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A 14 A7 Ha4g H 99

AR B4 7)€ HHe AR At diFEedA JAAUTE WS
Hho| = W3S 7F4 9t (Pinchera &
Rinallo, 2021). oJel ¥ A= dAdf Ak3le] AR gl w2 o] Wsle] w
gt A EdE Ao gty g g8 wao] ofdA wgstEvte 28
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AH EA 7]% (Information and Communication Technology; ICT)

o] Wtk g 9l ¥ A] 5 (Artificial Intelligence, AD), B H|o]E (big data), A&

9], 2022). ol°l A A% HlHolE 9} JIFAF &
Sp7F A E QI o)Al AMEES 2kl 4 r
e Tox EFEFA A4dEHo] e A4 AES] (hyper—connected
society) ol Arol7bAl HIoh ¥k olygl HE F=Eu 19 #Hdy oz <l
3 AFRES Bt E3el] o R, ol 2El & ARE TS
AlZe ool wheh 2kl Aol FAEH = vAd doly e = Tlst

oz F7bH BT BAY AZAST 7% wRe 2l Aol



AA B AE I Q= 4xF AAgE o] “HolE o] Y|Wek 3 o= A
ofd ALE AHdelA dHeoly &§9 FeAde]l AxHa vk (o]&4,
2017; Klingenberg et al.,, 2021). 3| Aol Hldolg #4158 &3t
A A st FEEHS VNt R o

_.%
»
=
N
10
A
[N
i
AN
=)
2

A7) dEs 7186k Adtels Zlo] Tasisith A dd 2Ekel A

e oW ArgET AF Y FU17F gl E Estn txtely ] A
#(intuition) & &l 2JAAG o] o]Fo]4 $kt} (Dubreuil & Lu, 2020; Lin
& Yang, 2019; Takagi et al., 2017). A5 LB AE2] &7F thofal =] 1
WA AEFe] 8 FII S ol A3 FollA txtelu ] et
&= A v EZYAA gl A & 4 vro ¢lth (Dubreuil & Lu,
2020; Israeli & Jill, 2018). WA Ed= HWE X3t ooz o] A

¢

o

>

ENSe A FEY £2E ST AL oPAW w FF Aol
of WA Fokel M Qlzke] ko] obdl dlolEle] F]wslel WA EAsE

A Aol A gstels w8 AL sha Sl

AAAQ 40 FjA 22 #do] s AA ] A7|RT 6701€E 7
HA MEE = i Ao Fash FAE, delo] L dF
BWPE (mass brand) 8] A AF 718 oA FQ3HA AAA= @
EdE grolty (A3 & kA4, 2007). 2010 ZR7HA R S| &
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e, depe, ggfolA MFHE= 49 i 1= (fashion weed) 2] 4]
&, it RE] FA AASlel] AR sk Aol HAl A EdE ARE
7 wEA ke oItk (742, 2018; Pinchera & Rinallo, 2021).
sHAITE QIE Y Butd 7)o wdsta Adu|to]o] B stel 9 )
HOEsE A oA, oAl ray eIl AMER A ARE
Argrom wEA A F A HAA Arel= AdE AARS o
0% AYEY 40 AYT Aol &% AAE 13 (Instagram) I FFE
(Youtube) #tolB. AEZ W (live streaming) = &3l AAZFO 2 A
A # Aottt (Dolan, 2022; Pinchera & Rinallo, 2021). ol7} & ¢9]
Add JRE vxe A AA A JRe e wEA FakE ),

thFst AR HAH (source) & Ea AGAEM AW L Qv (FFH,

i

TS AAdv|to] ZHEE VRt RS JAEFAAYG T AEE PR
by = T8 dF 2HAEC o F4o & dFEHs 29
A

A Hdth & ~Advito] Ao AR o] T QTS o= w7t

(opinion leader)"+ E#WE= A2} (trend setter) ZA = Q3 98-S 3l
St oAl tF ANAES A JEE Hshs o o] ¢ oA A
27 AekS wbz] ¢kA FHoth AR EBA 7% wrEow fd A

Osborne, 2016). wehd Ath ARS| o] AR 2qt whajo] wsieto] whe} of



A EE AR datda s MDEol EJE ARES E8ss Aol
= s RS Alolet AZEr
EAE RUUFe] J¥or A Age g BTt #EY &
HlAkEo] 15e] HFgel wheh sl AFS anEva sk, 5% A7)l
e 28AHE AbolellA Al Hd Ed=
AgelA= Aol Aol vehvks Hd EdEs) giEeA d EQE
o BAGE AFFoR A Ab39 A EdE Site] el st
A+ Qe golrh A MDEo] EdE ARE &8ss A3 3 Ao A
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A 28 A7 74

A B AT TS v g

A 13 AL Bl Al HolEe] gu sl wWae] Wakah
g wjgel ohstel AalgT. olF MFow dAr) A WA Eds &
Ak g WAL AFIA S B AT AL Agstn A7 "o

A 2L o]2A wjACE 4z A d9Wy mEU 19 #;HYE AXH
w B A ARgle] A Wglel] #al A HETE 53] AR A Vs U

g4l 3aF o] 2 (Diffusion of Innovation theory) ¥ A}3|# #H< o] &
(Social contagion theory)< SO0 2 AR o o) AL3]e] FH ZAato
st olsllE LRESITE Al 3FoAE A EES] JiEH S &

dl Mesiitt. FAHeR Ad 718 Ao A EdEYE = T2

e AR, Al EJE B4 Add A¥ A0 s ARt

Ao 2 A 4de= vldlolH et Al Ylwel dis| Avrv A
el vlgE dole &89 FaAe FEEqIth trelrt BldolE

A 3ge AT 1% A4 Edse] Ay 8o BE A%H LA
gt Al 1EelNE Al 280140 o4 ATE Ef® AT 19
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A & S R

W o Al AE v E
[A] 271 o AFAD 5 Ao o]t Al AR o] AR Sk o]
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< Td el A AEA s WElolE o] E&
A A Arbg] s EQe Gwe] it e

[A 37 1 1: A=A A+ [A] 4781 A+ 2: 444 A

A tlel¥ mto]d (Data—mining) Az w g B

w4 dlolH

+ 2022 F/W ddlo] AAA
o Wd AEFAA ZF on]F|
2ol Al =
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A 27 olE4H WA

A 18 = A7 AFY F2 W3

A A A AA dFEe yeprh ik fEel FojskeE 7H Al
Agte A FoF 5 stUE skF7F vE2A WEksta ok (A E, 20105
Bertola & Teunissen, 2018). & A A A4S HAZZX ] oz <l

o[l e} ¥ A5 7ol thek T ool ket Akl Ankel A HolE Af
s /el FEEA T Yoyt 2y 19 due 2 HigiY 23S

%_o

kAl 71 abg] Fnbel W WEtE EUdo iy, A A = @
W3S o] gith (ke 9]., 2021; Bertola & Teunissen, 2018). whahA]
A Ak mEy 19 Ade e gEFow s Akglel vt

re
i)
2
>
rlr
=~

Al 4z kg o AR SA Vled d3As Vs Abglol AbjlE
A<

Feshe Azg w=y

N
tote
i

X
(Y
_olh
=
30
|o
=
=
Rod
2
e
ki
iy
o2
&
N
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o

=9 Eqjes w2 WIVF dojual 3k (Schwab, 2017). 42 A5
2 K9 &= (velocity) & WS (scope), 182l 4k] AlA~ES] W lof| A
olde] At A= & AelFS Hol=d|, 53] 42 AP oR I3
T Ae7bA AdairA xe wE S0 Ve Wish ko] ¥yo]
B2 A AbglEopel A AL, #ef, Auiarx 5= EFSE AnbAQl A AH
o Agol yEa vk (FAS & ol 2018 AAF, 2018;
Pinchera & Rinallo, 2021).
538 At 1099 dzr dH FA1 7]< (Information Communication
Technology; ICT) ¢] W= 13| 21y X5 (Artificial Intelligence; AD), )
o] (big data), F2F+-=(cloud), A=< E] Yl (Internet of Things; 1oT),

5AIt] o] &% Al (fifth generation technology standard; 5G) 52 24 7]|&

o] A FaH AR Bl=YA 7|85 FESAY 719 UR gr
A& FEshs 5 v el wErE dojua glow (Lee, 2017),
A GANAE o)9h L TFE AFAT 7w LYgow Wy Yo
i vk (R8s €], 2022; Bellini et al., 2023; Silvia et al., 2020).

i

5o] FAAN(www.musinsa.com), ©E/714) (www.wconcept.com),

i E
A1 (Zigzag) T 22 2ol A ERES B
A 71ES g oz Lnjxk Heols woly A%
o (o]dA], 2021). FAIALSY A9 ¥ As &£F
OoJE|E FAlslo] AH|AFe] WAALE weteta, BAY S WAdstste] wiAIY
o 8% I3 o (AR, 2023), AT AS AIATE
-8 H|zpe] A G dlolHE EAlEke] AH|RRE] HFe| grE A
Fa Ak A, 2022). olA®H FAAL HEFAA, A2
of 7IRkgl s EHEFS AB[AFE] HolHE VMo R Wglete

= 2y e e 2] Aa"ES EekaL, MZ AlTe] Y=

(S

lo

I
=
o
A
r o
of
)
ofr
olrt

e

o
B>

Ed

o

o

ofr
o w
L)
o

<&
[‘

ful
e
[t
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= A= wtgshs AEe Tite® W= AdAska vk (01w, 2021).

g doly w4e T FFHe] AFHA AL = W=

Ol LA% 7)%S ukow ujsk ko] GolHE BAstomn ZalolodE
1ol agHoRE A A4S T F UEF wv H=2YA JAdgdAs

q
(business intelligence) = FEW1 tt (st 2], 2021). o= =9
g=ol A% 2AF A oltlE) = (Edited) = uldlolg] Aol 7]uks] w4l
7149 gE A, 7HE, ZERA, el dist #4418 AFEta Uk (A
&, 2018). olHEl == ®Wd 4 oy E #Ast 2007 i A

FES 200 A2 24 vivle] delelE FAste] ol HATI} ol
FL oo AR Aol 21 A FEFoEA AA /199 A 2
ol =& ok ([2§ 02]). =g @79 =AH(Retviews) & 22

oA A EE dolElE £t B4
F3 717 Sl tig dug Aren

—~ 1%
ol
il
&
£
r
UZ
[ﬁ
[
=2
X
o,
o
>
=z
1o
2

Atk (kA g, 2021). AR o= thafRe
tlolE] Al(data set
2Hels dAlsta o
al., 2020).
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2014; Guille et al.,

(Goodman et al.,
2= sk kel dlolElrt AlE s 1
sk AdiAbs| ol A w

249e 7%

Y Fel HlolE
s 71l 7|akske] A

Zeaz AL

ro

2l

13

B 32

2013). ZA el
Aem, 147
&3 dloJEH & 7|Hte
, TEe el o
018). 42+ Aty ¥4

Hla) g Wk

r
2 i
IR A

o

—_

g
e X

~

0%

ol &

S



2. Z2Y 19 Aoz Q% A A4 A3

FEu 19 e AR 714 FY @0 =FAdA U ezt
&

)l 7IMke] AFAQl Hl=YAE BA 2 A VA2 2kl dvje] wE
i AAEL A =E A T WS FEelAM dAdEste] dede A

sty t)xd EdAZ v o)A (Digital Transformation; DT) S £3F
EAA YA 2R v =y A 2 g Fedo] AAA HAH (FA
d, 2020; AstA ¢, 2022; Gonzalo et al., 2020). 53] Z=24 19 #Hdy]
o w37F gAakE e el v F58H A B stdke AlVI7E 9
(Bellini et al., 2023), @3ze}le] 7IRksE d-&4<Ql 3jd 7|d2 714

flo

% =
o] AEE S8 ekl Az o] Aol oAl Hur (o]qh, 2021).
KN

Rl AERe &g dHud Wste A Ve ® stolw AnAe] b

ojubar 3l Aol F ZEol=d (FAY, 2020),
2 il R R B R R e R
& Heueds exdlea 2elor HAIAZY (HIE & oltd,

A g 71=siglon, 20229 A A

13.4% <7Fste] ¢F 50x9o =2 A
22l A ZHUES B3 Ayt asxa ow, A dA 2l
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ABE olEI = A FHEFE0] wEA sty ik (o] 1k 2020;
olZd®, 2021). Z=Ev 19 A 73 E<t 2l ERFOR FYE A
7 2 o ) R E 35E I 7=, FAA N (musinsa) o) &
gAY AY, tEEE 71 20199 tin] 2020 23% A5stgon,
ofo] &2 (ably) &t A 1A 1(zigzag) & 27t 18%, 15% 7} 53t
(NHN ACE, 2021).

o 8k anabe] & At ofyet i AN NFH S
kst Aol = &S v A A g & WA F oSl &
Ad, Uy, gdgol A EE 49 A 93 (fashion week) = I 2

199 dFo =z vgHoe® AP, dF Bl 152 s
AAu|goe] ZE glo]lH AEZ W (live streaming) &2 W E5olA AA
ro 7 FNETE (Dolan, 2022; Pinchera & Rinallo, 2021). %4k o}y g}
A AANA MHEE e 7 ukes] 9 EdE Ay 5 ovhekst oA

A7} 2gpelo g et (FH A, 2020; Sorbara, 2022). o] ¥ t}
ot OHE 7)%o] §E Lt AAIL uAE Y Fo dow B
A =93 (AFA 9., 2021; Minh & Ngan, 2021), 272 BA=9} Ayt
deE® AARAE Bek glo] A EdE JRg w2 H4F 5 9l

A FHAek L2l AAE A@dy Ado] B o]F 2L x|&E Aojr, 2

olr
-

EdE AEE AH A = QA HA (Silva et al., 2019).
AyHor IR 19 WdY-S A 7|dY a8 AE Alolo] 2
22l A S TAHCRE = vgd 3 A RE AS FAAF G 22

N
Q&% BFY YIS TR A dolEr} FHE F gt

s T

r&%

Q
Ev]-—
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A 22 f9 Asks}l AR Ak o]

GBI

o AHEE 7

|

&

G s BHoR

3 o
Edq
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ol

PN
=

]

U AH EA 7
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P EAE PRI 2

AR

A gRie JE e
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;o_u
B

il

it

-

A Ed

L
R

Far Slek mhepA Al 27d el A

3

A

dEE A

Ed=

—~
file)

o ARSlelA R}

k2l

Bixdl

o o] gt

o)
7

R

S
=

wA
o
‘._ﬁmo

JJJ

T—
T

Aol ofd ®stE 7HA AL $t

1
s}

3

a4 mYe7E AR

L —
T

HAHOoR AHEH

3] 9]

22 Hlske ddf At

=18
=

9

A

W

=

3 A3} o]

(o)
T

1.

Fole] dAl2 FAEY (Fring, 1994; Furukawa et al., 2019;

2l

Ming et al., 2004).

(Trickle

=

At ol

5

)

Ay} o] (Trickle across theory; Mass market

3
A3} o] Z (Trickle up theory; Upward—flow Theory) & -

Down Theory), <

ex

theory),
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g 5 AUt

204171 %, %71 AAQAALE S BAl AT FEE A =ds ©
thoo] A7l A AL VAR i ko]l AR ARtom FAkE Q)
S AT AFES 29Ee] m=Ed WAV flae HAEk] flE
2 EFH =2 (haute couture) & &3t (°]+74, 2022). 204171 EHY =
Aol A sl Al AAellar (WAL, 1998), ol olewd gl
NolA LY EFYE A zlen AEAl Harelyrt Fsks v ol

Ju
=
0

32

R

HAch WAL AF AT AFEAYH AARL, FHS AF ASAA
A& o] sF AlFo® FAE AT (Sproles, 1981). AAXOE o{7}
AL AF AZ AFEL By dog J1F F myus ol AR S

5

ol

I sk9l Alsde ApEstE= 259 Feo A8S =Wk (Sproles,
1981; Veblen & Mills, 2017).

o] Al7le Td F Ayl o]Eo] dF My o] & (trickle—down
theory) |t} (o]ujo} & ©]&9, 2010; ©]2>9, 2010; Simmel, 1950;). 3}
g Aok o] nHA {3 Mo o]goz, WS AT TR ¢ FH
g9} a5 AT 2y
S92 Asts ootk &t Ad o2 wEM, A AR AT of
HE AZE §38 Auds FeH, 89 AT AR
F ATl A&E Adojsitt. o)A &g ATl

sk o] R EE f3o] AR ATl st

Kol
2 ghakgE )k (0]&9, 2010; Zhao et al., 2021). 33 dAu} o] &

= A ALEl Y] A ERE kS A el @Wo] duHE oo,
E

53] A ENEE BAsta 5eel glof 4d) shdeia o] &) o
o]Zolt} (Zhao et al., 2021).
SHAIRE 1960 7] AFAALS] oA = 7]/ & (pret—a—porter)©] &
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et s ¥ A% (mass market) ©] F =9
o] 'L Hde] mFste] e EdiE vkE
1970 AAE TAERHYUS ALz 2E
o] AbgpxaL 7RQ1e] F o] thest H7] AlFF L
314 Aol E2 AFAA He e A o]
1997). % Astolge] wad F32 7 A8 AT F2 w5 A9 o
A 21Y (fashion leader) & AR O R &by, 2474 Ay WfellX s34 <
2 FAkEYt (King Jr, 1963; Sproles, 1981). &2 Al7]e| agrlZolL}
BAA fARbEel tish Aol nxEw g Ak ol (trickle—up
theory; subculture leadership theory)©e] #|7]% 21t} (Blumberg, 1974;
Sproles, 1981). &<l, #l°], =82 52 stelEshz o] Ayt
THYE SAARL TR AA 9 Ak S FdRistelr] Sl AH5A 2
I} FAS sk HAolA ol=9 gEo] dFolA wolEolA f3siA @

th= o] Zoltt (Sproles, 1981). o] delA A& AXd g4 33 &
AP olE2 FAE AEstE AWy mEs s FEstaslen, AbsF
ASE 7IFo 2 fFo] AFelA 5oz dIHEA, &2 22 Ax Y

2. A3 BE &4 o] &

AEA AF TR ASA 54 S wel A4 =dEsh $aE T o)
Al AEe] ol FgEE el vhEs] wEe] Atie Wate] et u)
Edse S 588 AYskt o] AFA AAHL AHHo]

19
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gt (0129, 2010). &l Atglel] HolSw AlsA AZo] Fio] BT
Rom, FAlo A Algle= EAE RUUSF A TR 7 o= w B
U theFe FH ol 3Eska ok Ry AR, 2017). 1 A3 ALE A

Ase 7Ieor 3 Fiks A¥sts ol&d A 9ol ta Yo A H
1

Atk (o]=4, 1997). AR EEF ol AL AL A AlSo]l ARSI A RE
A BAlEoe= A3 A T+x27F £A3%Y (Doeringer &Crean, 2006;

Jin &Cedrola, 2017; Wall &Large, 2010). ¥, 43} AHY o= Qg
e oz A AFoM MRS FryE FaEE o W)
AT ole} 2 wWiste] g Kol s EJE FH7E SAke = 9
o= W3yt Bzl Aol ofol A Abs e HH FAF dAde] ek A3

F

AT=S nFESI AA, Al AR olA A4 wHol7E AR k] 1]
A= FEFY A8vto]E 7IREe R st JIEFAA (Influencer) o] #3]
A RSk ololA A ARSlell A A2E VlEd JRI Gk A4S
A3l o] &Z¢l Al @Ak o] & (Diffusion of Innovation theory) ¥} AF3] A
A9 o] & (Social Contagion Theory)S 11239t

24 mYoie} R A4t

AEAQ w@o} APmow ATHolm, AN o|7E ol
= oolg7] e, o] auApEE Weln A, WA A B3 o] vx

njtje] o] H o] o]EFTE (Simon, 1992). AW ] A}3e] Hol5H
AUy} Hr F4l 7jEo e, fgAd fulolA 7]&Ee nLEstE <lE|
Ant FEE F0o3 AR FIFAER wWeoe=A HYt (Neubaum &

Krémer, 2017). APFEES H|X3E AvtE tupol 2o 54, JIHY 7<=

20



uE3kel, 4G, 5GEF 2 & UEHAAY sFoRr 24 vidole YFst
AL o= FR ik AH S vt (Huang et al., 2020; Jin et
al., 2018). 53] AwtEES AREAZE 5 Fdet7] wEel dssol &4
ool & AREEte] AR FRE Agsta WolRE AS JhssiA W
St 2 A3 At dFeEE AAn| ool JRE Aty IR
57 i wme A g (A G 9.,
2012; 9<+#], 2015; Akundi et al., 2018; Goodman et al., 2014; Jin et
al., 2018). oAl e&52 AE4Q vtornt; Y Alo|Eg} A4 w|tof
= Sl ARE AT AolA LAntols oA ddl AbglelA AR
Aol FAlel Ak | Aeltt (Na & Kang, 2021).
AAvt o7 RASEAA AAvHoE VNtew ] o dAel
AFgFHS njx= H7F Q1EFA A (mega influencer), AFo]a 2 I&EF<
] (micro influencer) 9} #2 AMZL AW Yol SZIt (Lyons, 2018;
McQuarrie et al., 2013). @At AF3|of M= AJgbap A e] Ao glo] the
thekst Abgr et A AryAlelde & 4 A HAL, MER AR 9
o sz 2l ARYE e} Adntfolitela thekdt RS FHx
o ghato] Har whEA o] FAAXA Ak (Akundi et al, 2018). HA=
A vHolE Bl AERE ddste Aol anzoles Zo] A3
= &3l HAFTEow, A ALY AR FAke glojA Adn|tol=
S F e T2 AvE H95 (Hughes et al., 2016; Scuotto et al.,
2017; Zhang et al., 2016).
ojHd AAwtols ERIAAA ARIE FAEE SR9 fE5Y
Aol ¢, adan AR dde] WIE JHAer ARt diFe= AbololA A
Bt Gt A AAgeE s dEA el (Ahmed et al,
2019; Aral et al., 2013; Jin et al., 2018; Riedl et al., 2018). 53] A4n]

0%

Jﬂ

rig

Rl

B>
=

r2
-4
il

ol

|
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Hol= A, 334 Aoks HxspshdN dsEe] AR =dds da
i, dAlE A2 AERE At a2 ¢ Sle 7IFE MY

(Kaplan & Haenlein, 2010; Pinchera & Rinallo, 2021). & ¥ A= A X
o HigfAAd R HARE A= d o Bt Ao AW AH|AEo] oA
= A4 vgoE Fal 2kl AoA kst AHES HE A @ A

o]t} (Neubaum & Kramer, 2017).

sto]dl= B =T FHA; Qlo] 242 mtolE T3l Aol & olu| A%} H]

S #El7]% $t; (Pinchera & Rinallo, 2021). &Aoo
A AZ77F obd At tiF ek A #d AR 8l FH=E BAstr ¥
HEA dises> Bo g¢st ARE fJA 25 5 U
HAt (Guille et al., 2013; Neubaum & Krémer, 2017). o]+ 37 A
EdEst #-ste] sloldE HAtw HJFHJIA #AS EAA T = o
& shal ok (&7ts & AAIEE 2020).
2Auge]E F8) A EdE AR wEA SkE WA gls AR A
=°] A AFe THiste BEolE dFS mIAL AT HA T A4
0 2 & A3, 2021;
Camargo et al., 2020). 3tA|RF A Atg]oA A EDdE= w=2A W3
sta, AR 5L oAl HA A EE JRE wmEA 25 F U
HA dF AHAES EdAdYS AES TYetaAl ok Y=ok ARt

(O)]F7 & o]F3], 2022; AMAH] & HAL23], 2021; Camargo et al., 2020).

=)
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2) A JAEFAA S} FR At

AAvHo7F RAStEEA AdrYolE Fo EYFoRE &t o
TE9Y o FAo T TS v A= 'AZFAA (Influencer) 7 A F 7l
S48 (Lyons, 2018; McQuarrie et al., 2013). QAZF A= A A€
1% (Instagram) ¥ 52 (Youtube) $} & AAu|t]o] Z3F0 54 &
Al Jde FAor FARAES T2 O (Chapple & Cownie, 2017),
ol A=A} (opinion leader) Y EAE 3/} (trend setter) 24 5235 <

stS ol AR ES Yulsitt (H9H & F34, 2019; Watts & Dodds,

ikl

o)
Al 25 = ok 29Al % ©lE (two—step flow) e =W 573
AR7F ol AdgEHs B 29y gldes vzt A48,
eIyd gYurzt dR FEAQ dFgsEodA &S vA=d (Jegham &
Bouzaabia, 2022), @] A3]elA s EAE= Ar kel glojA siA

QEFANTL 1 AAY dBE s Aolu.

£ A 33}t (Chapple & Cownie, 2017). 3§ AZFA A2t sidoe] 5
szl Al 2000 49 2010d Y] 297k Ak djlFES A2l
da e AFAd Ay B elE (Celebrity)’] =
gg3igion, ol A A, TV, JEY 59 dFuAEs 53
o} SRRk A B e o] o] Ant tFelA HuE 7| 7K = g 71X
S ARE AAr P, ARE diFEe] A EJE JRE wEA

=~
[
o
w©
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il o]= AFow wEA wolSolr|e 4
2008). skA¥F 2010 o] % o]

N1Ee] Aevele oA i)

EFAME Fl bR JRE S4HoR I FHolw o= WA FE7}

desolA HAA-AY7I=E w2E& v glow  (Agarwal et al
A

ANEL A Fg3te] v

. 2019;

F BAEE A ARS] oA A

g dre}

=
=
YA EdE ARE Y594 dEst @ttt (Aragoncillo & Orus, 2018;

Jegham & Bouzaabia, 2022; Rahman et al., 2014). o]+ 4 22}

Q1 A

Hol ZHEFS 7INter AT AdSFAMES s 9 F43 AA

Aol IA 71995t vt (Agarwal et al., 2019; Jegham & B
2022).

ouzaabia,

AAZ T SRR 719 A BYEHEY JAEFAAMTE Ak
AR Bup 3oH BEE 7HAY ol& FgstaAt sk, o7l Y]

ol AdqugEAs =77 X AL fFeigdol WAshy] wol
_/J: A

Qlojo & ¥ X 7|% Ft} (Schouten et al., 2020). o]Afoll A Ak
9

A o] wEgon, AETANE A AHElN Fod

24
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3) Al it o] &

A ARsle HolzHA AMEL RS 7]zl WA FAtE 1, dF
AB[AEL o] F oA9A FEsteA AdYstr] 9l AR Al (information
diffusion; information dissemination) 2} #H st o|&Fo] 37| A&
t} (Zhang & Boncella, 2021). Rogers? &Al &4k o] 2 (Diffusion of
Innovation Theory)& dd] Al3|o A A2 7], ofo|t]o], Au]A =&
dEol gstle W ol b AEsta Abs| Ao w7 oA FALE =]

3 S Ashs o]l2 22 (Rogers, 1995), Mz Jxel 7|+ &
ABS AdelTe diaadQl o]Rolth, 2 AFYAlelH A FofelA A
o] Ay AfELR HKHOL 7)ol ofEA AL He ol THEEE
om sakE=A d9sta 9t (Rogers, 2010). T A k2 Fo
Abs] W3tE Arshs o] &4 EEM st HAlo] Azhe il AR Al
o TAEE Atolel AMEAFL] U gdEHe Wie 3 AWsiy
(Rogers, 2003).

Rogers®] Al Ak o]&L &HA Hubs SW@AE #/ste] g4l 7]
= AR7E An|REA FAkE = B S AW ettt (Rogers, 1995). 4l
e (F2 AERE AR S 7P 9A ARl Rk AWl gAlAk A
t(innovator; Al &BAp), AJZR 7w =Y 7] AMEshe= 27] Al
g A (early adopter; €z olgH), o= A =W ALgsh=

Sy Abgste 7] i (late
majority) 12|31 F3o] ExE w AREete AMEEQ AA H
(laggards) 0.2 &3t Ao ([29¥ 03]).

g4l Z1golt MR ofeltio], WE Fe AFS AY WA WolEol:

v

ne

N,

A7)tz (early majority), 33

25



Mz Aoz hAEY (Sproles, 1981; Zhao et al., 2021). =2 AR
9} 7= AHAFE Fa o tlE AB| A A AU, EooE AR F
Hel 7]go] TSt 71 AS diAete AL A AEe FUdE

fAtstet.

il

/ 7| TS 27|0h3 \
-l (Early (Late
27| MY Y majority) maijority) A)H| Rt
(Early iy

adoptors) (Laggards)

S
(Innovators

[Z3 03] Rogers? 4l &4l o] &
Adapted from Rogers. (2013). p. 31

o AFSle] S =] st @S AEEy] 9

& o|27 55 A Fs7]|%E st} (Zhao et al., 2021). Zhao et al. (2021) 9]
25 7oz |yl AkgelA #glo] Ao o

s A4 Edr dnk diesodA ARMARE Fa FAbEE S A

Halar ok A4 Jax A (Innovative) oA A2 AEFL S A A8k

26



A A EdErE Az
Ak o] &<l &8 W3} o]

Mz JRel 7ls S|
AAY YA EdEe dur vpir

5] HAA A
e ABA
k.

i)
2

o
2

Z[:
ST RPN
HelEe] wgjo] Ao

A AZE Y (Zhao et al., 2021). dFo] M= (high—end) BH =2 =9jo] 4
AL A EdE 2AS @ u Fo3 AR Yoy, o5 A A
EAEE Ards A JAdor EA=o] AlZAo| EA3t) (Zhao et
al., 2021). 2549 g4 EJTE spojds BHAErE AES A2 JF
S W=y g2 EdE g Ad(trickle—up) S AATIE GHA

]Z

27

] 2] L

AMES EdEE
ltt (Holland & Jones,
., 2021).

o8] WA EATE FHAH FTF
CELEREED
2017;



4) AL3lA AY o]& (Social contagion theory)

4z 23] dH e AR '2AAA (hyper—connected)'?] EAS 71X
3 dAdHa Asstd AsE K43kl o (Stephenson,
2018). JEY 7%, Butd A 1E AR A mo]e] o
olAlE= AW YT EE Azt A4 Aok glo] tharo] thekdt Abeh A
S @ 5 A HAZ I AT JRE Fito] wmEL FA|
thakz o 7 o] Fojx| A Hth (Akundi et al., 2018; Riedl et al.,, 2018).
Aol &4 mHolE wiZlE A AAY] diTeE AR F3tell Aeglel
FrAgst e 4RE TR 5 A HAth (Akundi et al., 2018;
Jin et al., 2018). o]H ¥ &) At oA AbEES &4 UEYARE d4Y
oflom, FE7F wix  AAE A wEA FakEHE RN AR G
FHe Tt (Na et al, 2021).
"AF3 A Qo ol Aol ARS|EHAL Le Bonol 1895W el &1
gk 19 AA [FEAEAA AAE AdoR, o Ale] wtFo] Hal o]
EoAA A WFo] dehhs AR HAo] wpx el o Ao
Y F4538H o] Folztkal Hky] wiEe] 'Atsd Aol §oE
AREERGITE b, A g AR ke O R #4E Zhe AL
#Eel Qlojob diatm Fito]l JhssttkE zbe]de]l Qlth (Notarmuzi,
2022).

do
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[2¥ 04] 21818 AQY &3
Reprinted from Social Contagion (2023). wikipedia.org/wiki/Social_contagion

Ao Ak JHL] gk S A ALE] A A4 (social contagion) o] & A

= MAER P F& 27 JE FEAH 2R thE Tl B(JR
FEA A HE, B 5o FFHE IAA Wike Jow, wAd A
H7F AR FE8AES T3l ddd FEE wWEA gatow yehdA e
AL oustt (Levy & Nail, 1993). 5 A8 4 ddolzt [Z17 04]0lA]
HolE ZIAH ARSI WELAE S8 w21 dyfERE JH Al o] F
A= AL oulsttt (Burt, 1987; 4%k & %749, 2012). AF3l 7 A<
olZof m=wl, Fro ake Fro| atiivt opd} Al FEAL
FTE FAtE] 1] dFT JTE v XA Hrt (Muter et al., 2013).
Zo dier Blmel ol kel 22 Anzbe] AFH om g

47] wiel] HA=
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2019; Hwang & Kandampuly, 2012).

AFS) A Q] o] el wEW AR ko] JFA O o] Fojx]7] 3|A
= AN HEYAE o)FE FAYAE o] AaFEy JRE 83
olo] Axo| wEFHE WEF7F F23tE (Liang, 2021; Marin et al.,
2020). FESt AL A UESAoA R FAke] Ayt AFAoR o] Fo

7] SAAE AR B 2706 ARE Seat Aol o] e

N

83l (Goldenberg et al., 2009; Liang, 2021; Marin et al., 2020). &
Ak 2719 AR FEAE0] vE AFEI dAo] B2 AlgtolAY o=
o AAZE AR A ddH ] glow Fue| gake dyHom ofF
o]d 4 9lt}= Aoltl (Goldenberg et al.,, 2009). &At] Al o= 24
njtjol o] &dstel A wW7b QIEFAA (Mega influencer), who] A=
ZFAA4 (Micro influencer), Ax]o]= drilel] 7H7ke Uk JAEFAA
(Nano influencer) 7}A] 22kl Aelq AR E A3t Uz gd& o

Aal=g we ofaree uxy 9o

A ofy

T~

o5g Fal duit o Be A

NAZ FAE 31 Tt (Lyons, 2018; McQuarrie et al., 2013). o]+ &<

TR AT A4 gdE FHoE 77 Al dlellA
FHAoR AT 3 du o] fFAFsE weke] Qlth. shA|wE AL
A

| &%= A

2
ules
o
i
flo
>
>
toty
=
m
10
A0
-
2,
n
i
N
N,
NS
}01'
.
ofo
%
2
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A 32 HH EA=g HH FF 718

2 Ao Hd EdEe] g Feded da dEsa, i =R
Aol B3k A ATES Aury A EdE B A3 A &
FE AT HEGTE s A EAES] FQ A 40 AL Aol &
gl -

EE (trend) & A7Ame 2 Gojel dhig dsf xfolzb o, At
Aoz AR EMdE g o ARAeREs T A & 9
n] gt (Horx, 2004). w28k x} Matthias Horxell 23t Ed=i= WH3}9
Ao E @77k Wae AQjEm A7z A Aol EHE = Ui
ojth. whEbM EdT= Bluwd #2 7|7ke] AFo] ofyzy, #ASt dA, v
o] AL eA YehbE Wige] 5o & 4 Ut (v & AR
7, 2009).

shAIRE ERlErE et 3 Agete] A EJIET 2 OAREEY
29 A HA ke A dAleA e TEdE
= AAHste gol2 E&HVI% o, FF WA
ENE = dAZR F3S At €019 HE(fad) 9 EFH] A
o8], 2014). & Fofel= HH EME=E

of Ae ‘®3lst= 35 o o
A EAE’ F sfio] Wstetal gAole AR AA A 5 F

¢

P

s R
=2

=

™

ks
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t7tE Al digelAl de8 Hd Aede S40® Hosta vt (e
9 & v 20105 AAS & 3125, 2008; BA| & o]d], 2014).

A ERE ARe A T4 AE, A AR, 24 ARE e =
T Atk 7P WA avhE s ERE R dY EdE e 2 AER
o} 187hE~2470€Y Aol =4 7333 (Intercolor Congress) oA 371
ot (A2, 2018). &4 EFE YRE 18-1271€9 Hell =], 12
MY Ao Zauo] 2 H]ZE (Premiere Vision Yarn)S 23] A 3% 1 Q.
AFde 23 T3 EdE AR 9] Fo AAAGHE, 99, Uk,
gl NHEE 4t A ) o vfFeRE EAE HH Tl AF
s, Aol AHAdy olF VRter sk A EdE gEEE U9
A 714 MDeF A HAtelvE el A el wrdE T (FAE &
=714, 2001; & & 7Avd, 2019).

204171 FHF 2AE RUUFI @ vlFo] AltE Stold A E
A= 20008 d el S MRSt S Holm ANbE AEkdo] ¥Es)
EA4S HAT (25 & o]AH, 2008). therst #d ERE AR
Y, 2t 59 7ol &3 aujztse] od A2 BRHEOoE A
ke, o WS AFEEOlA FaEl AFEHT AT AT & ©
e, 2014). FAlol &H[ARE] S7F vk ol whet Ao 1 T
7F gebA o lol ke AlE] EdES Fo 5 oS5k A g o
AR (Braglia et al., 2021). Al& E-=7) vbgE AES

SECREES Y

oo

e

o}
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Greenwood, 2006; Braglia et al., 2021). AW H Lo+ AB|AE2L &
T7F thFai el wet AEe] v FVIE S FebAla o], dEF el
WO R AlES Eete] 1dol 2~43] AEs A8t Avtezes 3A
g5 zb7] AEo5 g (iR & 71-23], 2021; Barnes & Lea-Greenwood,

2006; Braglia et al., 2021). 1 A3 A FES Folil v Y=9}
<

2 glew o]lx Qe Aol 4% oo AETE ZrRAAVE X E Q)
o (R & HAE, 20155 b9 & A, 20185 HFoF & HwWY,
2011; Barnes & Lea-Greenwood, 2006). Uo7} FZoll= dld B
Me 2% 718E do] e AP (capsule collection) & FAIEH %
stt), s A9 A (capsule collection) < S/S, F/W Al&& 7502 A4
F= EAEA V& AR e, ek F3el ®MikeA wkeshr] ¢
dl AF FTHE o A G2 Tustes dIdHS oushsd, ol 2
el Aol gefel gl =Ekele] YRkE i Bl=Fo] FrhelHA A
1 Wstol7| = shrh (BFAXl, 2021). o)A H A BHAT+= = Hste)

L oanAl UzE 358 & b Edss) ddd BES 79sad

(o}

J
4
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(0]73], 2009; o1, & B9, 2017). 0113 (2
2 200993 201099 F/W A& EAES 24319 on, o4y vhge
A (2017)& 'ZF2Y HA'S FAHOoR 2012¢ S/S AEHEH 20174 S/S
AE7HA ) EREE A8l olgh e ATE flaE dyAES A
Ed= AR 71HA Agets A E HE dxe] ddeow A
A ow Aol Abgetr], A5 A Vel #H ERska siAlst
At (LT & oA ¥, 2008). A|FF HH EQE Ao #Ast FA A
T5 A7 AT fFadel A7AE Ll

o] EAgttt (Choi et al., 2021). A& AF7F F2 AT Al7]ol =

Al

WA B QRS T4sta AFAQ EdE ARE Avstaal s A
S oA, dlel" vk HEelE 24 el A mhekslth
(AL & °1A4, 2008).

AFA s 72 HHoZE gy doly F4o] 7tadAHA FES
718 AR (S1A, A 71E S A EdE A
3 B AFEE 1 9l (Getman et al., 2021), EHAE #A43} Ed
of HFH ¥ Hofr B2 IS JHAIL djd Fofste]

%z‘s
IS ]
A7E Aget gk AM EASS vdolEE Beete] ARHow ¥

o
=3
N
=3
°
2
N
ktl
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[£ 01] HH Ed= B4 gt AZE A+

AT B L dolEl | AT 9§
1980t A
'1990 of A, | HER'E Y=

'2019¢ #2020 | 2 A (19809
g oA ks 719 | ti~1990d ) 9

27148 & _

dbﬂ]a] 8 T2 U x" Afo] | AA (20199

(5023) E vlolH | ~2020) ¢ #A
(naver.com) 7}¥], | EdEE FEA 5o
2271, w&, A |9 EUEO £
Aol -3 gAE | dAS AT
tlol
?0195 NYFW we ws 2o
Newyork Fashion T

] € 7
Chakraborty Week) Q1E}-1 9 3 &l o Eji & P

et al. =
olu] x| = ‘ZEolQ’
(2020) A 5 Fo} R

= 10007] ol 2| =
ojm A 140%

20199 F/W A
2019 F/W siA91a | 9139 #ag F

712 FF ESIEH |2 719E EE | EY
Choietal. | AAE AT B3 | Az We=s= | B4, Sl
(2021) AAE (#pwi, By &, 949 | A% xdy

#mfw, #nyfw, #lfw | Jo Fojst BA | A

= 7I¥EE ARS) Tof dfgt vk

=9 A 4

Az3 9 20104, 20154, | AEEE A #
(2021) 20202 A7E | A 7I9EEY o

o] ) 2" AR B 24, 2EY
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O|ES] ER18} 7
oM 'AEZEHRA T}
AEZIAS 7I9E
2 FH3 gAE g

°|H

X 77 (vogue.com) ©]

o H =
Q== 20006 ol 4 j;{afgi%j‘;;;
201841 Afel o] /U | LT 0 o gy [ MIAIENEE
Getman et | @] ol u] %] Ex}sﬂ 28 mo Arg3st Ed
al. (2021) | 576,907 Q1 xE} oq ge Ans A Ea wE
1% VI g mam el |
(streetstyle—27K) JRpEnpe
27,000%
222135} olu|AE
X 71 (vogue.com) | ;Jﬂ‘]}ﬁ 10101%2 e
h s 1- A O
Han et al. ;ji;?];(omj fﬂ FEota, 9 of ggﬁozﬁ
(2021) TN el g @ | S0 T
wear) @ go]  o]u]X] g2 2zae 7 =4
8,338%<S 44, 4% o
dqA EdE oS
§ AE E, A | MY
Zhao et al. ?izdaxi?No?L]E A9 EdE A | AR Ed
(2021) o 2, JAd ololEl | = RN nE
32,702% el oE ¥ | T3
@'
ol o XN ELO]
770% o] QlEh ﬁ ij;rj}o;i; maled
Mall etal. | %t Ze7 (Flickn) | o Hole wmoy | TEE A
(2022) | olelAsh /o] weg | D TS T AEe
G I = I = A
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F/WAZE7FA] 20709 AlEel vehd Aeld Ed=E Abs] AdW 249
Fom AN =Ll dF FTE st g Ed
< Agtsteltr. A71d 7 WA (2020)2 1980 FE 1990
I 2019€FE 202071419 ERE 719 =E FA 5k b

A EAE=S £33 ds] AFsgor, 1 9oXx Chakraborty et
al.(2020)> &4 w|tjo] olm|A] doJEl& #Aste] Ay #xE AT
T3 AFES 9(2021) ATFAES 20109, 20159, 20204, 5 59
24 HolHE FAe] AEHE Ao that 5o B o]
H E4s A8 olgt B2 AFe FE Y92E o A

EE AR vehd 7] EE A7k F3A sntoluh AsiA oA A

AlgE 7ol wheh EskA] fFar dlolEle] dgs Ao A8k 719 =
S|

= 1 71490 AE gttt AHeA AuAd s =30 sHAINE A
AHE EY8 AAA A disk 7 AR, H EJEE 24T A5E
TH 22 HelHES ZIRte R s VeAoE A sk o XA 3l
U= A e 7 o

T "= Al Y (machine learning) ¥ o] QlFA 5L 7|Hlo 7
gk & (too) = ARGt A oA & 527, o]F 7|Hte® o]n|
A A s HAS FEFAY AH EJE o5 Rds 5 ATE,
HAFE 38 Wokslo] &3 ATolM FE e AT Zhao et al.(2021)
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2018d7kA o " do] ojux| g} 24 wtjo] o]ujA & A sk} ofy A}

of 2d RIEE E=F0laL, ol AMS] 34 dd A2AA d3E E

5
= &&ete] A om AN HAgS FE] AsiA T A FEoF dE
7Feol A g7 ¢ (manually tagging) Hl©]E Al (data set)©] HAlg]d st
dadtrhs oego] EATTHGu et al, 2020). WA HAgke] €A
9 g A dolg o] FEE wxH/E Xu, dyd EFAA
E 7MA A QA ar, dlo]E] A 50% o)l eF7F EehEo] Stk
A% o] 9lth (Shiet al., 2021).
dolElE ZIWto R FF EfE #AL Ao SR A FE &

gol MEE AFEEHD BAdt] BAY AH EAE Fo|F AT

ro

2} 7 AFAEY AS Ha7 3t td (Getman et al., 2021;
Zhao et al., 2021). Yo7t 1345 71«8 THo® HoHE AFAs
Bdlo] StEAA MY EJES 5T F 3l EdE o5 2l g
A A wo] st AN A EAEE o Fss 2 ofF oy
Aot (Ma et al., 2020; Zhao et al., 2021). AFA=3 A+A2= EF
A7 ° BaiAl= i EJ=E gotstr] 98 dateluyy dA-#ke]
#(intuition) o] ok Holg el ZA &7F HA (e.g., ofol®, AEY,
H, A5, 42, fH&IIE F)o @t EAEE oletaat sk

Z7F AL AN oA olgf BhEd A= F53 Afoltt (Zhao

L o

@
pt
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al, 2021). TRl chd 9P dolEF S8ate] AM EASF o
sud sz ATE A%HD e, zdvitels ek vitrel
dlole] AelA eJr)E Fa olsfstt RS AH S HAsA B ol

(Gu et al., 2020; Mall et al., 2022).

4. Ago] A94H WA EA=

Ad AbFelA] A BlE= 73 F4- wef et sg o g ys
T Atk [ 05]eA AAE ZAAH, g BEAEs LEFHE (haute
couture), HFA @ A (luxury fashion) BHE HMg IHHA BA=9) &

Hogxtely] BT A= gklQl tFAd (diffusion) HAE, HIZA|
(bridge) B =, A (mass; %) BAHEZ FEHY (Lin et al., 2013;
Saviolo & Testa, 2002). 7} Z9lel S5 LEFF =9 g sid B
A7E stold= sjd BAER FHolw (vhdxl, 20215 A&, 2021), dfo]
1= (high—end) FA BAHE=E 2 AIE 671€ ol MAE = AA 40 3

A

A $]3 (Fashion Week) oA A14+#S ARt (Corona & Godart, 2010).

deo] AgdS nigor WGSN3 g2 EdE Aw 7|dedAs ks
Azl sl ERE g ES w3y, ddo] A sl EdE g
ZEL U4l Bz djd AE 7] ARy (Fad & Avd,
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QUALITY HIGH PRICE HIGH

QUALITY LOW PRICE LOW

[2™ 05] A BA=9 A A3}
Reprinted from Lin et al. (2013). p. 298

ARbH o7 oA AlFFeto] oA Eu= 4 A9 AE © 9
o] A&A (runway collection) 2% L&A o, thrles A&
pret—a—porte &FE AlH <t} (Choiet al., 2021; Entwistle & Rocamora,
2006). dEAox ddeo] AHde 2¢3 39 F/W A& FEFS AR
olar, 9€ ¥ 10¢€el S/S AEFS Axol= FHZE 1def 29 ANES EA4
5}91"/} (Cafaro, 2020). stAIRt W5 Av|AbEo] Fehs A R7F HolA
Az A AEYE e7eke AvAEe] ol wEt oS thekd 9
A e ARlAb A AAE Ao AAYA HAY (A2, 2018). 1
Ay} dF BA= = IS S/S, F/W 2718 AlEo] ol 1 4
M Aoz et Az e AAStL v o|FA Al Abo]
of EAl¥E AU (inter—seasonal) OS2 53 o5 Ale](6~7€)] &
AH = g FE AYAH (resort collection) 3 F/W A& AA(12~19) 0 &
AEE ZE 494 (pre—fall collection)©] Ut} dHoldl= H AT ol A

g2 >

42
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FA8HE AlE 7 AEAS B OAE(S/S, F/W)EY Aol £ AEE
S EFAsY, B s o Aok 7 12€9~19¢] EA19E pre—fall
AU A 6L~7TLEHE AA v s AlZEA F/W AIE
ol dvjE = 7|3 Fbelk Azl o] Fo]#] 7] wiitel (Dhillon,
2017; Fury, 2015), B oo W Higs 2Asta vk (A4 E,
2018; Fury, 2015).

HA toldl= HAEe] fgo] M ulolo], TP ZF HAL]
VIP 17 5 Akl #AelA e Arel: FHE WAt 34
Ao WAL E T Fo) a9E AMESta oY o FE9 #7114
o Fshe FHIE AP, 3] oS BT Zlo] ol Bl
o] Asty} ofo|dEE|7HA] dAEshs AMZe FHRE wgs s (3
7 & AAE; 2022; & & AvIE, 20195 o]2% & AANE, 2011;

Aol & rs A4, 2020; 292 & AlF 8] 2010 o] % &4

oy
Lot
\\)
(@)
—
W
N—

At (Lee, 2017).

st 4 FA9a Aol AMo] Al AtFelA A Efse] F
Aol A daiMe AR ks As7E EAsh oA A E AA
H Aol AHAe HHd EAEe] Fast FA(driver) o™, tiF | =
A= AE 718 Ao FAEHQ EAE= ARol7| % st} volr) sfoll
AL o] 3] WA EAEE ol glow, LH|A
o] Ho that AA)EE AFslal trleE AES anFow Fu|d
T AEF ZekEthe 9ol ofds] EAstt (Choi et al, 20215 Kim &
Lee, 2019; Zhao & Min, 2019). 3tA|5F dZtelA = o] gh= At A%

|
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S 9w ge F/12 BY Qo

2021), o1&

del obehs fjde] s3I =

a1
rfo
i
rO
e
)
it
rO

7] %

AEe EdCE duHow

T

A8 A ¢l (dominant) EdE=+=

w3ttt (Crane, 1997). FAFSE Weto A, sjH L o} F-g ojdx o=z g+
i=]

g tAlole X GE lFel )

AAGRA Xt (AWlAk, 2013). 1= 7] wZol MAE ool (best item;

o
N
o
I
rlo
=
of\
o
ue
o>,
flo
N
N
=
—
=2
lf
ol
rlr
ox
o
|o
f
fu)

HZE ofolHl: AT 4
YRS wYste] WAE of

| AAES ZA)3 9l=d (Shi et al,

o
o
ol
tpx
2
>
N
=
ula)
i)
o
i
)
B
flo
in}

o

3
A=

s

174 Sl BEdlee) &

(best item) 3 3|44 EAE=

& AR HAGA, F A2
EUAENA AGEE K 2EAS
c

FolSol x4 eherhd AFE Ao

s &HA A

S AA3 (Musinsa, 2023), Y& 4 (Wconcept)

™
< T, R vEE T ARAE el whel AR, 3, E3 HAE
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ofol®lS XMAsta At Itk (Weoncept, 2022). o4& H|AE o}o]
B @3] =2 wlES V1SS AlFo] ofyel thekst R IE HEg o] Al

£ 717F §eto Fo EAEE 3/ HFE A% A

1) 7] @Az} 2814 A5 wAE &3}

7] @A e Fa, exepl W 2El & 84 T Av|AEo] T
= st s3telA E8 AFRE 1 glor, 7] WA= AlFel did AnAt
et gz g od = vk (Wu & Lee, 2016). ?17] A
S TAA] 7)1 (Dean, 1999; Jeong & Kwon, 2012), 44
o] Y2 (Myers & Sar, 2013; Viglia et al., 2014), 1] 2]
T 9 s FVHATIE Aol A ATES 8 AT (Kao et al.,

2021; Myers & Sar, 2013; Park et al., 2007; Sorensen, 2007). AAZ &

[
.
>,

gelem gl Al s e o, Q7] BME AE e dEew
ARgstol BRlE E4e td 2ddds Arskslon, /7] @M s 4N

S F2g £ = FYAY (heuristic) B E Zgalo] AE 9
ALl A HEE Alwetal Billse] A< HEE st & e A
24 AR gllel 2 dFE vAe Aol wE AT (Yuet al, 2018).

M=o a3} (bandwagon effects) =
A et =9l A &7 (bandwagon effect) = AFE52] AH] si%o] o5

ARl 2RE mEs A Ades Jlo® sl F38el 4n ot

rO
N
ey
2
1o
kol
_\"L_ll
rlr
=
=]
i)
|o
it
F:n:,'
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2 guo wgYA v FEolga A WERA Ede] wew
e aulAEe] 54 AES Tojely] W] ag AE] Fert Folel
A A, ANASE Eele] Anle] G wol AFol} AMA BL T

X
ol
ol
fo
)
S,
)
~
>
)
[
0z
2
2
p
AL
>
)
o
)
o
&
2
o
)

4 ol oA 1A
= 3t (93 9., 2019; Bellini et al., 2023; Ok et
. 2019). 7 A3 21 A AR AHES HAE ofo] /'y e 9]
HFoAZe] fJEeta, e AHAE ] AEs mEE FEe] AV
(Agarwal et al., 2019; Wu & Lee, 2016), o]2]dt Ao M=shzd a7}
© O A dHepA @ 28] Gl oA el A MERH ot
e @42 Altle] Ayt AR wEA AdET Qe A AL
MM EdlEe] HAHAA gfov= AMEES] AnldderE v e Aol E &
o (HHEE 9], 2021).

eefelgel A Q7] @AY &= AFH v vk 59 ook EYEo|
et 59 Q7] £9t auEe] U Hostn olekd v QY
MPom, PR g Fus ERE A A U B9 &

re

HI 25 2] Hl o] T2 JaFS v HE (Viglia et al., 2014). o83t
T A= QY] 9ol Eeys= ‘17T I AAZF AB| RS FA A Q]
HEo] 43S nHth= S ulsttt (Viglia et al., 2014).

Pz

A G REo A B Al Eo] B AES

¢

oA Q7] AMZ=

46



>,
bt
o
N
i
>,
1o
fol
k)
N
Y,
l
L)
o 32
rlr
v}
(o
N
30
rlr
DA
r>~
K3
o
i)
flo
4
> o\
B~
z

Jju
ro
N
o
1
tlo
4
=
ol
o
g
offt
e
o,
o
|

& Burns, 1994; Yu et al., 2017). = 8| AE o}o|EH.E SIxlo]|E Abo]| x| A
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& Zolgt H32 S olvk 2kl HA FAES IS 2l 2 AF
o tE7F ALEA el weh 2Rl MAE ofo]dle Ed s
AAAZ] W 2nAEe] g2l ASe s anke] el 9@s v
A Folrk 2kl A ZAF WAE oto]fle I AAE vF AvA

oA EdE AnE ATes Andd d@e dugon, uE su

Atolofl i il s EFHAFY] HAE ofo]HlE T WS FiE &

M Al o
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sulAske] AANA o5 Az Agen, )

Ash zulA7t APHOR ool F YRS HFi Ak #7
o] %

Aol mek, AulAbel QA AN vlge] I A Byl =
g9tk A 19 PgA Letel EREL dold £HE FolaH)
A7 MRS Uze AF 43S SAH0E T & A A7

t} (Camargo et al., 2020).

of EAst= ol &k, & iR} AnAtE AAAATE AFOE dHA
ATt (Rochet & Tirole, 2006). o]# & ZHES] 54 FHES ol &=
2uAFe] MEY A aF(network effect) & 23ttt (Belleflamme &
Peitz, 2018). MIEH a¥s 54 AE At AbEel a5
g A VMRS AAA EHH 2ol MELAE A oE A
o] Foox TS FuE dvloltk (WIWF 2., 2020; Shapiro et al.,
1999). = WEYA adsl ofd A&l dig 7] o7t tE A

G g gl 2l g mAls e ulsid, yobrk Aj]le] rEl=
a0l v A AE, R, vy UEYA 7= Sl e
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FA A1

o

MEol A &3 (bandwagon effect) 2Jo 2% =&
effect), Wl&# @7} (veblen effect) BF UEYI ¥z HA¥yE= dA
=

o)

FAE FUUFY SR ddAbS s o= wiid bgekst ERETE &
Total, AvAES EAEE wEA oo JiQ1e] vl at A gkl uhet A
stthal aFA 9 (Coulangeon, 2005), & AJ&S] AujA<]l i EdEs &
At (olgd, 2019). & A= A HjA <l (dominant) EdE=i= th9
A 93] dFAor AEUyes il AudEs ndtte HellA

(Crane, 1997), =2}l ZEF HAE ofo]dl2 T Aan[AE Afo]oA

Q. A EAE o= ngo At EdEE
T4t AnNjAke] &7 E o FEhs g o R (Furukawa et al., 2029;

ARt tiF AnjARbEo] Anlste dA AET gl 4 EdERue
4t A= Hglo] 2k A 2l (fashion leader) o] 28-S 95
ow, Ad] AL do] el s ofolHEY M EN=T
SolA gt FEEL DA WwPEL e #HI ATE F58
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golt}, wEhA] £ AT dFdd A EdTe 285 2o A9
o] Ao Yeld= dlAd BTV Uls ABAREA ojgA FabE
NEA AFsEaLA; st}
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Al 48 HA AdolM Y JAFA T3 HEolE &&

L

2
1o

[t

ft
%
2
-
=2
>
>,
olo
L)
rir
=
ui)
tlo
K
(7
=)
K
&

boBSE AEA 5RE vEUs 2, o o) FEHE FAY 7
Aot AT gieh tholrk A ol ATl HdolE o] Ak AT
ARlE RS B AToA AgSHE B4 el g olalg Fauxt &
Ak,

9, A7 5, Adele] old B 52 WFE ZeaPon AWF 7%

SE R ol Z b5 WA tebln Ytk AFAS 7140
dE A A A S 2030074 A Sk Ao S5, 2024

A AA A A rE7F 53 g (3FsF oF 6,535x¢) 5 HolAd
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Aol (bigdata) = AREAQL HoJE{ Mol A AZE 7L A%, e,
H = & R dHel"HE vt HlHolE =
17F02 A Es datE dolEE "HAE AR, 94 59 HAY
dolH & x3tsta glom, s XY Sl AR Aol (Beyer &
Laney, 2012). Laney (2001) = ®dl°|HE 3V, & Z7](volume), U}k
(variety), &% (velocity) 2= Al 714 2t ez AHselt. 2ol 3V
of BldlelE] deolH e FAe AHst= A2 (veracity) 3 HolH £
Argsts 7HA (value) 7 F7kEo] 5V, = vAl 7HA] Apdor A

(Silva et al., 2019) ([2¥ 06]).

oX

PHe

q
.
A

Volume

Velocity Variety

[Z2¥ 06] "dHole& A¥3t= 3Vel 5V
Reprinted from Anuradha. (2015). p. 320

7

Iy

-

20114 7o x2 H 26z 44" dlole g oFo] A 10
d dolg 9 ket wor (Gantz & Reinsel, 2011), 2022\ 7|5 vl H|o]
He A | din] 4094 F7Fsta 9lo] 20259l & 163x% 7|7l E
(gigabyte) & AT Aoz o FHt}t (Thormundsson, 2022). B o] H

= vE FoE oy Edle] upr ARRE & QlH AT FAS 2

r

873
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of A== F3 dlolH (structured data) 2} HolE AFe] WA} F5 Aol
Fol ARdel] Fogd doly el vtz FAA gl vl E doly
(unstructured data) & &7/ F Uth (Baars & Kemper, 2008). AF#<]
B} A4S @ 2AvHo] dHolHu kst JdRE At EdE V)
Al &E ol Rof A AT, "] A9 olnA T iR AR
tolel= vAE dolgolm, 7]z wHde=m HAY HolHE #4o] 7}
sal A th (Gandomi & Haider, 2015; Gu et al., 2020).

JNEA5> BHoly 418 A 7=z Wish <o dlolelE 43t
= A& 7hsatA allFr, vAd @ dolE] AlelA onlE o]sfstal A k=
& AS WA vk (A & ©lXIs}, 20185 Gu et al., 2020).

> 2 s ] ARE olsietal 1 HollA &n
U AEE FEZ 7 A HEA BldHelE e &8 HA7F HoAAA HA

. Z uholE g ATAE /e ATHAAA BAolw B BA

712l mlekAQl whdE AR dAelA fRE EdAxvo]A
(Digital Transformation, DT)¢]2l= WSS 7HA| a1 o). gAd EWAL
Ho] AL 7ol 71X AR E fXdRE WH3sto] il ola A2 v =Y
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A e W% BA RokelA AR Ytk AFIIA W]y
TAS W AR FA 71ES SR AT AHA W] v

At = st Eewe L low, wEAl WStk Al An| AR

25~ 2018; Bertola & Teunissen, 2018).

(
Statista(2022) 2] ZAle] w2 2022¢d 229 gdolg A 7009
el (3hgl oF 92x) 0w AFsala, 2027d7kA 1,0309 @e (33
oF 116%) & Ae Adolr ol 2018d%9] 2ujo] o]ido] &l &
ojtt.

Market volume in billion US. dallars

120

ojeldt Ayt= HlHlolE7F A A Eokel mA= ol dxHL

oo BHoEk ([29 07]).

o~ % b &
> g &

[Z28 07] A MA "doly AIF &
Reprinted from Statista. (2022). Adapted from

statista.com/statistics/254266/global—big—data—market—forecast/
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&l
fo ol

= 7HAY £ F 9dv UAE Edaxdolde w2 #ds ZHA L 3
o, HT 5ol A Al E AFA T 7lEd olE VIRte® 3k HiHo]

L

(Chiang & Yang, 2018; Jeong, Yoon & Lee, 2017; Wang et al., 2012). &
8] ou]A| 9} HAE F9o n]gE doly FAe Bad V|Eo] w%
AstEA s AR CHlolElel] ZIREEE JAbEAT o] Tl
2o AN s d AustA A5+ A =AY (4%
Bertola & Teunissen, 2018). ¢& =°], 2% SPA BH=<l ZARAS
H&M2 1149 WstE w27 spefstr] ffsf vleloly A Fa&5 &)
sta. 2121 (Nikolopoulos, 2022), = 7149% A$ 2= 7]4HEe] o]
dol8 #45 Soko] &vAke] HEFe wet sjd AES FHshe =2kl
=il s HA VA= AV FEHAL v (s

A o2 FAAH(www.musinsa.com) & 3¢ AFEAS] qF vlolHE F
A At BAE dtetetal A" 2 AYstete] viAlY mEs EQlv
(FHE= 2023). =3 22l o ARlE A/hstd o= (Eland) =
FR2Y7F AZEA wEA ekl Ao w Agkelar, vl olEe] 7]HkajA]
Edes BAH AES 7185 A9 2022¢ wiEo] A divl 30.83%
S7he Ao A71% shlth (2314, 2023). olAF FA Aol E H]

dolg 4 7leX 7199 a4 dZoz xejggkon, Mol &4 A
=]

55



(AL & ©]x13} 2018).

3. Wlolg #4e] Fe AH Fof AT

ol 7] FAFA AL

4 Aoke Wolut A TeI9e Fa

M ARG AR &

Y HolH £o JEE

st A 4= QlojA Ao T vldlo]H & AME-SE A5 EvltelA W F
o ¢lt} (Moon & Kamakura, 2017). ¢o]g]3t stA|9] 552 ujAd Fol<

re
-
N
et
o
e
H
Anj
ok
QL'
D
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=
o
=1
o
=
w
]
9
=S
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-
i
ﬁ
2

O
£
;.=
o
Q,
—
B
iy
rlo

£3to] FEZ (Newtro) Z|Ae] st 4n
o} (A3F<:, 2020). 1 Qel® A AFE
2

oz WY omA delH

=
AbdelFattah et al. (2017)& QI AE1#

AL Fo 7P w2 £ol2 (like) & W
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goto] 2 243 29y mho]d (opinion mining) & 33k AF3] 4]
g SAE s A 24 B7E Eesien, Zhao et al. (2021)
x E ARESto] 54 Al wRtel yEhd EdE 719
To HIEE AR st 54 A5 EdEE #4683l B3 Getman
et al. (2021)% E1(Vogue) ®9o] olmA] HolHE Abgsto] oF 20
T 54 ot (o Ao 2 WEE
o st A3 HolHE sAsto] ALS] w3t Aol 54 ofoldle] &
of ¥ mATE= A= glsin
ojF| A= AlZ} FHolY] wiEel A, =Y SO AR
o, HAERY S5 ARE A3 + A (92 9., 2016). sHA
BAE HloJE & ARRSH Aol HlE o]w] A HolEHE AREE A= ©A
2, HAE oluA HelHE Aol AREsHZ] flsiM = tiarEe] A
tlolel Al(data set)o] mFel= i, A dloJElE st ZAE & U=
d gFol A s ool 7] wiEolth (Gu et al., 2020; Klostermann et
al., 2018). 53] 79 ALEE Fol7] Sl W Zokol 53t &
d%ke] B (tagging) © tl@Fe] dlo]E| Al (dataset) o] HQARE, Adve
B AAE R ® oju A HolHAls TRk Al A 24 (Seo &
Shin, 2018b).

ke

il

(L
Fl

4

Ay

WEF Aol FAE=H, MY 7ES EdE FET 9 %
o] &gk A olnx dlolEle] A=A BAL p5EkA st (A,
olg T, 2
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SEAIZ tiar e diolE Ale] mAaled Shge] FQdtths ojEgo] EA
gtk (Gu et al., 2020). oW 12 7|2 dso] /M=

§3 olw|x] A ATt FhEel wet A LA gke] H
A "oy Aol vix 7] 3t o & &°] Deepfashion HloJE] Al9]
c gkl A AR ES A48 vigo e sid ARS s 75
olE] Mo w, 289,2227%2 oM ARl 1] 7] A HAo] HAE d
o[l Aloltt (Liu et al.,2016). ©] 9ol JIXEFTI A F35 ojw] x|
o) fF £/, 912 AR, AIRF AR7F epEEE 27,0002 olwA] dHolE Al
Q] Streetstyle—27K$} (Matzen, 2017), Hde &, AZFA A, 22}
BEAA TS 50 Y oF ARlel A7AEe] A4 LS o
E 2 A (ontology) & &S 3 314 dlo]g AlQl Fashionpedia 5©°] %
t} (Jia et al., 2019).

g WS olw]A] dlolE e oF HAS AR TP S siA olvA
ol A& 752 & Ut 7= X Hv]-d API (Google Cloud
Vision API) oA A& 3F= AutoML 7l =5 AREslo] o|m|x] & oF
Arol th3t dolelE A epysto g oju|x dHolE AL FEHT 5
Atk (el 9], 2019). Bk U s " A Z1GelA ApEst i oln

2

2ol
o B

= AT Vles Ve omA] & AlEe] ofol®l FhEare], A%, 4

, a2, AEd S 137 S4e BAdsFa, o £ ehdle] i
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kit
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al , A 2d8 M=
oF A~ el wial MEsialnt mpAEoR A 3HM = AT

L el MEQAS ol FiL
wEa WA gAY . 53] U &nAf
ETFAA e 22 evyd duEol vA = dFEo] AAL 2
el ddo] Aol sl A EMER SAH I tE An[AE0]
o5 F&dte WA= W3t Azle Aol

AT 1eM= A ofulA] dlolErtold S Fall A EdE= ARTL
shrtes A S dstaat @k ol& flsl 20229 F/W AE8] Aol
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Al 24 A7EAa R

1.

AT A&

AT 19 A v= 2o WA A didel dldste dHolHE

AAste] =R O F ERAAE

g3t

Python

|
vl E}dl o) E] (metadata) 2 WHIst= A

=

Agatel wAY olvlA dolHE A

9= AL

=~

. vATeE

I 2 g:Ho A flolElnto]Yd (data—mining) A4S Eaf ATEA=
At [19 08].

ClolE =7

- HOJE 41

© 2 A e 4
- HOIE 4%

3

0|o|x| Hjo|Ef , | CIIE{DOIdS 2t
X2 3OS HlolE| 24

- HIEE Hlo|E HA

2|5 et Z5 HAl

- &H(attribute) - EMHIREM

Ef
- B HIER et - TR

[ 08] &7 19 &}

D dHeolg +3

o ATE fd 4d ®eo] AE

1 278 om#], = A &

S

A dolHY B W %

[719 09]

-

= ATelA 3

s

E9 HAE ololHl oJu|xE 4235}

=2 Qg ok
a1

=

e v 2 ([ 02D).

deolg7F A== AlVE BolFaL
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[£ 02] A7 104 3% sHolelo] &3 R

o =4 tlolel FH T3 23
e 2022 pre—fall ¥ F/W
AlE ERE gXE $3
o] . -
A WGSN HggdelE |« BHA= M4 F 20224
e pre—fall 2 F/W A& B
A= o] ofmA] F4
o WA JAEFAA 991 A
A2 u s = Al B =%
J_iElEM Slmea | waages | © T Al 1EOTJ
AEFAA (2022 8€¥~2023d 2
)
214}
% A o F 13 A E F1E oA
UZ 114 3 H o] €] T 13 A5 =+ %l
Edc = ofolel A+9) 209 A
WZ—_]/H]
2023s/S
g0l HyM
Year/ 2022 | 2022 2022 Lzozz 2022 2022 2022 2022 = 2022 2022 = 2022 2022 2023 2023 2023
Month 01 02 03 04 05 06 07 08 09 10 1 12 01 02 03
2022
Prefall 2022F/W 2022 Prefall & 2022F/W
£ ggjo| HayM LS (mass) A% EOf7| 2
Al
2022 Prefall 2022 F/W 2022 F/W 2023 /S
90| EHE glo| e HUYE SA A MAE =A|
2|ZE W7t 2 EE w7t uERANM T

[Z9 09] A7 19 AFS-H = wlolE e A A7
deo] Adde 2 ASEY of 670E Aol I7hE=d, 20224

pre—fall 2842 A 2021d 12€~2022d 1€, 2022 F/W A"
AL 2022 29~3¥9] F/EL B A= 20229 F/W A&S A
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iAoz kA RE 2022 pre—fall A1=9 AL 34 =T pre—
fall Al AL F/W AS Aol SAIHARE, F/W AlSe A dvjE
AePatn] F/W ddgo] AHMET AFYgA] AES wol FAIeH] wie
g e A Qv 9l Folgk #wEily] wiEoltt (AL & FHA
2=, 2018; Choi et al., 2021).

20221 F/WAIZ ddlo] Addo]l F7/h= oF 6719 ¥, t% (mass)
Aol 2022 F/W A& o] A9 A JIEFAA
NA 2L AFol EMEES ddsts 23U 2lyo]7]
o] EANHE 8EHEH N2 AES AANES Fd 05

ale] 2022 8¥HE 2023 29 Afolo] ¥ A
AstAct skAIRE s Al AdsEe]l EAlE T T
olojx| = dlell= A4 Algre] Hasitty AZbste] tlF An|abEo] A
Az 2022d F/W AlE AFS avlehe 717ks & ATeA+ 20229 9
8

HDHE 20233 2€971A 2 AAsGt HAE ool do]H = 2020 9

PO USRI
o
:g

LI

@eo] e oju]x] FF

B A= 20229 pre—fall A= F/W A9 EAE=rE didd &
dlol A=A ojuAE s8] flel WA WGSNelA Algshs 20224
pre—fall Al F/W Al A gk EJE g xEE FH0H.
A EAE @ ELELE pre—fall A= 1770, F/W Al 40719100, EdE
g EC] AQlE olm AL Ag Y olmAe] HAEHo] HAE FE L
FHEAY. AFE A8 FH EAME gFEM S WER AF¥ B
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EEATh 1§ 2022 pre—falld} F/W Al digo] wo] @ B9
) oAl & #ejo]l AHA oA S sl pre-

S HER Qs o] wel BN 3

[¥ 03] AAQ Ago] ALH BAT IYAE D F£AF o|u|R| 9 F

2022 PRE—-FALL 2022 F/W
Brand RIE | o]m|x] 4= Brand RIE | o]m|A] &4
Jil Sander 45 51 Jil Sander 12 60
McSctjrliey 31 35 Louis Vuitton = 12 47
Stella
MSGM 23 28 McCartney 12 42
Burberry 20 37 Miu Miu 11 48
Dsquared? 20 66 Prada 10 54
Tory Burch 20 23 Versace 10 59
Ulla Johnson 20 33 Chloé 8 38
Versace 18 28 Dior 8 83
Chloé 17 17 Diesel 7 41
A 318 A 472
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WGSNE AlA Ho 729 s EdE AH 7|¢gdo 7 AJ&Znic} 44
A 9z AHAH YehE i ERdEE BAGe] g ZTEE A28}
olom, FYRNAE AAZAS A Ed= A Zj#ow QAWM Qrt

Ol
=

(ks 9., 2022; DuBreuil & Lu , 2020; Shi et al., 2021). 1%7] w
of WGSNE 54 2129 delo] Aol et 98 Edeg 243
7] 918 AAe g Adols weakgith WGSNY A ENE g EEd
A Qo] wel B 48] 9719 BAST FEse] A BASY Ago]

A7 wel Aslo] AMe] tehd o

[e) B o
AUH ojuH T FHE 2
M OESE NI ol EYS SRy 2 5 o

o] =
= sho] WA AZEAAY A 2434F Fnakedh o F o o)
& F2 AT ololEL AUT F B2 b B 49 99 A%
& 2 aTe AM AFTAAR Astel I ANES S5 2022
A

d F/W o] EAEE ARl 20229 8€5-E 2022d F/W A&l #
= 2023 29 28 Abolel] RE ® BE ANES SR A%
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[¥ 04] AFE A AEF

AA AR B FR L AXNE T A F

o 2715 225 T
AR | BRA L | e | g 4 | o 5 |
= T = T T o]u];(] ’/1‘:

01 1479 5,149 178 1,009 167
02 1189k 117 28 159 30
03 87.9%F 493 66 359 46
04 82.8%F 1,004 29 139 17
05 73.9%F 4,470 160 840 207
06 67.6%F 2,387 134 541 69
07 57qk 546 14 91 17
08 54.1%F 6,572 265 1,604 219
09 50.9%F 417 36 186 57

A 4,928 829

&}

(best item; ¢17] &)

H2E ofo]d EjojE] +F

3l A

=9 A

Ag gujshcy

T et
Alef H

o

vdd FEE Avete 4rd

eafal

(www.wconcept.co.kr) & HolH F3 ALz AAste] F3F HAE o

3)]

3]

W

= 2~
ARE F

Eacis

o)A

HAE

FEOR 3
RE o}

A EdEE= fE

RS o8] AuEE A A

(Crane, 1997), <&l 3| ZHE S WAE ololH

A A
ZHE

Az HFA
o9 ol

ol 3o 5—]_7] =

1T=2

ofol &l el 207Kl
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ZHE Helld tis avAkse] &

Ed=E gkgsta & 4 Q)

oot el ohE zuRe] T B

ot 2

EAAF(www.musinsa.com) £+

het it

Hakadrk AR E, 20200d 9EHE 2023 2€744] F 1
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2022 9¢ 14 tolel st olnxE F= A}
g3t on, F71H Eajo] Hast A9 38 dojE Yea dast 7
ol st dHolEE AEAor AR (20209 9€~2021d 2¢,
2021 9€~20229 29, 2022 89). AHHow E AFo= FEH
S EFEH] T 2,800709 FEel gk vlolE7b ARE-E QT
AUl exell wige] AF vaZyolet e JEs 22t
o] o & ARIL e FolAR olwaAE flske o
g5 5] wiEe] 28 wHAHES Aoz Huds FA s
(Cremer & Ma, 2017). B3t A oju|x]&= An[AEe] 3714s 294
o 7™ vARES] AF Udt ¥ W2 JRE S FulE oA
= FEdlsE 9 vt (EAS & HEY, 2021; Cremer & Ma, 2017).

rO
oy
2

O:

gZFe] A dolHE S3eta Alstr] el sl ool digt
A 2& viEre 2 A Ao A (attribute) ¥ $A 3k (value) & A 28l o
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stoh (Al 9., 2022; Kuiler, 2014). o1& {3 2 AFM= FA&
91(2022) 9] Aol ket s W] Abde] Z|HEEte] @A o)A &

ofF Ao £45 Aot nAd olvlA HeolHE vEtd oIy 3t &3t

A BBA AR 7 A S (ool d, AT, dH, A8, AHg

E, 24, Ae) o o]Fojzl WA WEA Apdolth AR 2 Ao
N oulabel A AlZA 0w Aol Zbs ofol, AR, tHY &4
ghe FAow ATE APtk £HW% £HE, 1L AT el o
) 4ol B Aoy the g

_I

Ir
o
e
)
)
>,
i
2
o
=
S
_14

97 &4 (attribute) B < # (value)

e AN s HFE AlAFEo] oldid & ESF Tkt Wl A
2 23 T gl mEd, o359 A SAS
(attribute) = oo t-&3l= A (value) 02 XHE = 2t (Lee,
2017). A LEA AP #A AES] EAS fAshe SR

Az geE Y, Ay, &4, 8, TRE, ~8dS AMgsted, 479 &
AES sk dEs 7HAW gEe] ZojdaE o ARl o35 EFst
A CEAE 9., 2022). CE 5ol £4do] ofol®lRl A, 1#E of
oj'o] AlAe] o RIS FHoRE HAAA A uel Ao, she], Fu}
o (full body) & vz, e’ @8 vl AA el A4 dsA=A,
& % Sl #A A A=Al Wt H(top), oFFH (outer) 2] 2#M =
Lol Xt o= vl HIAE, AZ/AHH, H]d, Alolz, IE, JHHACR
e wmo) gk wael 4g e A= 3Ede] A/ Bk oS AlF-
ARl £z o= v ([2¥ 10D).

rO
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2l

41971 % o35 Egstar ok
g5 Al (fit)
2022; Horn & Gurel,
Aekel,
o] sl el
o &k=

A

L.

Attribute: ITEM

Level 1 Level 2 Level 3 Level 4 Level 5
[z o oee [ w2ae | [ s=mz
et | [ g Y el \gaxal
| =o | [ oeEpae | [ my ||| soimz |
(7IEh | Aoz ||| =2z |
SE!
BEE R ENEEE
(7IED) (7IED
OF2Ef A2

[23 10] A F2X] AFA Y & &7 £AF; oA

Adapted from ZAl&

o], AR

ofolglolgt 29 &

e =y
T2 EM=, A

k4

7, 2AES}

9]. (2022). p. 1149.

3L

F5E ula,

o
.

WER Aol obold 4o] A 5uUMAA ERH om F

ol

A o] 3 (shap

gl C&Al&
T4 84aE

[e] I SF=L -
= X&sh=

A, deee

AFd2 dol(le

9B ggHel FuE o
1981), €| %] o], 7

e), vl FH), o7 FH,
o] & AAel oist

Q]

. -

T

9]., 2022; Park & Choi, 2020), o}e]glo] 7}x]aL

UL Aol sidshx] b=tk

2 AlREe
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ngth), &€l (shape),
ulst (Al 9.,

(fit; ES-AN), &m do], 4
gJo] AE gkl o]

=
A%

oX,

TS

;H o

.

of Al

o

=]
-

rlr

x2

oNE o 29EA
Wek ARelh £



3) olwA] Heoly HAg H 7t

ATE 8 FHE RE ojvAE HAE FHe) oF £43k(value)
o% WFste] Aol ARG ¥ AgelME A ojuA] & ool g
1001 7k &4 dvgdeldz MEAATE Al 7|9 T2 IS AFES
FRE AR oA oF S (A% sE e, ofel®), o], top3
Ae, top34A%, top3 28, HHd 5)& FE] detdelHz W

A ZTE AR o] R IR Aste|7E Fds Age O 7

1 S
=

==

P

kU

= A A7
ofolgl, g}l Aol o] F& A= d oflwe] AUk B AT
o] Bxe Aol AHMe] HH EdEg giFHl A EJE Atolo] #
AME ok 7AA R Agats vl 7] e, oF SA%S FFst
A A s Aol sastt ddsigivh meEbd 1aH o2 Al Z2IHS
ARgel AR olm Al & s AEe] SAdwE Ay, 1 F A
Al Z2 30 st SA%S AdEsk 483l vpArez A
fzto]] A8S RGs o A3} AES Y $45s B34S AR
Ao o AFelrs A AelA ARt sid we A Abdel

Hd S48e et

P

7HA olH 3 Hg e AZ F 9 olnAE WEHolH® e

= [Z 05]9 AAEAT 3y "HEE Uy dsE S50 AEA v

L Q7] wiEell, 7R ekl we] SAgE0l w4l AREE A

o] '22FW_Prada_20' o]u]x]¢] AL ololel &AL st=A7, A

FA £43E v, 112, gz}, eAto]l= AEYO|ELTH, AEY
/\

golE, "yed S48 A2, A4 Sojh
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[£ 05] oF%El<] wEltolE 3} oA

o]u| x| &3] &4 1level 2level 3level 4level
ojo| €l ) o}-¢-H I RAYESRY = A
o] o}-$-E] 4 o] =
o] Zujj 4 o] 1z
ElEAS Zret wx = 2 ¥ ZHet
Az 3 @M R}o] =
22wl & e AEYOELYH
&Y EH] AEYo|E&T
AM|o] 3 AEolE
e, | S 74 £ S EEL!
Reprinted from Prada. (2022). =)
WWW.Wgsn.com :FL/B] ;\’I:Hj] HXC}
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ool Aol o} -t} AEe | EaEan
ol SFE el %
o] A o] 1z
2 d=d
A=) GIE=A= ]
Al & e AEYOlELTH
S EHY] AEZo|ELT
Aoz AEYOIE
773 7 A
2023-02-20 gHA —
Reprinted from Wconcept. ?'}‘6] EE] Ucl Eﬂ O]“g
(2023). www.wconcept.co.kr/
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B A3 oEgdolgs 3 golEE uAdoZ dolEntely (data—
mining) Y& AA AFEAel HIeAd. FAH SR Python T2 713
= Zgsto] B AREY, ddrAEA s P8 o, SPSS 25.03%
Python X213 ARE3Fe] dlolg 1+ & (MAE)S AAsladct =3

%= EAE 918 Python T2 elA Pandas #helH 2l S5 ARSI AL,
A#AE A4S 98] MLxtend holB.eglE AFE-3F3ith. Pandas #ho] X
dalt dole BAE golnez dolE #4& 9% a&H<Q HolE

z

(Data frame) & Al¥3te ghelH o], MLxtend #elB &g = A

Ho]g vlo]d-& 224 27 (Knowledge Discovery in Databases; KDD)
of A FEOE JMFHA 94> AA] UHlolH (raw data) & &% YHE
H3shs X2 A 20lth (Tan et al 2020). 53] dHolgrtoldS 334
it i HolEfelA /83 ARE Fold= AYdo®, dHoly ARl 4
sh=dl 88k A AFEETh (Sharma & Verma, 2022). ©] T2 HAE [119
11]el vehd A 7135 2 oA dAg 4 AA deo]
g wlold S 73, F Aol o]277kA] dHe] dAR S HT

‘
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Axele] 542 4 HolHE 55 240 Aee dAor west
= Aotk HolH HA g dAlE HolHE T8k A, oy &x8 b
°olH & g @dtal wol=E Al7sk= A, HelHE Adstetes A 22 #
o] =Z3tEn dHolBE FAsta dHolgutolde] AFEE F e FHE
Zbeeks HolH dAe] s A Aa 2 ZRAAA
ol Al dAelt. AA eIt £ HolHE Heoly wlold& F3d &
o= &3 ANt =Eske A4 dAE AR $AHEY o= #E
= 4 o AgAE thekst WAl HolE & Holy wiol
Y ARE A8 vk toly miojde SaiMe HAHUE vt w
3 +Y (Predictive tasks) @ dlo]g o] X3t
¥}

AL YA S EESe Ae

£
it

i,
b
ox
=
iy
>
>
o
1o
=
T
)
0Q
03
eSS
ry
X

2+ (Descriptive tasks) & & 4 At (Tan et al.,, 2020).

Input — Data . e D_a_ta — Data . — Information
Data Preprocessing Mining Postprocessing

* Feature Selection - Filtering Patterns

+ Visualization
* Pattern Interpretation

* Dimensionality Reduction
* Normalization
* Data Subsetting

[Z9 11] dlojElute]de] X4 Td ZTEAA
Adapted from Tan et al. (2020). p. 4.
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A 3d 723

B A ME 20224 F/WAZ v A9lo] Aed, A QEFAA
A, Ea WAE ofolq) Alo]o] AP Hla-EAste], Arl A8l
A EdT st Fgo] Baf olsistud Ak FAOR [ATEA
112 583 98l 4209 dolge] S48 okvH el s &4l Fd
MES EEste] HL-RAHEon, MAERS =58 dole 1 fA42S
AEsgeh [ATEA 208 FA7] A 22 dolele] $A% ok
o AT, HHY S AWFHL EEh] v, BASA v
o [ATEA 31% B A AM ABTAA el hehgt of
ol§x} W] E ofol§ HlolEle] vhehd ok-$E¢] o] 2 A (month) W 1
Aol AH QEFAAEY Aol BFA A Edse] vHE
IFE AESAT

1. 3% eolEd] gt gad B4

ah)
i)‘
o
i)
)
p
llo
X,
2
2
0%
tlo
2
TO
ol
o
2
o
i
e
o,
o
mlo
i
glzt

&8 55

HolFm, sid JIEFAAL HAFL onAE Fal BRlelA HojF7] 9

& glolth whde] ekl TYFY WAE ofolge tF LulAe] Tl
WS Theret 2wl HolE} §AK ArEol7] wEe] HolEE A}
Aolth. Aol AgEE dolHe] o

J]E Al olg = Yo ATEAZ FaE 7)o A 2022 F/W A= @ 9o
A4 doly, sfd JAEFAAML 2 tlojE, HIAE ofo]g] Ho]E 7}
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oW ololgl Hygow A HoldiA FAsLE thobsh ofelwl, AT
oA, ClE 4] zizk @ Jle) A e shel SHgoR FAEHC Qi
A #Istrt. o] $13) Python Z2I3elM Pandas gholneleE A}

dglo] AUA dHolEolE & 1,169/ A& thE ofo]elo] 43}
o, o]& F 1367019 otol®l HAgeE FA ] ATk ([3& 06], [E
09D). ME o HARIY] AIHYAHEIEGE ofo]q] &£z B
AFBYAEEFTEC] Y] Wil 1,169/ A& T olo]Elo] 54319
B £AFY ASE 136707 He Aol 9 gA QQEFAA g
= F 87971 M= tE ofoldlo] TR, F 1127]1¢] ofold
oz FAEJY ([E 071, [ 09]). vpA| =2 22FW A& H|AE o}
olgl HlolEl= & 398709 AR thE ofolrle] TABIG oM, o= F 64
Mol ofol®l KA ® FAHAG ([E 08], [E 09]). dAo] AHM
e =, A9, AAE, of$E], MEo) H|Eo] BluE 12 EEHo
] @go] A A = A vEo] thE F /9] o]

A
B} =9t} KT FEAOZ A A utlo]E A o}$E 7} 2R s H)

32

(~f

2l
BBl A=A
—

v}

o
g
i
ofr
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oy
34.0%

PEHA e 4O s AFE SO[2H 1HE w

[X 06] "ol A Hebd ol 74

= =Y,
13.9% BE2E SES

0.9% . 20.2%
g
14.8%
AFE

16.2%

HE+E/

2HE

Aol

28 1= (%)

A=t P 236 (20.2%)
&9 173 (14.8%)
2AE 190 (16.2%)
o}-%-H 397 (34.0%)
SIS 163 (13.9%)
g;fé 10 (0.9%)
A 1169 (100%)

[£ 07] A AEFAA 2 Yerd ofold 74

QH|E/ A~

e

22%

A7 E

Of2E:
b £ 1%
33%
_ HMOAE
sCaflA wio| wAFHE «0l2E wME & EEHT%*/
77

AA A=A

=¥ WN=(%)

A= 42 (4.78%)
&2 215 (24.46%)
2AE 98 (11.15%)
o} 286 (32.54%)
H= 196 (22.30%)
;sgfé 42 (4.78%)
B 879 (100%)




[¥ 08] HIAE olo]¥l dlo]Eld] el olo]e]l LA

o Jee HIAE ofo]E]
B 24 M= (%)
- = 17 (4.3%)
& 85 (21.4%)
oo ~AE 3 (0.8%)
o o}-$-§ 267 (67.1%)
= 25 (6.3%)
SR =
CCHA wME AFE LOIDEH #HE . %ﬁ; @:EHLFE 1 (0.3%)
A 398 (100%)

[£ 09] olol9hd 89 &4z A%

. | AZFE/
Eda | A9 | 2AE | obpE | W2 Fo0S
ofo] gl
angy | 27 26 22 36 21 4
delo] [ A=A
aaa | =x7 | 62 48 22 47 16 15
o
iig;}( 61 39 41 75 30 12
o] gl
i/g]gti 13 23 15 35 23 3
e T
AEFA &;5& 34 41 13 38 17 5
SEED!
sng | 24 39 28 56 | 22 1
o] gl
;l,é]%“k 8 14 3 30 8 1
HAE Al
ofeldl | syzc | 0 #4968 6
EER B -
sy | 17 17 61 4
78

et e



Ao &y A (show—piece) & HoF+ A5 HAOR o+ g 4 &
FAM G} HAE ofolRlRT 1 W ofo]dl AR, UHY H4gos
T El Stk "ol Aol thekst tAelE AteH g E dF &
HAZ0] o5 F&stA g A¢7F 7] vl HAE ofo
ool Aol ¥ @2 9] ofo]

1=}
1=
=, ®9o] A 4 ofoldlEo] tTHl EMER ity = 3

f
=
2
>
fz
o

2. ofol’l SA4FE T HA ofoldl EIAE9 It £4

delo] A, A JAEFAM A, e HAE ofo]E HolH
= | WIAE olo]g] o]y ¢
o oin wEkd 2 Aol s F/W

=

=
o

o

= dolg e 44 2 PSS ob9HE dgos BAe AYs
o} E

Z

Wi
2L
>
3%
o
i

o

b

1A, Azpe] el SR ob-H e oy S 1 =d BT
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[ATFEA 1] Agle] AQH, 4 ATFAN 27, 2etel A =
YE WAE ofolgle] ofol®l LGS BASte] 20229 F/W AE A

ofol &l B e] SHikS AT,

=z

D) ob9ES 3 $4% L Y 0E B4

delo] Aad, sid JAEFAA 24, WAE ofol]] dolE e vERd
ol%-Ele 319 HFAREY 1 T NES ¥IT (RS =EIFAT ([E
10D). o] dolE A= JeBaAAHE=AZ(18.6%), H=H U A=A
E(10.3%), 715AMZ(9.1%), HERHAAEEIE(7.3%), E5F5(4.5%),
AR (4.5%) Fo2 HlFo] wekow, A AZFAA Holg = A
ZHHAAEHEARN (14.7%), =9D0.4%), 71H18.7%), EA=AA
(8.4%), BFF(7.7%) +=AZ HlFo] Foth HAE ofo]&l flo]EleA =
Y (18.0%), EnHIFE(7.5%), B2HAXEHEANZ(7.5%), EAEA
2(71%), NP (5.6%) =M= Fd vFo] =gtk ([E 101, [2¥ 12]).
[3 1012 "do] AhAe ofolgl A% 2 WIEE V|22 FHSA
=3

tholzb Al 71e] dlolElelA] =& A%k 3 wke] {9 Apo]
7F A=A Feletr] 9@l SPSS 2
A3 Aol A9, R JEFAA ZAF, T8l HAE ofo]dl HolH

of et 4%t 2R wmel KA@ Aok EATS sl

7

O
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[ 10] oF¢H 39 4% €4 vlF
d9o] YA JAEFAA | HIAE olo]H
FERFALE S 74 18.6 42 14.7 20 7.5
AR
A=Y AElCT
°E”;]Ej4“ 41 10.3 11 3.9 13 4.9
7+ A A 36 9.1 17 5.9 10 3.7
HERHAEE
1 ;_]E H 29 7.3 6 2.1 8 3.0
= 18 4.5 23 7.7 13 4.9
AR 18 4.5 3 1.2 0 0.0
TEAE 17 4.3 8 2.8 5 1.9
Alo] = 17 4.3 0 0.0 0 0.0
EdXIE 15 3.8 5 1.8 2 0.7
ﬂ%%]?lfaz 14 3.5 5 1.8 0 0.0
FEAH 14 3.5 0 0 0 0.0
A A 12 3.0 6 2.1 1 0.4
EJ=AA 12 3.0 24 8.4 19 7.1
HAEFE 10 2.5 0 0 0 0.0
AlolHIE 10 2.5 9 3.2 8 3.0
i n=Fil 9 2.3 25 8.7 13 4.9
b 5 1.3 8 2.8 15 5.6
> k! 3 0.8 29 9.4 48 18.0
299 3 0.8 1 0.35 7 2.6
et E 2 0.5 17 5.9 20 7.5
HEFE 1 0.3 6 2.3 9 3.4
UEAY 0 0 10 3.5 9 3.4
HEA E] 2 0 0.0 8 2.8 7 2.6
A4 0 0.0 4 1.4 8 3.0
7| €} 35 9.3 19 7.2 32 12.0
T3 397 100.0| 286 100.0 267 100.0
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186

147

103

9.1
84 a7

0
B L WY N W O B Y e B O Y Y Y R @ D L e e O R
Pl A S . A N AR P N Y P N T A e
NP N A ) % SN CHE A o 0 # % & % &
AT A N & ® & 8 ST 3
\/ 'L\/ 'L\/ 7 '&/ 7 ¥
27 0 o

Runway [ Influencer M Best

[2% 12] Holglo] mWE ofoldl £4% &4 BT

2022 F/W Al& #go] AdA A dZFAA & 22l A =
AL WAE ofo]dlef] FAFst of9-E Q] 9 HA3 £ Aol 79

2ol 7k AT (p=0.000). °] #pol& FAH o7 doprr] S8 Ho]E

o
% MAE @2 AEstel dolel & fA4E stekstn, olg Fdl 0% o
A Edse o g 43S o)A dolHE 435

al
MAE (mean absolute error) = HF A2} O =2
Faas oustt. oA7|A extd oS w3 AA gk Atele] o

gt MAEE HAelde A4 dws Hrlelr] e 2ol Agds Wy

il
1o
=

o, o] glol H&5% of% Helesh AA Holet FARsha 4P

T ot 2 dTelM s ddol ol el A JAEFAAM HolH o yehd

ob-+-H otfl HAWEY =d NEE dS5#e® 7Hgstal, WHAE ofolg

82
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HlojEl ol WEbt oF9-E she] SAuEe = WEE A gem 7pds
of dlol8 b fFAMIS vlwstaal skl

MAEE rtEshes 342 =3 2t yie HolB 9 @5 &, e o
= #e omEh

MAE =[5 — |

ol & Atstz] &l SPSS 25.0 T2 1S 3l offE ofolH] &
d WEE BF %53 gro® WEsiola, HEke gko® Python ZTET
E #& Axterddet. 1 A3 MAE ofol®] dlojE gl #l9o] H
o]l Alo]o] MAE #2 1.01, W|AE olo]&] HolEjg} Z 1M do]
Abole] MAE 2 0.48% A& o]F F3 HIAE ofo|gl Hlo]El<
AT obElY TR Hdlo] HAMRT A AEFAAN AT O

Lo}

o
o
7
ol
3
5

e
2,

of AHE TheFE YF )
7) el elo] ol WA QBTN A, WAE ofeld Hol
Brh o o EHe obolgo] Stk md wslolo] FFE v
S FR clolyl £Hge UF aMAAR FAHE FYAA 717

Q% ofold SAgow FUHY] wWEe] WMAEIE, AoL, FTHNA

WAE ofod) HolHel ¥ HF (%)% B oboly HAFE A
th o]E nmuk TANCE BHS] A obold £H IS ERAAN 2A
stol A9l $AQ TE, A%, AR LRl 1FS Avingic
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[¥ 11] 2022 F/W ZE 3}¢ &A% &4 v)=

#H9o] YA JAEZFAA | HAE olo]H
=4 =4 3
HE |l oz | * o %
AEHHAEHE
== 41 38.0 11 20.4 13 21.7
gEugAgs
= = 29 26.9 6 11.1 8 13.3
EdXIE 15 13.9 5 9.3 2 3.3
HAEFE 10 9.3 0 0.0 0 0.0
AP IE 10 9.3 9 16.7 8 13.3
gt E 2 1.9 17 31.5 20 33.3
1= A 1 0.9 6 11.1 9 15.0
%3} 108 100.0 54 100.0 60 100.0

>,
o

WA F/W AE ob$E % FER EREE ofod S4REL F
2 Asngth (£ 11]). ddle] Agadae JEndrgsass
HAXEE HEJ G B WMFOR SASAAW, A ABFUAA
243} WaEclold dolEe At AFHAAHEAEY BRu Al
SEZL Adele] Aw JEO| MFoE TR Ed MAEIEE
dlo] AL Mol ur Btk o] WM ABFAN Fg WAE of

ol¥l dlo|Elo| A Wizt FTEV} 71 =& u|Fo R SAEA N 9o

1o e

[t

e

A Mol 70 Bgata ehoheh @ HEaES] 49 o] A
M A3t W|AE ofo] Bl

oﬂ'E‘ 7%9/] %%L‘é‘]-xl ?%—o]—x]?_ ] }ﬂ ?_L—é‘

T AYHCR 2 1
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[ 13] 2022 F/W AY 319 4% 249 vlF

Ao A JAEFAA | HAE olo]d
B2 18 23.1 22 28.6 13 13.7
AR 18 23.1 3 3.9 0 0.0
FAE 17 21.8 8 10.4 5 5.3
T3 14 17.9 0 0.0 0 0.0
3 5 6.4 8 10.4 15 15.8
=39 3 3.8 27 35.1 48 50.5
99 3 3.8 1 1.3 7 7.4
HEA E] 2 7] 0 0 8 10.4 7 7.4
-0l 78 100.0 77 100.0 95  100.0

upz|uto g Aol gy = ofoldl Am okt ([ 13]). A¥ e A

leo] AddI} W AEololdlof] G4sk= ofo]®ll HA gk H|F o] Ao

A dvepstth WA, Al AEFAA Y G WAE ofoRleA 7}
39

o

N
e

A e WES A Gt £AY A5 Agel AL e )
F& AAsa vk Ed wAE AR AS AY AEFAMN Fgat )
ANE

=

ofol®l dlolElelet Saatm wslol AL SAEA 2t
AR, F2g, FFEA A9 Adle]
FAGA T AH ABLAN G WAE ofolge| M 18
o) HY ool &Agkel weh delo] AAH, WA A ,
MZE ofolgel ] A wFo] thEA ek o9 e BAE A
J

)
=2

At dslo] Aol £4% Tk oolglo] shatE WA T )
Ar @arh EAEH, Aso] AMe] S48 ololdl A4S FolA )
A QAEFANG tF LuAEAA FEHE SAge] EATTHE AL F
282 5 gtk o2 wuh FAFez FHs] 8l 20208, 20214,
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20223 T/W AZ WAE obol®) dolele] S ofolq gt A8l

AL, HolH & s Ask] 9% 444 2ARE S sl

Ol

2) 2020, 2021, 2022 F/W H|AE o}o|&l &£Az7k A& E3} olo]H]

EdE 24

H 3d weke 28l
ol%-Ele &9 HAS AuEoEn o] AAM, dAH AEZFUAAMY
27, g4l WA EAE Afolo] #Ae] del wr) o] i S )
A} gttt 3dA] W AE ofol®l dloJE o urEbd of-f-E 2] ofol®l &gk
S e vk ([ 14]). SPSS 25.08 AR WA A5S F3stgd o,
2020 F/W, 2021d F/W, 2022\ F/W A& HAE ofo]&l Ho]E o] o}
B a9 HAgkel= el Aolrt S-S FelEsit (p=0.000).

2022 FW Al dde] Aadors= B2 vl5e AFA|skA] 283l
Ank P4 JAZFAAM ] Zga} H|AE olo]El HolEe] #L nFow &
gotld et i, ESEAZ, EnptaEs 20209 F/W A=
T WAE olol®l dolE A TR HlFo] AL Trreke FAE
wolch Wi, Aol AAMeA = 7HY =
SE|EAR T HFHYAEETES] A #HAE ofolRl A= AEEA 7
Ldte FAE BT @3 W AE ofolEloM HEZFE (2020 0.4% —

Y
2ol
G

ZHE MAE ofo]d] dlojEo] Sd

ul |

=l

A

Fo MFOR S A

20219 1.0% — 2022 3.4%) 9 EFF (2020 1.6% — 20219 2.5%

— 202249 4.9%)¢ &3 HEFL AdE ogu] 28] 7lrto] Z71ee o,
HIAE| A& I AE ofo]e]l dolEle] 2022 F/Wel A& T4t

(20229 2.6%). F33L dAAdE To3HA &2 ZAd HolX|qk u]
of dojd A& U3t AW E T Q= HAFTE gogo EACE oFT
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A% 7HFET (Yoon, 2012). 197] wfj&o) tlZHE S}

-
b4

rir
ofN
to
ot
to

4
5 Qo EAE ollgoR Ad¥e £ 9E FAYL Azva ®

[ 14] 2020, 2021, 2022 F/W HIAE o}o]®] £4zt &4 H|F

2020 2021 2022
=] <3 <3
WE % T % e s
12.1 18.0
i =)
Sk 25 10.3 24 ) 48 (1)
AZBFYAE = 14.6 7.5
A7 43 17.7 29 D 20 (D
Wl T E 15 6.2 11 5.5 20 (?f
10.1 7.1
E 9l t A7)
EQ=AA 8 3.3 20 (1) 19 (1)
3.5 5.6
i =]
b1k 1 0.4 7 Y 15 ()
AZFHYAE = 7.0 4.9
© i 24 9.9 14 ) 13 (1)
H = 4 9
BEax 4 1.6 5 2.5 13 (1)
Vda=pil 16 6.6 12 6.0 13 4.9
FFZAR 4 1.6 5 2.5 10 <3T§
3.0
JEAY 0 0.0 6 ) 9 3.4
=R A 1 0.4 2 1.0 9 (STL)L
EE NS 5.5 3:0
s 20 8.2 11 () 8 0
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ANgzE 5 2.1 5 2.5 8 3.0
ZTAY 5 2.1 3 1.5 8 3.0
9 6 2.5 8 4.0 7 2.6
BHA B A 2 0 00 0 00 7 (i§
e 7 2.9 4 2.0 5 1.9
N 1.5 0.7
EYXIE )
EdX 12 4.9 3 0 2 )
x 2.0
Z2AY 13 5.3 4 0 5 1.9
1.9
w7} 9 3.7 8 4.0 5 ()
71ek 25 10.3 18 9.0 23 8.6
3 243 100.0 199 100.0 267 100.0

dglo] A =2 HFE SASNAATN HAE ofolHy A

AZFAAMY dolEdEs Aoz e HFxS A3 ofolel &A%k

(e.g., HEHAAHEFTE, AFHAXE=ANZ) I A QAEFAA 2

7 WAE ool =2 HFog TASAAT o] AWM X
g

1
-].Z

=

o

-

T
3z

FE, ARAEAZD ol thal FA4 4 dAE FrrH R et B A
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45.00%

40.00%

4.90%

35.00%

30.00%

490%
25.00%
b 2500 2.60%
20.00% 2.50%
5%
15.00% 0%
250%
10.00%
5.00%
0.00%
2020 2021
pEIlE wIfE S 22% mHHAE[THE

[23 13] WIAE ofolRle] AH sty £43k &8 vlT W3} 5]

2020 o]F=2 AA off-Eolx 7o ofoldll HAgto]l AA st
o AlSGaA S7tekdth sealde AA obH oA XA k= vlFo]
20204 10.3%°14 20224 18.0%% Z74akeiw, ok FAl¢] 202044l
g FHPOR F A T o] FE A Zle vlE 2022
o= thekst gadls 7Hd g e 54 HlEo] 5.6%% YUEbEth ([1%
13D). =3 2022 F/W Al EFF0°] AAsk= Hl5o] 4.90%% F7Fet

9% WAE ofol® ol 20204 ol F A%aAA e WEL A3
B oIslen, 2022 AEFAN FFANE B vFE AR AT,

s MIAE ofo]gly} QIEFAAM Aotk o] f5 x> RE
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2 SAske 22 Y ofolgle] whst = AnjAbel =9 AnHAke] Q1A
zko]l wiEol 7] stk (Y, 2022). se]olM = HE 72 ofolglo] F4
% B2 A8AS AE ofo]flo vt QA ET, A7l Wol oA
gtk sHARE Sh=old = f5 P ot wom, Y[ ofolwlo]
shite] sfA ofeoldl o Aot U9y, 2022). 1197] wiwol o]
Ag o= ld I gl A SAeA o2 W = tiE AH| A
= Atololl A= g Yo o7t Fol MIAE A HojE e @o] &
gotdle Zolvh. =l AanjAkEolAl Y7o ofol’lE Wes] B2
AEAQ BH O RN v F = ofolglo] oyt ERIEE W E skt
A ololel o7 4n|Ea QlTh

53] 20229 F/W A&& 7|eo®, ddo] AgMoa £ude F=
el = ofolglo] ofyglom wgo] AAMHS VHIoR g E
N i o EMER AFHIL A otk sHARE Sedd ERIE
A2 Aol A= AdolA otz = AT Aolrh F2 dld 2 2017
d A o7k (Balenciaga) o] F/W Al A e 543 ol% 20184
F/W A& WZE nt2xd2}(Maison Margiela), =ZF#d = (Moncler) %9

stoldl= H=2] fdo] Ao 543t Al&etn] HAAAom S Al
Fol= EAE7] AlFEIth 20179 F/W AlE @A oprlelA] g &
ZAIe o] de] AuHeEEe] Y AEs FEs AtEvE RaEgih
=9 A 20189 HF 24T ofutz 2018 F/W AlE7HA 299
o] 77} AEHH £uldL 20199 F/W AIEHE F2gA A wZo] 4
P, =l A AR ZHE FAAME 7o ® 20199 1199 &9
B o2 dd Y] 233% SUFeRlvt B auE itk (o], 2019). =
Ul dis AlgelA 201995 E AlzhE g ] g b FAE 20224

F/W AE7HA S A&H 3 ek 20229 F/WAISS 7|€0 % edde o
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dlo] AgMe] Yehs Fo EdTIL ofyX|ut, ofHhA Iy &nAE
Atole M= Fo ENER g glvh ol HAl o] AHXMeA F
W F9 EdE ololdly sl AUl anjatEe] AzsAY F&
LB AE ALl f5 F 9gS By Yo o AEHHE EdT

Y EATE BHoErt
g ESI=AZY AS 2020delA 2021 Abolel & SHES B
Atk AN 2022 F/W AlSell= 54 RIEZE 2021 vlaiA = o
= 2E & & ddsd (20209 3.3% — 20219 10.1% — 20224
7.1%), 29l BTt ESEAZS A AEFAAM ] AZ WAE
ofo] Bl Hlo|Elof|A =& HFS AT ([21% 14]). "Aglo] A

2
DY
of
il
&

Al ESEAZ0] FAtE WEG FHahA HMAE ololgl dolee] A&
Ao TR A Bal 9=zl AP FARA S £BAHE
Aolel A L PEd ENE ASHT 9ee & 5 Utk

100%

90%
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70%
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10%

0%
Runway Influencer Best

s HZEYAEEMA mEMA mHEEYAEEMA o EHAHA m EREXA

[2¥ 14] 2022 F/W AA 3+ SA4#% &4 vlF
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1 2t} (Fionda & Moore, 2009). ApdS H]
%3t o]z A HAEeL txfoluES Bz AAdoly A
7k DNAE #1490l Ae8dS $3 AlAsk=Hl (Svendsen, 2006), ESI=
AZL 1954 Apdlol| A o dHor A5 FAete] WstE 75stm AFd
o] Aoz Ay ofo]”lo|t} (Sugimoto & Nagasawa, 2017). Ak
o] A AAMALE A E HAQle] W FFE AL o (o]FA,
2010), =W 2HlAbEe] 7P Folshiz o= HEolY|E st
(Kopra, 2022). Z287] wel] = A A= ES=AZ0] mf A
< EXEE WA (classic) ofeldlo® A oke Aolth =iide A
Fo frAbeAl, EQIEAZE Ul AR AbololA e A &EHE Ed
ot EAskE, Sl AnjRbEe] 53] dgeke BATTE les thA] W
HolFa vt o5 Aude 3% EQQEAZY olv A& [1¥7 15]

of A8

=
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4

o]

2021 S/S 2021 F/W 2022 S/S 2022 F/W
Reprinted from Reprinted from Reprinted from Reprinted from
Chanel. (2021). Chanel. (2021). Chanel. (2022). Chanel. (2022).
WWW.Wwgsn.com WWW.Wgsn.com WWW.wgsn.com WWW.wgsn.com

[19 15] A5 A S8 EAEAZA o|n|A] A
A JAEFAME 24, W AE ofo]g] dloJEfellA 1

EFE FF4e SA#UE(eg, HEHRYAHEIE, HERYAEHEIE,

o]% Avngith WA WAE of

= 20209 o] F AlFeM gFashs FAAR, IR weiztsES] v

s AlgEA S7kskelt (119 161).

94

11



35.0%

30.0%

7.0%

25.0%

10,
20.0% < B

34%

15.0%

10.0%

5.0%

0.0%
2020 2021

nAZEAEERE mHEEAECIAE wHUOFIEE HEIE

[29 16] HIAE olo]dle] FE 319 £33 & v|5 W3} Fo

FEC dFsts ofol¥l HARNS wE R AmEd, g4
Z2AMY ZFe AL AFEYAEEFES HEHYAHEIEY FIE
FolA 2Aeh= BFS 242t 20.4%, 11.1%2 AF oz AL vFS 2
 31.5%% s4ste] 7HE w2 vlsS AAE

e, 20229 F/W Al delo] AaAde] A5, deBeAEEIES 4
EHHAEHEFTEE FEFRINA 247 38.0%, 26.9%% =& vl5& A8
FES] HF 0.9%% vl$ Ho] WAE ofoldl o

Bl g} A JAEZFAA ] ] et FEFO Fd WEoE tE P

K

v}
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100.0%

90.0% 16.3%
26.0%
32.5%
80.0%

15.0%

70.0% 0.5% 11.1%

1.9%
60.0%

50.0%

40.0%

30.0%

20.0%

10.0%

0.0%
Runway Influencer Best

mASEYAEESE mHEEYAECIE wEORIZE HEZE 7|Et

=

[2% 17] 2022 F/W ZERF &4 0|F

WGSNe| EJE F4 gxEo] w=d WrztaEE 20199 F/W A
SHE 20209 F/W AlE7bA] ddlo] Ao FEgkA (WGSN,
2019), 20214 S/S AI=HE stEAlE Hlth (WGSN, 2020). AA=
2022d F/W A& 4] A2 8 BHES] deo] A o]u]x] oA
T it EVE A9 FASHA Yol WuiztIEC] A FAE oo uzk
ok sHARE 2022 HIAE ofolEle= o {3 wWmpptIES] W )&
TH5%E & Aol &Iglon, ZERFS] vyt ARbAOR FotE A

]

AN writES MFe Frbskadh A Aol E Ao

2] @ B (carryover)' A% 0

=
Kunz, 2010). d¢lo] Agdox deptaE7F A S48kA edst=ol=

i
>
of
o
ki
=
kY
=
o))
@)
X
%)
O
=
&
wn
jon
)
<
Do
(@]
—
o)
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oW AEY JFoR {FFHL.

W 2 2022 F/W A
3 AFHYAHEFES HEBYAEEFEE 2020 F/W A& o]F W
AE ofolgloA A&sA Fhashs FAE Btk olgk fAFsHA Ao
dole oAl 7hg =2 HlEs AA P JIHAAEE AZ(18.6%) = M
2~E ofolgl dloJH o = AN A ge FAE Btk (20204
17.7% — 2021 14.6% — 20229 7.5%). WGSN E#AE 2 EE u}
= FZ2u 19 Ay o] $3tE WA 2022 pre—fall AISHFE o]
Adde= HYdeE ool Frtsta vt Awskgltt (Osan & Cano,
2022). SHAE HIAE ofoldl ©loJElo| A= AEBRHAHE AR e

vl = o7l fastal e FAE B3tk

riN
rTU
j—g,‘l
o
=
o
Ay
1o
K
(m
i
g3
2
=it
rlo
s
ofy

o
_|_'4
)

K

|

9%

8% 7.70%
7%

6%
4.90%

5% 4.50%
4% 3.40%
2.80% 5 gno
3% 2.60% 230%
2%
1% 0% 0.30%
0
0%
HEA| E| R 2L H=3E Zex

Runway [ Influencer M Best

HHN'
at)
=,
ofN

[2¥ 18] 2022 F/W vHAEIAIZ, G231 E, £FF
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of\
rlo
w

-

AZke] W] AE ofo]El dlo]E
ol ofel'lolt. HAH A=
] AA o}%E9 2.8%, EAE AA
delo] A M= vpAE A Z o] T3t
HEFEE A o989 0.3%% S43t. dgle]l AAMlA

1o i
2.1_1{
ol
-3
2
rir
ju]
z
>

T
2L
P
(o]
2 A
do 2
4 X

1o,
SR
W

X

il

ey

o

o

:

e

M &2
e
oiN R

& A oF9-ElQ 4.5%2) WFo® TSN, WA AZFAA ] Ho]H
M= 7.7%% 4ol AP} HAE ofolRlRY £& HFoR St

Aok ([Z29 18]). o]&lst A &S Bl WAE ofolglofA] FAAdo] Ko
T ofolyl HAZIEo] HAM AEF
ke gls Aolet {3 4 Ak

WGSN EdE gxEo w=w viAE A7l 20219 F/W A|SH-H
sloldl= Bal=o] JAE AdMor 2 EWME ojojElog FEHLY] A
Zhell 2022 F/W AlS7bA] A &50 2 ERIE ofolglor F4saltt
([2" 19D). ol¢} FAeHA dZEFE T8 20209 F/W Al&3k 20219

F/W A2 sfoldle nalme] g% Aoy F@ =dx ofodow

B F8 EdE ojo]glom FAEA] dpow, ¥ AFteA Fst
2022d pre—fall A= F/W Al 45 AAM olu|x] o= vAE] A
e SASA sttt o]E 3 wiAIEAZ A HEIES Zo
Holi: YUY ololHIE L AJo= ddo] APMo dABoRT FAH
Ak, A AZFAME} I A BAEoA o]E oJAHo R A st

] oA EdC ololdow AP E TS & 5 gtk

>

&g

_

1

98



4

o]

»Reprinted from Reprinted from Reprinted from
Louis Vuitton. (2021). Burberry. (2021). Louis Vuitton. (2022).
WWW.wgsn.com WWW.wgsn.com WWW.wgsn.com

[29 19] @45 A S8 sAEAR o|u|x] A

Reprinted from
Prada. (2020).

Reprinted from Loewe Repriﬁted from
P ’ Junya Watanabe. (2021).
(2021). www.wgsn.com

WWWw.wgsn.com WwWw.wgsn.com

(29 20] 9HE FAHe] $P¢ ABE oluA «A
24 112 Fal WAE ofolsl dojEe] Saai ololul 4k

?
S mEE wlol AdMnT fA QTN G GAS T

vk w3 Adlo] AAMNN e MFS AAFE ooy &
X
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A Edcz g gol 2o HFow =23}

|
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a3, dAA dF

qr

TH

'

dEl 21 7]

i

C3

—

0

\n
o

el
s

)

o}

15

= %

ks

tol =l vkl Al AlEA AR

5]

o Ba g

Edx=

FA/98d

d

Fis

AFA/HELd 8% T

/L—]

3.

WA TRl A 7%

L —
L.

o3 T, A, &)

X]
=

oM+ olm x| dlo]H

=
T

£

E(l_

]
R )

A4, 2011). 3

]

aHET (HAG & 9

J)J

2 Fas,

= HIAE ofo]&] H|o]

A 2] el A

boiet. [

6(1)46

=
=z

THOE AT

ojiy

3

bl o] eizhy

EdE A

oA

bieh. ol st

S

s

A7

S
=

] (association rule analysis)

= )=]
2 T

il

#el 4

Gl

[ATEA 2]
GE WZE ofol®e] ATt e

Fol 2022d F/W A

S

g B4

By
=

/A H

NJ.
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AdE FAE oy AstA dddE $4E& Adste dds
HAsH] S8l AbEete A WRolth (Tan et al, 2020). A¥rE 2] F
7V AEEE T2 AA X (support), A1F % (confidence), &= (lift) 7F A}
SHT. AAEE= A9k B7F FAlo yEhE gES dvlstH, AR AT
UEsks o B7F UERE 55 gu|stt (dAe= 9], 2010;

Raorane et al., 2012). A A FE BF ABAAS HE o {83HA

N
M
>

o
o

Sddel s’ Awgel we AEel 9l Wiel, BYE Hel A
E87HA7E Gl A BET 5 b FYEES B Avinolol deh 3
TR &4 09 RwAE ekl AR Ad B Anye nolF

Uetd g5 oufstal, AFEs s ofolHel A HAgko] YEhd A
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K

SAel 714, vz, 47, =, Aol
grElol STk AW Ade] A, A AEE
9 dolE AR e ofolgor T

sUE, selneslel ¥

AA Y g, WAE ofo]

wzell, Zhzke] dlolE ol

gy ATl HA%el 24 th=A debddt (3 15], [3% 16], [
17]).

[¥ 15] @dl°] Holy AFA dEEH ) 48 $A43e] 54
A5 3157 870
7178 %, ", &2, F, WA 570
dlaetel AR, gk, sesy, et
2 e W mad 2
i) W, 7R, S 370
B eHAbol=, HEH, &9, BolE 47N
Aojxz  AEFO|E, ogFEks, Al 371

EEET =&, AEYOESY, &8
PR e, g ol =&t A7)
H
. HEsyr, dzeer, dEde, Aolz&d
=Y 47N

[ 16] QEFA dol8) AR ABeHol FUY 4% 54
A% 9157 e ks
g &, Y, oL, % )

ekl wAsed, R Seb, sy, evde,

W e 9 oy 1674

RS P 27}

A el dEd, &9, Bl Y

Aol AEdolE, obfl e, Avkel 371

CE&Y, Y2dey, AEdo|ESY, %A
pauy | CHEN ATUEN smacsed wwn
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[£ 17] WIAE ofo]s) wlojg) A% ABEHo) T8 S 54

BEX EEEY EAAE
A & v, e, = ol
Qierel wAserE secd shecae awaen b
W o2e ou), 4z & 1o71
P P E RETE A v PN 5
9 ewAel=, dEd, =9 3]
Aol | REdeIE, off Zels, ATl 37
sEe CEsO, dodiy, Acdolesy, eEad | 47
Sened  Meswn HEsgn, aseu 3]

F/W A& o] ok-¢8 39770 F 1070, s QAZFAA 279 of
$E 28670 % 5, HWIZE ofolgle] ok¢-E 267/ F 2/1E At B

= ofelde amjrige]l  Z12T o3tk ol#dt A thFte AvktH el

N
g
o
"
ue
o
it
M
A\
~
s
3
o
2(_',
=
i
s}
z,
N
Ol
o
N
€
:(u)L_"
oy
~
=
>
rN
(03
o

Zo3th oleh A7 o= S HERA  TAET

=
B 2 A" Be 5ol A fle o ddste] S48 Al

FA SR AdatH 24l oA 20229 F/W AIE "ol 2
A, RIZFAA 2, WAE ofoldl HoJH | ofpE o] yehd A%
S AvRd gad gy ([ 18D). 714,

delol, WA AEFAAM, HAE ofel] HOJHAN EF Fdst
L

)
o
A Y 714, eWAto]l= 3, AEYOE Mo]xrt 7 w2

9, Aol=
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[¥ 18] AFA &4z 2@ vle
Ao A AZ2AA H|AE o}o]€l
7% ¥ % (%) Mk ¥ X (%) 7% Wl X (%)
160 146 123
\u} hui \n}
I (40.2%) s (51.05%) I (46.07%)
- 134 N 79 N 75
° (33.67%) - (27.62%) - (28.09%)
S 55 . 48 o 55
(13.82%) (16.78%) (20.60%)
v 32l SN vl 38l
o 73 X (%) o 2} ¥ X (%) o 2} Wl X (%)
A= 149 A= 49 sl 68
2} (37.44%) 2} (17.13%) B (25.47%)
i 64 ) 48 = 44
A =7+ 2 = 7F
122 (16.08%) 123 (16.78%) 2} (16.48%)
27 40 34
= =Y M=z
= (6.78%) =t (13.99%) 122 (12.73%)
A U % (%) R Y% (%) 3 1% (%)
185 149 150
9 W A}o] = QWAoo = RWAFO| =
Ml (46.48%) Ml (52.10%) HAfel (56.18%)
174 124 113
T = T = T =
2] (43.72%) 2] (43.36%) 2] (42.32%)
28 10
=9 e <9 4 (1.
(7.04%) (3.50%) (1.50%)
Hol= W= (%) Ho] = W= (%) Hol= HI= (%)
AEYo|E 256 AEYO|E 145 ~EYo|E 182
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(64.32%) (50.70%) (68.16%)
A4 26 18
olgl Zap Aol Al
reEE (11.06%) =t (9.09%) = (6.74%)
24 10 7
Aol REETPN BEETIPN
= (6.03%) e (3.50%) Hel=e (2.62%)
£ EY] W= (%) &9 EY] W x (%) SHEY] H= (%)
~Ego|E 159 . 118 . 126
21 (39.95%) (41.26%) (47.19%)
ceoy 131 XEgo|E 76 REdo|E 49
(32.91%) 21 (26.57%) e (18.35%)
11 28 30
FusT Fese FusT
A T e | T 979w | T 1.24%)
<8 B =z &gB
2 H % (%) 7 B % (%) B Bl % (%)
19 11 15
F&98 F&98 &8
dE= Wit | BT 3.85%) | 2T (5.62%)
6 9
SRR S B PF] 1. SRR
ARZEEE gy | EEEE S AR P ARSEE o)
3 7Fe g 1
) Zeg) B 3 (1.05% e e
= (0.75%) e RE] ( b) = (0.37%)

2022d F/W dsjo] Agde 4% ob¢-He A7 SHUES A
%

99 ootk ([3& 19]). A

o 5
ek el s = gl olE =o [3E 1919 Rule 1= sidshd
o}

CobEl] SR, AEACIE AS), oMol = o] B

o 54% FFS 19.3%0]th

- AR ok PEF SR, AEdANE AYY u enAtel= 29
st

g5 84.6%°]th
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A5 . Ato] =l

=i ok et § ]
7

, 2EHOIE Al @BjAfo]=

o]
=

Agm,

FHEt CEE

ggo] 1.841] o &t

19] "4l dlojee] AFA FAFNN =28 dAH

Rule antecedents consequents support confidence lift
1 (=¥ed (W ALO] =) 0.193 0.846 1.840
2EYO|E) - : : :
(x| =, (~EYolE
2 ~Ego]E) R 0.186 0.698 1.737
3 (BEHIESH, (REHO]E) 0.178 0.772 1.195
gle]) T ’ ' '
(AEHE
4 (ZEZolE, HT]) PR 0.148 0.602 1.498
~ (AEHE
5 | =2, m) JREN 0.143 0.826 2.055
6 (sl =etad (REHlE) 0.138 0.821 1.271
Z =) I ’ ’ '
(=X =, (REFo|E
7 g PR 0.136 0.806 2.005
8 (REYPOoIE, Ht]) (WAFo]=) 0.131 0.531 1.154
9 (md, E5&H) (2. Apo] =) 0.123 0.891 1.938
10 (&, d=%) (AEY|E) 0.123 0.662 1.025
11 (=A==, v)  (KEHE) 0.121 0.696 1.077
12 CeA =4, (REHE) 0.116 0.730 1.131
QBAFo] =) I ’ ’ '
13 (2 Ate]=, &) (REZ)E) 0.113 0.804 1.244
(Xl =24, (EgolE
14 AEYO|E, &) 0.113 0.818 2.035
A=)
(x| =, (AEolE
15 rEdolE. ) PR 0.106 0.875 2.177
16 (#A=d, vd) (REZo|E) 0.103 0.719 1.114
17 (ZEFolESY, (=AEfhd) 0.101 0.727 1.956
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L HAfo] =)

(AEd0lE

18 ==, vd) JREN 0.101 0.702 1.746
A AT Ay FUd o WA AZFAAM 2 dolE g}
HIAE ofol |l dlojgo] T3t of-Ele] ATl &HAdgkel whall vt
AS st A& AARE 0.1, HA AFEE 0.5 o] U HAEE
TN FHEHE Fe At AFA HAwko]l 37 o] wkdE 1
< WA AEFAA 2 delHelA F 1070 ([ 20]), HIAE ofo]d
dolge= F 9olH ([ 21]), &8 A#ddae EF Fdert

[£ 20] AEFDA HolE Y AFA AR =58 A8

Rule antecedents consequents support confidence lift
1 (2E#HCIE, (2. W A}o] =) 0.171 0.831 1.605
tEEY) B ’ ' ’
2 (2= E, (7)) 0.157 0.542 1.077
QB ALo] =) ) ' ’
3 (MY, =5&H) (2H o] =) 0.150 0.811 1.568
4 (M, #@=) (AEY9)E) 0.143 0.719 1.239
5 (mEH o) =2, (AEY0)E) 0.140 0.816 1.406
A=) T ' ’ )
(REHOIESY,
6 (~EFolE) 0.136 0.830 1.430
n )
(A~EF0o|E, (REFolEL
7 A 2 ) 0.119 0.850 1.688
(~EYolELY, _ _
8 (A=) 0.119 0.723 3.762
1)
9 (REHO|E, %) (=) 0.112 0.727 1.677
10 (REHOIE, (7)) 0.108 0.775 2.916
X =) ) ) ’
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[£ 21] WAE olo]dl HolH AT S4gA £28 ABFY

Rule antecedents consequents support confidence lift

1 (ZEHIE, (LH Ao =) 0.239 0.842 1.505
EEEd)

2 (ijg;;z)z (") 0.209 0.519 1.178

3 (&EHCIE, UiH)  (HAFo]=) 0.146 0.542 0.990

4 (LHALO] =, &) (REHOIE) 0.142 0.905 1.332

5 (3=, 2EF|E) (#A=2) 0.138 0.685 1.625

6 (efel, (=& 0.123 0.943 2.005
QB Ako] =)

7 (=2, e (~EHlE) 0.119 0.711 1.047

8 (rEH =S, (~EHlE) 0.101 0.871 1.283

g Ee])
9 AL (EFET) 0.101 0.692 1.473

AEYOlE, v|t)

Aol AeH, A ABLAA A, WAE ofolwl 27te] dlo]Ee
N EEAW AT 545k At Aelel: fAMge]l BT B
HolElolA 714 & AAEE Bl (EEad, AEdo]E), (214}
o))} 5 & wEskel F 5709 FEE Aol WA fAHE

ek 4= Avk ([ 22]).

[
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[£ 22] Aol AAH, HH ABTAN g, WA ofold Hole Y A
29 $4gkl TEHOE £29 B

antecedents consequents
(REHolE, EHF4&T) (QHAfo] =)
(e¥rlo] =, EEET) (vt
(AEDlE, vt) (QHAlo] =)
(A=, v (~EZ]E)
(RE#C|ELY, dEY) (AEH|E)

A QZTAA Ao EEFF ABFF 10/ BF Ao A
Holtk, 10719 AFF

2 5 49 oe Aol AU HIAE ofolE] HloJEM L FEA O

N
ot
flo
=
[
[
o
o
T
2
E
=2
>,
W
i,
[-'0
e
=l
N
o

2 5EE AdHeI ([3 22]). 1071 5 470 wdleo] Ay o
A QEFAA AZeAwt FEAoR EEE ArHoldtt ([% 23]).
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it
)
o
fu
&
r
[-'O

=
=
E
=
O
o)
H >
W
FR
r 2
=l
N
32
)

[& 23] Adlo] ZHAT W AEFAXN 2 dolE e AFA &3kl
A FEHeR =29 A¥rE

antecedents consequents
(AEdo]ELY, mH) (REHolE)
(REHOE, x| =) (AEYolELT)
(REdolELY, vH) ez =)
(AEYolE, X xtgt) (] e])

HAE ofolg] HoJE oA AA| =7t g dEbd Akt 1~39

o
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UH gl e QwatE BAel A 20229 F/W AZ W
of AWM, ABLAAN A, WAE olold volEle] ofsEle] thekd A
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o= 567, WIAE ofoll HolE ] o}fEle £ e
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[ 24] UHY A% €8 Y&
2 go] HA JAEZFAA H|AE o}o]El
H| 2 H| 2 H| 2
E!]f] wE (%) iﬂq& T (%) E]éﬂqé wT (%)
| =1 O =1 O
zgxa 190 B9 w Y%A *
(21.49%) (19.23%) (13.65%)
we 53 S 29 e 38
(10.95%) (13.94%) (12.06%)
o 18 15 o 33
] 3 Al ) ] 3 A
WAL (5709 = 721w | MIEA G048
slo] &= 15 -~ 11 = 16
Z+e} (3.10%) = (5.29%) 1rEY (5.08%)
12 10 15
I ) ) T E
A e (2.48%) el (4.81%) == (4.76%)
Z+7rel dglolEle] tHY HSAHES HA2 AAE 0.01, F4& AFHE

o
o
o,
jaiii}
—_\_L",

(0]
i)
2
>
rlr
—
1
X
10,
2
!
=
N
i
b
e
i
¥Q
o

[ 26], [ 27]).
[£ 25] ddo] dolHe HHYA AN =28 &3
Rule antecedents consequents support confidence lift
1 (HEZY) (ZHEA) 0.018 0.583 2.232
2 (A7) (Z3RxA) 0.013 0.417 1.595
3 (glol=Ze}h) HE) 0.013 0.333 2.503
4 kD) (HE) 0.010 0.333 2.503
5 (F=EHE) (Folx) 0.010 0.400 39.800
6 (M= A) (HE) 0.010 0.667 5.006
7 (AEXZA) (Z3xA) 0.010 0.571 2.187
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[& 26] A=+

AA ElelE 8 HEld S 3kl A

£239 ABFE

Rule antecedents consequents support confidence lift
1 (HFEHE) (3 =] 32 0.014 0.308 2.2
2 (ZEWE) (%%‘:‘E%‘l) 0.014 0.308 2
3 (EY) (S =] 2A) 0.014 0.364 2.6
4 (vkQ19d) (S ZA) 0.014 0.571 4.086
5 (v A A E] A]) (S| 2A) 0.011 0.75 5.363
6 (HEXQIE) GIARY 0.011 0.429 17.510

[& 27] HIAE ofoldl HoJH 9 HHd Skl

©2¥ ARt

Rule antecedents consequents support confidence lift

1 (FEHE) (S A 327 0.030 0.381 2.431

2 (Zmjv) ) () =x) 0.026 0.583 10.422
3 (98] =) (ME) 0.022 0.400 3.697

4 (Amin] x2) (ME) 0.015 0.333 3.080

5 (AmH]x) (EHE) 0.015 0.333 1.901

6 (s, (A=) %) 0.015 0.667 14.889

wE) . . )

7 (HEH) (9n]x) 0.011 0.750 13.400
8 =M (ME) 0.011 0.750 6.931

9 A= (ZmfH] %) 0.011 0.750 16.750
10 (Z-A) (FEHE) 0.011 1.000 12.762
11 (HZeh) (9 x) 0.011 0.500 8.933
12 (1) (S =] ZA) 0.011 0.750 4.786
13 (a2 22 (ZHEA) 0.011 0.750 4.277
14 (T}ol3) (E=HE) 0.011 0.600 17.867

. (AavfH] 2,
15 HEH ) ) 0.011 0.750 28.714
Aol YA, WA AZFAN g, WAE ofolwl HolE A 27}
=& U S50 AvarA Alolel= FEE Akt o] whw A ¢
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olE flall ddlo] AeAels A9 SATHA AR WA AEFA
Mot W AE ofoldle= 2 BT = AASHH g ofol®l £A gk (
sy, LA E, ELQEAZ) 3 FAgAJ] Hol= ofol®l £A%k (e.g.,

HEAE, BB AL, 7)o F583laL, A ASFAM 24 bo]

AA ] 2gat wWAE ofo]'] dolEo] FFE ofovle A H T 2022
W 8EHE 2023 2€7t4] Wl € (month) S3 o}¢E O WEE [X
29] el AT S 98l Python ZZ1%°] pandas holH e
AR

[¥£ 29] € (month)vlt} 33t o}¢-HQ 7|5

8¢ o¢ 10€ 11€ 12€ 1€ 2¢
AEF

13 41 42 56 57 34 43
AA
HAE

50 54 46 54 43 36 34
o]-o]Ei]

£l o] A9 WAE ofo]®l HolE g} AEZFAA A 10EEH
B EAAo 7 vetdth sHA R W AE ololEl HolE o= 10¥€ 17.39%,
11€¥ 22.22%, 12¥ 48.84%% UepFA|wE, s Q1 ZFA 2] 2o =

23] HWAE ofolHl dolEHKH} 2 = 1299 19.30%, 1€l 23.53%

2 Yebth ([27 25]). ol9F fAMSHA Weit ES HAE olo|Hof =
9YRE SHsle] 10899 28 WE7F 15.22%9 3, AZFAXx e 22
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o= H|AE olo]Hlo SAals A7 KT 2 =4, 1080 7.32%% 5
Aste] 11899 14.04%= Jeptr ([28 26]).

2l
60.00%
50.00%
40.00%
30.00%
20.00%
10.00%
0.00%
g3 od 108 1N& 128 14 2d
Influencer 0.00% 250% 7.32% 877% 19.30% 23.53% 233%
o= Best 0.00% 1.85% 17.39% 22.22% 4884% 1660% 0.00%

Influencer =——Best

[Z29 25] &= A9 &8 HF W3 Fo]

wopztaE
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L) 9 108 ng 12€ 19 28
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e Bt 000% 370% 1522% 11.11% 233% 11.11% 000%

Influencer === RBest
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A AEFAAY %, dT4d @l EFE Aole] #ANdE Ferdoew
HogAbah O @Gl e otrauzt §hgl

oo AT 1& Fel "dlol AHA, HA IEFAA A, HAE ofolg]
S dolEel e AgH o Awusia, vebrt s <l
ZFAAECl diFAR A B nA= 9Fs 20229 F/W AlE of
FE 9 ofoldl, Ao, fEHdE FHoE ATk A7 29 A

= I ofolvl S V| E S 3ol A

487 AR ARSA s & Al dis] AAl A5E FAE
EAste] o] B2 AU FA 7] SlEl AFEET, 53] ¥ A4 F
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HE 5 7 A0 FIN & 3574, 2016).
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ZYPE WAE oojde] FHaAYh SYAELS 2kl AU BRE

2E ofol@e Ba WA zvlAEo] Fulshi AwHQl oo ge] ¥l

4
RS Qe 5 93, AL BASI} o9k FARE Wyl FFE HoliA F
o)
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“H|AE ofo]HlES ZEGA HHA HY Pell o]g) HISSEHA

Ko Q=7), el F HIRA S o] o BiEAE (YE) HAE
2 FEEL 4 X7 ojE FS HYES LHAFE] Ho] A 7 29,
o= o] @A H 117} 79 o] r]go] o Fopy FQ7F A FAE
oZ Fopz Q) ojEl FES HHHE T (17, i ofFE Ha= 7]

= MD)

W= el UM} ZnE Ao Eei= o] ofo]do] Lhei=x] A=
zuke] Y33 W G2 Pl o opolHo] & Lele Yor] P

Fi7 O 27} MEE §HA ojg=AE" 6V, oJ§% tAo)] B

g mAFe] 200 ZurelH, 28 RAFE JWOE dhE o
EQFES W) t)o)H, WAE YFES FooA L. 55 Pl I
L 29 YFEE dle. WAE 300 EY T8 fAIE YEE WE §

7
& Pl Hpo]gE dlx. 2¥ Yl big XNHE FFeT] FHA.T (4

rN
=2
i
=
o2
o%
flo
=
o
-I ((

s3] @) g & AFES O A

o 7] wWiel AEE Aoy, A AEe] AujAEddA A7]17F S

EMm

2 WEE B AFES YAl dFEnE wHFPske] C gy oW
(carryover)’ A0 % oA EAI8H7] wZol Ad AlE HIAE ofo]vlS
A& F438= Aol T L3ttt (Jackson & Shaw, 2017; Kunz, 2010).

HAN = AL dolEte® AiY e dws ST, ojAl= 22
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NEEE 2ol Aoa FE5stE HolEHE 7|HEOZ A2 H| =YX QAL
OJEE EEEY], gt Al AE 7180 wrlste] AR Bzt A
A5 A = Qe Flojt

‘o)l v dlel 7 BAXEE el dle]E7F #el §lo1A].
DB A G]oJ B ppRIpR 32 28 H] 7} o] El 7} o] gler7p ohE ZFH
ga #o] Fud 7y gloll. AY WAER F yyE AE YEE
H2F A ok ¥ YHH L, 7 BgeA] Hjsceta) gl et (W)
of W W[ AE Ygro] o G147 the AS oS WAE YFeE Hof
Zh= Ao efr] 7] o, FIARS] EEpe S HWAE YFEEC] 2 U
A=t 1de] d 5 Slis Jfsdo] HEe & A&7 (37, §E b
o/ B 7]E MD)

AR FA V)& i m2y 19 Wdyog Qs anAEY 28
287F 35t "o, gAY Bl B=el FAANmusinsa), T
214 (Weoncept) 67 22 28l A ZHFE0] 94 49 A5

AR WEshth el 950 &v|7F Wol o]Foje| wpet el HA

EFAEE B s AHAEY] A EJEE fetd ¢ QA HA 5

O

mlm
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3] 2kl & FAAE A9 5 Qe dijte] el nHnd
ool Wol AH|AELS 'WAE(best)' A 2 QY 2l oESH
Hu & 2o A @35S wEE AFge] A (843 9],
2019; Wu & Lee, 2016). 2%7] wiZe] =24l sjd EHF] wAE of
OHEL UF &vAEY FHE fEI AF 718 FAHdME T
AEE EHI USTE Gl

24 wtle] A1

w o RS FA o
olflEel #E FRE i, 24 vire] Aol wol =
obolBlE EFetrE it ol ofF AFEst w¥d JHIE obd,
ApE A olgrdl W ARE du SRR o] ARdts ZoR UEkh
A MDE2 35402 A taly d-s ENE Euk ofye} AHg]
ot E

“geo] i gHA E T Yo F2h, 252 Y7 SNSE ¥
= 7 e FHA oz, F2 SNSOJA] Bl 7 g Qe e
EYE T Qe YR oy 2d A JH FAIE, gy Ha §lo]
2. olA AL YYo]rt. (JBH) MY FpfE O]FE ASHA Hil
AZ)A] GRS HA Ho] #opA. T (2%, o¥E rjxjo]y] H@= 7]
MD)
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" vHo]E FNE EWE YRE go] ¢ole. A MD U
& u oE o FrU B A oz HA G JEE B Hi Ed
SE 9w Yejopapir). 1A AR ofije} Al AN o i
glojop s Y. 294 L4 vHolE FaA 218 AES B

Fefx." (58, ] oJFE BHd= 73 MD)

A B AET BEE raES FaARdn g A
P2 E BEP] AFHL" 6V, of§H fpo] HAE 7]E MD)

o= &b & HF EWEE Hel w82 e rhE HPE
A= BfAE eSS of WA Fojuprf=X], o E FEfrfu YK HE]
Aper] QF o dig, oE B oA ojdA sluglEx], PaE
of @7 &jofl=R]. 28] A ~EH o] ¥ 2] E (sustainability) = U7 Bo]
& ot o)A ohE HAEES o]d o] @A Fu Y=L (2%, oY
& ojxfoji] Hal= 7= MD)

Bl
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D A &F 7184 o] Aol 294 JEY &&

dglo] AU Auke] et A

GENE St o Bol, &P 2 ololwe Ade] AMol:
qhAon 5

‘RN ZEie)] ol @A 1} 9% Jeading H W E=ofA de)F F5 O
gropsich o]elwe of7jA Ea ] WIS FAE # X Hof gy AGdE
Sfi=AL. H YO EWEZ} o]glA Zol} FropX) 7], 284 palE o]
A Z2F g e = YE UEAY AL (¥, T of¥E 2
= 7]s MD)
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N5 Helme)s] Age] % WA ofojHe] YAEL. A
95 BaAmay) & BHE ofo]HE 1d of]HES B g jopali=b,
Azl @eojo] HuFHOE thoi EAEE 9=z (5¥, F o
Y8 HUE 7)E MD)

Fordl oY olEd Wi F pojFo)]AES] F AAEZE AoE
P Az e EdEC] BFA o WA #e] #FlolR. (T8 el
L] HHA AkE HH AAET) A= HAER S2fgla, 0] F
2 HAEE M AE HofPl o]gl 79 AHEC) ], 2, 35 ] & FE
2 g Zejegtu . (14, s of¥E Bd= 7]F MD)

FH MiuMivgE 52 o8] loldls BlEgA ZEIo|AE W=
9} AAEES Wo] AHPI, EME HILENHE 24
A=Z AT Martellini, 2021). SHARE wjA Bl == 238
R AeE mEste] ol AES & AAEE A Alctste T A9
o] AAMNE o2 AR YEh I ®
HiE A AES aul 23Ed 54,

=A, =
B nAZEe] oE AR S @ FA w0l

o
Ol

|

ol
>
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AN FEHAE A 7 ERE S ARt HAF AdEste] i A
of REFEH, AA S Adste FAolA ol Ahde ded=s E

dreles v HEFoR 7= etk

8
i
27
o
'
Sl
re
X
o
=
[>
[
K3
L
ol
1o
i
v

A EAE JRE AFsts 93 | A EJE JRE diF 4]
A Al BAA 7| FHlE FESHE R Ak uisfA] gEtE QA
AATH UFES AZFAAM ] AA 2etdS FA Ao, Az 159
2EFA S AEsta Anlskal gtk (gRlel & EA, 2020). AAR A
JAEFAAM = s 2HAEY WSS olFojUs 93-S o I Whge
2ilelA B FZAolx AshAl vEbdthy Ak 53] A 1E
FAAME T3l 28 wrlo] AelA ofy W RiEAo R wEEHE Zo] Fo

RIS 7 APRFRE (T QI EFOIAE) o] U O §FS Wolrlx] w7
27 7] F gAejA] x| F o] FHI)E ofgle A Holl. AF YFE o FHIH
By ozl FoF ofH@A S & 9=rf o)A H o= Ao P PR=

gojolA." (14, ) ofHE He= 7] MD)

“zppe] ofw yFo] W vrSo] ff ojHH mAE Hoif of e HA
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ol & AREs B 23s ARy Aeld dss WPstar vt (Liu, et al.,

2021; Pangarkar et al., 2022). Z1Ho| % &3t & A

A=s Wrgshe 2l £F &<l

FAXFE I Wol W glow, el A ZHF] HAE ofolHl
%l

ol ddo] AAdRY

) AEFAM Y Hg] A ofol W Eo] 53
shelchs Aol FE West ok ol UF aBAEe] adv|telE F
£ BYFOR VEFIFE ABTANY AAYS AZsn], ABFANE F

2022; Schouten et al., 2020).
=4, ¥ AFE E3 suld, EQEAF S Fsst AdF ofolHL &
A

o] FLAOR A& EYCE o]lEy

A0 FE 7)H FLE EAS Fudoly] wRolgth Z, WAE of
g s tF AMAEY Tl B A3 ohiet UF aMAE
| AES PO W gneks 2ds gusdoln, A A4 nAse

VRS Atole A st EFE ofoldls HATE HH
T8 7 ZAs AdE W, 27 #8 FEAE A4
o vzt Al 2 gAkE e T AES O stEAlel HolEAl "k §Al
gt o] Zo AR A EdEe] Ak tidste] sid EdEe] Ak
ojltt. AT & ATeM = tiT avlAEe] =E A
AN HENAE o|FH ol Afolelld AR7F weA sitev T84 o
e EREVE ediEwst s AHIAE Abolelld A EEHA Qe e &
stlth. 187 wZel tiF 2nAbEe gl Fgo]l Epldel ] E gE
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BA Pe mdstel AT Wk FFEL AUk o] B AFelAE
A BN Ak Fge] B ATE g8 Adle] AAM, M A
A g, Leiel AA BREL] WAE ofoldl HolEE 2t S
o, o]F WA WEA Aol s|wste] wHH olulx HolEE ek o]
Bz A5, delsuteld WHES 2 gstel AUt Fely o
&4 ooz} gtk AEHoR M Edse] B3 ATE AR AL
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o
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He &t (Choi et al., 2021). o]
T2 54 A Adgdoly Aetde] AT EHQ o, A AlF
| AE7F Aoy AFA=9] MEAA sH &E Qv

;

A7} A48T (Choi et al., 2021; Getman et al., 2021). 3FA]9 ¥
T dHolg B ZAse] A EdTof Fow HEsle] Ao
TS wASt Bop ARA] AiE =E53QtE o7 Utk IR o
TollA e vdoly A4 AFA7E 58 5 gle ARV 238E S+ Sl
719 =9] ou] #A oA At F=o] wjAE Y] P sAIHS 7R
tha Awsiek (FAE, 2022). olof ¥ ATelxE A HAd MDA
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T Uil BEA gmRks A AY, 54 24 o did JEHF ¥
A ATtel F2 WERT (el 9], 2019; o] Fd & A E, 20185 F

A 2], 2019; Trappey et al., 2018; Wang et al., 2012). dFA| 9k & &+
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= 20229 F/W A& AlgA 543 ololely} 2022 F/W A= o]
FH U5 2vAE AlololA sy EdEg Ak ofo|Hl o7 FF3E}
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& mFatol g7 ATehe Zo] etk B3 A £Y9 A 479
%43 Agstel A oln AT AdsH: Fo HHOE 1T wRe,
2=~

sk 4= 9Jt} (Guan et al., 2018; Guan et al., 2019). F3 Ao A= A
Al o £ At H£A7FA] HlolH gl sle] #iHd Ex

Yo7} ol 2

TAE vedolgE Washs 2w ol Aol WA Ao
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Abstract

Diffusion and Utilization of Trend Information
through Fashion Image Data Mining

Woojin Choi
Department of Fashion and Textiles
The Graduate School

Seoul National University

The 'big four' fashion weeks are significant events that take place approximately
six months ahead of the actual selling season. Runway fashion shows serve as essential
sources of fashion trend information in the product planning process for fashion brands.
Until the early 2010s, directly participating in the four major fashion weeks and large-
scale international exhibitions was the fastest way to access the latest fashion trends.
However, with the development of internet technology and the ubiquity of social media,
anyone can now access real-time fashion information online. Previously limited to a
selected audience, runway shows have become accessible to everyone through social
media live streaming. Furthermore, online platforms offer various sources of fashion
information, with such information being produced and disseminated through different
channels. In particular, new sources of information, such as fashion influencers, have
emerged. These influencers play a crucial role in the dissemination of information as
opinion leaders on social media platforms like Instagram. With the changing landscape

of information dissemination, there have likely been transformations in the diffusion of
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fashion trend information as well.

On the other hand, social contagion of information refers to the phenomenon where
information rapidly spreads on a large scale through social networks. For successful
information diffusion, the interactions among members in the social network and the
frequency of exposure to information by individuals are crucial. Additionally, in the
context of social networks, the role of initial information adopters is highly significant
for the successful diffusion of information. Given the changing ways information
spreads, this study focuses on the shifts in the distribution and utilization of fashion trend
information.

This study investigated the diffusion and utilization of fashion trend information
by analyzing the relationships between runway collections, fashion influencer outfits,
and best-selling items on an online fashion platform that reflects popular fashion trends.
First, Study 1 quantitatively investigated the spread of fashion trend information based
on image data. To achieve this, images from the 2022 F/W runway collections, fashion
influencer outfits, and online fashion platform's best-selling items, were collected. Then,
the unstructured image data was then transformed into structured metadata for use in the
study.

In Study 1, the frequency of item values presents in the 2022 F/W runway data,
fashion influencer outfits, and online fashion platform's best items were derived. The
results showed significant differences in the proportions of item values appearing in the
runway data, fashion influencer outfits, and best-selling items data. To further explore
these differences, Mean Absolute Error (MAE) values were calculated based on the
frequency of item attribute values appearing in each dataset to assess their similarity.
The analysis revealed that the item values in the best item data exhibited greater
similarity to the influencer outfits than to the runway collections.

Second, an association rule analysis was conducted on the silhouette values present
in the runway collections, fashion influencer outfits, and best items data to explore
whether there were any relations among the silhouette attribute across the three datasets.

The results revealed the emergence of five common association rules in the runway
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collections, fashion influencer outfits, and best-selling items data. This indicates a
similarity in the silhouette attribute among the three datasets. On the other hand, when
analyzing the association rules for the detail values, no common association rules were
found among the runway collections, fashion influencer outfits, and best-selling items
data.

In the final analysis in the study 1, the influence of fashion influencers on the
formation of dominant fashion trends was examined. The results show that emerging
items such as blouson, varsity jackets, and duffle coats were influenced by fashion
influencers. Particularly in the context of men's wear collections, where varsity jackets
and duffle coats stood out as prominent trend items. This finding highlights the impact
of fashion influencers in reshaping and interpreting trends that originate from runway
collections, influencing the formation of popular fashion trends.

In Study 2, to explore the utilization of fashion trend information, in-depth
interviews were conducted with fashion merchandisers with more than 5 years of
experience in the industry. The results of Study 2 revealed that the fashion trend
information influencing fashion product planning was not independent but
interconnected. First, silhouette trends observed throughout the runway collections were
not limited to specific item types but rather extended across various product categories
in korean fashion brands. Additionally, when fashion brands launch new seasonal
products, not all major trends seen on the runway are incorporated; instead, selective
adoption of trends occurs during the outfit planning process, sometimes leading to
product designs diverging from the trends presented in the runway collections.
Furthermore, fashion influencers were seen as intermediaries in spreading fashion trends
to mainstream consumers and encouraging purchases, rather than merely providing new
fashion trend information. Influencers played a vital role in introducing and promoting
products to the mass consumers, particularly for challenging or innovative items that
general consumers might not readily attempt. They were instrumental in bridging the
gap between fashion trends and their acceptance by the wider public.

In conclusion, the study confirmed that the social contagion theory can apply to the
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diffusion of fashion trends among the public. It was evident that some item trends were
driven and shaped by the mainstream consumers in leading trends. In the context of
social contagion theory, the frequency of exposure to information influences successful
information diffusion. Considering the significant role of online fashion platform's best-
selling items as a crucial source of fashion trend information for consumers, their high
occurrence in best-selling items may have played a pivotal role in leading popular
fashion trends. Simultaneously, this study also revealed the influence of fashion
influencers in the process of fashion trends spreading among the masses. The diffusion
of emerging items seen in the 2022 F/W season through fashion influencers to
mainstream consumers aligns with the concept of the importance of early information
adopters in social contagion theory. Overall, the findings demonstrate the relevance of
the social contagion theory in explaining the diffusion and acceptance of fashion trends,
with both online fashion platforms and fashion influencers significantly impacting the
process.

Furthermore, this study highlighted the importance of selective utilization of
fashion trend information. Not all trend information from runway collections was
equally crucial, but aspects related to garment silhouettes and overall shapes remained
significant. This finding implies that when fashion brands engage in product planning,
they should discriminate in their use of trend information. While fashion design trends
and items from high-end brands' runway collections are selectively reflected in fashion
influencers and mainstream fashion, certain fashion items and design attributes trigger
significant waves within the mainstream consumer group, leading to relatively
prolonged trend sustainability. Therefore, when interpreting fashion influencers and best
items based on fashion trends seen in high-end brands' runway collections, particular
attention should be paid to items and design attributes that have the potential to create
lasting impact within the mainstream consumer market.

As the postmodern era unfolds, various trends coexist, making macro-level analysis
of fashion trend diffusion a rare endeavor. Hence, this study holds academic significance

as it reevaluates research on fashion trend diffusion in modern society from a macro
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perspective. Additionally, it stands out from previous studies by not solely focusing on
expert and fashion leader groups but encompassing research on mainstream fashion
trends as well. The success of the fashion industry depends on selling fashion products
adopted by the majority of people during a specific period. Therefore, examining best
item data that reflects the actual purchasing behavior of mainstream consumers can
provide practical insights for industry practitioners to utilize fashion trend information
effectively. This study fills a gap in the literature and offers valuable insights into the
diffusion of fashion trends in contemporary society. By examining both high-end fashion
trends and those embraced by the mainstream consumers, it provides a comprehensive
understanding of the fashion trend dissemination process. Such insights can equip
industry professionals with practical strategies to stay competitive and successful in the

fast-paced and diverse world of fashion.
Keywords: Fashion image data mining, datamining, fashion trend, trend
information, diffusion of information, social contagion theory, diffusion of fashion

trends
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