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Abstract

A Study on the Effect of Endorsement of
Sports Star on Brand Attitude and
Purchasing Intention

Sang Na

Department of Physical Education
Graduate School

Seoul National University

This Study is aimed to analyze the advertising effect of the
endorsement of sports stars on consumers. For achieving this research
purpose, an experimental study was chosen as a reseach method, and
2x2x2 experiment (high attractiveness/low attractiveness x  high
trustworthiness/low trustworthiness x high expertness/ low expertness)
was conducted. Then, preliminary survay and main survey were performed
targeting Chinese consumer living in Beijing. In order to select the
properties of endorsement of sports star to be used for the experimental

advertisement, the primary pre-survey was carried out, and the secondary
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main survey was targeted at 280 subjects usiing the experimental
advertisement, after dividing them into eight groups. Data gatehred in this
study was processed using the SPSS 21.0 statistical package for
Windows. Then, descriptive statistical anaysis was carried out to see
demographic  features and consumption related characteristcs of
respondents. Furthermore, MANOVA and t-test were employed to verify
the set hypothesis. The analysis finding are as follows.

First, there were significant differences in brand attitudes and
purchasing intentions, according to the trustworthiness of the sports star.

Second, there were siginificant differences in brand attitudes and
purchasing intentions depending on expertness when the model has low
attractiveness. However, when the model has high attractiveness, there
were no significant differences in brand attitudes and purchasing
intentions according to expertness.

Third, there were significant differences between the group of
trustworthiness and the group of expertness.

In conclusion, this study, revealed which propeties of endorsement of a
sports star had on consumer by analyzing brand attitudes and purchasing
intentions. Theses results would be effectively used in extablishing

marketing strategies using sports stars in the advertiseing market.

Key Words: endorsement, trustworthiness, expertness, attractiveness,
purchase intention, brand attitude

Student Number: 2014-22123
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