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of weh thdastAl oo |H AR YRt O ZE w5 AT dhe

WAl AR o s Fuwke JEa) 2he) s B et A 2 44 5= &

Arolgt & 4= thel5 3, 1433, 2003; HAE 2, 2006). o] g Aol VxR, Jeo]
4317 AsiME et 2o Al 7k 27do] FE ook & Aot

= 2 s WEAEo] ofof gtk 17k AelrbHA Bglo] EAlo ¥

S BOE ks HollA el tig A 17e FH 5o

S e AEALE Jlojok gtk o= Ad

g ATE T T2 F A2 sloln AEdd v 3

TAHoE Be =88 7)gola JUTHHF T, 2009, Ha|H <, 2010; =8t dEE3], 2005)

1w =
AR = WAl JEat 7o) whdo] o] Fojxjof Jtk. o] 23t Wi 7|2 HOR o] Fa

St AMEE O] Adolghe ARlaE Qs of 7hsgt, o] & s e FAH 1e] He Al
EoA o] F1A|, ofudt =S ¥ - UEAE gElok & Aol o]5o] Al &
FAEE AFH0 g wEshe Yol AT Aotk F, AES B =8 vE /M4l Ae
AFFEC] FEAVEE BRlEtal o] 59 2ot A Telsle] o|SdlA AAS AHAuAE
st o] & ANE TR M o]Eo] FEARIEE Fol B wE F IEF AAH
o2 =¥3le go] dagh), uE o|zlo] wAR HHE dolgt & & 9l

vHA & (marketing) o & @REA 0.2 “Apilo] A staxH(EF-2 Al staratshe As Aol
Al “HE—*".@EE Ho|=% sto] 881 sh= B9 F2 =/(0]gh4], A&, 2002:5), ‘4] A+
Q9 &5 F2A717] H3) AlelA wghe] dojurR s JdEe BF(HES T,
2004:11)%2; dejdtty. a2dd ol vpAI" o] S Aol whe}, Al whet of2 7px
2 g2 Ao glo] & riH = Aosr7t 4A &tk & 5o, vIErHAEEI(E 1

9L

A9 v GOl Mol ghed, AR FEoIL AH g A LHAAY
2ol WE 49 A BES TIVTBEY), PARLS AWAZRE LuA EE o] §A7A
AEOY Aulse] 582 AFeE B A BF0) FAoITh1048 ), TIARE A A e
BAE FEA7)E DB 3237 Aol ololtiel, BF 2 Aulzd A, 748, 33, 45
& A"skm Ashs Bgolchoss)y ek 1 gelsh W] g,

E3 A7E AsEEA AR A SEgied, RN Fa3 gl ‘ud
(exchange) & ‘AAH WF WL SJp)ske o] hII WIBAH MBS A, T84 L

A

W= TPHE A0 FHAD ol wet AR NYFIRH) BG ABF B ok
2 w71 GG A S ABFAE F8she Aol YA HATHEEA, 20022-6).
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2l=re] 75‘%’—, ol AR g o= 1980 5 F R
© =2 H<ItKFong-Beyette, 1988; Ritchie, 1989; Stadler, 1988; Walz, 1985; Wilson, 1987;
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A e e el B ATEolt Y Fopl A AHo] Bol el Ba g, 17
o frole wololw o\ HE wslol SR 5 wold APS0] TFH o5 ATEL
AFFA wet A S FRIAR 5 QEE, AAE SRRk iR ey ABHo
2 2743 ER, BAE 4T 998 R LS ANG =R, AAE FRAGAY o
Y Bee AN =Rl
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Gilchrist$} Stringer(1992) 5-©] 1tk WA, Walz(1985)= 19903t A 1980 <F 221 A
ol MwstaL, e Foke] LS sl AR JHE S =ddlor o2 AT AEI AR
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HehaA e oY A ARer B o, s gl Jlen Ak AFH| @A sia
SHATh olE g SAR 27k AXTE AL vF Stadde] B9, Blde] go] Ea Hlad
A2 o] aL, g digtEe] AAIE ] St Aol AR, AR EA] MulL, A
T e LZES O N F), 22 viske] FEAlE S A, B4 zhe S Wl
=A7F U FobM AAF HaEA ve A Solt o] E 24
AaliA= Al vHAE de =dske] Adel 4 Mulat ojw g @Al e

Al A4g viAE A2k Adsior v He Axska ok

Wittman(1988) = wAIR & X =g aRH o7 =t B4 == Wiolzt stk 9
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o} npA e AZS ko skl stk o2 Wittmane A % T2 087 £ 4
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HAE BT et oAR A P2 AR F2e ANAAY dEuE 4R
A AFE Az B FRAEDY B0 BA Ferhs 3 AusEA Jeuns

(
==

oM el 71R0l8S 7tEAE A% 2L HFoE RS 7tEA ok gt o3l o
H

M A &skth di4l Fong-Beyette™ A 9A13] 37 (community assessment)©] &

o

ANSEA A REkE o] Ro] ol Mol A4S olsfshed B A@stthe A2 49
Aok pHg e vz AAZRE e Ao, nEUzd e FAH ol&/S FaAs

=4 Bl AGALS] S A ERXE TR 7] AGARS] 71729 (community health
model)oll <AL QloBE Anz} o]FE M wHAIR o] ofd gt A9 SA S
724 Fe7) Yvke Aolth B3 Stadler(1988) % Wittmano] v} €S Abg Hof Fa)¢] )2
A A AAG Role FolatA %9}11}. aE AEAEC] AEH oz A HNES
HEAME ¢ =31, wiARE 712 Ao E7E AR < Frke gHS AA] S
Tt Aetere] &4 sAS fla wiA" el Tldske Aol & & ke Aol diEiME
grol5o] 3 9l

990t Eof, e W& FH Ao A vARS ol dvhe S X AT

d

2 Gilchrist} Stringer(1992)9] A7} Utk o] FEAEC] A3 U= 189 BAAA

=AE N 2s7] A aAH Wete] vHAR IS A viAR ) ek Lsfok HA(A:
EAE 27) A% £ 9AAJA FHol A= FHA 7R olghe Aol A o= nHAH
= 25 oleligh AolaL el e viAIR S A (RAWEAL, A WEAh) SHHQ Al
A 25 275 Feotetal a50] I d3ke RS F F AEF e Aotk 1A A
o rHAIR A v]sjofdt ZiFJr AL F 3= ASY &AMt A A =9, A"
BollM deforst Aoz At Apalel] thil 319, Ao SH(o: Zal A o2 Aoy A&
ok A 2o dnkar sk A), Ar] gl gAeNA Ag 54, A, AFH ol o
3 & 77t len, A5l dA e, W, 7IRE, AR Sl thal WAl Al HEstA o]
of7Isfof k= A), olF A, nE3 £HYFE 2= IR A S5 =3 Utk I, A
AR Y] A o 2= AGALSE o R g faf, Avy, B, 8 AEHE A
Ee Jdo s Fdste A, FEREEAN, v2HH 5), d79 3 55 Ajkstal e, o
EE AL dFolu &£ jlo] Agd YRE ATt AS AR soF & FxsAdd
T FEAES Al hE 3AH o AE Shste Lol Faof star, JEHES] A=
2e A9 B 713 445 ZyRol Rt A AASA] Gotok dhe A= A A5
At ZeF g AR &eiHo)a HEH g ofFolof stal, FEAE wFdh= AL
FET FHueIAE L PR FES Al SR 24E A dEY] JEH B =
wol H=% A4 sjof & Fxsta Aot
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3291 veroln] el ARle] $43}E 7] SIaA
£ Rol}. 1y} o= HEg

= AEA wel 2ol & AAA A M= GRSl wet o]

D) 4% G99 AR Bage AN =B

dEe] FAAYN YoM vHARY B8-S
w2, ARl ntAR Y o gl tial =% =750l Atk WA, Wilson(1987)2 F &%
o AE 2z gk AR Y BeAS ARMEAT e B Yo S B a5 Jd
g5 FoAst=E A3l s oz A8 A vlA "’ (social marketing)S A QSR AF
57 Aol ALY BAS BAsel vhAY BEL SR AL Baked, AHAoz

BA7HE B BAZ PR BEIE ol B 59, Fe] 4%, ARHoE B

tlo

AN e,
Ritchie(1989) Sagee] 34 olv|AE FA717] 93 AR #8435 B8yt

&
ettt 1987'd 1149, SAF & A GolAM AR FAH ] AbelS AATsPa A Sha/d o]

_]

W2 93 vhge] of® ol BaBAE AASL Ak Sae) Age] ofe} A4 S
YA ATE SFadPAel F2 2AE TPl G 9T A7t F0E ol k)
AT, hl o F 65 o] AGAFE ABHoE B slo] F2 2AE AnsaFod

e ALEEA ZRlT= Aotk o]H gk AR 2 EAIE sldsty] f13F A Wk

2 vAE Y 7|EdE] =Y Atstar ok AAFAQ0 A 'S Al EAKmarket research), A
H| 27 (product development), H1-8-318](pricing), % (distribution), X2} PR(advertising
& public relations)] Y&]oll ZA3FL 9O W (Nickels, 1978), o]#{st Hzlo] 9tA| st e
PHAR sfof dthe Zlolt). FAA o g, Shudw Anlzel gk nA e @5 spetsta (A
ZAY), stadee] nAo] w= SHY, SHEE, WAl AGALE] QIALE A Bad MuIATE 7 A

AAZ Q3 o|F Aol Sh(uIx A, o]l d A AE o fat Ex BAF, A7
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2 ulgo] AARIE nelshe] MY Aol ok BPShm(H) §auel), SAE AH) e
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= A& Ade SHo] AN vHA" 7&‘31*% AHEEHA] o BAYS oFStAA HE Y dE
oA & & ths Aotk ax AEFHoE AT vHAEY 4848ty 4
4p(product, price, place, promotion)®l| peoples 71351} vlAIR L ‘Algy 0 2 RE] A|ZE Uil
Agdt. &, A" MHIAE o] &3t Bl Jdo] 79k gl 3k EA3 EHo2N
B A|ZtE]ojof 5t o] Bl Ftolle AAAMAE, AAdFAAESE E3hstofof gt A
g}, o] 5 M E=AHE Fofoll A8sto] FAHZ AR, AA, 2] Bad A

geletar, 159 279 A4S £45h= A(people). =4, LslA AE

i
>
)

W

[t
of,
i)
ol

Aelsh= Z(product). AR, aLAFC] Aujzo] H2E e FE&3 WS EAs= A
(price, place) UlA, AAEE dtodg ALl E0] AlTS Azl el FE3] ol & U=
& 3= Zl(promotion)©]t}.

TEZF HZol| Patterson(2009)2 “FEEokell A A& B rheAS AdstaA FelE
7R Al s tigh g, AdEA 989 oS Asta vk 2 AgEs A

o
Ao dele 4y o AR TS i dxshdA g dEvt 24, &
S AAst aFA ALSH el dela BAS =S Fof doal skl
A ez O v AdSe AlfaL, @ BFg 2
A e @ A}, ThFet Apolzo] EAE, ADFH SIALOIE T3 22 thdt
tol Agde FHsorgittal Altstadnh.
oldolM e FAH Y9 AEH, FudH, IA=2GH, ARG viAEe] da

k=
oo
N
N
H

He AN =RE ARG, o714 FEHOE F2HT Yt L B 2ol Y
2 5 QAT 3, 2 998 o] BN BRAE A7 A¥lzgl el HE B Ae e
W3 s, o)5e] §79 VFL sfekstel ool B FRAULE AR, oS

A, DRI BB SR E Feol§ B Tt} BEE 37

Brkhe e 2 7 dee HolFe Aol Atk
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Research Trend and Task
on Marketing of Counseling Services*

Kang, HyeYoungx=*

This study was started from critical mind of necessity on counseling marketing. The concept
of marketing has been changed as time passes. Now the concept and principles of marketing
is adapted to service area in non profit organization. In counseling, marketing research and
practice aren’t activated in comparison with social work and mental health services. The
discussion of counseling marketing was begun from the middle of 1980’s when the budge
of counseling services was reduced. In Korea, the necessity of counseling marketing has been
issued, but it is hard to find the researches on marketing counseling. The present study was
conducted to review researches on marketing counseling and to activate future studies. Research
question was as followed: First, why is necessary marketing in counseling services? Second,
what are research topics of marketing in counseling services? Third, what are research tasks
of marketing in counseling services in the future? Results of review the researches on marketing
of counseling services abroad was as followed: First, the necessity of marketing in counseling
services could be summarized three aspects: counselor, counseling institution, client. Second,
research topics of marketing in counseling services could be summarized as the counseling
consumer(client), the marketing assessment instrument in counseling services, the method of
marketing in counseling services. Third, future research tasks of marketing in counseling
services was suggested: the researches on necessity of marketing in counseling services. the
consumer of counseling, the pricing of counseling, the process analysis of counseling services,
the effective advertising, the marketing education of counselors. Lastly, the restriction and

meaning of this study was discussed.

Key words: counseling, marketing, marketing counseling

* This study was sponsored by the Korea University of Technology and Education research fund in 2009.
** Assistant professor, Department of Human Resource Development, Korea University of Technology and

Education.



