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T, "t QA BAESE FHe SHolA BIE ofoldlE ¥ o] -4
aE F7HoR nEeta olF tish ofo]dlElElof] Eqisho] v ® izt
skt Bl = olo|dlE]E] (0]3} BI: Brand Identity) & AH] A7} 27HH A o
2 Agske onl AAIRI B=g A S onlsks ofoIE Bl 7L A
gofoltt(Keller, 2007). BIel wsl o] 2759 A7k LAahA] x|t o
F4 Ao 74 Ladd dE Jide <E 2-2>] FHsitt(Jean—
Noel Kapferer, 1992; Upshaw, 1995; Aaker, 2000; €44, 2003; Keller,
2h3kE, 2012)

= HhgoR E47(2003)2 o] a4, vA, 7
Ea
%

s

1o

-4

oX

to
e
|

T

ox

ol J?i
_L4

mﬂ

30,
&
>
N
k)
=]
e
to
PN
=
lls
i
&
jubal
e to
i)
v
o
o
30,
Au)
o
¢ d
olol
&e
EN
o
=

(2) oleldlEly Ag

B ATl A ololdElE Heli thshd DAL ofoldE e
AfUACld B35 o] 53 MAWS g A0, 2HAY T4
S gAEO] et NASE AR W WMot AY oA Each
A7t BAE olvAe] FYAA JFS VAT ATAI (A, 2013)
M) vheS gAolx, BEY WHE S 5 At

g wd, A9 &
o 5 gt Z, Adi 4 &I vhgow /)9 wi

S o
Fol &

o

10 ___:er _ki_ -I_-]i



I7A 3] ER RS
ArUAelda AFH | Fxof v, 2pEste
dRE 7199 2% &£ | 84, BAE 24, Bl
oA FEEM, BA= | & 7HH], 22, =84

Jean—Noel Kapferer
AAaFE OF0 7HA, v | B4, WA, #A, =3t

(1992)
A, w5k, A 5 [ AHE ol A, Ao} of
Aol 2@ AoJst= Wy | vA
o sy

Lynn B. Upshaw

FAMY, N, BAE
g, ZaL, vHAR A

AolA, ZTERA, WA

(1995)
olalshHA] Belo| of | tho]H, Ald= dek
d 7= T A7)
B3 v Ao Al et | AFE WE, AE EA
BT oju[R 2 QXA | 4, 71F, AFEEA,

Aaker (2000)

7171 f1ate] 719del A

e shbe] A

=7, A, oluA £
& BF ¥ Pse B
S

AREAE, ABAEAE, 2194

AE3, N8, BA, A

’

Keller (2007)

bR AT
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AEQ] oluRE AFA 7= geke (AT & FFW, 2014). AE
Aeits A WSS T 2vASY S7ke 84 Ao 9ee ¢

SHE A (NS & F39, 2014), olo]dlE o] Qo] Aej= Zue) ¢

=
€9 7ol e AHE Fdl Ul gind A5E vusi
o

2)
Al eqlom ¥Exl X E A BAAE Hrs A g o

= AgAel g oj&4 1P FelM o AAsHA vE Aol

g A ecdel ek 1A AolE & AT (o] AH, 201D M=, A4
olo] HIEIE] Z &9 dE o7 F st ofo]wlE|E] 7} 15stw Astye] st
ek Y= BT o9l anAkel A wiste] A tiet

)
o
R
3
=2
off
to
ol
2
ol
X
o
[o
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A o] ekl WA, 2011). weha thste] ofo]

7_11-

2ol

0

‘mo

ol

o

0
-
ol
ol
Br
)
.

o

ojiy

o

o vl Aol o

]

| BAAEANA 24

9]

=0 o
=2 P o]

Jo

1
o=

¢+

ofiy

ofiy

CEEE

Z 2HF9Eth(Fombrun, 1966). 9@ A|7ke] A A

o] 9719k 9138 A7) WA A (reputational capital) = F

]
Al

Stk (Alsop,

= >~
= T

S
=

B

2004).

P Sl (Weigelt

F ‘2] 214 (positional

Aztel 2 A felo] Qx|

=3

& Camerer, 1988).

5

b

%t&x—l 0]

WA vl Ak

2 1 7FA7F AR E T (EeA, 2013).

JR7F wol ¢l

Aéf_)_

detel
AE

L —
L

ki

er

Njo

g2 Z=n A7}

A
o

wtebA HAs

g3, 2010).

P71 Wl v (=4, &

a3
= O

—_
fite)

o o
T2

=t 242

= e

T BEPAEE

oA ltk(Yoon et al., 1993).

2o

L —
L.

ARE 7%=, 3

Eis

of o

o

=

Sk A
ol

T F2 A gk (Sung & Yang, 2008). g A
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=
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=
a
(S
(@)
(@)
3
2 31
rEL
2

of 4 ¥FE WA oles
] o] & o) z%z%o oJ8kS u|
oA g1e tfgt WAl tfs} ofo]dlEE
77} o] pnAte T AgE £ QlEA B AFelr] Fsnaxt g
T3k Feprdold ate] et AH KW, Aron £ AT (1996)
Fo HEY BA=ee AFrt 28R 42 9EY BA=9 A E
of nl3l Au|Ate] AFE Frbel] FA dFS WA
7} 02 Park 9 A7 (19912 WA AFHel Hi=r}
HATHT BdE oA A3 7hsAol 9 aH, o thekd A3
= g4 5 vk gEleh
TEE B UL A A A2 AleQl tisty s Bl =rh ghua
MEL dES EAEe Zetrdold Bt sty Ba=e] Yol
A827F AL AR S shed T 93 & o oA S5HY, 1Y
o oiste] WA SABRAE A Fola] o Flo] Zetreoeld &
o 9§ 2 9% UYerdA 2 AFer AFHoR ATt ).

g

oX

¢

R

14 Sk



(4) olo]dlE|E] g} oju]x]

ofo] e El= dtatel AFAE AbolellA] ojm A Fo g o] A
TEA 0T ARGHI Qlo] TS FHHETH(Shee & Abratt, 1989). webA
o5 TR F v M BAE =2staAt st oleldlE E = vig
Ao AMdela, oW A e ug & 4o Adeltt (S & =H,
2014). ololWEIE]= thste] o FxE a1, 53] Azt ofo|dEE S %3
TEANA mEET FEAE QA FolE T FolE F5H dig
ofo] AIEJE] Hxre] o]Azte] ko] mpZe] 3
ojm o]tk (A9-7], 2010). =, ofo]dEE7} thakst @A E
FEANAl T oE@A AAHIE viebEA YERATHE, ow| &
olo] dEJE]7E  A|AIBHE SA = 28 2} 7€ e

TFA SR CHAL1],2005; FWE & ZFW, 2014).

2 Aol e st anAtel Al 1A E = t g} oto]HIEE 9] AEstE 4
3 gl olm| Ao e =& FEAE FHAsuA drh < 2-3>2 U
st olm x| & AFolA AHEE UshE RHse FEAke AT S A
2lgk xolrt. o] & Fadte] B A7 1049 gt olnAE on] mlE A
E25 AHEsHiTH

¥ SERs LS
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(5) olv=g B4

diste] ol A= A, djete] A%, A olm wizl, SAY FF,

= %, FR 9 SRy
BB (RAG & 44, 2006). AW ATE
& olnAE 245y @ Arw ofoldEE 29l WA 2, v

= A e]l o8 2gFoE ARt o E (201D HE el T2

zol HsiA o]d= Fs 2% dv
BA= vheje] wojd
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Jackson, 2004). vt WA o] &AL Ar|7HA o7 Ayl 9
S, AVH oz ZH o AFEd I¥e = v (Alsop, 2004).
olu| A= AR FHAFOZ Q] A FAE I} oy, HA FA] AV

of A4 FAHE= olfE £ WA ddt= olvAE A= wg- olH
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3. gt ololdElE|e] B A

Ul 5 tjo s w74 (2003) sl &9
S anAkel A8 dist AdEe v & AHAE oJAA ghow,

APATAE o]52 F APgor dEw Ytk 1 dist
=ie el § AAY] wge A, A g ws Pushs

dn

AMoRE gt Aske 3w
et (el & ©]Q14d, 2014) GAl FAHom & &vAIE EH 5 Sl

ol g o R E AT Ul AFe X 2nxE AFYgstay 1

Ul .
sl sl | FAETAY T, mE, | dwel oE ssds
R I E R EERET
SfaL AA 9 o
é‘ﬁ}g A ] ]o o A
A

Srm AUEY Aol e 2%

9] aux
A] v s He s 5
SRR e 7]
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e 24 AIZIR 54 7 Se% gAY ARde EAeR
e AR olFo) AT E Jidel SlAste], 4 Aldle 544 wet
ARaL, ZRA R, 2pol AERd, 4] ' Fo] gRE g ] wiEe] 4w
s Aol AR AEEet AWl HAds ofsis=d Al ZiEel

oL
\\]
o
@)
ﬂ
N—

AHgE o] SITh(E e & 7194
AAel el oS ZANE ol d9 Ateh: FREE 5HE A

=
otk vepge s AAE FEHA el AYE Frse Bl

2019)S 721 9l Zolth a3 (High—involvement) 331 thslo]

Agiel  SlojME AAre] oJAbdAo] FeoAlHl HAEstd FEH

WSkl FAehs ol thehe] A A (3w, 2007)°] 23U
doh agER o 2EAE A7) digter oz ygd
ofoldlEEl &  FRst] 5ol QAA7IAL, B R

olo]dlElE] #aElE T FHAQA S FAst=d F
Zolth (A 32,2003; A-$-7, 2010).
3] OAE F49 AdAe HulE ZAUES gokdt Aady A4

A 3 =Y omAE FAeE d dFY HRE A
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A 2 A Ze}rR g o)A (Collaboration)

1. St o)A Adst d%

tkl
i

Zetr g o)A (collaboration) o] g 2 7 o] xZo] FFel = =
d Hste A=FS nsttt (Mattessich & Monsey, 1992). Alexander &
Ortega Contreras(2016)9] AFolAx= ZgrR#HolAS ol
(licensing), B9 = A% (brand alliance), ¥ H W= (co—branding) <
6708 &l AL s FAF JHEES sHeIAFE o E Bl QIQIHh ol &
TR A A5 T ZetRdolAdy A FAF ES
2=5>¢] A A8kt

-

o

<E 2-5> Fetueloldel f4 AW 54

FetR o] BAE AF 5 HYUE
(collaboration) (brand alliance) (co—branding)
A AA 71z AEe Z | AA 9 GEE 9 | 7 hE BEdHET) &
Q| 7E ERE EET |6 e wgen | de nans us
g9 2 & Hx v AR W
B A dge & AAE Aol AlLA
= |2 Ed AduAEY [ dAD 2dds B BEdVedE 3
;'g A AT AE & | Fo2 Y QAN | & F5HdAe 4%
3l AUA &3 FE | AU S FH oAl 7 Hol= 3§
o 3 Ef
A AF3 & ol (2008). F R e]A (Collaboration) 2] 2]w] e}
T =AFYAR] At E THOR. JI2ET A

3 M i
22 A1 =2 TH



OE T Ul vl Fekrdeolde 7k FY Ak wold Al A9
59 A7k ofolWEIE|ZF A wh
FEE o AAHH (PFHH, 2009), D FH 7)17uks A oksto]
2 S ool A
& 1523k 2011

ﬂllﬂl
oft
ol
X
1o
offt
Ry
rok
r ol
X
i
S
—u
ey
o

In

MEE S @7 wgtks Suea Setudoldold §oiE Adatar

oz g Fo ¥ A& 7AME Vo ® FH 3/0d (2017
H-21099) #AA Fetueolde] A AT & FEY 202008
ol =l FetRdold e dgS AEgn. A Fuel EAE A F
ghR ol AEF W& AA] i <& 2-6>F Fashd, dEEHIUE
A&, OEAE $£o= g wWol WAHUT olF  Licensing
International®l] A 933k 201943 o] slA AFZ o] Zad¥ Fud4o] 49
(191, AEHARE/AAE, 29 719/HAE, 39]. A4, 49, 2E2, 59).
Z3, 69, dEhHel <28 2-1>7 vlusnd e AT =y Ao |
G und ok 2 909 AR Y AY, oINS w3

& AHHANER ehol iy wi Zefueloldo] BusA AHgE ol

(collegiate) eholAlA F-ANA AMA v Fo2 7%

2 g oy, muels dists &85 Feprgelde FotRy] =

Aot thgoZ daea ZEtrdeldS HIS A BiE 5F2

W3l FolQl < 2-7>F . B EFel mls AdA AAVE fdete] |
FEe v AaEA BdstdA J3AFE FEtRode FEIW

g.2020)7F 143 £2 WEE AAS

FOI'

23 J’J ‘*l 1_]|



o Fold=, AFA(AEE EF), oFgEo] BEoA Fepuaold At
d7F A2 5ol 3% =

Fetr ol ds JYsh= AtdlE oF 10%We]n, i dYHoT FA
shaL QLA

$3,663, 1%
s | Bt M Entertain/Characters (44%)
soas, 2t W Corporate/Brand (21%)
$22,232, 8%
i Fashion (12%)
 Sports (10%)

B Publishing {836)
E Collegiate (2%)
i Celebrity (2%)

L Music [1%)

M Art (1%)

i Mon- Profit (.5%)

{in millions USS)

<19 2-1> 20199 AAF 73 golAlA e =2 v 79
=] 6th Annual Global Licensing Survey, Licensing International

24 I % ﬁr] 2 Eﬂ .



<E 2-6> 3 EA1E A ZFetRgold AEe ¥4 494

AA 2017 2018 2019 A (%)
AEHIHE 16 22 22 60(26.2)
AEE 15 21 13 49(21.4)
OLE] A E 15 13 12 40(17.5)
Ale] H 2] E] 11 13 8 32(14.0)
nj o 2 3 6 11(4.8)
N2 E 2 5 0 7(3.1)
53 2 2 3 7(3.1)
7] e} 2 8 13 23(10.0)
A (%) 65(28.4) 87(38) 77(33.6) 229(100)

2 A3d & FEF (2020). UL AdE EFZloR dhe A B
=9 Agu o]l Atg A -2017-2019 AEE FHOR. g0 3p0
31er3] %], 26(2), 221-233.

N

<E 2-7> FU EAE AA Fehudold JEe) A BE

IS BEF 2017 2018 2019 A (%)
stoldl = 4 8 7 19(4.8)
$a 5 7 5 2 14(3.5)
o] A B 12 11 5 28(7.0)
N+d 9 29 42 80(20.1)
AXE 35 39 30 103(26.1)
obg- = 0 4 8 12(3.0)
N A A 2] 18 18 20 56(14.1)
e ugs 0 1 1 2(0.5)
SPA 20 26 24 70(17.6)
FrEdA 3 7 4 12(3.5)
A (%) 108(27.1) 148(37.1) 143(35.8) 399(100)

=4 A3 & 879 (2020). LU AU E BBl oR = A B
co Ag ol Atd BA-2017-2019 UEE Ao R 57003} 9/ 2
3}8r3] %] 26(2), 221—233.

25 M =2 TH @



2. R o|He o|F

Fopr ol o]l d¥A o=
AIE dE F U Ao, oF
e 2o D &
HA FepEdeld el #alo]l AojEo] olF Tl MER AMAE
grg 4= otk o]gdt o] fFE ol B¢l SPA T A¥X= B
9] Fidol & olF%=Hl, SPA/AXE HAE
FAN MAE FolWA A ddo] 73] E wistal, stolds BiE @
HolMs uAe] Aggs wio] FA 14 gre] 732 &3t
(B39 & Frad o]
HA = F =t otoldEE AdES w3
ol kel anAelAl oy, sl Bl e] J)E 3o FfEo] A

FAg AoR Helt) 2) AME A o9 FE: ow]
A Y= Y Adeke whd B T A ke g AATE Jode F
gtr ol JFES FAEY] oldRE 185 A HHoly AEYIL AR
S Bl =& (AE & o/¥, 2008) Y, 3 HA=] AAF] EA 9

AR AEe] Fepraoldo] FAG Aol A AT AFE A ol
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23] AdHn 9t AYS $F 2 5 Qe olF B
& AAH A W Ak ol @ Held, AAH A

E9E FEATE AuAY ol AHe YRom <

Beold AdFe EAE Fl e il asE<d
[e3)]

v
o
o

-

S 5 ok 4) BAE ofuA] A @

2
o
Fu
rir
e

7 e AUA 2dE A 2 5 vk AVIHeRE daad

(spillover effect) & &3l ZefrRdolde] FAFRH BHHE=Z9] o|m|x] I

AHSimonin & Ruth, 1998)& &3l BT Ao F&o 88 = 4 9)

S Zoltt o2 M tjste 159 ool e S FHE
o #ug Ea et Agle BT olF 5 AL A

et golde olgd W FHdE =t HEYS

3. tish #d FR oA A7

AA FZEbR ol Amol &d3kE sfelel 1ol it

grobx & otk W HA=IE Az UL AES

9] (university-licensed apparel) 2 A3 ow, 71 A+

sty AB|AFdth <E 2-8>= fist Folrgold ¥

Zoltt. Tong(2014) 2 Aol theh 2polalx o572 Fvj o &eo
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Park (2018)

47

o] o e

Al &

o st

8= 7t

’

T
=34
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1.

= o
(2008) ¢ AT~ A
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bl

Kwon et al.
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LG Folth oo we ol Heke] s e olfw
g ow BUA FEl %e & Ut cuidyn rns =g
ZH|ARE 8 AL, 50 Y BAT Ui oWt HEES A1
A=A o wel ther el tist #o] debdE 4 QS FoE 9 FHY
Qoksl, UlE 83t Fefdgold A#S hanaE THoE F2
grslel gom, Hd AF Weteld ste] AuAE Tushs A7 o
AA st A4S el FAR FPolth o oFE B ATE
Ba o9 AnAE BEE oS-dAndcs Zeudold Azl o
NEARES AT Bas} 9o, ol FEA R AROE v} 9%
How et
< 2-8> g R golHd A AT
A7A a7 A a7 03 F8 un
_ = e FAA], o
Park & 1% IR SR gy sy | o w9, AHEA
Park (2007) | 7o % a
T 7O
S 5N, F
et eolals Rl | W%, 7,
Tong (2014 | 5 gp o) T g 2, G
Qv ~Ehd
_ - o FAA], A
Kwon& st Ax =¥ glolAl S Yoo = !
— 2H 7 A}
Kwak (2014) | 2~ &2 T = ikl 12 E}z A, A
j= 0
ot oAl B4 EEREREE
Lee &) | BAE gEe Falel | sk x| 9 WA, 3E
Park(2018) E ;-(] (76] zﬂ;_q])
TEHAE A FZHA AN ZAHE /35
Kwon et al. | 7} ©jgF A =8 ¢} she] awt BHAE glo] A
(2008) o] A o) Fo] wA= | TN T O] ol that H
ok =
AT o[ B AR | o o e 84, e
(2015) a3 o Holo] A34
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A 32 AAE AR B4 gAY

1. 21X"E FFA (Perceived Fit)

3 & (Heider, 1946) 2 23} 7} (Kamins, 1990) 22 144 2
of WEW, &¥Ab= T AbEe] Z3EA AEdT WS u SoF2
TE HAY 2IER F HAE AAHOE SR FFEt A 4
ARk, WE] g2 F EAE 3w 58] oAHn ¢
Q3&}7] wlo]th(Ahn et al., 2020). Keller (2001) 9] B = z}pal el

Wew sne] whgde] FHA 4ol H1

AE R

o o]x]

mﬂ

2 M)A gL ¥ uArg x5 Aol del el 9ol A
H9iet. olel wheh thebst Aol A7Eol gl TariTh A gl Aol
7F QlSlth (1) B o]m|X] A3 (Bhat & Reddy, 2001; Czellar, 2003

n & Ruth, 1998) (2) A& W A4 (Volckner & Sattler, 2006),

(3) A¥F =4 A4 (Bhat & Reddy, 2001) (4) %2 @34 (Park et al.,

1991; Childs & Jin, 2020), (5) Al #2 A&A, 6) 7FA A, (7) Al
A A, (8) HFxE AuAR AT T ot 539 Aol gl

(Dorozala & Kohlbrenner, 2008) ¥ glt}. o]

= B oju]x] A} AE WL

FolAl 7H4 wel AHgE A
ol A4 Ao Febue
Fol HYAES fAba

Z 3)
=1 B

o] SR

1

ojul#A] Ay A9l A 2HE %
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At} (Alexander & Ortega Contreras, 2016).

FAZ Qe LA
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=
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(Albrecht et al., 2013)% 9lt}. o] &
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fite)
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Adrs A2 SR ol Al
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o] zo] Hr}(Aaker &

kel

o] BehHWA sulAe Hrk
o9} Wz SEY 7he)

Keller, 1990).
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< Hax
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al., 2010) 34
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2. 443 AEA (Sensory Fit)

, =, 271,
Z A"t} (Ahn et al., 2020). Lefkoff—Hagius & Mason(1993) ol wp=4,

A& e 9 BA= ojn x| g}

Al o
-

3

= AAAA L 2

qr

%7}

o
ot

23!
W

Yyl

3L
=

w9

QaEolth Als

S0 Al
-1

AR =

171 ¢ls

S

2=
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A, B Tl s AR e BF, s BA=W (Buttle &
Westoby, 2006), A4+ (Singh, 2006), =11 E%(Henderson & Cote,
1998) & &l BAll=e] SAS 587 wiel BAl=e A S42
AJMGE AAsk= d wlg FLd Qio|g(Tversky & Kahneman,
1974). & A7olM e sidBA=9} thshe) Az ool dIEl ¥ 7} ¢}l 6}

AR FAIE AASH] wEel A4 £ Aol Tad s &

NCS (Natural Color System)+ AAMS 7|H o

al.,, 1996)0]1 <I1¥ 2-2>%= NCS MArglo|th(vtee & vred 3 2010).

¥
iy
210k
%._é%{ 8 WE ﬁﬁg;ﬁ
%, s
G‘f?y* '3 "‘ q"iP‘Q‘
¥ "V Q 41"3?‘
Gaoy Ny o (e
G!or: Grayscale ui-\f-arl:-"’-
—Gr= g {(R—>X
390‘31# . Riog
a‘*ﬁ‘& :R‘m
a° o
& | “"%;’0@
L%

<1¥ 2—-2> NCS (Natural Color System) 2A}sk
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Ostwald®] djx4dQl Ay wj¥Mo=zE= FY w4 (monochromatic
scheme), GAF #l4 (analogous scheme), X2 w]A (complementary
scheme) T°| Qlth Agghoa A= Axst As FAMolgt & 4 9l
om 7 AAAae 9] Holw wjAoln HzA A Aol ek dd¥ AT
(Ahn et al., 2020) A] AAFgke] Ay 237ddl 7|zste], 2+ B
7F Aggke A 7k Al (L dA&

Ao (LAA&IH) > @2 Aoz a8, 1
AR S UERA =2 AP Aol Fa HE, A HE, 3E

HAE gz dis 5oH anjzk FrHE Eelsksith
gl =

g, ou) thEhgel zZAtE ololEyel fHES B REZQ A
AlZEARQL Aolg womEM B Aldigles tE SAS B (AR,
e}
T

el
AR oAl £g AFeka ek J1E Aviut Fxse o
WY f
ol e Al E4E wTo B
ololWIEIE] Hel7h fAle WolA B e ARl AxE

Aol daAAE 2k s,
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A 4 A A¥] 7}A ©]& (Consumption Value Theory)

Vershofen(1959) 9] &|&] o] & (benefit theory) ol W= A Fo| AH| A}
oNA F& FE 72 g FU Fguer Asd ¢ vk 71 Y
= AFE VAl dgs, FF A9 AEe] Vlse AL vE Be
e onlst ARSI A Y-S EEsttt. Holr} Sheth et al. (1991)

ZH] 7}x] ©]& (consumption value theory) & £3] AB|A] #A|F A€

rir

o A A7 W E el 98-S g Eskgdth. Holbrook (1994)-&
AHAES FF e AlFel vk A av] A Ea EEE gy ol
o] 7kAE A skqlrh ol 7h] Apdo] Folxl HEw AFEelA]
WMEs ootk 2 GAlska, 297 W] &6 d%5E dSFse A
Wak ofet Adats o AHEE 4 dvka &gl e olE2ES vEe
2 AlbH &le<l

A5 T} (Sweeney et al., 1996; Kwon & Kwak, 2014).
Kwon¥ Kwak(2014)2 thst A% > €0 A wgtod, e AE 2

A 7 oA theksk kA Apde] oa Fw) H7)7F Roj" sbs
€]

& AT Zolr] wjitolrt. WA (2014)= SPA B9 FHehrgo]A

of el ATstded, ASE ANE T RS PH o] AL W
ok AR AR (2019)& A¥E vATe Tepnaoldo] e A

R A e 2 e RS e R e s I B e B e 2 i o B i e IS R P e
*E gt A dyss Fl @Y el wek g 7EAVE &R
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5949 BE] TS F3 YL % 5 vk olel weh vhs} ofol W]
Egh M BAs Fopudold 4E WA 9] zuabs o /1A
2B TR TS vAEA el ek 53] Al &
M) b FelA BEAQ A A AN CISA A, RE A, A
Aol Tlet ST el A A2 tole] Hisl oldlE wolw 1

9 Qo Rgtsls AEI dES AAst Al g
1. ZA3 3 7}% (Emotional Value)

A A= AFol v Afl A WA= =43 el HEd
o FE2 vz, wigd, e, g gkl A 3El] SHe ¢
3t} (Sweeney & Soutar, 2001). %= #b7] A &H<Ql %4 (Holbrook &
Batra, 1987) wjitel 7|4 7 v Fa# ol 7jl4olrt. i Zetn
go]d weto M= sl BAEE] a3 oA e FHAo] B AbY 9] H
Ho® dolgozm A 7HAE FEske W adtdolgta =9 9l
(& & a3}, 2011).

e

2. 7153 7}A (Functional Value)

754 A= @A A 2 w49 22 e #3894 =

S L3t A FA B T3 2 2H|AY 7R He] Qo

&l BHETE ey FZAAEA A gist 145 ek (Albrecht et al.,

2013), ol & A& - v 91ds HA3E 5 A (Sheth et al,,
%

1991). A8 AvelMe B F4o] BT o Hrtele 44

X

3 =ue

¢

AFFS HSS ISP H(Volckner & Sattler, 2006; Aaker & Keller,
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1990). &3] Czellar(2003) = 7154 7Fx&= &B|A7} Bal=oA 3

I
F BIER AE w4 duds dolATY] wiel BES] o] o

3. A}3l3 7} (Social Value)

ALl A THAE Alme Fell ARk AR A A9 AstEE Jow
oAt (Sweeney & Soutar, 2001). =, FA oz EloA =&
s LA AFEe v §7]7F Fei 5L (Holbrook, 2006), el 2
Y= o AlES =2 759 AFA 7R e wide A ddEt(Kwon &
Kwak, 2014). 53] tjg} ofo|dlElE] o 4&e Z-F, AT A=

v o B b ASE bRV el Agw pew Amu,
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A 5 A HA BAE EF (Brand Category)

b FepH ol Ay AAdel #st A E FEY BAE MR F
Qo] ZxHY. 28 wEy REYrE E sid BTl wet i)
Zohr o] d Aol tigh ot Au|AE WA uE Qe ZEeA A
e 212 Sostth g v AprE ofmsk gk el dis S ARl HE

I A, siE FHH g oA AHE EA1E AE 9A B9 3t
S 714 % 9tk (Czellar, 2003; Albrecht et al., 2013). o] wa} ¥ A
7 3

AME FES A BACE AT ¢ s FHEaged g 7150l
Qatrt

AA FJEHY dFeME HE olgke wolE WIRE] ARgsta it
WA, AAR, dd YR 2 FedxsE MD £2o EW:(Floor

7 SR
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A A s ARAE AFHD QoRA Pad B ATIAE 13
St HE5 o2 e (Chun & Ha, 2008) Ax = HFo] A-MAR A
otk FRAE W L7 i ole] AA AR WA i
=

93 BEolth AWMAZ W S E tE wEole Bt obxEe] B
o BAE, FrEolgh: AW WMol BHRAY U Fol Pid
Solz] A e TUA ARE AM EdEw Ay Fov (AU
9,2012) A2 FohE A FRG DASY BPYoz gl B AT
WO ARG AR Fereold Aeke] sbg uE vy @
$2 Holw gt YMe BES IS ol A7 By 100 3
Ay A|RASTE SRRe AFAIRe W §TE A (797,

13)2 uish A& ddsty] A4 5For udEelth vpAge

=
o] 274 (2007) & ATelM FuiHo] FH3 FAdS BET AT A
A

\]
(@)

i
31
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olol e E] 7} 7 =ejue duw, F, WE, oAate] 5 A tske
(017, 2007) wigh ofoldlElE] &3} Aesly] Add HFEow udy
ol ¥ Aol Wz AU

el 2 Aol gty AR A=sE A ), Axx AFY,
ol o], EA g, sAstets 5 A HFel web st ojw gl
aniate] o)Al wkgg o] Ea AFA FEtrelde] & F 9l=A

Elas RN i
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Al 6 A F9 = (Purchase Intention)

Fishbein & Ajzen(1975) 7} #|QFst ‘85 o] =2 2 (Behavioral intention
model)” o]F Fwjo]wr} AMAA Fo WHEE FEEY] AAFY s
oo MEH PFF FPY gL FE o HL Kt et AHA
QA P werhar shAA, AA e 9] o] el Fujolke] st T
Aol ZFxEJT. Engel 9 AFX(1990) ¢ A4njAF F REAgAME T

o)t 2% JAMEA WgE A Y A7E T RE A&
H 27 AF g v BES ou|ste ACo®E Hgtow, Anjzte] Alyde )
2 FFetd = FHAA o shsAdoltar st Tsiotsou(2006) o ok
=24 g8 s A 54 AEE st sk e s A
o, AEFe, ANTAES, Fa Ao P wiAY AFE =8 F
Utk gk webs] o AFeA] e EE A SRR o]zl 8

g ofo]dlE ] AEZoME 5 MY thekst (multichannel retailing) 2
T FeAd wet dig AQstAS dideE fig oF dES dATst
Park & Park(2007)& 2gfolZ3 @ xgjel wjgo] Fujors i3t
pobth BE YEL vt 4302 23T ANE L A

< 7]1%(Ducoffe, 1996)3%tt}t. £ AFgA= 2l
el Wge P s PrAEE BHshs PHEE Ba AL

culAt AdA TH a%e st Ae 2Ew A4Hd ATE
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A3 AT I 2 2R

Ald AT EA L AT EF

& HoMe AY A7 1F HEe BEUE AT d7E A A

AF EA b D mRS ANGA Ak B QAT BAE g ofol

a ek ololdE e AES PR Holt wWATed deke wEen

A g,

il

1. 97 &4 2 714 BA
A BA=e] FElr ol st an|Ake] o]zl Hube b &

A mAE= Qo= 7 E(Heider, 1946) ¥ %3} 7F4 (Kamins,

1990) &2 A o5 g o® 3k AXH A LA (perceived fit)
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olgh= 7idol v

9l +=1d (Dorozala &

o

i

3

o

ol

43 A

s el
1A

JH]A]

= o

Kohlbrenner, 2008), 7} wWo| A}

HiR

12 el et A3

o
1l

AM z3Hdol

00

1A 5= 2T o] X
= T AHGIAE 9], 2015).

o
R4

a}

)

F 2ol

oy

ol

Al = Al

o

t} (Albrecht et al., 2013).

I B RE Apo]of| A AR R

ch st

dl

Z

o

A

9], 2014). Ay x

<
S

kil

del= ofoldEEE
3}o] & (Ostwald, 1969) o] w2

A

|

}3} (Color spectrum wheel) o4 ¢

4174

bl b3 g ol

S

S GAF A (analogous scheme) o] 2}1L

IR RO

B

2=

21 7489
th(Ahn et al., 2020). o]ef| wa}t

A A7t fAE AldolEkd HIfAE Ald B of

A
3H
AN

el §

g 3

ol

2ol A

il

B

"o

e

A, ou) s gel ZAE ofolel s

s
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ZtA ol zolE FOo M EF AUelE tE EAS Holt(EH A, 2019).

Jdo
>
ot
4,
-9
>
[
=
X
)
<_I>L
=
=
o
i
=

i
)
=i
flo
I3
%
oX,
o
l
rO
>
it
-

s FEndold AE TudEd vAE ZHE LolRoh mg
ste] aulA ARERE vs ou] oish)e] wE 77bd A@ol

AMel A QAo vH = E3 Aol 7k A ol

rie
*

7Hd 1-1. wishst s Bz s A8 Ad2 et} s B

A= Fepr ol d A Fle el FAQl dFel AS Aot

A 1-2. 2vlA AR ERE vs on] debd)el wet oeks A n
AT g Aee] fAel AAE ARl WAL dBE Fol7h g 7

ol t}.

st ofoldlE|E7t 1wt ASEe] st WA A7)
st Zlowm uhs|wA, 8te] An|xpell Al ofgte] wWAde fshe] AJ7bA ofo]
e E] o} et o] girh(ely A, 2011). thghe] HAS dighe] A4
S 23l (Mael & Ashforth, 1992), Bal= WAL BHAE
W ZAo] et 2uate] Ao o (Aaker & Keller, 1990) ©t}.

.3 ] £-1)) &



i

ek AQsHAS ez o Aol A HE gist PAdLS dist o FA
ZHlef] glo] T oAl Bl Fujeref A JTFo] Qi uhe
t}(Park & Park, 2007; Lee & Park, 2018). ¥

oANM gl == e OEA L BAERT Aol A Tt

S0y o

Iz

£
ro
|z
=
I
L)
o
i
L
=
=)

olr
oX
o

& Zo g FHAH(Park et al., 1991; Aron et al.,, 1996). °]+=
FepR ol et Aol & TS T F AT AAMEH

o] Au|zolat A AR disteM = WAde] T o
o BAE WAL AFY B S sh7] dEel AEel dd dRor @
o] gl& W &nAFe] FujaL Ao FQEHA 1 EHE 24 F (]
&, 88, 2010) 01t wEbA tiE AJFe] AR ARl F

A BA=o PAo] anjart oAt A S et T8
= @ Jor AgFsidt. a2¥ud & T o= WAel 9 & A8

ol el rolr b Tkt

AAE 2] A7x1(2015) 2 713 &3 ishe] Alf Aol sk EA
AR 71 -det A ok A@Ael e E BAE HUPF 594
ol F2 TS ET7E vEbdS Wt oA A HlaelM = tig 1
do] g ok A Eu AnAe] BIA= H7Re oo v =

FFEol Avtal H3lHh olE Fdl, 8% A e ZEhEeelA

N

flo
=
%
i

o
12
i

tlo
N

_]

X

H

F 9% FET 5 vk T90E 4 AFEY #A 2 oS0l v
Q4 LHolH FET u 2vlE ojmE AES TA B AT 2FH0
2 A%

woll @713 qbell 2 BAS @71 vif old® LIy Ad, 201Dt

Tk vF m2 o] gAdolekd ofA S tistell &ebA] ok Sk 4m|At
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AA AA Adds = ¢ ok o w, tistRu= vl JTE A
BHcele] FetRgolds Sl she] An|belAl AHLahH
A (F3d& #3874, 20200= S50 oAl &njak FH7HE o]

AT EA 2. st WAT A4 nas Pae] gsta AA nus 2
welold AFe puewe nAL &R dFe) Aol tolrul w
3 X AT B el o),

ol

7Hd 2-1. ®igh B2 gt A B Fekadold AE 7ol
Sell A Gl & Sl

7Hd 2-2. A BAES] 94 digty A BAE ZEpRdeld A
o e mel A FFol A= Aol

44 2-3. 8 WAool jgta Sd BAs Zehueold 4E] g

Lo mAlE dEFS die A Blsel tisf AAE Aol Wi A

Sweeney$} Soutar (2001)= 4B 7FA] HEs ] B9} ds2 2
goke dl AHEE  SleS FASESI Albrecht 9 A731(2013) 2 €
Mel BRl=e] & WigoX YeA ZhA7F o)Al v A BEe] A A
AeS H3ch AuA(2014) = SPA BHE=S] Fetrgo]ief o

af IAE AR A ZpA = gl kSl 4 el dEe Bl e &

ftlo
>

i

45 .-';r'\-\.-l! -:“il 'I_]l



gt ololdlEE] g} v BU= Feprold AFE Wetes &

ol gt 7}x|7F 1E5e] FHje el JIFS WX &=A Fote Rt st
olgfgt &m] 71X ol&& s Fetryold AFE wWgow Agsn,

WA BAHES B dE ARAE AZsts o2 4

S @ Zlojgtal ok A% AT Aol of

HA =AA 5 Sl digh ololdlEE AEe vlwA g

5

bl Amjztel Al grbrba, Aldg s AvlE sk

4
AN
~
olr

k)
N
)
B

it
U

=

%

o

)

)

(2

T o

7k Al To%k glo R ASEY. ol 37HAE TR

theh et ol el TR SAH L =

GTH R AH] 7FA] o] & A&nARY A" THAE T8 4v] s o

=& Adwste o]&o]th(Sheth et al., 1991). wepx] A2vjap o] th=t

W0 A6l ez Sle 4 vk ofell whet v o] A Al ek 7R
7

A7 A 3. &H] 7HAF dieta il BlE ZetRdold AdEe v
Ore vA= mykE dobdvh BT gt 4nA JG(GFE vs on]
) ol whet g3ke] xpol 7k QA dottt
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7Hd 3-1. tisty} s Bll= Fetreo]d Aol idt A" Aba] 4

ZHA= e e el Al el s Aolth

7Hd 3-2. digty s BAl= Fetr o] d Aol uid A" 2

AR Fojese] AAQ dgo] 9L Aol

7Fd 3-3. gy sjd Ba= ZEtRgold AEe i JIAH 754

A ol Ee] A Qo] 9l Aotk

b 3-4. 89 20 FAEHEE vs ofu] st el met ojshs
gd B FERgold AFel duid JAAE AuH] ZFAIE Ful o ke

obd Zetrgol it A Be nFME FEY BAE HF F
Q70] AxE . Bk Ay oju gk JhH el dis] Al HE

gtk sl gteElaeelA AlE EAE AE 9A Y 53
S 74 4 At (Czellar, 2003; Albrecht et al., 2013). oo wha} & A
A HHY @Rl At BEY AdS Fal WA BA= s
FYE FE AS Fojth A HAEE ARSI 5o g AiEs &
niAbvieh s S glan, FepEdo]ld WEe s o]eldt #Ade] HolHo]
ety Zetngold et A BA=o B3 wel AuAe #Ad T
oert s 5 k. weEb 2 Ao BEYZE 2 gd BaE &
& 57FA el whh disto] FPE wf, ojujet xgo] 7 oAl An|rte)

Mg olZm 4FA Feudoldel d + QA WHRILA o,

!
N
)
DY

47 .-';r'\-\.-l! -:“il 1_l|



AF EA 4. "ty FEgRgolHst= A BAE BF(A¥EE,
MTEd, ofxxof, #Az], AR uwet st Fetrdgold AEe

e A9 Folsk QA ot

7Hd 4-1. A BAZ HEel w Awxyt Adske dig
Zetwdo]d AdFel tist 7k ek T Ee] 2to]7k §lg A

st 2as

Eateg oM 19|
4E Foje= Z0I%
[
oM
Bac

<I¥ 3-1> A79 =Zydg=a
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Ao e
&tQ| AH|XFEICH
(&3 vs OfjB| ChEHAY)

7Hd1-2
!

het-2aHe
Ect2 0|
JE Foielz

7tE1-1

A vs BIRAL

7td2-3
7td2-1

7td2-2

<18 3-3> A+ 28 2

OIx| &l 8] 7Hx]

7431

7td3-2
7td3-3

o e
okQ| AH|XHE
(SH 2 vs OflH| CHEHY)

Cfst-=gie
Stz ol
o4E FOie=

— 7td3-4

<I¥ 3—4> A4 ¥ 3
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ak 18 A 157 | 100.0
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7152 71X 1.00 7.00 5.17 1.07
AR E A A 1.00 7.00 4.60 1.30

ek WA 1.00 7.00 5.28 1.07
BA= A 1.00 7.00 5.80 1.20
T = 1.00 7.00 4.68 1.37
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A 42 AT A AT

= AoM = oM AAR 4 7 A ZAE ATskaL el B d3E
A B AR dhr Agh Al 1 1 AFAl dist FEhr ol AE

T s m A= ZdE Gotry] S sy BAS, el anA
Aol whah 7h2hA A gago] dAnkdl A AR WA=
dotr 7] g8 o] YEAEME AU <

BT wgyol g Fepugold 4
dotr ] P& oI ARLHS, et
a3E Fgelstr] 98 PROCESS Model 4 & AFE3kSIth 7 &4 3 <l
] A 7F g FepRgold A e e v A= S3E dobry]
Al vl BAE, el A Foe wet &30 xpolE: ¥he]Y]
?18l PROCESS Model 1 & ARESIIT viAI#o=m A4 74| 4 <
FeRgold Bzl A HFe uet dist Feprgoeld AFel dist
A2 e AolE  dolrry]  fE  AYE)H  FAHEAM S AAEIT 7

AFEAel tiet AT <E 4-10>¢ Felskalch

god
O
oR T
1o

<E 4-10> A7 A4 A5

a7 oA w4 7 A=
FIANEA,
! o) AR
) FEHAEA,

PROCESS Model 4

SPSS 25.0
3 i

PROCESS Model 1
4 DA AR
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1. Aol TR vAE 9T

A A = A A 1 W #-dste], A E gty H@E A g o]
e Felreold AFY Fuiite] owd JIFE mA A F3]
A8 SPSS 25.0 & o] &% @I ARA S AAsGTh e o] 4v|At
AR ys v gt el wep 72bA Agdo] AnbAl A3

QA WA G AolE otn] SAs) o] AR U BT

AT EA 1. distal @4 vz fal AR A@Ae] sty Al
vAE Fueold ¥ Tueme wA: ERE otolErl E3
ste] amah AWEFE vys ou] gEa)el we gAd F@Aol

AREA QL AR AA]eof| wX &= &3} Zfol7t QleA Lot

rf
+

=
o,
D)
it
2
%
o
o
-
i
ik
i\
fe
&
o
i
oy
ot
Lo
-
=
1o
bt
2,
i)
™
rr
of
ol

<E 4-11> AgAo] st Fekrdold & Tl Eed vA= 9F

%% 95 09 FHudold JE FA=
8

R?
A2 B t sig F
° < 2
A A (FAERY

TEC 1688 | 650 | 23.276 | .000 |.423(.422) | 541.753xx
i p<.001
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24 Ase] wew, e nAE Aold] awart AAE AR L
Frlemel o2 FolF Jo] Ygol FeAHUI(8=.650, p=.000),
webs] 7bd 1-10] 275 Ao,

2
e
oX
r (o4
2
=
A
rr
offt
o
=
R
=)
e
o

(2) 228 AgYol ARF
2R Ay 24 53

WA gy} BAE ofoldlEE Ao fAMS Fo JEs vrTl
3 NCS 2MAF3k(color spectrum wheel) S vIE O 2 23 Ao whe} s A
A9, 5, 95, $ AL EE, B4, odA, dE )2 BRI
TEY Ay Bk, ade], EE vY FYE VFeE FAIFS
ekt olE FaEl AuArl et digy A B=e Hyuh 2
2 Aldel &3t ‘1R 34, o AL &ahd ‘002 FYste digty
B Ay A A vl HAF Heks sk digte nis A%
A8 fAF AR (S, A AgA) sk shel avAt
A JAA7E GEtA=A glshy] & "y JS(FAF vs vl fAD 7 8
o] AnAF H(EHER vs ofH] ) & SHWSE, JIAE AN S F
HEWFE Flste] o] ARAHEA S AAEkel

A A < 4-12>9F o] she] anak Jake] Fa ot Fosk Al o
Ebskoh(F (1, 389)=37.082, p <.001). A& A of¥to] that FaI}=
FOEA Fokot < 4-1>9 =z el o] Ay et AnjA Awke] A
TG AdE Fo Al ERRTH(F (3, 387)=5.791, p<.05). 5, R
et BAEe] Ay fAF IFelA o w2 ARAEE AAHo e
A8 vfFAF 2FA B 5 ATAS AASAT webA A et

(8- vs ofu] te el weh AzbA Aggel AwAel AgAd v

I
[

)
N
-~
!

73 -":rx 5 -ki' ]_-li



= Gl Aol7F S Fojetar 7Hg3 7 1-290] A A H AT
¥ 4-12> Agdol oist Ae] FAM I she] Fwko] o] Ak A A )
df MS F
[o1 iy = = o
Hl ey - R e 1 0.024 0.015
AA Ae FAA
gk AHiAl A 1 57.421 37.08 2%
Ay FAMIXE A& 3 8.967 5.791%

wxk p<. 001, * p<.05

6
5.5
rkl 5.19
50 5
0 79
joll
7 45 CHet-BE 2o
o 4 4.22 e H| Q A} 12
K
ol 3.86 oAas
3.5
3
SEm &
sto| AH|xt FTH
KI¥ 4-1> g —-Ba= A4 Azl A g9 &2HA Huko]
AEA o) nx= s g3
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2. B0l T =] vX = FFG AP WA &

Apol el gy

4% o) 83ko] BAsqn.

o4
1o
=y
=
fo
k)
i
rO
ol
=
£l
>
)]
o)
wn
P!
=
o
(@}
=
o
g
=
o
(@}
[©]
107)
1o,
=
o
[N
L

QAT BA 2. st A4 4 BAs Aol gt Ry vas =)
nelold FES Folowe] WAL EFE topRth Ea A H

o] Aol olal kol

(1) "ol thst St goeld FFS FrjeEd] v

rlr
of
o

ZFen ol del st distyt HAToel| & &Rt XS
gdol oigt kR gold AEe FujoEe oug JFE mAEA
AZe7] Y8 AA FES gAor vgFIARAS AAsIT g
gy BA= WAL SHWUSER, PidnE FEUSFRE AF s

geolslh AAsE A= <E 4-13>0 AAHo] Q.
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<E 4-13> /o] it Zetrelold e Frfeeel] mAs %

Z% W 0% Zondold 4B FHIE
8

R2

=iy B t sig. F
TR & | ;48 RY

ojj &

A .100 .088 1.826 .069

HOaJo\: A76(172) | 41.475%%x*
;1;\: 496 .386 8.038 .000

O O

%% p<.001

87194 Aol Wy she aulA} AAss Bs gy thsh 2ot
welold AFS Tl % o] GoH(8=.088, p=.069), B
AT WA oE Fepudeld ES T FA% I JT(H
=.386, p=.000)°] SHelElo] /b4 2-12 712}, 7bd 2-2% AA 5ok

(2) dig B4 Fejex Atolo] AR/ v a7

AAE Aol theh WA sk FetRdlold AE TR BAlE
7fsk=A A BT fdEl, SHHsE e YA R, FHEFE T
T2, AEEE X" Heg oz FEY Process Model 45 AFg-3)

Gk AFE 7 95%9F Bootstrap AE < 5,0000.F XA 3Fo] uf 7|
A AT olw AlF] kel #HAgH(LLCD % Hd 3k (ULCD H 4
of @7HdE nlstE 00] 2FHA &g A5, tE 7Hdo] AxHrt.
Ba Avbe <9 4-2>9 <E 4-15>9 2k tfg gadol axd g
e mizfsle] PR olojx= B HH a3 AlSE 24060%
UERS T 3 b A2 g 95% Al# 7k C1=.1588~.3282%,

A

2
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51
=]

<IH 4-2> A94dE wH= ek Aol e el A

= AR 23
<E 4-14> AEAES m7lE dig Aol Fujeef vx= A=
nyol a3 A
A a3 8 &2y = 39 o =
uf] 7
a b c' (axb) (ab+c") WA
.3469xxx | 6936%*x | —.0154 2406 2252%xx | R 7|
[.1588, .3282]
#xx K. 001 7Hg &3l &35 [ 14> LLCI, ULCI
<I¥ 4-3> AL vi/lE BdEgAo] Fujo o nAE AR R

% 4-15> AP

R BE Aol oo vA|

2o gy AS
AR a2y 73 29 T 39 o =
] 7
a b c' (axb) (ab+c") L
514 6% 6161*xx | 2109%x*x* 3171 5280k | F-H-u 7}
) ' ' [.2216, .4191] | ©

#xx .001 7H4 &9 &% [ 13k LLCI, ULCI
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AT 0] EFEA kol ATYY W A FAR Ao F
Qs ik, ot et Aol het-dH nAs Fepueold FE Tl
el WAL e et-AM HAEe] AXFE Aol i Zole

e ASA QAR Rk BHoR, AH BAs Byl det Fehn

AN
F 95%2} Bootstrap MZ 4 5,0000.% X A3 w7y EAS AA ST

A A, A BAE Aol A" AFAS wisfste] FulER o
AA = BN b &3 AFE 31718 YeEbgh T3 b Az
et 95% AFH e Cl=.2216~.41912, A3k 00] E35 x| gko}
At b ayrl §93% Aow gy, e WA gy A
BHAs gAS Tl mX= A 2 oAl Fosion dxE A

TS FEu 98 st Zo®E dErgth AAs Ay g <™

4—3>9) <E 4-15>9] Al ot} ATEA 29 A= E3apd, o
o] amjzke] dfsh ZEtEdold A& FiE olEY] S tiete |
AEY A BAES WAl § Fad edds & ¢ Utk
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3. &8 A7} FolEe] WAL G} AwY 24 &3}

B BAME A B4 3 3 #-Ete], 2nAt dig Fehreo)s
el dis dAsE AR A, A, VsA HA7E iRl mX| =
FEFE gotrr] s tFIA BAS AAST e she]l &bt
Ao wel FAzZe] zolE ¥s]7] $ldl PROCESS Model 1 & AH-3Fl

AF BA 3. 20 A7 dfetat A nAS Fepuedold FES T
oo v EAE Gohith e oo Al AR vs ob] o
spg)el wheh wske] Afolrk YA Lok,

(1) & 7kA7F dig 2R gold 4F9 T =d vA= 9%

QA F w] ZHH7} ot Fepreold 4] Fuole] ofw gt

A AFE) A9 A EEE Ogos qEFHARAe AAsg,

ABH, AR, )5 NS SYEFE, PUOEE FEUSE
-1

A sl dolstg . ApA e A <E 4—-16>0 AAFH] A}

<E 4-16> 7F7F g Zetrgold A& Fujo ke n|xE F3
F& WS g ZE R o)A AFE s
RZ

SHHS B t sig. F
Tl . & | =49RY
A}yE A7 = | 370 | .315 | 6.136 | .000
YR A7k | 459 | .408 | 7.312 | .000 |.534(.531) | 148.000%x*x
N15A7v= | 102 | .080 | 1.573 | .117

s pl 001



S|AEA Aol w=w ge] Auxprh AAek= AR A 7EA] (B =315,
p=.000) 8+ #A 74X (8=.408, p=.000)%= oist Fetreoly ¥
TFujeEel] gAow feojs gl yebARL, V%A e fFod
Bl AUATH(B=.080, p=.117). °o]&= Wt Ax =¥ A& dfst 7t
Bl AbS A, YA, 7] 2
3, ol FUuioEZE o]t Kwon & Kwak(2014)9 A+ &
Ayolty, gokstd, tish Fetrgold AFol dEl AAH AFs| A 7bx 9}
188 7H= e Ee gAQ o] & AR A A 3-1 7
3-2 & AAHAL, 7154 7HH ] dig 7 3-3 2 71ZtE Aok 28y
shel AnAE g FEkRgoeld AFel uldk vk FelA 715 F
A M=5.17)% 7F¢ =4 Azt e, ol =4 dxd
BP=o WA M=5.80)¢] FF FA A7toZ HolxHi: Fepr oA
237t AEPL Foz FHUY o &9 2uA A g

Feprdoldel ojst 74 A\7hel Apol7k EA b A Fuk.

v}

olr

4 A F AAA A

@) 28] 7Hs TR BA e B9 Y =¥ &

et Sehuelold WES NG FuldE zke] @Al dsl AFel
wel AEsE ehel 2wl A9 Az Aot Qe dotrs] e

ZAgY A4S 2AAEHTE Baron and Kenny (1986)2 A2 Wy
o3 ZAHIATALS AEFHoT wol AFHIAW, A 7ol
A 1 F /7Y TA A ThsAA wel Stk wheba &2
ATolA+= Bootstrapping WHe AF&ste] 1 F 278 AarAdolA
-2+ SPSS PROCESS Macro & AHE-3H3Ith. PROCESS Model 1 &
T SHWase A &2y G, A E, Ve E, FEETE
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T Eg,  FAWSE she] AMA JYEEs HupdHS (EHFR=0,
stA=1)2 F9ldto] AFE 7 95%, Bootstrap MZ F 5,000 &=
A QR A S A= <E 4-17>0 AAH o] 9},

<GE 417> 7HA18F oo AAlel A she] Aol 2da )

95% CI
LLCI ULCI
R?=0.4431, F =102.6418:xxx
0.8896 | 0.0633 | 14.0554=*x | 0.7651 1.014
ghe] o 1.1983 | 0.4389 | 2.7302#x | 0.3354 | 2.0612
AL 4 X 89
RZ=0.0095, | —0.2296 | 0.0892 | —2.5737x | —0.4051 | —0.0542
F=102.6418=*
shE R 0.8896 | 0.0633 | 14.0554=xx | 0.7651 1.014
o] th8h8 | 0.6599 | 0.0629 | 10.4932x#x | 0.5363 | 0.7836
R?=0.4764, F =117.3921#x#x

B B t

REERE

433 7 0.7857 | 0.0548 | 14.3364#=x| 0.6779 | 0.8934

ghe] 0.0399 | 0.4414 0.0904 -0.828 | 0.9078

A X g9l | —0.0235 | 0.0835 -0.2814 | —0.1877 | 0.1407
SN A4 R?=0.3246, F =61.9839%xx

0.7602 | 0.0742 |10.2476%= | 0.6143 0.906

&l Aot 0.4198 | 0.5634 0.7451 -0.6878 | 1.5274

A=A Xske] | —0.0656 | 0.1071 -0.6122 | —0.2763 | 0.1451

wkx p< 001, ** p<.01, * p<.05
ZeAs BE 1 & 5% 24 du, AEA 74X (B=.890, p=.000),

72 7bx (B=.786, p=.000), 712 7k (B=.760, p=.000) XF
Fololwe] A Qo] sAARUTh webq ost Tepweold AEel

8 1 A - :'E_' _':



gl A8 AL H A9 A AR Folewe] 41 Aol g
AoT Qe A 3-1 7 3-2 £ B AAHAT, 715 o] g
A 3-3 & oEAARA Ads g¥ ANEUY. =@ e
zefudold AF oo we e ALEA Fhxwo] stel aua ATk
xAEHI Fog Aow ey, = 4 A9 wr SRy u
AE A AR} e Zehneold AEY THlo R nAt d@go] o
A Aow etk whebd she) auA FRHERR vs ou] e of
ge} st nds Zepueold AEd g AAH Aw A7)
FoleEe] wAE AFL Aolst de Aow AR AR 3-4 =

A A = e

e~

A BAE EFo & g FerdolA A4 2o

re
i

Aol AT Al 4 9 #-sko], LAkl sl os d=e
W= BEo] wal ot Zebrelold AHES sk Fujolmof
1] zkol 7k QA 2lshy] Slsl demfA]l AR AAskSith
=7F wHe® 1) g9 &uA JAad 5F Aol didk Aelrt
A otr 7] fsto] JholAly E4 S stk 2) A B

sF olulA o] zFo| uwhal Fujowe] ztol7p A Lolwu FEY
ol g FpolEgls AAE s, SHEE t—test T

Fojel el whE die olmA| o] o] & el

e 8
TR e o)

ooz
2

rlr

e

32

T =
O

I

0
7
o,
o

o

87
-

A 4. gy ZtHgolAdst: A HAEo BE(AFXEX,
, oFxxo], gAY, Aol uel st ZFelrdo]A AFE

B 91499 wfol 7k QA dobiet,

=
N
e
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(1) BF %2 dg Fgugold FFd de A2 Ao

M)A Aze] o] AdulwE 5 7k HAd BiEo HF(AEE,
NFA/SPA/AE-E, ofxxe], My, ddzshel wet g
Fepuold AdFEel o A A vkA, YA TkA, 7
TFoje] = sk <l
AAEA T QoMo AX X SPA 9 AEYEZS ¥3d FY,
obxko], gMe, HaztstE MEstd sid 5SS, 5 Wade AR A
7HA, AR AH A, 71 kA, FeleEE Fsklth 2 A, 9iA
Bl web AkeA kA, 7154 ZkA], FeleRe] Fatgkel fo g
pol7b FlHE Gk ol Tl WA BAso HFo] wEh Azt
AA Bk et Fetrgold AFol gk 7px el Fujel el ztol7t &
Zolgtal 7Hgst 7Hd 4—1 o] AA =it

AFE AR O F Duncan HAES AASG T A= <E 4-16>9F 2t
Al wzw, Abs A 7EA], 715A 7R, el xe] diE s 2is
53 fo% Aoyt FAHeh digty YgMe HFo] Fepneolde
alaEl] AbE A 7Ex] (M=5.49) 9k Tl = (M=5.43) ] i3]
3] gMeE 5F9 vl B A4 A9 (Prestige)
(Eastman and Eastman, 2011)& 3| AFs|& 71x| e HIHEHA
Tk o ofo]dEE] oA FUst o]{FE  ARSA JEA 9} S
Ao =ouoe] gt 2 Ao A ity HAE HF 2ol
BT IS o woh ko] Awjzke] AbslA 7bx A7 a3E g%
3, AHRke] 3o ARl HEg-E o] ol Q&S YAFTh

715d RGN AR M=4.79) R0l T v ARk QA

o}
:Ol:
o,
4o,
=
r_{
DI
M
1
o =~

Q12] Fol7b Qli=A BHelshy

)
rln
dz
o\
2

10
_O|L
)
ki
32
9

011

r& "
By

o I
= _1
i)

et g8 (M=5.43) 2} 93t o)z} ALY AL X oo,
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ANF/SPA/AEZEE = Auo] Z3tAu EAHom 808 o]}
AT,

g A A A A EFel wel Fdgke AolE KolA
ARARE AA BT EE A FES YERILL o HA

Zetr ol d el s BAES A ojmx| el 3] Hol&

153}, 20119 dAs= Aol B AFE Ha b
FER Yol AL pHAEA ¥ AAE HHE BT F e FE

@l o sl

8 4 - sﬂ-ﬁﬂjp



<E 4-16> P =

Zoll mE 59 Wale] Fit ol

o2 |Mama=sz| N | @z |weed| £ | DU
AE2 (a) 81 | 4.7809 |1.18479
AL (b) 193 | 4.7228 | 1.13461

Ab3] A

23 ool (¢) | 47 | 4.9734 |0.94154 | 2.9792# | d>c,ab,e
gAg (d) 23 | 5.4891 |1.17376
s ztst (e) 47 | 4.5691 | 1.37890
23¥%= (a) 81 | 5.1605 |1.30343
AT (b) 193 | 5.0829 |1.18733

AR A

43 ob-x%o] (o) 47 | 5.2660 | 1.01538 | 1.1695 -
gAg (d) 23 | 5.5652 | 1.35935
A3t (e) 47 | 4.9681 | 1.30802
232 (a) 81 | 5.3621 |1.16333
N+ (b) 193 | 5.0950 | 1.00788

7]7}%;4 ob-x%o] (o) 47 | 5.3546 | 0.96159 | 3.0795#* | d,a,c,b>b,e
gAg (d 23 | 5.4348 |0.99206
)53} (e) 47 | 4.7943 | 1.22090
AEZ (a) 81 | 4.6358 | 1.48063
ML (b) 193 | 4.5609 | 1.39236

;L;] b %0l (o) 47 | 4.8777 | 1.11545| 2.4136% | d>c,e,a,b
A (D 23 | 5.4348 | 1.10838
N8 (e) | 47 | 4.6436 | 1.34704

wix p<LO0T, #x p<.01, * p<.0S
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A A 2ol

Z3} B A= o A
B IselA

1

9

4, p<.000). FAXCoRE AHRH F 1

Hlo| A J|Fd, AANFL, SPA, ~AEYE % €

AATG(x2 = 19.93, df

o} 1]
28]z}

L —
T

=]
£

[l

o
7!

—

0

e

ojy
el

™
b

ojy

<H
=
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Nfo

AEH g ol

ol

ol
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=

sy IF R}

BA=7}

e
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N

AH] el A Bl A

L=y
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o

ol
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or
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<E A-17> 5t8] Awe] Ao 55 digt 2po]
g9 A BAE BEF n(%) . 5
2l | AEZ | ARG | k= | g | Hags| - “
- 50 115 39 8 22 234
(21.4) | 49.1) | (16.7) (3.4) (9.4) (59.8) 19
] 31 78 8 15 25 157 ‘
&4 93
(19.7) | (49.7) (5.1) (9.6) (15.9) | (40.2) | "~
< 81 193 47 23 47 391
" (100.0) | (100.0) | (100.0) | (100.0) | (100.0) | (100.0)
wxx p< 001
<E 4-18> B5FH Fojorof ufE tfst oju|x] o]
2% T = tjstoln]x] | HF | EFHX t
A (N=39) g | 4.0769 | 1.2646
AEZ B };}Lo 2.2004x
TAF(N=42) AT 133571 | 1.6649
AREIN=15) | gas | 3.9333 | 1.4376 .
TAGN=32) | 7T | 419688 | 1.4916 '
ARG (N=15) 25
PR, _;j;;(j 3.6000 | 1.8048 _1.9638*
T H(N=32) T 47500 | 1.9008
AREN=15) | ooy 3.7333 | 1.6676
el -2.6071%
THH(N=32) o | 50313 | 1.5551
A A G (N=6) 2 2} O 5.5000 | 1.3784
2 A g arersr 1.9341°
THAFN=17) == 1 38235 | 1.9441

sk p<l 001, #x p<.01, * p<.05, ¥ p<.10
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gAe e sfdEs Bd=el skl b, A S8 oA RFE,
SETE EAoRE ofxkol HATg HYS AAdd. 53] of

BAZ ATUA ofolsel ofEFe] thste EuE FZ4AA
w

et ol AEel FuieEel tig Aozt A=A Flsty] 9@
SHEE t-test® AASNY. FAA R SYHFE v v HEE
%3 Cronbach’'s a kel 0.751=2 W4 da@Ado] dd ofsh ojuX]
982, A RFEs TR HHH4.6758)= VIR ozl
1RGN ARGS FAS] FFol] wE o HAwE dish olw|A|
gt Zpolzb Ql=Al dobR Skt AAISE A= <E 4-18>5 FEl
A AT BEA T

A= HF w5gt tieh olw| X9 2ok Ak tie ojn|A] Hth
T8l 2 Tl RS Fd e et AES (vs HEEH oA 9
tto] Yxe BFe zEtmoldstd #AHoR fostA we
T EE YERHT ol Rl BEFE Fd(vs ) &
g olwxe disty Feproldatd FofshAl o H2 7Y
UERTE BESE obEo] HFo] HFZRl(vs AM™EE) olm A9 g
FepR ol st @A cE FostA w2 FHYEE UEEt. o7]A
FES A2 PR Hat ol Huold wHE wigh ojm Xk s
B

T 2¥S dRtHoR AdE= H5FY olvA et tiste] ojuA|7}

rir

Q13 (v

s

4)]

i

2014)9} o], B AR Fed uEe oA RTE S5
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olulA 9] e} ool HALIL FYF TN S FHIEE
ebT ol9h 2 gAow Fuiele] Hit o) gueld] ek vt
U AP BE oA wgsty ATk webd oiE olvA 9
ugo] ziol wehd avlde wgo gE 4
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Abstract

A Study on Fashion
Collaboration for University—
branded Merchandise

Jeong, Jin
Dept. Textiles, Merchandising and Fashion Design
The Graduate School

Seoul National University

Along with the heavy competition to attract student due to the
continuous decrease in the number of high school graduates and
candidates for college and Gen Z with different characteristics from the
previous generation, so it is time to establish a new university identity

strategy to respond to changed market and consumers. According to a



report released by Licensing International, the global sales revenue of
college licenses was $6.4B in 2019. Universities are leading the
purchase of not only their students but also outsiders by launching
differentiated products in the form of licensing businesses in
collaboration with famous clothing manufacturers. As seen in overseas
cases, Ul is a market with significant potential, but domestic universities
are not yet actively utilizing it. As a result, it is urgent for promote
university through university—branded merchandises to the public in
Korea.

In the era of the 4th Industrial Revolution based on convergence,
various collaborations (co—brandings) are actually pouring out in fashion
industry, regardless of business types. In particular, Gen Z consumers,
who prefer humor codes, are enthusiastic about collaborations released
by unexpected brands. In the domestic market for university —branded
merchandises, where there is a little collaboration with fashion brands,
the launch of collaboration will create a big issue and expect the
university to promote it.

Therefore, the purpose of this study is to promote university identity
to the public by collaborating with fashion brands focused on UI
components, especially clothing, which is an application of visual identity.
Accordingly, we will define a new type of target consumer in the market
for university—branded merchandises and identify their collective
perception within the UI components. We also apply a collaboration
strategy from fashion industry to university —branded industry in order

to gain the attention of out—of—school consumers. Specifically, we
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present a guideline for selecting a collaborative partner as the first step
and most important task in a collaboration strategy. Next, we propose a
merchandising strategy that reflects the consumption value. Ultimately,
we intend to contribute to the revitalization of the university industry by
attracting excellent human resources by improving the positive image of
universities along with the sales revenue of university—branded
merchandises.

The following research questions were established: First, this study
aimed to examine the effect of perceived fit between universities and
fashion brands on the intention of purchasing collaboration goods. We
also examine whether there are differences in the effect of sensory
fit (through identity color) on overall fit recognition, depending on the
group of out—of—school consumers (parent vs pre—college students).
Second, this study aimed to compare the impacts of prestige of
university and prestige of fashion brand on the purchase intention. We
will also explore the relationship between perceived fit and prestige of
university. Third, this study aimed to apply consumption value theory to
collaboration on university —branded merchandises with fashion brands.
Fourth, this study aimed to figure out the differences in perception of
collaboration by brand category in fashion (sports, casual, outdoor,
luxury, fashion accessories).

To verify the above research questions empirically, we conduct an
online survey. A total of 391 samples were analyzed by SPSS 25.0.

First, perceived fit between universities and fashion brands has been

identified with a significant impact on purchasing intentions. We also

127 A= o



confirm whether universities and brands have similarity in identity
colors for overall fit. Sensory fit and consumer groups have significant

interaction effect on overall fit. It implies that partner brands should be
carefully selected on the premise of overall fit to create consumers’

positive responses.

Second, it has been shown that the prestige of fashion brands plays an
important role in purchase intentions. The prestige of the university has
no direct impact on the intention of purchase, but the indirect impact on
the intention of the purchase by mediating the overall fit is significant.
This suggests that in the context of collaboration, the perceived fit
between universities and brands, regardless of the prestige of
universities, can increase their purchase intentions. Therefore, the
collaboration strategy with fashion brands should be actively utilized in
promoting university identity to out—of—school consumers.

Third, both parents and student groups showed a significant positive
impact on purchase intention through social value, emotional value, and
functional value. In particular, social value has a stronger impact on the
intention of purchasing university—branded collaboration goods in
parents' group (vs students).

Finally, the differences in perception of university collaboration
products according to category of fashion brands (sports, casual,
outdoor, luxury, fashion miscellaneous goods) are significant. As the
results, the collaboration between university and luxury fashion brand
was significantly higher for social value and purchase intention than

other brand categories.
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Through this study, we hopefully recognize the potential market for
university —branded merchandises, especially collaborated with fashion

brand, in consumer groups of pre—college students and their parents.

Keywords : Fashion collaboration, University identity strategy,
Generation Z, Perceived fit, University prestige, Consumer value

Student Number : 2019—-22471
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