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Reading symbols from street culture and cultural expressions on an international level
is a key for analyzing and predicting future trends. People express what they feel and
desire by consuming particular cultures and products, and it is essential for designers
and trend forecasters to keep an eye on the meanings behind such symbols. Future
Concept Lab has been observing the present cultural phenomena by analyzing each
nation's consumption patterns worldwide and predicting the future trends. As Asian
culture is surfacing prominently, we have analyzed Far Eastern Asia's consumption and
cultural patterns and come up with 5 main sensibilities that are also conceptual frame-
works: Layering Approach, Cartoon Care, ArcheTypical Signs, Feminine Cosmos and
Manipulated Identity. It appears that the Far Eastern trend will continue to powerfully
influence the Western world, and this is not only because of its superficial difference
from the Western culture but rather the Far Eastern cultural elements are predicted to
take roots firmly into the Western soil.
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Pinpointing and extending the guardian angel of every culture allows you to direct and
provide contents for the global brain that is under construction. This permits the devel-
opment of a planet-wide nerve system to be able to manage the vital functions of all the
world’s population, selecting and strengthening the unique, yet universal traits of diverse
cultures.

So the correct metaphor for the analysis of the global civilization and the game being
played between civilizations is an ‘integral’ body and global brain. It is based on the
osmosis of various cultures that echo organs whose function is particularly stressed by
the expression of some cultures’ guardian angels.

To exemplify this reflection of the guardian angel, the key is to work on the aesthetic
and beauty trends of the home and the body. We chose Asia to improve our knowledge
of the purely formal phenomena in Japan, China and Korea which touch the rest of the
continent. We detected 5 ‘Asian’ trends examined below, and China begins to assume new
cultural and commercial importance.

LAYERING APPROACH
Now the layering approach is an important drive at all levels of beauty: in decorating,
architecture, fashion and cosmetics, the anti-minimalist wave has conquered the design

world. However, it is important to underline that some cultures have a special talent for
this and work on layering originally.
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The Far East has a long-standing tradition behind this concept: like the kimono and masklike
make-up for ritual occasions, plus the wood temples built and rebuilt constantly to their
own overlapping rules. Obviously, the young in China, Korea and Japan express this
sensibility in a surprisingly skillful and natural way. The layering of clothing and differ-
ent fabrics, unusual objects and accessories, the use and juxtaposition of make-up and
hair colors, plus differing home materials lead to a very densely occupied domestic
urban space. Asia’s different ‘building’ elements are tools for composing and rearranging
one’s own formal panorama in ever-new ways.

CARTOON CARE

The concept of play as a part of everyday experience has surfaced and been consolidated
in different industries’ design and product type panorama. Fashion, design and commu-
nications probed this sensibility, offering products and suggestions that enchant and
invade the world market. There’s no doubt, however, that the Far East and Japan are the
forerunners of this phenomenon, boasting a special experience in its possible spread.
The Far East has an ancient, deep cosmetic and body care culture that in the last few
years has been practiced worldwide.

Care as a daily ritual appears in an original, unique way in these nations, being viewed
by Westerners as enjoyment and imaginary tales. The expression of Manga in Japanese
culture, like all the Far Eastern decorative cultures, acts as a transitional filter for a con-
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crete approach bearing trends and ideas. The ability to redesign reality and objects thanks
to characters and cartoons is tied somehow to the relation to the artificial, which is han-
dled spontaneously and transitively. The introduction of technologies at home and one’s
daily life is reconciled with an animism in every everyday layer, transforming high-tech
gadgets into reassuring characters.

ARCHETYPICAL SIGNS

Far Eastern cultures have a very intense, archetypical relationship with signs; the
ideograms are one of the most emblematic examples of it. Oriental signs become the
expression of a universal, archetypical philosophy, and a symbol of the balance between
solid and void, and between Ying and Yang. It drives the vital flux, so it is the purest
expression of corporeity that the West interprets quite differently.

Elegance, the constant quest for balance over time (slow meditation and rigorous execution)
are some of the main Eastern features. The importance and respect for tradition is per-
petuated daily, thanks to a host of archetypes and signs that ensure its survival in modern
times. In cosmetics they become crucial, rice powder was used traditionally as face
powder and is still sold in sophisticated cases: this is one possible example. Another
example is the widespread personal capacity to use make-up chromatically to make
perfect artworks. At home space has no perspective at all: it is supplanted by a theatrical
two-dimensional taste acting as the background for the lead player.
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FEMININE COSMOS

The Far Eastern feminine universe incarnates a very special, deeply evolving role. Even
though many Asian cultures are patriarchal, women are traditionally considered mysteri-
ous and seductive, besides being the cornerstone of family and domestic values. Oriental
women are neither aggressive nor fully subjected either. Her strength and power are tied,
above all, to her virtues, and although she is in the service of men, she guarantees self-
control and controls interpersonal relations and context. In the Far East, devotion, rituali-
ty and quest for perfection all are the structural bases of women. They’re emerging more
and more among the young. This great revolution didn’t commence with social con-
quests as in Western feminism and doesn’t use men’s arms: power, work and politics.
Instead, it’s anchored in the women’s strength: charisma, personal balance, beauty and
virtue. By relying on known fields, Oriental women are expressing terrific capacities and
qualities, recognized in their culture and internationally. This notable fact can be
observed in the area’s metropolises whose feminine world seems to have a more stimu-
lating style, languages and retail offerings which soon should reach the homes.

MANIPULATED IDENTITY

The concept of manipulation and reworking beauty is deeply rooted in Oriental cultures,
and there are plenty of symbolic examples: Chinese women’s feet, theater masks and the
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ritual preparation of the Geishas. In reality, this features the construction of an apparent-
ly natural identity which however, is wholly artificial. The possibility of building forms
of beauty far from the standards of Oriental beauty is cardinal. Today this phenomenon
seems very present and updated, following diverse procedures. Make-up, lamps and girls’
obsession with dyed hair: the boom of Japan’s Gangooro girls is one possible instance.
Manga, whose features are always Western, emblematically represents this sensitivity
that induces one to constantly manipulate one’s ‘natural’ image. Plastic surgery is wide-
spread; it’s the tip of the iceberg manifested at every level. It’s backed by cosmetics based
on this concept, like beauty masks to modify your own features. The homes too are built
according to a moral geometry following the characters and diversities.

This approach seeking to control the environment (like Feng Shui) is more and more popu-
lar among Western consumers. They feel the Oriental influence in their homes, modify-
ing the solid to void relationship, for instance.

Naturally, these trends aren’t the only ones marking the differences in Far Eastern beau-
ty. They will be very useful in reading the changes taking place worldwide, expressing
the growing impact of a culture we only know superficially. El
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