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Relations)©] It} #7 F118 ARSI Ads of the world ol 4] 11, PR, #1AH
Haligol zolg A olsie 4 e Ide TE. IdHd w=d
AR A AHle dEle Zolil, PR 2 & AHEeS S AMle
del= Aoltt. Rk o® PR Falgt sH 7]4e] FEHT= 719 AA9]
ojmAE FAHAor sl gt Faet F&H 7Ide] diFEolA
A4 AdEe EAA F2 71 olmATE HA Yrke Aot File
HHEAos A4S dele Zoloh 1963 | wmi= A gl e
FaFrE she 29 #& FHOl ot ofelde], AE e AHIZS
MY JEAS Ee gEEsolv "2 Aot v o & TV
AHH, A T WAE F6 2R Al¥ste Eeoltt. Fale] EdEs
FEAAQ RHRo] A ¢fal oF HRh HsiHEt: Z JHWEES F=
WFog el skl Qi Bl izt Al Lot A she ZolH,
a9 s dZAEo] L7l omAlolnt. B i=of itk =AY oju|AE

wp “TRUST ME
EMA GREAT HE'S A GREAT

/LOVER LOVER."

MARKETING PUBLIC RELATIONS
“I'M A GREAT LOVER “I UNDERSTAND

I'! A GREAT LOVER YOU'RE A GREAT

I'M A GREAT LOVER.” LOVER.”

ADVERTISING BRANDING

Author Your Brand

[2 2-1] The difference between marketing, pr, advertising and branding °

5> 213 Z3A : Author Your Brand
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3.2 BHE ofo[dEE|e} HAE ofn|%]

e Auds THHE otodliEE Zls RS Fo HHE
ofoldlE|g|e} HE oln|xE FgFAet FAARS] QoA H o
719 &2HA=R stolg ®EeA st AL A &, HIHE
oto]dlE]E](Brand Identity)E =Hstil oz wiZiAIE Fo AH|Afol|A
Attt Amee o] RYE o] HT ofodiEE o] FAQlS

=84 EA(physique), 7/ (personality), ¥Al(relationship), &3Hculture),
AH&2E ol 2] (reflection), 1=l Zfo} ofu]Z|(self-image) & 6 7HAZ2

AlZ3}stt.
PICTURE OF SENDER e e,
Physique : Personality
=z S
o o it E L
E Relationship ulture g
2 2
P4 @
E 5
A S
Reflection pd Self-Image
PICTURE dF RECEIVER
(O3 2-2] B4 OIO[HIEE| Z2|F 23 ©
A, =214 EA(physique)> 5 HIADs JdgE o
hedo] WoE HER FEAAAY £ o] ssAu wAYS
7He 58249 EAEY 2g= Ttk A= ozt 294 EAo]
BelES] ]z = HAE Loles EAMAYY dgel: AFHC
ARUAelAY] Zxolw HE HFo] A GAE FAHAst= THH

6 139 &3 : http://www.robynhobson.com/kapferers—brand-prism—brand-identity/
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BMW 7} xSk A AFEZE ofrjo]  sigRtth. =4,
70/ (personality)2 HIH=Ql A¥HE A o] Q7MY EAE Wol= Foz

1970 & o|% Hi=o] o] Hof it 1 B¢t B2 Fal diR¥AES
Me He AruAelAd F=Qle Hixrdo=m QlAsty Heto
MgES Folste 71 &4 WHoz fiWel, AR, 32 FE 52
ol-gsl gtk AA, A (relationship) = AH|AHEZNS] R4 wEV|dE
Algohe Aog 55| AH|A Hiiso] A{EHr o|HARRL H147he]
AN 52 I8 fe2Dions ThA IA[Holw Fit Fol
Azt ol &% oulst=d] ol HEE AEFH A7 BT
WAAIZIAL it Z2Qofe ofMuel ofolzte]l TA(RA), ST
AR Sol o7]ol &atoh U, 3 culture)= BHETL A5t}
sk= ZHAE &, Aok dAe dEcte Zo= HEltel AETHY
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A 44 122 54.5% 54.4%
] 102 45.5% 100%
| 224 100% -
10t 34 15.2% 15.2%
20th 45 20.1% 35.3%
30th 47 21% 56.3%
a3
40t 40 17.9% 74.2%
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Aoy B3 Sog HAYE ok HE Hok= AFe v or=
olojZct. AH|AES] Fuf| PF2 Fujele] oo gL wHA =, Egt
TFujojro] JFE mA= 2AERAE 7HE, AR 7%, &5 § B2
also] YA 55| g AlFol diet Av[ARe] Hof oJs| FH &
FEFE W= Aoz AA HA A, o2 HEE AsEzE AYsia
Aok AEAEE 0] 7P Folehe AREY AlES FuliskA "ot
TS Reidstein & 427t 5o o2 S ofdiet Fo] &4}
i s

el o=
(Intention)

WS / e

ME
(Preference)

Ei=

(Attitude) (Behavior, Choice)

[(OF 4-2] BiE=7F AS0)| 0]2= 2hy

A (1991). Adf ulolA LR, HEAL

2 David J. Reibstein, D. 1., "The Prediction of Individual Probabilities of Brand Choice",
Journal of Consumer Research, 5, 1978, p.164.
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B0} sketsta p grol 0.05 olstel® tlololE BaAsl wubt qlcky
e 4 ok BAEA Z2Ise SPSS, Excel % ogeid E
AT A= Excel & AHEsHATH
of 58 d 5574 (kg of 58 & 577 (kg
AR 01 65 64
T AAR 02 78 77
oA 03 56 50
42 04 47 46
AR 05 55 55
A2 06 49 48
o Aada 07 89 78
A2 08 90 87
oA 09 50 48
oAzt 10 75 72
oA 11 77 78
o Adz 12 57 54
oA 13 69 66
gAdzt 14 77 68
o Addzt 15 54 51
o Addzt 16 77 71
o Adzr 17 61 57
oA 18 49 48
o Ad 19 48 45
oAz 20 98 91
Bt 66.65 62.7
t—Test: Paired Two Sample for Means
Variable 1 Variable 2
Mean 66.05 (A A H4h) 627 (A8 ¥ H)
Variance 248.260526 208.747368
Observations 20 20
Pearson Correlation 0.9831187
Hypothesized Mean Difference 0
df 19
t Stat 4.88716136
P(T<=t) one-tail 5.1168E-05
t Critical one—tail 1.72913281
P(T<=t) two—tail 0.00010234
t Critical two—tail 2.09302405
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t-Test: Paired Two Sample for Means

Variable 1 Variable 2
Mean 3.875 3.91517857
Variance 0.72869955 0.58918562
Observations 224 224
Pearson Correlation 0.37384043
Hypothesized Mean Difference 0
df 223
t Stat -0.6608607
P(T(=t) one-tail 0.25469189
t Critical one-tail 1.65171532
P(T(=t) two-tail 0.50938379
t Critical two—tail 1.97065896
AMSEEIE oA ] HAZ A
t-Test: Paired Two Sample for Means
Variable 1 Variable 2
Mean 4.08482143 3.91071429
Variance 0.73268338 0.75432415
Observations 224 224
Pearson Correlation 0.4324695
Hypothesized Mean Difference 0
df 223
t Stat 2.83642881
P(T(=t) one-tail 0.00249102
t Critical one-tail 1.65171532
P(T(=t) two-tail 0.00498203
t Critical two—tail 1.97065896
MSEEIE A 2 HAZ A
t-Test: Paired Two Sample for Means
Variable 1 Variable 2
Mean 3.732142857 4.03125
Variance 0.995195388 0.75686659
Observations 224 224
Pearson Correlation 0.386872738
Hypothesized Mean Difference 0
df 223
t Stat -4.30656403
P(T(=t) one-tail 1.24257E-05
t Critical one-tail 1.65171532
P(T(=t) two-tail 2.48514E-05
t Critical two—tail 1.970658961
NS I oy 3HAZ MA
t-Test: Paired Two Sample for Means
Variable 1 Variable 2
Mean 3.76785714 3.96875
Variance 0.89654068 0.75686659
Observations 224 224
Pearson Correlation 0.57363819
Hypothesized Mean Difference 0
df 223
t Stat -3.572462
P(T(=t) one-tail 0.00021663
t Critical one-tail 1.65171532
P(T(=t) two-tail 0.00043327
t Critical two—tail 1.97065896
MSEEIE MM 4 HAZ A
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t-Test: Paired Two Sample for Means

Variable 1 Variable 2
Mean 3.96428571 3.83035714
Variance 0.59961563 0.73342409
Observations 224 224
Pearson Correlation 0.31540329
Hypothesized Mean Difference 0
df 223
t Stat 2.09581817
P(T(=t) one-tail 0.01861315
t Critical one-tail 1.65171532
P(T(=t) two-tail 0.0372263
t Critical two-tail 1.97065896
MSEEIt of=a_1 HAZ A
t-Test: Paired Two Sample for Means
Variable 1 Variable 2
Mean 4.02232143 3.79464286
Variance 0.73940983 0.89934337
Observations 224 224
Pearson Correlation 0.2806002
Hypothesized Mean Difference 0
df 223
t Stat 3.13545291
P(T(=t) one-tail 0.00097339
t Critical one-tail 1.65171532
P(T(=t) two-tail 0.00194677
t Critical two-tail 1.97065896
STt of=e| 2 HAZ MA|
t-Test: Paired Two Sample for Means
Variable 1 Variable 2
Mean 4.058035714 3.94642857
Variance 0.745495676 0.93882127
Observations 224 224
Pearson Correlation 0.282463473
Hypothesized Mean Difference 0
df 223
t Stat 1.517462145
P(T(=t) one-tail 0.065283192
t Critical one-tail 1.65171532
P(T(=t) two-tail 0.130566384
t Critical two-tail 1.970658961
NS YTt of=e|_3HAZ MA|
t-Test: Paired Two Sample for Means
Variable 1 Variable 2
Mean 3.90625 3.86160714
Variance 0.86561099 0.85520099
Observations 224 224
Pearson Correlation 0.39659629
Hypothesized Mean Difference 0
df 223
t Stat 0.65569622
P(T(=t) one-tail 0.25634775
t Critical one-tail 1.65171532
P(T(=t) two-tail 0.5126955
t Critical two—tail 1.97065896
NS EHIt Of=e|_4 HAZ A
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t-Test: Paired Two Sample for Means

Variable 1 Variable 2
Mean 3.5 4.20588235
Variance 0.621212121 0.53208556
Observations 34 34
Pearson Correlation 0.289893216
Hypothesized Mean Difference 0
df 33
t Stat -4.545422925
P(T(=t) one-tail 3.49709E-05
t Critical one-tail 1.692360309
P(T(=t) two-tail 6.99418E-05
t Critical two-tail 2.034515297
AMSEEIE ot 1 HAZ 100
t-Test: Paired Two Sample for Means
Variable 1 Variable 2
Mean 3.58823529 4.02941176
Variance 0.73440285 0.87789661
Observations 34 34
Pearson Correlation 0.50615452
Hypothesized Mean Difference 0
df 33
t Stat -2.8770805
P(T(=t) one-tail 0.00349246
t Critical one-tail 1.69236031
P(T(=t) two-tail 0.00698492
t Critical two-tail 2.0345153
MS It otRe 2 HAZ_10CH
t-Test: Paired Two Sample for Means
Variable 1 Variable 2
Mean 3.764705882 4.44117647
Variance 0.79144385 0.49643494
Observations 34 34
Pearson Correlation 0.412348024
Hypothesized Mean Difference 0
df 33
t Stat -4.492382763
P(T(=t) one-tail 4.081E-05
t Critical one-tail 1.692360309
P(T(=t) two-tail 8.16199E-05
t Critical two—tail 2.034515297
MSEEIt ofRe|_3HAZ_100H
t-Test: Paired Two Sample for Means
Variable 1 Variable 2
Mean 3.529411765 4.38235294
Variance 0.680926916 0.42513369
Observations 34 34
Pearson Correlation 0.344554135
Hypothesized Mean Difference 0
df 33
t Stat -5.8
P(T(=t) one-tail 8.69354E-07
t Critical one-tail 1.692360309
P(T(=t) two-tail 1.73871E-06
t Critical two—tail 2.034515297
Mo I otRe| 4 HAZ_100]
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t-Test: Paired Two Sample for Means

Variable 1 Variable 2
Mean 4.075 3.625
Variance 0.58397436 0.90705128
Observations 40 40
Pearson Correlation 0.46240433
Hypothesized Mean Difference 0
df 39
t Stat 3.14687485
P(T(=t) one-tail 0.00157854
t Critical one-tail 1.68487512
P(T(=t) two-tail 0.00315708
t Critical two—tail 2.02269092
MS =t ot 1 HAR_40CH
t-Test: Paired Two Sample for Means
Variable 1 Variable 2
Mean 4.175 3.6
Variance 0.55833333 0.96410256
Observations 40 40
Pearson Correlation 0.34249408
Hypothesized Mean Difference 0
df 39
t Stat 3.60101599
P(T(=t) one-tail 0.00044202
t Critical one-tail 1.68487512
P(T(=t) two-tail 0.00088405
t Critical two-tail 2.02269092
Mo It orRe 2 HARE 40 CH
t-Test: Paired Two Sample for Means
Variable 1 Variable 2
Mean 4.15 3.65
Variance 0.54102564 1.0025641
Observations 40 40
Pearson Correlation 0.38645005
Hypothesized Mean Difference 0
df 39
t Stat 3.20361638
P(T(=t) one-tail 0.00135197
t Critical one-tail 1.68487512
P(T(=t) two-tail 0.00270393
t Critical two—tail 2.02269092
Mo It otRe|_3HAZ 40 ]
t-Test: Paired Two Sample for Means
Variable 1 Variable 2
Mean 3.95 3.525
Variance 0.81794872 0.97371795
Observations 40 40
Pearson Correlation 0.46113789
Hypothesized Mean Difference 0
df 39
t Stat 2.73117163
P(T(=t) one-tail 0.00471394
t Critical one-tail 1.68487512
P(T(=t) two-tail 0.00942789
t Critical two—tail 2.02269092
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t-Test: Paired Two Sample for Means

Variable 1 Variable 2
Mean 3.71428571 3.79464286
Variance 0.77898783 0.86346893
Observations 224 224
Pearson Correlation 0.40929806
Hypothesized Mean Difference 0
df 223
t Stat -1.2204451
P(T(=t) one-tail 0.11179258
t Critical one-tail 1.65171532
P(T(=t) two-tail 0.22358515
t Critical two-tail 1.97065896
ASEHIE T|0F 1 HAZ HA
t-Test: Paired Two Sample for Means
Variable 1 Variable 2
Mean 3.78571429 3.89285714
Variance 0.77001922 0.97501602
Observations 224 224
Pearson Correlation 0.48056684
Hypothesized Mean Difference 0
df 223
t Stat -1.6789343
P(T(=t) one-tail 0.04728273
t Critical one-tail 1.65171532
P(T(=t) two-tail 0.09456547
t Critical two-tail 1.97065896
S EHIE 7|0t 2 HAZ HA
t-Test: Paired Two Sample for Means
Variable 1 Variable 2
Mean 3.866071429 3.90625
Variance 0.762251762 0.94632848
Observations 224 224
Pearson Correlation 0.407541594
Hypothesized Mean Difference 0
df 223
t Stat -0.596491406
P(T(=t) one-tail 0.275726015
t Critical one-tail 1.65171532
P(T(=t) two-tail 0.551452031
t Critical two-tail 1.970658961
NS YTt 7|oF 3HAZ MA
t-Test: Paired Two Sample for Means
Variable 1 Variable 2
Mean 3.64285714 3.78571429
Variance 0.83151826 1.02114029
Observations 224 224
Pearson Correlation 0.47622157
Hypothesized Mean Difference 0
df 223
t Stat -2.1653101
P(T(=t) one-tail 0.01571258
t Critical one-tail 1.65171532
P(T(=t) two-tail 0.03142515
t Critical two—tail 1.97065896
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t-Test: Paired Two Sample for Means

Variable 1 Variable 2

Mean 3.868852459 4.07377049
Variance 0.709930904 0.84575261
Observations 122 122
Pearson Correlation 0.460543706

Hypothesized Mean Difference 0

df 121

t Stat -2.466690151

P(T(=t) one-tail 0.007518447

t Critical one-tail 1.657544319

P(T(=t) two-tail 0.015036894

t Critical two-tail 1.979763763
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t-Test: Paired Two Sample for Means
Variable 1 Variable 2

Mean 3.7704918 3.99180328
Variance 0.69069232 0.86770085
Observations 122 122
Pearson Correlation 0.33916517

Hypothesized Mean Difference 0

df 121

t Stat -2.4047992

P(T(=t) one-tail 0.00884844

t Critical one-tail 1.65754432

P(T(=t) two-tail 0.01769689

t Critical two-tail 1.97976376
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Abstract

Trend analysis and brand image
evaluation of online and offline

branding space

— Focused on BEAT360, Maxim Plant and Amore—Seongsu -

Park Min Hee

Department of Architecture
& Architectural Engineering
The Graduate School

Seoul National University

Modern society is very interested in branding. Due to social changes
that consume sensibility and culture, enterprises are engaging in branding
activities to boost brand value. Branding has also appeared in various ways in
the architectural space. The architectural space of enterprises is changing into
a multi—purpose space, such as promoting brand identity and allowing them
to experience the brand emotionally, while at the same time, the newly
emerged social space called online space is becoming more important. In this
study, the latest trend of branding space is revealed by analyzing programs,

architectural space design strategies, and web pages based on the five
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components of space branding that derive corporate—owned online and
offline branding spaces. In addition, the purpose is to conduct a brand image
evaluation through a survey of consumers who have experienced brand space
and verify the effectiveness of branding space.

Examples analyzed in this study were selected as Maxim Plant of
Dongseo Food, Amore Pacific's Amore Seongsu and Kia Motors' BEAT360.
They are branding spaces that opened in 2018, 2019 and 2017, and have
independent web pages. In addition, all three enterprises are considered to be
industry—preferred enterprises in Korea, and it was deemed appropriate to
look at trends as the products sold are different from food, cosmetics and
automobiles.

To understand the keyword of the research, Branding, the researcher
examined the major concepts involved through theoretical consideration
based on literature research and prior study, and derived the five component
cognition, experience, relationship, informality and culturality of branding
space. Using components of branding space, brand identity, program and
architectural features expressed in branding space under study are analyzed
through web page investigation and on-site investigation. The case analysis
is combined to reveal the trend of branding utilizing the space used by
domestic enterprises. In addition, the survey, which involved 224 people,
consists of brand preference evaluation and brand space consumer emotional
evaluation, and the effects of branding space are verified by integrated analysis
of brand image through survey results.

The results of the study are as follows: First, the cognition (that
recognizes the brand through space) has the same level of online space and
offline space. cognition is influenced by the brand's direction of maintaining

or changing its existing brand identity.
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Second, offline branding spaces tend to show strong synesthesia.
Encouraging synesthesia that stimulates various senses at the same time has
the effect of expanding the dimension of experience and delivering brand
identity while increasing the amount of time that consumers stay in branding
spaces. This can be seen as a result of offline space focusing on experience as
online consumption increases.

Third, the more recent branding space, the stronger the role of online,
and the stronger the role of online in relationships and information. With
offline space in charge of experience, online space has become not only
purchase, but also a role of communicating with consumers and providing
various information.

Fourth, branding space showed different effects by age group and
gender, consideration of the target consumer is needed when planning the
space. These results have been demonstrated through brand preference
evaluations.

Fifth, the brand identity, which is intended to be delivered through
space, has been established as an image of the same meaning to consumers,
so the branding space has been effective in terms of emotion, and seems to be

more powerful for women than men.

Keywords : Branding, Marketing, Brand Identity, Space branding, Emotional

evaluation

Student Number : 2019-25479
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