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<a# 2> C|X 7o 2} tfe| Fto2tEe] g &tad|

CIX| 7o 2} ohu| Zim 2t ES] "Wt shas] (%)

25%

20% |

15% F

10% |

5%

0%

2003 2004 2005
year

3) SKe#F9o 2Al A¥ 7iu} 7150l 55.6% % UERE (AE=A A 2005.2.26)
4) A8 AREANR ITEAAE (http//www.itstat.go.kr/)
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qAd sheete] #ejEe FA57] e 2y JA] 2A LY HPE AL on, Fiy
ghEol fAg Fhdete] FA Al AR wAE FEE dotry] A JidetEe] 53
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A AA #eEg A" g A SAY AdEALE] 9 ARE o] §d)
At AAHEE BejFe AME b A AEZE A7 Wil Foidsks g ‘
o gke] tha] W4 94 A (image sensor) WHEA AA #vlF AEE o] E3A oW,
AA FderE AFe s HE A A599 I A GE AT A AB105 o] &3t
of FiujEtE A FE FFE EE ol diF WFY AW ARE o
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B @ Abo]E9l thi}ek(danawa), £.7](omi), o F & %7 (enuri.com) 5& °l& 0}04 T8k e
B AT 2y F ol¥FA 5 & vEE ALY BY

(Nonlinear Least Square, ©13} NLS)& o] &3tef FAsH o™ F4
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Stage Least Square, ©}38} 3SLS)S o]&3to] A9 44
otk dxdg st #iEs veldle 2248 23 9A] NL
O AdE <E >3 g 2 dAFeAe 54 Zrad
(TSP)E AH&3ti.
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<E 1> 0|SEN JIgiXte 2y FY AN
e EEEp P 2
m R 45110710 1555067 29.01
a ** -2.7277 0.2609 -10.46
p owx 0.0234 0.0025 9.50

21 (1)¢] R-squared = 0.9863

o AEFE 1%94 felg

JEEA A F 2P A mE 2R $EA 2R QAL B2 =EHA0H

8) http://stat.nca.or.kr/

9 AA FhElEE A A AAEE s v E AW ARE, 20039 5.8%, 2004l 9.4%, 20054
ol 10.7%, 2006%39) 12.2%°]1t}. (Gartner, 2002)

10) LGA A 4 7€1(2002)
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Diffusion of a New Convergence Product : The Case of the
Korean Camera Phone market

Mi-Suk Lee*, Tae-Yoo Kim**, Jong-Su Lee***

Abstract

Recently, a number of new convergence products have appeared by development of
Information technology(IT) and convergence of digital technology. Since these convergence
products have relatively higher market uncertainty than previous digital products, demand
forecasting is more important. But diffusion for convergence product has not been analyzed
actively because data for recent convergence phenomenon were not sufficient. Especially
convergence products have close relationship with existing products even though they are
new products combined with more than two products, so the diffusion model which reflects
this relationship is necessary.

The purpose of this study is to analyze the Korean camera phone market empirically by
using the repeat purchase diffusion model and the multi-product diffusion model. The camera
phone is a representative convergence product between a mobile phone and a digital camera.
The results show that the camera phone has a positive impact for growth of repeat purchase
in the mobile phone market and negative impact for growth of the digital camera market.
This study i1s significant in that empirical analysis for the camera phone market can be
made by using components data and that diffusion of the new convergence product can be
analyzed by using the previous diffusion model.

Key Words : convergence product, camera phone, diffusion model
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