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A YAy AEL A% Aol AF 24

E-commerce AlFoA+=  Au|R =9 A AHQ dF

Fdste]  anjatEe] ¥ @2 W, AR FE stEE Th
TAACR, ANAEY JTEATH AR, T Y ol¥, 7 o]
= G&ote] v FrlE wAst Add A UAS Fa 54
v JiQlel diel g #Eel UM xS Aws FAE
%] =dl(Herlocker et al. 2004; Kim et al. 2010), ©]i= AH|XE9 HH
Y}5-Sk(information overload) A& dAsk= &2 QA WHH o] th(Porcel
and Herrera-Viedma 2010). mefA AREA 0 2 AH[RFEoA] FHE = Al#F
YAESS 59 HAEE AFs gxe Jlol AT " rk(Dellaert
and Héaubl 2012; Haubl and Trifts 2000; Li and Karahanna 2015; Tsekouras et al.

2020). 71eH EeE FAFAA FREE £ AFE F 49

AA-stn HFete] g AES FATCEN AnxtEolA ¥ WY Sl
AFES FHste] 259 0l 9EE F7HAZ th(Hdubl and Trifts 2000;
Li and Karahanna 2015; Xiao and Benbasat 2007). W] A& HE°o A&
AA R g e 7|Nkek 9 AF g AESe] s B es o

o T WMEEE =7 He SAl, AR oRs FHE A

YArECA e Alus Az wWi¥E ®EAd(varability)e] © A



A ES SAE T AYE A EAS s 2 o, 259 vgs
zfol & 7heotal ¥l skAl ¥ th(Brenner, Rottenstreich and Sood 1999; Dhar

1997). &H|AES] JFeAM =, Z2 AFES £ Y gAESE

P>

RS YAEY wiEE Aolgh fAMY A4 MR el

oM AEE sk

&l
_0|L
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o
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Zjo
r)v
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1o
=
L)
kit
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o
N
N

wgekx] gt AEYs A AstH = AEFe] UTth(Anderson 2003; Dhar
har (1997)<> o2 2AEA AdelA &4 A, &4
= W, A == B7F o migAew

=9
da AEd hgol SrkstAIRl, Ask B7F Hl sl

AR g
AAAT ME Adg A AP ARl ot 2L

Flstoitt. o] Ao wWAYUSFE ¥ Ak, Dhar (1997)2 A3 %9

Hi Aol A Ade 7AE FEFS
gt AS AFs AsE BgAAe ik oAbd A gk
AR AR 7S A EFA] 7] 2l (Tykocinski and Ruffle 2003), A&y} A A S o
@o] 3]9]&}A 3tk (Anderson 2003). Tversky and Shafir (1992)2 A1 €1 of| 4]
AdstAl ¥+ ST E(conflict)W ol 32 4 (homogenous) w4 Al EefA <]
Aeas st @z B3 A" FEH ASE ESHUA T oHl
HA 52 A8y} JALAA Y] AF2 o 2 (tradeoff difficulty) 0.2 g2

T A ThH(Broniarczyk and Griffin 2014).

e = zpo], A ool qatd el et JEFS Ay,
aA A7HAZ vd 4 3 tH(Broniarczyk and Griffin 2014). -4 A F 2
olel&2 an[AEel Y I8 A WES o Wol AYsEE

S}l (Dhar 1997; Greenleaf and Lehmann 1995; Luce 1998; Tversky and Shafir

3 y i
4 -':lx_i = 1_.“ !



1992), AH AZAAL 74&sstr] 98 AES dask(Simplify)sho]

Ade] §AL WA A A olF O AsgME, AY ofege
2RA AR, F94 A% zddd FAdoR, Be #4, o
2o gAel U@ A SelAd ox oege FH AR Fre,

d

BEsh ZoEA shvl, Age] ojsk RS A5k Dhar 1997;
Griffin and Broniarczyk 2010; Iyengar and Lepper 2000; Mogilner, Shiv and Iyengar
2013). A8 gAECA L] wigE Aolrt Auw, SUhE= Y Ad
ok olg], wMwelMe HMErE Fojsa ol Addge g
°] 2] (commitment) 7} 7+Z~3}(Dhar 1997; Dhar and Simonson 2003), A€
HAG AN F A (control), AFo}-A 7 Z(self-determination)©]  Fr A3}
Tz Ay st wH7S A A 7] I (Mogilner, Rudnick, and

Iyengar 2008), A&E 3IlS of HEsA 42 SFHAE s A =

2=
>~
>
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o
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sAe e SFEn wiEETE w2 SAEe] FAHe=m
A| Al th(Dellaert and Hiubl 2012). Dellaert and Hiubl (2012)+= HE3F F3
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77 A laffective]-F 7hHol et 7Y AxR2 wWdsola, gAEad o]
Ao A AT JAEA o] oy WSS AHEA Al

AR b4 TASS Bal Aue] d@ ok, oAdq AAel

lf
Ja)
I,
O
rﬂ

r4—(Chernev 2003a; Heitmann et al. 2007; Peterson and
Pitz 1988; Thomas and Menon 2007; Tsai and McGill 2011; Zakay 1985). ©]+=
o1z 7|Hkel H7IR E AFME FH gAEUS w¥gE Aol

Mz weko] gt AR5 QAX|E thETh(Parker et al. 2016). A E

D)
2
o
1o
£
0%
to
o,

S og ATES B, HY A duss

s g AR F F kA F4e] ddel 98 A tH(Griffin

He

=
and Tversky 1992). Zakay (1985)= w1 Aol SkA, HA}2](compensatory)
Age e W A H4 dzel Yold FE(confliopo] © ol
12
-

ZpAzro] o YA YEFE S 75 3HSI T Peterson and Pitz

(1988)= = A7]el g W) ARG EH s Fe e

as9] e FEE g 2da, olYd AEE o] WS FE, &

8 FAE0] AR el # Hold 5 AY
A2 7ol 5 718kAl © tH(Griffin and Tversky 1992; Peterson and Pitz 1988). Tsai
and McGill (2011)2> R 212 #3 (fluency) ¥} 2> wERQIA] 4 77 o]

He AZE TN AFsl MY s WYY Bass 49

7 -":l"-\-_i _'k.l.':_'l' |



x>

AFEAAE, HE GHES AL Y Fohs pe) s
A Y 31(Helgeson and Ursic 1993), +AHd¢] =& 5 A9 4 71 A7
AAA I Ao st W%, A8 ZLl7bo] Fo]&m(Chernev 2005),
HA 2] F4 F o] YR oE 7138 E-o] F7Fsh(Fasolo et

al. 2009).

ojAbe] olEE AT, E-commerce Al¥ FH B AEUWY

W= 2pol= AHIAEY AdEel gt AAFe AviE AR

TE HARA A Atai s} o= 3] 9F A¥E T Tversky and Kahneman
(191 AFHES Ao kA 7]FH(reference point)oll 7] HES}]
MES Fr7lekA "B ditd oz An[aEL 7E A5 &4
T A4 29 7HAE 718 22 4F=TH(Chernev 2003b; Simonson and
Tversky 1992). ©] d&d 7l+4d oAM= X HEY ofggo] Ex
% 0] 5 11 (Chatterjee and Heath 1996), ©]= A& 2FAI7HS Z7kA1Z Zo|t},
wepaA AH|AFES W 2pol7p & F3 g AEA Huo wiELEE
Ad T AE MEE Zol7t A2 gAE T AR O vEzHow
3§ 7}8 7ol al(Janiszewski and Lichtenstein 1999), A &82 z}a17F ot

sAZkel FAE U9 Hlil(local comparison)®] 7]RHESFe] Q11X Z 0 F



H7FS 7] wi-ol(Parker et al. 2016), WHE Aol7} F FE= FH
YAE F AYst e g4 dish A8 Apxlzte]l f A vEebdt
gEs dsst sHs AY

Dhar (1997)8] <ATellA], Afd e

=
Pase] /NS W A" okko] kA urhbi AE e welE

A, A" Retel wARE A" o elelth ok WYE
Aolo] wet AW ATECIM AP FA A 3 FH Al

Adeheles 28 285l Fd 0 AA"CdMe dider Z

2 A E (assortment) = A E0] AAEHT7] wtel MELR =g dAow &
T e AHolth. A" 9Ade AEES B2 . FA49

< 7 ="}(Iyengar and Lepper 2000; Scheibehenne, Greifeneder and Todd 2010).

F2(vs.A2) FF] 54 g A FAodx dFES 7AsH Y

BEo] 3k E(motivation)S A BFA7]I AEl AAZFo] ZFHolEA
Sk} (Chernev 2003b, 2003c¢, 2005; Iyengar and Lepper 2000). 3 ZAEU
W% gol7h Ath, PrE F PRl wo] e FHES

AR Aol e awlstA He w4 AECAM ALEI o=

Rl B, wae ders Y 84 7 48 2 saleh

(20200 Heoz AFHom FH YARES AV], IRIEHA HE=
wAEY gl & 5 A9 AxFte] Aags ASsld AR

FHd A AEE 3NELE =27, ol(Ee 2)E AAE .
3Mvs.67h)e] FH w4 oA FAEe] e ALz, RS ETF

= dEbster o= A" ojgw S AE apR-stel] os v =

20
=

9 .-':"H : _'H.I-.:I_ ]_-li



Helgeson and Ursic (1993)°] 2Jstd AAE= HARE 34 FFET
A7 Aol A8 e o 2 &

A A o] et o] glol A8d FAe] FAMdOl H=&
7] 28] €-0] =C}(Fasolo et al. 2009). 2 Wego g wjgx 2o]7} ye
SAES ARl v g ¢ A HAHME FRE &
ZAES A7|(1270, 2070, 307 )8 FFRU wiEL=rF Fa vt
A I, S aRlEHA He AT 3719 dFE o ol v
Zlolm, F&Fo] WS FF 7]3n]go] AA L, et Alo] Mz 7EE 5
Ao FolAdo] #Aad Ao (Griffin and Tversky 1992; Peterson and Pitz
1988), g=Ho= A" Arlgo] Fojg Zlolth. AdATel o,
2| AE2 A H] A (dominant) 0] B AEC Q1S w(vs.§ls ) -0l
%7} ¥ =7 YEFSLI(Chernev 2006; Huber, Payne and Puto 1982),
MEE7E =2 FAol gAE xEHo Qud MRS ekt
T

Hamilton 2009). S33ahd, 3 g AEA v]=3 g E2Es Ad 3A40]

To
(L

2

| it $HA| & Y (marginal effect)”} 7+A3hA] ¥ ThH(Chernev and

WS £%, F 34 JAEd YR Aot AL £ AY ANHS

2 zdo] whs 5 MBS %] A3l (Greenleaf and Lehmann 1995), A&
©] 2] (Thomas and Menon 2007), A1} Tk % (Heitmann et al. 2007; Saleh 2020),
AL dgle] st k%S 5 7FA] 71 th(Muthukrishnan and Wathieu 2007). E-
Commerce = FoNA B AFS Aubryel F7kshe Ae2 54
ol wig A Aol oidt Adegolal, Aubgrueld T, AAEe

9
JEAge ATy FAes Ad e O eihew pFEn.
10 A &t



T @A AE, FTFU-2A ABIES © L& RolH, ot
A Aazre] g8 wiAE Aol

o3} I A8 A
Azt A& Hst 94 (Paradox)

Aol s AnAEY] HAYE ddES 3 YgAEY vEE
ol 7 A Ak w A= FEFS AT Aolgtal 7Yt Von
Neumann and Morgenstern (1944)%] o]/ 2% € o]&(Rational Choice

Theory)=> Aba old%  Apdgxeta 7H4

ol
R
2
1u)
©
o
I

Be ¥4 ATES oA Auel A wAAA, JNHARAEY
T2 Wl 7S sFo] o] FHAS FZ4A 2 th(Kahneman and
Tversky 1979, 1984; Tversky 1969; Tversky and Kahneman 1981). A4 1
g5 2y, A9 #d FRre A5 ARF T 544 vEo]

SREE L Ao R o] Y s o]Fold & Qitk(Payne 1982;

Payne, Bettman and Johnson 1993).

ardg el =414, AlbE RS2 qAEAAES A
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o

d AR

gt
1
——
—
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§5 oG Aol F op/|FTh INAYAES ARE AAH A9l

Z
9
ol HagAdoe=w i dHE el d(bounded rationality)s AU il

0

A THSimon 1955, 1956). wWebA] AFHES A OA AR F5 T
oArAd Aol “HuSKmaximize)? FTERUE o= HAE9
"W (satisfice)"= FTE F UTh ©]F Schwartz et al (2002)= A 5O =

“Z ) 8}(maximizing)" ¢} "TFE A (satisficing)" AIFS A g o]z

FTeta A w85E 59 1 FA4S5 207 Shtf(Cheek and Schwartz
2016; Dar-Nimrod et al. 2009; Iyengar, Wells, and Schwartz 2006). RFt] =2 R4
A AR FUH HAAE Addstn dAe sAdSelA
U5 A~ 2] (good-enough) ¥ (Dar-Nimrod et al. 2009), AFAl9] XS
w33 R Jste S AEskAl ¥ th(Schwartz et al. 2002). Cheek

and Schwartz (2016)+= o slel] sl =3i(goal)2} *H(strategy)e] 221

2

ek 7ol 1

5 2 (two-component model)= A|7|stAA H¥E= HIE 7

X

deke dior AEES A%HoR i seleky FHstath

Aus P Ade OrE PR FwWoew  vehu,
FARew, HAug e WA AFE wa @ ARs, o
PgAolM, F3), BuE: 5 292 YL o o] =/tkCheek and

Ward 2019; Dar-Nimrod et al. 2009; Iyengar et al. 2006; Ma and Roese 2014; Roets,

Schwartz, and Guan 2012; Schwartz et al. 2002). ©°|&= ‘FHujs} A3k

o Md(Maximization Paradox)’® AHET 4 l=d, FHUs} AFS =&

192 -":l"-\-_i _'k.:.':._ ]



R

=5
> =

B gAEE TRAAR Qe ¢

214

A=A
|

=, 7tk A

B

-

o=

S|
A

Eo

[ .S KRN N
T2 =

-
R

(2006)

Iyengar et al

A=

CEE

o)},

A

O 1
T =

¢ ol

FEe o @A et

1:{]._

kA ¢kal(Iyengar et al. 2006),

A

=
T

A ofel

&

=
T

144 (ilusive) .=

5

=4, A&

HthH(Schwartz et al. 2002).

),
i

|

=
=

FCH(Schwartz et al. 2002).

Zlolt}t. lIyengar et al

(2006)$} Schwartz et al (2002)= =2 T AR A Hlw, 95 AR

o

i

oo A o] Af=

B

Njo

o
e

Polman (2010)

%59},

ol

Ao
R

o

44 Aike, W w2 13 AW

-

e

A Ha, ol FAA Ao ool Zojveta

33

Eg o #ol A

| —
R

h

StC}. Dar-Nimrod et al (2009)

=7
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,ﬂl
N
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ol
HH

v 3}

T} Luan and Li (2017)%
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(20099 Aol olahul AlzkA AF xAstel Aoz AT ¥ S
Eel AR gEE Agshed o] Ed o Be Ay vz
dlopstr] wpEolct,

ATh 5 (vs. BHH) HFH 204 BF

T ok A Aole] wE LA s

0%
off

ATEs Av Eu,
Hojst A v A o @S BebeA e shAl H 3 (Chowdhury et al.

]2 WlwE v Wo] sl JhH(relative) Hileh A 9%

S o] B2 A|¥#)S vl Al S $Htk(Brannon and Soltwisch 2017). Ma and Roese
2014l st Hdls AT AFupward)d HlwE v Hol] i,
H3o gaclehs AN Qe W HAA FHE ZOIETL Mo

(2016)= =2 ¥ HUst AF2 A"l oA B FAA o5&

& (compromise option)= U AEsttt= AS FHIT A AE
st Ag=e EH, Hus AFS AL xE e EnkESeta

ol Lv ALF WA AnE o ol sluEe] A

o
Joh
i
any

2
i}
o
anj

wol] w7l H th(Chowdhury et al. 2009; Lai 2011; Ma and Roese
2014; Sparks, Ehrlinger and Eibach 2012). &4 . 2, FHtj|s} a2 A|7HA]
Askol| A o] AR MElS ] Wol| whEd )il (Chowdhury et al. 2009), THE
AU, AFoR Asteld s 57 ¥ =4 YeER T (Lai 2011; Ma and
Roese 2014), A8d FHZo| 2EFolw HAgk oAX & v @ol P74

] 31(Sparks et al. 2012), ¥H& 2] =7} 3£ UH(Ma and Roese 2014). FA] vt /\]-HI
14 -":l'\-\._ﬁ "T- - 1
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H A A 7} A A E o]

1

L

12

K

EERERERERE
%7 ¥ Th(Luan and Li 2017; Ma and Roese 2014).

Ho3k 4
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w8 o' ° W w N T E M./l R i oy ,Fd =
il T B o mEOR B2 I T = o
v L]t o T B = R B - i o)) ®
w oK 0 oln A T o Yogow
2 =~ =5 F o G n . E ®
A0 of X o2 o ok ® W S X o 2 -
Lo T oz o U s g X T e N o= Moy oy %5
B wor . A = ) SN X Y
CuE T W o ® woH 8 w5 S
T~ o e E R O AL B R = 2} Tz
T OF O T O® OB W W T ¥ T o5 Joo= g
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¥919 | 4 155% 1080p (1920x1080) 256G 3A1ZE = 1d 60min
¥879 5 140% 720p(1280x720) 128G 4A1ZE a 2 80min

2H[AF {Yg AUFg SF AEE v INAES de dolAR
74 Ao geor IS A" Ao did B AdAs
shAl Aok A2 Al oA AAE Bale] HEE? (1. "AE
il ;20 AT Aukaty Frh 30 AR SR AAE
F7AEL 2Wle Adgstolor st vdu IHAE

Senecal, and Daoust (2012)°14 AF&EH U A8 227 54 £3oz ¢

Aes TA doie, o] AE2 HAAe Mddgolgtn gAlsitt &

21 3 Jﬁ 2 1:.”



2H PEH % 2 A et JHE S5 G0

gy Wl Aubgrye] F7RsE AlEel i A= E(“dAlol

L
r>~
)
2
b
=2

a

Auppel Foh AR O AR AREY 5 ) B3 08 A
%

= O s 9 =

2 AFoM A 7MEES A58 98] SPSS PROCESS Macros
285+ th(Hayes 2013). WA W wigx fo|(F 23S 22,
AL 12 FZY)o| wE A A7, Aty oA o] A A o k9

Aol= AZsty 1 F AE Aol ow@A wARLES FEX

il

75 3 TH(Process Model 4). Thx 02 Aujgl dgFo] oJBA S50l

WZAQl, F5wlel] dist Jede 2HSE=ANE HFeH ¥ I (Process

Model 1), PP EFo 2 wj7j o] Q19 Hujs}t Ao wpe} 2dw x|
3l

AuEoRA B delA Mg 2EE viZiRE e SAH #oA

il

53 tH(Process Model 7).

HE g AEY mjgx fojo] Fg B4 94 wign zo)rt Ad

o

22 A S



A, AALE T WlEel e ¥ Lobrr] A& one-way
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<E1> A8 Azre] d@ NG Aolg Ads A HEAE
b se t | p LLCI ULCI
Chn 8.4655 1.3011 6.5067 0000 5.8948 11.0363
vl 3 = Aol (A) -1.7183 8144 -2.1097 0365 -3.3275 -.1090
Hoi 2} 4 (B) -3511 .2082 -1.6858 0939 -.7625 0604
A*B 3538 1274 2.7776 0062 1021 6055
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A8 Effect — . » 95% Confidence Intervals
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OfR{TRO|1  MEfAN | ZxelE
Of2{E=XI0|1  Pearson &2t 1 -.297 -.272
ROJE (YF) .000 001
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Rol8tE (Y5) .000 .000
N 135 135 135
ZAxels Pearson A -272" 590" 1
ROIYE (IF) .001 .000

N 135 135 135
o AREIZEO0.01 £EOIM FIBILICHYS).

N
iin)
Y
1o
oy
1o
0%
r o)
Sh
1%

<E 6> N Rolz—/1FA e T Ao, Au A,

31 S gk



OfTAIO | AMEMY | AHlE

O§2{=X}0[2  Pearson At 1 433" 244"
ROl8E (%) .000 .004
N 135 135 135

Mefal Pearson Atz 433" 1 590"
ROJEHE (FF) .000 .000
N 135 135 135

ZAxo|= Pearson At 244" 590" 1
ROI8E (Y5) .004 .000

N 135 135 135
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vl 7§ & ¥} Hayes(2013)2] SPSS PROCESS Macro(Model 4)E ©] &3+

#F BHS T ATl 7> 2AA B8 JlgE
500070 % et on, WA uvletA He 54 FHs SHHAdoR
A o, Wiad A #@e 1892 uEsth 95% AlE Y
Hel= [-.3216, -.0816]%, stttk Adgkgh Alolel 0e A 7ol
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Zolsal, wEbd A E7E SrleAl A S3Hcle] Afade
FomletA  ekstoy, Y Aazkel izl AFHA
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B
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e folahA ehgkA, e Aaze] A EIs ol A3
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AT 5 TUSA @l At GHAERY MYE Aot B S5

<KE 7> A8 A7) 7 avte] tisk FEAENE A} Process Model 4

95% Confidence Intervals

= wj 7l Effect Boot SE
LLCI ULCI
A -.1890 0619 -3216 -.0816
A I Y ‘ » ‘
71&3 9]

e = o) 3367 0708 .2089 4866

Boot LLCI = 95% A # &= ol g avte] shet gk
Boot ULCI=95% A1E| % FFollA 1Hdawte] st gt

WGE Aolg Y gl FHUF Y8 ZFEF #4 %

Zpol7b AdEl ApAlgtell miAl= g ol 1] st A el weh AfolE
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Abstract

The Effects of Attractiveness
Differences of Recommended List and
Maximization Tendency on Choice
Confidence and Cart to Pay
Conversion Intention

Xinyou Zhao
Business Administration, Marketing
The Graduate School

Seoul National University

The research examines consumer responses to product lists recommended by E-
commerce platform. The recommendation system of platform always seeks to
maximize prediction accuracy for consumer preference. However, across two studies,
we found that if the attractiveness differences among recommended product
assortment is relatively low, consumers' choice confidence decreases and thus their
willingness to pay decreases. It’s realized by two mechanisms: reference point
(attraction effect) and the number of options considered from different levels of
attractiveness. The results also revealed that maximization tendency moderates the
relationship between in-list attractiveness differences and the degree of choice
confidence. In Experiment 1, the attractiveness differences was manipulated by
attribute-based product formation, while the attractiveness differences was
calculated in Experiment 2 by measuring the attractiveness for each of the products
presented. All of the main effect, mediation effect and moderation effect are
significant in both experiments and these results support the hypothesized
mechanisms to some extent. Theoretical and practical implications and limitations
of the research are discussed in the last chapter.

Keywords : attractiveness diifferences in product list, choice confidence, ‘cart to
pay’ conversion intention, maxmization tendency, reference point, the number of
consideration set
Student Number : 2018-23058
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