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& ATeAe o, 7H, ?? dAMe & FHuohe A A"
Mul ol FESAY. A AlES A& vl BlE AREEo] Y
A$7t wol & Agdow 7?%17} Aoem w=, fy, A, T3 T

g elol A= A g B 2l AMulAEe] 5434 Fol7] wEolth
n)=re] dECrAY o (Rent the Runway), 2AEX3A(Stitch Fix),
ZEE(Le Tote), XA HIAEo|ZFHE H (Vestiaire Collective),
A E-2] ofojZZ A (Air Closet), #A A (Laxus), T=2 v]AAuE] (Ms.
Paris), @to]ZFZA(YCloset) w°] ™iEZA ofojtt. A AGA b AE

714 Qg 7Nto g @ il OME} =2l SHETA ol
ol (&A1 & U, 2017), avAE dake A AFE d4F
+Hs AEsd dse 7IE B9b ﬁﬂOWﬂ gojgd 4 vk
H] A= Jﬂ*ﬂ Ads ofrehA i dF 7]1
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32 l~>r

T% A g
A7 Wit AEel AME Axst FHE %Eé T St (Lang &
Armstrong, 2018).
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2017). aqmq éﬂ?jiﬂﬂ ook A FRAAE g4y A
Aol wEA Agste] AFAQ AN ES afelA dWEE Bt
Aoz Agksta Qltk(Pantano &  Stylos, 2020). A
HAAEA 2 At 10 9 5 4 9 S33F A AHj g0
SAshAA A4S HY Y (Ruan et al., 2022).

EE 2030 el dE Ao R QIF F8lo] WE HIAL miE9
10%E A3t Bo® oS5 o JIHH(BAIN & COMPANY, 2021).
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A 2 o234 WA

Al 12 FFAALG AEA R A

B gl 1990 Wl olF 4% WA ANEL FHo=
ARt 48e FARL Bl we AAE Tt avdge
WA AT FRAN AL FUE 20 AR Foluu Qi
Qe aulFel ohal o] BH WP ANATE EF AR 2l
5ot AWny, ww HPATE ElE AR AgAus
543 @M EARA N 2 s Asstud st

HT =2 AR 34y A5 W= dE AAA A
RAAQ kS mxa k(o] 3], 2020). =R} AEFAF 193}
FAE WA A7) A dES A% 2uH3 1 Iy A

2 |
AMEE ARSA ZA7E diFEAR A8 AHARES ole
A=Aow sjdeta MER Zo|TARA S Fdte A¥S Kol
)\]zlahjr
2008 @ =22 T5 SV olF AEoly AulAaet 22 f - FEY
ALE AfsIEgE wE - A - g 59 P2P(Peer—to—Peer)
Ao R sk A olA ”%ﬂﬂa S gtet= &7 Al (sharing

economy)”7} AMEL AA Yt or AtE7] AlFF o (A,
2016), 5535t AAE Bolx Q. FHAA= 1984 @ vl= HE=
AA S wlEl glol = (Martin @ Weitzman) <ol 23] A

AFEEIQ e, 2008 | = Hdl ZAA A (Laurence

Lessig) @57 wHAAl 7] FEuke sjdolt), 7lddo] 4283w Y=

D



Azkel ARIAE 2Rl EYES vEeER U8 AMFY IRl
Argst= @84 4AH] (Collaborative Consumption) (Hamari et al.,
2016) 7HA] E&sl= FFAAE 53] A4 WEYA AH]A(Social
network Service; SNS)7} tFgEHA FF FHRe| ot H&
A4 ICT (Information & Communication Technology) 7|+

a2 849315 9l © ™ (Wang and Zhang, 2012), M2 A4 3%
T H=Y27t gdE = 7IRES Alestitt ¥ RAAY T2 SHS
A ol Qlo] dAaF o R AEI AMu]Ae] Htsle] (Bardhi and
Eckhardt, 2012), A HA+d 9 Ho 7H4 FES 539
A&7VsdS FaetHA AdEd A¥AE o8& F Stk Zlolth
A Av EdE Wstel b= Ve M=

(202D w=w 32y 19 o]F dIFeME uAd @Adel ot
2ol FQAHA HFEA - AL Thssh A
=1 At AETFsTAEZE(SDGs) AR

(202D WEW, A& 2W[AE0] & A A
ARV ST =

o

AH HFol 70%E

FHAA Sl 2vAES BLF EFXAL nE - A - dAE
AV FaE RlgemA wgS Hokd ¥nh oy, fFRHAMES
A3 dofgezd 2 2590 Hie eFdd FAR Wsksia
Act(HEE 9], 2016). &HAe] o HE O W ZHFE Al Gt
T AW Aol sEAor wshgel wel V& &n] ARl /ld
Mz AH Bl FREAE dorE AEHow gE Zow
AdSdvttsd 9, 2017). AR dEAME FEIY AuAE
2frebis AR ks Ae AdEshs 7HA wEE dojva glo
THABA Ade A8 v AFH wz=ys mEe]  #hash
Aol ok dEo] eHA8A el mEw 2022 dE &84
AT EZE AR 19 g stelld #A A R He 2 2
6,185 o dlo] o], 2032 dEelE A 15 % 1,165 9oz =&
Aoz yehgth 4 ARl BA FxE g S7ME ¢EF
dont, HTole uA el AGA

yozel A4 T2 Wb Ueha
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ol EHA 23]y AlEolY vbEel thsk An)
T AT (H AR BT, 2018).
w3te] SAOEA wWol AAHE & UE 24 F SR
9] (Collectivism) & 5+ T Utk (Hofstede, 1980). Hofstede ¢
ool AHuFolg: olEHS AH|Y EWe AHeE wHw
ool AM|AES AAlo] gt O Abgho]  rmjgh
A gtsh=t o] &ske = A ko , AT AE3] 9]
Alel 54 259 oo Sl T A B kT
188 7FeAel wua od5dn & FHE&F, 2013).
uetd BlEwe] JHAlE ZdE ol
ZsHA vdEbdTa 2 5 Q
2H] oA e 2
AB] AvdS HEA &H], AT AR, cZene] 4B, G

2P e 47 A2 ERel FA e ZAFERRTSEAT, 2022) o] W=, A
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44%ANX 2021 AL 41%
T FUHACl dEiA e ]
2018 A 22%°14 2021 el 24%% T7Hst o2 Jeps) T3
AFt 7HA 9ol 2015 | o]F FUHAR Eobxlal, FEu AREiZE
st 2021 del® oA4ds] FSU7HE Hola Qo 7 A&l
AHE 7hed Z2u 19 o 9% ATty A o AREA
F7F A7AA ATE A" KoME EAFS FHEe AMERE 49
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A AAAeRE FEe FHEA vl=ysr Edo
g A AAsisttE &ve] BAle] AfelA FHE ASEEA
FAA7E A% @439 ok ABSOLUTE REPORTS (2023) 9
2w 202249 14999 39704 2ol @l A AA FFAA A%
]
-

_

l:o_zléﬂ_o—uﬂ }\] 2}

7F 2+ 2028 @ 793 ¢ 8000 wF gy &ok Ao 7 oAAHT)
o FHAAHS (2021)7F st Ay = JEo]
AMEl2 grEZE 2022 A A Hae] 2 x 6158 9l<ds 7
2032 e 15 % 1,165 JL47tA] st Aoz o =31 gt}
FAAAY e wEtea Aol & HH A A (Collaborative
Consumption) &= 3atwe] AlFel] disl] Lfds AR oe A%
AR SHel 7HAE moEM, FHE W iR 1o wE I, toE
el Akl A TR E FUiA 7= s R Ale] 7]hko] %E} Belk (2013)+
Wk, Fo, FHE
(2010) &} #E& tE dA7AE @94 Anlgt FRHAAE olyst
NaE BF &8sl ARgsta ot o714 &
23 Minami et al. (2021) 9] AFeMe FF4AE odH &
=44 BAS Rkt gon AUy oA Ak A =AY
3] o] Fojx= AM] dxo® AWsH, YA AnE a4 B
OlE AFoly A¥AE ARl ¥ fste Erox AYsilth
Aerds Z2H 7|9 ooju]ein] (Airbnb) Y ¥ (Uber) &} %]

78 Al

o

Ji ok
%

of
1

d

S E

A= Jele SHsh: FEe i AulAEo] dyERtar glow

A ERES TFE] fd AT7F olFoAL H(EA,

A5l 2017). & 9 #AE T AAH 2vjdAd AdE T

A HAE TeAeHAl Az aRlAEe]l Sk =39

w24 MG Fdel TS T Aol ol Holy] AFFY
AR = AEE skl A g ofyet el wE 74

=2 n

AAE EadafA Azets AvAE F74eA Y (KOTRA, 2018).
°]x13](2015)= MZ AdE oYzt dEo FAETH FHF

FTHOoE 17Fe] AY AulA AEI ¥ AERE, 1w A
Aula o8t w48 SUtska e A

KOTRA(2020) ¢ w2 Ff AH|A9t 2 JiHo®E  AB[R A



A7 o072 AMuAE Agstar A olgRnE Aot iy
A7) +5  AMH] A (Subscription) A &o]  dEA  AFAAME YERY I
glom AH|A WFEE thF A Qrl. dE AFAU)GE AH|A AA
TEE 202193 7] 9616 Al (eF 10x 9) FEZ 2024 d71A] 1 %

CRlE Ll Es & F Sl 7he e
2 37, 2dgE, =31, AsEE), AFRClE) soR ERd
o 4 Qdom(KOTRA, 2020), thFst {739 AgdEo]
AtH(Kwak & Cho, 2015). ¥3h& F#sts AMulas 394, A,
FAE, SH A S O okl AEHa gk A gixAQl
T Fa Mulas dEE Fx7F Askged wel 2 8BS e
Aoz oiaHey AMulxe Uds #dsA WEE BHAs
FHasgbstar o o dEe diwAd ¥ ¥H E2YE
27| o] ~upA (SPACEMARKET) & #Zu 19 ojdels 2 2y 9
sEE S gaw ol SHAARE ddE AbE] o]Fele 97

2

5% (Remote Work) 2al& AEst= 7|gEse] S7FEl wet iz

ouveEts viAlg o7 WIS dEste], IRY 19 o]d KT vjEo]

A EJTH(H#E XTECH, 2022). A#o]Antzle] 2020 dE 1 £7)

Aol A HuAE 7|FPH(FedEx Fglol, 2020). HEFF U2

TR MMAR AR IR A, A FH Aus,
o

Az Wi gy 4 7P e Arx

H AR Hd2 AdE FHoE FAaF AE BXs 24 ok
g ATh. AR FlehA] odoble A& AlEOE WA E]
A 7Ide AR AAsta wARES dstan A
7b #Bs ol M Aol FHisal 9.

A U fAel wE ug -

o e



AlZEE FEE Eol7] Slel AlEe Afdhs ARG o, thef, e
71459} 22 MHIAE ol gdke e AdZee 4v dEoR WEke
As Yer S5 Stk olEA A2 AHEITE el
T E WstetuA] A"y I AHlA ARglo] Fe Ao R mby L
Atk 53] F= FH AAA = A & g7 sk
Etof A vk A= g Qe Ff AHATE sk . ole
MZ H]EHE“E— %QEE XK% Fedt s Zmlel ek 1o At

017] Fﬁ]—‘?—OIU}(Robert Islam, 2019; Wertz, 2020).
3. &9 gAE HHAAGAH A

A qul st AERE A2ew A4 7|7 vw AFE AHgskn
H

£
[
>
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E
é?
B
\\}
(@)
—
<

(Bardhi and Eckhardt, 2010) HA AYs & Zﬁ.%??_ zﬂ%
LS

= 4 o
Mo not H omo o

Z Kk Z |o nft oo &

# 2
B8 7HAE At elad & 234, 2019). 2021 d aﬂ A A
Skl A Ag AR FEE 11 9 2
2030 dA7bA] 8.5%9 ABWH HFER
NEWSWIRE, 2022). &2tdl sid dgr A2 2efel iuH
§Lq]&] o7 cﬂ}\l—ﬁ];]. Tk A d@ o9 Eel 74 kA
gl 22l o X9 QY] SV ARE Fieske aslelzha

olt}. Wall Street Journal ©f W= ¥

AN EL X7 22 A4 otolil S Y} 2
el th (Safdar and  Kapner, 2017). #Ad A& FHiw 3d
ZBjaEe] g ABAE ARESH] AlFElE BEs HolFa
U TH(Chang, 2018). dE& &3l A= Bael 7H7o] Ry
TFaekA]  EPd /W BA=d fAA Heg 0 s En
olu 2} (Chang, 2018), AFE X7 AEHAQl s AFe] 3k v &=



d

A Aeks & o Wtk webd A ULeE nEe B
190 01 A4 A EASE weby) g8 A Ale Agaa 9
AI2E Fal AHA o] §A45E EQSsE uha ujwi

Ll
o £ & rlo

F oA 2w Ag Ansg B AN 4P

‘%‘—t— vw_ AE
W 4 9lom (Lee et al. 2021), ol §ASNA ANt AL
AW oo WA 2w WAl Az WA AP AT

Z19 = BAl 9F= viAs B oyt Al and el
T REE Ao &wle] Fado] el i
A (Tran, 2021). HA 2] AZE B 4o 39430
ealel AYe E3 WE auy} =78k k. AAA g
.
°

RU ofd u® fu
ol
o

2024 3 ol 2957 o ¥ =2 A
2017). BME Ag A 1959 £ @

FH AAE 949
A Aol A WA gFsel AEAA Avl WS 2fld FHH
avsl 0o WSS BR Aoow %j%‘r%}ﬂ 9tk (Ruan et al., 2022)

H gME BAES A&7 A Y T840 A% AA FUhskel wet
A% 7hsd gME dds AFste MY BA=Eo] St
Qo AR Hl=YA Bdo] ghEojxal itk (Kapferer & Bastien,
2012). Mg HAdEMu A= 2nAzE 44 717 gAE] BlE
AwClF, AAAE T A" 7HFel HIstn AFE F Sle
sfAAMEAu] A~ dFo|tk(Jain &  Mishra, 2020). ZAE
PAdGAn A EHES e 2 58 PAtel] Ao RS
Folal A3 2] oA E A7 Hl dAlo]l e A&H| AR A

o)l = 3 A S A ¥t} (Pantano & Stylos, 2020).

O

éﬂ
o
fo

zu Yy A
e & Fas FAT HAY Al Ass dEAY FrEoEA
Ao A= TS FY 5 I (Zamani et al, 2017). 12} A
AANAM FHAAE g sEs AFFels = et A=
de] o] g% Avtal sh7] of #% Aol

A9 L Ff AulA EA oA AFst AAH dES 1 Q1 79
Hlgol AS% soudA Aol HAeHA v d" AuA Al
Z7kstar Qlet. o9l A TMBIE Ftete A AA] By A o]
kst fdFeld -t Utk KOTRA(2020)¢] wWeEw A
Ao A= A4, st 9 wS Fokd SARuE o|HA = U FE
2 shAE ol AUITE An|Aae] thEA]l AlY Wk, FHZolle
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| =2kl A dGAn] s o] oo nX|=

Aaysriom, 7sa Ao WA 717t

Jal+= ® o] Wi Fostha

|2 o] g YT A= &

Lol qF grE olsiete T2 A
21w

It} (Lang, 2018). 281} ZAnjx} =

w
o
o 2Lt = o2 [
o
Hl
&
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=
Y
i
=
>
o
f

M
>
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(1)

= A¥HE™ Kwak(2018)2 20—

A NGB e BeE AR}
o = Y 2H|AE gAro R

T

&3H= 5719 dal AR AT v s

1 O

F& Soluba QAT AHAE
AANLAH 2 0] go| ol e AT
B} m el BuE(H4 g 9
A AT wE® ol

hua

Ao ez HAY A Age Ayt

94% AFFORA T APAE

4
Hol1 9 YMyl HAALAMR Ao thste] DB Au|RY EA
shebwt  @AE] AT E 2o
HojFm A QL A A A Fetarat sk
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A 2 d HF LBTHA

= AgelMe MY sAREAn o] i o] g ok dFE

vAE e anZkA 5402 F4 VHA, ARRlA THA, A VA E

AR gy ek S 2 Al Wa AR o ansoR
=] A

skl Sl MZ Alth AulAke] s g anfel] theke] A R )

Sia=

W (uxury) oletes @olele #e, =4, &3, FH, AAE
olu|st= e o] luxus & ©] 2] 3FAofQl luxuria & o] Pgo® o Ao
A AdeM A F5F F de 54 Es dubzQl ofd
anzke] G ZHXE FEA7IAL gholE ARS HTh dHcksta
85t dFe AE e AuAg AolEth(Merriam—Webster,
2014). =3 MAACRE w¢ st dvt AFde= vE 1749
AREE Fotn jlon, FHol A&
7} (HA3, 2003) g HES AT
A2 HFol wHidd a4 ARl AW F e AEe
WEoletal FAAT HAel= APl A5 e EFH 79
= Ui rreEA AR A HY, AReE deta
AAfrsflol st AlFoleta stH(H A, 2003)

PN
F#l (Consume value) & %% FulE A48t 54 BHdE
Add o] Aol LJAtE AA s
(Sheth et al., 1991). 3jA HE S & A Q]
FToAETE A AnlgEe 101*1 E 7}ilﬂ %&*é—% ARtaly
Holbrook (1994) 8] A& 5T o7t Qo4 2, 2008).
Holbrook(1994, 2006)°] <A7tel mEwW Av[xbEo] AH|sk=
RoIA ZIEL® e MR A WA ZEA] o A4 7hA] 2Ean
7T A o BRIFA A 7R 2 P naL skt (Holbrook, 1994).
AoEel dig &Y 7HX= FHE 7HLﬂ°1W1 Al v Al
uz] E

=
N

2
ol 1% B do roh o ol X Rk
N

o

ol
r\r

R
o

2 ETPsH-d BF BAS 2o 54 49 AFS Bal AFo)w
SRR AAE AYACE O AuEdA HelT + At AYe
LA (7 | .

, 2008). #HA Ué‘g iulﬂil—% Oﬂ?fé. of oAM=
282 A
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oqust  A&nH] JEX|7F o] FoX|=AE  WE]=  Flo]  FQsirhal
A AFEFA T (Prahalad & Ramaswamy, 2004) .
B HoME WE AH7FEX S MZ Al A¥[xE9 dAd HE An]

g Q4 eMe AAARAR AN FTFE ANE A
dste] AYATE B 1 AGS WA mBIL AU FIS

TRt .

1. MZ At 2&H|AHe] & Z&H|o] g o] 3]

0] . 2021)

HJ: ;9

1980 Yo Z=wWHEE 2000 Aty H]'°1 =23t UEIEHWQJ ‘ﬂ‘:H(Mlllennlal
Generation) 8} 1995 d o] %o &35t Z Alth (Generation 2) & &7 @l
T2+ MZ At (MZ Generation) 7F @A 20 thellA 30 of d> o=
=2 Ad BE A 8 AnFoR FEEa Qv &v] E3HE
FLEshE Az FEEowA o ARRlI mto]  Fofox = o]
MZ A= 875 ¢ ®vYgske d=ks FHsta okt 9,
2022). °] MZ A2 A v& Aldsds oe 4H FH=
A8l BEG THAE FASH el 4H] SAo] Avh Zlow
deH A Qlrk Esh, fAE Az EdAS e wel MZ Aldie gA"
ylo]E] X (Digital native) & 1A Eo] glom AnlEXS SSis
IT 717123 44 st Y (Kim, 2020). Edzo] ®IZHshm
AEa AFES bE A8s FekEa she a9 A&Hl 540
Ko (A, 2020), ofe] theFst A+ FokolA MZ AMdE FF
AF FS 9 o3 AMEE Az g5 v (Lee et al., 2022).

A Al vugs oW ERIFE AFgyAleld FHoly o]Fo]
k= AR A 7HH], AR] e SHelA FEHAE 54
(Smaliukiene et al.,, 2020). 53], 1990 dd] FRkel4 2000 doy
Z 24 Z Ade M Adels &3 e AdE 20 x2FEe
AFdE nHsiEttd Z Ade & vlsS AASt L Sl o] d¥ s

=

moy

15



FHoz A WES vlel dste] omd Q4L Zm YeA
I o

A EHA mhersk A o 7 Qi)

Q] K oj 1—5— 1980 Yo ZwbolA] 1990 Wo] =4k o]3 A3 A=
ALEF] (X Satori) At gFar FEH(EE4, 2019).
A}Eﬂxﬂtﬂb I’L%XﬂEE] Wl ol %o WEle] uwEl  HjojuhE
Ry Ak AAS AYEA gon (24 9], 2018), ‘5L, <&4]0]
A= A oz AR dop(gEEld, 2019). F @A
Fool5o] S4o] glow Aol HIE AbSte] WHESE EaS
H]-§3to] &S o]t} (Ono, 2015). 1980 do] ZwteA 1990

SR M= A oA TP FeEgd BE AAL A7 Rk

o] d ol A&GHE FV] = FHolM ok Aol

AR AT e vt el Sl weEh o]l AdiEn v
73

ol AANA el Al dow ol AIE AAAI A=
REgeh7] Huks Sy JERE WY AR 24T o uE FE
SETOY] A UER R (4] 9], 2018), AHle A=Al AlFd
AEFE 7HAA =0t (Ono, 2015). o]y ATy E dEoJM=
AEYAY S MZ A7E gAE Aol A AEE AuRkE YEhtal
AT 259 AAACE 30% ol HE AYE de AYIol
FEskal Qo 2025 dels ZAUZE HE A A AR Aol A

45% olde AASH  AFY  Adte]l & JFHS HFE Aol
JA#E ot (Kapferer &  Michaut, 2019; ¥53F 9], 2022).
Transformation Showcase(2021)ﬂ HuAe w2 A=
AEE AH], BRI Al ojE A wIHA=A'"7F gA g EH/E A
T Fast IRJAEQGHA, ojAl= 'A] REESE A "]

HAEE o Wb WSS e s A

PM N

ol
o
rtr
A

HAE AL ARE SEiAE 1 A0] FAs MZ Al alAREel
Folvtar glvhar shalvt.

AR BE BAESS V1E b4 Hiel oF 5~10%7H4 7HA
Agow kel 7bA AALS sl v, o™, 2021).
el Ha 2 3] oY 7S AF 2dSAY 6 e w3 5 Al
N Qe A BE BASE0 e ARER M Qs
GAstu QlE FAOH(KPMG International. 2022). o]x#H 717
Aools Eetn Wl Wue afctust s avlAsd] S99
28-S U oAl gl Aot (IFd, olfid. 2021). ol &

16 .



ol dojdt dRlor ZHXAMlE AFFeteE MZ MU An|#d
TEo] whEold Al gl e gy FE BAEhE E9 A (Flex)
37 S AT AT)He] du (ARl 2021). =, MZ A=
ERQlof Al AAS A8 £ Qla QHEe AFRE £ Qs i HE
HAEE Assta e ZolH, o5 HFol 243l ol9s 95
A A HE BAZS] RN (EO) 9 TRl (EEER) B vl
T8kl 70| e = I (1FE, o] +4. 2021)

1) 2=H]) 713

Z~H]7}x] (Consumption value):= Al&Zo|u} Au]|A~9 o 4 o] gy}
Znlell ofgk AnjApe] kel #EE g olvk(Zeithaml, 1998).
AB|RbEo] A Al THE E JES vk 7EXE QLY AlE S
et A HA 3 FujElEel Aestn EFAQ TS IH(HFSH,
2002). TS AHZEAE S AzAEAQd AdA Az ARS
Seok=l (Holbrook, 1999) %2 AlEel thsl] dst= 7=

Zkz2y e AMAE e TS stal tEA 7 4 9k whEkA
AH7EA e gk olelE FAl AM|ARe] AFo|u AnjAe] A 9
ol-&¥ #AHH gAEARAE & olalsta A5 F St

Sheth et al. (1991) ¢ AF-olX = AH|7IAE 71524 7FA (function
value), AF3l4 7}A] (social value), #d4 7} (emotional value),
AretA 71 (conditional value), #1174 7} (epistemic value) 9
Al oz #R7skith. 71554 714 (function value) & A2 #4,
715, AulA, 74 s ddE B4, A8 Aol g AvARt
A zveh= &8-S @tttk AFE A 71A (social value) = 574 4H]
ARSI A el & FS5HAY ARSARD S5 F5S 9IS

Hoog

¢

&
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A
N
N

oX, ox J

285 rletd, Ao A5TS &
7FA] (emotional value) = A% Hi=
U =7s 2dderls adel i &AnjArh A Zsks
. 284 7} (conditional value) &= A&

J A AdE VA EA 4 AdsEel wet dEE
gEA RJIAEHE AS gulsit. wpAge® A
epistemic value)+= AlF 2HE F = o
A AR Fe] st @A &5 fabsiy JAle

2o

s
rlr

[T NN
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el
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rlr
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22 o

30 00X
02
it
o
N

2 FIF
kol
oo
o
=
o
Ay
o
N
N,
i
2

N

Z o)
3%
Lo &

% 1 AA EAEHE A 7F ol &n|AHEO]
284S wel=d (Lim, Hwang, Lee, &Lee,
A7k of] sk APAF= tiFE oE
H 2 o By A dist ATES
Ttk ], 2021). &M 9B AH|FFAES
= @ o xrEA R oY A FAEE et BAE
A7 HE3] ol FolA g (EE & FE4, 2008).
&g ABZEA e dia] dArE A5 (2019) 2

A o w A

2 Iz K

o & br
:OLL
N

oy
2
of

o qu
e
2
-
o
H

1o

9{;
M
O
o
=2 7
>,
1o
= _I}E

], &34 A7 el FauodF 23
HARE O el foF dFS FAoH, £d adE ool EA KT
wolow 20 thr} 30 iRtk 7|5 A
Aoz A7t veRstth Jung et al. (2020)
& A& ﬂ%@l o]+ Xﬂﬁ‘oﬂ gt AR BE7E e e WA=
go] glo} HulA 7} (aesthetical value) + 382 =4 a3t
gom, A A EFAA 2E adrt e Aoz Yyt
TS Kim et al. (2021) 9] Aol waw A A 7HA7F =& i =
AALE 25, dArelF oF AlF olgme] FAHA M F J
FE A0 E e
2H7FAE A AEY Fuld T A8 R o E R
Q3 Wgr ATEo] gtom, 4w EA uket

> B 1
[-‘O
of
k=
1o
40

o o

[e}
aule] anl@Ee] wAE 7 OB angbx Aol duHe o
g o 4 9l
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2) gM L2H|7HA

WE u7Fx 9 thEAQ A& Vigneron and Johnson(1999) 9
7F ek (]3], 2015). o] AFelAs dnk HAl=gl HE His
= “‘5‘3}7] Slatel EE] 7Hx] Sl WE Av BE
aA Fgom AztE= oAl 7ERE AAEIT A WA 7R =
%01 Ué%i‘ﬂ]% 3l Ak A A8 AAA FE ERICNA
7] = o

BB 2
2o I oH 1o Y
_0|L
4o
o)
_{
rum
k)
>
m (
+
30
rlr
>
e
o
4
=
_C>|L
=
>
>
oo
ol
rlr
£2)
>
Y

N
)
3
=
wn
=)
@)
c
o
o
wn
<
=B
c
1o
o
_\“L
—n
(L
2
N
)
)
s
)
&
1o
>
o
o
iy
o
X
Jdo
)

T %i%, = ATAA I, v a4 AEFe il ue LA

ARl stk sk AdE Adeke daA 7FA (scarcity

e}
value)olth. Al WA 7HA| &= Ué%-‘ﬂ AL A RS FE ARAlo]
2%5E A2 5S-G HR sALE =7 g 9 wrow =
2H[A S5 FHstaAt o= /\}ﬂx—i 7}A] (social value)©o]t}. 3
E4 WEZ g Fol Tx dAAow =eyr|x gk d WA
7HAl= W BBV Ad vd ofFugoly AEE AR Bdd
Aox  ABARY] FHAAQJN AR Sdol  HigE A
7}4] (emotional value)olt}. mpxjuto® oAl WA 7Fx]= HF HAS
AFY 7sd SHelAd Hojd FHAE A1 FHee #FAH

7}] (quality value) ©]t} (Vigneron and Johnson, 1999).
Choo et al.(2012) ™H &v|7EAe] oA W94 E3&
ASAocw HAFs Ay wWEF AR7EA= AE4 7FA (utilitarian
value), =4 7} (hedonic value), A4 7}x] (symbolic value),
AAA 7} (economic  value)d Wl 7FA] zPoR o]FofXH,
shelxte o AEA 7= E- 7HA9 VA A, #A= A Tk =
n A ZFx e} S5, aetal BRA VHAE, rpA TR A A THA|
271 244 7HA8F ARSI A VRS AR Ao E gRlskith
Han and Kim(2020)> W& B FPA] 2v]7Fx] 9] gt
iafA] Agsteler, olE 71%4  7FA| (functional value), %%
7}2] (experiential value), 784 7} (symbolic value), ZMOT 7}4]
(Zero—moment—of—truth value) 9 Yl o= A<tstH, =9,
7‘45“3 o] g9 ke mA = FFE AHITh. AEA A= FIHe
el Hetd 7kx, w1 7k, AEA 7HA, EAE
o AR THAE AR # AR BA1A BN &=

r\r [‘

e, _IZi

e —lN

ox i
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Rom, 7] xdl, A A A9 T3 #A-F"E 7RA oty ZMOT 7HA &
FAE odelA A &, AFe digk ANSE T JRE F53F=
Ao WE (AFA¥IN) S FulskA A R HRF & ANstL
&85t 2y wd shxoln)

gAg HAd A" AYgATE AFRd, AT WE AAE
ooz WE ARZEX AW FA Aol wWEe ot #HE9)
TFujo] e wx&= kel sk AFE gt o3 F(2015) & =S w4
Wb A AA, = BAA RS FA A, dEe 4
721 9] Fatgke]l 7B =A JEbs T skl B sh=md e
TeAer AdAdEs HE B FostA o7l Wi, dEe
ZE A vls A AWES AoFeE @ Fast Adste AE
& F Adrh ol I el did viEE SHOE sk gl
wshd EAS AA sk Aoz uErwgtr (o]sls, 2015). 53] I
2oHlEsE Sy TR wE AAE 553 Abgd Qeclow
AdEo] 2HE3 WIE T o Ay FTHo AwAHTH
gfo]| ZAERY, &H[AEste] WMEtE dSE B 4 JlerE (o]XF], 2020)
ole] digt A7} Festtky HdTh ESE WE A&H|7EAe #yE
ATFE A glow, 53] dE HAE dido® st A=
Fad] o] FAAA kAl Sl 3ot

olA Y WH AB|7FA ] didt ERHe ATFAT theFstAl z18E o
g=d ¥ Ao A= Vigneron and Johnson(1999)2] W& AnH]71X
AARJN AL A 74A], A A 74A], FA A E o] AR g
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A 32 AL YTl

ARS A EHESE 1A SAS EFSE /A1t dqEs dSche Al
st == x7] A4 FofollA MHste] theFst Ehmatof
Aol ol AHHoE AFH vk (Ajzen, 1998). Izt
e 3es A5skes Addaets 7Hge] =xolA Yehdal glo
Ajzen, 1991; 74, 2010), o8 okl A5 Aol d2l o] &5
NE olEl®E AfHE dEF ol g = T UTh

AZH 50| Z(TPB: Theory of Planned Behavior)o]# 7]&9]
Fishbein and Ajzen(1975) ] #|¢tst &2]l4 d5o]& (TRA: Theory of
Reasoned Action) ©l ‘Azt 3¢ Z A (perceived behavioral control)’
295 Frtete] FFe] S-S = /Mdelrk (oo}, 2018). AlEld
solE kst Wofelxd AR At WVFS 04?3}};13] 7)o 5t

o

X,

N

O]

(¢}

%A oo A4 WES A@sttd ARH mHYOR 27
o1t} (Hahn, 2004). Ajzen(1985, 1988, 1991) ¢l 29J3td 3 F AnH| A}
Mo e ox7l Bl % (attitude), F3A 9 (subjective norm),
A ztel 39 EA (perceived behavioral control) @ A 7}#] o=

290l gsA Agata TG S FES 53 F x|
$ AgHL, A4 gAAg B FEL ehly] HEo]
gl disl g AEE AHedlow AR AE
B, Fud 38, A48 29 A 949
B oAgel: gAMe sAARAus o ge
2 AdE P o|Ro W4ol HE, Xzt

[e)

o 1o
{0
o% (o

09.

Lo

o Mt mo fr

o rlr
j‘mir& |

2

offt of | o2
o T of
1] (o =Y -

o
Fkﬂ m

Ao

Eg=g

(attitude) & FF = Ol

2 A g A= iR HEE

Az SO QIXEE Aol ol

e, 202D, 5, 54 sl o 84
o

=

T
old

1 o
o

ot FR

jin)

SLofy
0¥ ok & Hu fo 32 (% o
Hox
o

y 1o lo kr }3 e St
4 S
X
32 -z
8o oo
o ~
9,
o

o 1T —h‘ >,
N
=
o fig
b
rlr
)
[‘; a

}H(lang & Armstrong,
2018). A zt¥d 39 EA(PBC: perceived behavioral control)+

YEe AWeAIE golstm A7 A BAl sp] Yrkw Wi
F#elthAjzen, 2002). AFO Aol Folsithn W FEE
ARSI FASHOESF & BES, 2006). o] Lerlow
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AFE e AMPAE FuiE 2ol Qlthal A Zbebd ol el AA|
T Eel FEFS vy & F vk B3 lo] sl FAlHo]
Foe Alds AU e BE vt mobd AAE qes AT
gEo] molltt, 18y e dEE AYi s AZtE
A o]l wnd AAlE dEel w714 €s & Qdth
Ajzen(1991)& FolEolu} W3] Q<Qlo] gomA Al7H &=, 7]& L9
Abdoly 71317 Wk As A4 o gF vt =val TSkl
TAAOE jle] gAE FHAABAHAE o] Aalo] glrtal U=
AN EsiE AZbetda HEet AA ol goke] JFES  wH
3 APt A3t AE Dok,

O] % (intention) & AHA1¢] WFS ] =
olggt X7} AA Hywor Yerd gES u|sith. webA
o] 9] % (usage Intention):= A =z
Aol A vt dEor A4 7FsAdolth(Engel and Blackwell,
1982).
AgE FF ol
AREE L Sl T
dEAE ) JEERFYH 1T
2015; Zheong & Chi, 2015). Al&#
A9 B, Hamari et al(2016)& BE7} ©
o]F olod (clothing rental) & o]& <%
37/]_2 HL%&]:]._
AglE BE o]l dEore] JETFS vHTIL = HE,
0'14 SAZE "M A AEAE A =
Aol gMe &¥7ER7E o] &9
o] 4 Nae e+ e, A4
o

© o
= =2
ARe E Ao 458 &

—

SIS
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Al 3 ATEA R A8

AlAEATEA L AF EF

B oAAE A @ 024 1R Wgow AEA ATE 98
FAARD AT BAZ AFs:, 70l GE AT 2L ANGR

=g

B o7 WE 2NN AZE BE o|REo] FEati, AH|AY
|+ e

olwl, WE AWML AME AAALANs RS e

AR ol g Ee] FFS
AL Pol

rhu
b
oX,
lo o
il
X
N7
(i,
o
1o
off
2
i
BN
i)
'
>
il
w2
o,
_<J|Lr
2,

dAse T8 : s gAg
ZHZEA O] g QlAjo] WisteluiA, ©@ed] gAY AlE el =S
g ZEY Ady Akl ue AFsta vk ol#d wiw
sl HAME AdGMu| A7y FHEEL glow, of Mujiiz YAae
Bz o7l dAME dA 7t T WA Fdske daAd
A Ao Zhgta gl

Aol ArelA, E5kA Wske] stEo], 2 A gMeE &RZFATL
gAel IS AM R s el vA= FFE BARSFLA S 9]
A P[RSl gAME AwE aFskA Falke A

o
=
dolmagtde  ARE  F Ut deAd au gHow
< g

ARG AE o9 ANstn QA L3 GHE 267kt



obH A gl weh B Aol BE2ue] e A8 E A,
FA A, AAA A @Me RAARAN S BEg o] §o %0
G vd Zelet Aus:, 1 FFYL Hlstun thew e
AFEAS HaE 2Pt

Azte GAe) AN A

7R 1-2. gEavlel e S TEA A4 gAe] A=A R A
KX
=

7hd 1-3. g anlel et 8 A 7hA A4 g2 A g R A
2]
zs

A 2-1. WE zvel gs AEA A A%e gy
A 2 o] g me] P G wA Aol),

7 2-2. WE avle] did F4 7HR A2 gAe
ARG o] G e A JFS A Floltt

7 2-3. WE Aadle] dist A A A7 gA g
A =

A n| 2 o] go o] FARl e v Aol
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dsol thst B JHRle]l oW dsel gl s A e F A
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[ 4-5] 9144 gF3A24 2 (FS5H ARlA BE)

Model 1 Model 2 Model 3

AL3] A 7FA] 0.401™ 0.320™ 0.802™
=4 7HA 0.214™ 0.131° —0.859"

A 7l 0.111° 0.065 0.109

A zkel L] F Al 0.355™ -0.162
AR A AR e BA ~0.118°
A AR WY EA 0.236"
BRA AR WY FA ~0.013
F 42.214 52.036 33.465

R? 0.312 0.428 0.454

" p=<.001, “p=.01, "p=<.05
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(£ 4-6] 9AH GEANEY A (GEu

Model 1 Model 2 Model 3

ALE A 7HA] -0.031 -0.113 -0.043

F4 7HA 0.009 -0.074 -1.806™

782 7t 0.534™ 0.488™ 0.681"

Ak B9 EA 0.358™ -1.431

ALE A ZEATA 2k 9] S A —0.005

FA A 7R B A 0.406™

A 7EAA e A FA -0.048"

F 16.789 18.462 15.740

R? 0.148 0.204 0.274

R? W3} 0.058 0.077

“p<.001, “p=<.01, "p=<.05
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Abstract

A Study on the Attitudes and
Intention to Use Luxury Fashion
Rental Services Among Japanese

Consumers

Shizuka ASATO
Dept. of Fashion and Textiles
The Graduate School

Seoul National University

With the emergence of a new form of consumption called the
sharing economy in the late 2000s, sharing services began to grow
globally with consumers' perceptions changed, especially as social
networking services became popular, facilitated by high access to
shared information and the development of ICT technologies. The
main feature of the sharing economy is that it provides temporary
access to goods and services without transferring ownership,
pursuing sustainability through the virtuous circulation of resources
and maximum value creation. These sharing services have expanded

from categories such as hotels and lodging, transportation, finance,
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and video streaming to fashion products. Fashion, in particular, has
been popular in sharing services that make it easier for people to buy

and wear clothes in a style that suits them and keeps up with trends.

As the sharing economy spreads around the world, even in Japan,
the subject of this study, consumers are increasingly finding the cost
of owning a product, as well as the maintenance associated with
ownership, to be burdensome. They are shifting their consumption
patterns toward using peer—to—peer services such as renting,
borrowing, exchanging, and donating rather than owning. The sharing
economy 1s thriving in Japan, with a current market value of JPY
2.615 trillion and expected growth to JPY 14.19 trillion by 2032.
Even though Japan has a strong economic structure, it has recently
shifted from high growth to low growth. Nonetheless, the sharing

economy is expanding rapidly.

As the consumption trend has changed from ownership to usage
along with the growing awareness of sustainable fashion consumption,
fashion—sharing services that satisfy the needs of consumers and the
sharing economy have been attracting attention in the fashion market
recently. The luxury market, which has grown rapidly due to the
retaliatory consumption craze caused by COVID—19, is increasingly
consuming luxury goods through online channels. With the
emergence of new companies in the luxury market, the sharing
economy 1s growing rapidly in the luxury fashion industry, shifting
the traditional consumption concept from ownership to access
through rental. Through luxury fashion rental services, consumers
can not only easily access famous brands they usually cannot afford

but also save money on fashion products with limited frequency. As
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such, luxury fashion rental services have recently gained attention
as a new means of consumption through rental. However, luxury
fashion rental services have not yet been discussed in the literature,
and most of the studies on luxury products have focused on new
product purchase decisions and consumer attitude formation, and
there are very limited studies on luxury fashion products based on
rental. Therefore, this study focuses on the luxury consumption value
of luxury fashion rental services and examines its influence on usage
intention. Specifically, this study examined the applicability of luxury
consumption value and the theory of planned behavior to determine
the effects of perceived behavioral control on service attitude and

usage intention.

This study was conducted through an online survey among
Japanese consumers in their 20s and 40s. A total of 274
questionnaires were collected, excluding non—responses, and the
collected questionnaires were statistically validated using the SPSS

26.0 program. The results of this study are as follows.

First, the social, quality, and emotional value of luxury goods all
significantly impact the attitude toward luxury fashion rental services.
In particular, social value is the highest, indicating that service users
with higher perceived social value have a more positive attitude
toward using luxury fashion rental services. Second, the effect on the
intention to use was highest for emotional value, indicating that
emotional value is an essential dimension as Japanese consumers
perceive significant emotional value from using Luggage fashion
rental services. In other words, the more emotional benefits such as

satisfaction and fulfillment they perceive from luxury products, the
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more favorable they feel toward luxury products and the more
positive their intention to use them. Third, when perceived behavioral
control was included as a moderating variable, it moderated the effect
between quality value and service attitude and the effect between
usage intention. This finding is consistent with previous studies that
have characterized Japanese consumers as intolerant of defects and

perfectionists, indicating that Japanese consumers value high quality.

This study has academic significance in identifying Japanese
consumers' attitudes and intentions to use luxury fashion rental
services based on their perceived luxury consumption value. This
study applied the theory of planned behavior and luxury consumption
value as salient characteristics of luxury fashion rental services to
identify their effects on usage intention. The practical implications of
this study are as follows. The findings on the attributes of luxury
consumption value and perceived behavioral control on luxury
consumption can provide a foundation for future research on luxury
fashion rental services, which are still in their infancy. Overall, it is
recommended that continued efforts should be made at the industry
level to develop favorable attitudes toward using luxury fashion
rental services, and it has practical implications for service
positioning and marketing by providing data on various Japanese
consumer emotional attributes at the firm level, such as luxury
consumption value and perceived behavioral control, which are
significantly influential in forming such attitudes. In addition,
Japanese consumer culture is changing due to rapid economic trends
and social factors, so it is possible to predict changes in Korean
consumer behavior and consumer culture in the future, and there are
practical implications for marketing direction.
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