Finally, empirical evidence about firm
size as a moderating variable, clearly points to the tendency that
celebrity CEO at a small firm more invests in CSR as impression
management in order to increase her visibility to stakeholder and

retain her celebrity.

Keywords : CEO Celebrity, Corporate Social Responsibility,
Impression Management, Firm Size, CEO Power

Student Number : 2014-20405
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