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2. PEIES b V. ARE =HMB®H EEar g
3. PRI IR TR L 3= (Huff)o] %% EMEEF 29
4 A€ EWHEBRER HEREREY 2. zv|(Potter)d] HEH EHBEE L
&1k 3. TEURBO =M=t 58 (FR)EH i
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SBY vhob 3 Bk MWL D TIA Ut MEHEY 475 23457 Aad
M2 SE/ e A4 ARe Fagshz ok 2ol rholA @S BHTAU (place
utility) & RIERTHE SAE BREESS 9% ABWSE BRANAE Rdth T0ER
D ¥ 998 BEHE TERFRE WEE BAS LR Bie) HEE TG Ml
BITERS HEH KEIF FAAA BRA A1) glort o] X 249 75 (behavior)
of W Bigslel WEHE FEBIEA Ad 0BRER Ao g

o uh= (Hubbard) &= “H##S] 2 {78y (spatial behavior)ol B¢ £ Prza 2
8 Q= ez AAL o Yok Hubms) AAe A P AFEEes Adg
A 9A 8] Aot o FE PR EEEER 57 EYch

BPolA BiE AFE Aol BEE, £uAFol o AL BME BEH Ut
28 melste] HEANS SR e AW AL FH o T ol BIT EM vhob
A% Bl AE 2R(space) MEAE AT shobi o Fidk (spatial marketing)e] £ 4z

HE A TRE BERE BEARAK HER, ASRBEK BEAR BB

(1) Hubbard, R., “A Review of Selected Factors Conditioning Consumer Travel Behavior,” Journal
of Consumer Research, Vol. 5, June 1978, pp.1-21.




7 9% @HSe) 94 AsHz 91k 25 [Spatial Marketing o] & AHS #3480
= FEEEAE 2 AR NE) Tolo] Holok & Aol A% HREA Psia Zat
a2 gt

AR A = #FTiseEE (Urban Geography), ##%#:3 (Economic Geography), +iuf|faT#
{(Urban Land Use Planning) 37 5 8 ¢ (Environment and Behavior) 52 ZEfolA #i
Bine s BEY HEES SHBBHES 23sE 2 B

BEES BB HES NEIEC Fw wokh AR HHEMAA AX e o
W4 %L+ Mk (spatial structurc of retail facilities) oft 2 YYH BB 2T BEE
Y IEC A BB Evh € 4 vk # 1R A AEES SRS Wi ¥
o A e HHEMS) BAAAS VHuddh BoEdAt SR A o]5e) BHA
QFEL dol5E Bl uiet BEEMAZ S BHTIY A7 239 A,
wd, 232 Adiond A2¢ BEHEE BRI HI3olAE vl Ao B
B BERESA A A o Hub)sh ¥ (Potte)d] EH & thboz HFHE TH
masel e ol BETS WRREES Lotaie RMsI L.

A e TREIRS Eiiliol st wold % o APRE e BHolA B 3
S aeln Ee) olze A vtz ¥ 4 gk ZHEZ Az OE % £
oA st BF AMmeR 89 ¢ Ut BRAT OIS BRAAL ¢ Aol

& W Az vhobl g WEES o ¢ MFe 2 BT A Bl 2
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@ PEEY T2 & v AP T © 2l Zo] =
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6. =3 Hdg O #ebR JENEE @ @i/ B @ &R
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Fo A s RN ol Lzl (st HbihE Bl gch o & A yE Wl A
ol 23 Lol e MWAM AulaUhl, BE) AR #®itdd ez H£EH gl X
T 7HA 7F ARt 9

FRgMe v 2g 54 B el 50kt e sl sk ¥
3 BAGY Aol Axm £ A5 THsA AYetnE EHS 4
= dAol ek

KEUNEES Qe FadAg Zda 4o F2 Fol stz Utk F-15%E
o] BEtsol AEury AE2 R vz & 4 ek

FAAE EEmAA Edetd 1 QA ok AAE FMstE FFEol ok Ml
BRO AFAA & HEE ARAN AFAR Sty AAelA o]kt Al ¥
ot KEJES agute By FolAded Tl AEe] A4 Ro Ui 23BE
KEEEie £B ol 48 Tl A A Aok WERS st EEY ﬁﬁ?\lﬁ
s o] BBy FEo| EAstE Kifiol, KA ARel A EAort L/ BBOLEHES T
Fote AAF A aA4FES FHsA HE Lol E o RelA oA fHERE
Eolrty M A¥E stn vk el A ElRel MAEZHENA BESs KiEel
KRES KAIE L SHEEMTE AL aulAdA TR E Rilets EE
£ &=z gt

JEdE KEMEE 75 FEER (B, AfE A7/ F2p 5 EEY yel £t
doz EEEEs 9% 4 9t MES mRd ol g a2 TsAdaes F949
FKitol sl gt A&A ol & ghsd vlel, KAUES B2 ARES ddez ox TeiE




Ao shale] ¥ R AT 2 Aol
2. NBEES] B

ANBUES) SR (spatial structure) & /NEUEES) MEMGS W@EAA Sk ¢ A
otk ol @ MEMME T HEES THBBY £R24 Youdn ¢ + 9.

) FHAHS IREES BE

FCEMMS 2719 SRASE olA49) Foja (Tl D, FAHAE, FE% A6
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O FAUEA Hook FoAMEAA 222 B2 £ATE H4oz GAN o e 4F
ANz A4S B0 @B HELE o FHch oA AL EHE A2 Zoloh
SRR o192 9 HL2 wEMRDC FRs "ok

@ FANEA oFF BolAFE, 2ow TABREL BT, 2uAE olfel @
sahel & fEre) 9ok
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k) A whe AiSEe B NEES A RS AEw (29-Dsh 2,

(Ad-1 &£FEMIL REMNY B
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(2) /IR (RERHR) KRS 63

BN FERBRS 2 2o dAAR 2 ELE 4 9ok

@ FLEEERMEE (central business district)

ARERES] RelA 2 e 94% % gk ®E, 252 59 28 miRe] To
FEZ T4 ok RAFERE HHMECl Y Fifo) 3 ans mEs s Ao,
2 A L£YQetd 2o 2EEHYFel EReb Aok 2 Bl TEsAAAA B
M @A 24T & Qe MK/ ANAE RIS ZTok & Aoloh. |

© BIERLRTEA B | |

CBDo| 28] ARBES BORIA 58 + AEF i w508 miigol
WRATHA LS, 7hd 2E5u2ev g Fule] mEbE).

@ WEHLS FRR |

T8 AAERS RAZE Lo FEEMRC] BRAC

@ ERERET

EEE ST YE WA AL 5t A FY 5 250 Hed Rl daag.

® o] L7

auAEY RETFNE A9 ok YAEE o BAAA EXGRT AFoe FYsAE
o] o]l & glch. ‘

® HPITGHHIR (specialized area)

Ae47He AAAEF AA2A f98ch AFH, AEAA, AATE, A5A5E
4v So AEHE FhdAA G4 BRI Gk

3. WIES| MBEHHS HR |

INEEER A ETEES) wet Fe e A (retail hierarchy) & MRS 3e BiES R
e HERM FRS ohes Aok

(1) Hpl:¥b B3R (Central Place Theory) @

F3 EGES FYs A4 2 Aol FBLAA AAE & Aotk zev AE
FulE2A A, T TSy AAAE BH) Ae AREE AL HOAA o4
HYol FE WRE TUHA R Bhote ek o)k ol 4A4F W TR/ FibEo]
AE fadE A AZTEAF] £0AS FdSE AdE dad. odE AYE w

lu
o

(2) Davis, W.K.D., “Centrality and the Central Place Hierarchy,” Urban Studies, Vol. 4, 1967,
pp- 61-79.
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£.e] %34 9] (range of goods) etz Fch. EDlAE o Azt 2 EME AFez, ok
AAY Aol 22 HYst EAY, 2xAH2 HRE ol

FYAAS fAA A4 LET A %) HHES BOHRES A e LD
3 x3te] HHEAE AT o7k Yok old MEE AW BmRE doht Bel, &
4 AFY 4 duuve 2 ESHE S48 98 BPMRY THgE fRR g e F
#ADS TEs Toidel @l ok ol#d JiBe AnFul® k#g ‘threshold
level’o] 2}z 3lc).

ol2l g %717 Aoz #.0(CBD), BHL®R), mEMEC), HHEEMND, X7t
A®)8 #AS 252 dehiel (2P-29 2o HOEHE BOEEE ANtz Yz
BlLAEE REmRES Axda A5k
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HE il L

i (o270 ] i
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i i
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wE w5

[agEds

R OBkEDT, WB/NEES Bict RE KEE TGS, 198312, p.49.
ag-2) B Ak
(2) HfE, ¥k 2 v fFAdFed g7 )& ‘
O] rpliEe B 2nAge] 4A BT & g FF Folald WEEl Ad &
5 %E/I’%“}%‘l ST Bol BT £ fornz B EHEE Fl&Fc 24 H i

EFobach

PR o9 7ol MY HES WY 4 dE AFH 2 JAFE ol EEHZ WO
o7 Be AuAEE #AT F IE EEH BE 5 AE hEME] BRI 4%
st gl

M e &2HAE $98 £ Qe BHS AT LS JERCIV A, EHRAAE #

(3) WEMEEAN L WEAITEMRS S WK SBEREHFER, 1980.12., pp. 44-47.




Aget XKool A4 fAFFo] dotEA AEag 252 doe ofnAE 2EEAA A
oAETH, RelEKIES NEERANAL e LR @ Aotk
4. M2 HHBREBI pFREEC St

—E T RRBRNEY BESLE bz — '

(1) 58 1 Bbl (~1960)

WAFIRY W%, £3%, FHF, 9E AF7 2dsigdet o] AFE 4% CBD:
o] -9l tt.

(2) 5% 2 Bk (1960~1970)

A&el fTEEIEe] 1963.1.1¢ 71814 268.35km2e} 4 613, 04km22 #As] Qv paicpg
e HIEATE 2 BEIERST ANEESL as vk, o BNt mED e
Kot et B Ak

MAMIRe g e A 2Pk Sfg S mEsE oY, 952, g,
AE ol Blhez WES .

(3) 5 3 BbE (LOT0%AY R4

WRFIAe] BEEA AAA, Plesbe) 2 RMFEEE] A3 HEES Eo)7] A%y
ot BAECl BEE RECE MBI G%r] W Ed FEEEES MBI BRERE
v el = ML FAASA A Ax, 2 BEHS EHEREEE 95 a4
FER 5 FTAERER gtk

FTE—AAA-SARE o BOBHBEEL A ALWE S4B
LAY BB A BEE FAWHY 4o AAAES T2 BEAS. B3
B SAERA o Fots fekifighol BB A A FetAo] wes ok,

(4) %8 4 B3R (19754 —H7E)

TAR CBD B@EEpSEel A S S Sllado] S4etn HTEE ey,

FHEEFGA R AR vl Fk= g

A Bt EEEHe KEf ofstEEMIL vetith. dYgEg dEAGgE AYy
4 4 el (planned shopping center) 74 AH LA Joll ¢ AHE FAlA FBER 7
vhak o] s vt '

BEEES RiF¥ozA BAS KFEANE FAsIE EibX S 93 g, $4

(4) WOEMERHT S GUEMGGTOTEME S 918 WA, ibid, pp.26-36. o ¥ H%E Ak @
AN eEHEEY AR FY=AA%




So| WEERANA REESS Frsdch zeivd zévaEE ST AT

A ot EEEpe) FEdES ol BRI TRHERE AAS o HEMN &7 ol
z3o] JAd AolE BurEERS EABRL EE KREE A Wkt

(2> MES SHAR HHD BEGH ERL
£ 1 B B % 2 B R | % 3 R | B 4 BR

CBD regional community neighborhood

51 BRE (~"60)
: kPR 712 O

EAY | 9%, 235, ddE
AAF B, $2, FAT

H2BE | C60~'70) BIRENE MBRE-TRES Was BREIML KB

RIRA | ok B KEE | L 57 iR vet
Wi | ALTEREEPUL, & ATt Bl A
HEfe

FA 3 95z 24, 49 F, w8
3 % 4% A 45, A7 %
Fay oG5, hAE
FHY A, EE

4 % A & A

H3EE | CTOEM Awy]) FELBEEEL MRS MR R O Sl B

we | EEEY, AN 4 AR R Fesk ik
Aol ¢4t g | TR

A ¥ 245,495
5 % FREUGE
By S95,45% | F3%
Ty A8%,000% | 442
A ¥ w235 |5 4
343 2%, $2E | 29F
HABK | CTOFM FuA) BT FARBMCES ol AT AT
WS | CBD 2= (EA R | 4y wg obshE @AW 47} | ohshE @AW 4
Wi | YAD) WTEE S
M (FR 247D 4 54
FA ¥ A9 = 5%, B4
¥ ¥ AAE, 42, =8F | FFEEAEF

s AEMSR AT R M7 MBS 919 W, TI4AAA AT, 1980.12, pp. 26-3041A4
EH BREAET A4.




THiland)E 2 fEfe] Wl K= ok 22inz WY woFE BEE M
#7F BBl 2 gloh. $RAEZ AN EERHESTTAE HE 2,0005H Lk AM= At o
ok o) A WEE BN F 4 dv HiEE MEARY Poloh SEERY MEE
NEERY M w2 BESE sl AFEFHAEZAE 398 5 9tk

AT 2 NHEHERA FAsE THGF A A HEmRe] SEER F9999
=z A NEE R (location quotient) & A Abste] /NEES (IfEE 2 sts| 2 gt
sivkslad ANEEEAL] F WREHRCT WIS Akl s W Eelvh WU B¢ 4%, =
AEARY & 75 e AtFE & 7&%‘%‘ a dv HERKS FEEss #
F-olof B}7] Wl F-e]ct

A& EHRE Bl webA] pOpE3E IR (central business district, CBD), i
Al €} (regional center), Hiffar.[>41 €} (community center), =2l o] -4l e} (neighbourhood

center) 7} o] YA TR U VIE (F-2v¢ (2¥-3pe 2 Y 4 gl

N

. ™~ .
g 1 =m0 /
\

. B z=x$‘rﬁ-\m/auau.m Ol

@ &7 3 -nmR L

(=
X \',\_f"J
e ‘.'.. v
BERC AUERER YT 2 S PASEE A1 W, {34 AA ST, 1980.12., p. 35
(AR-3) REMEES #hiRd BN R 1 BBy A ~1980)




I. &wE2] BEEERR WHE

BEESY BES 29489 i, a3aee] BEs E#E, ot e ikl =
o 3¢ =)Acth #THHHE (Urban Geography)o] 4% ol=] #7hie) LuiFlA (Urban Land Use
Planning)e] & B4 &4t el H¢ HEsh dach zev 2 =T
B (Consumer Spatial Behavior) o) EH .2 #iaFLsl WEd ol £9BFe 4% WAREE
BBEM TN A S8 B o o)== (Reynolds, Fred D)ol o, n % 25d R
& ZEfietolsl §) (spatial marketing) & 2714 & BRA I A Reg = el dolw=
FEERE 37 s pebstd Aeste BREA EEeidz € F ek dlolwEd T
T ool EEES) SMBBHEMY FA WS dekd g 2ol BHE & g

1. #het MHE B '

19204 fee] o)) Reillyl %%l MEEIINS HHANZ & = @S] FRA (boundary
breaking point) 2 3HE3E AR L BRACE 1M40ERKAE 2o ar)t ddd Ak B
el FigBiztA o EHE Al At ARE FEWU

3ats} o] 2.(1968), #lolErst il (1972)S MR 27A 7t BRORE ste
AHAEL ol Bie 2z geod, od @RS BASEST = 28 BHBEIT T
AT FRATH AN Eigo) W4 £YHEIDES Lol ARE BTS2
A7 S e AR D g8, Bhe FARSe 2950,

RIS & 5 S 58 (segmentation)gtebs] ol 51¢] 7} 522 F-vf <H(big ticket outshoppers),
7} ol &} (furniture outshoppers), &5 /A4 A% ] 7} (appearance outshoppers), =L
glz e /%% i A (entertainment outshoppers) 2 Zr¥ists & WA H5#-e o154
(mobility), HTEEA 5 704 ¥ 42 AFAY mEfst BHE =AU,

] Rpoll A #2445 E KHBEY $EFIH: (aggregate convenience) o] F4 5 28] A8 KF1T)e]

(5) Reynolds, F.D. and Wells, W.D., Consumer Behavior, New York: McGraw Hill, 1977, Chap.
14. Dr. Reynolds:= A} 204273 Urban Market Development o %% #3E& 32 Dr. Mason
(Univ. of Alabama)2] #j=}4] <}, ‘

(6) Hermann, R.D. and Beik, L.L., “Shoppers Movements Outside their Local Retail Ares,” Journal
of Marketing, October 1968, pp. 45-51.

Reynolds, F.D. and Darden, W.R., “Intermarket Patronage: A Psychographic Study of
Consumer Qutshoppers,” Journal of Marketing, October 1972, pp. 50-54.

(7) Darden, W.R. and Perreault, Jr. W.D., “Identifying Interurban Shoppers: Multiproduct Purchase

Patterns and Segmentation Profiles,” Journal of Marketing Research, February 1976, pp. 51-60.




oz F F Urh o] FEBH EAES A8 ERS $2150 dEA dAse E3E X
ARt su] Aol A Bl g FoAEctn F2(Cox, R)7F 43Rt F2e ozl FHE
Z HEEfel EBe) 5 (Principle of Efficient Congestion) €}z &gt} ®.

195949) ol gk F29) A 72 FEAA B 19674 EFIEM (Convenience Index) &
TS HERES old fgse wHelA 4ot 0802t 80% 4MlAS HATHE ke
BRUBASET. 2gchw o HuRe] kel AT REAAEE ALY F e kel
A Fxkel g RS Adgdchor,

2. BHAs BW

B = HEHF S Toislel 2+ Q& JEEEE] wel itk o8 EHsEAA o
95 AFImve £ 7N EEl KEAE & S BHBarlel hAdtte
& = (Huff) & 355'5'51'9\9.‘4 HZRd-l BES BEES7TA FAste FRastdest £d
o o]t FFWHERT B aPAlele] BmEMAMEE 48 A Sd. zev
cHAEE ELRBHEE 98 KBEEAA 4T LEY gl HE9L Ante]
‘l"‘ﬂ 7b 434 o (extensive problem solving) ¥ &Y A e}rl E45 RiFsht L@ =
auk o) FY AR gtk va (2-HF ®Bmsdc

A Anl & el gA
B “(full search)
it — — e .

2F ol
: ~. _ (directed search)

~

i n%nu el g4
e (casual search)

a2
BHRHE  Bucklin, L.P., “The Concept of Mass in Intra-urban
Shopping,” Journal of Marketing, October 1967, p. 42.

(ag-4) TR 2HHES] 37

(8) Cox, R., “Consumer Convenience and the Retail Structure of Cities,” Journal of Marketing,
April 1959, pp. 355-362.

(9) Thompson, D.L., “Consumer Convenience and Retail Area Structure,” Journal of Marketing
Research, February 1967, pp. 37-44.

(10) Lillis, C.M. and Hawkins, D.1., “Retail Expenditure Flows in Contiguous Trade Area,” Journal
of Retailing, Summer 1974, pp. 37-44.



. 3. IEMEEMS| #8 (inter-outlets behavior)

RO B REMIR (central business district) o] v} Hzfgich{ibi (regional center) ol 4 = F#EEE
LUEHEZE Bt oleldl A% LujAle) AzAHL ofn EFHo os AR Ertd g W

7t Bt 2E v ERRBRE (store loyalty) o] & e

av A 7o) 59 FIpioh

JERAEES KTANA 2 AEo] & FEHV EEMEE o9 Basi=y, BENA =H
BEITEC] #¥571779 BRRESESHEAE FEIG T £ ek bk AF

=

4% FTE R gobey (E-HH 72

(E-3) BRE BRHEMF #AREH L

1. #iist WhMEEMS 2u A B&(inter-urban behavior)

FEBE(ER) F £ 49 4 = g il (8] )
Reilly (1929) | & #HEY8 S8 | & FHd AR, NRENS B
Converse (1949) | A4 (Law of Retail Gravitation)
Herman/Beik (1968) | tHikiE%% % FLAE
Reynlods/ RO H T 57,
Darden (1972) Tl =
Darden/ HIRESES 8 o] &4 (mobility), £ EEE life style),
Perreault  (1976) 7}A £&F 7] (family life cycle)
Thompson  (1967) | HFIiEH BERA 719 /4de] 2uAe $25F Jx
Lillis/ WA AR BAROE, FHFE, dmaE A3A99 5,
Hawkins  (1974) fhipigio = 4 H

2. i 48 A BB (intra-urban behavior)

B OEERO F 44 5 5 & ki (] )
Huff (1964) | w5 AEAA ARAR, «BAdete] a7 (Hoff 24)
Bucklin (1967) | &l 2o @A #4 e FAEA4

(search pattern)

3. /54 HERM BB (Gnter-outlet behavior)

B OEEM

%

A

i 4

= 4 3 (vl 2)

Cunningham (1961)

Kunkel/Berry (1968)

Harrel/Hutt (1976)

o5 SRR TR B

{store loyalty)

vl A o] ] A)

(retail image)

Az auA Y5

ARAA, FETH, Aul, AAd3E, d44

olul 7 24 (127FR])

4, 4, 74, 44, AN, Avle, A=x3y
TAYA AT, 2% )

=

h RS HA R o2 E WS fEREE .




V. HRE THMBEES BEARE 12

RRES =MBETEHY 348 2uAYgEe] & Fid f@stdz ¥ 5 Ao 4
Azt A2y Foldgel B¥ wintcl £dAE shedo] 23 BWwmRe ADEEREES
(urban retail structure) 5 4 ZH3t7 =t

culA-EY] o] Foll A3 WME B 1R FRAL LY o2 d WMEA LEPHoR
1 gA HEsetE F3HAA bl

1. S{o(Huff)o| HRE WAREF 22

F—3 R A £22 gt MRS @i} steiste /RS (retail centers) &2 RBEF
RS SHBETES e

AL (Huff) & 4nAE0] F Folo) gglod &= vebe ulg (desideratum) & ZRIBE
iR Moz Hoioh of =mgAe (P (Z-5>oll A HIRA uhsh 7o) SHf FIER(P)
% LEY BB P dd BREGz Zgcth A RIES RERE v AdA wA
€ ikd, ik EREE Kdche w2glkch

o] o] yuA Mg Al A ZESEE] HEFRORZ Rl slrh. HEES
EHERREP)E HEES] w@), =9 fHmEAA P, £ A5%P), FHR@®), H
H(Py), #HPw), BEEFPW, vol(Pw), HEKEDRL, i 2453 Puw) oz BKR
Hol 9ok ol WEE FHHEBEC Ao odd srwdtn & o™ A #EEE
Adstel A vhg4e AAE AAA "z By #BESE £W94+ MEER £
Shey SrkGEel Al A AR A Rikstd BB dehiests RS ez 3§
2wy 4w A M (perception/cognition) & ZE3he Zyolzt ¥ 4 Sloh

FA #EA FHEkdAL EHER BRE A4ty Rk ER w4d, A4,
BSAG, Avl2AkdE, HEikE 5o EHEE SEE F2 At

8 = (Huff) &= WEES BEAR i EHRES d25d of 219 A4A L SR
§ho1 vl A & (movement imagery, Pn) & FE3tglel. o Bl £ HEES ZHBHF M
2 EFRE sl vk B Aguhy, ARA7, APu L, Fau] g G el AA
2 2aate AR 4uALe] vEgGer vl 1Y AR wet ¥R vhgFo

(11> Huff, D.L., “A Topographical Model of Consumer Space Preferences,” Papers and Proceedings
of the Regional Science Association Vol. 6, 1960, pp. 159-173.
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W #) A 7t Poy Ty
o Hul & Py @ 4 E (overt behavior)
F ] Pys

&EH : Potter, R.B., The Urban Retailing System, Hants Gull 3HR, England:
Gower Publishing Company,51982, p.1369] 4 Aol &.

(2 -5 2H|X eldn 3E DY
ojw jE&E] 1A WEshllvie BEIY ol w]A] & (movement imagery)e] fRE e drist
A9 BBTAZ vehdrtz 2gteh \ _

of mule] BB oy B AAAAL vehiz ok el BEsh LRMoE A
A3 Mol SMBHE e ZE RS SEEG Hi—w, s, ERTE,
ERR BED @E d¥HsE T 39 SR A9T + Yo

2. ZEf (Potter)2| HM¥ WMBL 2E

2 (Potter) &= %o} SRIBHS) KTL¢ £ o4 (shopping trip)e] Lo} £ 4
2, 497492 BFd £ o 20 dqAE £33 old FIMFIR (spatial usage field)o] =
Agctn 2otk o= d FIMFRS VOEMMY S99 KT RERRS #daqes
2 o, olel %t BEEES o9 HEMo 2 v g% A % (mental map)i?E 22} 1 1fo]
wte} Fkol FHA ol Mk chm s e hEBE AaA

anl AS] W

(12) Graham, E., “What is a Mental Map?” Area, Vol. 8, 1976, pp. 259-262.
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Bk :VPotter, R.B., The Urban Retéiling System, op. cit., 1982, p.138.
(aR-6) AHIXY A M(F40IB WS =Y
thx B oo BEEmS FEs EAS o 3otz A Astech e 2l A0
(2-63 e,

(1) o] Etﬁ%‘ WHEE Mg R, 71527, A53 2Gd8, del)dAEH #hifEst
o 9tk zulAle] BB (mobility levels of different consumer groups)2 A ojz o 2 ZLfy
Bl %S vAdz & + sich RE HEEE 5CY LWEe BRE ERAA F 7
sittzm A Aste JEFES 2 LS (a finite array of locations) & A 73tz 9ok, = A
anlAEE oHEZ 744 od JEHYL 71 F201E Adsle A3 E AAA ok o

(13 Potter,mR—.B., The Urban Retailing System, Hunts Gull 3HR, England: Gower Publishing
Company, 1982, pp. 137-139.




A FREFHE (spatial search process)o] 2z k.

(2 & 338x B B4 (habitual search), #FRAY 3K (limited search), g3 R
(extensive scarch) 2 B S T2 AT HK HE o2} SRMAel AR ETe
gdeddn ¢ 4 9o

2 Ze e 249 IER, fE 9494 988 uAE E5RE, 49, HRE 49
Aetel R HRT FIAEE S A AAE A gFAE &= I

BRA A4 234 HEE A9 953 2ok

FHeLMe LuAle] BaAgAdqA o &TWAEE B He HEE AIER
(the cost of travel in search) = FREEHM A9 HAERE (trade off balance) 2 =)o}y
. F9 aulAEe] AEE BHFE AT & WP EFE £IAHE DA, =
3t 2 F7ko] Z30 ¢ (spatial behavior) 7} o] ®2A 554 -3 (habitual pattern) o 2 ¢F3 5]
Col7hert sk e mEIskea shgloh

O BEREE Beste BlozAY AZEH .

o3l AEXAA oW HRABS 232 JEAE B2 ofF AFE ol el g
BRdAE A=8d02 v #HPA & ]7‘}7P F e uA =, zezz A b
o Azortz WMEHS ZMES wAd (ctivity node)d FAAY B zi
R (accessibility) o] £2 Zol#t & 4 gich. AZ(Ziph) & olHd FHE A3 4
o “B/NEEDS] BRAI(Hypothesis of Least Effort)”& #7148 vt 9ot ol=e1d RAIZ =
24 #BAA AR e Az &PAGE BEiFe) @k BT (the nearest center
postulate) 2 R o] ZMBETRE RUIe EXFAGEZ dolEd 0. 22z
ol Akt thg- AAA WEALZAE B & LA (search origin)ol A G A7l TEHGT &
JA S FIAsA sy AR Al ko] A3l vt A Xl 9% AEAN BEHIHA Dot
e ERAE —ET Rielv ARl kg 23 493 4 g J:FE?-H?P FA &

3 g (27 (@)l A vepdlia gloh Sl FR TR FUE2 Al rls] 43
A4S AP ez P 304 ~1RRel vt Lwldsle] HLozAR Feid S SR
3e< ¢ F Uk

(14) Hudson, R., “Patterns of Spatial Search,” Transactions of the Institute of British Geographers,
Vol. 65, 1975, pp.141-154.

(15) Zipf, G.K., Human Behavior and the Principle of Least Effort, Cambridge, Mass: Addison-
Wesley Publishing Co., 1940.

(16) Clark, W.A.V. and Rushton, G., “Models of Intra-Urban Consumer Behavior and Their
Implications for Central Place Theory,” Economic Geography, Vol 46, 1970, 'pp. 486-497.
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Z ¥t . Hudson, R., “Patterns of Spatial Search,” Transactions of the Institute of British
Geographers, Vol. 65, 1975, p.142.

CAB-T B0 oM EERS, Iy, nPYMER 32212 MBS UK

ol2 g FME Aolo] =9} wl3 (Cyert and March) = #hEY ZSHIZEHRIER (patterns of
outward spatial search)o]e} 2wl A o1& A7k BKAIS @25 v} gl un,

A, XHERFEH x4 (major activity node) & rhino 2 A& A Fgd. &4, 28
MR Zabd FHaAGE FAgY. AA, 2ol R52HA Zad AR A5 o
g Feoz BHshA Aotz Wiich

@ 3l ‘1N ER

a2 eke) rierl chEl fsdi e v e ~d x (attraction) 7+ th27] wlale]
o}, 22 PRkl A s s A e b Siete F5ekA FEdsta A4E
= F(the largest perceived center) & A= &A Aotz FA4F + Aok (Z@-7 (b))o]A
vEbG uhel o] EEHEBIKCY Rfdlel 23l wel A B Be] FAdA sE2g
4 A4 2 agAletlA shopd MBS =/A @A Hob olstd A EdeilE
drp g BEad At AFHe 5 A Fog o FahA HAu —EKE LT
HEole E48 Wiy S F9stE BAR(minimum threshold center size in terms of
search)o] o1& a St

@ s FRERES MEER

el o] B4 5 S EME] Mase] Az #OBE dere HEEY TEY
& A F 5 9 Adol dvh. 2y Folda A=Y Fobel w2 @A B
2 BMLE 4 sl Kl A 249 otk ol MEAA = Enigst £ul el Al
debut BRESHA Bk ol gkl whal gk 4 g AHejrh

(17) Cyert R.M. and March, J.G., A Behavioral Theory of the Firm, Englewood Cliffs, N.J.:
Prentice Hall, 1963.




(3) £YBMIES WHEESY A Lol N WE wat HEE 5 A AA FEAY EE
o] whe} A= s f#E % (economic consumer), A T-HES HAKN AMMKRE HEBIA
A= s T} 2} (personalizing consumer), E% A 2| §-3toju} FATE F3 7}573%%&
9 2L HEE A3FE 4v] A (ethical consumer), 28z &£ FHAT £ Z]-(apa
‘thetic consumer) = BT £ St ‘

ol gl 4 A WEELEL 227 FoAg gstest? odA Hest? Sl HHiA
RE AL @nA w3 el A Tl 8t BaE (contended strategy) 3} A7k, L5,
F g AR So wE G ool KEEL 5731 WY (constrained strategy) & A
'l- /'- Al;;jl_t’ls)

(4) fRg @‘2%%*&_7«“ Fol iEEe B A A< BER#E (2 process of mental
- thought) & A4 RKE& FEA -

A ol % ay et B2ld FEdta ﬂhE‘ﬂ epol & 0 st Bege Az s
= #1384 ks /sto]d A Lolnk WESE B Bz sA. F b BEgel =
A ¢, +1, t+2sh o] HIEY S|Mbel wheb FRESA 2 Aelth

(6) LY EMBBTT A4 A BHRe ®Rid o ok AA, M S
JE4RE BIFETHE {3 (the nearest center postulate) & EBYE FRE7L wobslol = A
F AdsE A7 gtz ek A, gty sbg Rl AFste AR M
ARte A BT B o FEFL sHEAel AW, dd =R o|de WEFEE
FiEs ok e Agol T ¥l 2 Fg Fokd o Hal, ARl el AA Tl A
(outshopping, outward shopping)& &7 =rh. oleld sH4E& Z# S FAIDual
Assignment Rule)elztn® Gcb0®. A&, = 7kA9 BEfTE WA AHA £ |

o iz ARG ETaAssh BB FAsMEEsL wh@E) 2l A4 FAse 34
°1r7}, vt o AAx R/ A2E FYs) A sbE ddhe] #iE(range of
goods) 7} 2 AEo] Bal=lE AR ok s AS Fol Arh olst o] oA 54

2 AW HYsA 2FAA F F 3lE F7A Follof g (multiple purpose shopping) &
A Ak ol ASelE 2y # AgAA AFeA dokm ok

(6) MEEEe] A4 2 BESE T2 9] (spatial zone) T P £ 7 it

rulo

(18) Hoggart, K., “Consumer Shopping Strategies and Purchasing Activity: An Exploratory
Investigation,” Geoforum, Vol. 9,1978, pp.415-423.

(19) Lentnek, B., Lieber, S.R, and Sheskin, I, “Consumer Behavior in Different Areas,” Annals
of the Association of American Geographers, Vol. 66, 1975, pp.538-545.




FE3} o] =x (Horton and Reynolds) 8] 4 &% 7} (action space) o]l = & $H3e s} X ¥ (Pot-

ter) o} {H#iZsf] (information field) o} (# AIZ2fHl (usage field)ol o & WH%EE =& 2t
TR (IEE) PRI AR (R /™

(1) FE=EM= EEH=R Y

WE £ SRBETH (spatial behavior) & il (urban space)oll A o Folx 22 #
2] ZEME4Ess (urban spatial structure) pyoij A 4wl 29 FEPE NS 4 4 & ZAolth

SHEES BRERZAE 5 A AAE £ 7 Stk

A, WY =E) oA An(dE, A%, A9 § KiEky K surface) 7} gleh,

4], oleld EHZY iHE)e] £E= A X Bi(nodes) 22 A o ] 44l H,
WISEES, T8 S 4 |

AR, #EEE (inear features) 24| Z0EM, BOERFEMR So) o ‘

ol ¥ WA WSl bt FEIe R, = Ao A=l Ykl wa}
A EWHEMA A [EEEE EHEA BEES] TUolsREx 2 4 gl Aot

o #e] A% AT FAF AFHE RKitEA ®EY Ao ATl e Avs
HE Bpol @kl At 4%, Bl AEGH) wel Kt TRIBE Sl 2
AA #ek m BB Hel HAE A9 W EAER Brel =EHE F7ke
59 433 ol 5ddE 2#d Aol

® FFe3 24

% E (Horton) 3} &) o] 5= (Reynolds) &= Al BB 5 2& {TEIZMH] (action space) 7}
S (activity space) .2 [EArstal F 7hAl i A2siek Feiot ¢S e A BHE
Ese] MERMGRE (29-8)2 FrdEh

HTEEe] HAYRY ZSREs 3 (the objective spatial structure of the urban environment) 2
T Kited EE AA A EEhe] AR ol FolAE BHE AT FAA MY b
o = BTEY W31 N4 R BEKES BRI

fTE)Z3[i (action space)o] &k fAAC] fHHE Zz & ¥ ozt TEH BHE Zz 2

T IHER BRE S%E dvgch

GBS (activity space)o] 2 AAS BEEFHEIE AAAA AFAL FFo| ol FoiA
E =S 9

(20) Horton, F.E., and Reynolds, D.R., “Effects of Urban Spatial Structure on Individual Behavior,”
Economic Geography, Vol. 47, 1971, pp.36-48.
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##¥ © Horton, F.E., and Reynolds, D.R., “Effects of Urban Spatial Structure on
Individual Behavior,” Economic Geograpky, Vol. 47, 1971, p.41.

(a8-8) fTEHZEMO &t s D

o4 Fitel Fiid, HENE FEAE, BE AE0A S bR Bl oot SRTE
B FRARE, AFA9 A8, 295 HHEEMA A olvlx] Fo| ka2 Aok vobrtA
£ FAAY st 228 AFA kel deht eAE Gvkel wel FAS TBHEMH
I A%H BEEMS 207 249E ¢ F At

(2F-8yel A9 AAA GF() J= o F(—) L BE@E (learning process) & 7]
Atz 4748 4 ek

@ 1TEHZSRIS) IR

HEES EEEAS STdel SolA AA, BEES 402 [EEHHE (potential regions
of activities), 54, ZRIESE W £9 A &, AA, £¥AL B HE SHRA
7, 28z A, R cuAe] T00)5 PFoz B 473 & ok

aul e EAPFo] olAAE WS 5E5 dolEs: FHEMoz St 3
2-(Higgs)E o] BRE Fe3 o] AAAA $ioh

8 .~ (Higgs) £ #HFHEMS 4ulA7 ¢ gl Rabe A9, Bis] 4 e HlE
Z3 9k A4, 23z ¢ Qg ¥ ohs B fAsz dE AdY A Az (2d
-9y} 7to] SFEASIATIY. WL A MEL BT B4 A3H ¥ 5 F 7 (contact

_(-.'ZT) Higgs, G., “An Assessment of the Action Component of Action Space,” Geographical Analysis,
1975, pp. 35-50.




action space, CAS)E}-_?_ stx, AujAs ExE lev . Universe
o7 sebrt BAol Gk FoEH KAL BAA GHE  J0 o
) (potential action space, PAS), =2z A A9,
B s Qov naETA oz Eidtdr

H&T 7 (CAS) & g7 913 &3 #L sMEE
Rt

248 %7k (universe) & A EFA ol WA Aok 4 ¥ : Higgs, op. cit,, p. 36.
B (home site) 7} FF ZE Bh(principal node, PN) o Q- "azze mm
2 ARE 4 oo fEESYEY AR SEEMEYA A, BEA), fhan mA
Bz (As) Ay, A, ) Jell A4 & TS A= & HZP Yol debd 5 A Folh

A AL AEHETE & EEHB (AN ey 2 FAAY, 2da R
PNy s} & EBHBAT(ANS FHAQ oz WEsle g Aotk olad AZT 7 (2
-103, (Z™-1D B oF AReR FRE & Ao

CAS=alA,, e, aly, ,aPN+ TR, TA) + TR, (TA) + TR A ++ TR, JA,)

T PRI R P S

4,2 T .

A ML .
TE ) P
TR.{IAs

4

10 -

2,2 2,9

E¥ . Higgs, op. cit., p.38. %l : Higgs, op. cit., p.40.
CaE-10> TR HEHI UML) GER) MY {a&-11) FIEL &322 H

Kiore) ¥ AL BEBHA AT BiFt donz FFFRE(2H-1DAAAY K
¢ = A (directional bias)¢] Vehty it}

@ TEEM ndo BERRE

TH=H 24 (Action Space Model) 2} % EHEo HAMFALS Adui 2F gzA




FEEE F280 g 2AAE £ F A

AR, FAAS Bol F sHAY BES HENS HFH Lz F A& A= ¥
Ao o] A Hh THeozE AR} FAAL FAEA, AGdzd HIFEY F4
84% B3 x7A Aok ¥E o FBA TH L EEEH SWI STz ]
g5 Azel vt FAA HHoZ AFHE FHEE 2= ek

£, 4AEE, o3, ATFTEZEH d9 714 FRE Sz = AP 25 BF A
2.9 Yrhol FTEHZSR (action space) DAfkel glvhd slEimse] AAE UAHEA A2RT
THE LEEA B Zolth S WEES BT £ e EHE T THEMS 274 d
A FA Jdz & F ek

A, BEIA AR sl ADA Bl A BEE loyalty) 7t 471 E =H
BETSE 2<% 3} (routinized habitual behavior) 3] & f#rle] WEkdth

e BB ME, B AR, BOBHE, B4t olGENES) MR, A=E b
WS 574, HfEE 59 o PEEe |ESD 4 AAA A Q4 4 (perceptual
lag)ol QA7) W Tol AR BRlel ASEHAA fTBEMS EHEM K ol $NEA 2
27 WA g Aol '

353 dolEee 4547EF SAA b AL A7 Sgh

AA, TRHIWET &0 TAAE 2 q g = A

=4, 2809 TEHEMS B BIEERC g4 & 9% dedth

AA, Bty SRS e ot FBHEMe] fAF A%e F4E F Y

WA, EES % B (principal interaction nodes : §l, :F3r#, CBD, &y # F)eol
FERA-S TEH=M 98¢ A3

& WEE BEES oET1e AL FHEM, AL BEEMoez EFstdodt R
B EHe 2 Maste A4S HeEH A 2uRe o] FEEE FHThE Bz
WEWRS BRE LB gz &+ I

(2) HEEEst FREH

F4R7208 (information field) & 4wl Ake] FIEEE S A glol anAst dx de AET
o] 9 7ol {Eﬁﬁéfa‘i(usage field)e &ulA7t A2 FEFHE 2FAe= T4
2ok, EHE ol d FrlA L FATHH R (2Y-12)9) o] FrFA 23 .
W a¥ A} B 2ew glovt osiehd FIAT JEEG ggteEtE FlAEA 28 A=
& A el 3 ERie] dh
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H¥ : Potter, The Urban Retailing System, op. cit., 1982, p. 145.
(aE-12> AWMER %E L FEERKIN) 8 B

HEES EAol =tel HHRISA-S HOMEAE =& BMERREe s fI5s 73 & (dire-
ctional bias, sectoral bias)o] Z=)a}z glvt. 48| Ae] BEHIRC) et el (L)
8 HAEMo #LslA B Aol

V. & -1

HEE THATE MHEE AL 7oA dg4 B3 LEBY HRs Ag 708~
¥ Btk e} 19784 Journal of Consumer Researche] 95EEo| A% =45 ulel
2ol £ AL Fl(mass) 02 B w) v A A o] AgEAYC 2 oW Y SIIBENTE (spatial
behavior) & el £7bel @ Fikst AW Z oA B3k uhold @R A=
SR A4 A AL FA @t

shobAl W ol WfE AT BB BRNAE vlelall Y] BEY WRESK SR
¥ (channel management)oll 4| £ & w2} o] %) W& JEMH] DAL BT Mamto] &
Aol faleh REEMBY BT WHEAY BEY d2dn, FEES S84 mee o
A glcke fiEe) B A 2ol o}s] &) (spatial marketing)o] st FHzEs} 2w BE
ol 23 EAHS BIER Aol 1983ER 8 g )

Al Ae F24 mtolA Yo WRETE, T4 slolAl g HABE, T4 nfold
o MEHERRME, T4 clobARe) BB T4 clolA®e (THENE S R
feks] gk LR 328 avA Y5 o

A A YFS HiHiMe 4ol 7o) o & (IR (retail spatial/hierarchical structure)
o AR vl A FFo] ERER, 2els au)aAle BRERE B S M sbA w4
1€ 4T% fadste 2z B
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