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The following questionnaire is a test for a study on construction of narratives,
which examines how people interpret different events they read about and what
general impressions are created by different narratives. In other words, we are
interested in how people imagine actions and events they read about. Following is
a list of short descriptions of different actions that people might consider doing.

Please simply read each description, imagine that the person is actually

considering doing the action, and answer the questions that follow.

“Ron is considering opening a bank account.”

— Please describe why you think Ron would do that.

— Please try to estimate how much time from now would Ron do that.

“Heidi is considering enrolling in a fitness program.”

— Please describe why you think Heidi would do that.

— Please try to estimate how much time from now would Heidi do that.

“Jason is considering learning to play the piano.”

— Please describe why you think Jason would do that.

— Please try to estimate how much time from now would Jason do that.
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In this section, we would like to know customers’ perception of purchases. Please
remind yourself of your most recent purchase experience for the products
presented. Purchase at this time is limited to the case of purchases for yourself, not

for others (e.g., gifts).

Have you ever purchased [product 1] in the last 6 months? Yes / No

Please think of the last time you bought a perfume / shampoo / plant / VOD.

When is the last time you used this product?

Please rate the extent to which your purchase was material or experiential.

* Experiential purchases means purchases those made with the primary intention of
acquiring a life experience.

* Material purchases means purchases those made with the primary intention of

acquiring a material good.

Completely Equally material/ Completely
material experiential experiential
@ @ ©) @ ® ® @

Please rate the extent to how you agree with the statement.

[ am happy with the purchase.

[ strongly [ strongly
disagree agree
) @ ® @ ® ® @

39 A £

3 =11 =1
|-1-'l| .J!'



I am happy with the purchase.

[ strongly

disagree

0] @ ® @

The money was well-spent.

[ strongly

disagree

0] ) ® O]

The purchase made me happier

[ strongly

disagree

O] ) ® @
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Abstract

The effect of consumer’s construal
level on post—purchase happiness

Hyeyoon Tak
College of Business Administration
The Graduate School

Seoul National University

As we live in a consumerist society, there is growing interest in the ways
people would spend their limited money to make themselves happier.
Previous research indicates that experiential purchase makes consumers happier
than material purchase. However, there are still unanswered questions about the
fuzzy boundary of experiential-material dimension, since most of products have
both material and experiential aspects.

The goal of this article is to examine what makes customers perceive a product
more experiential, or more material. Previous research has focused on the
characteristics of product or service (e.g., physical form) to distinguish between
experiential and material purchase. However, this article focus on the perception of
consumers, not the characteristics of products, noting that the same product can be
perceived both experiential and material purchase. The research presented in this
article investigates differences in consumer’s perception of products and post—
purchase happiness depending on consumer’s construal level. It also examines the

moderating effect of hedonic and utilitarian consumption, as boundary conditions.
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As a result of the two experiments, it was found that the same product brings
different level of happiness depending on the construal level, and it is mediated by
consumer’s perception of product. In specific, with high—construal level, the same
product is more likely perceived as experiential, leading to high level of happiness.
On the other hand, with low—construal level, the same product is perceived more
material, which leads to relatively low level of happiness. However, this was
significant only in hedonic consumption condition and was not observed in
utilitarian consumption condition.

This result provides contributions to the literature on consumer’s happiness. It
explains how consumers perceive certain consumption as experiential or material
consumption. It also provides practical implication for marketers, as they can
implement high—level construal advertisement in order to make their consumers

happier, with the same products.

Keywords : Experiential purchase, Material purchase, Consumer happiness,
Construal level, Hedonic consumption, Utilitarian consumption

Student Number : 2016-20637
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