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AA oluA A% KBLS HAsoluAE AFAA 959 AE g
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= HA Al 2 HE
BT g ojudt gaFHS A=A dis] oba Aol gk =
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£2491 ¥o] Aasta gEA ol FyA Vs vhds 98 Aoy

o] o] 3t} (Cianfrone, & Zhang, 2006; Cuneen, & Spencer, 2003;
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A1 A %3 71 @ ~27|u} o] &

1. &3} 7’4 (Match-Up Hypothesis)2] 71y

rir

=o mA= ZAzte] e FARE Fa ZAFAMFE AlzHE .
23t M2 B AE Abele] AdAe Lot Aotk (Kahle
and Homer, 1985; Kamins, 1990; Solomon, Ashmore and Longo, 1992;
Lynch and Schuler, 1994). %3} 7}d& ®BEQ13 RFE AF Alo]le 4
Fo] =4 o 7P &2 olekal B3t (Kamins, 1990).

Qe F8ots Zlo] duile FEet= ARY g3H o] wiid
gt ATES AP SeuGElEs, A4H, vy, o8, 384, A

&, 2013; Atkin, & Block, 1983; Frieden, 1984; Belch, & Belch, 1990;
Gotlieb, & Sarel, 1991, Agrawal, & Kamakura, 1995, Erdogan, Baker, &
Tagg, 2001) @i 235 2438 ofslaty] s = Farde] 7 9l
ARE ek Aol Fael JgEAs skt FSsite e
gl Rdlla AyEE E‘r%h?} =EES A wATk(e] A aL, 2005).
Fink, et al,(2004)°] W=m, %3} 7Hd& 2 2oMES HFde A
T7F Zhal e P 43 e 54 2 SAS MR eR AxzoE
& ZAAste A9 wol ARgET FadA Algste wAIAG Fard
H 23S o] F vl wet Fa marh @b g lvlel Fa wok

M= Wol] AlgEHUH(o]3sl, FFZ, 2015 Kamins, 1990; Kamins, &
Gupta, 1994; Lynch, & Schuler, 1994).
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A 23 TP AE Tl wE wHEe v
A

stz Ak st AAlA v

N

S 238 4 4+ 9dvH(Kahle, & Homer, 1985; Hsu,
& McDonald, 2002; Till, & Busler, 2000; Stephen, & Thomas, 2009).

2. x£31 7HA 9 FoAT

N

Z3F P2 fHdlo] oWl FEe RFQlem AEdhe Ae dFd)
=d ¢ Z3AHo|G(Agrawal, & Kamakura, 1995; Kahle, & Homer,
1985; Kamins, 1990; McGinnies, & Ward, 1980; Ohanian, 1991; Till, &
Busler, 2000; Tripp et al., 1994). %3} 7} o] AWEAQl &2 RIS} 1
=0l BFokal Sl AlE Atolo]l Aol =4 W ¥ m&Aeletal §
A+l (Lynch, & Schuler, 1994), ¢]glgt o|F2 F3 AFH RFA 1+ o
o dAFdAe diryoez x3t R olEg sudsta 9l
(Agrawal, & Kamakura, 1995; Kahle, & Homer, 1985, Kamins, 1990;
Ohanian, 1991, Solomon, Ashmore, & Longo, 1992; Till, & Busler, 2000;
Till, & Shimp, 1998; Tripp et al., 1994).

Till, Busler(2000)= ZAnB|AHEC] oAU A] n} AlFS AdQlrth
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5. BA=7}% (Brand Value)2 713

7FAl(Value) & Zu]akE9] AIZE =) 5304 51 3+
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Abstract

Event Endorsement Effect of

Sport Athlete

— Focus on Attractiveness and Expertise —

Kim, HyeJu

Department of Physical Education
Global Sport Management

The Graduate School

Seoul National University

The research intended to verify the event endorsement effect of
sports athlete, especially on attractiveness and expertise among
various endorsement attributes.

In other words, the purpose of this research is to understand the
influence of sport athlete’s attractiveness and expertise on event
brand image and event brand value accordingly as well as to
investigate the correlation with purchase intention. Achieving the
purpose of research, a term of endorsement was used and to verify
the effectiveness of event endorsement for athletes not only by
defining event as one of the brands, but also by analyzing the

difference in effect of influence to brand image and brand value.
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To do so, by selecting existing world women’s beach volleyball
competition and two actual beach volleyball professional players, this
research conducted experimental study using four scenarios which
consisted of 2x2 experimental materials that manipulated by the
combinations of attractiveness and expertise which are high
attractiveness—high expertise, high attractiveness-low expertise, low
attractiveness—high expertise and low attractiveness-low expertise.

The offline survey was conducted to 293 participants in Ewha
womens university and Seoul university student who are the 20s in
the final analysis. In an effort to analyze data, descriptive analysis,
reliability analysis, correlational analysis as well as t-test, simple
regression analysis and multiple regression analysis were utilized by
SPSS and CFA(Confirmatory Factor Analysis) were conducted by
AMOS for verifying validity of the research.

The results of the hypothesis in research were as followed: First,
the attractiveness of sports athlete has a positively effect on the
brand value of the event, not to the brand image of the event.
Second, the expertise of sports athlete has a positively effect on the
brand image of the event, not to the brand value of the event.
Finally, both the brand image of the event and the brand value of the
event have direct effect on the ticket purchase intention.

Key Words: Attractiveness, Expertise, Endorsement, Sport Athlete,
Sport Event, Brand Image, Brand Value, Purchase
Intention

Student Number: 2015-21648
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