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ABSTRACT

Predictors of Streaming Intention for K-
League Matches Among Indonesian
Football Fans: An Application of the

Theory of Planned Behavior

Donny Fahrochi
Global Sport Management, Department of Physical Education
The Graduate School

Seoul National University

The current research aims to illuminates the prediction of future
behavior of streaming intention. Using Theory of Planned Behavior construct
by Ajzen and widely utilized by scholars to predict the human behavior in
physical activity.

Thus, this research objective is to fill a literary gap in context of
mediated sports, especially in sports streaming behavior. Specifically,
intention of foreign market to watch another sports content that related to their

country. To examine the proposed research model, data was collected using



questionnaire survey form of 623 respondents. Structural Equation Modeling
(SEM) was adopted for the data analysis, using STATA statistical program.

Results show there is significantly positive relation between each
attitude, subjective norm, and perceived behavioral control variable into K
League watching intention among Indonesian fans.

In a perspective of marketing and media, evidence in this research
provide a statistical data to support the social and marketing of streaming
intention of foreigner market of K League. With content choice in the sport
media landscape continuously growing and diversifying endlessly,
understanding the behavior of consumers are inevitable. Consuming such
content can be beneficial to the sport management and communication
literature too. Limitation, theoretical, and practical implications are also

discussed.

Keywords: streaming intention, sport content, Indonesian fans, K League,
TPB in sports viewing
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Chapter 1. Introduction

1.1. Research Background

Vast majority of people enjoy mediated sports. Recent technical
advancements have allowed for vast developments in broadcast of sports and
changed how we consume sports. It has been made easier to watch and admire
sport stars of different countries and of leagues all around the world. Also,
wider sport content option to consume. Time spent watching online TV
continues to increase, and the youngest consumers, Gen Z, are spending
notably less time watching broadcast TV than older population. In
comparison, internet users on average spend 42 minutes more watching
broadcast TV compared to online TV (Global Web Index [GWI1], 2015).

This trend can be strong tool of mediated sports particularly in
promoting countries images especially in football. The media coverage of
football leagues around the globe is a precondition for generating public
attention in foreign countries.

Idea of promoting country image also come from role models and
their impact to influence people’s behaviors. Several recent studies about role
models are in Korean Wave phenomenon, within the K-Pop idols or K-Drama

actor/actress, and its effect in foreign countries, including Indonesia. Tjoe &



Kim, (2016) studied there is positive relationship directly to the purchasing
intention of Korean products in Indonesia. Furthermore, it has positively
significant relationship with the image of Korean country-of-origin.

Why Indonesia? Indonesia possesses a reputable name in football
culture. Itis in all over the country, streetside, alley, the miserable empty lots
of urban area, up to packed gigantic stadium. Other word, it is an intrinsic
part of everyday life in Indonesia.

It is an inseparable from the imagination of millions of people in
Indonesia— across many apparent social divides. At the same time, soccer
fandom, and in some cases, ‘activism’, represents varying degrees of
purchasing power and viewing. Within tremendous population, there were
279 million people live in this whole archipelago. While South Korea stands
out in economic and technological terms, Indonesia dominates regarding
population, market and natural resources.

There are previous literatures on South Korean soft power in
Indonesia, including cultural diplomacy, international bilateral political, and
industrial relations have been conducted a lot (C. K. Kim, 2005; Vial &
Hanoteau, 2019). Furthermore, most research between countries largely
focuses on the cultural perspective like k-drama and k-pop “halyu” culture or

called Korean Wave (S. M. Kim & Park, 2020; H. Lee et al., 2020; Y. L. Lee



et al., 2020). However, limited information in regards of football relation
between two countries. So, resource of its majority is from news and football
match record. This is few of the relation between both countries:

First the player’s involvement. Indonesian professional football
league was established in 2008, and evident that in there is several Korean
players played since 2010. Early players are Oh Inkyun (2010-2020), Yoo
Hyunkoo (2010-now), Lim Junsik (2010-2016), and the most renowned
Korean player in Indonesia, Yoo Jaehoon (2010-2019), Furthermore,
currently Yoo Jaehoon appointed as Indonesian National Team as a
goalkeeper coach since 2020 until now (Harahap, 2020). In the other hand,
there is only one Indonesian player that compete in K-League. Started in 2021,
Asnawi Mangkualam Bahar, signed a contract with K2’s Ansan Greeners
until 2022 season ends (VVOI Editorial Team, 2022). Asnawi’s signing in 2021
boost up the Ansan Greeners SNS, 22 thousand Instagram followers in
February 2021, became 152 thousand in August 2022. The biggest Instagram
followers among Korean sports club, bigger the biggest team either in football,
baseball, or the others. Even bigger than K-League account itself.

Second, technical developments. In some news article, Indonesian and
Korean Football Association have an early contact. Both associations agreed

to make a collaboration that time, but there is no further evident of that



collaboration. Shin Taeyoung, former South Korea National Team manager
in World Cup 2018 Russia appointment as Indonesian National Team coach.
This news in late 2018 open up new chapter of Indonesian and Korean relation
in football. He was appointed within 4 years contract from January 1, 2019,
until December 31, 2023. He is responsible for men’s senior team, under 23
years team, and under 19 years team.

Thirdly, football matches. Both Indonesia and Korea are in same
continental football, Asian Football Confederation (AFC). So, either in
national team level, or professional club, there is many involvements between
the two. One renowned game is when Shin Taeyoung when he was still a
player of Ilhwa Chunma (currently named Seongnam FC) score against Persib
Bandung in the Asian Champions League (formerly the Asian Club
Championship) 16 years ago, in the quarterfinals of the 1995 Asian Club
Championship in the East Asia Region, Shin Taeyoung in the uniform of
Seongnam llhwa Chunma clashed with Persib Bandung.

In the 40™" birthday of K-League (the professional league of Korea) in
2019, intent to penetrate Indonesian market with the streaming of K-1 and K-
2 in their website freely. It is the second year of K-League streaming in
Indonesia. It is a study about K-League match streaming viewership, but

inside Korean market itself.
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Indonesian football still considered as under developing federation by
FIFA. Their world ranking is always below of 150 in last decade. In Asian
club level, Indonesian club best performance is only participated in group
stage of Asian Champions League (ACL) in past. Recent decade, Indonesian
club only can perform in AFC Cup (Second tier competition below ACL).
Best performance was when PSM Makassar reach AFC Cup ASEAN zone
final in 2022. However, Indonesian football fans is one of the best in the world.
Fanatism, identity, and enthusiasm is the benchmark of Indonesian league.
Whether cheering in stadium, nor in digital realm. Inevitable of mediated
sport in Asian countries, Indonesia also home of the biggest foreigner fanbase
of big European league. reveal that Indonesia is ranked second worldwide
(77%) regarding their interest in football. This country is also in the third rank
among other Southeast Asian countries regarding active community
participation in football game. Global Web Index (2015) report also shows
media consumption of Indonesian fans is the highest (54%) among other
southeast Asian countries for the English Premier League. This data excluded
number of fans for other big five European leagues (Germany Bundesliga,
Spanish La Liga, France Ligue 1, and Italian Serie A).

On the other side, Korean domestic league (K-League) provides top-

notch performance in Asian countries. Pohang Steelers of K1, is the second
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most successful club in Asian Champions League (ACL) with 3 titles in 96-
97, 97-98, and 2009, and 1 runner-up in 2021. Seongnam FC grab 2 titles in
1995 and 2010, with 2 runners-up in 96-97 in all Korean finals, and 2004. In
total, 12 titles from all Korean clubs. However, it is unique findings that the
K-League spectator. League itself founded in 1983, and experienced tidal
numbers of spectator. By 2012, participant number in the K-League had
increased to 16 from 10 in previous year. However, fan demand for
professional soccer in Korea has steadily decreased over time. In same period,
average attendance per game decreased from 12,596 in 2001 to 7068 in 2012
(K. T. Kim & Kwak, 2015).

Based on these facts, within both Indonesian and Korean football strength and
weakness, this research and results from the study be beneficial and unique.
But, to measure this, research will use TPB model which has limited studies
that have sport context, and most of it is physical attendance to venue in
person. Only a few studies that have applied TPB model in people’s attention
to watch mediated sports. Thus, this study aims to fill this gap in literature.
Findings from this study can provide meaningful contributions. So, it is
expected to significantly literature to three main area. First and foremost, to
be a bridge between both countries through football, and sport in general.

Which Indonesian has the enthusiasm, and large number of people involved

12



and love the sport, and Korean with their technical and world-class
achievement. Second, as initial research of the sport relation for both
countries. Furthermore, in future, hopefully there is practical and academical
connection that will benefit both sides. Lastly, as practical research to help K-
League organizer to maximize their market out of their country, in this case

Indonesia, or even wider.

1.2. Research Objective

The main objective of this research is to investigate whether there is a
potential demand in the international market to watch K-League football
matches. To be more specific, the viewership intention of Indonesian football
fans will be examined using the theoretical framework, theory of planned
behavior.

To achieve this, first an elicitation study will be conducted to identify
specific modal salient beliefs for the given population. Second, based on the
results derived from the elicitation study, a questionnaire will be conducted
to examine the relationship of attitude toward behavior, subjective norm, and
perceived behavioral control on intention to watch K-League match
streaming. In short, factors that significantly influence Indonesian’s intention
to watch K-league matches will be identified.

To be specific, there is 3 research questions that appear in this research:

13



RQ1: What is the relationship between attitude toward behavior and
intention to watch K-League matches.

RQ2: What is the relationship between subjective norm and
intention to watch K-League matches.

RQ3: What is the relationship between perceived behavioral control

and intention to watch K-League matches.
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Chapter 2. Literature Review

2.1. Mediated Sport Viewing

Recent era, viewers in 21% century are easily able to view live
broadcasts from all over the world, instead of being followed the local
programs agenda. Moreover, the personalized & mobile gadget like personal
computer, laptop, also smartphone usage made the option easier, also
personalized. Thus, the content also generated in various segment and
creation.

In general, Buchinger et al. (2011) point out that mobile users want to
use mobile devices to: (a) kill time while they wait; (b) stay up-to-date with
events, news, and other information of interest; (c) create a private sphere; (d)
relax; (e) feel less lonely; (g) create, share, and consume content; and (f) for
entertainment. Users are changing from a passive viewing experience to an
active one and are seeking content created professionally and specifically for
mobile devices. Furthermore, Improvement of mobile devices make easier to
exposed various content, including desktop-based content can be accessed by
mobile device.

Sun et al., (2016) research on mobile user experience in large sport

event point out that personalization approaches helped participants to
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overcome the limitations of the stadium (e.g., providing additional views of
the event, and promoting wider social interaction).

This, arguably change the behavior of sport media viewing. By case
of English Premier League (EPL), Global Web Index (2015) interview
170.000 internet users from 32 markets. It said 3 in 10 internet users are
watching EPL matches on TV, with more than 15% watching online.
Interestingly, figures can be much higher in Asia, half of Indonesia and
Thailand internet user samples are watching EPL. By device trend, 85% of
EPL Fans own a smartphone, half have a tablet and 4 in 10 own a games
console. One third watch sports programs on their mobiles each month. 1 in
4 use sports apps monthly and 9 in 10 use another device while watching TV.

Those numbers are arguably increasing currently, and it is a big
market. Tracing online viewers is another way to understand their fans
spending habit.

In spending habit side, in Global Web Matrix (2015) findings too, 73%
of samples shopped online in last month and half use mobiles to buy products.
Other fact, 4 from 10 are buying clothes via the internet, while a third are
doing the same for shoes. Fans also follow the subjective norm idea in buying
product they need, it stated 30% of Premier League Fans are using Twitter

and 45% are active Facebook users. 1 third of them following sports stars on
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social media. Thus, they choose the most reviewed product online and 37%
say customer reviews influence them to purchase. Social-network-based retail
stores prompt 3 in 10 to shop online. The catch is, 1 third of them following

sports stars on social media.

2.1.1. Motivations for Mediated Sport Viewing

Uses and Gratification Theory (UGT), first introduced in the early
1970’s, is an audience-centered approach that has been widely used to
understand why and how individuals consume different media content. UGT
implies the notion that consumers of media content are driven by specific
psychological and sociological needs and thus actively seek and select media
content to satisfy those certain needs at different times, such as escape,
companionship, social interaction, and entertainment (Blumler, 1980).

Fan identification or fandom, agreed by most scholars is one of the
strongest motivations of sports fan consumption behavior, including mediated
sport viewing. Chan-Olmsted & Xiao, (2019) examine the phenomenon under
the conceptual traditions of U & G and sport fandom finds that fandom was
tested as a potential moderator of motivators and fan behaviors. The result
reveals that the motivation to acquire knowledge is the only significant

predictor of smartphone use for sport.
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Correlation between fan identification with particular team are in line
with behavior of watch games in person or through media, pay more for
tickets, spend more on team merchandise, and stay loyal to the team during
periods of poor performance (Fisher & Wakefield, 1998).

Feng et al., (2020) discussed about offline versus online sport league
demand point three key variables (team winning, the competitiveness of the
match, and star power) play a significant role in sports fans’ online webcast
demand. Meaning, a higher team winning percentage has a positive effect,
while an increase in competitive imbalance has a negative impact on the
online spectating choice. This is like the offline spectating choices. Star
player also shows a significant positive effect on online webcast choice.
Demographic characteristics of sports consumers show idiosyncratic
differences in their tastes for these demand variables. Also in their findings,
due to the considerably lower opportunity/switching cost, online spectators

could selectively enjoy the glory of their team’s victory.

2.1.2. Influence of Role Models on Mediated Sport Viewing

Another reason people view mediated sport is due to role models, also
known as sport stars. Lyle (2013) defines role model as a person ‘whom you
would deem worthy of emulating”. Jones (2011) mentioned that a good role

model demonstrates virtues such as sensitivity, restraint, and integrity, at the

18



right times. They also display appropriate emotions, such as anger and
compassion. More so, they perform consistently and steadfastly when upon
call. It is from such role models that we learn to become good citizens of our
societies.

Three types of role model were discussed well in article from
MacCallum & Beltman (2003) in mentoring of Australia’s youth research,
add to this understanding by identifying three types of role models:

1. People who are successful, admired, well-known or skilled and
can be an inspiration to young people. They are often used as guest
speakers in workshops, seminars or other relevant programs.

2. Individuals who have a positive attitude, excellent social skills and
encourage communication and education. They can demonstrate
and set an example for young people in different ways. Through
interacting with young people, they are also able to support and
encourage them to learn life and problem-solving skills. Such role
models are often involved in recreational activities or programs

3. People that take on a mentoring role. Their primary function is to
listen, offer advice, offer guidance, and become a significant other

in the life of a young person.
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This idea of role model in sport and their impact in influencing and inspiring
those who watch sports have been documented in previous studies. Role
models can distinguish themselves in such a way that others admire and
follow them. Drawing on identification and social learning theories, Gibson
(2004) research in career development determined role model as a cognitive
construction based on the characteristics of a person’s role with which an
individual identifies as worth emulating or perceives to be similar to his or
her own experiences. Based on that argument, people keen to actively search
for suitable role models (Mutter & Pawlowski, 2014).

If we consider role model not only in human perspective, we found
that fan identification also related to the clubs. Recent study of Lee (2022) in
Hongkong market point out that Hong Kong-based football fans can become
passionate supporters of European clubs as they have been excluded from the
geographical constraint. However, the freedom of choice they can enjoy when
choosing their favorite overseas clubs is rather limited as they have also been
re-embedded into a global media-football nexus shaped by global capital.
Means, globalization did dramatically transform football fandom in Hong
Kong.

In Indonesian case, Ferrari, (2019) finds that Indonesian Juventus fans

usually became fans of Italian club because of the mediated match of Italian
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Serie A on TV. To be specific, that has occurred in the 90s by the local RCTI
broadcast. Juventus Indonesia Community (JIC) is one of the renowned
football fandoms in Indonesia. Case of Juventus 2004 summer tour in Asia,

Jakarta’s Gelora Bung Karno stadium of 76.000 seats, were sold out.

2.1.3. Influence of Role Models on Country-of-Origin Image

Besides the influence of Role models in sport in influencing people to
watch certain sports, the presence of role models in sport can influence the
way people perceive the country in which the role model is from. Wu et al.,
(2016) describe Country of Origin (COO) as “the information about where a
product is made. Its effects are described as the gap or disparity in consumer
responses to certain product by virtue of the country perceived as the source
of the product or brand.

Thus, Lobb et al. (2007) emphasis further using TPB model that, COO
is stated as a quality cue for reliability, safety, and durability, reducing the
perceived buying risks. Its relevance as a quality cue is particularly on the rise
in buying situations where there is a lack of other information as such.

Mentioned in chapter 1 above that Korean wave phenomenon, within
the k-pop idols or k-drama actor/actress, and its effect in foreign countries,
including Indonesia. Tjoe & Kim (2016) studied there is positive relationship

directly to the purchasing intention of Korean products in Indonesia.
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Furthermore, it has positively significant relationship with the image of
Korean country-of-origin.

In football, in major foreign football leagues and European
competitions has become much easier for fans and consumers to access
through internet. Multinational media networks have secured broadcasting
rights for the core European leagues and their sportscasts reach millions of
people worldwide. For example, England’s Premier League is broadcasted in
185 countries and reaches 725 million households (Global Web Index, 2015).
Hinson et al., (2020) studied a case of EPL COO in emerging market. Results
show that more than half of the respondents (62.96 per cent) associated the
quality of the EPL to its COO. This link shows that the COO can affect
consumers’ perceptions of quality. The evidence also advocates for the need
for inclusion of perceived brand quality in internationalization and brand
building strategies. Theoretically, it can be seen that the perceived quality of
the league is based on the country of origin.

Furthermore, football fandom studies from Lee, (2022) describe why
EPL fans grow better in Hong Kong. The British connections with the city
history, plus the status of English language are arguably significant ideas why
Hong Kong’s media gave English football much exposure since the 1970s.

Publicity of top EPL clubs Hong Kong’s media landscape has given them an

22



advantage over other elite European clubs. Even for his interviewees who
grew up in the Internet era, ‘traditional’ media, such as TV and newspapers,
had a more significant role to play in influencing their choices. One possible
reason is that even for younger interviewees whose origin of fandom is almost
exclusively media-dependent, they have already chosen an overseas club to
support when they were in secondary school or even in primary school. That
is, allegiance has already been pledged before they had acquired the skills and
habits to look for more information about lesser-known European clubs,

which is often unavailable in Chinese language on the Internet.

2.2. The Theory of Planned Behavior (TPB)

One of the renowned endorsed models in applied social psychology is
the Theory of Planned Behavior (TPB) by Ajzen (1991), Generally, TPB is
the theory design to predict and explain human behavior in specific content.
Empirical reviews of the TPB have supported its utility across various
physical behavioral domains, including complementary medicine (Furnham
& Lovett, 2001), and deviant behaviors in sport (Kang, et al., 2021). The
Theory of Planned Behavior or TPB is used to describe social behavior and
how this social behavior follows well-developed plans and is a theoretical

extension of the Theory of Reasoned Action (TRA).
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The TRA itself used to describe intentions and behaviors that are
under the control of the individual. The theory is used to predict these
behaviors and assist the understanding of their psychological determinants,
“Barring unforeseen events, people are expected to act in accordance with
their intentions”. Intentions are therefore viewed as the immediate
determinant of action (Ajzen, 1985).

However, as the theory relates to the understanding of human
behavior, there is two limiting the TRA (Ajzen 1985). First, there is barriers
present between intention and actual behavior that can change intention.
Identified four unique barriers that can influence an individual to change their
intention, and ultimately their behavior. Second, factors that are both internal
to and external of the individual can impact the intended behavior.

So, as theoretical extension of the TRA, the TPB includes a third
elements, perceived behavioral control (PBC). Acknowledging that human
behavior is in many forms depend on the actions and view of others as well
as internally held beliefs, Ajzen (1991) conceptualized the TPB as including
five unique elements: attitude toward the behavior, subjective norm,
perceived behavioral control, intention, and actual behavior.

TPB provides a useful conceptual framework for dealing with the

complexities of human social behavior. Attitudes toward the behavior,
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subjective norms with respect to the behavior, and perceived control over the
behavior are usually found to predict behavioral intentions with a high degree
of accuracy. In turn, these intentions, in combination with perceived
behavioral control, can account for a considerable proportion of variance in
behavior (Ajzen, 1991). As illustrated in the structural diagram, a direct
antecedent of behavior is intention-similar to the relationship offered in the
TRA. Attitude toward the behavior, subjective norms, and perceived
behavioral control all impact each other, which in turn are all antecedents to
intention. Attitude toward the behavior and subjective norms have been
associated to have direct impact on intentions, while perceived behavioral
control is an antecedent of intention but is also suggested to have a direct
impact on behavior.

Attitude
toward the
behavior

Behavioral
beliefs

Intention

Normative Subjective

beliefs norm

Perceived
behavioral
control

Actual
behavioral
control

Figure 1. Theory of Planned Behavior model. Ajzen (1991)
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Sport scholars specifically have provided evidence in support of the
TPB being used in and predictive of sport activity behavior. Lu et al. (2013)
analyzing the game-attendance behavior among amateur athletes (N=154),
concluded that PBC significantly predicted attendance behavior through
intention. Results showed that the fan community attachment construct was
significantly predictive of attendance, whereas team identification,
satisfaction, and behavioral intentions were not. These findings gave new
insight to the TPB in the sport consumer context and provided support for the
direct impact of elements external to the individual on actual behavior.

Efforts to predict behavior in the sport context have suggested that the
TPB is a viable theoretical underpinning in sport consumer behavior
scholarship. Considering the results offered in previous scholarship and the
nature of this study as an examination of the antecedents of actual sport
consumer behavior, the TPB will be used as a theoretical framework in the
current study and in the formulation of the study’s hypothesis.

Latest TPB model used by C. G. Lee et al. (2020) to predict physical
exercise among Korean firefighters. Interesting that, elicitation study
conducted to get the general ideas of modal salient belief, then construct

questionnaire accordingly. Although the TPB is specified at the individual
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level, in practice, it is more convenient to identify idea of the most held beliefs
in a given population (Fishbein & Ajzen, 1975). Then, it is important to
conduct elicitation study in a representative sample of the target population.
It provided vital information of the behavior’s cognitive foundation
in specific population, whether use elicitation study in TPB model is
unprecedented. However, TPB model utilizing elicitation study may justify
with 3 reasons. First, important to examine the modal salient beliefs about
exercise in diverse populations, because not all populations share the same
feelings and thoughts the idea. Second, recent TPB studies that had conducted
an elicitation study could not decide whether participants in the main study
and the elicitation study were similar. Third, since only majority salient
beliefs affect intention and behavior, researchers should identify modal
salient beliefs that significantly affect behavior through intention using

statistical methods such as structural equation modeling (Lee et al., 2020).

2.2.1. Attitude Toward Behavior

Attitude toward behavior is summative of belief index, the strength of
each salient belief combined in a multiplicative fashion with the subjective
evaluation of the beliefs attribute, and the resulting products are summed over
the salient belief.. Meaning, a person’s attitude is direct proportional to this

summative belief index (Ajzen, 1991). The more favorable an attitude, the
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higher the probability that the individual holds a strong intention to perform
that behavior.

Ajzen (2002) argue, “The degree to which a person has favorable or
unfavorable evaluation or appraisal of the behavior in question” is evident
idea of this built. Ajzen and Fishbein (1980) in TRA stated that “Attitude
towards behavior depends on expectations and beliefs about likely personal
impact of outcomes serving from performing the behavior”. According to the
Fishbein-Ajzen model, the performance or nonperformance of specific
behavior is decided by the intention to perform that behavior (Fredricks &
Dossett 1983). Behavioral intention is a function of beliefs, not about the
object of the behavior, behavior itself. Study of Fredricks & Dossett
determines also behavioral intention is considered to be the immediate
determinant of overt volitional behavior.

Ajzen (1991) thus speaks of behavior-goal units, and of intentions as
plans of action in pursuit of behavioral goals. Later attempt to volitional
action, psychologists are becoming pain attention in the role of control over
desired behavior then define main measuring factor is actual control is self-
evident that resources and opportunities available to individuals must, to

some extent dictate the likelihood of behavioral achievement.
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2.2.2. Subjective Norm

Subjective norms refer to social situations and the individual’s
perceptions of pressure to perform or not to perform the behavior. Subjective
norm implies the expectations or social pressures that are considered to carry
out a specific action. Thus, it is related to normative belief which is
combination of the different referents, determine the prevailing subjective
norm that perceived social pressure to involved (or not involved) in actual
behavior. Ajzen & Fishbein (1980) determine subjective norm are defined by
total set of accessible normative beliefs concerning the expectations of
important referents. Normative belief is also influence of social norm,

According to the study about the student intention become self-
employed in Ukraine by Solesvik et al. (2012) stated that the perceived social
pressure to perform the action of being monitored. The opinion of significant
others (i.e., members of the family, close friends, and other important people,
such as favorite player, coach and team etc.) are important to their intention.

According to Gockeritz et al, (2010) argue that there is a strong
correlation between descriptive normative beliefs and behavioral intentions.
Other word, normative beliefs influence behavior. So, normative intervention
could be a strong tool to change the behavior. Social influence of external

social factors on individual behaviors classified two section that normative
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social influence and information social influence, “Injunctive norm” called
ought and “descriptive norm” that usually called norm.

Research of Fang et al. (2017) discussed that people make judgement
on whether a behavior is typical, normal, effective, adaptive, or appropriate

by observing the specific behavior displayed by people around them.

2.2.3. Perceived Behavioral Control (PBC)

This PBC is the different of TPB from TRA. PBC refers to people’s
perception of the ease or difficulty of performing the behavior of interest.
PBC includes individuals’ past experiences as well as anticipated obstacles
and resources (e.g., the availability of opportunities, time, money, skills) to
perform the behavior (Ajzen, 1991).

Perceived Behavioral Control (PBC) factor reflects past experience as
well as external factors, such as anticipated impediments, obstacles, resources
and opportunities that may influence the performance of the actual behavior.
PBC has two dimensions that perceived likelihood of encountering factor and
expecting direction between perceived behavioral control and behavioral
achievement is that used as a substitute for a measure actual control. This
definition is general approach of determination of theory as phycological path.
Also, Ajzen stated that perceived behavioral control may not be particularly

realistic when a person has relatively little information about the behavior,
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when requirements or available resources have changed, or when new and
unfamiliar elements have entered the situation. Under those conditions, a
measure of perceived behavioral control may add little to accuracy of
behavioral prediction (Ajzen and Fishbein, 1980).

Further in Solesvik et al., (2012) research of the self-employment
research noted that reflect the extent to which an individual controls belief
about the activity being studied, one of the results is student would be able to
control their destinies as entrepreneurs.

In sport management context, perceived image of a sport, event, or
team and its impact on sport consumer’s responses is widely examined. For
example, perceived image of a sport affects an individual’s interest in the
sport and intention to attend a sporting event (Beech et al., 2000).

However, to the extent that perceived control is realistic, it can be used
to predict the probability of a successful behavioral attempt. According to the
TPB determine behavior is weighted function of intention and perceived
behavioral control; and 13 intention is the weighted sum of the attitude,

subjective norm (Ajzen, 2002).

2.2.4. Intention
Intention and behavior are altogether. Previous several studies apply

theory of planned behavior to analyses relationship between intention to do
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activity in order to do that found systematic subsequent of relations between
variables. In this field, Hausenblas et al. (1997) note the experiment that
physical activity in certain number exercise found that intention had
significant effect on exercise behavior, and attitude had a big effect on
intention. Hagger et al. (2002) study the motive in physical activity intention
showed that 44.5% of the variance in intention could be predicted by
perceived behavioral control, subjective norm and attitude.

Further, Neipp et al. (2013) research in people do regular PA and non-
regular PA subject showed relationship between intention between constructs
of TPB that 67% of the variance can explained intention of the physical
exercise. TPA applied several fields to be predict to behavioral intention.
Result shown same with previous studies as a social pressure, attitude and
perceived behavioral control show significant and positive influence to
purchase mutual funds. Regarding on previous studies with evidence that
researcher predict that attitude and subjective norm might have more unique
relationship between intentions.

Many researchers discussed TPB as a strong tool to predict human
behavior in physical applications such as physical activity (Juschten et al.,
2019; C. G. Leeetal., 2020b; Park et al., 2020), or visit a place or event (Chen

& Tung, 2014; Juschten et al., 2019). However, in current digital era, TPB
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also shifting as a common tool to construct prediction of people’s behavior in
internet, namely music streaming intention ((Bolduc & Kinnally, 2018;
Kinnally & Bolduc, 2020), or even movie streaming platforms (Sardanelli et

al., 2019).

2.3. Research Model & Hypotheses
2.3.1. Research Model

According to the TPB model, an individual's performance of a
specific behavior is determined by his/her behavioral intention to perform the
behavior. This behavioral intention is in turn determined by three factors
related to the behavior: the person's attitude, subjective norms, and perceived
behavioral control. So, based on empirical evidence discussed specifically in
the literature review section, a research model was proposed.

This study incorporated mediated sport model into the TPB model to
form the extended TPB model. As for the antecedent of the components of
the extended TPB model, this study adopted view that factor would exert
certain influences on consumers’ Who exposed to the situation-specific beliefs
while believing that this would have some direct impacts on the components
of the extended TPB model. The research framework of this study is depicted

in Figure 2.
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Attitude towards watching K
League
Subjective norm towards Intention to watch K-
watching K League . League

Perceived behavioral control

to watching K League

Figure 2. Research Model.

2.3.2. Research Hypotheses
To test and justify the proposed research model, research hypotheses
were formulated based on the preceding theoretical background and empirical
evidence discussed in the literature review section. For this study, the
following research hypotheses were proposed:
H1: There will be a positive relationship between attitude toward
behavior and intention to watch K-League matches.
H2:  There will be a positive relationship between subjective norm

and intention to watch K-League matches.
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H3:

There will be a positive relationship between perceived

behavioral control and intention to watch K-League matches.
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Chapter 3. Method

3.1. Research Design

The main purpose of this research is to examine the K-League match
streaming intention among Indonesian football fans. To find out, two main
stages were conducted. First stage is to conduct an open-ended elicitation
interview to identify the salient factors which can determine the intention to
stream K-League match. Objective of elicitation study is to know and assess
the top salient beliefs that influencing attitudes, subjective norms, and their
perceived behavioral control about the watching intention. Then, we made the

TPB questionnaire for quantitative data analysis according to (Ajzen, 2002).

3.1.1 Elicitation Study

TPB are well known and widely used as theoretical framework for
explaining health-related behaviors, including sport event behavior. TPB
posits that attitude (positive or negative evaluation), subjective norm (social
approval or disapproval, and perceived behavioral control (ease or difficulty)
are determined by behavioral, normative, and control belief respectively.
These salient beliefs considered to be the predominating intention and
behavior; it is playing an essential role in devising effective behavior change

intervention.
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Although the TPB is specified at the individual level, in practice, it
IS more convenient to identify idea of the most held beliefs in a given
population (Fishbein & Ajzen, 1975). Elicitation studies are recommended
when using the theory of planned behavior (TPB) to establish the cognitive
foundation of a population’s salient exercise beliefs (Downs & Hausenblas,
2005). Then, elicitation study conducted in a representative sample of the
target population. It will provide significant information of the behavior’s
cognitive foundation in specific population, use elicitation study in TPB
model is unprecedented. However, TPB model utilizing elicitation study may
justify with 3 reasons. First, important to examine the modal salient beliefs
about mediated sport viewing in diverse populations, because not all
populations share the same feelings and thoughts the idea. Second, recent
TPB studies that had conducted an elicitation study could not decide whether
participants in the main study and the elicitation study were similar. Third,
since only majority salient beliefs affect intention and behavior, researchers
should identify modal salient beliefs that significantly affect behavior through
intention using statistical methods such as structural equation modeling (C.
G. Lee et al., 2020a).

By the Target, Action, Context, and Time (TACT) elements (Ajzen,

2002) as main question construct to the elicitation interview. So, researcher
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propose with “watch K-League match at least 1 game per week in streaming
site for in the next season.” By that, watching K-League is clearly part of the
action element, but include 1 game per week in this element also key point.
The streaming site as the context. Lastly, the time element is defined as in the

next league season.

3.1.2 Development of TPB Survey

Based on the elicitation interview result, 6 most frequent beliefs
responses determined. The chosen answer factors relate, selected as salient
control beliefs. These 6 important salient beliefs according to our interviewee
answers, more specifically, 2 answer for behavioral belief, 2 answer for
normative belief, and 2 answer for control belief. Thus, the salient belief
constructs the main questionnaire for this study, which is TPB questionnaire.
By the main TPB questionnaire we collect all the necessary data for our data
analysis. The final TPB questionnaires constructed by Ajzen (2002) TPB
construction.

TPB questionnaire tried to identify the correlation and association
among these salient beliefs with intention based on salient beliefs which
determined as independent variable, 15 questions of 7- point Likert scale was

applied to answer these questions in the questionnaire.
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3.2. Participants and Data Collection

In this study, the target population are the Indonesian football fans
recruited using convenient sampling. To maintain the accuracy and reliability,
population requested to answer the socio-demographic and their related
profile the social demographic questionnaire may ask in age, gender,
education level, profession, income, marital status, club fandom, mediated
football watching behavior, and location.

Questionnaire survey constructed using the online questionnaire tool;
google form (https://docs.google.com/forms), consent forms also including in
it. 300 participants expected to recruit in this questionnaire, and 10 random
participants receive souvenirs of K League and Indonesian football
merchandise, worth at least $5.00 each. Survey collection via twitter

(https://twitter.com/fahrochiO1/status/1591260763251159040?t=SCNaMonn

2tIC_AchHav6PA&s=19) and mentioned to social media supporter based

within Indonesian territory. Twitter is the one of the popular social media

applications for Indonesian citizen.

3.3. Data Analysis Procedure

Using the data collected, this research aims to test the research

hypotheses, the statistical program STATA was used to analyze the data
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collection. this study conducted descriptive statistics analysis, reliability
analysis, confirmatory factor analysis and structural equation modeling
analysis to test the proposed research model. For data analysis, the statistical
package will be used.

Descriptive analysis will be conducted to summarize and describe the
collected data, including questions related to the TPB and social demographic
questions. Furthermore, reliability analysis will test the validity of the
measures. to confirm that the items accurately measure the variable intended.
To test this, the current study will adopt Cronbach’s alpha to confirm
reliability. Then, confirmatory factor analysis will be conducted to assess the
construct validity of the research model. Lastly, structural equation modeling
(SEM) will be used to test the expected direct or indirect effects of the modal

salient beliefs on the intention to watch the K-League match streaming.
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Chapter 4. Results

4.1 Elicitation interview & TPB Questionnaire development

First step of the research, elicitation study interviewed 11 Indonesian
football fans who have existing awareness in K-League matches, from
journalist, pundit, K League fanbase administrator, to student who live in Korea.
List of participants shown in Table 1. There is only 1 female, and the rest is
male. Most of them is living in Indonesia, and only 1 who currently live in

Korea as a student.

Table 1.

Elicitation Study Participants

Name Age Gender Background
Interviewee A 27 Female K League fanbase administrator
Interviewee B 30 Male Football journalist
Interviewee C 23 Male Ansan Greeners fan
Interviewee D 23 Male Jeonbuk Hyundai fan
Interviewee E 23 Male Indonesian football fan
Interviewee F 37 Male Football photographer
Interviewee G 30 Male Salaryman
Interviewee H 25 Male Football analyst
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Interviewee | 25 Male Part-timer
Interviewee J 26 Male Student in Korea

Interviewee K 26 Male Indonesian football fan

This interview asked open-ended question interview to them, to
examine the salient behavioral, normative, and control belief following

guidelines of elicitation study suggested by Ajzen & Fishbein (1980).

Table 2.

Responses for Elicitation Study.

Concept Questions Most Frequent Responses

1. What are the advantages or Understand the Korean
good things that might happen if football (4 answers), Can
you watch K-League match at see Indonesian player play

least 1 game per week in streaming (3 answers); Entertaining (3

Attitude to

site for in the next season? answers)
Behavioral

2. What are the disadvantages or
Beliefs

bad things that might happen if Time consuming (4
you watch K-League match at answers); Did not found
least 1 game per week in streaming any (3 answers);

site for in the next season?
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1. Who are the people or groups
might approve if you watch K-
League match at least 1 game per

week in streaming site for in the

Friends (4 answers);
spouse/family (2 answers),

coworker (2 answers)

Subjective
next season?
Normative
2. Who are the people or groups
Beliefs
might disapprove if you watch K- None (6 answers); Family
League match at least 1 game per (2 answers); Friend (1
week in streaming site for in the answer)
next season?
1. What might make it easier for Easy to access the
you to watch K-League match at streaming (7 answers); free
least 1 game per week in streaming to watch (3 answers)
Perceived
site for in the next season?
Behavioral
2. What might make it more
Control
difficult for you to watch K- Bad internet/signal (4
Beliefs

League match at least 1 game per
week in streaming site for in the

next season?

answers); time is conflict
with working/other activity

(3 answers)

Based on that elicitation answers in Table 2, TPB questionnaires can

construct. For the full questions, please refer to the table 3. In this research,
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there are 4 variables consisting of attitude toward the behavior (ATB),
subjective norm (SN), perceived behavioral control (PBC), dan Intention to

watch K-league (INT), based on 15 questions construct from TPB.

Table 3.

Questionnaire Items of TPB Constructs.

Variable Questions Scale

1. Watch K-League match at least 1 game per week in
streaming site for in the next season will increase
my understanding of Korean football

2. Increasing my understanding of Korean football is

Attitude
beneficial for me 1-7
Towards
3. Watch K League match at least 1 game per week in  Likert
Behavior
streaming site for in the next season will be time
consuming for me
4. My watching time consuming will not be valuable
for me
5. My friends thinks that | should watch K-League
Subjective 1-7
match at least 1 game per week in streaming site
Norm Likert

for in the next season
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How much do you want your friends thinks you
should do it?

My family thinks that | should not watch K-League
match at least 1 game per week in streaming site
for in the next season

How much do you want your family thinks you

should not do it?

Perceived
Behavioral

Control

10.

11.

12.

| expect that the streaming access make it easier for

me to watch K-League match at least 1 game per

week in streaming site for in the next season

Easy streaming access would make easier for me to

watch K-League match at least 1 game per week in
streaming site for in the next season

I expect that bad connection/bad internet will make 1-7
me difficult to watch K-League match at least 1 Likert
game per week in streaming site for in the next

season

Bad connection/bad internet would make more

difficult for me to watch K-League match at least 1

game per week in streaming site for in the next

season
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13. lintend to watch K-League match at least 1 game
per week in streaming site for in the next season
14. 1 will try to watch K-League match at least 1 game 1-7
Intention
per week in streaming site for in the next season Likert

15. | plan to watch K-League match at least 1 game per

week in streaming site for in the next season

4.2 Data Collection

Survey conducted via twitter on November 12, 2022. 785 people
responded the survey. By clean the data and filter the incomplete answers, a
final 623 responses proceed for the analysis.

Thus, Respondent characteristic in this research is based on question
of age, gender, last education, occupation, and monthly income. In addition,
to measure the level of sports involvements, questions adapted from Personal

Involvement Inventory scale by Zaichkowsky (1994) added.
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Table 4.

Respondent Characteristics.

Demographic Category Frequency Percentage (%)
Gender
Male 608 97.6
Female 15 2.4
Age
10-19 Years old 12 1,9
20-29 Years old 389 62,4
30-39 Years old 191 30,7
40 Years old or above 31 5,0
Last education
High school/lower 171 27.5
Diploma/equivalent 49 7.9
Bachelor’s degree/equivalent 358 57.5
Master’s degree/above 45 7.2
Occupation
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Student 143 23.0

Office worker 291 46.7
Entrepreneur 45 7.2
Self-employee 74 11.9

Teacher 18 2.9
Daily worker 18 2.9
Others 34 54

Monthly income (Indonesian Rupiah)

Under 1 million 123 19.7

1 million — 4.999 million 279 44.8
5 million — 9.999 million 157 25.2
10 million or above 64 10.3

Based on table, indicates that from 623 respondent, majority
respondent is male of 608 or 97.6%. Meanwhile, female is 15 respondent or
only 2.4%. Thus, respondent by the age dominated by 20-29 years old of 389
people or equivalent to 62.4%, much more than the second proportion of 30-
39 years old with 191 respondent or a bit above 30%. Only 12 respondent or

1.9% in 10-19 years old category.
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In education perspective, Bachelor’s degree/equivalent education is
the majority with 358 respondent or 57.5%, following by High school/lower
status of 171 persons or 27.5%. Followed by diploma/equivalent and

Master/above by 7.9% and 7.2%.

Further, occupation of respondents is varied. The most respondent are
Office worker with 291 persons (46,7%), second is Student with 143 (23%),

following by Self-employee 74 (11,9%). Others are not significant, with 5.4%

Lastly, respondents with Monthly Income of 1 million —4.999 million
Is the highest percentage of 44.8% with 279 people, significantly far from the
second category of 5 million — 9.999 million with 157 respondents on 25.2%.
However, almost 20% of respondents have the lowest income with under 1

million per month.

Lastly, questions of Personal Involvement Inventory scale adapted by
Zaichkowsky (1994). Generally, provided significant results with mean 50.33,
with median of 52. This specific data shows standard deviation of 5,650 with

variance 31,926.
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Table 5.

Sports Involvement Inventory Items.

To me, sports are: Mean SD Min Max
1. Boring - exciting 6.74 0.59 1 7
2. Interesting - uninteresting 6.76 0.52 4 7
3. Valuable - worthless 6.15 1.02 2 7
4. Appealing - unappealing 6.51 0.78 1 7
5. Useless - useful 6.03 1.10 1 7
6. Not needed - needed 5.98 1.10 1 7
7. Irrelevant - relevant 6.14 0.98 3 7
8. Important - unimportant 6.00 1.07 1 7

4.3 Data Analysis
4.3.1 Descriptive Analysis

Descriptive statistics by questionnaire items were asked including 4
items of attitudes towards behavior, 4 items of subjective norm, 4 items of
perceived behavioral control, and 3 items of intention to watch. All questions

measured using a 7-point Likert scale.

The results indicated that, for the perceived behavioral control

variable, respondents tended to perceive highest levels of agreement on the
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measurement items with the mean scores with 5.2 (Standard Deviation or SD
+1.08). Intention to watch is second highest, 5.2 SD +1.19). Followed by
attitude towards behavior with mean of 4.13 (SD +0.93). Lastly, for the lowest
level is of agreement is in subjective norm with mean score were 3.86 (SD
+0.78).

Table 6.

Descriptive Statistics of Measurement Items.

Min Max Mean SD
Attitude towards behavior 1.75 7 4.13 0.93
Subjective norm 2 7 3.86 0.87
Perceived behavioral control 1.75 7 5.86 1.08
Intention 2.67 7 5.2 1.19

Furthermore, Cronbach’s a coefficient was adopted in the study to
evaluate the reliability of the measurement items used in the study. All values
were above 0.7, above the threshold level of internal consistency proposed by

Nunnally and Bernstein (1976).
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Table 7.

Reliability Test of Measurement Items.

No. of Items Cronbach’s a Fit
Attitude towards behavior 4 0.814 Good
Subjective norm 4 0.793 Enough
Perceived behavioral control 4 0.863 Good
Intention 3 0.927 Excellent

4.3.2 Confirmatory Factor Analysis

To assess the measurement model, Confirmatory Factor Analysis was

conducted with statistical test to find out the determined model fit. Absolut

fit indices included, some of them is , x 2 /df, TLI, CFI, SRMR and RMSEA

(Hu & Bentler, 1999).

The CFA results in this research model is fit, then indicated that the

proposed model was coherent for the analysis. Table 7 below describes the

Goodness of fit indices for the measurement model. Including all the tests

stated above.
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Table 8.

Goodness of Fit Indices for Measurement Model.

Indices Recommended Observed
criteria values
Chi-Square/df (y 2 /df) 9.041
Comparative Fit Index (CFI) >0.90 0.912
Tucker-Lewis Index (TLI) >0.80 0.891
Root Mean Square Error of <0.1 0.118

Approximation (RMSEA)
Standardized Root Mean Square <0.08 0.040

Residual (SRMR)
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Figure 3. CFA of Measurement Model.
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Thus, reliability and validity tests were executed to test the liability of
the model. Reliability was estimated using composite reliability test, the
results show that all variables were above the recommended threshold of 0.7
(Hair et al., 2009). Convergent validity also reached as the average extracted
variances (AVE) values was above the 0.5 level, indicating that more than
half of the variances observed would be accounted for by the hypothesized
variables (Fornell & Larcker, 1981). CFA confirmed that all AVE values and
factor loadings showed greater values than the recommended 0.5 (Hair et al.,
2009) indicates all constructs in the measurement model displayed adequate
convergent validity.

Then, to determine discriminant validity, the square root of AVE was
calculated, as the criterion proposed by (Fornell & Larcker, 1981), and
provide a confirmation that the value for each variable was higher than any
correlation coefficient within every other variable in the model. Confirmation
of discriminant validity show that all measured constructs in the model are
significantly different. Table 8 provided the results confirming discriminant
validity is outlined. Following by table 9 that indicates factor loading,

composite reliability, and average variable extracted.
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Table 9.

Discriminant Validity Test of Constructs.

1 2 3 4
Attitude towards behavior 0.8
Subjective norm 0.5 0.84
Perceived behavioral control 0.15 0.06 0.89
Intention 0.34 0.24 0.44 0.9

Note. Correlation coefficients are included in the lower triangle of the matrix, and the square

root of AVE is stated on the diagonal.

Table 10.

Reliability and Validity Test of Constructs.

Variables Indicator Factor Composite Ave. var.
variables loading reliability extracted
>0.5 >0.7 >0.5
Attitude towards ATB1 0.80 0.88 0.65
behavior (ATB) ATB2 0.82
ATB3 0.82
ATB4 0.79
Subjective norm SN1 0.83 0.9 0.7
(SN) SN2 0.83
SN3 0.86
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SN4 0.84

Perceived PBC1 0.84 0.94 0.8
behavioral control PBC2 0.86
(PBC) PBC3 0.93
PBC4 0.93
Intention (INT) INT1 0.86 0.93 0.81
INT2 0.95
INT3 0.89

This AVE value is used to describe the magnitude of the variance or
the diversity of indicators in the latent variable. To show a good measure of
convergent validity, the AVE value must be above 0.5. This value means that
the latent variable can explain more than half of the diversity of the indicators

in each variable.

4.3.3 Square Equation Modeling

Structural Equation Modeling (SEM) was adopted to measure the
structural model and identify the interrelationships among variables, in this
research, attitude, subjective norm, perceived behavioral control, and the

intention to watch K League itself.
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Table 11.

Goodness of Fit Indices for Research Model.

Figure 4. Result of SEM.

Indices Recommended Observed values
criteria
Chi-Square/df (y 2 /df) 9.041
Comparative Fit Index (CFI) >0.90 0.912
Tucker-Lewis Index (TLI) >0.80 0.891
Root Mean Square Error of <0.1 0.114
Approximation (RMSEA)
Standardized Root Mean <0.08 0040
Square Residual (SRMR)
58



To ensure data fit to the proposed model, overall goodness of fit for
the structural model was examined. CFI reported above 0.9, and TLI value
above 0.8; while values for RMSEA and SRMR both above threshold which
all indicated good model fit (Hair et al., 2009). Stated that, a further detailed
evaluation of the structural model could be carried out, identifying a

magnitude degree and significance for each path coefficient within the model.

Table 12.

Summary of Path Coefficients for Structural Model.

Path Coefficients SE P Significancy
ATB -> INT 0.163 0.44 0.00 Significantly Positive
ATB -> INT 0.363 044 0.01 Significantly Positive
ATB -> INT 0.324 039 0.00 Significantly Positive

Firstly, path coefficient between Attitude toward the behavior and
Intention to watch the K-league is the least significant among others with the
estimated value is 0.163, which indicates that the direction of the relationship
between Attitude toward the behavior and Intention to watch K-league is
unidirectional. Thus, the H1 hypothesis in the study which states that "There
will be a positive relationship between attitude toward behavior and intention

to watch K-League matches" can be accepted.
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Secondly, the influence between Subjective norms and Intention to
watch K League is significant with a positive estimated value of 0.363 which
indicates that the direction of the relationship between the Subjective norm
and the K-League's Intention to watch is unidirectional. Thus, the H2
hypothesis in the study which states that "There will be a positive relationship
between subjective norms and intention to watch K League matches" can be
accepted.

Third and lastly, the influence between perceived behavioral control
and Intention to watch K League is significant with positive estimated value
of 0.324 which indicates that the direction of the relationship between
Perceived behavioral control and Intention to watch K-league is
unidirectional. Thus, the H3 hypothesis in the study which states that "There
will be a positive relationship between perceived behavioral control and
intention to watch K-League matches"” can be agreed.

Furthermore, the three variables that directly affect the Intention to
watch K-league. Even though, perceived behavioral control has the greatest
influence because it has the highest estimated value of 0.363 compared to the

other two variables in this research:
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Table 13.

Goodness of Fit Indices for Research Model with Control Variable.

Indices Recommended Observed
criteria values
Chi-Square/df (y 2 /df) 9.041
Comparative Fit Index (CFI) >0.90 0.912
Tucker-Lewis Index (TLI) >0.80 0.891
Root Mean Square Error of <0.1 0.114

Approximation (RMSEA)
Standardized Root Mean Square <0.08 0040

Residual (SRMR)
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Chapter 5. Discussion

Based on literature, there are several ways to predict the human
behavior, one of it is TPB. However, in recent times of digital world, TPB
also an interesting framework to predict human behavior in regards of digital
intention. Therefore, this research examined mediated sport viewing intention,
to be specific the prediction of future behavior of streaming intention of K
League for Indonesian fans. Overall findings were consistent with the

hypotheses demonstrated throughout the research.

5.1 Key Findings

The purpose of this study was to find the factors that predict streaming
intention to watch K League among Indonesian football fans, by examinate
the relationship between attitude towards behavior, subject norm, perceived
behavioral control with the intention. Within 623 respondents characteristics
by age, gender, last education, occupation, and monthly income. The data
collected was tested to find out the hypothesis.

The results of 15 TPB questions indicated that, highest levels of
agreement on the measurement items are the perceived behavioral control
variable with the mean scores with 5.2 (Standard Deviation or SD £1.08).

Intention to watch is second highest, 5.2 SD £1.19). Followed by attitude
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towards behavior with mean of 4.13 (SD +0.93). Lastly, for the lowest level
is of agreement is in subjective norm with mean score were 3.86 (SD £0.78).

The CFA results in this research model is fit, then indicated that the
proposed model was coherent for the analysis. Then, Structural Equation
Modeling (SEM) was adopted to measure the structural model and identify
the interrelationships among variables.

From 3 hypotheses in this study, all of three variables have been
accepted based on the path coefficient. Attitude toward the watching intention
of K-league is the least significant among others with the estimated value is
0.163. Secondly, the influence between Subjective norms and Intention to
watch K League is significant with a positive estimated value of 0.363. Lastly,
the influence between perceived behavioral control and Intention to watch K
League is significant with positive estimated value of 0.324. Three of that
variables are positively significant to the watching Intention of K League at

least once a week in next season.

5.2 Theoretical and Practical Implication

By these findings, there is some theoretical contributions to the
literature and provide insight into Indonesian fans intention to watch K
League. This result similar to several literature of prediction behaviour in

physical activity or exercise related. One of it is research of (C. G. Lee et al.,
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2020b) when predicting voluntary exercise training using elicitation and the
TPB revealed an excellent fit between our theoretical model and the data.
Added empirical reviews of the TPB have supported its utility across various
physical behavioral domains, including complementary medicine (Furnham
& Lovett, 2001), and deviant behaviors in sport (Kang, et al., 2021).

In digital activity, such as music streaming (Bolduc & Kinnally, 2018;
Hagger et al., 2002; Kinnally & Bolduc, 2020) or movie streaming behavior
(Sardanelli et al., 2019), TPB Model can be successfully applicable in digital
media to predict the internet user behavior. In Sardanelli et al., (2019)
research specifically, show that the high significance of attitude toward online

purchasing in influencing movie streaming buying behavior.

Furthermore, based on this theoretical background, it was
hypothesized that there is positive relationship between those 3 variables to
Intention of watching K League matches. It is support Sun et al., (2016)
research on mobile user experience in large sport event point out that
personalization approaches helped participants to overcome the limitations of
the stadium (e.g., providing additional views of the event, and promoting
wider social interaction). We have adapted TPB theory to make it more
effective in explaining conduct in online contexts when ethical concerns play

a major role. In this extent, Indonesian fans has their intention to Korean
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League. It is a good suggestion of Korean League stakeholders to open up the

opportunity of their foreigner market.

5.3 Limitations and Directions for Future Research

Findings from this study, it is not without its limitations and therefore
cautious interpretation of the results are required. The study’s shortcomings
are acknowledged and specified, with directions for future studies also
discussed.

First, this research was measuring by a general TPB approach in terms
of single foreigner country approach. Thus, it would be a good comparison if
there is other research in other countries, or even the local Korean consumer
perspective. In the other word, future research across different cultures and
individuals opens up a possibility to identify unique results that may
contribute to the body of existing literature.

Second, this study lies in its use of a sample from a single country
respondent (Indonesian football fans) by researcher’s social media reach, who
might have a limitation in knowledge of K League and Korean sport. Take

note that the K League streaming service just started by 2020.
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An actual respondent of K League streamer database could be
beneficial and more in line with the intention of watching. Both cross-cultural
and longitudinal research is needed as the viewing of K League might differs
over the country.

The model developed for this research can be further refined and
applied to the same industry, or other industries (e.g., esports and other sports
tv program) that are still having to large gap either in theoretical or practical

literature.
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