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2030 Mth7} obxkol ofF AFY Al Aoz thA FUE S olf
= AYsicH(3tr]gF, 2021; @73A, 2021; A&, 2021).

oo ofRko] AxZXOJFo| TS AB[AIEO] 7} TfEiAlL B4
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Ba e sHXKBrand Extension)o]gt 7|& HE7} JLESH U e XPAF

2 7Ifte e M2 AlE Ee ASR Al I&22 o, REsieo] Bl
E Rt = olujA] Fo] eEgEIES ojE o] av|Ate] ol °§E9

o avlabgel Z1E w0 et QAL AlA, HE, ojojA] 52 RE
o o]&3to 2Hu ChoFst gitE (Kirmani & Bridges, 1999), Al

A AFAME0] st A & stuo]ti(Smith & Park, 1992).
v gL W2 7IUEd AT AEY Zdoz HEEAY
(Keller & Aaker, 1992); Tauber, 1988), oju] ¥dz{Xxl BT Z OJAIL]

, g, z22d HE

k

ol 7] W2l M=z A

= AE &, F
o] G g@F&|o] & Bile ®ob oy} 7|E AEFLo= 1 o]t
o|al& % Zo|gt 5t THCollins-Dodd & Louviere, 1999).

7

—t

= BcEy are BAEY Y BT SAgol wet AuAtE
of EYAIEl hE WrE olwA FHHLtl he A(Aaker &

Keller, 1990; Smith & Park, 1992; Park, Milberg & Lawson, 1991)
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5

o

SHX

s

7to] st A3 (Park, Jun & Shocker, 1996),
THSmith & Park, 1992)

|

L.

A7

o stz uehd 5 9

=
=2

_~—
,_o.._

k-

(ife}

N
KO
ar

0T

=
K3

(perceived fit)&

o

R SHA]

~

(similarity) =&

Al
o

o At

a

obx] 7] we

A ojr
Aol

mu

_~—
,_o.._

o

ITHAaker & Keller,

=2

37} vep

=
- 23 -

g

A
A5 (Aaker & Keller 1990; Keller &

[e)

225
P
a7

[

[

HA]+=
Q

=2

=
S

2efot
7t

]_

)
i

o2
1990; Mao & Krishnan, 2006).

Aaker, 1992)5 QoF

2012).
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st @

(categorization theory)d]

=
L

ol &AL

75

1
I

7}t (categorical processing)of]

olck WxEA

al

—_—
ile]

-1
=

AEel WrE 24 A

=2 71

© Aulxt

AlZol o

~

ar

A
o

oj2iet 4%

e AxA =,

m
o

A
S

et W

m
o

o
=2

2008). &, &

=S
—=4,

<,

tof o2 ojzick(o]at

A3

1
L

HO

o

o] 2 ZHOoo] AH|AI} pHIAC

700

Hof wudico] ojst

i
=3

Al

At
e

o

)

—_—

=

Mz =A

=
=2

H

A
o

~

ar

100

il o

1
- A

Z2008). 22Ut 7]Q0ofA

s
=

A 54 o

=y S S|
[§)
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] (Smith

A
|

st

57| =

= A=

S

Keller(1990)
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o
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=
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©
N
n
=
Q
3
]
a5}
-
oy
o}
]

A9 710 AREI} e AELOR HAME A AEHE AHRFE
pEMc ofst AlZE wlor A WS b & Qrtn Y

wAg shge Mg vz sucel

o

G SAPo] e 90 71EY AFURY AAL 2AZ W]

mjo
ofm
ol
e
o
oa)
=
il
o
a)
i
Rl

Bt EA&A @7t (piecemeal processing)

M}

A £49 Alddt &40 it BVt Ediz SAIS o

&
b

H|xke] 7pt o] FojAlTH(o]etd, 2254, 2008). o] F& AH|A:=

PYAES Polsteo] RuAce} wAY YuE o] §d

rlr
P
ez
I
o
oz

AEo et AEE Edizg SYAES B7Iste 2ol ¢ il Hosr
THAaker & Keller, 1992).

uaE o] F APE AP Oy A7 Aol §x
OHAaker & Keller, 1992: Mao & Krishnan, 2006), 543 A|=0 2 09]
gto tist 75 = Al7|E]x Qlck(Broniarczyk & Alba, 1994; Lane,

2000; A2, 2004). Lane(2000)2 @Beico} shabuenc 7ol 2olx] A



FHmoderately incongruent)

XS
|

(Incongruent)?] Awof waf 275t 2

7tel

m
o

[REIE

S

L= =1
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ot ZtAl HAgHExtremely incongruent)Q

"
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AR

[e}

7}l

T
=)

Al

AR

Hot AE

1
(o]

ot 4B|ARgZto]

S

of o

7ol A=

= Sl
e U

=10

1
L.

=9 o|nA| R}
Aol o

Al

St
=

s

st

=

AHAAZE 48] A

=
o

Pt

LS|
=

3 e

715

o=z0o =

o
=3

Al

st

AFoA HlgA

st

olg] 11 Qlth(Broniarczyk & Alba, 1994).

=
L

|

510

X

o mg

o7

o

3. Y33} o]2(Categorization Theory)

wze} ool 4u|ab}

(Categorization Theory)o]|Ct.

.

=4 wzel Baslo] /L Y AFAA
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(prior knowledge)S &3l YxX|A|7]1 FHrlste Aoz Aolzn

Zof 7129t A|2]2p7g(category-based processing)olzt StHE &, F
&, 2000). &, AHAFE of® O] dist JHo =&EW 1 FE
£ 71E AAAAC] T2t FRste dPo] A=t ofH ool et FE
A Az¥sty, 7]
£ iy oE AEe A AASH= Aol ¥WRst o]Eolt

ol

7h 71z oAb vl2sh AAlE Y 2 % o

oz

g u%

(Cohen & Basu, 1987; Park, Milberg & Lawson, 1991: SA®}, 7=
-+, 1997).

Wxs} olEo] GEW AHASS Foldl ARE AR A|A Px

Keller, 1990). @etA] AH|R[7F ojist 8HA)F A& - dYaico] ojst A
B2 Ae W, 278 A9 AAER & mysito] ghio] Al&shi

6%
Flo
re
44
D)
ujn
Flo
-

gjAtSo] 54 AEol it Bi=S F/dst=H HA

3t o] oJ&E3tchy WQkcHBrewer, 1988; Fiske, 1982: Srull &

Wyer, 1989). o]52 WoF M2 i &§ S EHEE AHRP) 7]E0

)
rif
i)
rd
|

Wxe} wAY Pt M2 e

N o i |
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2o ZA4st &1 (Medin & Schaffer, 1978. Hintzman, 1986;
Nosofsky 1986; Sujan and Bettman, 1989), BA3r gtale =AIAQ]

Moz ZFEA 7] diwoll, REHE SAIFIY] TAES olsh

O
o
)
Yo

ol
o
2
1t
o

2

o
r&
i

2 8Pl =t sojatn st Tejy
T pocol By HAlE ®E AEIO] AN
olfst 4ulxtely AAE AE| HiE FAMCR s oS A

Bt dolid & QchUAd, #EA, 2014). Gt RAY aio] 3

o
i)
lo
HU
oH,
AN
N
e
>
30

t 2u]Al] S4o] RoIQIA] el & W} k.

4. A7]|a} o]2(Schema Theory)

~7]0K(Schema)3t ZojAl Aol Ao Galol] et A A4l

tjo
i
m
=
rr

o

01719] oIX|txetyl Aol=EtHFisk & Taylor, 1984). Q171
of A7jok: B4 JJdo) S4ST oleld EAE 219 WS Yzsto
sH74to] A A8 B wdstti(Mandler, Louie & Curren, 1994).
Taylor®} Crocker(1981)= A7|uto] Tfs] AE7} o2 Fz3t =1L
ot stgich of

Al el A7]0h= Mz JE7E S0 g2 o 2 JHo oS 22 5t

ol

AFEAL, AREEO A=A A7skedl Sach dEs

rok

L5 o]t oj2fh A7jopof| Y]xeh FEAYIY 2 AFE0l M2 A
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ug a8H Yo SNLr] £ FrHOIBL, 2005)
Aot FAE0 g=d QIgte] AAAIAlO= Fil(Goodstein,

1993), §HQl(Lynch & Schuler, 1994), 3l =(Boush & Loken, 1991:

Meyers-Levy, Louie & Curren, 1994), A& (Meyers-Levy & Tybut,

1989: Sujan, 1985), A|&=AFE(Wansink & Ray, 1996)50] st A7|of

So] Exst= Zlog 43A Qct E$H McDamiel(1999)2 27]ote] st
7H] a7t SAL A=l digt AR/ EA veE olEoldle A

ol

of2fil FASIATH TA] Wall, AFEE9 A7|atof] 2R//AAE] Qe
Ao ik 7ldlE ols°] BEE Aste 71y BEo] dieh A
3ol 2 dF=2 712 4+ Athe Zlolti(Goodstein, 1993).

ARE]st AFoM= ojmet FW7E A7|uto] AT ¥R ZHiE
(category expectations)a} Alo]st A= AlFE50] AHXZ Ko
TS F L oty FASHYTHSujan, 1985: Fiske & Pavelchak, 1986).

toig

ol

%, ol| guel 270 of3t AFS] JItho) Aol AuAFER

3 JEES Aol A AstES &7 Folettt= Jloltk(Goodstein,

1993). stx|gt olo] Exjsts Azioket EX AR 7o) U
(incongruity)’t EAsHA Hotel, AFSS ol2ldt 2UAE ANFOR
olsfsti shAsty] sk mek Zo] Y AmANE WWsHA Hct. Hw

A

o o7]x] et Soli o] 7]Qleh A=Al FHAY =2 AREY

Z19RA AgE A2 d=EY a5 SI/MAIT7IAL ol AR digth 7

_ 29 _ -":l"-\-_i _'H.I.':_ T



Ade FAA|ZItHHeckler &  Childers, 1992). Meyers-Levy2}
Tybout(1989)= A7)0} BARIE olafstal 28 Fxst BAgE A7)
oA dotut A AMjEa olsiE & ivpol] mef AFd0 9l
o},

_ 90 - . Jﬂ kl r]




A 32 Az AFH

R ZrEl A _t/d(Perceived fit)2 AH|APL A 2E &) Hifico] o]

wueleel Ax|sAL GAfsIT A Zhsks AEatn AolHcHMartiner

& chematony, 2004: Salinas, & Perez, 2009; A% o]A4~, 2015).

AlRJote} ofA|Z1(2010)2> REHECL AFHICE tieh Aldat /g0l
H

Aokt wasteAle] et AvlAte] BrhE '9lA]

o
cof ggude zio] 3EA0l 245 HAL B OF WP o 2
FAolet= AZ oulstti(Farquhar, 1989; Smith & Park, 1992; A
A, $94, 1992). 7% BAHES} AlRe MO WAI} HesiriL Q14
sl €9 BAE exo] walso] o] ojs) =t sojxel F
EPHTHSalinas & Perez, 2009). gtjo] 739 A stAjo] ub
G olabg el CiEol WaAFIN, oEelx] e WAl wals

= FAE 4 71 Mieof of 4% F8AC= Frhd Jheddol A

re
2

(Aaker & Keller, 1990: Milberg, 2010).
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, 1992).

AcA
S o™

¥t & QltH(Smith & Park, 1992; AjA L,

cHold &, 1993).

o
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S0l

~

K-
0

7

Barwise(1993)&

) slwsioic

b= 2ol o

5}

= AHg

i
=)

|

S

A

GRLI

o A7E BA

71E

7t

he|
o

Al AtollA A

Wi ot,

[EAECNPAESES

t}

51

23t g4}

ltt. A= =A|

al

CHDawar & Anderson, 1994). Es5t %] o}-2% 0] A]

oF
s
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Al 4 8 5E4 £7(Need for Uniqueness)

=570 &+ (Need for Uniqueness)= 7l19] AAdS =5To= Y
Bl 8312 AyojdckWorkman & Kidd, 2000). Tian, Beardeni}
Hunter(2001)2 5574 &5 7i19] oJujx|et Atg]A oju]x|9] /W=
o]3t AH|s=o 2 A}AlT}p EFQIO] AMHA xpHE = sle= Ziolatn
sttt E=3F Tian, Beardenit Hunter(2001)2 &7 &7 4H|S &

3 Zlele) AhER 878 mdsl: doR 4ulx} BEE 59 mud

Snyder®t Fromkin(1980)2 AtgSo] oot Iyt JEiS &l A=

o] EEsjxllE 2725 FEAGT stAch 5, A4 £98.28 3]

S5 878 AuPYo] MW, 554 &} 2o AYSS o
2 ST PEHY] ) AR, AAN S SEF HEL ToIst] &

QAup Bolg xpmakstelt 877t ASHALA, SAR, 2003). TetA

AH|RE 554 &4 st 7IA=2A Fof sEo] o e 571
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A 3lo] AdA™o|gta & 4 9lti(Maslach, Stapp & Santee, 1985).
Grubb®} Grathwohl(1967)2 ATLE Eof Av|A =3 AP7|70E

(self-concept)?] HWAE HYstH Al =

l‘lo
JPﬂ
_||rn
Olt
_,d
_\.i
_l;
ﬂﬁ
2

of Al Fgste AF AvE &5t APINES FEATIH, 2

PoIA AvAlY S54877F RAWIOR G dctm FAst.
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E
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_>.i

%

o_>.:

ﬂJlo

o GetAaA st BlesAd #E8Y 2= gAY 4+ AH(Tepper,

1996: Tian, Bearden & Hunter, 2001). Tian, Bearden}

Hunter(2001)= o]2ist Ao]=S vigto g2 AH|AIS] ZEA &1l =AMA
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(Creative Choice)

[=—
1o

o] 2]

T2 Aol=tHKron & Joan, 1983).

R
=

o] L.
M

A
g 4

e

H

,‘,_”mo
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—_—
ile]

o

1983) 12ist

Ai1HKron & Joan,

Joan, 1983; Belk, 1989)o]& 4 U}

SR, 2003).

CHALA,

o

gl

2 ErQla APEE AR 7

Bl (Unpopular Choice)
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Heys

o
=2

Hio
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L.
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, A, 2003).
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9= olchue

Al =7}t

A
|

5t

§ EFQlat AbHst & wA}

[

mnnvo

]_

‘_01_

Ble W 54

Aol 2 Ry

ot

It e PEW 243

E|
o

A 0]
L -

_‘|
(o]

VS

q 229 Y@=

7o} A1)

oh Y EE PR

Abgre] P

=
“

7ot of

F71AIA

A

CHZiller, 1964).

AR 71

Sk
o

- 36 -



3) SAHA 3o (Avoidance of Similarity)

ol

of o

gl

Aggol 7

A
|

A g

[©)
aTr

o]l
=

FUL AE WE YA AlEol

SAH BTt e AlEse

2003).

1o 2

S
=]

U A2 &l

A olA Synderz} Howard(1997)

AulALY S5 &30 o

A
o

37}x] Qoloz L
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bS|
~
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+ 32w
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S

JJJ

,_w.m
‘_01_
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B
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o

© et g
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~

T
=)

2005), 2H|A} £54 877} A

7.

=03
=

A
784,

S|

, 2005:

.

%0

91.0.01(%

TOfEi =0l D]R]=

o
=0

1A

A
hd

1
L.

2 4u)x}

I oaua 554 8701 %

9]

o o
s7r=el Pof Elws} w7 ehgth

o
=3

(2006)9] A-LoflA 1A
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e Aok d7Bo] Aufst= 7HE MulAU AlEe thE G719
oMM Alssts AUl vlusiA Fofsts Az FofHti(Aaker,

1997). B3ie Ao ert w2 dZ82 AI7IAQl FUlE &8 Hufel by

e HEel Aulato] AEUA g BAE AES nef oA
of matste A WARHE HolA ti¢ FaA] e AfdolchEAL, £
2016). AH|xle] BAE ME T} EIFOR o|TolA|A] PFriH &

71 Wl AlEEROIA sl 52 L o]ife] Hiico] tfs) MEAY Blw

3 y 11
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A 62 Ao

1. Fojole 7id

FojolEet £ulAt AE D Aul2o] Tojo] st og Tate)
o FojelArE Mol Aulabs ohl TUiWEOR olold shsAel ot
(Fishbein & Ajzen, 1976). ftufe]=ot MA| fLujeds2 A= BwHST
A7} Qeks 71E AYATSIME 2ulxte] FojolAAR Wa F M
ZQ3st HaUS g3 on{(Aaker, Betra & Myer, 1992; Lee &

2014), 1A=, S0l olFY(2011)2 Fufof=rt Ejeet sYs o) &
&

%

AXAQl Qolog Ab

B I Y

AMsRA AvAte] TORRES of5st7] ¢
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1. Fojo=o} o & QQlE9 U

1) Fojel=et A)7hd Mgl A

Aaker®t Keller(1990)2 H]xsh o2 AFAIE2 A2 Agd/do] B
He o] dist Bzt Fujelwo P2 UIX|1L(Buil, Marinez & de
Chernatony, 2009), A2t A&/do]l =2 o Bt =hgfo] oigh =
oF Fujelert =t A5 tHDodds & Romeo, 19910 AZIE], 7474
=2, 2006).

T3t Park, Milberg®t Lawson StEsHCof ofst At X2k A

2 &4 APO] QAW ohel muMEel EFUME 7 BaHE Jfd
o] Aol 2rsto] o] 2ojAn], wHAME} S Ee] HaAE i
o] Az UxLire muacolq AAEE Aldal o] gaua=o]

A Hold 4 7] Wheo] A8x WP 6% 2ojHoln] & Tujo)

(2) Fojel=e} 554879 WA

Tepper®} Mckenziew= AH|AIS] 5574 &3t AP4le] A 7Y =
+ g Holl 4Ee &5, AN, AR BIE = ERle] AREA

ek gojstey. & JiQlY 54 &4 4H| 4[5 S8 AH|AL
o] Psor YEY] miFo] Fujelzel ule LS #AE A ot

S

LIS

—

44, 9ol A, 2005).
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A 3% A7ey U shd

A1R AT =23

0%

B 0] 2xe u] A elolda BaAEo] o} o] AR 57t @
g BMCy avRle] WHOR FRstuAl stul, AulAp} Sy BAcE
Tofste abgolA etoldast ofmfdt YRS OlRA| FHsHs Folh
olgfdt A7 BAL W] Ystel UA AARH ol2A WS 22

B AP T gL AR shEe AAstacy.

R - =5487 2fo|MA HUE MBE
| ! X Il »
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1990; Martines & Chernatony, 2004; Mao &

CHAaker & Keller,
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L .

Krishman, 2006). Salinas®t Perez(2009)0] 2]5tH T HHE=O] o]O]x]

N
Klo

mju

~
o?

FeitHLockhart & Ford, 2005; Salinas & Perez,
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—1X

o] 9t} (Aaker & Keller, 1990).
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o

1992),

H(Smith & Park,

|

L

],
(Lane, 2000).
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This study was conducted to verify the increasing phenomenon
in inflow of new brands through Ilicense contracts with
non-fashion brands unrelated to sports in the outdoor market.
The verifying was done through the interaction of perceived fit
and consumers need for uniqueness.

This study was composed by the design of 2(perceived fit:
high/low) X 2(need for uniqueness: high/low). Of the level of
perceived fit(high/low), two types of questionnaires were produced
and distributed. The need for uniqueness category was classified
into the upper 30%, lower 30% as high/low. In total 340 data was
collected and after excluding the need for wuniqueness level
upper/lower 30% and 7 unfaithful responses, 197 data were used
for final analysis. The SPSS 26.0 program was used for data
analysis, and descriptive statistics analysis, reliability analysis, T
test, and multivariate variance analysis were conducted.

The analyzed results are shown below. First, there was a
significant difference in brand preference and purchase intention
by perceived fit levels. More specifically, the group with higher
perceived fit had higher brand preference and intention for
purchase than the group with lower perceived fit. Second,
through the interaction between perceived fit and need for
uniqueness, a significant difference in brand preference and
purchase intention could be seen. The group with low need for
uniqueness showed higher brand preference and purchase

intention of brands with higher perceived fit than those with low
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fit. However, the group with high need for uniqueness showed
higher brand preference and purchase intention to low perceived
fit brands than those with high perceived fit brands. In
conclusion, all the hypotheses of this study stand clear even
after analysis.

So the results overall shows that, in the phenomenon of new
increasing inflow of non-fashion license brands in outdoor
markets, companies can provide this as an supporting evidence
for selection criteria of pre-existing brands when contracting for
license. Also, in this study, it showed the differences in brand
preference and purchase intention through the interaction of
perceived fit and need for uniqueness, so staff in company could

use this as basic data for effective marketing strategies.

keywords : license brands, perceived fit, need for uniqueness,
brand preference, purchase intention
Student Number : 2021-28248
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