B EEE] g BFFR(T)
— 5% WEEIES BN EMEEAN BEA—
i % S
POF EMEY #E) 1 %ﬁ?faﬁﬁa&%
Pl RMMmREGS i 2) ESEEBRM(GCLE H5)
Pl WEBT RESSTHE 4.2 REKHEEH
L2 REHST FEAHS 1) S R
1.3 MERMHS RELES 2) EEEHEERH
14 RE = - HERES MR 3) M E R H AR
POL5 BRHRERE A WG 5 REEMEN TS EMRTRS
2. RMEMS BAo=Me RMxE 5.1 HESFENY BERE
2.1 IR wE WERE 5.2 HESE HEe @EEng
2.2 TWE wE WipE 5.3 HIEHPG 2 E(E?ITW%
2.3 #HE 499 HERE 6. WM HRLER :
(1) W&HRF HHpeE 6.1 WkHe W
(2) HEbH RERE 6.2 WS WRLEL Wi
i3 ROURES [ANe - HAZXH - of 6.3 HEEWRELES KOl :
i ZEeXY 3 —pl 7. 2ALttol A0IA RMAREERES A
3.1 e RN ks R =
; %22 —f 7.1 HERET @R
4. MRS MBI 1 #eE 7.2 REBRM AERFE ;
P4l GRS #EIM

}
ERD
4.2. WEOKHEREE (price level strategy)

ClA 7R BEBRES] #EHe 52 o%Y THIA kEn BES 9z B—m
L2 Wx vtz £2 w9 Ao whel ERe R U Jrluike] mEE—mel B
Bl Ao HERCIQ oY, oEul HEKEBM G AAdAL Had EEHHE oA
FHS BERE 0% A 99 hEd HES IA HiEd 2duz B Uz
Wbz, obvwl z JKEELT S pPlhe = M 2z Jrlatkel FREE—gyel 8
Mol A e Aol wWetd o A WEE 2z BWESY KMo ok mugol el A EEK
g (price level strategy)ol 2t shu], olol: KBIAA 29 O BEIHEEDBE O &
R A SRR AR BETER WRA, ALARE BEAR XS



EEHEERE @ KEIHEEDRM 357 U4 D)
‘ 1) EEXFHHFE RS (competitive market price strategy)

(1) B7E{E %8RS (initiative price strategy)

23 mifEEEmes A= BABREKERE (meeting competition price strategy)e] St
A A = BETHNEBES HF BAH AT BRwd FERe REsA e ®HA
wago ok, bk o] A el WASA Y MEe Bl AT (el LT Hikel
Ae HEUTY fEUES Aol HA stzlols 53 MifEH I =i FiH AD o]
N S TR BdAE Q¥e] fEUTY SEBEC) B o A oF KAl
o 23 e A 28§ kol At ozt 2 Hisgel Al o] £} ik LW EI (price leader-
ship) 7} R o e A% 28T Riflel webz 5 vt gl BRMEER®RS 35F
Zae, £3] 2R BICEKEE Kl RS A

o9 RREES] X FAEIEMSI(price leadership) ® el = ol lelA B|UT ¥
BHE A el ke spEEe] REd EoE, TIAU z HEERS BHEEMER
olgl & 4 9o, oW AF EielHd =t FEd HES B WX s
(initiative price)olstz = de}. [ Eil—ol_é . 2lo} 8 4] [(price leadership)& A 3%, &
BB Ag WA el A%E(price leader)o] SLMIERS waA & Aol BREARKRK
Bgolod, =z FERel oM 2ok B0l 24 T 9 %Eﬂ‘ﬂﬂ A GE F wel A
B EEgC 7 = st

T2 EREEHE 2 R o HEAE KAAL BRAAAE Aol oz 2 XK
®o| o2 A% KRAAT T A st weh, —fI MR T ol & PR Kl
A A AR B v BRERS REID 43 S5 HibTh ERLE
e gASA AdE HHE SRSk ol A #ite) AFMAA EEERS BB
Pold w EERERY(E Se ] (barometic price leadership)eh otz ol 9] HrEdel
KA A= o) o)A = AL HEMIER LM (dominant firm price leadership) et 3+t

BE ERGHEH TR GEE 2ENE 2457 got kel wetde 22 R
oW A = splMfype] FutalA S A$E Aok oXHu ELENE ERAE] £t
EEz Q¢ | Zo] RESE Ao2A 244 AT glon, = £ BRA BRELE
oz o)2eld Wx glo] T M-S BIRESHA BEIVE 5o HEd KRN E K

T (60) EEsEMEHIC] kel RS M-S SEOHEE IR EEEE S MBS, 2 ABLE
# ales oA 9B 44+= A4
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Eel £ Eik(anti-trust law) b kdgol Splifyho]l HE AL Betn gon, 937 &
o] T8 B AL Bigstn e Arovh. 2x 29 o] AEMARS HA
ol SEvekel ok selvh wE 2 Bl gelde] MEERS] 10~60%AFS &
A 7E dolZ] Mol Eigselle] Eavol A TRl BiEol AR kA ol
IRFCAL Y BB BiESA 5 B Rolx s o],

7 ERCEH BB SRk ke ek g o Qe Ekggel 2 + 4
2, SEEpSEe] BHRMAEY SET Age 9, o 2Hn ol = el A ERGI
B2 ISt 2 T MHikel HSRA A WEEFE BTz BEMmeR:
RELERS %82 st BES Bl 9997, 5o FRMIE S92 EREE
= AT o Hul LEmpgo=Ae £Eel Hie]l AAAGT A KB Rk
AA EHA BEES BERSE 59 Aol At A= oy zav BERLEES AX
WOISA Tl AL 2 whd AEERS HRNA EES TRIGI KT Eik
BEE o A A e FROS B6, ARod Bk AEE 947 9 20
rveh —Blel HEHES HEW BT HES Aohs BREEEN WEAA u
ol BRI WAty SA F2 kel KT B MRS B WX
B2 BHE 2 gt Aol kS Aol

TE FfECl webAv pREEC el = EREEHS MR As BRSA 2 9
= QASAR 28 el = BAHBER (going-rate)o] WE LHEHEK A El(ERS] o
ARAA He Bhie 2E(P. Kotler)?] wejmh}® @) BE-S MiEsts st W o
@ RATHERIE A= AES FAES EMT + Q=S ool MEAMEEY Ak
(the collective wisdom of the industry)7} @145 elx Yotz =7z d, BT ER B
feste Aol A Wil A He Zoletxw =7 = @ MEEV BHEale) ER
o ZRe g K & AAV B we A "ok ol BETREEDE
L 2] EREEREEC] 2 EREEESAT MR A 94 ordA Bt g mm
Jrol M2 A FE W FI RS0l = HNEmE —F Mol 2 Bk Tel Z¥E st}
(61 ol BV HRKMAKBA 1060F Al T FEBRMERA UoIAY 1209 Dapel

R E5 Zh2dlA 109 A 97F ERee] FAREM A% United States Steeljitol fks) Zgitis)
etz d#E A3 gk, (P. Kotler, Marketing Management, ibid., p.367)

(62) ol S¥l™ @] NAEZTHol UolA= 19135 2e 19376 Alolo] o 27744 256R0] 4 &
ol FRIEEMNY 80%E el AL AL PhERold, UAEL S0BLUT, TH%EL 50%
DUFZ 1933%Fd £ T 23% %ol A A= Aol (G.W. Stocking & M.W. Watkins, Monpoly

and Free Enterprise, 1951, p.227; A{&+f Bk, vholsl 2458, ERLIRE, p.140)
(63) P. Kotler, Marketing Management, ibid., p.366



(2) AHLfE s (bid price strategy)

MY BES MY WA SEIREEBmo sAw, 2d9d HESse ¥
HoBE BHEmEY WEBRMKO FTE ¥ ¢ oo, MKeEEld KT BREARE M
LUAke] HSBkE EREEEC 2 o) Bub [F] « AALFERERES |(sealed-bid pricing) ® el et 2
o) gl Rk ol TulW A WA HES Migstuslh, T& BRI HEBRS
WfEgol sl e HATHES BRAMEE T 4% 2298 BEBm o2 2+
kst AKLS fgo] BRsHe BECIRMAE 1) MEd BER EFNd Hids
B 97 SAAE age) BEM BAS ERE ¥ FENd BEE &E - 7R
o34 BELEe JdY WES BRALE BTRT AASE BENA REE RE - R
st7le) o) 27) wFeldh, ‘

2et ol e ® AKERES BEffids &% wHdd A2 o FAA BRl 2E
A mhEoldh. & mleze BMe 8BS HEHE AoAn HES e Hite2 R
we wEszA BHeA Dok 2 2 3 EHERSEZE FEHG 498 &%
de oot BE 5o BAERSZE BEFAGC A4 & 93 8¢ EEA A
= Wart 245 —fi2 F2E ((P. Kotlen)E ol 8@ F714 3AE =i #@AE
o BEUAA Hed 2L HE FIBAA RESz o, = AL w HET AL
Biol MARER T MERBEETY £ kel BEIR Aol WA, 28 F B
o] HemEe. olElslA AKKEEC D e WHNE RAEL ogA HmsmE MBS
oW g BRpEo] o EA HEALIA 2 Al BT HHEE BEE A Ak Helw
& 4

(% 100 WEFAN 0jHE &3 HRE AME BE

ox £RS ARE 2opl HE | g VRS | om0 o8
9,500 $ 100$ \ 0.818 81§
10, 000 600 | 0.36 216
10, 500 1,100 0.09 99
11,000 1,600 0.01 16

%t 1 P. Kotler, Marketing Management, ibid., p.369.

2) Eﬁiﬁlﬁﬁﬂﬁ(above the market price strategy)
(1) Wi EEmes Chigh initial price strategy)
HEkELGE A HESE LE FRY HES SEIHHEES 34, 2 AddA

(64) P. Kotler, Marketing Management, op. cit., p.368.



—% =29 » Zeto] 4 |(skimming pricing)o]efx Q4 ol <= WHHEME =9 5
el REEAEC] T4 ¥AHE Hgolth [27) (skim)olzt Q) [4ale] LBME o4
e Ro2 WEBmMAAL 23 (Mgl A4 5HT BES 94 ks A
MRS REDSE A Aol=Ach (skim the cream of demand®)z ams]o], A
F=zdd) » Zetold & Mol HgEAIM Q5 HELGE So HES %eA
FT BERS 55 Wl BENA W SEEAe BAS RESTA G HER
#Eo] Ehko) o},

e EEBAC] FrHMmO AR BiffiE o] ol ¥ Mpzx

O WEKELES ®EE BRD BB A FRMREY RERERHS
el HAH A F dde A

@ EEEY) A ¥ EEE BEs o A vl=dolge A

® MRECNZE figel 1A BEFES =8 A3 Hoeke] SEd HEe Wi
o] 2dE A
Tl FIES A F glen, = A FHMO BRI B AL —mmes (Hike
BWtel BE A7k wol —ie] HMBMES G18T BHGEY KT BEHEEC fEst
7 A e BAEE ERT F el ¥ EBREE Q. weld HHR ASdE HEE
T FATH BEES HENA Ekd 22 MR Gt BHEEE 44 Bk,
T Lk BEE W50l BX EFEES A dds Ao mESmM] A oA =
Aol wEolh. |

ZAE 2H Zo] HEE BBl Mok e slojol yw pge] A FMEY s
oA BRI A AT MBRAE v 38 RKIBHAS o ke BHEKAC ke Bgm
2.2 EirsteA otz 2T BB 29 =% ols] WEold. By Hmme #
ADEN Sl = &3 BAS Rbtillol LRRIololA, ol e d HEAL Mk Frs
BAE 71"l dlo] el WmEERE KT kAR $4 [ j3tnd e e
EE FIEGMEERS EY BHl/E doh. zAd WY BEEmKY HEe uo
R 7 Solut BE AL ok o] Eud

@ fetEse e EFHT B8 Az ge A

© HRIL BET ARt BA, EAD HES K EtEz 9 Ao

(65) S.H. Britt & H.W. Boyd, Marketing Management & Administrative action, McGraw-Hill, 1968,
p. 462.
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A= BREEA 4 Qe fgold. dut 28 A% 2 A dEdA BRI A= o]
= ZEEREBIAST EESE BRY A7 kfgeld = AA WEERERSel R
o) Az Qo W BERRE Y BAEAY EREMM e BEEl mEKER
Bgolt (EEEEMC 2 fish @ W= QA 2 FReldh

‘<2) B {E W B (prestige price strategy)

4, BB (prestige price)o] & —% BHEK L o9, HEE/ Egd KAA M

o FESE EEe] Aotz, = LW Sk REC BiFH e fRel 459 Bk
pLEe] BEES ZEsts A EEgch o & 2dd & mEMmRe Ged 29
o polxH, MEC Fisel KAA AW L Rl KA ol T AEMEMKC e
A =hE o] et

I 16> AREES MEMR

D
7
Fl:“:
3
e
&
L
DI
0

£ (Quantity)

%4l : E.J. McCarthy, Basic Marketing, op. cit., p. 651
37 LEEREIES Eikel Eoe A ARV ERE B AY, e gelHE w4
W %% —4)e]
R SRR, BEEE TR BESMK BREE S v £ 2 735
puel EROV TS RANSCl REMEA ZA BEsH, 2 BRIV BhgurE &
EE etz A BRLEERMCHE A
3) IEFTHWHREE (below the market price strategy)

o] & Exdz 9t BHEBEKoZT IALEFeH, I B

=

&/ L
o



(1) FOEMESE Rs M5 (carly low price strategy)

THEKELSGE 2 hEs & 2E FHo HES BEIHEED s+, 2 AeddA=
—% BE NS (penetration price strategy) o] ez QA o] 2] = FHEERMS-S 0301 B (HERRE
o AAR A FER) BESRN $EN o 2 Bfis ol A= Hgolt F MAEEST R
Mo ¥olx KAk 2 LHBES #ETo =Y HBEES ARt FMM A
Wl BEE AT HRelth 27 AL 2 Bl BED —E T ARIE N
o Slel Ao BABRATE (test marketing) & 53 FifRRS WE] 2 Fit = glov, 4
F 284 28 AR e e BEBMOES A g Wl BS HEsoh

@ el Q) EEE o) of-¢ 2 )

@ £ R KE YA B Rifktke) LY

® BEfrel BRI BENEFLES BPOBNS KEE K ML + 3
< o

ZEd] hAe [e=zie) » Zebo)4] |(skimming pricing)o] FMIEEER  Hakw MEIRHN
of Ak zA REsh=e wlel o] WIHEREBIE-S 5% (market share) & #Ek
371 AT (BEHTRIER Aoln el BINS ER7 dalAs BRegd meh
A% Bifs7] SAAE i Rl 44 B oA ok 3 Mol =z #ho] A =
o 28 BRelA & MRS EEAS o) WA WEgo] ¢ IIIEEEEELC] WS BB
d BEgolzt & 4 i

(2) BRERRE Ak (low price strategy)

—% BEY HEEIRED S 2E 940 EETHNERSKC 2, BEEKBK =
2 [olelA Joll kel A BEfE= = HEEI Ol el el BEREBIES 32 2Dy, 538 kgms
AEEE K3 ERE e SEEMC . = Mgt A WEAELTY  (EEK ),
A HHEBEFR TTHYG 2 TE/NEEROI Y 2 Llke 29 EiEI ko]l AL
Hz gl ol BEold ule) o BEREEMe du DEY EHEES S 22 i3
FE oA 7] whel Aol o el weld o) # ¥ HESMS B WHSEI®
T RRET BEEY R A =, e

LRle PRETRKRENES) BEfRE W2 o) vl ul7 g (loss leader) S 9rAl & 0 MEAS

(66) BEGUBIE S olw| 5@ M= bl - Al Q=] (bargain sales)o] v} AHEARML GERIKEM) 5o
2 EAHAE FAY WEARMS B FEK WA BROZEI A EE—BS 0% K
flgefiel K& Bpic ol REGEFR 24, 288 REBRKY #5 BUNoz S5
MRA flwE= e Ao tadg, ,



RiB& (bait pricing) WA 35| EHg (leader pricing)o] Pfis ol A$E A D+t ¥l
Aol B —Be 2 RE Y Eisel ¢HA Ik FAMERST BRHoE ERENT
WEERe M, 2898 ERes 5D BESAA trfad AR BRI
A e @ A 2 Lk Figel It GE BRES ofEd WMEA ¥ #F5IHMmEEmels

2 odh. ot HESY] 8 458 wEe ¥ HEAVAAY HHEaIe ERR
o, = ul7 EREES AN v7pEhe HEegd dE HEst UEA € A9 ®
on GBS TollA + hg) AL, EAM AFEKE ez & MBS
gze & dh

e Ak Aol 9 thebol el e FEEelt [43 - o} = J(super market),
[43% - 418 J(shopping center) 9 28 KFMINHEANAE o =% HEREBIS LA S
7] dgoln, EBAAE [HolAll ﬁﬁ}E(R-H- Macy & Co.,)ol v} [ZAREREI(Polk
Brothers of Chicago)58] KBAM/NEEANAS Fi7t 2 REmel Ao ddAx Yok
= B BEREREGS flEs mEHENABHE 232 -9l [(Volkswagen)o] EE
Tigol A o) EEEBERe] = JuEmQ Bl & 5 At

(3) Bt {E s Eus (defense price strategy)

EEEBIEY BT 4% e A ABERENS AR e HERK . o
EERES HRaRe] MEAC O EEEILE S BRnez BHEES LT A B
e, 2% A gond EKEEBKE UA v BRPLE o 8 %?B@ifi@(comp@titive
retaliation) & #f78l7] 98 MR EEKS FESA 2 Aol = BEfES . 23
W oolEl g Y pAERERES A3 (W Sz v 2] A9 o Evt BEHBLEERSFH 7
A BRI 47 A BEBRBoEZAL vk BETRI #Eoid

e BlEst 7o) FI8E Aol HEEIES] wET Kiimel BEBolgAw, = xd 4]
2ol R ol ol F SHMER k¥l flol BERS Hpo=2A pme Bl
8, $4m 3 (product life cycle)fyel Bilhcl At A A ol 26l O HEme HEBE
(Zo HBREARY BERK, © HFHNML] HERRGGS THRANY BRERRK), O
RS 750 HERK(EL fiHRENe] HEBM S 58, FERBGEMEA 3l
Ao EEESS 2 @ Bkt At 9A A old o FHEme BEEmRe =4
r PPERERKo 2o [279) » Ljo]4 |(skimming pricing) o] v KR EBHE 2.

(67) E.J. McCarthy, Basic Marketing, ibid., p.632.
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=] BRI (penctration pricing)] FIFB o 2 B - Bphs] ol < Ak, BN
sl BOREEE S BB 490 MEmMeEAE BRY 22 HRo HEEEE] JA W
HE-WOE B BEEE BES Bohe So2 fMimddAs —fla [ = 7HA] JCE.].
McCarthy) & g3t 2& 2902 WAEHPLC)Y AR oA HEEE R
of Ekdt= A

ZEirt olE Mol EMEMEES MEMHKRO A HRe dut BERAC] S B
At BB Aolmz 4, &Mely] A4 sloll SBiE BES S B EBR )
B T ddh 97 eEEd 2e B ol Ymel @etged QA BE
Bigel BO AWt Y Beegelt HHMMel MY WESE 9A Hzz Mk
FIEE THPHLE MR & BEEMI 2 73 Aoz Padddc g2 Ao}t

<l 17> PLCOl U}& 4P’s Bk

SALES DECLINE
(¥R )

MATURITY
(R0

INTRODUCTICN] GROWTH
GEEA ) .8:3)

)
1
[]
[}
]
]
)
1.
1
)
]
)
1
'
'
.

P PO

MARKET
SITUATION “MOUOPOIY"—Oligopoly or

monopolistic
competition

Monopolistic competition
heading toward pure competition
or oligopoiy

PRODUCT | g,

e Variety All “same”

(18 Battle of brands
PLACE Build channels Move toward more :
G More selective distribution . intensive distribution
PRONIQTION Pionecring-informing ¢ Persuasive and aggressive

() Building product and brand : Frantically competitive

Primary demand stimulation ¢ Selective demand stimulation

PRICING Penetration or skimming E Competitive or price cutting
(BED CHIHEFL 8T vl =) PESER) v (RO W HES1TF)

¥} : E.J. McCarthy, Basic”Marketing p. 715.



5. MEPEEIO [E WHEERE

5.1 WREFEES EERTE

Qo wEd BES WSl AR oln Mo HMEBMoz HEsAz e
e sh wholAls) Migel Bl et REAH oA 4 glol WES Ak T A% @ERL
so oA BEAA 9t RES—md BEREY MEAY Az REBSLS
SEs =B ojuskd vlold mimel Wl Wet MWES HET LE G 2 A
2 EREARE EE s s o, HEEMERS Wil WENR HeAE £
wo) ibsh W] M 2 el WS Mot 2 B ohz HEMEE s
(P. Kotle)s] B = 9902t BE:# (consumer) vt B (buyer) R Bl 7]
pme w A 9 Ao, = B MLE TA A 2 olw BEMAAS BRI
dE 98 Aolmz, o FlEMmMe] ouA KET AU AT B T HEER
A BEREE HEI®G A EEoIH

= EES] WER ohleh HEW I pligel Ul¥ BRERM ST Hke
EmEE] BEGE L £AS 4EF T 4 9E HE T stk o Mg FAAE K
A F e gol Qo drAY FRE AMHAT, 2 LUtdE Y REEEC &
e RWEE ke BRMOE o RelxA, BRoR K FHT HESIAR
29w de EEeRe K dHAL oU® LEAHE AN T AAAE U% &
S5 SAS ol & Geh 2 AeelolAE 53] HEME] M (homogencous prod-
el S (MEESHEI A BReE Ka A BRIAQE = ol o 97 i
slob Sike RECrYE WEMEREEN L [do] - gl B2k ¥ & Q% Y AHE
g A olx BEeKe 25 WEE 5lLRE A% B ol werk ¥ AL
A, B g gobol T AAAE LEMBERE LY WEY td & e At

2od FETe s Hge @ FARSESTEIA o= PRege REE kLS
S HiteEo ) ithZe 2 HFeRke MESILETT B He Dol kKBS
ojch, mu 2@ A% zo@ HEGIE HEEEe A& A8 A%dA 4de B
mpee] Webd Ei fitegel EHsA @9d flE £E =EAE %o —fi
lo626e] SIS0l [U.S. Steelifite] ke 8 SRS} 511ms [nland Steel 77+

trt

peii]

(68) P. Kotler, Marketing Management, ibid., p.369.



BIESA 4024 #5B HES Fikez B e fle 2 HHY suet @ <
gt ©

AN HY zed A% BRREY Fhozr 59 A7 A REBMHTFELE A& &
BRE L] kol BAS %ol al, = ulgfe= BEA] EHY HEiERe) m#d 5
T, MRS BMSl FigRA = o) of sto] JEANS) . o] 8™ l=zEs J(P. Kotler)s} 7)gs
e Bhgd 2 Bl dld @] e 2 R B B9 ¢ 9 Ao B
Eo] g, 0

O BPEFE 4 BHEES BEN AT HHEEES B A A AT BEEES
Bitol ¥pEsly] AU ? T qumEme FIRSZ) sl FHE® FRMEE) Bkt
& HRAAA 7 847 ?

@ BPLRL BEBES WMy Aoz frgen REZH? 2 Fow HEAA
AUt ? '

@ wbek Fiibfde] BPa%e] 1o HEMES METG dobd Bk Ak
AR g OFIEFRC] i ¥ Mt Yol Aol A?

@ fafEs] " Kl A4 2 HPRLZWA oo A5 old g RS et
g AAS?

TR oA e WHRe] BAE - SaTolt Billo]l 2P chm B2 of o o[ FolAE A
= otk 59 HSiRel Bifishl =& mEREY = Ridiol Al BIA] o] Sold HEe
EEE ohdd 2AL 00 BHY Az BRREAEME LS BRAA B o< = g
sFeFe. 2 d ok shz Aotk webd o gES A4 REHE o8& BEwED
BRG] 1% b R Kk 2E2(P. Kotler)s] wujup} BFLF] BEH
3 AW 58 A 2 RAdste Ba et THEMS e H#E .S . %
Biste], A7lel At RSl Z2z9) e % 9ot Ak HERel B Zo] B
s %Fﬁi%%& 787 S dolel & 4 Qvh. 2 koA —Bl= BFize] w
& HESI T kel 2 fZ2a9 9 BHe = 2ol g g, '

o,

o M
o afu

i
2,

5.2. MEBEIL MEQ| SN

—BMo 2 PR BEE BHAS Y 2 WFEP:LPE'E be| REE] WA mhol .

(69, (70) P. Kotler, Marketing Management, ibid., pp.377~378.
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|

|
el To]5] 7]

& 3/Teh | No
oo} |
=77 |

e BE
[
Jol 57l

B
A

—_—

l Yes
l Yes

l Yes
=
=y

£BE

|

T BEHELEE | No

?

l Yes
l Yes

0.5%~2.0% ? ]

| 6.0%E? |

2. 1%~1.0% ;_Ijg__,’ 4.1~6.0%? ]No

>

No

|
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9
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l Yes
g
H
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o
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iz
7
£
3

l Yes

l Yes

p. 379.

|

1 Yes
LEER

Eolshet

F 9

A

|

%t ; P. Kotler, Marketing Management, op. cit.,

l No
RER
< A 7stet

SERRIES ARAN
Az

|

A & ohest 2 AlVHR Al giA Hrh
o WEES LT BREAVSD 2 WADT B WBse, ®EE 5ITAR 2
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=

o] W =z Bfho) Bl

=
An

[

@
A BES} RS
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=
T

@ mme HES BEANAY THEAAE 2 HEREE

REV PAE BAE A

=l
=



© el HEE LEAN Y BE f5mt, BES FmA7a BESL £EeA =
< 3%

et B ] de A BE Jdd Kme HeblE v fiEeE Ao HigmE
Bk o) ¢ BE, o] & WgEss] A A T B (price elasticity of de-
mand)E R3A & Aol mEo|gt.

ZRH @9 Aol BE) EEEHK FEEHETE K (elastic demand)s} =)o), @¢]
ol 2 #e¥iE7} s (inelastic demand), = @91 7ol = 1(unitary elasticity of de-
mand)#} ZrolAl vk, e} FE) (EiEE o —ik e 2 WEBESGES Egsrs
el HAEE 23] @ Bz BRI A o= Aol ES WA
HAAY, 0°l 2 W= A Aok Witke HHHETT RS A Ae HEY HTF
Wl ool MERC) ERAZ F A Bhgos B Zovz o) q o) @mm
€ SERB I (perfect elastic demand)o] e} g}, = Bl 0o] HohE AL BERL
o el WERS WEl Faste AL Bekeh] Aol e el HEE sma2Rm
T3y (perfect inelastic demand)o] 2} §hv}. whelsg —U)e RES L) AT HE BB
BRE o F744 ¢t ko) AA ASE Fq Gy BT 2 ool shvhel Bk
SE FAESAAA upg o], '

A WE EEWOES Rer] AL o 2 ohE T R Akl 2 MRl
Aoz el glgp

D FlAe] B4 BE EREHMS ke Tk —
wHEe] 2N X R AfE ARCS X-YREBL kel vebl o] fHig< OP,,0P, OP,
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