1. 2HH>] 1. W] deEjda) el HE
1. ofAE Ko S Mo Mn 2 oA A% &F
I A74d 3. AR A Ase 2F
1. e #4753 4. A AAH TE wAHY Y]
2. AR #3 F A H]
V. dERY da V. 29 3 AAE
[, 2H>I

Farlgde ZAAANA HAGE vlFo] & R BA @A AZHA AFUYR AF

BAL Fa AAAAY) FHH AR 2 JTE vIAT olAF AAH FadAM €

W, Fasqe) AAAL BHAAle de MY E0F Ad V2@ AAGE @
% 9vh.

19949 Z oA - 2gAde Arle Az un el 2 Foz Fsa
25 8718 Rol: #4Ivel 2y Hold Utk Tl olsh T WA A7E
Zols BT AL 529 871E 7Y oo AAY YRABS FLo19 e

% 5 934 39748

FeHa glen, 1 9o gL Fa7YEe deiran Ay
AN £ga) As A A7l oA Ba oA A e dE@RFg A UAHIF
<8 AAHE, 1994, 12, pp.2-3).

#8 19959 109 3 oA - 2axd FAAZRGAY YE2HELS FLET 2.1%
g Ane FAAR F - AQYA7E St Qo F&7IGAEC] 2R

Qe z294F F-dde] FRY 94U BfE(69.3%). ABFF(15.3%). €E

*gddigta AGY RN 25
** o] m2e 1997¢E ddwien &R TN Add o3t AFHUS.
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TY(12.0%) (T3 dAAY, 19951002 7Ide 24 g3 gAY 29l
th B9 H o] A B LA, MEINGFEANMN AQY T= AYS
€ old ZIgiel muie ALY 4P v gos Ay AEN HuAE AN §
FE 7 U 7igduiRe AYd 11 5ol v Rg ) (Wernerfelt, 1984). PIMS &
Tol fEtE, 7145 ZIGBE AN QEYE 4¥aln, $AC A ol E
< AP FdHoz AFE AvEA 6. FIAeR sdAD ZdsA "o
(Phillips, et al., 1983: Buzzell and Gale, 1987).

olst Zeo] A YAH) PHo 2N 71go] nHEA BFitn U AN 1 ¥
Hel & 7198 dal 44 2 - dAE £ gln, a2 ARBA BEAe] YL u,
(Dierickx and Cool, 1989: Barney, 1991: Reed and DeFillippi. 1990} Z. An]~ =
RHe] /2 e Afel 710 SYd d%e FuEA "o

old HellA, oA - FEAAe FAaAZIYE HAAY A W 5 Adx A
AAAE AT HalM e, WP or 9714 Te $EL wedse AR YA o)
AR AFozAM FdAQ FA3 Mula AP88 2 - A0 € Aol A
YRRz olalg Aol PHE V1YL AR AL AT 4 dd. aeE=
27389 sAe 294 BFHAYM £HE A9k AE5Ad Adn g & Ak

weta Z Ao EXRe MEH AZARAM ELan gt 195 niAE =¥e
Hm E4Etel, $27199 A AL GRY £ Qe E2AARGY ALY wg

B3-S AlAlse Aol

:L_

I. oA Aol s3n &y Mo

=Y ¥ o @ (distinctive competence) & o} ® 71¢jo] 2 HA s} vlmIled SEa4 u
#etn e AYH 2 FEelPn # 4 gUrHWilliamson, 1985). ol & AHE
2 Tt FHH. AAAH & S& MPslolA e PEo T Fae aitelry,

196 F AN TAY R 7P FEEHVIDL 45902 7 2dT u)
KT FEL ol o AR A%e 6.4927 dd HHH(FFLY thH A
A1997. 2). HT AEE Al F497] 4 (market follower or imitator) S0] %9 3
53 ool AlgelM E&ste Aol ZFhalz 7] wWEol Al 7)Y S (market
leader) 2} ®lwdle AEE AR BEE ste 7|gS5e] YiEHog S84 2ysin




3l A4l (asset structure)o] Aol lg Mdo] Hasit, A2 BREZ AP
71950l AAgE 710 € FASANE 49 WA #8 a9de By} o
AaAdelon, 1 dx FAoigd Au£3 AnFHcr, AP ArFEAdE, B
It 3 R AFAGAA £ g8 ol f9 Aoz g ol HAN AZ oA
2Aq Fa7Igee] 29E Fedn FoAshe JeEnE E 5 gk d4E R
gt 5-7}7HA) 25 # (value chain) oA 2] ojof & #olc},

Ao BE Addle AFE MEse JJED 25 HHste A
g 71dEol sdth o2 dEe gEHos AARIIYESe) ALY Bt
e BT e ARE BRE 92 ARsen, SHAT folMdo] e sy E=
T olde] SAARE #or =¥ @ch(Kotler, 1988).

BEE A9 el EAse BANEE SEZ B ALl o] Alde] nnd 4 9
L FAEE F Udve oM Aol weay. wad EQARS ERE de Ygse
T FAAZAA AR TA S gsteza] AlgelA & F e 718 E FdiA
°F "tk oldl HellM BEMAZES Fa/E ol I AdolM AujH e R

Sl d7Ide] FAAYRSAAE Bl atel F 4 o)
dAs BT, & IRE IHEAA A AWMz UM A aen g4 4w
7 HEHe wek 7] FAANAE 10% o) B8 ANY Roz dAEHE EQY
o FAMB2A o] MEA FRsIA Bt AP o] nid 300% JlisEle WA
A el FFA dolFa e )2 TAWSAIGAL A WELEA DFFHEA B
Zulrol ol Fog Afelrt Az Frjgte] ML F #o]Z olgstE TuiMua
HAQ ¥lold FTC T 1097 dHEL el &) vy 2S5 3% 2 22
o] 2 0% HEF v AHEFYYR. 1997, 5.31)

EOE A2 2E #¥e =T E YAstes dald mriA An AnAate =g
2 8 Crosse e AdAEe] 7lAzn 9AY 7kAln delste dEHA Lo g 7o
E3lelo =2y o) 24 A o] &2 883w 9t} (Clliford and Cavanagh 1985).

agod,. & 7IdEe] 4G AR AstEoz Yy Yl ARG £ g
A& FAL7? Biggadike(1977)& 712 719 S0 Hastn e 3 A3 H2 A
T UIdEd dHEE zAbet . AR ALRE £ Qe siAEY A2 @ AdFEe
7% 3E5d @ ARz APY AFS daes st JEAG) WE O ¢
APlE @ FAE BolZ e ® dddes Ye 2A8EY 9 22 9952 2489},

e,
ol
=
2
o,
2

[m

Joo K
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38, McKinsey?] Z9A27150l o8l AR 1% 7I9EL 2F8Q AF. &5
tHe AA Az ARFAY FE FR)E JIdEs s N 59 BEE THEtn 3
o HARE A9 RE JYEL AANFE SXE srEte diE A% Jd A F
NAFE 282 stn U2 LAslgc(Clliford and Cavanagh, 1985). o dFE9]
AlAbshe b 719 AAR AR Aole AvtAdAEC] AdAXe HEdl o gste
71de W 5385 A#dAE 4 Uce(enactment) 29 HEAH WA TN e
A olt},

NAE R A4 A3 719 Aapekel Al diF #Ale] FobAHA o] Fopd of
3 A7} A4 Fm o)z 9 {Snow and Hrebiniak, 1980: Hambrick, 1983: Hitt and
Ireland, 1984. 1985. 1986: Day and Wensley, 1988: Conantet. al. 1990. Grant,
1991: Conner, 1992: Peteraf. 1993 §). EA7t Hole= AEd AlZAA AP 7
% & (market nicher)o] AFA 7 AAH ez FA5A U, 3 oA AT B
g 712 A7EE oY AL PH5 gHer 5FF Ade AN LS B
opjel, B ZIgrlv ez viAET MAgEY AV AFRE FAE A o
d HollM F3 B/ FA6 e oo ALEFe 2RSHES 2P ¢ oY
HgAF7t st

mehd 2 Ao e olg 71E dAre FAE melstd AL A FAHE W
g 5 e AE7 AgHn, olE Tl ZIdE AdAYS AAAAY E2HE e,
o] 719 Eol FASn e vAEAYY FEESo vlu FME Aot olF 72 F
2R Z7|AE] #F& - Ndelol st APAY 4P L Wl e Aot

. A2 ey

[d=)
o))
i
=S
Kl
=
Ikl

AoldF A2 A 22 46.4%. 24 28.2%. T4 21.2% 71€
A7t 4.2% HFetn doh(FeldE A business, 1997. 6. 7). PIMS Ao o}
29 Al Al JREL AdAdTel 2He @¥e] ok (Buzzell and Gale, 1987
2%, 1997, p218). AUHA AFAHed g 7|E A7 AAANHE FHI}E W
ol mad F 7iA fHoz BHE F Jdoh shvtE PIMS E7dX F2 AMRE 5%

A 54 e AUH AGERE Adeln, ® o shite AdHd AR A
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of met F. ARG, A=A, ARFEVYD ARG AWNAES
Heg 7ol vl (Abell and Hammond, 1979: Kotler. 1988).

Zejrt PIMS A ellA Al ARAFE MdL ¢dd AEE S EN. A
ol ddA A2t oA 8156 98 AP Mol TH3 Uk £
Abell#} Hannond{1978) 22]1 Kotler(1988)3} A|ctgt w = 2e) Bgubdie] ot Al
o AdiA Ay ANEe AYH AFE Tl 1 Yutksirt dasie
CEOolAl Al =te] diald AAE FEE FHer H7lete® st d2 gs
#2927 A apojzt gl7) wl 2ol (Pearce [ etal., 1988). & AN E =&
T ZHHA AGAHE T3] Hell Avjd et A (1) BAEQ o EoH
AT (2) B FES HE, dEslE. 5%0)8. 6-10%. 10%°14o 2 53 H
=2 Wyste] ZA8Act o] F AHER Y HAGS 712 TEVIYNEY FdEe
AZAAHE FRskAT. 22l FdE ARSI R eR 71gie] A gt n)

T Y S Hukstr] AaA (1) HebE AN (2) FAECIYE dAYE =g 4
A Al Bla bEEteE 53 H=(l = ol: w5 = olF FrhE &8
Moo AFe AdA A9d wE AR FEed AP HAxE FHrHEE

8 S

obgel F2AZNYEL Gol# AN} F2el Aole] sl fuEleAE PES
7l el FAY FE 21-307%. 31-40W. 41-50%, 51-60%. 607 oldez zAbe
e},

# 2AA 98 dE AN F9E P SYUSE oA dge o
AR Y AFAAE elojge MFe FAA ol AU AHA} el &
NEs 29lge] Heslgdet. 2o viAY o 2 (marketing competence) S 373 &}7] 9
& 7122 Mgy} 23 @A olo]A. PIMSH TS5 Conant ef al.(1990)9) 972 A&
slel 7159 oY dgsE e Bt 42/ nhadel tee (& D 2ol A
of PAHAT}. $TNGEC] JIQTE EE AT TN FR/Se v Aoz
FASE 5T oA AN BF F2 T8 A2 =olF 2% @ 7 = of
Z agkthe 23520 odel SPUSSE THan de ALY ¢2EE ofds
2t

R 222 71ge Wl 499 AGAA d@ FusY - AE - A B Ay
e el g A4 AAze AG A4 PR e B4 eln oA

ozl
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o) BAHgzo] THHANUT. EAE ZER e AGS AFHD ol AP riAE A
F4YPE BAY G422 AEY olulA, AFe B854 AGAEstet AFE A
3, A mAGARe] £ERH, vhARANS WERF] A AU, AR 24
ol HEFE mAEY o Fdaldde AdHd AF HEHA AF FAHAL Muis
o] 23, A2e MElz suA AL A& g A 743 A, AAQ AP R,
A AE3 Mool 8, AdA £ Bz A PR AFS} AvY ¥
e a9ge AEsel AYLE A vastel A FFS oHAE sHo| HhH
=2 stgch A 2ol TR FaAZIGL ALY FA7 opAREM S AA
ARHog FBL Yol YALEE Fsof k. FaAZI|HAN FF7F LU
olRojA 1 ANV AW P EAZ ALo| oslEel Ax nAL 4L F U
o wEhd] AAgEe (1) AU ARAAR (2) HAHA AxEFe dUAd &
A=’ FRHES AT

olgn 2L 7YY BYH 5oz slAEEES VLS VIELR MFEE K
HFdor EAA gon ot} b siA"EEe FAAFL o ¥ AHHL
2 P51 A% HrsER e Bs Gl ARE ZAEHUG

2. Xze £E A A

® 29 HHF ArFY

2 e FRe Az 45 ANETE 71FEstd Ad 1992-19941 Ao ¥
WA 2YTE 2 F-d9e A= AdHer g2 dd - 2 2ACAETI A
1995)2) A%, & & A% HAE FE ZFIESAAIT LY WAAH,
1996.10)7 91¢] A=At

7E AT 722 AHY ZAGEES BY AP F 5 e 8UEE FEH
slth Aol duzAE SaA AHAUY BB 2t Ade] B340 HRAZE 3
o} ZAPIZEE 1995.11.13-12.15 747 o & @eiglen, HuRPdAEd ez
Ak 3d(1992-1994) Atelel 714 +Fa ARISFAA 2EF vtAR ST dial 48
ZAp7} o] ZolATh £ 2@ gL 223Adou, £3T AR FA w+ FAHAEH
gAY Sl o] AAA HEY AEAE Sge AHPe] FHR3vin At
AZEAHA AsQet. ey AAz HAF EMdA AEE dEAE 21542 &9
22 63.8%%Ath. ol Zo] THEC EL AL SHIA AFEYol T AHgs
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@ Aze 24

279 A8E A 94 zZt BgEd dald vk Haa REAAE ALt 2ot
o}, g8z 7 89150 ug A24e Cronbach’s aits Al4sigdes, g34d4 e
Hat e ©AY 37 244y (stepwise reqression) o] AMEEIACH B A-pollA Abgsle
895e gANEY FsHEA7 Y olal TAEC, BAWAVIGEC] 4BE vHHAEEE

So) 2RHos VIHEE HUh,

AR AT Aol FAAZNRES BAE 5 FolE FHE) BAA £ dvz
AeH A8 Wese BY AL4E Bder] A8 FRAFE s 4@
Z SYHSEe BAdes 4o BAS FAD W W, ol dEedL
2AE AAsd aotd ARREY AFYE 2237 Al aARAe] A

3 AuEe AlAAgMde] wal BEVIYGEC] SulZA EFHJSAE EAE7]
Jale gz Ave] AR, AUA AFANE ZIGTFE Aol LA
aelm AdAel AR weby el Z3H AR E] FAEole g0l dEA A
2 HEsty] garde dYBAEAge YAsAc v e s AdHEA AZAAZ o
B o] apololr] HEEEAE ZA] HAME dUABAEAEY] A=

V. AZEN A

1 gl Mot By

7t goly 29 AITE 53 HE2 Y FEEL Fo 84 (E L 29
WAABAHY S AHE3 Cronbachel ogtd 23stdd £A3idct. 2t adst 1 FA4F=S
ztel ABBAIL 40 BTk 2 A5 L AYAFIL, o|Fo FHAYAME o ¥FE
#FAF3A e 715 A Lsun.

9] (E 1>olA 9t @ol, 7 8919l Cronbach’s ozt Nunally(1978)7F HEg 4 =4
o MYz AMAF NE 60% AEsn 7] Wl 7t B FuBe Fesl dad 2
A ZF=EAdTGn B F A

712 A7E 722 TAY AdEd 2P 24 FYana &te AdE A
2 23sn Qes 2z 2 AdEe] FHE FFHAAEAS Gty dad # 8
ole] T /YR W54 S oty T HAEE VIFEFE . EETS NEE




(B 1) 52| M2Mal Elghy 24

agnste]  272le] Bajo)
2 9 g24 W @

i
My

3}

- adt #7t9 %o R?

AR ER 2 2 5.39 1.33 .83 .93

WE 8 By 2 5.49 1.25 .85 .85
SHAIF 93 3 5.45 1.22 .80 .94

AR Hek @ o9 1 5.17 1.35 — —

AdE AE 1 5.67 1.33 — —

A Az A A 2 5.75 1.10 .75 .89

A A Mu) 3 5.43 1.67 .78 .95

o 1 4.58 1.63 — —

a8 Az 1 5.37 1.37 — —

Add %A 3 5.08 1.30 B2 .96

o} 7| & B A 1 5.12 1.34 — —

o &4 2 3.35 1.15 72 .87

A g 1 3.30 .82 — —

F Lol el & 1 2.93 .89 — —

FH¥ 1 3.36 1.67 — —
g5 BAE 24187 HAA 9 (E 1T Zeo] AARM S M) o] 2MA
of }aw, 7 85e TUANNE BEsn U7 yEe] 53R b4 (convergent
validity)o] ZH g Aoz & 4 9t}

2. oiAgHEte X|H$Y £F

2 E7M SHAEFL FAHE 9R1E8L A ZAE T AE BUAY e Aoz
VERRTE ol @ At e ojstd, 7} 2AEL ME olF WHE 9 e
Ao FAZE gk webA vigRoz A3 E 4 M4EL gA¥E B A2 @ o4
TE AR 11788 SRESES A9 821ty TdeEdRBAE gL (E 2>s) Po
Aldtsted SPAFE FHAF A e G 2apstgcl

A (FE DellMsh Zo], SHYEFEL o zAlA A w2 2y a2 43
2 #FPp < 01 e p < 001) #AE YT 0] WEe, o|F9) ArEA
G E oleld TAIZY AA" F Fasolof & Aeln}, olgh go| FEFMAAe 2a|7}
A7 Ay 4RBA 22 A4S $EHA 2 N9 Ao Beo] Fozy 3

.
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(1) (2) 3 “ (5) (6 (7) (8) (9 ao an a2 a1

) 1.0000
(2) .467671.0000

(3) .5335" .632771.0000
(

(

4) .3800% 6604 6608"1.0000

5) .2824% .4020° 5015* .3612*1.0000

{6) .5326"% .6217" .7895% 6324* .4492*1 0000

(7)) .0871 .2424" 3060* ,3712* .1900* .3288*1.0000

(8) .4709" 41517 .6757% .4296° .3959" 6675 .1254 "1 0000

)
)
)
)
b
(9) 5332 4B65" .6T03" .4837% 3316" .6560" .3236* 5946*1.0000
)
)
)
)

(100 .4395% 3638 .5264' 4512° .2191* 5899" .1315" 5267*.5933'1.0000

(11) .3608" .4339" .5104* 4584 5768 4862* .2074° .4360%.2900" .3329%1 0000

(12 .1540°7.0743 0749 .0986 .1072 .1144-.0379 .0978 .0199 0999 .1750°1.0000

(13) .2876" .0246 0390—.0253 .11627.1326*— 0289.2092" 1685 1533**.1246 .3253 1 0000
F L0 < 001 < 05 +p <1

1

201 AXNBAEY (2) RARZEY (3) SFAPHY (4) oA g 2 o~
(5) Al A AE (8) Fhd Auix (7) A 744 (8) Aol Az (DA 2z
(10} wHA" FAl (11) doha A 2A 28] (12) &4} (13) FaHRo) &,

2o S34dE 2ol AEE sdse NMes S9¥Mol AHsd 4 ATHAERY,
1985). el (F DAME F2AZ7I9E9) AR AS A 24 #Aer) Yot 2
SAz7I9e BYAso] dAsta e 117 slAHGENEES 722 sle] o8y
°of AAEIRNe o5 B SRRFEN TG 43 SPA A vlAE AF A
d F AEH oAR. WeA FUA A FhAo| thgel (E DI 2
ol 2AHAU.

°f 2ME3 FANoE K% 3709 2%10) nAE 1§ NIFeE Fo 22EAn

7 8 2] A5l Uehd 2R e@dE RS B4 dentn gich

o
o
o
=
4
Auh
4

3. MOiEQl AZXIYe BF
Aed AEE 232 e lde 40A AEAAE B sl Al e

M RRRI 10% ol HE 2gd AYe # 2AAT A6 2gEka) @7 @ gl

HETZFAYANM A A7) 2 (Kotler, 1988, p.319). Uvx] FR7|¢jEe A FA A=




(B 3) oAggsel M NPy £4

Mo\ g9 1 a9 2 a9 3
oA £ .80126 08230 27245
v} A B % A 79661 .03185 .07998
At A M A .73913 .38778 .30272
AoE A 72053 .34986 - 00620
ERA A 11778 .43996 . 26462
B HEA 71760 . 19962 —.09563
HARAEA .53594 .43469 .30775
olAR) M B .50919 .39465 . 49675
Ao A E .14161 .86352 .08728
At Yoz .23286 .82748 07730
A 7+3 05011 06911 .92985
25ak 5.62685 1.13047 1.01451
P g 51.2 10.3 9.2

A A g 51.2 61.4 70.7

whAl ) A ek x) gk {(deFa obA ") (AEAE2 AN (A 714)

teel (B 4>% ol 4H -wgAe( 1 I 5%l (A 1 AY) 23 10%013
(A I AHE 71F3d A4 Aoz FEIADG. '

olgh Zo] BREE AuAA AA AAIe) BB L FEST] AN FdjE4LY
s ogiola, Awkm Ay AA&olel 12w ROI M4 E SgEsE ORIy
& AAEgE v AR §(p (.0000F He WHAFFsE FEARG

oled EEIASS AUH] AFAA utet 4 Aoz EFtEe d FPHe 2
gose 37 g BEE BAFSY ASFE At 2 s datd, qPPLUR
Awra WA (— 21100), A#AE1Y(—.0093) a2l: AR E(.24920) Bete
o2l 38 (. 86188)7 Aduka(.77982) £dle] ER/YS ARFANAE A Yy
2 peate o 2 9% njAn Ye Aoz vehEc

ool (E 4Held Bu AEd ARS daez Agse A fEe FARYE
& 1 FR(2YY $HAM EARCE 9@ Aort g FaAzgEde & ¥
gy, aRA T AR S o] Wt FRIPES FARe|FolA EARR Rl ol
(p¢ .000)7} 81&e & £ Ut} osh e EAANE 7|E PIMS A7 Az 9
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(B 4) 4OE NEXY 2R
EERE LT 5% ol s} 6-10%
A9 : Fg
(N = 53) (N =67) (N = 85)
49 + 1.7551 1.6667 1.7500 L7738
A Zelo g 2.5294 2.6563 3.3735 21.5487**
gel € 1 ag
. s 1
CESEEE QEFETEN

* Eigen value = 4,628, F&®8%4+ = 9067, Wilks’ Lamda = . 169909, Chi-square =
219.789, pét = .0000

Tt Uzte] SEHAEAE A AR gl [ Y [ [& FaEole gy EAAC
2 Fog aol(p < 000)E B,

o aEE AIRALT M2 o2 A e Aazte ROI o] 528 dolry] 9 o
FHAHASES A Aol dad, A TS AT ] 2 A [ Ao SN
Ztel & Heolm AT, Fe [9 F& [ H= ROIA FAHeR aolrt gle Ao
e

aEz B AR e 719Ee) AU ARAANGE F2aAg I Agnia
FAReR AR, EEVGQES WYY A | Fun A | doe ARZAdnrges,
Al de ABESIIGCE PR

4 AF MEIIHT AY Hafrlel oY 53 v|n

TR ALE ARFRAN E4He N9ED I8 P2 fxEA Y destn )
= 7198% T2 Fu AR TEE FolUn? oleld B&d @alr] aM, AR
A2 8 F2Az7IdE AR EH e atole FAJAA A Egie)

FA. Al 821ghE (factor scores) 22 =l AR SEoA BN AFRYSE G
Zlate A AP Etel Aelrt AeAE A B A 4 Jde vgse w5 29
e SA2eg As ezt AT, 89 29 89 3¢lA 22 5ANoz Ko
AZel(p ¢ .05, p ¢ . 1)7F e oz velddg. ael=e 4 Ad 457t 89 28 7
dote a dekdl i Aol RE FulmEMUYA od AES 2 vl M Hwe
ZIAEL Aaste AFAe 18 AEado) glont, Iy T2 1o vla) Ak A=)
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(F 5) NEMEZ D AIRMTZIYH7te] DA EHESY bl
’—(Al%éﬁﬂﬂ%’)—‘ Al E7Y

A1) 9] A | Ak 1 A I F g
891 —.2003 .0938 0152 1.2314
a 9 2V —.3645 0193 1701 4.3097*
A A 5.3269 5.7463 5.7765 2.1096
AE 5.4904 5.7015 5.9353 2.8162**
a a3 0787 1943 —.1940 2.8056*"
degd Fa=g A7hE-BHEEY a7 A-PAEER

*p< .05 *p<.1
s uizhe] b3 AA S AAY A AFAdd gy FAHCR FA@ Aol E B

1) 89 2(AEAFol A4 AFAY [ AFAH 1.

2) A YaEs- AFAY 13 0

3) &9 3(A 7HA)- AFAY 18 1
H EARCE §o(p ( . 1EHA Audez g gEstn e Aoz yEygth

alzleto @ A Awte] ARG M zlol7t sleNE BN B A% F¢ 1

o 17t A2 fo(p (
e Ad 9= g

Ay o=,
Airekal Fata e,
2 vebgoh ot AAARdA dgHes B4 e
nedo2 Biggadike(1977)8) |3 & A A1
19 AFEAANAM JettRel],

%A

HA nrtAHHE

A ghat 2 M

PR AFZAYA dAstn e

P94 €59 vHAE S AAEEAA
A BN BE

NG A 7hAH Al 9E
A 3dz d g Aol 10%7F ALdH e
=g Aoz vAREES A ¥ dle
A [ [# (e 2

A= I

29 8 AIAY

olte) EMANE goFstd, @ vEAdAEC] 10%IHA Fd - A
7)1 Ee Agd AR E dgsin YA BoH,

7))
el g AFL vEERoR

D@ atel7t e Al versch ohAl e g 1
34 e ez AP,
FaAZZIGES AEst

R

>~
e

At

 d72Fe
e AusA) 23 AAdREeRe oA
o] B7}5sithe Clliforde} Cavanagh(1985)¢] 975 #lsta slct

oA
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$ustn glened p2zos vAN BN dAF vol: g

S AN dolde AYBHT IS AHoz Huxe Yuyus g
AN wel V1SR o2 B nAH RS PARCE Hol AW 347 A G
oA dAstm fle SR 1L D ke golnh wH. WY [t Lol guEpe
deHAUAE b2 gl A 5% % erEle AlFel Aman e AYS (AW [)e A
HEel dzsdnza wEARd Bde9n 9k YT Ide d94 gzs ooy

e,

AT AR Rahm Al 397 BUHQl R4 oW el g =k S-S 23
AR o FHR Aehel H @ (stuck in the middle) 7|5 @ 2= 9} ole g &4
Aoe 50 dHd A8 Zde 7 A wa oA glthE Porter(1985)2] =}
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