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6 ¥ ‘2030 W A7t~ wMEAEBAU) ui¥] 37% #F  BxE XS =7pd
7]o3"kek (Intended Nationally Determined Contributions, ©]&} INDC) S #| %38} &
INDC & =39 9|94 v+ 595 do] UN o Bl=AE 7183 2016 11 € 39 34
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=714 A 7)o A7t A ZFE E3E (Nationally Determined Contribution ©]3F NDC) &
SEHIG (L, nd). A AL B2 HEHS Fold e Yo ®E Bt v 7%
3l FAof o8] 4 1.5° CAHARZE Hold Alxed &9 e Aol ot 715 st

Aol oJal A€ 1.5° CAE= IPCC7F 7|FHsE afidetr] 918, 2 st =5 2H37]
Ad Fofof st BAMIEFS YRl ARolth AAE HARE "Hojux] g4r] fsiAE
2030 A7hA] 47k~ W% 11 & W EZ E (Metric Ton) & & Fofof stt}(McKinsey &
Company, 2022).
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At 1ds BAZS B Qe 71ge 2] oy 1 dHth(Linda, 2018). 1 o]

% Fwrgo] st olHA lom, 7o AHfrshel A &4l Bl &
¢hal 5o o ® giFte] 7ol AF HFAAAS oFx 47 (Outsourcing) 3k 7 30|
3171 wlol vt (Elizabeth, 2019). A2 3 # (Kenneth P. Pucker) 7F 71113k & s =
HZ=u2 giel 2, djd ARe Biet FEUoRE HAAA i wEZF 4%
10%7A wiZE3ttt Ha 9tk (Kenneth, 2022). A AFo] Fr& ol 7| A<l

222 kA G 8 2030 ol 21 O WEY Eo] Bk H|EE ERE 7|2 AAH 2

oy
o

o
Hl 3] A Full 2ysk 7 o7 AgEt(McKinsey & Company, 2020). W2 A H3}sl= o) A
Ed, 2o A s weprte s Al Foel vlE Ao A o ® gatkko] W s

dA Y A Ak wiimol, AA AE5H o sfAAA L] A vl EFES TTske FAloth
AE7FsES 7 o Adsd we w2 wdes B A%57sE 94 (Sustainable
Fashion) 2] A 2]+ t}ekstAl Eco—Friendly % Environment—Friendly 2] thekst onj=
WEshs dol2 % AR vk A&E7besh s i AlEe] Aatat ARE, Lol #)7
A A = B AR A Aol e E Tt o] = A &b e s o] =8 A 7F e
714l FE AHleta Aeehs avAbe AE7HA Be dArt A& The s wf A S7bs e
o] oge Zolth, 2y AdE o] F A &T7ksd Aol tidt T e/do] AxHAL o,
APSl ARt o7 A dt g Bgof ek Bhqo] ol whE AM|AbEo] A &Tbed AlES

ek Aol obginh, Arh AF8 9] 2H A AT 20 5 /1FAse] 2 B 2

Az A avfstaiat sk £ &8 7HA AL . 53 1A oj 5o A A<
S A SAFERE ofyEt AR E Al Bde A (R Ao, 2022). A1l A
A AR TR, AN sk WA e JiAdske], @4 HEkHold, Aol Sl
FrE U o R VAE et mEekal Ik (e 3kt A 8, 2020). &H AR Al SE ol
st T4 eek A3 = 719 A e ASTbed gAY FaRE U £
Aol 71 e 344 FstaL 719 e AR Y S $AAA Bols ARAEe] AN
Aste] AT B art vk (x4 3], 2020
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2 AT HAE A&7 gide] fist AT FFES w4 Aolth AT HF &
GAEH7] Y8l 2 A= Khan et al. (2003) &) -0l 4] AR5 5 ©A| o] A A A HEWH S
A A o7 BA3G T Khan et al. (2003) 2

g_l
24, 37k % AN A7 gl o)

2022 {6 E7HA RISl AT AN doj= AHVbs @
ok w7k F-AQ1A] &Rlstr] &l AFg-stgltt.
AT TFS st AR A& A8l = 2F 2 (Google Scholar) ¥ A&ddw

FAEAT FAOIAZ o) GGk $H TF AN E F2 JROR A E 9 =¥
AFARE FAS] g6 BESALH, BB =F AN Ed Hld FReks A
Aol w3, A A3} Abg Bo] &) MRtk 58], 1 Al o] A%rbsd S
Eelof A7) o AR 5 9] Wi, thE A4 Azl gl A A% B

e Besel AUHRAT. SO T ATE FE ASUTL FF BAR AR 74

f
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>
EY
©
_0|L
kg

0% 4 7o) 77 g e 2 Qg A ) A8k A ZE 1990 dHE o
Az Attt 1e 3 A9EE IA ASAST 3 WHT o= P, Jof
} 7

W HES olgdte] 4 PMANS o ATHYL FEIe] Pt LRAAL. 799



A&7Fsst side] st A wFs FAH] A8, ol Wol  “siA (fashion)” |, GO
o] “A]$:7}5 % (sustainable)” ¥ “A %75 A (sustainability)” & AF£3FY] sustainable
& fashion, sustainability & fashion &0 2 HAA3TE U9 X &7 5t g Hd A 532
TABE] flEll, ol "dolE wdsk g2 dol A& |, AEKISAT wojsh o
doj S ®ofst ST & Abgsle] A ErbsT #E g doleh giAdT shE dol g
2 st A o] & fl8 Meddt =A% FHo]#] (http://lib.snu.ac.kr/) &}
T = 2~ & 2} (https://scholar.google.co.kr/) & &85t o, HF 4 2> 1,179 Ho|t},
A&7 s e Ao et &S AUsHA B4 ] S8 2 A7 A AT E A A e

2 &8skl
H ATE AE7FsE A AR FAE EA ] 913 W o2 Aznar—Séanchez et al.
(2020) 9] A4 WS FuskAth Aznar—Séanchez et al.(2020) &= AMA U2 HF
ATES T, SR A5, =3 Ao, AR, 77FE /e, T4 990l et /a8, S5,
e 9 QRE Aty 29 ARE A fE dHolEE AlEstsklh. w8, HEF
getA BojF7] Sl A3E EE Iw3etal I ZE FASAT

THI} BAE Tl o AT FFE EESiT el B ol

¥ ATE AW et WA AT ALt A%d uhgh Zo] 1990 YHH 2022
52 AW PFE TEee], A7l BEE UE 9 7|7k 9 5 e BT ol

=

FAY TS AE7bedel #E AddATe] VIES FaLskelth Ren et al.(2020) =

A8 A&7 A Ao dg AAXQ] 23 A7E T3 A7 +F L AN

AR A E Tl A7 TF H A4 7383 Ren et al. (2020) ©] A3 7191 =

TE A 7IHESY FE AU E A% oY AT FAR RSPk Slolt o= A4
g

3] stal FF Aol FAY AT FELS AASkE dHel AHEEHRen et
73

A2 o e, A WA 7129 S8 0 A, U WA 712 7143 B A 7R £9 A7
IR A M 71E0R J19E FE BHS A0 B AT Ren et al.(2020)9)
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A2 olEd

A&7 A MAS PPl AlFste] thekst shitell 4] &= ¢lal (Wilderer, 2007), ©] %
gFge e A&E7teA S FARZ & st AF50] o] FoR8T. & FoAe A
%744 o] A A FoldA, aEla 2%t e g9 Jide] ojw
At o = olsfstaat tha 7 o] o] W AyATE LEETh gEo] dMde] st
oS 7] Y& WAE A, L2 A, A AxEe W3 9 Ao AEHTsAS

o] 4 0% mAeh

A 12 A%754 9 o dw ke Wt

L1 AE7H749 o4 2 53973
L11L A&E7FsA o149 23

A&7 ‘979 AEA (Human survival)” o]2til% E@lojx =4, o] <z}
AL BAZE AR Eol RIFe] BEADY TS T e AE7Fsd e ofdelA njEd
Aoty “A&7bs g (Sustainable)” o]gh @ol= wlg- L AFE AFEE L OH, FA
thFet AALE 7HA 2L AoE A, A 7Hs 32 A% (Sustain) T 3 Vs gH(Able) " o] k=
T o2 REEoX] gofolth

WA ‘%<& 2 1961 dol| The Oxford English Dictionary oA ‘&A= §X4&= %1 (To
keep in being)” °olgh= AR s HJ L, 2 u2 ‘BT AN HfAHEE
2 © 7]+ 71 (To Cause to continue in a certain state)” 2% FJHt}h tpgoz  “H A3t
T T 7lFelA fFAs= A (To keep or maintain at the proper level or
standard)” , “97 JEjo|A] HESF= A (To preserve the status of)” = Ao ¥ 7%
@E}(Murray et al., 1961). o]& & Q& TFaH, “AHK7tse” 9o ALK S AEA
TAE FABhE 2o ofsf e 4= ST

The " = FEo 2= “Habilis” 1], o= F7FE @ ¢ Sl v d& vtk
o] @ol= 1879 H o gfdo] AbdoA FAF]  “Sustinere” oA o¥& & F Ut
SO AHEE, “of#(Sub)” & “fAISk= A (Tenere)” & F Wol& yyo] B & 2zt
A=, FodM e B gt s E R Stoh FEdoR FidAY 2AlE, Vee

_8_



Cunningham, 2012).

1.1.2. A&7 9 548 W7

1.1.2.1. A&7 7389 A4 w73

A &7Fs3L Aol AldE o, ol wo] M2 JFoR ArEsts Zu o %ol
FEstd ¢teths A& ou|stth(Wiersum, 1995). AH7FsAS oulshs HUofdl
1}3E] A 0] E (Nachhaltigkeit) = 2| &71538ke] WA e 2, 1713 doll S0 7 AF259)
o] gol= FHE HAAY HEF Bk v & FAlof tist Aol FaHll= ek 17t
AAe] FA] st B peket ST FofolA o] R A ghi=dl (Wilderer, 2007),
A&7 A Ao AL, v de 3 dgegdy £eo W 13 Fdow
T4 o] At (Dana et al., 2017). 21 A7l FRbe] SoiX AAAH o2 Q15 7} W=7
S7kstal, A= A o] AASE Alh7F FA = Ak 2elu, A& vheket o m =k oF B, A et
A Ze] o]l 7} YL thE sHAIZE AR ol 2l sk A7l A& 7HEAd 2 o] Rt

!

.41

A&7 sAd ol FAs A mAEE AR, AFS S8 38E AEE Y ol g
LR, 71593 5o TA7E k. it A&7 S AHET] e dd BAE
At A; of= AL g A HuAE A E Ut vk A Ao H2 B 39
A A o 2wl 25 9] B 314 (The report of the Club Rome) &= A A &3 42 2]

2|

HAE 1= o) BE o] AEC Tast ARl g Ald] = 7 Al QhellA iz
2}l o =3k vk (Meadows et al., 2018). ©] B = a4 A A A 3}#] E&bar, B #Z]

e Azt ¥R R Y EA L

e
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1.1.2.2. BEEJCT By BE o]F A]7]

1987 W ke fd AAISENE f193]e] HEEE (Brundtland) RaA = A9

=
DR Rold 5 ol AU ANG vk Y, o] HIAL AP wae @A)
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Al A F5skE 22 QA5 v AlU7E Bk T8 QaEe] Y flo] 5
oty gtx 8kl th(Brundtland & Khalid, 1987). o] A %7153 whdS uvlg) Aozt
59 FeE FEANZ 58S Adex ZowA A AU Aes FHA7]= Aolgtn
g elstgitt. o] Fel= -t BelE 3 7 AR AR L] of 3 SellA] -2 €] ] At = FH A e
2] Ao vk 2 A 5 QR E TSk {1 9] kel A Foi7l 37 1) Ak 2F S o] &3l o Shrhi
Ae P e A&7 MET A&7beAd e wHe ojufE AAH o At
BHEESAES A7 AH7bset BdE S8l o W2 G Qs AlAl S7hEe gl
AgtE HAA ol AR opdet &4 o AP A xsE F Qdtin
A A&+t (Brundtland & Khalid, 1987). BE2EZUE B uA &= A&7 1o /@S e
T7bell FHATI= A FRoE T, ol A&7 o] WA 3ot

olF A Ao e A&Tbe A2 AHE, BA|, 8749 Al 7 A ZFA H ek
a8 AENEAY E #8234 299 A&KTbsAe FeAs AaAHEY. &

9 .
Aol A o] Q1= vl Ao sl o ® A ARgetar 9lom, ol & Fal vl AlthE SE
AA g FA24 Bl GAS FEEA HAw A57sd e oAl Al el A A T evhA,
aa vl Aol Al o TegkA o thEk =o7F ASEH AT AR 0, A&7 2 AFE A
w73, s A vl BAlA w3 vtE e ® Aol v Mg EFE g ZlolH,
E5FE 19 "o Ao] Qlth(Kuhlman & Farrrington, 2010). & A& &2 v] iAo ol Al
= E A S vlg AREshEA, 5A4 9 JiE = ntg o Z vl Althell Al H8 = o ekal alt
T1Eu, o] e Al A A A o7 Y WEe e FAS &skal Qv BHolt)

1992 d 2% 3] 9 (Rio de Janeiro Earth Summit) & A&7} 9] 4218 (The triangle of
Sustainability) & A&t de] Sttt o] = A& 7ks/doll w3t FHA I o, AT
BAS, 2elal ARS|eHA JoE BT wstal, AR dduojof g Axstal Sl
A&7 dell Bk Al F42 A7 BEe] FEAQ BEE Wk, ‘w0l thA

%

J

o

= Qe ARG ¢ whe] YRE2 A2X] kgl (Don’ t cut down more trees than
the forest can re—grow)” ©|t}(Brundtland & Khalid, 1987). ©ol& {olA Alztd
A& 7Fs/d e 2 Qv E /M & wdshar 9lom, AR o] s Holu Ao vlE o W] A4S
avlehE Aol vl Fojm gt sid ol et & ¢ vk A& ol HE v Al A HxE
HESHE Z1(To preserve creation)” ©|th o] Ad7 2] 18] W& o]opr]oA] K% <fsh
Abgt= (Abad) oy Ad sk A <R (Shamar) R Adotat A#glo]l A5 A712 fAsteE =

92 A1 gk ROtk F, ATE AZIT fAFHE RS AAA ZE ARGl &) ol 4

all
;
d



A ILgl= Ao|th(Brundtland & Khalid, 1987). Q171 A &7F5A o= Hoks o

_-i__
e Al el Al A - AL S TR EE T3 AlEsts S o] ditt

1.1.2.3. 2219 ] 7}x] 24

e AS7HsA o A A daw SEa ddsed, A g4 Ay
FHAA AT ZAS o2A /1T Wssl RS FRHQA 919 Aol vk AT
AT omA ATE T Aa, AA0E Bebe e $AUR e, A

|

=

ALE]EE Abol o] BT FRUYAEE AWA A1 FbF] Atfe] 9] Aled AdE o
Atk AE st AAs AL EE Abold] e Ae uliA I “FxE BESHE A (To
preserve creation)” 9% Folel tlAdY At F3hEal HF AR A FEgoe=
o] Xt} (Grober & Cunningham, 2012). Zt7}9] 32452 2] B A7Ee] A&y} A4+,
A B Ao BE7A] A A

vl 74 a2 5 A wA 3218 @Al A 715 Ao mTE Hojury] 9 vl g
gglel ml=E fobEE ZRZAE (Apollo Project)’ & AlZ3E7]el o] 2 th 1960 W)
"= Ao gl EAbetal Wb LR AES AJASIGl =T, ol ATt ke B AT E
vt R = Zlo] ofy e} X vhe] #Al ol A5 vietE = uE A Yol dE
ATs HellA AlFste] st A e . ol Rdste Wolrt iR
leitmotif 18], o] wo]= Fo ‘A &H7M5A" & vt @7k 1t (Cernan & Davis,
1999). whebA, 17k JRQIQL A}, B= A WA ] F2 #AlelA Hoju Bk AA| Holx
Sl WA olA A9 A&7 s nEEE davt e AlAFsH

Al A BAE o]y el ghrh. A91dle] A& 8kl ] (Linnaeus) (1749) & A+
3 Al (Oeconomia nature) & 1S EEZ At A A FolA BAE vlshs
Oecononomia’ = 1A ZRE 3A4E golz FJ3t 7HY5 vl AA= Ee Ad 9
S S UEhY, T vk, A 20 VS, 3, YolAkEE, oluA 5=
2 AEAEY AeHd Ads dBev E, FEAR AL TEEE AE AZEH
FAE=H, T2 Aoy AAEY ¢ A2 FE= AFEsAY, AR 22 704
ot AL st olef wsty] AUl A=59 dduds AR A F A= AAE
FASHE R, w52 294 vk A A shaA A&7k o] wtrkal skt Ab]] AFE] 9

o) ghell gt waEs) thep o wed s oG Yol Al F&

1o
d

—-11— T _k'.f_]-_]i'. ]
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By
=

& #

S

vl H ok, 2238 (Grober)

7he gl

By
=

g ejsto] g2 (The Birth of Ecology)’ & %
Ptk 12n o] A

°

vhel

18 Al71¢} 19 Al 71 9]

e H A S

mj

1 A7) A )

RIS

o

Al o

a9tk (Packham, 2012). Z2H = 2} 9] 2
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= 4%

VS|
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1t 22 W= ApQle] 2 o7 274
o=
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]_O
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| = AR

]
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fi%e)

—_
"o

ofpy

A}7]

Gottfriend

3| 2 (Johann
E (Alexander Von Humboldt) &

AX FZAEA(Cosmos) oA A&, F=, 84 2 A2 Ato]9]

T

RN

oloj X}, fe]w (Weimar)

Herder) 2]

o
o
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(Hints Toward the Formation of a More Comprehensive Theory
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UERY 32 (Wilson, 2000), A= 7gl9]
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A7 Ao o] H HdE T3 1 AsE B8 8 AARAA FTFS
A= As BOAS Zjdolol dhth(Sullivan, 2011). 17k Ao JEAS mhobsla
Aol Al =& Fol AAn2] FudE 7hA oF gt

w2 Ao AL oA QA7E zbale] X &g = gl A

N
b
N
ojr
oXx,
=2
4
ok
[
fu
ol &
1o
Y
E
2
N\

wekel A% ek 2 Fashrk s, Ao Aol o FHEA Ao

4
W, AFASS AR oh e o] He Ao Wlok s, Ahs e dRLow

stk ZAoltk(Muller—Wille, 2003). A= A&H7bs73 9 sid 2> 37 Afxdo
2 o 53te] 2FA T} QIZF ALo] o] A el A S A A oF shrhis Z1S A|AFSHLE

TR W 1866 ol RHEofR AJEste] 20 A7) SRbEA] E8hA e o ®
&l FebFe] e A omjQl Ayt b= e e Aol AAA o A o AuiA 1 A
A AT otdlel E37] wiitoleta ARk Z2F vkl AEAR] s&E Fas fldl,

g7k AWM AAFQ Felo] Aojskrh. AfF] AR Qe A%IEH S 2719

%4
Aste FASAT 12N &1 A B RAEe B 87 o @ e
W7ol A R Ao WA Fa9l F22 RESE ANE A1 £RE v Ro R,

ORHE 489 YA (Willlam Morris) & ‘oo & gl 7724 (News from Nowhere)” 9}
old Z2(Emile Zola)® ‘#tElZ(La Terre)’ & #A3ta, A&K7Fs49 NEs, A=
123 A kS A ske] Al Al s B (Grober & Cunningham, 2012). 0] 2% X & 7152
=9 whde] wel 2 Jida gl FAREogtom, Aol o]y
A% 7Fs7d 2] dofol 3 e E vt AR, Alko] =W A 7] 9] A EA A& S

AFERA WS

>,
4
lo,
fot
ul il
K
N

1.2. A&7 9 #H2oqd A3t

A &7V5 4 & AR 202 A B, 1 qkell = A% 7bs A o slef vkl el EA s ol 2
ARAE] AR, WA 1960 el 4575 S AEe] 1F< stglen, olF 1960 Wi
ST 1A A AA FFOoR BAAH A%bsAol FasAl Holeh AAA

oE

2000 A ARSIH A E7bed e SRdol AR 2010 drhel=

o

60 ¥
Tt
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(Rachel Carson) &
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Apd el
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=
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1t} (Ekins, 2011). A%
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3 e
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3}¥ 2t} (Brundtland & Khalid, 1987).
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H] 5w, 22 7o tfst vz&s vy oz BFEE 9ot 3590 HAg oA AlFtET =,
1T} (Boulding, 2013).
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2000 At} o] F A5 A A A&7 0 wAE A st Al AFS A A&7 O 2 Wi
T TR EA O A A A& s Ae AES A (Sachs), 15 AZH(God
Schalk) # X (Chiw) 7} v |4 AAE w34 AH7MeAd & T80, AAH
A&7V & Tl i W 9] 73S v E sk Ao
1999). 1= A7ZH(1966) > 78 (Campbell) ©] AJA] S T A] 7R8E AREHl 24" | 7
2 AR o AL THsAT = F7hstko] Hoeksklth

AAe] AR A A ANFoEw FAEY s A% IdEA eia, X o

| A Qe BEAE FASHA X Pva vleikekr] wisto]lth(Godschalk, 2004).
A AR AP AE e RS Qs AR A Al 237 9 xp W 7]3] 9]
A e, B 2w A 8wl theh A A shA|of AR A E A o o &
wae Y S FEIT(Chiu, 2003). Al St a2, ALS A A&7 S Al 2=
vt AMA = K57 o)t o] = e QIZke 71E A oTrE ek, sAe
M F5E jdste dol 23& Folof dvh= Aot FilAl= A&7 9] &2/l
ol & At =0l Aol 2R BEa v e S U AH e 84 & E S A&
NAR A gHE oJu|gtth, AWM A= Agshe] A8 Lol o 3
=3t AEs Ak WFORE A &7s/do] o] FolAof o2 ofn| gt

ShAIRE, AbA ol Ato] wE ARSI A A ETESA Y] AR, 1= A7 Aol WE UE
okl A o] AMS A A &TbsAd R Ao Aol wE AR uE #39 AR
A&7 & Fgsta A sk B4 4 B9 oA o] ojwdt a3 B s AY U AdE
Z sk Aol sl S BTtk S st AalA, Ak A A& 7sd & e

AE7VsA, A4 AS57bs33 74 AE57HsAd e SA4S Aok dvk A A&7k
1A Q1 QIZES] @ 1, AFS| A AL A, o], W, B T Al FBA 5=
st A A E7s S A =94 84 &

A AETREA S AR S AAA S
frA &l ok st} (Vallance et al., 2011). =, A3 A3 A1 A&7 AdA7]7] 24,
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@9, Aol AeE = 2L AAE AT A5, @
FE A AP

2 A7)
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) E

A efjoF ot WFO R o] FoA
zka glom,

e dAANA F= 24

Zo|A] o] = AL Ao}

A&7 Al 54

obal, gsta ov] gl &l d 25 vidafopgitt,

of 3t} (Vallance et al.,
IR & A &et7] st

A 3E A Fsk=A ol thalA

A%7bs A e A A A 1 BA 0z WA Ao e Aol 2 PR S ol sk
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o
)
o
=
=
1o
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ol
o
1o
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oal, AAlI7} ok Al = T4
R o vtk Ee, @ At A0 ST wE e AYE

nhdaof dtt A &Tbs e ARSI A S A Ao BolA, v Alvlel Aot

s ALE S §A87] 96, @Rl Beetrw 7 w7bE Bl
7 ke kel AV A BES Eadow doraith AT A4
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ol&}= Z o]t} (Hahn, 2002; Cameron et al., 2004).
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AR AAE fASIA FANT UN & ALsd

vlx &3 (Sustainable

Development Goals, ©]3} SDGs) & A A3t ‘2030 A &7s3 oA o A&7

EXE o AR A9 E A ¢ 7l (Leave no one behind)' &

7RO 2 Ik, A

9 gEYgolghs & HXE 7 AL JUH(UN, 2015). FAIA o2, Q7Fe 7pdEtA] grolok
afmf, W] ¢rofof Btal, 2 A BAE ThA ok §hrt ofo] 52 A T2 w& S Wolok
s, A Fsdlor stk AT AR B S 23 glojof st QI7ke Ao A
T2 Al v oF AALS dof gt Ao FA41% 2 =2 RE] A7ME AT HFS Fd|of 5h,

Hhek Al A o vk 2k e A & A Ak * k. WA, ARl A

B A e A, A9 BEYS Al Bk ANES AL S kst
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AA AEo] B= gt Al el ok A5 7] s o] T2 o] i A S o] X B

| o7 ojudA RE= A WA 97 wFo]t} (Carpenter, 2001; Holling et
al., 1995). o1& olrgsfaLal, v=2] Aejsiat 2ef (Daly) (1990) = A&7 7HEe] v 7HA]
AH & AFeFATE. ANA, A FEE ATV VL 7 UE 58 ol SAete Ao
AgHsof sty FHA, 71z WHo] Hew SR S84 TR oA = B of
b A A, A Ts e A g SRV AWEEE 2= b, #H7]E )
T2 B9 F3F &Fs HetA Holof stk UWA, QA 7Fs s thAES] A &
= A B A 2D S AEEf A = FEl T (Washington, 2015).

A& 7Fsg e vl 7HA] A & vtg o ® QIFbo] A Aok & A THA] A&7 2] dA =
AR T Ak ol & AAS] AHEE thE 3 2ok 3 AR, AR 7 F f'oly 0 EF 5
2o AT 8 B A9 EMAAS WAEoF stk 7 WA, ke A
A7) 8l Fast ejAlE dujd o x Rodof strt A HA, A 7 st 2] Ay
B S, 8 Aw 71, A& 9 A9k A 575

gk ekt e =3
Zz15]ojof sttt v WA v A8 ALY 1S A Ha FH S48 A=Y AL FH S

B
re
>
[
jutil)
o
N

Fellol drh A WA, 37 8l Bkl WEHe 228 =24 24 5, $3 4
AZEL 9= 78 WAY sHe A FiE 2HsM s tEd S UEEHs =22
BEAE A= 54 #58 AUMs gk A% WA, 394, v 4, 344 8 A

al
2010 Aol g3 o] A=Al T ool B WA, 7] of 2] W oA AL3of o H &=
T Aol da w2 #as wn Qlvh Yol AkEA ARE vt EEshes
7215 CSR(Corporate Social Responsibility) ¥ ESG (Environmental, Social and
Governance) 2}al &t} 2010 ol o] % YERd CSR 2 7149 AFel T4= FA%, CSR
dole 719 e FApak o] A A ek Wk, 2020 dof ESG £ FAAHEC] 715 917
s AT AR EAE ] A e sl dsh] flel BB ESG € VA EolAl WskE ek

—-20— T _k'.f_]-_]i =]



&7
AW, ESG = 213y

St
a—
AgAeRr ohet 8 WA, vz

rlo

:V‘.:
&)
_OL
rlr
r_l_,
aie
tlo
)
N
k=
i)
)
@)

SR
ATk olfo] F7FekA ¢k olfr= CSR &
e A SN AIE ALS A AR5 F-3}87] wjio]
7199¢] CSR # ESG &5 oll= =71e 543 #2814 A7 T sttt ESG = 14, 44 H%,
2o} Abs]ghe] BAl A 28] WL7F SRt B, CSR 3 ESG = =7k AAA A,
HE 9 F347) a4 Ads o] ek(Cai et al., 2016; Liang & Renneboog, 2017). ESG &
CSR el vlal # A7het EARE AAA = 7159k 172 A7) di-&3t7] A& 719 B7F 4
FAHA & fFEste] ol & sAstaat aqitk. CSR & 719 W] @A ent JFakdAuL,
ESG = 1zto] Arolrhi= gk o #53tarzt skt

7] o] oz Qlsl, ofgol T7FE Aol

HU
X
o
Mo
o
e
>

e o

7]

.ﬂ

LAY AFS A= © TAZE 713 T2 7 71, 59719 2 G RQ1A] ol g sl
B& G52 o] EAST. CSR #F ESG & #AOA, el st Ay o 5Ado] =7]
o) AFHe A9t deky SAo] "R (Starks et al., 2017). & &9, 299

7}57192 CSR #F ESG ol tst F2k2ke] @45 F53tth (Abeysekera & Fernado,2020).
SEAIRE, FopAlotel]l fJA7 9 /) A V1 Bie AR A3, 71 7119l CSR ¥ ESG
As 294 7S VIR Y o o sgke, TS ARF 4o FF3Y oladEol
WA AT (Gillan et al., 2021). CSR #} ESG 2] A 37} @& 7= Auf 719-& T2 7} 7] 30]
oFstal wAIZE W =rbe] EAE. =kl wEl A2 tE d3e Akol= AeH Aol
7730l AATH(EL Ghoul et al, 2016). #7324 Axo] st A3= =7ke] Faglo] =%
S5 otA Fotek drh A YA dAE "M =7ket 7A=Y wed B A= A AA Y
B A&7 AdA A ot

293 719 W AR 2009 W FAEA HA o] T 02 QS w 84 e A 7o)

mlo

= 7F Aol TG stE 41 =9 A 71 sl CSR 3 ESG 9] 34 W A3 H4=E
H71etR S wf, W3 Ao 7 AF 7Y ES RE 2o v E A7 K1t CSR ¥ ESG

BHoyFEAY (McGuinness et al., 2017). =719 @44 H7l= 2 Yeke] dAb4 &
2ol 7 A 4 Q7] Wi WA kA Ut 57tES U A 7
L e}ofof st}
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Redman & Larson, 2011).
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7HA) ¢}

Aol wek uAbH oL B Aol v
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171 e w
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sttt (DuPuis & Ball, 2013). 21714 €]
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Al 2 A HAE AT A5 s d HA

AL3] & A o] whdof whh A2 3 HEE UL 7F&EE Q) ool whEl W AE w0
BAWAL, S W=7 RAds eyl AR, o2 ]lE Al A&7l
tE At olel & HelM= o7l A9l AdE s VINter AT AE dds
Gobr o, A 8] A &7bs A ] BAE AR AR}

2.1. JAE HA% £=25 P4
2.1.1. I 2E H A9 33

1980 Aol FW7kA] w2 A Wstehis @ EFE 2 (Haute couture) 9F 72 o] 2] 4121 A}
ARARE A4 o] A2 gluto] 2 501 A npA] 9 g sho] E =g} 7o)
A3l Ty aplo] Ap v A| k= EF S AEFY O] AH]E g Ak 7 EE T3

M A A o 2 wizhelelar, V12 o s A e ekivh 1980 d] FRbE A
A, B[RS S d ol gkl Kl of o] et i Aol whmdt o o tidt o= A
F=3kE ool Hlal o34 ] oF7F w435 ST ol d WEke VE 9
A& (Season) &< /& #ulletA] Kok= A 5F ok7|1A1F AL 7H4 A38HE S 7HA Zt (Bailey
& Eicher, 1992).

1908 Wt o]% oA oJFo 3 Z <l glo]x Ato]F (Life cycle) > A 8 (Fashion
Leader) ol &3 =l A9, tig &2 A& S7F disd A=, 28 el 459t
stebs dl @AIE AR o] A AAJAES 5/915 (S/S), 7FH/AE FE/W) H919
12 Ao ® 24 AA 3], sl &, 5o B3 E VRt ® Fof, 1 d Uil AE M=
NEEATE 1990 Aol ol AMFAIES HA AEFH i EA=C] 223 (Newness) ©ll
&st7] A8l Awmws sk, AxE Fe vl a8 Foeke oAl AL S Al
A&t "ol 83kt (Hines, 2001). @4 9]579] vhekd 2 =o17] A8l 71+ = Al

7h el wet Fa A A g=
AFo® WHEsloF stk & s WA H AT (Tyler & Bhamra, 2006).
Al e i Ak wE glo] X Aol FE FE Al mEd el oI dFE 7IAA

okl

o

1o

Hox
> o %
o £ 2 (o
R ST TR I

|7

Zl

-

N
e

1980 Ao $-4E, A o7 A2 A FE5 20 22 A E LAl ol A= A
“?F A

juc]
S GAE S AN Aobdaiak, AlE FA A Fiak T o= el
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b9 718 A Rol A, AE A QL A G T A GRS Aol A AT flE] AA A

Ho} ool &uAt o9 WA EACE oS 58S At a8y, A
A A &0 A& (Fashion Show) & @ 9lo] (Runway) oA A EAEE w2 A #)| 33+
gHol AZIHA Al EA HEE EASHA HAx, vuE A dAEHR ARl
A2 E I (Guercini, 2001). B4 FollA, AvMiFAE2 AR} 41 Abol o] AJRE Alo] &
ARA 7lFom FoluA wE S NGt HAA ] MEES fdl, AndAES
A2l 5 =R A e AA el vt HIES =30 (Taplin, 2006). 3iA 44 9

5 319 A FEel Bk

)
rir

T
£
(A
iy
rlo
b
_>|.j_1‘

N
N
ol
2
Y,
o
o
o
X
)

2
=
iy,

AAANA 7FA AT} oF% 24 (Out sourcing) & &4
2 = B4l (Lead time), #1224 A2, 34 EAX 9} #54
st &4 AAE ol Adw F7telA Y o F AxE Feh
744 Qleke} Ao -yt vl g-of] vsj @ol £3k7] wEell <ol ¥ Atk (Christopher et al.,
2004). A g xpoly of A Aoy, vl ke Al XA S =2HH o2 2] sk,
Gk n]g A AF LR A& GrAE FS3 Aol HAsEATE T =], wE A
W 3}ak= ghol = AEk (Life style) 3 Aol A s /d 2} o ol tigh A AkE2] de o <l
F2 Bl e A] Zeto] oo o ES wH T (Fiorito et al., 1995). 34 Ao w Qg
WA AFE] Bl A2 7199 S AxEA Tl
A=, 1990 Aol i A =2 FE2EE S e, o] tgste] QR(Quick Response)
AekS Aldskaleh. vl=2] A o F &g Al = 1994 |3 1995 | Akol 60%°A 70% =
ZE oF247d (Out Sourcing) k= FHeA, vl=re] FlA o]F At el Wsli=
=24 A7t A A Ads 57 E 78 T2
7bede BoyHt(Jones, 1995). 1990 ddh o %, i A2 FA Edspala, s
AlZFo] Aol whet g F-E| o] AbgrEelAl ] wolsolAE R o® FoHT, B oS

7bed, w2 ST 7, &S 7 7V D w2 A el e T4 8 v 2 asR

AF THEL Fo A% S0l

18 A3 A o] gl



T gk WA QAAlA FelE W] el A IAIES MRS S5
kel A v At S 25 TR} IR A 2o A58 T a2 A A o8- 3 RIFA o
o] AvdAY o]8E F7FAFtH(Christopher et al., 2004). wW-& A7) o5& 7<)
Aakel EA S A S8l =Sl

= A 7FO] &

b

EN
o,
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rEl
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o
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192}
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2
ftlo
r\j
iy
2
a9
o
N
h

Tx
A Dol of A d Lt s Aol 7HE 2 A= T ol H 3 ERE & A H Aoy,

vlojof o} s d miUAEZ AStE ATk 1999 | o] Felli=, HAdast AT dlsd Aol
WAL, A4 o] ARE FHA ok el & = A |3t 1L A3 ZARA, H&M, Mango, New
look ¥ Topshop & 22 | AE S 20| AHES HolE0]al HA 3 FollA 5 F qtell o]
tapele] sfiAlS wigel =E & AT AA9 wmE dss EUE, A o A
ZBlzre] o8k 45 ghelsty] ffd, mE ERE oSS AARE dHoly #&ow
Agkstdtk(Jackson, 2012). &M A2 54 A= A AZAAM 94 A= A=
A7 Slal, "kl FAI A 24 FH
F-AAIEHA = A TH(Sinha, 2001). A

Today, Gone Tomorrow)’ k= ofe|Hol R &vjabgo] Migs ¥ A5 s fEsh3itt
w2 A A= el AR Qle] o] Tl gobslal, WA AASS =2 old s
AATE 2RSS 7HA Qlsh7) @Rt o) v S22 Q) wSks & H&M, ZARA ¢t
22 HAE A4S s sl H 9tk (National Post, 2009). AI7FS ©&3staa) gt | AE s A
7199 ol FE 2nlAe] 2R ET W AAE B8R, anlAs gdE e AR

2 A A7 ke g

>

29 94 % (Slow fashion movement) < W-& 3|4
Aol Z 3 "4 27153 (Unsustainable)” B =Y Ao o gt &2 2 YErST &2
WA ee2 wed A, WA AR dae ) SRS ST A e d A e2 5
el vl FHd Avtel AA wEAEelA AFS Folata, fAke]ZE ™ (Upcycling)
= Tt st mebd S29
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Aotel e StEs WA Ak o 7 3 Holvh (Ertekin & Atik, 2015). 2%
Algte] v = A A Q] d ol TS FaL Ak Av e #¥E wF3) ST
A&7V S AE7sA L] s Sl AEst AoE) o] JiEE 1960 W&
7N o® FAER gt A&7k g (Sustainable) 2 o3 21314 Q1 (Eco—Friendly),
37 %384 Q1 (Environment—Friendly), 71 (Organic), 79 (Green) ¥ & 2] %] (Ethical)
59 theFst oul & sk dojEE AT glow sl A% Aat ARS-, Lolrt 57
A A7 = BT A A Ab el skt sklth S, A% sl o)/t ALe], S
AA A Ao M A&7 A = A S st A Ds o] ANk u] sttt A&7k s f ol ek
ol x7)o @d] AEKIMEAAT W 8T olgke Wojof] VIRkete] FEu Ao w
EH Aoy, FHZel= AK7FsAded dig Jido] Fu o] AkslA, 34, BAlA et
3 Ytk (Carter & Liane, 2011). A|&7Fs g A& el A2
WA, T A, dAbel S, &dld WA, TEla 9 SR
o] #3511 3t (Jestratijevic & Rudd, 2018).
A&7 e A o] T o/d o] AA A ol T3k 71 =0l UEh] A& T A X 54
= 3 &vRRe] kA BRS FAeke S =8, Holrl A& ol 719 e A A
AFZ AxEa v oM A&E7bssk sids At 7ol F7kstar v,
%] AstAY JFstar, o]e] o w
87 A fdoly 3183 A H 7 E A S oldT e A7 A&7 ol
7118 AF31 A Al gFo] ks BAE Yo F2 o] Fol gt 18y, eed Hill=e
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Aol
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Fo oHBAAL 2HAES] A5bs o] wobdel wet 79 AuA} AE e
BATY A%7SY AU sotala, 2uA BN AR1Qe) AbEH AA wd L

7l HATH(H a7, o2, 2013). HAVIF e A&7beet Hde AA B w9

w3 E Agksh= A B oM A&7 L ARE veFd o delske Ale &g
a9 i AanlE Ao 55, AR W AE Aol A ST ske vheFet el aned
T At Burrell & Morgan, 1979). A 7|A=2 AE7Fest AdS Adstaat 4njate]
WA el gt

¥
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A& 7bsdt AE ol F o ® Fufstaat shE AR EESE o] Y 2A] FE
Utk olel gk Al zfol= aHARe] ‘S S&7"E 73tshth(McNeill & Moore, 2015). ©]+=
A A BEow MAEH, A&7bse Ao wdS Asfsoth AlA, AT g
ARG ANA 7P ES O VIdEH AEE Y] A8, “353FH(Greenization)” &

Aol FQastth A &7bsAdol “w7F EJE (Mega Trend)” = F/3¢e] whet mpAI " 2252
AfFUAlel A 2, §71%F, 1874 = 1d I} 2 {30
al.,.2021). o5 Az AN A&7tede SHE 28ete A2 FoskAT 34 o g2
719 50] 52 24 FHel ot ke Fur FoyH = 19 4 (Green Washing
Frofsta Stk ¥ 992 7ol AFe] 7 S

Ate] thal] FHH R 25y £ Fuss RS vt (Du, 2015). ARAES
7199 39 g AT F gl wiEel, AE7bsAT
T A} (Chen et al., 2021). 19 YA A= A3 A == 344 =}
74 WA AE A HAATE 7193 v 2] A Qe WA vEed vErd &
UAIRE, A= E gestal A ek dloll @@ Al7ke] A2l Al ¥k (Rahman et al., 2015). o] 2] 8t
QRJAERE Q3] A &H7Hss S o H7kA] &8s A Xkt

Zdlels, A&bse AAS FASIA ARe SR 2AE o] FA T Ytk AL
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ol
ol
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>
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oy
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D
@

=

il

nlo] 42 (Micro—), Yx=(Nano—), HFO]2 7]%%E (Bio technologies) ¥ <12]A<l 345
dgsto] A5 AlEsitt(Black, 2010). 7l=4Ql 2 A 2A4E, A AAE U
e TAART. 20 A7l # o]F R, 7]=#Ql A4S (Technical fabrics) A
ol 5258 W2 ¥s Wolskth. 53] tAto]|YE2 HolHE Kol s "I -

JdE= “9& 4 A= V)4 (Wearable technology)” © A=38t) tixlol Y &S 3k A4 9
wro] Ho] EojAY, AlZEA Rl AME 2 Q= g5 AL #AS JHR e dAl, 71F
W3alo] AzbAo] AXWEA, sAo| PFo] AL AAE Aol 3t tARo|HE] o F7}

AR gApol 52 AElst Aol st 374 23S & glojof st} (Black et al., 2014).
MZE 712 iR 2 &7HE 3k 9 0] Al AR 23l 1l T AFo| U 52 o] of tjst R 55
7180 72 & 5fofof S}

Tl Breha, A%A AA A9 v ES 2w A4 e A4 gAg
A



7Fko] obd AHAF o7 o]FPA 1 Qti(Ivanova et al, 2017). A2 =2 &4

= 2 oS ol F7M7HA 9] AFgol H3FeHA ¢ F
A A AES R3Skl A S A 7] Wil s o] ' A mj S A - A 0 ® FolA] ekt
1990 AthHE] X3P A&7 o] ik, v W A2 7hA] =324 A A& vEbd= A
AFEL] AAYF7], 1 oolgle] 2010 o o] AAE 7Y 3E E wSES vERdE A A
A& 7bs st AT H A A0 E = A, AL, 834 A L7 ORE of v EE w7 A RR
olHF A AUtt.

2.2. YA A AH W3l 9l o] A&7
2.2.1. 3 Al AH WH3)

MY Az ARBoR A%Hel WA P FFE Bl AHY AekE AXsh
A

A=A Al ~eoluh, S, A Al

1_4 ]:]
z2A 7|H 58 x3st= b AAHElolgty B 5 9tk (Kawamura, 2018). 3 Ay
gxgsle] 582 JAE $3 B8 AE2 Al it @AY S gl shska gk t XY
TTY B30 7 A& VeSS @A Aot a3y, ZEA Y HE AAQ] HEM A7)

7

SdotHA HAE A9 AER A Fo] ATt dvtF oz fAY A FAL ¥ 7HAE
EHE 5 Ak vl 7H = g A" gARl W 2 EE] (Proto—typing), A E B =Y A Yl
$H, gAY F4 (Digital human) ¥ WEFH A (Metaverse) $F OAE o)/ W AntE Hzp
7]1%0]th(Sayem, 2022). o] & B} AA5] A rd oS3 g

AWA, A" vl 9 L2 EElo]F o= CAD, Hi"l A” 2 3D <14 7|« Sol A%,
AFE BZ UAA(CAD) 2 A A3 w&of Foldt A2 gxd 94 F sholt}, dA)
A Abdell A 2 A (2D) 2 3 A4 (3D) AA M-S $ls CAD AlAHo] wWo] ALg-H 1
3 tH(Sayem et al., 2010). & A" (Pattern cutting)2 TARIS 7l& TWolA AA
glo] 2l B (Wearable) Al 0.2 FA|3lel7] A Zsts oF A 71% wAlolth, g At
oA, FLT 2B S 7H o 7] vhekd o 24 =
A7 FA R AAAY g o mjadEn viA AlFe 28 Y dd 2 A gArdd

2 A T2 YellA 7R 2w JokHoln aEAo] W 3 F shutoln Hi 15%9] &A)
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7)1 &S TAA 71t} (Ramkalaon & Sayem, 2021). 3 2k (3D) <14 71&L OXxd /A=
284 VAR a&FoR WHEsy] fst AFA] HE el olys 'yRd E T
AW S el st A8 A9k vl n]| kAl AFE-3slE Atk 3D 14 712 =80l = (Drape) &

g8t gFE Aitste ARG A AAMeE AAE
754 o)tk (Dip et al., 2020).

FHA, A" =y s gl F Rl = 2 vy o] S35 (Social Media platform), 232 (Chat
bot) & FHtY AW A (Mobile commerce) 5°] Z3ETH &4 vjto] FAEF L 252 A=
AAHAA DA Fto] How, Az g avl AMYE S AFCEZA FAS FEd=
Aol ok 2 Wd9] 7]3F FQF 2kl O R A A A%
22l el AR o s Es Sk ARA ool AR AF3], A

<2FQl ARG Frrfo]l o5 Ex Iy A o} &

etal., 2021). AR A B S = 028}
3 F e AT AeS 7K HFEH 2o, AR (Chatbot) & TXE A&
e 2kl &8 EHFONA Aot VS ARS B wmEA 1A
S =S sy, FEo &3 Art(Landim et al., 2021). APFE ¥ (Smart phone) o 4]
2ukd AW A (Mobile commerce) EH %2 A AH|#HY] FF5& o]t dlof &A1z
AES HojFrh AvE £2 2utd 7w A0 QEASH A4 B o ® 28]l 71719 A
T A icte]l Halv] wikel tAY s AFAH FRAAM F= AT (Tupikovskaja—
Omovie & Tyler, 2021). &4 mvjo] &, X 2 Fnked 7 e E¥ete yAHE
HlZ=UAs 4 Al ES Blishs SAlolA AR

ARA, gAd sjde silelMs deti A 9 gxd Fdo] AT, IRy ddy o]
AlAE olg 2, HEt Adks AR UAE AR dro] AFE Qi HEH A
AL YAH 7HIA S AFete Al A58 v AREA 2 a
YW (Post—reality Universe) o]t HEPH A= 7HEHE A (VR), &
UAE Abs, AM 53 bedd A3EEds 7tes ste Vel &
HEPH A= A 52Q o5 AFRAF S2HFANA AS] D UEYAR ddd 2908 839 AE
Adoltt. wEtH A= AAIRE 9 :

HEt A=t E HElEdo]o] 22kl Bt e A, IEE A AlA 2 AR g9 3
F3E= 248 £9%9 VR 2HE5E 5H2E dh(Mystakidis, 2022). s A2 7HgA A
el A 9] 7Hd AT Fr el A YA EstE AEete] thekst AdgA e} dE s A

IM

EERlgtels d Y

Hil

r>~l

(b
i
1o
Jo
>
_0|L
N
AT
o
rUL
;0
£
w2
c

8

=

5
=

offf
2

4% Aol 438 AHeR EA

o
N
=
ojr
of
e}
=
=
)

[-‘O
O
D
e,

—29— T _k'.f_]-_]i =]



A5 Azt sk th(Gonzalez, 2022). 3| AFA2 7 dAlolA bxd FHol
A= AWAE Fal s A S Wt skt

Y HA, OAE oF W AutE AA; 7]Eel= § 29 (Deep learning), €5 <21 (Block
chain), NFT (Non— fungible token)%©°] ¥3¥t}t Hejd2 71¢3td =719 HIAHS
SAor T A A AAY ZHEAA FoF S vk dede AFEe AP
AS5eta A7) #A WEFORE Qe WS v E-g Aste] 1 MEEE Folal A A

o] A& A&t (Sheikh et al., 2019). T3k A AFY] QtollA o 2] HZHES AA wjA =

A%t Abs A A @XM TAE F-AIZIZ] A% HHOE AAEY. ol LA At
HAd d g HEAS ddstes ds dojet whebA | 2 A A Al g
Atel 29 YA EEE FSA T, A YAk Alo] qrellA 9] HE gt AdF3A T (AD Y] TF=

SFS wWd Eot 2y A /o] gl o g S A o7 o =¥t (Chakraborty et al., 2021).

Fg3 A2, BIY, 9AE 5 04D ololgY 244S FHE

AZ AL AFoltt, uAMELS AFo] thdt oldo] #Ao] ow Fuf JxE LEFA
NFET 7} o} %7] @Alol| EAste] A= AS SASHARE NFT & 0 A8 s A&l o g

2R AE Y] A F e =85l BAE ks E5AQ 7€l P H L 3t (Wang et al,
2022). qAE o5 g AvtE A Ve AR AN SRE, 24 A, 4 A Sl
AHE-H Aot

Ul A BAY e A A AsEe WS 74 vl A9 W AT e
At TAg TRl 9 ZREElR e AN WA A U W §e ERH0E B
e AT OAE M=y~ 9 Fus sude] AF go4e Folw, AR

]_

g AYE dFAZRE gAE F9 B e A= VS dA S T8 AdE ol % FAd

¢

A AFelA AR AF A 2RO S =] 7185 ATt HAE oF 3 AvE
AR 71&2 Aol 2n7AA 9 £ 2 BEE BT B BFYoR WAt
o, AvE AR Ve anAe] AFde dAAFeH, HA A}l ko] @Al A

2793} 7181 & Al gsk3ih
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2.2.2. 9 A9 X&7}sA
2.2.2.1. A AEQ AFFY]

1990 Aol A &7bset Al st A7k AlzstaA, sl A A 2 37kel oA
AEL ABF7 = i Aol AAE I B X778 S A= A Y (Fibre
choice), &4 AAF(Textile Production), T A<l (Design) ¥ o] AAF(Production
AE Adgste] A7 AakE o, 1 A7 HARRl B Al o] Rolghs AR oR te s
) 7k2] o] g8 Yebdth 1 o2 o2 F4) (Distribution), #H Y (Retail), AH&571 (User
Phase) 2 o]o] A ¥, upx] Bt o 2 2] 3}4 (Disposal Phase) ©] F& St} A A FS Zuxt
v Apo Al mAIE sk QL Wi, s Alsol e = HEY, AHAE i Al
ARgStE 771, 2 A AES 2 A, RS, BESA W Ve o ® A=
& TE0 A HAdolet s, o] = Al Aol Al s A o] wml = s Aol AEE =
e Fheketth [Od 2-115 B9, s Alsgo] viz 719y, i Al Fo] A 281 o
75 = A4S “QFo A FH7bA (From cradle to grave)” #Fa A A=t} 4| xje] A <)
e A3 74 D AESH o R AlE Ay 3 ‘Lol =5 7HA] (From
Cradle to Cradle) ]2}l E® th(Payne, 2011). F sk, Hd AF ) A F7]= AHF A,
A A, HARRL o) AL, 2, HEY, AREFTI A oz AR A Al
NATF7 = Z27FE 9 99 358 A4S Adoh AAeE W82 [ 2-1]1= S8 &

.
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WA A2 A& 7Fs 3 w3 AAE F oA Fadt IS st AAZ A Ak
A JgFo] & Fofo|tt. A Ade B3 oW U 4], 88 B AME, B3 o)y
4, #7118 Ak, 283 wpxeroe ko] Wl Ax Hxbet
FHGORE o]FoyA] Q. 2AlSt o F HVIES A AAFOR T AT Hlon, 53
2015 9 =8 BA AF AE HelA AH=d of thst EU 7 dHES AH7Hs3
AR BE o] DA ERAPA R Aol S v Aol F7H& HEFA T Jacometti,
2019).

l
=
X

It
i)
[
i}

>
[
=)
r
i

ol

A,
£
~
it

2.2.2.2. CSR # ESG

2010 o o] % A&7 sk g d Al AR A A 21 X &7 g o] -4 S & o] FA A FA}
o2 A w7 R A Ak el CSR o] Y5 ATt CSR & F2k#) 0] 9] 9] o] 3] A &}
Ao Bxo 24& g THE 79 €522 FAHY s, AdE oA £}
A ks 24, A, 352 24, v Ald Fold. CSR &+F9 3 7HA F
A &} XS AFS] Ao dist A5 B AF 7Y 71HFE Z3$HH(Sprinkle & Maines,

S.:

A7F Fojste] Abs A A &7bsd-s Adstaat sl #el 7199
2| gk, o] o ot s A o] ¥ A A CSR 2 F5 42 @2l E Bl 7199
AFE] Al B W BFS g AS Al AISHIT

e, 2020 Ao 52 CSR o] 7@ A Af, ©& &% SR 7Y B7HAIES]
ESG 7} g4 Ak ell A S =St ESG = 7199 14 A3 B7HE 918l o v W, A3
gl 23] A 548 Ao ste] TR L A A Akl o] WA s @ X EAbe Al BagE = =

ATk BSG & FAR, oAl A 2 4A A9l GFE v Wk opfe) wj=y s

ol Holeol ##Ho] Qtb(Baumann—Pauly & Jastram, 2018). 3|4 A9 #&)x}t= ESG
A7t 33 3ol FASHE ESG A9t A9 ALg] o S v X= ESG A& EZ&3EHA]

—32— T | =i



Fohe A7 Bk As ook Stk AlEAl Fdsks A A AlAI A S E ESG w49
A QAo Fosh Ads FrleAIRE, A E A ok TS TAI7F £93s] vk ESG

) AlE Al gk 4§ 7hs ARt dRbF R AX = 21 E
933 g ow, 71513 waste] 7131 A4k A e B A8 FEE AT FAD 7]
5 AFA o s T2 A Rl ESG AIZF 28] 418 719 ARslAbel 719 g Egel A A
ZHEAOTE AAHA %= A7 Hom, ESG Aae 7Y €%, 53] Z4A 99 9FS e
thekst AR ols| AR D ARE] FEA Adel HAYE ZAAORE FHEHA
%=t} (Linnenluecke, 2022). ESG + B & 37} A1 &S Yot 342 vju]|se, AAMA A

FTEAL e FHEA G
2.2.2.3. A&7 A LS

2010 | o] % AH7beet Ao &4 o] FoMAEAN, wHA L A&7

25, ey 22 23S Ad 7199 4, HA A dee] w4,
A 5 2 AFs] A EAdo] A Abg] QbS] dztE] o] As wEa1 itk (Allwood et al.,
2015). w3 22 A A WellA AV E s EAlES AFS A el oy e ol A
BAEE, A2 PHsHA AEe] Itk (Obregon, 2012). WHAHES A0 WS 7] 3|
Lol Sl o] old Absl o] $- 9 #3 T3 Bdste] 8 E F AEF AE57s e S
A s of strh(Leerberg et al., 2010).

AE7Fse A w52 A Aol detvs EAE S dsty] flal sl Aol

el AUe AES AW o] g} SAES BHS B 1E AR T1L A o|g st
HEARA 0 22 8k53k H Q7F Qo (McMillin & Dyball, 2009). st &0 AAR 858k

= el
FAA B4 L GAe) 99, AS s gL A 1o B, W e, S g, W
314 W A A S5t 22 RS B2 £YHE Zlo] BAH AL, ofel SgEo] AA WY
of 2P BF A5 HE ADERY A5Hgo] Gt FHow HFAL A&
gAse S8 7195E Heolth
Al
=

s
8491 B3t Aol A

1w 1A
A3E A5 0o, A Ak qrelM HAS AR = s Aot (Wals, 2011).
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AA A Ao 7 WHAZ} E oo gt} (Langdown & Vargas, 2015). UN 2 2015 d o X <7153t
M 525 G| $18 A& 753 i S (ESD) & A A8kt s Akgdo

g gle)7] witel] UN 2 #d¥ wdal, war)# 47 9 7|dE

”
o,
to
fal%s
(o]

= =3 =1
3ttt (Bedor et al., 2021). nlef o] FAE0] AF3of wolr} A&7k 8 & A sk FA17F
7] el ALTbseh el et w2 el A olF Aok dhv FAlel Absl o] & Al
FAAEE A&7 Aol tet R 3

2.2.2.4. 249 oA+

2018 1, UN 2 43¢ dj4d 4] tmAaAEs ot 715 f7] ol thgh AFde] FA el ojst
59 Al WA % (Fashion Charter) & A Xt 7|5 55 §8t o] A2 HA
At el 4 7k wiE S Fola 7FA AL Aol AA AAY Thsdt olu X ] AL
Agks Aefste HxE AAA olF T d dF AP EAE 22 FEelA
dAst= AS HXE PTH(UNFCCC, 2018). 18vf o] A2 o] | WA o2 & HA 4
Atk SAIZE AT ol & Q18| Fe] A I AL F A O ZA C] Aol tjgt 9
A A% (Isokangas, 2020).

g2 APTA ]l Ak} ARk A A o #F Fejolt. ol Aoy, H ke A 43 7Y
MrgAzE g AR o, EekA obe A AdsAd ARt AdE =8 e

WRle] floith olH ¥ wAlES sidstaxt, A v A% 22 ¥ A

AQah Yo AANo] HEG AE 5 LAsA wEe] g A HuF QTHOwH
wRAon netgiy. A wae] ZACI AT FAT Aol A 7o) vt
Foe Fo vEAA 4YS WS oz s A% 99T odHgle] A%



7 AR Bl A47bs

o



A3F AT A

B ATE AT AHATE ro] AAF I WA FH ATE AT AR, AT 0

o2

WA AFY AT 1990 Al o] 2] AARFE] A 2 7R A A A A&7 e S
2010 Adfl o] X & 753k A o] 3 4l AFS] T QA S UERYi= CSR ¥ ESG & £ Aol A4

I, AHE 2 R Ao s A% SR A S A7 5 QES UNAES thehdt
Wb WFEES ARREOR HSeA o F AW, FAG G BhErE 2] vh Tl
STk Golulo] uhE HobE AR 19T R Rl BASTh A4 @7 1990 W
12sto] A7) gtkel AA o] F A7) W, A7]e Auglol Fo G 8 AR AT

.
AAsE] U AE = 713, 717k ol AAE A FA 4 ARE & 5 8l A5&
th 1990 ¥— 2000 9 ¥} 2001 H—-2010 d Alolo] & 5= gl= A=
1o, 2011 —2022 W Atolof] & = §li= A5+ 6 otk A A, 1990 - 2000
Arolofli= Fe] 7F A xRttt 1998 d9) A 7= 2 HWolglom, 2000 W] AT =
1 ol gt} 2001 - 2010 | Atolell= 2a4 S7F 2 fhaE 7 e s s @48 Bk
2011 - 2020 dell= #53] FT7hskes 4 &S WERATE 1990 d— 2000 Heoll= 4 HolH
2001 - 2010 dol&= 42 "oz yveuth 2011 d- 2022 d 6 €749 A5 &
1133 Holth, Atz g o] oz ik A&, HAE o] F4eie

S
X
9,
ales
o
kel
>
<

|

~36- :



Ko
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A &5 Ao sk A7t B4k 2001 E—-2010 el AFE| HQl A& b5A o

GEERA 42 B A% bR Hue) AR WA FosTh B A ALY L 919,

71941 Abeld A]dyk R Zldel tid FAF e ske 2011 ©@-2022 9 6 Eel=
7N o R A ST A A ¢

olgr7b A Akl HgHof, wH ATvF FHoE g T dHon:
AEE 548 Bolis Al7lolrh v (29 3118 3 1990 ¥t 2022 & Ato] A
Anae = A g olen, (29 3-2] ¥ [1§ 3-31% &3 2001 |- 2010 'd Aol ¢}

[2% 3—1] 1990 d— 2022 d A=

A5 %
350
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[2% 3—2] 2001 d— 2010 d A=

A5 %
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1.1.2. A7 99 Ado] BE FF £4

AT Y AL F 532 AR FAHUT 1 F A9 108 AT 2 345 [ 3-
112 A A8 T} Sustainability 8H8] X7} 142 H o 2 7} wo] 2px|shg] o, o} 3k w4
tjzfel &3)x) 7} 52 Ho R FuAo] X3t Journal of Fashion Marketing and
Management: An international Journal ©] 46 HOo 2 wlAIE Y} 7|9 A @d st A7}
AR E A5G TF. Journal of Cleaner Production ©] 29 #H, 3t=7]xx3 3|7}
28 Holut}, gh= o=}l 3} &3 %= 20 H, =783 #A|+= 17 #, Fashion practice &

16 Ho]™, International Journal of Fashion Design, Technology and Education <
15 Ho|t},

[3 3-1] 23 91 10 9] AL W=

Ad
ey Ad A8+ (A)
=49
Sustainability 142
Journal of Fashion Marketing and Management: An 46
International Journal
Journal of Cleaner Production 29
=9 : :
Fashion Practice 16
International Journal of Fashion Design, Technology 15
and Education
Journal of Global Fashion Marketing 14
| 262
@ A OAQ 83 52
NZ2ZYEAT @71 2Z2¥53) 28
2 B2 U 25 834 20
#2 o) R o8 17
aA 117
Al 379




A FAHE FAT 1FES LA A Stmel Foholvl, o] & WAt} A stk Axte)

Z71E & F Qv AfdE & F e AHAAEA g ow FASG Y. 44y, &
73 M=o 7 gelE . thS3} o] [ 3-2]Z A AT} o] F AR} It Fro] 7
morom AA 1179 A =+ 275 dolth tp 0 2= uj=to] 149 A, J=ro] 105 7, o]&glo}r}

777, %7} 53 1, A9 dlo] 39 o ® Wkt 49 14 7 H7F FollA 7 1S S el
glAstgom, 4 e S7b7t opalotel fAehs Ao® RAHT. 1 MY =vke 7t
Eotw gl 7}, ot g 7hel @ Aoty ofell 9] %] gt

[ 3-2] A7 =7t sF %

=7} T
ki) 275
v = 149
okl 105
ol ggo} 77
Ax 53
=9 43
294 39
SFAS A EHA F2)/FH 36
3F 27
IgRz 24
AJ= 22
234 21
I 20
3 18
dnl=/E 7 16
Fuhdol/AE A o} 13
A/ =ZZ A 12
T o] X of/ A A 10
TAA= 9
vgd= 8
ks 7
otz g gt/ g2 E A 6
o2 FE| /2 AE g0} 5
H| Eg/ 7] o) /ALt ot 2t /A 2/ E R E 4




= Hol/F A el/E Foty ol/BAZ 2 /ot ol Wl B B/t A E /0| 28 /D2 /3T A"

B2 F/Ro| e x/2e g7/ Ao/ 0| /A U= /H5/8 71

UNESCO $1/7Fo}/12] 2~/ o1 A1 2l o /ool /e = Bl o = v w2/ 712l of/
Az ulol/2REAE /&2 7] o/& 2 WU of/o}o] &R E /N AEUo}/ol E] 2 H o}/
ol E/An o/ A d/FHEh /T A1 /T 2o El o} 1

=% 1179

o7 F 188 Aolqlth. th3 2 & Fashion(F]4) > 110 71, Sustainability (A& 7HsA)) &
86 7, Fashion industry (34 At3)2 72 A, Fast fashion(HAE )2 63 A, Circular
economy (84 A & 48 A O Z FlHo] HA|R o]ofR = BGE HoFglon, X &753
HAL =8 AAE Ve R o= ZES YEETE Slow fashion(E2-¢ 3|4)& 35 A,
Consumer behavior (2B A} 5 #) & 32 7, Corporate social responsibility (CSR) 2 30 A,
Supply chain(¥5)2 25 7, Sustainable development(A&7Fsd )2 24 7,
Environmental sustainability (374 2 X &7154) 2 23 73} Recycling(A&8) 219 710 =2
AT A 3 A4 dde v EA 113 2ok

=l 7R e Ao A FAlol Ak Ak vl thdeletar & ¢ Q. wEbd, =29
7195 42 T A7 EEF dES HoFEs dyeta Mg & Qo B4 A
719 EE S A AL AAs g1 5 dgloen, X &HIssk e FA

=

A A7L AAHC] Y & 5 QAR AN AP L2 M FIOE B )
A El

ol
o
i)
(e
i
1o,
)
__&)I
[
it
an)
52
S
iv)
ol
-
X
=
30
32,
v
ok
of
_\;_1‘

say T - 7195+ 103 Ao vlFo] E9ka, Al (Textile) & &A] (Textiles
145 7o 2 =2 H|5S XA S3Th Fashion 2 3F$170d<l Apparel (9] %) 7}
Clothing(9]¥) ## 719 =+ 143 oz HlFo] w3t Z=2v ey (Covid—19) ¥&
glE o], A &7bset Ao AT A7) E AlAFEF T
FALENA F 527 TR0 19 EE Belstla, A 2]1S 3l

g
o 5 otk 7bg wol U AAEE ASASHOR F 62 Aolth o, A&ER

41— _:l-' _'-"‘_ -11



A2 31 A, AE7Fe e ARl 156 2, Aol 882 1 8
7198 Akl A Al 7 A, &AL 7, A8ALS 74, £33 ASTsAES 6 4,
63, 2 5, AR AT = 4 o3l
Sl AT FeATet vV R A ST e A S o] F7] S, 7199 AR A
T ootthe e BTt AE7s Al fARle] Bl T2 3
e veEbdloh Ao Aol S, AA
o H 2 UERTh AE57Es A s Sldl, Ve ¥
x

e S Fobe 4EAl Aol F2F A& BT thedl (2 2] 7k AAE Fa

e ' ’H k'_' ]-'H ! 1



1.2. 9948 A% 5
1.2.1. A4 £4

A B AT AT gl AW FAl] sl BT B Aol BhA o] F Al alatol
Atk ol 24 Wl g o) W A &7bs e A A7 S Bl 4 744 o ol
ANAETS BRATH U A Fole A AF QBRI A7bs BA AR, A57b
ash F2Y oAnkE PA T oo ¥ AT ] X FWFE sy, dH £EH
Y=o} o= T A Foh BAS AU 2 ARFT e AR AR
M, 2 AL, TR S5 AL, o, 2, AL 9 el abg o] SRR, 1 o) 9ol
A&7heA B AE, A%EE @ 22 oA} Uk A% A B Anes
MEEREER DR

EFET AEH7FsE wFels Stueld ddE TiEAE nSAEE Edsy, =2d

O
wm
~
N
e
1o
=
Ry
-
0y
o
ko
P~
ro
et
9}&
>
>
toky
1o
N
=
4
B
o
ey
wm
)
N

ofAlttel= A4 WA & B3}t FAE el AHE A9 A ALk UN Al =7 £3HE

ool WE AR £E B, AAHOE By Foprh 371 AOR 7 B 0% Uehgrt
the, 345 A0 CSR Hokglor], titel Hoprh 189 delglth AAAES
Al A A% b S 8] Be] 4 Bkl o} A4 ks Fo] e R Fope)
AT 52 Fo YA O, FAAR B AT 45 AW 7199 484 B9 Bopi
MAZ A%7b5 e ] e A8 Aol Arke WL ARSIt AvA A& e A

A IS YA ZokR YEbsTE wokel wE Al e et AETbee Al A

£
2
o4
10
rO
o
N
N

O
18

o A& A&7k st s A Al =2 Ful, AL, A2 3,
A AR, Y, o5 AL AFEFTloln T 9l oA A& 7bE sk 3] A ] Q) =2 CSR,
A%, ESG, UN Aol ESG &= 2021 d o] %2 o 75 HA] o2 0% CSR Kt} &2
g3 st A BdskA Fekdth FAA 0 E Al e Al
R Held w7k g3t g e S5 S F §lo]
AT F7F YEbA] & Ao ddETh AAMS Ak = o] (33 3-3] 2 E
AT Aol =&Y A 2 AF AEe ALty =ule] AQ 7IHETs AEEd tat
2ot =9 Ag o] WA AA Aitel = Sustainable materials, Sustainable textiles, Textile,
Textiles, Textile industry, Textile manufacturing 5°] E3E T S0 2 t]apelof+=

Design, Design for Sustainability, Designer, Fashion design for sustainability,
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Sustainable design ©] @l¥t}. °o]F AJAbo&= Pattern cutting, Pattern making,
Sustainable manufacturing, Sustainable smart manufacturing o] WA Ech FEHjol+=
Fashion marketing, Green marketing, Sustainable marketing, Sustainability marketing
Zo] xaHh g E Yo Apparel retail, Clothing retailers, Fashion retail, Fashion
retailing, Retail, Retailers, Sustainable retailing s©¢] 2AE . A2F7]o]+= Clothing
lifetimes, Garment lifecycle assessment 5] Z&5m 2227 ol= Circular business
model, Circular business models, Circular fashion, Circularity economy %©¢| &<l % T},
CSR °|+= Corporate environmental management, Corporate responsibility, Corporate

social responsibility o] WA E ) ESG o= Environmental sustainability, Environment,

(A

Legislation, Regulations %°] X3dtt. wSAEol= Education, Education for
sustainability, Fashion education sustainability &°] &2l ®t}, UN A %Eo]+= Sustainable
development, Sustainable development goals, UN fashion charter, United Nation's
sustainable development goals =©°] 2},

Ul AEe] A Aitels AE7bssE AA, A, o384 9 Fo] EshEn
Y Aplol= vAkel, v zkel 7hA], B AkQl Y, A5 7ks g t Akl 5o ElE . o Aitel=
MBESA AY, F5A4 HES 7L T ET Fuloll= Z-ArAIY, 28R} 7FA], 2] &5 75§
2], A&7Fs8E v HE, 2H|7FA] Fo] xFE . g deds 218 AuA, 738 4k
Edo] gldtt. Aol AFAL 7 AR CSR ol 71§19 AFs]4 28l L34
9], s A3l A 719] sol E3rE T ESG o= AR Al 2T DA E o WS A =
7P 15, AE7Fs e A wS, A YA A ER sol 2dEH AR AR v
[ 3-4] ¢} [3&3-5] % &
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[#3-3] F9l o AR 5
g SO A5 ()
27 A 47
] =}l 189
o5 A 20
4 AEL 2857 = 371
FHY 45
g7 14
EEEE 75
A&7 #E AR CSR 345
ESG 11
A&bsd A& L A= 52
=24 oAt UN Al &= 10
= 1179
[3 3-4] =79] AE d9E A=+
99 | 999 | AR F@) 792719
x 34 Sustainable materials, Sustainable textiles, Textile, Textiles,
&7 Textile industry, Textile manufacturing, Textile material,
A Ak Cellulose etc.
1= P42 61 Design, Design for Sustainability, Designer, Fashion design for
sustainability, Sustainable design etc.
A _04 -ﬁ- 18 Pattern cutting, Pattern making, Sustainable manufacturing,
b KA A ustainable smart manufacturing, Product variety etc.
“IH J AL S inabl f. i Prod i
AE L —
ol lgﬁz—; Euj 329 Fashion marketing, Green marketing, Sustainable marketing,
o Sustainability marketing etc.
g 40 Apparel retail, Clothing retailers, Fashion retail, Fashion retailing,
Retail, Retailers, Sustainable retail, Sustainable retailing etc.
AFE-F7] 14 Clothing lifetimes, Garment lifecycle assessment, Product
lifecycle, Product satisfaction etc.
- < 4 Circular business model, Circular business models, Circular
ﬂ 2474 7 fashion, Circularity economy, Fashion waste, Material circularity,
Textile sludge, Waste, Waste clothing etc.
A&7 5A4 CSR 329 Corporate environmental management, Corporate responsibility,
#d ZﬂE Corporate social responsibility/Corporate, social, and
= environmental responsibility/ Corporate sustainability, CSR
communication etc.
ESG 7 Climate change, Environmental sustainability, ESG, Environment,
Legislation, Regulations etc.
A 47} 5%t o 46 Education, Education for sustainability, Fashion education
@ % Zﬂ = sustainability, Teaching, Teaching strategies etc.
2249 N A= 10 Sustainable development, Sustainable development goals, UN
01 21]1:]. U L"‘ fashion charter, United Nation's sustainable development goals
i etc.




g | 955 | a

e
>
i1l
ol

[ 3-5] =l AE

99 | #P9S | AR FRD) FLAH=EZ
27 13 A&7 s s 24, Af, €84 H28d §
AR
EEEY 128 TR, AL 7E, TR Y, A5 @ gAY,
2874 OAL §
A 95 2 HBEZH AR, FBA UE 4o
A &< XA
IR-FATY, 2R1A A, ASTFsE v, A5

ABF7] Bl 42
2H HE, 2H7H] 5

e d 5 AFA Au) A E3 A 2d
AHE-F71 0 —
A& 37 1 AFAE
A &7Hs4 CSR 23 7149 ArE A AQl, 213 A Q) A A A 7)Y T
#d A= [ ESG 4 S ALE A w72
A&7bEs | T 6 7133 325, A&7 g 15, A oAkl
A A= AAEH 5
2249 UN A% 0 -
o)Al o}
3t 224 -




1.22. FAE A7 9% F 4

r[m
HU
M

A&7 55k HA AT Hokol w 25 Ay, AAAH oz 2011 E-2022 dof
TE Foprl 71w v F S YERS TR 1990 @ —-2000 doll A &7Hs 3 s Ao of gt 71
e Aglo] 9l ok tARICE 2 olla, 1 vt WHlv 1 ¥ el de] 1 ot
L i &2 07 tjx}elo] 15 7ojn, FHAl=
w7k 11 7o)tk CSR 2 9 102 7192 A 4] A qlo] Al A= =9kt b, A AAko]
5407 5N, oF Akl 24, wSAETF 1 A ® YElgth 2011 @-2022 W=
B Hokol A A&7 A A Al Zrato] A9 =7} F7hakgitt.
2011 d—-2022 deofl 718 % 579 ok ol 359 Aot} v, A&7k #d A=
ol 719€] AFsl A A Q] CSR o] 336 ziolth. AlWAlE tzklo] 172 o & AA €T}
At =, A #g ol 75 A, A ko] 42 21, W& AL7F51 A, gH Aol 44 7, &7 AgAato]

18 A, A} 8F717 14 7, ESG 7F 11 A, UN Al %7} 10 A o]t}

ZF doke] A7t 2 B, TRl Fofi= AlA7IHE] A FQle] Fok® HojA L glglen,
A8 47 2011 |d-2022 d7bA FE8] SUbeRlal 2011 W-2022 dole 3 9=
A&7 sk Aol ik MQle 7HA I QAglrh EH) Rof S AFVREH FHAR H&
A A Al RERe] 2011 d-2022 del= 1 91& F3lom, ol 7Hg B2 A9 AHdS
Bz Al A7bstal sS4 & AATh FHY EokE 1990 Wd-2000 el Al#kske
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2010 dof] yebtom, 2011 d-2022 doll&= M e Hlgo] At TRAZ =2 A4
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AFEF719F UN A= 7F 2011 @ —-2022 Woll 23 vebst).
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ul Al A QL el A 7Hg ol o] F gl o, A AA A 0 ® FIlehs FAE Kol 9t
AA g &8 A A v e (3 3-6]9F
[ 3-7]2 =9 A 719=7 A5 A8 £5 Jehdd, A4z 533 A

e =8 Ad 999 A=l AR FE
I o, CSR o7t FHAZ =/ AAEAY. v £ =, A3y, gAel,
e, 24 A, o F AAE AFEFY], UN Al %, ESG <20 2 o]oj At} [% 3-8]9 =

1S T AR A8 F FFS B4 A YRl fopr) 128 Ao E 7H Wo] UERgon,
) Foprt 42 o R FRAE =4 vEbwth CSR 2 23 o2 A A YEbsTh 1
U, A A, 5 Al ESG, HEHY, o7 A4k A3l <o 2 AAEdT =Y 752
2001 V¥-E Fd3k7] Al&ske] 2011 el Aol 1 5 T Akl foprt 7hg Edsbgl o,
iAoz Azto]l e Al AT okl AFEF718E UN A= ol A= oA A o4&
Ao R gekg

1990 {3} 2000 d Aol ol A7k X3 ¥ %] ekgtom, 2001 | o] §-2 Yehr] Al 2hegit.

t]#}el Fok7k 2011 W3} 2010 W Ake] 12 7o & 7h4 wo] AaEglon, 7 v Fuj 9 24
Aokl 9t 2011 W3 2022 A Abololl= TApRIok7} oF 9wl o] 0 & A5 7 HF skl
o] #et A% oF 9uf o] o w FUERGlTh AAl kel et A= o 5 Hf o] e w
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[ 3-6] ZUle] 9o A A5
A=
494 39 Y %
1990-2000 2001—-2010 2011-2022

27 Ak 0 5 42 47

T =}Q 2 15 172 189

o5 A4k 0 2 18 20

%9 4R 2uj 1 11 359 371
! S 1 0 44 45
AFR-Z7] 0 0 14 14

A 33 0 0 75 75

A&7 CSR 0 9 336 345
#3A A% ESG 0 0 11 11
A&E7M5e | IS A= 0 1 51 52

S
=9 UNAE 0 0 10 10
o] &t}
% 4 43 1132 1179
[ 3-7] =9 Ad J99 AxH =5
a=
e 99 F 23
1990-2000 2001-2010 2011-2022

AR A 0 3 31 34

o) zkel 2 3 56 61

o] o1 o] £ A A} 0 2 16 18
%ﬂz_,] 8 ) 1 7 321 329
i) 1 0 39 40

N d 0 0 14 14

REEX] 0 0 74 74

A&7 CSR 0 9 313 322
#44 A= ESG 0 0 7 7
A &715 TG A= 0 1 45 46

S
224 UN A= 0 0 10 10
o] 4l c}

&3 4 25 926 955




(3 3-8] Ul AE 99 Ax ==7 &
d=
9 31919 S z3
1990—-2000 2001-2010 2011-2022
A AR 0 2 11 13
gzl 0 12 116 128
S0 914y - i‘*ﬂ’ﬂ' 0 0 2 422
2] ) 0 4 38
#ed 0 0 5 5
AHEF7) 0 0 0 0
NEEX] 0 0 1 1
A 47454 CSR 0 0 23 23
A= ESG 0 0 4 4
A &7}5 % A AE 0 0 6 6
s
224 UN A= 0 0 0 0
ol Atk
% 0 18 206 224
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F 117970 A7t A E9] wobell W& =7bd w sl & 2A e Ay & 5 Sle s Alelskd
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14 =7, vl stokell A 53 A=, S el sokell M 21 H=3, AREF7] stokell M 9 7=, A2+
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1.3. Q] A dE Al 719 E 14
FAo s ZF4 719eE BEHS 1y, 2o r MY 71dEES A3 sl BAS

5 AT 71 91 = 7F Al A E A

ATUGE s B wotd Ak, A AL 3D 2, 74 A, AFAA, 2
2, VAR A, 2A BlAtel2, AvkE 2, A, 98, AAMF BAR F 11 ok

ot A il 7Hg wel dTre o w2 vlAdE 24716 A, AR 11 A
Aol 67, 2 glAtelEel 47, 3D A7 2, 7k AAVF2 A, AvtE A7 2 A, A
2A7F 1A, By A7 13, Aol 14, fbx7F 1otk &4 ke F 47 doln. A%

A,
719 =el mhE =gl £ E s v [ 3-10] 04 Ay E o Sl

[3£ 3-10] &4 AL Al 719 =08 Akm

= A EEEL ~
;L%:‘L < =) o 2= B o T (Z-D
FA) AF 719 = (&) AF 719 =
1:1] Ag Z _{;\_Zﬂ 4 Hlo| QI E=E X AAA 12 Bacteltial cellulos.e, Bio 16
A 2A, vA g2EY, fabricated textiles,
AAE 7|9 A4 A F Biopolymers,
Biotechnology, Microbial
enzymes etc.
A /‘\:_], ~,9|— 1 duE A4 5 10 Bamboo, Bamboo 11
viscose, Natural fiber,
Organic cotton, Raffia
palm fiber etc.
o A0 1 719 = A H A 5 Dyes, Natural dyes, 6
&S5 (8 Vegetable dye etc.
2 Alol= 3 Agg, 22 g 5 1 Argo—industrial wastes
- H 13] ]_ ] = Circular textile, Recycled 4
etc.
3D A& A 1 3D =AY ¥ 1 3D printing etc. 2
71 A A 2 75 0 - 2
AOLE AR 0 - 2 Crafting smart textiles,
]— - H Smart textile recycling 2
etc.
w0 Ry
23 A7) 0 - 1 Fur etc. 1
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}é 0 - 1 Yarn manufacturing etc. 1 I

3| 1 A 5 0 - 1 I

X8 13 — 34 - 47 |
1.3.2. g A}9l

A B8 A O

Aed, A" ol

gAYl 44 o

oo

Fopi=

A, w3y, W, o
o, A, A, A %
A, AT 9%, BT L

=~

=

& 189 ot} Al 5 71 9 =of] wh

A=, YW A (Universal),

% 18 7b4 oz UL =)

gl Aol 24, A<k oEe] 13, Hd o] & tixpelo] 1.4,
2] YAkl Eopd A Eas (33

24 71 5 yAd

A & 9

shzol

=
3

Weaving etc.

[3£ 3—-11] HA1e AF 719 = 25
T A ¢ =2 A4
T3 (@) AR 719 = F () AR 719 = 2= (RA)
A7 &8 A 38 7VE #7118, QA1 E, 13 Recycle, Recycling, Re—use, 51
o) x}e Aol 24, Aol E Upcycle, Upcycling,
b AE YA, AEE- Upcycling fashion, Zero
24, H71E g4 A waste, Zero— waste design
5 etc.
71X 30 gzl 71X, 31, w3 10 Aesthetics, Eco—Design, 40
ou], e n|3t, Emotionally durable design,
F=44, o= TR, Environmental protection
Z34 5 Sustainable aesthetics,
Uniqueness etc.
HAC 6 2 X A Yeu] st 8 Adidas fashion, Brand image, 14
- T A&7V bR, A Footwear, Jewelry etc.
AE, AAHAD AFE 5
2 X o 3 8 3D =AY A AE, 5 3D printing, Laser
aA 7€ 33 7€ €%, ‘é 4 719 technology, Resist printing 13
T;] X]'?—]- % etc.
A} & A 8 713 &9, 714 AA, 2 Metadesign, Virtual game
el 1§ 24, 94 B4, items etc. 10
HetH 2 5
YA 5 AHEFEA gAe, 4 Ageing, Idea generation,’ 9
A5, JArE-E& Junior sportspersons, Social
GolE = innovation
etc.
A% 719 5 T34, 4E, AN 93 4 Craft, Cultural identity, 9




73] 3 7ol =34, AAA 5 Fashion design practice, 8
= YAl 5 Systematic innovation design
etc.
3 ol & AeE, AFTE, 4, —
= 25 8 LIEEE 0 8
X d A= 6 A5 HAY fAH, 1 Participatory research 7
A&7V A methods etc.
d7AdH 5
o] zFol Y 2 Az H ~E, & 4 Designer, Designers etc. 6
G AAE T
A Z3A 2 7 T AR, A =4 2 7192 AAFHA 5 (HE) 4
IS 2 A oln|A, A4 EM= 1 Color, Color image, Color 3
! 5 palette etc.
U +A 0 - 2 Durability etc. 2
A &9 FZdEA 2 A& A4, A4 G40l 0 - 2
%_
A% o7 1 TEE S 0 = i
W o8 g | 1 283 0 - 1
= 1 SRR 0 - 1
kil 128 — 61 — 189

1.3.3. o7 A4k

O A 4 7HA ZokR WH AT V], ol aehd, A Ake] = gl | A zho] o] o] gE T

of 512
S R Ao 14 el ATE Foki sl 84, A Aol 54, A Aol =7}

H

47, o|zepdlo] 3 ot} o7 AR F 20 dolvt. Al 7|9 =] wWE S el o F A
HopH A5+ [3F 3-12]8 2

[32 3—-12] &7 B AlF 719 A8

s Ad =9 Ad

T F@) | ARAYE |[F@D) A (@)
719 =
7] % 1 HEA UEY 5 7 Digital technologies, 8

Fashion technologies,
Sustainable smart
manufacturing etc.

- HEIH AY S Pattern cutting
€] A =+ 1 ANBEZ s 4 , 5
JH € Zﬂ 1 Pattern making etc.
A& Alol= 0 — 4 Clothing size, 4
Xﬂ ‘% ]— ]‘_‘ Personalized fashion

etc.




°ﬂj_i E}Hﬂ 0 — 3 Eco label, Eco labels, 3
Quick response etc.
&3 2 — 18 — 20 |
1.3.4. &)
A WL EHs] B BH Aok Bl F 20 bz A 20 e AHE
QL AA, EA, gAE Bas, B4, Be A AL A A, A v, A, A,
of & epll, &epl ZHE, T, T, A H A RS ZESTE AA Euje] 7HE ol At

BAET} 25 A, 24 wt]or} 25 7,
Alo] 14 A, o5 gphflo] 9 A,
AE7F5 7, Aol 37, Aake] 2 A, 710]

’

719 ol e 24 Ao

1
BA7F8 A, Aldi7k 8 A, FaLvt
St 1 el

U] [ 3-13]0lA Zldt

14, el 14,

[ 3-13] =01 AR 7199 =

s

=
=9 A4

T
=] 2=
T | F @) A B =4¢:) AR 719 F(7)
719
711 18 NAFR £, A7) o]u]A] 117 Attitudes, Consumer behavior, 135
4X), AH&A 9, AH| A} Consumer perceived value,
Q4] 462 HE, 4H[AF Consumer purchasing behaviour,
EA T Consumer typology, Purchase
intention etc.
TE=A) 1 I '%l'-"v_‘-/‘é:i}"lﬁ 42 Collaborative Consumption, 43
2Eld & Consumers, Social cascade, Social
identity, U.S. consumers
etc.
Al 6 A &, MZ A, Z Al 20 Generation X and Y consumers, 26
= Generation Y, Gen Z, Gen Z
consumers etc.
A= 4 oF ARl BAE 21 Brand, Brand association, SPA 25
- olo| A E]E] & brands, Sustainable fashion brand
image etc.
/\}él:l] l:] O] 4 E’\’é L= iaz‘iﬂ% SN% 21 Gree.n influ.encer, ¥ns.tagram, Social 25
B4, 98 AFYAd 5 media, Social media influencer etc.
g A7 1 1A= AAHA &5 (1) 29 Luxury brands, Luxury fashion, 23
BT Luxury fashion brands, Luxury
— = marketing, Sustainable luxury etc.
2 A) 1 AE S8 T 13 Recycling, Textile Upcycling, 14
Upcycled fashion material etc.




22 3 FTHAA, A T/ 11 Chatbot, E—commerce, Online 14
Zgz o] Eg Ao, consumer behaviour, Online
= AR Z4F T communication etc.
;(] /Bl 0 — 14 Consumer knowledge, D.efinition, 14
Knowledge types, Lexicon etc.
oﬂg]_ E]—Hé) 0 — 9 Eco—label, Eco—labels etc. 9
7(.-)] Xﬂ 0 — 8 Business models, Circular 8
economy etc.
}\] EH 1 aE EdE 5 7 Covid —19, Pandemic etc. 8
=1 1 FLYF 5 7 Fashion —sharing, Renting, 8
Second— hand fashion etc.
B 2 W golg, HAE nlo]y F 4 Data mining, Meta— analysis, 6
Text analysis etc.
AT 0 — 5 Sustainability index etc. 5
/\é 0 — 3 Gender, Gender perception etc. 3
Ag}‘\l- 0 — 2 Sustainable consumption patterns 2
etc.
= 0 — 1 NIE ANTA F& D) 1
);11 0 — 1 Fashion color preference etc. 1
T 0 - 1 A= ANFA F& (1 8) 1
=% 42 B 329 B 371
1.3.5. <

AT 3 FFL stole Aot el F 15 Rokw RRAL 1544 4, TR,

71, |g, B, qu)s

M| AF ZEA], AanAE AAE, ARARE A, A F

’

el At A= [ 3-14] 9 2o



[ 3-14] HHA AR 7| =8 A8

=y A e =9 A¥
T8 @) | AFIIF9E | FED) AF 719 = 2=(A)
Al 2 719 E AAHA 6 Developing country, Fashion 8
&S (4 cities, Location decision,
Pop—up store, Urban space
etc.
| EF 0 — 4 Fashion rental service, Rental
d= clothing, Second— hand 4
clothing purchase etc.
LI ES 1 A A & 3 Style consultancy service etc. 4
A = 0 - 4 Cotton, Smart textiles, Used
'J‘ZH %_Tr clothes recycling, Single —use 4
plastics etc.
%a].% 1 FIA = AAFHA 3 E—commerce, E—tail etc. 4
&S 8)
RS 1 %5 3 Collaborative networks etc. 4
2 H] X]— X] /}_]| 0 - 3 Perceived guality, Perceived 3
risk etc.
}\] 7] 0 — 3 Covid—19 etc. 3
7] ?:-] 0 — 3 Fashion industry etc. 3
%’“E‘E'J’ 0 — 2 Fashion supply, 2
Supply chain etc.
_lil_gﬂ_t_:_ 0 — 2 Brand image, Brands etc. 2
714 0 — 1 NI ANTA F& 8 1
&2 gd 0 — 1 NI ANTA F& 8 1
_/}_H] x]- 7]-;‘(] 0 — 1 Normative assessment etc. 1
%%ﬁ ;‘q] 0 — 1 Retail trade etc. 1
Rl 5 — 40 — 45

AgFNE F 6447 FARG 67445
742 Tgach A4 43 ol AT ok A}
27, Aol 270, o) %ol 271, Tlxele] 1 7o},
=

of W& =9l =4 Ayh= vkl [3 3-15] A

r]



=9 Ad

S AR 719= (=)
_/;\__H] x]- Consumer, Person— product attachment, Pleasurable use 4

3tA Ecological footprint, Enviit)imental sustainability etc. 3

7] o Product development, Wearable technology etc. 2

A e Laundry, Washing methods etc. 2

94 _‘E'_ Clothing etc. 2
];] X]—C,’_]_ Fashion Design etc. 1

55 = 14

1.3.7. A8 %4
A g 11 7HA] FokZ FREth HYAgL Ve, W, 2vAk, AA, AA 7)E, A4
EA, =834, 2171, A, 847 UN o2 vyRt. Mg FE
TEAATE 35 1, A 71l 77, 7o) 6 %1, $70] 6 1, Wol 51, &anjArt
A 5ol 4, 717 L A, Aol 17, UN o] 1 Ho
Cof whE e AbA e A A [ 3-16]8F 2k

e
A

7]

[

(% 3-16] A g o) A% 719w A48 5
= A =9 A

[ F=@ | ARARE | F@ | ARA9E | 2@
=% A 0 — 35 Circular business model, 35

Circular economic, Circular
economy, Circularity
economy etc.

_)f_xH 7] < 0 - 7 Knitting, Seamlgss, Textile 7
wet processing etc.

71 0 — 6 Blockchain, Digital
] = transformation, Zero waste 6
technology etc.

; 76-] 0 — 6 Waste footprint Waste 6
water Management, Waste
water recycling etc.
H 1 A5 A= 5 4 Policy, Public policy, 5
Regulation etc.
!f_l:]] }'(]— 0 - 5 Prosocial behavior,

Sustainable fashion 5
consumption etc.




A XH 0 - 4 Textile waste management, 4
Regenerated fibres etc.

AA EA 0 — 4 Fiber properties etc. 4
Al 7] 0 — 1 Covid etc. 1

Al 0 - 1 Sustainable yarn etc. 1

UN 0 - 1 UN SDGs etc. 1
T 1 - 74 - 75

1.3.8. CSR

90 71, A E7H 30 4, whAF o] 23 7, AAZE 21 2, 37k BRI} 14 2, o] 10 7, 2171746 2,
HAle] 4 74, oS FATE 3 A, AR )77 28, A7k 2 A, Aol 2 A, FAZ T4,
H]ge] wAZE 171, Q1] 1 lojth. CSR #eb & 345 Alojth., Suje] AlF 719 0] me
4 Ash gl [E3-17104 < % 9lvk
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[3 3—17] CSR & AIF 7] = A5 <
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TE &) A 719 = () ] A= T )
TEFY 1 7 ALET B, 134 Green supply chain 135
FEH XY 5 management, Supply

chain, Supply chain
management, Supply
chain performance etc.

719 2] 7} 13 I 7HA, 2994, 77 Business case for 90
38 39 5 sustainability, Corporate
social responsibility
activity, Corporate
sustainability etc.

2| % 6 Tu] A, w3 oF, 24 Sustainability indicators 30
A&7V s 371, 371 Sustainability report,
2Ad 5 Standards and
certifications, Systems
change etc.
o €] 7191 AAHA Communication of
A 2 e (H8) 21 sustainability, 23

Customer satisfaction,
Ethical fashion
purchasing,
Green marketing
awareness etc.




73 zﬂ 0 — 21 Carbon neutrality, 21
Circular economy, Fair
trade, Tourism etc.
=7} A 0 — 14 Australian fashion— 14
industry, Hongkong,
Public accountability,
Shariah governance etc.
lﬁ 1 AT 5 9 Global organic textile 10
standard(GOTs),
Legitimacy theory,
Qualification etc.
A] 7] 0 - 6 Covid —19, Pandemic 6
etc.
o]z}l 0 - 4 Artisanship, Upcycling 4
etc.
o] -3H U3 7_-]] 0 — 3 Stakeholder workshops 3
etc.
H] ;ﬁ J_fl_ 7] _?. 0 — 2 Non— governmental 2
organizations, Non—
profit organization etc.
_/J\_uH 0 — 2 Retail stores etc. 2
A 0 _ 2 HEEE BER 2
=8
= 7q] 7] T 0 - 1 United Nations SDGs 1
etc.
];]] 05] a] 11:_]-}]] 0 —_ 1 Fashion discourse etc. 1
A& 0 = 1 NAE AN EHA 1
&5 ()
=% 23 — 322 — 345
1.3.9. ESG
AT S BAse] 5EFS B4 A ESG & AA, 71, W, 843 UN & %3

5oz FRHET o] T P wol gEHA 7Yt VYo ®E F 4 Holt 5o 3740
374, W0l 24, AA 2 UN 822 1 dojt}h, ApAIe Ul 9] A A= [ 3-18]9F 2t}



[ 3—-18] ESG 9] Al 719 =9 #8
=]

= A =9) AL
TE | &) AF 719 = +(3) AF 719 = ()
7149 2 g4 714, HA AL T 2 Business disclosure, DuPont 4
analysis etc.
817 1 A4 £8, K-rPET % 2 Environment, Environmental 3
sustainability etc.

1ﬁ 0 - 2 Legislation, Regulations etc. 2
751 Zﬂ 0 - 1 Circular economy etc. 1
UN 1 SDGs & 0 — 1
3 4 - 7 - 11

1.3.10. & A&
WHAE WS A8k U] S getst A3 B HAEE F 4 7HA EokE AT

[ 3-19] & A=Y AF 719 =" A5

=0 A g =9 Ad JRpR

T@) | AFIHE | @) | AFIIHE

oY A= 5 S A, BA T4 32 Everyday practices, 37
sy, Ate 8%, Free semester free
g9 A4 4 5 school year program,
Student centred
learning, Problem —
based learning etc.

i

.‘.}L

A3 492 0 — 8 Learning research 8

process, Studio—
based approach etc.
'6‘__I1—Ag 0 — 5 Women etc. 5

UN 1 A& sEAEE 5 1 Fashion education 2
sustainability etc.

% 6 - 46 - 52
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Abstract

An Analysis of Trends in Sustainable
Fashion Study

St Eun Woo
Dept. of Textiles, Merchandising and Fashion Design
The Graduate School

Seoul National University

As the need for sustainable fashion has emerged due to the recent resource shortage
and climate crisis, this study was conducted to propose the direction of sustainable
fashion practice by analyzing trends in sustainability —related research in the fashion
and clothing fields since 1990. This study analyzed 1,179 studies on sustainable fashion
for 32 years from 1990 to June 2022, when sustainable fashion research emerged. First,
quantitative analysis was conducted to analyze trends in research years, published
journals, countries, and keywords of the studies subject to analysis. Next, the subjects
and contents of sustainable fashion—related studies in the analysis were classified into
the life cycle of fashion products, sustainability —related systems, sustainable education,
and global agenda, and the direction of sustainable fashion research was suggested
through the analysis results. The specific research results of this study are as follows.
This study visualized the trends of sustainable fashion studies that have been conducted
so far through quantitative analysis and presented basic data to understand the overall
research status and academic progress. This study clarified the knowledge structure
through qualitative analysis and suggested the potential research direction in future
studies.

First, as a result of quantitative analysis to analyze trends in research years, published
journals, countries, and keywords of the studies subject to analysis, interest in

sustainable fashion has increased since 2011, and each country has actively studied it.
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Next, as a result of quantitative analysis by year and country based on the area, it was
confirmed that sustainable fashion research lacks consideration of sustainability when
selecting materials. As a result of quantitative analysis by subdividing the area, results
were different from previous studies in the order of responsibility for sustainable
fashion. The order of responsibility for sustainable fashion was analyzed differently
from the judgments of existing studies in the order of materials, environment and
technology, supply chain, law, and company. The results analyzed differently are
believed to have been different according to the environment of each country for
sustainable fashion research, and the analysis of research trends on macro—sustainable
fashion has been insignificant. This suggests that all countries need to collaborate on
research on sustainable fashion.

Second, the subjects and contents of sustainable fashion—related studies in the
analysis were classified into the life cycle of fashion products, sustainability —related
systems, sustainable education, and global agendas, and qualitative analysis showed
limitations in each field and the core of practical measures to practice sustainable
fashion. The results of the analysis have confirmed that countries, industries, various
institutions, and consumers worldwide have not agreed on the concept of sustainable
fashion.

Sustainability at this point means creating an environment and ecosystem in which
current and future humans can survive by meeting social and economic conditions within
a large category of environment beyond time and space. In the meantime, there are two
main reasons why the meaning of sustainability has not been agreed. First, sustainability
has been focused on the current generation rather than the future generation. Second,
the large category of environment includes all of the environmental impact of products,
corporate environment, education environment, and ecosystem, but it is believed that
the current generation pursued economic and social benefits by neglecting detailed
categories including this. In the future, it suggests that in order for all actors to protect
sustainability, the current generation needs to provide a sustainable environment for
future generations. A sustainable environment refers to a culture in which the current

generation can pass on to the next generation by harmonizing environments such as
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products, companies, other subjects, and education. To provide a sustainable
environment for future generations, the present generation must maintain sustainability
based on patience, fairness, and practicability.

This study 1is significant in that sustainable fashion research identified this
phenomenon through trend analysis. In addition, it is of practical significance in that it
confirmed research trends related to the paradigm of sustainability that has changed
with the passage of the times and confirmed the importance of the UN's role and
institution as a subject of practice. Finally, this study is of academic significance in that
it classified the categories of sustainable fashion into the life cycle of fashion products,
sustainability —related systems, sustainable education, and global agendas, and
identified research trends and trends in each area.

Meanwhile, the limitations of this study are as follows. This study did not present
differences in journals by field and did not identify the period of journal publication by
field. Suggestions for follow—up studies through the conclusion of this study are as
follows.

First, sustainability needs to be practiced based on multidisciplinary thinking and field
connection, not on a single discipline. Therefore, follow—up research needs to be
conducted at a pan—academic level as a study on human, culture, society, and
environment, where sustainable fashion is not the exclusive property of a single
academic field.

Second, in order for sustainable fashion to change the actual global environment, the
role of pan—national international organizations such as the United Nations must be
strengthened. Thus, the UN needs to declare universal human values, such as SDGs,
and encourage the world to pursue them. Through this, the world should recognize the
need for sustainability and set a common direction, and research on this needs to be

continuously conducted.

Keywords: Sustainability, Sustainable Fashion, Life Cycle Of Fashion Products, ESG,
Sustainable Education, Global Agenda

Student Number: 2021—-22597
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